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An initiative of the European Union

The “Youth on the Move” logo uses the simplest concept of a European initiative, by
combining the European flag with a slogan.

By using different colours for each word , the logo becomes more dynamic.

It doesn't put forward a specific topic covered by the policies for young people. This
initiative is linked to several different areas and should not focus on one aspect.

In the future, the logo could be more discreet (title in blue).



The five colours are inspired from the DG EAC visuals elements which represent
the key domains:

- 1. Blue from EU flag and DG Education & Culture Bird Logo
- 2. Red from youth DG Education & Culture Icon
- 3. Green from multilingualism DG Education & Culture lcon
4. Yellow from citizenship DG Education & Culture now DG Comm Icon

- 5. Light blue from education & training DG Education & Culture

Youth on
Move




The logo size is determined by the type of media, and by the available space. It is
recommended to use the long, horizontal logo in its minimum size as shown below
(for example for publications where a small logo is placed on the back cover).

Youth
Move

An initiative of the European Union

10 mm

Horizontal Long version

For the design of promotional material such as lanyards, USB keys, T-shirts and stickers,
it is preferable to use a monochrome version (see positive unicolor in Reflex blue on
the next page).

USB Key

the Move

\ flel Youth on 10 mm

The typeface used for the “Youth on the Move” name is DIN Bold

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmno
pqrstuvwxyz
1234567890&©™



In addition to a colour variation of 4 colours further variations can be used
depending on the application.

1. Colour version

The colour version is used for all printing in 4 C or special colours (Pantone), e.g.
for all business material and brochures.

An initiative of the European Union

2. "Negative” version
The negative version can be used for all printed material and merchandising using
a unicolour background printing process.

See the section “Do's and Don'ts” for more information.

#"*% | Youth on

G the Move

An initiative of the European Union

3. Unicolour version
The unicolour logo (positive version) can be used for unicolour printing.

sl Youth on
the Move

An initiative of the European Union

4. Black & white version

[l Youth on
the Move

An initiative of the European Union




The buffer zone around the signet, rules out any visual competition with other
design elements in the immediate proximity. This protective area is especially
important for co-branding. It is mandatory for printed materials. The basic unit
of the buffer zone is derived from the “e”, its dimensions are determined as
variables of the size of the letter “e”.

The buffer zone is to be regarded as a minimum. If necessary, the zone can be
extended, as required by the situation. Certain exceptions to this rule can be
permitted in web design, where the protection zone can be changed and the signet
can be smaller, due to limited space.

outh on |




The logo design works in all European languages.
Language adaptations can be made in all defined colour variations.

See the official website at http://europa.eu/youthonthemove
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The logo may not be changed.

« The logo may not be scaled, distorted or rotated.

« The use of other typefaces is not permitted
(In the future the logo may change but not without EU permission )

+ No colour versions may be used apart from those defined here

« The position of the logo elements may not be altered

« The omission of elements is not permitted except with the authorisation from
Commission services
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WRONG APPLICATION

An initiative of the Eursgean Union

CORRECT APPLICATION




The concept of the 2011 campaign is a simple word concept
inspired by internet "Tags” and “clouds” search applications.

It highlights certain aspects of the "Youth on the Move” initiative initiative.

The nine keywords are:
- MOVE

-TRAIN

- LEARN

- STUDY

-WORK

- CREATE

- TAKE PART

-YOUR RIGHTS
-VOLUNTEER

The conjuction of a keyword and a character in movement is the key element.
The image of a young dancer gives an idea of movement.
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Each keyword is connected to a slogan ( see p 20 ). The slogan is written in white on
a black rectangle which should be positioned on the left top corner of the visual, left
side touching the border. Its position may vary vertically depending on the needs
of the overall visual identity. The width of the rectangle depends on the length of
the slogan.

Slogan in white on Black cartridge ( Font: B congress or Museo )

Logo Area

Youth on

Move
Go abroad An initiative of the European Union

/"' EUROPE

Sub Headline in black
alternate fonts ( B congress and DIN bold )

http://europa.eu/youthonthemove

Address of the website

Visual campaign element used
to create a transition zone



The “keywords” use different fonts DIN Bold, B congress
(Museo or Myriad Pro for special languages)

ABCDEFGHIJKLMNO
PQRSTUVWXYZ

0 v E abcdefghijklmno
pqrstuvwxyz
1234567890&©™

DIN Black Alternate
DIN Black Alternate

B Congress ABCDEFGHIJKLMNO
PQRSTUVWXYZ
) E abcdefghijklmno
pqrstuvwxyz
_ L 1234567890&©™

Multi coloured keywords
B Congress

For the design, some of the letters may be filled I EEN N .
with colour _—
(0,D, Retc) — —
|
are |
Position e
Text size depends on the length of the word. - -
The letters that compose it are distributed ——
Il I N

throughout the unstructured document width.
The composition of the word can be used Keyword Colours
out of context, regardless of the image.

