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EU consultation on online platforms – ABTA Response 
I am writing today to submit ABTA’s response to the EU’s consultation on the regulatory environment for platforms, online intermediaries, data and cloud computing, and the sharing economy, referred to throughout this submission as online platforms.  

This response to the EU’s consultation on online platforms is submitted on behalf of the membership of ABTA – The Travel Association. ABTA was founded in 1950 and is the largest travel trade association in the UK with around 1,200 members in 4,500 locations across the UK. Our members range from small, specialist tour operators and independent travel agencies specialising in business and leisure travel, through to publically listed companies and household names.

1. Regulation of the internal market 

ABTA supports the principle of an open and free internal market for goods and services within the EU. As such, where goods and services are made available to consumers within a certain legal jurisdiction, consumers from elsewhere within the EU should be free to purchase those goods or services in line with the relevant terms and conditions, and on the condition that the consumer accepts that the transaction will be subject to the applicable national laws of the intended Member State.  Where these conditions are met, consumers should not be subjected to detrimental terms based on their own location or place of residence.  

2. Regulation of the Collaborative economy (Sharing economy)

ABTA supports diversity and choice in the internal market and welcomes the opportunity this consultation provides to review the EU’s collaborative economy, which we have termed the sharing economy in this response in view of the fact that this is the term most commonly used in the UK. We believe that when businesses sell a product to consumers they should abide by the following principles: 

· Customers should be properly informed at the point of purchase; 
· The product should be as advertised; 
· The customer should be kept safe;
· The customer should have effective and efficient means of recourse. 

In addition, ABTA believes that the Commission and Member States need to work closely together to put in place a level playing field for all businesses operating in the EU’s internal market. In particular, as identified in the consultation, there is a need to carefully assess the way in which sharing economy businesses interact with the regulatory requirements of EU Member States. 

On a more general point, the application of the term ‘accommodation sharing’ where business models are effectively trading as traditional businesses should also be considered carefully. For example, many of the leading accommodation sharing market players do not restrict the products they offer to spare-rooms, or where residents are acting as ‘hosts’ within their primary residences. Instead, most sharing accommodation platforms make entire properties (houses, flats, apartments etc.) available for tourism purposes. In such cases, ABTA sees no discernible difference between the products that are being offered by these market players and traditional accommodation suppliers. 

Businesses operating in the same marketplace should be adhering to the same sets of rules and regulations. Simply presenting your business model as accommodation sharing rather than traditional tourism accommodation must not become a means through which a business can circumvent regulations and tax obligations. This is a particularly pertinent point for ABTA Members who are tour operators who own traditional accommodation premises – including hotels and self-catering properties – where they are required to meet all local laws, regulations, and taxation requirements. 

Finally, ABTA would suggest that, if after investigating the matter in depth, the Commission concludes that proper enforcement of existing regulations for sharing economy businesses is untenable, the best course of action may be to look at how the regulatory burden for all business could effectively be reduced.

More information 
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