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The positive power of tourism
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OUR VISION

Tourism becomes a means, not an end

We want to strengthen the role of tourism as a positive force, 
ensuring Flanders can flourish as an innovative, inspiring and 
qualitative travel destination, 
for the benefit of its inhabitants, entrepreneurs and visitors.
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our strategy
on the basis of
five key principles

Creating added value for all stakeholders 
in a balanced manner. 

Generating connections between people, 
places and activities within a unique story. 

Stimulating participation.

Prioritising quality, with room for innovation
and creativity. 

Working on the basis of strategy and 
knowledge. 
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Travel to Tomorrow, an ambitious vision with the potential to 
do better in terms of sustainability.

SMART GOALS
for 2030

ACTION PLANS A design for
IMPLEMENTATION

TO EMBRACE SUSTAINABILITY,
VISITFLANDERS DEVELOPED A PLAN WITH:

FOR OUR DESTINATION AND INTERNAL ORGANISATION









SUSTAINABILITY IN AN INTERNATIONAL NETWORK
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