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1. ACCESS TO MUSIC ONLINE

Q3a What type of service do you use the most often to access music online?
(ONE ANSWER ONLY)
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Video or music sharing websites*

Professional music streaming services**

I 10
Online radio stations
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Online social media _ 20

Internet radio services

Digital stores***
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Q5T Which of the following criteria are important to you when choosing the service you
use to access music? (MAX. 4 ANSWERS)
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Service is free

Service offers good quality audio/video
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50
Service does not require I NREG_G_—_——_ 40
you to register NI 43
Service allows users to listen to music  IEGEII_———— 34
and also to watch music videos NN 43
Streaming of music is NN 33
not interrupted by ads NN 36
Service provides recommendations, NN 25
new releases, top tracks, playlists, etc. NN 20
Service offers both streaming N 18
and downloading* I 20
Service is bundled with one [l 8
of your subscriptions** [l 5
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* Full label is: 'Video or music sharing websites where you can find a variety
of music/videos uploaded by individual users, artists or companies'
** Full label is: 'Professional music streaming services (free or paid)
that enable you to listen to music over the Internet’
*** Full label is: 'Digital stores from which you can download music
that you can store permanently on your device'

* Full label is: 'Service offers both streaming and downloading, either directly
or by using a freely available tool (stream ripping)’
** Full label is: 'Service is bundled with one of your subscriptions,
e.g. with your telecom operator'

2. ACCESS TO FILMS AND TV SERIES ONLINE

Q7a What type of service do you use the most often to access films or TV series online?
(ONE ANSWER ONLY)

(%)
0 10 20 30 40
Professional film and TV series TR 25
streaming services* [ 12
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Broadcasters’ online TV services***
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Online platforms, providing access
to a selection of TV channels
or video on demand services

Online social media
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Digital stores****
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Q9T Which of the following criteria are important to you when choosing the service you
use to access films or TV series online? (MAX. 4 ANSWERS)

(%)

o

20 40 60 80

64

Service is free 74

Service offers good quality audio/video

Service offers you a large catalogue and
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wide variety of films and TV series 50
. . ] 42
Streaming is not interrupted by ads "] %0
. . . I 7
Service does not require you to register e
Service provides recommendations, [ 19
new releases, most viewed content, etc. [N 21
Service offers both streaming I s
and downloading* [ 18
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* Full label is: 'Professional film and TV series streaming services (free or paid)
that allow you to watch films or TV series online'
** Full label is: 'Video sharing websites where you can find films and TV series
uploaded by individual users, artists or companies'
*** Full label is: 'Broadcasters’ online TV services (including catch-up and on-demand services)'
**** Full label is: 'Digital stores, from which you can download films and TV series
that you can permanently save on your device'

* Full label is: 'Service offers both streaming and downloading,
either directly or by using a freely’
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3. ACCESS TO IMAGES ONLINE

Q11 How do you access images online the most often? (ONE ANSWER ONLY)

(%)

Via search engines

Via online social media

Via websites where users
can share images

Via professional photo websites
or image banks
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Q12 When you use a search engine to find and access images online, what do you do
the most often once you obtain the search engine results? (ONE ANSWER ONLY)

(%)
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You use the results of the search engine _ 50
to access the websites where _ 52

the images are located

You view and use the images only
on the search engine results page
(without accessing the websites
referenced in the results)

40

40

to find and access images

You never use a search engine .

4. ACCESS TO THE NEWS ONLINE

Q16 What are the services you mainly use to read the news online?

(ONE ANSWER ONLY)
(%)

The website or app of newspapers
and magazines

Online social media

Search engines

Online news aggregation services,
providing extracts and links to articles
from a variety of newspapers’ websites
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Q17 When you access the news via news aggregators, online social media or search
engines, what do you most often do? (ONE ANSWER ONLY)
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Browse and read the main news _ 47
of the day, without clicking on links _ se

to access the whole articles

Click on available links to read the whole 45

articles on their original webpage 42

You never access the news via news
aggregators or online social media
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