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INFORM and DG REGIO: 

Fighting                       together 
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I. Context 

II. What DG REGIO is doing against disinfo? 

III. How can you help? 

IV.The Road to Palermo 
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I. Context 

“More than eight in ten respondents (85%) think that the existence 

of fake news is a problem in their country, at least to some extent. 

A similar proportion (83%) say that it is a problem for democracy in 

general.” 

“Respondents are most likely to think that journalists should act to stop 

the spread of fake news (45%), followed by national authorities 

(39%), EU institutions (21%) and other.” 
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II. What DG REGIO is doing against disinfo? 

A. Supporting the Spokesperson’s Service 

B. Website: most common myths in Cohesion Policy 

C. Upcoming: myth-busting social media campaign 
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A. Supporting the Spokesperson’s Service:  

• The EC Network against Disinformation:  

 DGs and EEAS empowered to respond to disinformation in field 

of expertise. 

 

• Issuing rebuttals:  

 respond in a clear, up-to-date and factual manner; 

 fast (within 1 h); 

 in many languages, especially the language of the lie. 
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B. Website: most common myths in Cohesion Policy 

ec.europa.eu/regional_policy/en/p
olicy/what/myth-busting/ 
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• Plus, tips on answering to online disinformation 

• Launch date social-media campaign: 13 May 
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III. How can you help? The INFORM – 
REGIO workflow in fighting online disinfo 

A collaboration scheme between the INFORM network and DG REGIO 

in reacting to online disinformation (myths, fake news) on cohesion 

policy. 

• ensure a rapid reaction (maximum 1 hour);  

• be proportional (the reactions must match the intensity and 

gravity of the disinformation); 

• delegate to the appropriate level of response. 

The aim is to react fast to online news articles and reports, social 

media posts and comments from public figures.  
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• Call for myths encountered often by you: 

deadline 4 April 

• Comments on the workflow: deadline 4 April 

• Launch date social-media campaign: 13 May 

IV. The Road to Palermo 
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In times of universal deceit, telling the truth will be  
a revolutionary act. 

George Orwell 

Don’t believe everything you read on the Internet. 

Thomas Jefferson 


