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About 

The Consumer Protection Cooperation (CPC) is a network of authorities responsible for 

enforcing EU consumer protection laws in EU and EEA countries. 

Broadly, it functions as follows: 

 Any authority in a country where consumers' rights are being violated can ask its 

counterpart in the country where the trader is based to take action to stop this breach 

of law. The Regulation sets a list of minimum powers which each authority must have 

to ensure a smooth cooperation. These include power to obtain the information and 

evidence needed to:  

o tackle infringements within the EU, 

o conduct on-site inspections,  

o require cessation or prohibition of infringements committed within the EU, 

o obtain from traders undertakings and payments into the public purse. 

 Authorities can also alert each other to malpractices that could spread to other 

countries. 

 Authorities, with the Commission support, can also coordinate their approaches to 

applying consumer protection law so as to tackle widespread infringements. 

 

Achievements 

 The CPC network's 2014 sweep, which 

targeted travel websites selling consumer 

electronics. Consumer protection authorities 

checked a total of 437 websites selling 

electronic goods (e.g. mobile phones, 

computers, cameras, or TVs). 54% (235) of 

these websites were found to be infringing EU 

consumer law by failing to provide sufficient 

information about statutory and commercial 

guarantees. CPC's initiative has enabled 157 

websites to be corrected, while a further 78 

are subject to ongoing enforcement action. 

 The new shared enforcement approach, first applied to the in-app purchases 

initiative launched by the CPC and coordinated by the Commission (2014), has been 

also used to resolve problems encountered by consumers from one country renting a 

car in another country. 

 The setting up in 2015 of an E-enforcement academy, part funded by the 

Commission. The academy’s purpose is to boost the CPC network’s capacity and 

boost the online enforcement of product safety. The CPC projects have used the CPC 

knowledge exchange platform –, a new IT tool developed in 2014-2015, to support 

collaborative work and share results with the wider CPC network. 
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 Commission review of the CPC's coordination mechanisms continued. The main 

possible areas for improvement are:  

o uniform understanding of the CPC framework among all parties involved,  

o possible shortcomings in alert mechanisms  

o procedural and legal barriers to handling mutual assistance requests  

o competent authorities’ powers  

o the Commission’s role  

o the need to develop shared tools for tackling widespread infringements 

affecting several Member States at the same time (pan-European 

infringements). 

The main steps of the review are:  

o debate at 2013 Consumer Summit (conclusions and discussion paper) 

o public consultation  

o report on CPC Network (2014)  

o impact assessment studies (2015) 

 

Facts and Figures 
 

Number of CPCS cases 2007-2015 

 

How the network works  

Under the Consumer Protection Cooperation regulation, participating countries are obliged to 

provide mutual assistance. 
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They do this largely by sharing 3 types of information via a database (the CPC system) run 

by the Commission: 

 information requests - an authority is asked for information to establish whether:  

o a trader registered on its territory has breached EU consumer law 

o there is reason to suspect that such a breach might take place. 

 requests for enforcement measures - an authority is requested to do everything 

necessary, without delay, to ban or halt a breach.  

 alerts - an authority suspects, or is warned about, a breach. It informs the Commission 

and its counterparts in the other countries. 

 

Priorities 

 Keep improving the network's efficiency and effectiveness - through meetings, 

workshops, coordinated enforcement actions and an E-enforcement academy to train 

enforcers in conducting online investigations. 

 Review the CPC Regulation to identify how the enforcement of consumer rights in 

the EU can be improved. The review of the CPC Regulation is one of the initiatives 

under the Commission's Digital Single Market Strategy. It pledges to provide "more 

rapid, agile and consistent enforcement of consumer rules for online and digital 

purchases" and notably to "clarify and develop the powers of enforcement authorities 

and improve the coordination of their market monitoring activities and alert 

mechanisms to detect infringements faster". The Commission plans to adopt a 

legislative proposal in 2016. 

 