Image

The images are embedded in words and cannot
be used alone. They must be considered as

a single logical entity with the composition

of the keyword.

Background

The document background is white and crossed

by a beam gradient. This beam must touch both sides
of the document.

Colors
The colour set for each keyword for each language is invariable.

Typography

The characters of the keyword is an alternation of two fonts:
Din Regular Black and Congress. (All capital)

For esthetic reason some letters can be filled in.




For the slogan, use B congress
except for ET, LV, MT, PL, RO, SK, SL
where the font Museo is recommended.

Myriad Pro Bold for BG,EL

Share your talent

Cnopenn cBoA TanaHTt

Moipdaoou 1o TaAévto oou

Pokaz talent PL (Museo 700)

" EUROPE

http://europa.eu/youthonthemove

‘In Europe’also uses two fonts Din Black and Congress Regular.
“in” is written in smaller font than "Europe", which is always
written in capital letters. The two words can be aligned or not
depending on the needs of the overall design.

"In Europe" is positioned at the bottom of the design, left or
right, again depending on the overall design, but aligned with
the url.

EN (B congress Bold)

BG (Myriad Pro Bold)

EL (Myriad Pro Bold)

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijkimno
pqrstuvwxyz
1234567890&0C™

Myriad Pro Bold

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijkimno
parstuvwxyz
123456789050 ™

Museo 700

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijkimno
pqrstuvwxyz
1234567890&0C™

Myriad Pro Bold



Figure A
Differents types of fonts can be used.

1.Top of chapter:

You can use for example MUSEQO 700
Size: 24pt

Leading: 28pt

1.1. Big Titles

You can use for example MUSEQO 700
Size: 20pt

Leading: 22pt

1.1.1.Titles

You can use for example MUSEO 700
Size: 12 pt

Leading: 14 pt

Body text:

You can use for example Myriad Pro regular
Minimum Size: 9 pt (depending on the medium)
Leading: 11 pt

Highlighting

Figure B

Headlines
You can use for example MUSEQO 700
with different Size: 30 pt and 19pt

for example if you want to highlight an element.

Introduction
MUSEO 700
Size: 9 pt
Leading: 11 pt

Quote text:

You can use for example Myriad Pro Bold

but also Museo in color

Minimum Size: 9 pt (depending on the medium)
Leading: 11 pt

Alignment

All body copy is subject to flush-left alignment
or Justify with last line aligned on left.

1.INTRODUCTION

A European Union policy
to promote learning mobility

Travelling to another EU country to study (learning m
the fundamental ways in which young people can bo
development as well as their future job opportunities. Lea

benefits the EU as a whole: it fosters a sense of Europeal
1 lad H IS £ 1 o it

deibiitoc sa sh

Figure A

The EU has fixed the goal of developing an economy
based on knowledge and innovation by the year 2020.
Young people are vital to achieve this. Youth on the Move
aims to increase their qualifications by raising the quality
of education and training opportunities, and to improve
their job prospects.

José Manuel Durdo Barroso, President of the European
Commission: “By 2020 all young people in Europe
must have the possibility to spend a part of their
educational pathway in other Member States.”

Androulla Vassiliou, Commissioner for Education, Culture,
Multilingualism and Youth: "Young people increasingly

Figure B




DESIGN ELEMENTS « YOUTH ON THE MOVE

The 2011 Graphic Keywords campaign is made
up of a large scope of different colours. The
print colour references are described here in
their respective CMYK reference levels.

The RGB can be used for digital versions (video,
image editing).

The web colours are useful for the attribution
of css title colours and are defined here
with their Hexachromic references. The use
and combination of colours should respect
chromatics rules and contrast.

GRADIENT

CMYK RGB
COM20Y70KO R254 G208 B 96
COMS55Y20K0 R240 G150 B 162
COM66YS56KO R236G117B98
COM82Y43KO R231G77B102

C10M100Y65K0 R211GOB64
C15M20Y80KO R227 G196 B72
I

COMB82Y44K0 R 209 G 80 B 101
C18M65Y60 KO R208 G 113B 93
I B
C30M70Y42K38 R133G71B82
I
C35M30Y35K0 R180G 173 B 161
C35M88Y10K0 R174 G 57 B 129
C38M11Y39K0 R175G 198 B 168
C40MOY12KO0 R165 G 216 B 224

