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AUSTRIA´S WAY OF DEALING WITH THE FEDERAL 
SYSTEM: CONSISTENT SAMPLING AND
REPORTING
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INTRODUCTION
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• Austrian Research Promotion Agency (FFG) 
assigned by federal law (Web-
Zugänglichkeits-Gesetz) as:

• Monitoring and enforcement body on a 
federal level and

• Reporting body for Austria
• In Austria´s nine states (Bundesländer) 

existing laws have been adapted/new laws
have been published

• Responsibilities (monitoring & enforcement
duties) have been assigned in the states

• FFG assembles team digital accessibility in 
July 2019

Need for exchange and
disussion was 

recognized !
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AFTER…BEFORE LOCKDOWN
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FIRST RESULTS WERE…
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• Some states authorized the FFG to carry 
out some of their responsibilities –
synergies! 

• Others built up their own teams, that are in 
regular exchange with FFG

• Good-practice
• Methodology
• Tools
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In order to facilitate the sampling of the
websites and mobile applications to be
monitored, Member States should be
allowed to take measures to maintain up-to-
date lists of the websites and mobile
applications that belong to the scope of
Directive (EU) 2016/2102.

QUOTE
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SURVEY - INTRO
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SURVEY - URL & TOPIC
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The sample shall include websites 
representing as much as possible the 

variety of services provided by the public 
sector bodies, in particular the following: 

social protection, health, transport, 
education, employment and taxes, 

environmental protection, recreation 
and culture, housing and community 

amenities and public order and safety.
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• Complete website lists: cross-checks and
additions from existing lists and existing
registers

• Federal Level: Supreme Bodies

every public sector body is assigned to one or
more Supreme Bodies (e.g. the Ministries, 
Court of Audit, Federal Chancellery, …) 

• States Level: Offices of the States Governments

NEXT STEP…WHO IS SUPPOSED TO
PARTICIPATE IN THE SURVEY?

“...the sample shall cover websites 
from the different levels of 

administration existing in the Member 
States.”
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SAMPLING

ENTER TITLE OF THE PRESENTATION
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SAMPLING

• Risk based approach (interest groups, 
enforcement bodies involved) 

• Select a random sample
• Considering websites from the 

different levels of administration
• Considering variety of services
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MONITORING

ENTER TITLE OF THE PRESENTATION
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MONITORING
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• Tender for monitoring (simplified & in-
depth) was published 01/2020 for the first 
monitoring period

• Decision is expected: 08/2020
• Start monitoring: 09/2020
• FFG internally: randomized verification of

the reports

• Report tool (based on W3C EM Report 
Tool), will be used by FFG and all nine
states – advantage: uniformly structured
data of the evaluation reports
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Victoria Purns

Austrian Research Promotion Agency
Sensengasse 1, A-1090 Vienna

T +43 (0) 5 77 55 – 7125
Victoria.purns@ffg.at
www.ffg.at

THANK YOU VERY MUCH!

IMPRINT
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