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 Introduction: What’s on offer?

 Part 1: Getting set up — a refresher

 Part 2: Important reminders when setting up your
campaigns

 Part 3: Paid social best practices

« Part 4: Creative support — What’s in it for you?
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Introduction: What’s on offer?




Europe in my region

Request social media budget...

« To send via JotForm
« By national coordinators and/or MAs
« No lump sump but activity-based:

« Depending on promotion foreseen (objective, platform
(FB/IG) target audience, duration, number of posts, type
of assets...)

« While maintaining equity between users

Including media recommendation and hands-
on tips (before, during, after)

B DG REGIO Europe in my region

REGIO

This form is your access to the financial envelope made available by DG REGIO to
Managing Authorities as part of the services offered under the "Europe in my region”
campaign. The aim is to facilitate the promotion of your social media activities in relation to
co-funded projects, and #EUinmyregion initiatives.

The revamped support scheme gives access to paid ads on Facebook and/or Instagram via
Facebook Business Manager. When introducing your request, pleasa make sure it relates to
social media boost in the form of mini campaigns, promotion of events, or other targeted
initiatives (rather than for the promotion of a single post or a one-off publication). For more
guidance, you have the possibility to (re)watch the first part of our #EUinmyragion social
media webinar, dedicated to the budget allocation system.

On top of this financial allocation, we also offer the possikility to benefit from creative
support to brand and edit your visuals, and to provide you with best-suited sccial media
assets. Based on existing pictures or video material, you can request static visuals,
animated GIFs or video adaptations in various formats (square/feed format,
wertical/story/reel format) tailored to your needs.

Your request will be processed by DG REGIO. Once approved, it will be followed up by a2

paid social media specialist from the WPP consortium in charge of the campaign, who will
indicate a budget and provide ad hoc guidance.

Please provide your professional information:

Date of the request *

MM-DD-YYYY

Date

What institution do you
represent? *

Local, regional or national authority that is making the request.



https://form.jotform.com/211153243208039

' Europe in my region

... and creative support

 In complement to budget

« Production of visual assets branded with the #EUinmyregion look
and feel

- Based on your pre-existing pictures / video material

- Format tailored to your needs (static, animated/GIF, video
adaptation...)

« To request via JotForm



https://form.jotform.com/211153243208039

' Europe in my region

Part 1: Getting set up
A refresher
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A reminder of the overall request process

MA makesa

new request for
paid social
budgetfor their
localcampaign
using JotForm

7 Jotform

= . .
wea0 PG REGIO Europe in my region

9 Europe in my region

DG REGIO
_________ > reviews and
approves
@ overallrequest
DG REGIO
gets notified

OSL reviewsthe
request, provides
a paid social
recommendation
and give final
approval

&

If creative
support has
been requested,
OC to get in
touch with MA

MA receives paid
social
recommendation,

access to the Ad
Account and
allocated budget




' Europe in my region

Ad Ac(ciount Access - A reminder of the elements you need to get
starte

e ™ e ™
Business Business
Manager Manager
Admin/Employee

Ads Ad Account Page

Manager Campaign Advertiser
Manager

——

Youneed to be both to be
able to run your campaigns

. J . J

U TOOLS ROLES
urope in my region
[ |




' Europe in my region

Ad Account Access — Business Manager vs. No Business Manager

? Europe in my region

Business
Manager

If you already have your own
Business Manager or Business
Suite, please provide us with
your Business Manager ID and
we can assign the
corresponding Ad Account to
your Business Manager

No Business

Manager

If you don’thave a Business
Manager or Business Suite that
you use to manage your Meta
assets (pages, etc.), we are then
inviting you to our Business
Manager and assigning you the
corresponding Ad Account
there