C40 M20Y45K0 R 170 G 183 B 150
I

C60MOY25K0 R 104 G 193 B 196
I
C60M90Y80KO R128G57B68

C5M25Y95K0 R244G193B0O

I
C65MO0Y85K0 R103G178B76
I
C70MO0Y25K0 R54 G183 B 193
C70M80Y25K0 R105G73B 123
I
C70MOY40KO R64 G 180 B 166

C78 M78Y20K20 R72G63B 112

C80MOY35K0 R0OG171B 173
I .
C80M100Y45K5 R84G39B86
I
C80M60YOKO R64 G102 B 170
C85M95Y30K20 R63G42B92
I B
C45M13Y47KO0 R158 G 188 B 150
C85M80Y30K20 R56 G 60 B 102
I
C95MOY40KO ROG157B 62

C75 M25Y0KO R38G153B 209

C28M76Y27K0 R188G 88 B 125

Hexachromic

#FED1SE

#EF8FID

#EE7665

#E45068

#D30142

#E3C348

#E94D65

#D1705D

#844B52

#B6ACA2

#B13983

#BOC4A8

#AFD7E3

#AAB897

* # * 3
& = &
2 o 2
2 2 2

8 2
& 5 2
g 4 ] e}

#37B7C4

#654F76

1 B H E
& 8 & &
B > w o
a = g g
& g 3 S

#3D65A3

#45295A

#9FBD97

#373A65

#239CD3

#79C2C9

# BA3DBD



DESIGN ELEMENTS « YOUTH ON THE MOVE

Some examples of colour variations in the keywords




It is recommended to use the black bloc behind the text in white
with the nine slogan:

Slogan + Keyword “MOVE"

Slogan + Keyword” CREATE “
Slogan + Keyword “ LEARN “
Slogan + Keyword “ STUDY “
Slogan + Keyword “ TAKE PART “

Slogan LTI RIS (I + Keyword “ TRAIN “

Slogan + Keyword “ VOLUNTEER “
Slogan + Keyword “ WORK *

Slogan + Keyword “ YOUR RIGHTS “

It is recommended to use white text on a black block for the nine slogans. If the text is
too long, however, it is better to omit the black block. You can use a simple font such as
Museo ( Except for EL & BG use Myriad Pro Bold) , especially for large banners.

Hereunder a solution for a combination with the Keyword visuals for a stand.

‘‘‘‘‘‘‘‘‘‘‘‘‘ o
.
EURES:

internetowych
ofert'pracy
kazdego

ofert




Headlines in

Museo 700 Fonts

in differents sizes to
higlight some elements

Ray of light
of th same colour as in
the keyword visuals

Mobil
mtodziez

Inicjatywa Unii Europejskiej

EURES: 5 W EUROPIE

ofert
kazdego

The colours of the headline
can be inspired by the colours
of the letters

In this case it is important
to respect a good balance
of colours

Here on the left are some of the
colours used in the keywords
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Powerpoint

Mabil
Conference e L I

Frecans Urd Burvoel e

Maecenas Ligula Massa

Aprll OF F

'éz&S E‘.!"k

W

Maec

Leaflet

The EU's instruments supporting
learning mobility
Comenius

Education tschool

Youth in Action

Learning ctvites outside school
Leonardo da Vinci

Vocational education and traning
Erasmus

Higher educationin Europe
Erasmus Mundus

Student mobilty worldwide

Erasmus for young entrepreneurs
Mobilty of young businessmen and women

as Ligula Massa

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Sed non risus. Suspendisse
lectus tortor, dignissim sit amet, adipiscing
nec, ultricies sed, dolor. Cras elementum
ultrices diam. Maecenas ligula massa,

¢ASE

Title in Trebuchets
size: Max 48

Mat |
mioiried

cwiE e ay—

W

Sed non risus

Lorem ipsum dolor sit amet, consectetur |
adiphicing elit. Sed non risus. Suspendiise lectus tortor, dignissim sit
wmot, adipiscing rec, uliricies wod, dolor. Cras elemenium

witrices diam, Mascenst |igula masa,

w2

I

ek

mincdrad

s

More information
Youth on the Move

» htpeuropaeulyouthonthemove
Youth nformation

» hipilewopa.eulyouth

European Job Mobilty Portal
> httpd/ec.europa.euleures.

Marie c:m,e° Anw": Help and advice on lfe,work and travel in the EU
Opportunitiesfor research careers » hitpi/ec.europa.eulyoureurope
European Social Fund

Support for education and jobs creation
EURES

European Commission: Education and Training
> http/ec europa.eu/education

European Commission:

Every year

the EU supports

around 400,000 citizens
(students, teachers,
researchers, trainers etc.)
to learn and work abroad.

