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 Coordinated Decree on Audiovisual Media Services 

 Article 9 prohibits programmes containing 

incitement to discrimination, hatred or violence in 

particular for reasons related to different specific 

criteria, including disability. 

 Article 11 provides that commercial 

communication may not include or promote 

discrimination for reasons related to different 

specific criteria, including disability. 
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 RTBF Management Contract 

 Article 6.2. : The RTBF has to interest itself, in all 

its programmes, and more specifically in its 

information and continuing education 

programmes, in important societal issues, such 

as the inclusion of persons with disabilities; 

 Article 7.1. : The RTBF must not (co)produce, 

acquire, program, broadcast and offer on-

demand programmes containing incitement to 

violence, hatred or any form of discrimination or 

segregation related to different specific criteria, 

including disability 

 Article 34 : The RTBF pays attention to sports 

practiced by persons with disabilities 
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161 

108 non admissible 

53 admissible 
Year : 2016 



- 23 channels 

- 11-17 May 2017 

- 644 hours of home grown production 

and co-production 

- 82.961 participants 



23 Participant 

5 Perception 

Encoding methodology 

  

 => Visible disability 

 

Criteria 

 Gender 

 Origin 

 Age 

 Socio-professional 
category 

 Disability  

  

TV services active in 
the W-B Federation 

 In-house productions 

 Co-productions 

 

  
 A person appearing on the 

screen and speaking 

 A person who is seen but 

does not speak 

 A person who speaks but is 

not seen 

 A person not seen but 

spoken of 

11 – 17 May 2017 

82.961 participants 



 
 
 
 

PERSONS WITH DISABILITIES 
 
 
 
 

1,48% 
N = 1.166 

98,52% 
N = 77.837 

 
Display no visible disability / Display a visible disability 

 



 
 
 
 
 
 

Type of programme 



 
 
 
 
 

Media role 



 
 
 
 
 

Media role 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 Social « marker » : 

 Topic => Media identity/role 

 Markers disability, origin, genre … 

 39,96% of persons with disabilities are 

associated with social marker « disability » 

 They are interviewed as persons with disabilities 

in a topic related to disability 

 



 
 
 
 
 
 

Level of participation 



 
 
 
 
 
 
 

CONCLUSION 
 
 
 
 
 
 
 
 

 
 Continue and expand research so that the issue does 

not leave the agenda 

 Have a dialogue with the audiovisual sector and share 

good practices to disseminate positive ideas for 

equality 

 To raise awareness through the whole production and 

broadcasting audiovisual chain (all stakeholders) 

 Adapt the legislative provisions ?  
 E.g. equality between men and women : 

 Since 2016 a new provision has been introduced in the 

audiovisual legislation : programmes and commercial 

communication that undermine respect for equality between 

women and men are prohibited.  

 The scope of this provision is broader than incitement to 

discrimination, hatred or violence. 

 
 