H
We need your
professional email
to invite you




' Europe in my region

Ad Account Access — No Business Manager

B

. At the end of the
OSL invitesthe MA clicks process,youare
rtglevant Pﬁ;}’;ﬁ through the a member of our
rom eac --------- » . . e 4+« BLLLLLLIY > O
using their invitelink and Business
f st 1 g@a follow the steps Manager and
B haveaccessto
email Each person on the Ad Account
the MA side
gets notified
via an email,
which contains
a link to join o
our Business
Manager We invite you using your
professional email for safety and
Please internal policy reasons but when
o check your you follow the steps, you will be
spams! prompted to log in using your
personal Facebook profile
credentials

Q Europe in my region

No Business

Manager




' Europe in my region

A reminder of the overall Ad Account structure

27 EUROPEANCOMMISSION_DGREGIO_SelfService MA [XIB4E EUR_OSBXL_OSBXL_POL_A
EUROPEANCOMMISSION_DGREGIO_SelfService_ MA_LEEILI EUR_OSBXL_OSBXL_POL_A
EUROPEANCOMMISSION_DGREGIO_SelfService_ MA [:IW[+ElgE EUR OSBXL _OSBXL_POL A
EUROPEANCOMMISSION_DGREGIO_SelfService_ MA [#{eEliEE EUR_OSBXL_OSBXL_POL_A
EUROPEANCOMMISSION_DGREGIO_SelfService_ MA [®%JgE EUR OSBXL_OSBXL_POL_A
EUROPEANCOMMISSION_DGREGIO_SelfService_ MA [&#LIiliCTelilo]il« EUR_ OSBXL_OSBXL_POL_A

v

There is one Ad
o Account per Country,
not one Ad Account

per Managing
Authority

9 Europe in my region -
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Part 2: Important reminders when
setting up your campaigns
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Exclude
neighbouring
Use Lifetime Don’t countries

budget overspend when

targeting
border cities

! ! !

9 Europe in my region

Be mindful of
political ads
content

Follow the
shared naming
convention

!




' Europe in my region

Part 3: Paid social best practices
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1 Use Facebook and Instagram combined

a, Europeir: my region e X

Cera Bpaua e no-3eneHa v YucTa c HoB eko
TPAHCNOPT, EHEPrUHO eeKTUBHM yuunuwa,

« Give more room for optimisation At it s

%

« Leverage each platform strength

« Decreaseoverall cost per result

=g /4 e '; |
i # 9
15 ‘V//E =
&) % ?
= \!
EBpona B Mosi peruox o
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Using all placements is good practice but only if you have all

the right assets for it

Placements Learn more

IK VNS N
e g

@ Advantage+ placements (recommended) +

1 e Use Advantage+ placements to maximize your budget and help show your ads to more people.
i 2‘::":"3&““‘;:?“'“"“ 7 IEETITEIT Facebook's delivery system will allocate your ad set's budget across multiple placements based on
(P £ where they're likely to perform best.

Manual placements
Manually choose the places to show your ad. The more placements you select, the more
opportunities you'll have to reach your target audience and achieve your business goals.

One creative ratio Advantage+
(4:5) placements selected

. Ad preview Share = «” Advanced preview

Facebook

Feeds # Edit

. Europe in my region with
Katerina Geronikolou. e X
Sponsored

H dikr} pag ATTikr, Bripa Bripa aAAader.
#EUinmyregion

PSRN/,
k i An
Redescubra estes lugares
unicos da nossa ilha

euinmyregion.eu

H 8ikn} pag Atrikr LD

oY Like () comment /> Share

See ‘fiations
Q)

5/ In-ctraam ade far vidane and
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3 Use placement customisation

two creative ratio (9:16 and 4:5)

Placements Learn more
Advantage+ placements (recommended) +

Use Advantage+ placements to maximize your budget and help show your ads to more people.

Facebook's delivery system will allocate your ad set's budget across multiple placements based on
where they're likely to perform best.

@ Manual placements

Manually choose the places to show your ad. The more placements you select, the more
opportunities you'll have to reach your target audience and achieve your business goals.

Select manual placements to use those that fit with your available
assets

ITTTPRRNS

Format
Choose how you'd like to structure your ad.