Why not you?

> httpi/eceeuropa.eu/social

Contact

hup:/)

Youth on
Move

Why Youth

on the Move?

The EU has fixed the goal of developing an econ
based on knowledge and innovation by the year 2020,
Young people are vital to achieve this, Youth on the Move.
aims o increase their qualfications by raising the quality
of education and training opportunities, and to mprove.
their job prospects.

José Manuel Durdo Barroso, President of the European
Commission: “By 2020 all young people in Europe
must have the possibility to spend a part of their

4

Youth on the Move aims to

« enhance the quality and
higher

Androulla Vassilou, Commissioner for Education, Culture,
Mulilingualism and Youth: "Young people increasingly
require higher qualifications and up-to-date skills
for success in today’s world. They need to be more
adaptable and more mobile.”

Liszlé Andor, Commissioner for Employment, Socia Affairs
and Inclusion: “Finding a job is what millions of
young Europeans are most concerned about. Youth
on the Move will improve support for them 5o that
they can find a job, make a living and pursue their
plans.”

education in Europe

« encourage higher levels.
of qualifications and skills

« give more opportunities to learn
and get training abroad

« provide better job prospects
for young people

By 2020

the numbe s

should fall from 15 to 10%.
40% of young people should
attain a university degree
compared to 33% today.

Subtitle in Trebuchets
size: Max 32

Top 10 actions
of Youth on the Move

1 Yourfirst

EURES job.” providing acvice, Job
searchengine and financial support t young

kers who want o work abroad, a5 well a5
tocompanies.

Amobilty scoreboard, 10 st benchmarks and
measureprogress n removing legaland technical
obstacies toleaming mbiiy.
Creation of s Buropean student lending facility to
Support students who wishto sudyor i abrosd.

Amulti-dimensional global university ranking
system o provide a more compicte and realsic
pictureof higher education performance than
existing ankings.

" Development ofa Youth on the Move card,

‘which would provide beneis and dscounts
ryoung people.

European Monitor o provide an

Intelgence system tacking labour market

demand across Europe forjobseckers

and employmen adviors.

European Progress Micro-finance Facilty
0 provide financil support o help youn
entreprenears set up o develop thei busineses.
Youth guarantee toensure alyoung people are
' job, training orwork experience within our
months of eaving school.
European sl passpor, based on Europass
(the European online CV) to alow kil o be.
rded ina ransparent and comparable way.

10 Creationof a dedicaed Youth on the Move

website, 1 provde a singe poin of access 0
Information bout opportuniicst sudy orgain
work experience abroad




a service to elp you fn
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Youth on
Move

Anintiatv of the European Urion

EUROPE

A Guide to the Rights

of Mobile Students in the European Union

For long headlines
use Museo Fonts

1.INTBODUCTION

Context and objectives

A European Union policy
to promote learning mobility

Taveling o ancther EU country to study (learning mobilty) is one of
fundamental ways in which young people can boost their personal

1) pmoovenon D scommonoraumcamons u
i 3L mmasamoncomiion H
b H
. By i ¢ »
s 44, EUlegal measures 2
accrsromuesion ,
21, The right to free movement 9 e 2
o
direct and indirect discrimination 9 AMHEXL: R L o =
23 e e s b
T [ T—— s
Lo formiendme B e xrscrs mom e
= B T RGTIOMG 7 T BRGPEAN U u
e 2 ANNEX IV: LIST OF MOST RELEVANT CASE LAW.
. u v u
H H
32, Differential access to grants and loans 15 =
sty o b H
P by o b i H
H
H
astoign w
‘Rights of non-EU students ('third-country nationals’) 17

i th

recent,the rghts of mobile students are not ahvays clear. The Commission

receives a number of complaints and queres from citizens who are unsure

o thek 15 o who e ecouieing s v e codric
ations recognised.

The paper aims to summarise and set out the Commisson's Interpretation
of the aw i this area, 35 2 quide for Member States,

benefis the EU a5 2 whole: t fosters heips

workers ate in e

The Commission has promoted learning mobilty for many decades. The

y years, and the.

among 47 countres to create a Eropean Higher Education Area.

The Commission has also amounced, in s 2010 muli-annual work

their rghts as Union citzens, and outlining the solutions envisaged by the
Commission.

Students’ rights to study abroad within the EU
The Teaty"

legislation. Original, the European Community cid not have any specfc

a5 & means of raiing the

Member

of education and training in the €U inter ala by giing all young people in
ot

Member State.

