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About the INFORM network

The main objective of the INFORM network is to 
improve the visibility of EU co-funded projects 
by sharing experiences and good practices 
among the members. 

It seeks to improve the quality of 
communication activities, including through 
trainings



Social Media measurement – It’s a BIG topic…



Why Measuring Social Media Results?

• Helps you understand your fans & followers’ preferences

• Gives you a clearer picture of where you should use your resources and 
efforts more productively.

• Lets you adjust your marketing tactics to maximize your ROI (return on 
investment).

• Allows you to see holes or gaps in your current strategy, content, and key 
messages.

• “You cannot improve what you cannot measure.”



KPIs should be:

• Easy to measure / obtain
• Everyone should be able to measure them

• Easy to communicate
• Only if people understand the KPIs and their meaning can they take

meaningful action

• Easy to compare across platforms
• To identify your best performing channel

• Constant
• To compare KPIs over multiple years



Interactive Framework & Tutorials:
https://amecorg.com/amecframework/framework/interactive-framework/



Go To Twitter Analytics



Select the correct date range (month)



Count & Sum the Impressions Column



Select your EDIC FB page



Download your FB page data



Choose Post data & Time Range



Sum & Count the Post Impressions



Formulating KPIs that work for you
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