@ Single image or video
One image or video, or a slideshow with multiple images

Carousel
2 or more scrollable images or videos

Collection

Group of items that opens into a fullscreen mobile experience

Ad creative
Select the media, text and destination for your ad. You can also
customize your media and text for each placement. Learn more

* Media

Edit Media v [
15 Placements

Feeds, In-stream ads for videos and reels

v
8 Placements
e Stories and Reels, Apps and sites <
[ 5 Placements
q Search results, Instant articles v
- 2 Placements
Ad Undeliverable to Instagram Explore home @ ’
Edit your video to meet the requirements
Primary text 1of5

#EUinmyregion

@ Add text option

+/ Add a destination

Ifyou add a destination, you can send people |mmed\ate|y afierlhey
o £

A\ Verifying your changes A

This ad can't be published because Europe in my region isn't in
compliance with Meta's Partner Monetization Policies. You can learn
more about the Partner Monetization Policies in the Help Center.
(#3867089) Learn more

Edit

. Ad preview Share » «” Advanced preview

Facebook
Feeds

\Europe in my region with
Katerina Geronikolou. o X
Sponsored

#EVinmyregion

Redescubra estes lngares 7

ﬁnlms da nossa llha 4

euinmyregion.eu
H 3ikij pag Atk Exaimon

o Like (D comment /> Share

See variations

In-ctraam ade far vidane and
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4 Create your ads from Ads Manager, don’t use “Boost” button

@ [ New Awareness Campaign 83 New Awareness Ad Set > [l New Awareness Ad
ﬁ New Awareness Campaign
£ Edit @ Review
EEQ New Awareness Ad Set e
Ad setup
B New Awareness Ad we (P ) §
Unido Europeia em Angola | European Union in o= o Use existing post - | @  Adpreview
Angolae - /
57K followers - 44 following Q Search
Create ad
About  Mentions Reviews Folowers  Photos  More v - @ Use existing post
Posts =5 Filters Use Creative Hub mockup
[ ] ® Sngen » * Media
L AW o i Pt
e Information Session March 13th B Select post + Create post
Review Changes to Your Page » Teachers, students and higher education institutions in Angola!
. you sassion on the “Intra-A
Updated o the new Pages experience. We can help you review Mobilty Programme organized by the European Comemission on March 13, 2023, from ) - !
what's changing, 14:00 10 17:00 CET (EnglishiFrench).... See more. (i /Y post is required. Select or create a post to publish.
°
Got Started

Enter post ID

Intro
© Servigo Europeu para a Acg3o Externa (SEAE) ¢ um 6rgdo

instituido peio Tratado de Lisboa co EmmEEEm

Tracking

Track event datasets that contain the conversions your ad
might motivate. The dataset that contains the conversion
selected for the ad account will be tracked by default.

© Page - Government orgarization

@ Edific Rei Katyavala, rua da Liga Nacional Afrcana sin, porta
C1Rfdc, Luanda, Angoia

20422200023

B3 delegation-sngola-media@eess. europa eu

Website Events @ Set Up

@ deo0oeceurcprey

Promote Website

- Rating 42 38 Reviews) @) App events @ Set Up

Offline Events @

URL parameters
key1=valuel Rkey2=value2

Build a URL parameter

View tags

BANDAS
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’F Select the post from the existing ones

£ Edt @ Review

Ad setup

Use existing post -

Ad creative
Select the media, text and destination for your ad. You can also
customize your media and text for each placement. Learn more

B Select post + Create post

© Apostistequired. Select or create a post to publish.

