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• Provide tips on how to do social media well and quickly

• Provide opportunities for you to share and learn from each 
other

• Provide practical examples and practice

• Provide easily actionable methods and approaches that can 
implemented immediately

Objectives of the session
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• Keep it short and be concise

• Shorten your hyperlinks

• Use hashtags (#)

• Use emojis

• Include visuals

• Map relevant accounts

Top tips for efficient posting
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• Keep it short and be concise
• Increases visibility and engagement

• You are competing for attention
• Make your content easy and quick to digest

• Use bullet points and numbers e.g. 
• Four = 4

• Think about replacing words e.g. 
• ‘and’ can be replaced with ‘&’ OR ‘+’ 

• Focus on the main point or information

Top tips for efficient posting
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Link to further information

Main information

Topics covered by the story, project name, location, main objective of the 
project

Main information

Topic of the post, information about 
the programme, who can benefit

Call to action with link to further 
information
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• Not catchy title

• One block of text 

• No structure

• Too many hashtags

• No bullets

• No tagging
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• Catchy title

• Emojis

• Better structure

• Bullet points for key info

• BIM tagged

• Limited but relevant 
hashtags



• Shorten your hyperlinks
• Better for character counts, more aesthetically pleasing

• You can make your links trackable, i.e., links clicks, traffic to your website

• Certain platforms will shorten them automatically for you:

• LinkedIn - When you share a link longer than 26 characters, it is automatically shortened 
once you click Post, to make it easier to read.

• Twitter - A URL of any length will be altered to 23 characters, even if the link itself is less 
than 23 characters long. Your character count will reflect this.

• Additional tools to shorten your hyperlinks:

• Bitly

• TinyURL

• URL Shortener by Zapier

Top tips for efficient posting
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https://bitly.com/
https://tinyurl.com/app
https://zapier.com/apps/url-shortener/integrations
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• For LinkedIn:
• Try including your links in the 

comments under your post

• ‘Algorithm penalty’

BONUS
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• Use hashtags (#)
• Increases visibility and discovery

• Can help you research content ideas

• How many hashtags?
• Twitter: 1-3 per tweet

• Instagram: 3-5 per post

• Facebook: 3-5 per post

• LinkedIn: 2-5 per post

• Search in trending hashtags for relevant topics

• Try to use hashtags in the text

Top tips for efficient posting
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YOUR TURN – Using hashtags
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The EMFAF will support the implementation of the Common Fisheries Policy (CFP) 
and of the Union's maritime policy along four priorities:
• Fostering sustainable fisheries and the conservation of marine biological 

resources;
• Contributing to food security in the Union through competitive and sustainable 

aquaculture and markets;
• Enabling the growth of a sustainable Blue Economy and fostering prosperous 

coastal communities;
• Strengthening international ocean governance and enabling safe, secure, clean 

and sustainably managed seas and oceans.

• What words can become hashtags?



YOUR TURN – Using hashtags
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The #EMFAF will support the implementation of the Common Fisheries Policy (CFP) 
and of the Union's maritime policy along four priorities:
• Fostering sustainable #fisheries and the conservation of #marine biological 

resources;
• Contributing to food security in the Union through competitive and sustainable 

#aquaculture and markets;
• Enabling the growth of a sustainable #BlueEconomy and fostering prosperous 

coastal communities;
• Strengthening international #oceangovernance and enabling safe, secure, clean 

and sustainably managed seas and oceans.

• What words can become hashtags?
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• Use emojis
• They are a universal language

• Make your posts less text heavy

• Increase engagement 

• Be creative

• There are different ways to use emojis:
• For Call To Actions (CTA)

• To break up texts

• To convey tone

• To replace text

• For storytelling

Top tips for efficient posting
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YOUR TURN – Using emojis
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PuertAlMar: An EMFF story
• How can we reduce the carbon footprint of our ports? 
• Our latest video on EMFF-funded project PuertAlMar in Spain shows how the 

carbon footprint of ports can be reduced using innovative structures to recreate 
lost marine habitats in the Port of Vigo.

• What words can become emojis?



YOUR TURN – Using emojis
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PuertAlMar: An EMFF story
• How can we reduce the carbon 👣 of our 

ports? 
• Our latest video on EMFF-funded project 

PuertAlMar in 🇪🇸 shows how the carbon 
footprint of ports can be reduced using 
innovative structures to recreate lost 
marine habitats in the Port of Vigo.

• What words can become emojis?



10/05/2023InformEU Capacity building – Social media



• Include visuals

• Visual content attracts and engages followers

• Visuals are easily understood by target audiences

• Ideas to include visuals:

• Photos (single, compilation or carousel)

• Videos / animations

• Screenshots

• Graphics

Top tips for efficient posting
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• Map relevant accounts 
• Tag relevant accounts in your posts

• Makes tagging correct accounts easier and faster

• Means you can delegate the task to someone with less in-depth knowledge as 
all they need is access to the list

• Improves your knowledge of the ‘communication landscape’ 
• Who has accounts? 

• Where are these accounts? 

• How active are they?

Top tips for efficient posting
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Stakeholder Information Contact Infomation Social media Information

Country Name
Full name

Name in English Stakeholder category Level Website General email Email Facebook Facebook 
followers

Twitter Twitter 
followers

LinkedIn LinkedIn 
followers

N.A

European Fisheries Control Agency 
(EFCA) EFCA DECENTRALISED AGENCY European

https://www.efca.e
uropa.eu/en N.A N.A

https://ww
w.facebook
.com/Euro
peanFisheri
esControlA
gency 2000

https://twit
ter.com/EF
CA_EU 4,887

https://ww
w.linkedin.
com/comp
any/europe
an-
fisheries-
control-
agency/ 6,058

N.A

Karmenu Vella Karmenu Vella

https://ww
w.facebook
.com/Com
missionerV
ella?ref=tn
_tnmn 12K

https://twit
ter.com/Ka
rmenuVella 35.1K

Spain

Ministerio de Agricultura, Pesca y 
Alimentación Ministry of Agriculture, Fisheries and Food Ministry National

https://www.mapa.
gob.es/en/ministeri
o/default.aspx

secretaria.subsecret
aria@mapa.es

https://ww
w.facebook
.com/mapa
gob/ 48K

https://twit
ter.com/m
apagob 149.7K

https://ww
w.linkedin.
com/comp
any/minist
eriodeagric
ulturapesca
yalimentaci
%C3%B3n/ 28,090

FAMENET stakeholder mapping template: 
https://docs.google.com/spreadsheets/d/1JeMtHNYr1eVR6asScOFsYZp_ECEEfVTm/
edit?usp=sharing&ouid=105648358898201050001&rtpof=true&sd=true

https://twitter.com/mapagob
https://www.linkedin.com/company/ministeriodeagriculturapescayalimentaci%C3%B3n/
https://docs.google.com/spreadsheets/d/1JeMtHNYr1eVR6asScOFsYZp_ECEEfVTm/edit?usp=sharing&ouid=105648358898201050001&rtpof=true&sd=true
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Q&A / Experience sharing
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• Top tips for efficient posting
• Keep it short and be concise

• Shorten your hyperlinks

• Use hashtags (#)

• Use emojis

• Include visuals

• Map relevant accounts 

• Share best practices with each other

Conclusions
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