TheCoutof s ftheEurpean Uno narsted th Tty rovions
ing to create rights for mobile EU students. I its Gravier

5. CONCLUSION

s s paper hows the Tt 5 et b cur:docions,have
establshed certan ights of migrant student

8o restyng ol s vy or ot edietonal et
itizens should be admited on the same terms s local

e at the same vl for all EU students, and.
Loans, where they exst, should be available on the same
basis o allincluding for dstance education.

ashuden edsinanil upport whlestutyng broad ey ey

e cousea studnd e ok s vough s anguage hich
5ot ther frstlanguage,the university may require them.
e e e e Tt
‘make sure they will b able o complete the course.

Once n the new country, students must be treated in the same way
asTocalstudents
‘When they return to their own country, and want recogniton of

N e e e e
aving made use of her rght to mobility.

thei rght o ree movement for education

The

‘Commission stongly encourages such action. The Commission services will

the principles set outn this paper.

Alongside the legal framevork described above, a number of practcal

obstacies continue to hinder student mobilty. A European Parlament and

Council ecommendation from 2001 called on Member States to remove
ala by making it

could
support for students; and o facltate academic recogntion in the home

Merber States to adopt a Qualty Charter for Mobilty”.

s part of the Youth onthe Move Package, the Commision s puting forward

of young people. The proposal il tackle issues such as the provision of

‘encouraging mbilty patnerships between various stakeholders.
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Web Templates

Here are some examples of variations on the graphics for the web

LOGIN PASSWORD

in EUROPE
LOGO EVENT

CONTACT US

Olorrorro quuntiae voles doluptatem

Ut excestio. Olorrorro quuntiae voles doluptatem ut aut quatis essin eium jundi
quia prehent aribus...Parcilla borrovitibus il ipsa doluptasped mo odictiae. Itae
nullabo rpor

ae et es volorem et is sit omnimus nem expe et autenisci sequi in consectem.
Xercium, iumquos eatur? Pa volor ad ut vitiati aliquibus eium qui dipidit, sitat
que re perrum eiciis eaquis veliquas demodi commolores exerit facculp arciatem
ra pere non nulpa que eatiature sundel eaque pel iur, core nobisim quisit, tes
rem resequi te maion ne esed que estiate pernate moluptatus ma suntin eius

voluptati incto quia volorum iuscias et volora sitae erite ne rem recum nonet PRACTICAL INFORMATION
magnihil ipit re sit que di omnia doluptatio maximin ratetur apistis volorer
isciis dolum imagnatur? Quid minvend eribus dolorpore, sinissim eliciae repero Accae et que que nus eosa
min rest eum nullit event enia quas is rerovitias aliasperis dolenimod maio derias_el quiature
voluptatem inihit landit duntius, quo illor alia ate More informations ...
Youth on
the Move SPONSORS SPONSORS SPONSORS

An initiative of the European Union
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LOGIN PASSWORD

LOGO EVENT

Olorrorro quuntiae voles doluptatem

Ut excestio. Olorrorro quuntiae voles doluptatem ut aut quatis essin eium iundi
quia prehent aribus...Parcilla borrovitibus il ipsa doluptasped mo odictiae. Itae
nullabo rpor

ae et es volorem et is sit omnimus nem expe et autenisci sequi in consectem.
Xercium, iumquos eatur? Pa volor ad ut vitiati aliquibus eium qui dipidit, sitat
que re perrum eiciis eaquis veliquas demodi commolores exerit facculp arciatem
ra pere non nulpa que eatiature sundel eaque pel iur, core nobisim quisit, tes
rem resequi te maion ne esed que estiate pernate moluptatus ma suntin eius
voluptati incto quia volorum iuscias et volora sitae erite ne rem recum nonet
magnihil ipit re sit que di omnia doluptatio maximin ratetur apistis volorer
isciis dolum imagnatur? Quid minvend eribus dolorpore, sinissim eliciae repero
min rest eum nullit event enia quas is rerovitias aliasperis dolenimod maio
voluptatem inihit landit duntius, quo illor alia ate
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Youth on
the Move

/e of the European Union

Enhancing
education, mobility
and access to the
job market

Why Youth on the Move?

By 2020 all
young people in Europe must have
the possibility to spend a part of their
educational pathway in other Member
States.”
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: . higher qualifications and up-to-date
http://europa.eu/youthonthemove & |
need to be more adaptable and more

mobile.”

“Finding a job is
what millions of young Europeans are
most concerned about. Youth on the
Move will improve support for them so
that they can find a job, make a living
and pursue their plans.”

‘outh on
the Move
An initiative of the European Union
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A Guide to the Rights

of Mobile Students in the European Union
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In the future the logo could be used in a very sober and discreet way.
The colour could be also very discreet
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