Enter post ID

pre—

Use existing post -

Ad creative
Select the media, text and destination for your ad. You can also
customize your media and text for each placement Leam more

© Your Instagram ad will render Facebook mentions as
regular text

9 Facebook Post
4 "Programa de Mobilidade Aca...
S87122570106310 - Mar 8, 2023

& Change post + Create post
Enver post D
Call to action

Loam mare

N fwww eeas europa euldelegations,/angola_en

7 Change @ Remove

Edit placement

3 Select a placement 1o edit -

Tracking

Track event datasets that contain the conversions your ad
The dataset

selected for the ad account will be tracked by default

Wiebsite Evants © setup
App events © SetUp

Offline Events @

@ Adpreview Share w " Advanced preview
Facebook Feeds
Foeds

Unido Eurcpeia em Angola | 2
e x|

“Programa de Moblkdade Académica ntrs-

Jris a—
Sessto deinformacto I T3de e mare u u u

Unido Europeia em Angols /
Ewopean Union m Angola. | LEAN NORE Storles and Reels.

© Frrnando ko

See vanations

g rondanng anc

By clicking "Publish; you agree 1o Facebook's Terms and Advertising Guidefines,

Close  +/ All edits saved

Back, @ Publish

Use existing post

Ad creative
Select the media, text and destination for your ad. You can also
customize your media and text for each placement. Learn more

@ Your Instagram ad will render Facebook mentions as
regular text.

(@ Facebook Post

-
'y “Programa de Mobilidade Aca...
587122570106310 - Mar 9, 2023
B Change post + Create post

Enter post ID

Call to action

Send message

7 Change @ Remove

£ Select a placement to edit

Message template

Encourage people to start a conversation with your business in
Messenger after they click on your ad. We'll show your ads to
the right people to help you achieve your optimization goal
Learn more

Ad preview Destination preview . Praview on
9 placements «" Advanced preview Share »
Facebook Feeds
Feeds

Unido Europeia em Angola /
European Union in Angola®  ++= X

=

“Programa de Mobilidade Académica Intra-
frica®

. .
Sessto de Informagto |13 de See more E u E

o

MESSENGER © SEND MESSAGE Stories and Reels
© Fermando Kahombo and Andrei. 1 share
o tke (D Comment 2 share

See variations

Ad rendering and interaction may vary bas

actors. @

on device, format and othe




. Europe in my region

ﬁ’ Add Call to Action and placement customisation

1

£ Edit @ Review

Ad setup

Use existing post - @  Adpreview

Ad creative
Select the media, text and destination for your ad. You can also
customize your media and text for each placement. Learn more

*Media

& Select post + Create post

@ A post s required. Select or create a post to publish.

Enter post ID

Tracking

Track event datasets that contain the conversions your ad
might motivate. The dataset that contains the conversion
selected for the ad account will be tracked by default.

Website Events @ Set Up
App events © Set Up
Offline Events @
URL parameters

key1=value1&ki ue2

Build a URL parameter

View tags

Share

«" Advanced preview

& Edit © Review

Ad setup

Use existing post -

Ad creative
Select the media, text and destination for your ad. You can also
customize your media and text for each placement. Learn more

@ Your Instagram ad will render Facebook mentions as
regular text.

(§) Facebook Post
“Programa de Mobilidade Aca...
587122570106310 - Mar 9, 2023

& Change post + Create

Enter post ID
Call to action

Learn more
hitps://vww.eeas.europa.eu/delegations/angola_en

# Change @ Remove

Edit placement

[© Select a placement to edit v

Tracking

Track event datasets that contain the conversions your ad
might motivate. The dataset that contains the conversion
selected for the ad account will be tracked by default.
Website Events @ Set Up

App events © SetUp

Close + All edits saved

@ Adpreview Share w " Advanced preview
Instagram Feeds
Stories

e Mobilidade Académica Stories and Reels

E
i

The style, formatting, media resolution and layout of your ad's media, call to action or text may
be adjusted when it's likely to improve performance., @

See variations

By clicking “Publish,’ you agree to Facebook's Terms and Advertising Guidelines
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5 Choose the right objective and goal \é

REACH

BRAND

To raise awareness around your == > AWARENESS
message: reach the maximum VIDEO VIEWS
number of people and get more
people to watch your video.

