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« EN MIEUX » 
COMMUNICATION CAMPAIGN 

(2021-2023)



2 Regions
Wallonia
Brussels

1 Signature

2 Funds
ERDF
ESF (+YEI)



Main objective

Increase awareness of the 
social action of public 
authorities and of the EU 
> WE SHOW AND TELL YOU HOW EU FUNDED 
PROJECTS MAKE YOUR LIFE BETTER

Local and human-centred communication



1 GENERIC message
« A better life ! »

LOCAL communication



PRIORITY 
TO MASS 
MEDIA

TV
ON LINE VIDEO



2021 - 2022

Broadcasting on TV 
Usually during 3 weeks
1x2021, 3x2022, 3x2023

Public and private frenchspeaking
belgian channels : 
LA1-TIPIK-RTL-Tvi-Club RTL-Plug RTL

Based on STORYTELLING : beneficiaries
and/or participants tell their story

Duration : 45 secondes



Some key figures

Example : broadcasting September –
October 2021

Audience (18-65 year old)

61.05 % have seen the video 1X

31,65 % have seen it 3X

Budget

Initial budget: 372.840 €

Budget spent after negotiation : 
175.911,53 €

https://www.enmieux.be/video/projet-transition-insertion
https://www.enmieux.be/video/lola-permet-chaque-annee-des-dizaines-deleves-de-rester-lecole-en-mieux
https://www.enmieux.be/video/decouvrez-ce-qui-plait-marco-dans-son-metier-de-formateur
https://www.enmieux.be/video/grace-au-waps-hub-de-tournai-laurent-realise-son-reve


VISIBILITY 
THROUGH SOCIAL 
MEDIA

FACEBOOK
INSTAGRAM
YOUTUBE



NEW FORMATS

PODCASTS



Available on :
Spotify – Facebook

Apple podcasts 
Google podcasts

Number of listeners / 
viewers :1659

Duration : 2 min



AUTHENTICITY, A TOP 
PRIORITY

JOURNALISTIC REPORTS



Find / Follow us on : 

Our Website
Our Facebook page 
Our Instagram account
Our YouTube channel

http://www.enmieux.be/
https://www.facebook.com/europe.wallonie
http://www.instagram.com/enmieux
https://www.youtube.com/channel/UCJaNHcJfXiI3grjvVZD7h9g/videos


Thank you for your attention !

For further questions : frederic.gosgnach@fse.be / jenny.charlier@fse.be

mailto:frederic.gosgnach@fse.be
mailto:jenny.charlier@fse.be

