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Previously…

https://webcast.ec.europa.eu/training-on-cpr-2021-2027-communication-provisions-explained-article-by-article
https://webcast.ec.europa.eu/communication-requirements-in-cpr-2021-2027-information-session


Where are we now?



The New Regulations: 
Commission’s perspective and programming

Kadri Uustal, Head of Unit Coordination of Programmes, DG REGIO
Coordination of Programmes unit

Directorate-General for Regional and Urban Policy

2021-2027 Programming

State of play 
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Partnership Agreement

Progress with cohesion policy programming
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Programme

cut-off date is 16/5



Progress with MARE and HOME programming
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Q2 2022
46% [12]

To be 
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Q3 2022
12% [3]
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MARE Programmes
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cut-off date is 16/5



Where do we go from here?



Assessment of Communication chapters is ongoing

Definition of objectives

Communication channels

Target audiences

Budget

Operations of Strategic Importance

Indicators and monitoring



• Operations of Strategic Importance: handle with 

special care

• The Single Website Portal (19 out of 27 up and 

running)

Things to retain- article 46

https://ec.europa.eu/regional_policy/sources/informing/communicating_operations_2021-2027_en.pdf


• The emblem. Use it, wear it, breath it

Download centre

Brand book

Things to retain- article 47

https://ec.europa.eu/regional_policy/en/information/logos_downloadcenter/
https://ec.europa.eu/regional_policy/sources/informing/support_kit_visibility_2127_en.pdf


• Appoint a Communication coordinator at national 

level

• Appoint a Communication officer at programme level

• Join INFORM EU, it’s fun

Things to retain- article 48



• A programme website- 6 months from adoption

• Timetable with planned calls

• List of operations updated at least every 4 months. 

Make Kohesio strong and happy

Things to retain- article 49



• Highlight the support from the Union on websites, 

social media, documents, communication materials 

• Did we mention to handle OSIs with special care?

• Create great plaques, billboards and posters. You 

can use the Online generator- Training

Things to retain- article 50

https://ec.europa.eu/regional_policy/sources/informing/communicating_operations_2021-2027_en.pdf
https://ec.europa.eu/regional_policy/online-generator/
https://webcast.ec.europa.eu/eu-visibility-tools-getting-to-know-the-online-generator-and-the-brand-manual






Visibility of support ensured with the emblem and 
funding statement. Once is enough, no duplication

My programme appointed the best communication 
officer ever. 

Can’t wait for him/her to take part in Inform EU 
networks. 

Communication & visibility rules checklist

COMMON VISIBILITY & COORDINATION

I have a programme website and it rocks.

My programme has a sexy list of operations excel 
file. The funding calls timetable ain’t so bad either. 

Did I tell you both of them are in open formats? 

Can’t wait to grant the Union all the rights to use my 
communication materials. 

WHEN THE MA COMMUNICATES…

All of my projects described what they’re doing on 
their websites & SoMe. 

Oh boy oh boy, do they use the (co-)funding 
statement to highlight Interreg support. 

They have the prettiest plaques. 

Posters ain’t so bad either. 

Operations of strategic importance really know how 
to throw a party. Events too. 

A financial correction way-to-go is set up in case the
beneficiaries miss out on something. But they won’t. 

WHEN PARTNERS/BENEFICIARIES COMMUNICATE…



My Partnership Agreement is 
adopted… 

can I throw a party?



Communication activities on 
Partnership Agreements

1. Press release

2. Visuals for social media

3. Launch event 



Press release

• REGIO (CF, ERDF) + EMPL (ESF+) + MARE (EMFAF)

• Published by EC Spokesperson’s Service in coordination with 

the Representation in the Member State (EN + MS language)

• We can share it earlier with you (under embargo)



Visuals for social media

• Visual identity

• Visuals for social media in English and specific language

• Ask your country team coordinator



Launch event in the MS 

• Event on the date of approval of the PA by the EC

• Ceremony with Commission and Member State 

representative

• Press conference + technical briefing (ideally)