A

- TRAFFIC
TRAFFIC . » Drive Link Clicks to your Website
POST
_ _ ENGAGEMENT
Get more people to interact with TR

‘your post or drive attendees to
your or Facebook Event
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5 Choose the right objective on Ad Manager

Choose a campaign objective Choose a campaign objective Choose a campaign objective

@ n Awareness =  Awareness «f  Awareness

\ - |
h Traffic (® n Traffic b Traffic - N
- ®) - @ LN Engagement ‘-L.

Engagement
®)  Engagement
Traffic Y g Engagement
Leads Leads . i
7 Leads Awareness Y Send people to a destination, like your Get more messages, video views, post
Show your ads to people who are most website, app or Facebook event. Learn engagement, Page likes or event
likely to remember them. & App promotion more s App promotion responses.
(o) App promotion Good for: Good for: Good for:
Link clicks Messenger, Instagram and Whats
Reach @ B sales o B sales g ¢ Sl
= Sales Brand awareness @ Landing page views @ Video views @
Video views € Messenger and WhatsApp € Post engagement @
Ccalls @ Conversions @

Store location awareness @
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5 Choose the right goal at the Ad Set Level

@ (O NewAwareness Campaign > @@ New Awareness AdSet > [J1Ad
¢ Edit @ Review

Page
Choose the Facebook Page you want to promote.
Facebook Page @
& Europe in my region L 4 +
Dynamic creative off @

Provide creative elements, such as images and headlines, and we'll automatically generate
combinations optimized for your audience. Variations may include different formats,
templates or audio based on one or more elements. Learn more

Optimization & delivery

Optimization for ad delivery @

Reach

Optimization & delivery

Optimization for ad delivery @

Reach

We'll serve your ads to the maximum number of people.

Impressions
We'll deliver your ads to people as many times as possible.

Ad Recall Lift

We'll serve your ads to maximize the total number of people
who will remember seeing your ads.

ThruPlay

We'll deliver your ads to help you get the most completed
video plays if the video is 15 seconds or shorter. For longer




. Europe in my region

6 Leverage retargeting

() Campaigns 80 Ad sets for 1 Campaign [7] Ads for 1 Campaign
W =~ 2 Edit v & A/BTest 8 O W O~ ¢ Rules View Setup @ m -~ = v Reports
3-second video Cost per 3-
Off / On Ad Set | Amount spent lays second video VTR VTR100' Engagement ER
play; plays
. Video Viewers €1,239.47 202,543 €0.01 * 22.85% 9.03% 2,152 0.24%
. Lookalike audience of video viewers €519.80 40,330 €0.01 * 15.29% 9.31% 780 * 0.30%
. Broad Audience with detailed targeting €1,487.67 172,374 €0.01 16.68% 8.78% 2,347 0.23%
Results from 3 ad sets @ €3,246.94 415,247 €0.01 19.02% 8.95% 5,279 0.24%

Total Spent Total Per Action
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ﬁ’ Create Lookalike audiences and Video Viewers

22 Edit @ Review

9% PRTGRES-PTBR§18656Br.. == Ad set name

Video Viewers from awareness Create template

The name must follow the template below:

@ Country € [5| Geography € [ Language @ [
Targeting €@ [ Age € [ Ad SetDetails .~

Séﬂ Lookalike of Video Viewers ses

Conversion

=.ﬂ Video Viewers from awaren...  *** . .
Conversion location

Choose where you want to drive traffic. You'll enter more details about the destination later.

Website
Send traffic to your website.

App
Send traffic to your app.

Messenger
Send traffic to Messenger.

WhatsApp
Send traffic to WhatsApp.

7

Calls

Lot nannla ta aall vane hisinane

By clicking "Publish,’ you agree to Facebook's Terms and Advertising Guidelines.

Close v All edits saved

Q_ Search @ [2101155968AUSDGREGIO_SpecialFocus_Norte_Cons > BB Video Viewers from awareness > [J 2 Ads o Indraft .

+! Performance may be impacted

Evolving changes within the ads ecosystem may
affect your performance or reporting.

Ad sets that include the European Region v

Audience definition

Your audience selection is fairly broad.

Specific Broad

Estimated audience size: 2,200,000 - 2,600,000 i}

JJ Estimates may vary significantly over time based on
your targeting selections and available data.

Estimated daily results
Estimated daily results aren't available for this

campaign since it has a budget optimized across
ad sets.

CJ
Discard draft
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ﬁ’ Make sure to avoid audience overlapping

Edit Audience
Norte_"EU Neutrals” citizens - exclude Lookalike

Custom audiences

INCLUDE people who are in at least ONE of the following
Q, Search existing audiences

EXCLUDE people who are in at least ONE of the following
Engagement

|IE_Norte_engagers
Norte_3s_VV_aW_W1

Norte_3s_VV_AW_w2

Lookalike

Lookalike (PT, 6%) - [E_Norte_engagers

Q, Search existing audiences

1,500,000 - 1,800,000 @

Audience details:

= Excluding custom audience:

o Norte_3s_VV_aW_W1,
Norte_3s_VV_AW_w2, |[E_Norte_engagers
and Lookalike (PT, 6%) -
IE_Norte_engagers

= Location:

= Portugal: Braga District; Braganca; Porto
District; Viana do Castelo District; Vila
Real District

= Age:

o 18-65+

= Exclude:

o Interests: Institutions of the European
Union, Eurcpean Space Agency, Council
of the European Union or Council of
Europe

Createnew =

o8 PRT§RES-PTEBRE18658B...

=.£ Lookalike of Video Viewers

839 Video Viewers from awaren...

2 Edit

Custom audiences

INCLUDE people who are in at least ONE of the following

Lookalike

Lookalike (PT, 3%) - Norte_3s_VideoViewers

Q, Search existing audiences

EXCLUDE people who are in at least ONE of the following

Engagement

Norte_3s_VideoViewers

e Q, Search existing audiences

Advantage lookalike +

@ Review

Create new =

Reach people beyond your lookalike audiences when it is likely to improve

performance.
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7 Maintain brand consistency across all creative executions

&

# fondy EU | NA BIOSTATKU fondy EU | V ARCHEOPARKU
poméhaji / BEMAGRO

pomahaji PAVLOV

GET INSPIRED

< | B o B W, fes
SAT, SEP 25, 2021 SAT, SEP 18, 2021
Den otevienych dvefi na Interested Den otevienych dvefi v Interested
Cooperation ia biostatku Bemagro Archeoparku Pavlov

Learn more Learn more

central

fondy EU ) V MUZEU OLOMOUCKYCH

fondy EU NA ZAMECKEM NAVRSi
pomahaji / TVARUZKU

pomahaji / V LITOMYSLI

@ olomoucké tvaruziy

{%r;\:;’;lénéw!l
SAT, SEP 4, 2021 SUN, AUG 29, 2021
Den otevienych dvefi v Interested Den otevienych dvefi na Interested
Muzeu Olomouckych... Zameckém navrsi v...

We help CENTRAL EUROPE to welcome refugees Learn more
We make CENTRAL EUROPE more innovative and competitv
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8 Use multiple creative and/or copy variations

B

g Europe in my region wns O %i Europe in my region e X
% Sponsored Sponsored
. . . . . TPaACKY TPAHCTIOPT C HyTIeBY eMuchm, Cera Bpaua e no-3eneHa u 4ucra ¢ HOB €KO
lee moreroom for Opt]'I NS atlon EeHepruiiHo eeKTUBHU YYMnnLLa U JOMOBeE. TPAHCMOPT, HEPTUHO echeKTUBHM yunnuLa,
Taka usrnexaa nobumara Hu Bpaua gHec. [neTcku rpaauHm u 6nokose. #EUinmyregion
#EUinmyregion y

- Improve campaign performance

74

« Reduce ad fatigue

P Best practice from Meta
recommends4-5 adsper Ad Set

euinmyregion.eu
Learn more EBpona B Mosi pervoH

euinmyregion.eu
EBpona B Mmosi peruoH

Learn more
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9 Make the most out of your qualitative feedback report

e

vy | Sodallab

DG REGIO ' Europe in my region

When yau don't have assets {aoth Dedivering the cam paigr on bath
i terms of farmat and content) Faceboak and Instagram, leveraging
that fits all available placements thestrength of each platfor.
and there is no nees - from 8
strategic point of view - (0 use all
available placements, it's strongly
recommended not to use therm al
Channelsfplacement ARermatively, you should select
oty the key placements (Feed,
Stary, et for which you have
produced relevant asets for
{more on erestive
recemmendations section).

« For traffic campaigns (Link « \ihen there & o customisatian of
Clicks) start diversilying your content by age groun, continue to
delivery, Largeting Vides Larget all relevant age greups within
Viewers/Engagers from thesame Ad Set. This will help the
previous layers along with = platfarm to better aptimise which
mbre “Broad” sudience, o leads 10 stronger results
ensuee a stronger impact of + Continue to use interest based

Targeting your message a5 well a5 more audiences but - unless there are majar
foam far campaig differences between countriss - it &
best ta try ta be cansistent on target
atributes across il countries, sa that
perfarmance can be also better
compared between them.

« Start uaing Placement « Trytolimit the e of stack « Continue testing muipe formats
castumisation, sing the right imagery style {ie. Static & and [Static vs Carousel] for eath campaign
satia for each placement [3-16 Video B here below] s much s cbiective and start optimise your
for Stary, 1:1 o1 4:5 far Feed) pessible so thal your audiencs can campaign toward best performing ane

e Needfor consistent better relate ta your eontent. against your main KPls.
branding/visual identity and

P e ofthe same logasflayouss
scross all creative executions.

o Have multiple copy and
creative variatians across all
layers of the campgign, te help
the platform Better optimice
and generate stronger resuls.
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Part 4: Creative support
What’s in it for you?
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CREATIVE SUPPORT

What is it? Assets
Additional service offering the Based on existing pictures:
possibility to: - Static visuals
- Brand and edit your pictures . Animated visuals (GIFs)
« Create best-suited social media - Video adaptation (NEW!)
assets

Formats

* Square
« Horizontal/header
« Vertical/story

‘Upload the source files (it will smooth the process and diminish time span between request and delivery)
*Take into account 2-5 working days for production (depending on requested asset)
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STATIC VISUALS

#EUinmyregion

| Stan sa reportérom prihranicial
Sufaz pre ziakov zékladnych
a strednych $kél

EUROPSKA UNIA
EUROPSKY FOND
REGIONALNEHO ROZVOJA

SPOLOCNE BEZ HRANIC
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STATIC VISUALS

Apply for the Danube Youth Council.

Your chance to make an impact!
#EUSDR

#EUinmyregion

N\
nnnnnnnnnnn
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ANIMATED VISUALS (GIFS)

#EUinmyregion

¥ Picture your future 4 S
¢ 1n the Danube Region §
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VIDEO ADAPTATIONS
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MULTIFORMAT - REAL PICTURES

#Eion

Xewkija Windmill, Xewkija Windmill,

rehabilitated thanks to rehabilitated thanks to
EU Funds EU Funds




MULTIFORMAT - CREATIVE

Living along the Danube

Life was ahways beautiful by the Danube, but sometimes
chalenging for people iing n the res They came and
sattled next 1o the river for its resources, but had o prove
their infront of the whimsical water.

Forced 1o face nature hardships, people had to adapt to
ammmmamwmuum And

wamnﬂmwwmnmmmm
resource of the Danube region — history and nature

they
it and experiences they fived in the

mmmmmmwunwm
has been using all resourc

include only fish. Cereals, vegetables, dairy wmm .l
make up  various gastronomy accompanied by exquisite

generous sun.

#EUSDR
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