EU consumer
habits
regarding
fishery and
aquaculture
products



Survey conducted face-to-face at respondents’ home
Fieldwork: June 4% to 13" 2016

Population: Population 15+

Coverage: 28 EU Member States

Number of interviews: 27,818
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QCl1.1 How frequently do you...
Eat fishery or aquaculture products at home (% - EU)
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QC1.3 How frequently do you...
Buy fishery or aquaculture products (% - EU)
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QC3 Where do you buy your fishery or aquaculture products?
(MULTIPLE ANSWERS POSSIBLE)
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Base: respondents who buy fishery or aquaculture products
(N=22,759)
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QC4a How frequently would you say you buy each of the following types of fishery and aquaculture products?
(% - EV)
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QCl16.1 Do you agree or disagree with the following statements regarding fishery and

aquaculture products?
You like to try new products and species (% - EU)
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Base: respondents who buy and/or eat fishery or aquaculture products (N=24,452)
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Qcs When you buy fishery and aguaculture products, which of the following aspects are the most important for you? (MAX, 3 ANSWERS)
(% - THE MOST MENTIONED ANSWER BY COUNTRY)
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Base: respondents who buy fishery or aquaculture products (N=22,759)
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A relative majority of consumers prefer wild products (34%)
to farmed products (8%), while 31% have no preference

QC5 Fishery and aquaculture products can be wild or farmed. Would you say that...
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Qc7 Do you have any preference in terms of product origin? (MULTIPLE ANSWERS
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QC10 To what extent do you trust or not the following information
accompanying fish or aquaculture products?
(% - EU)
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QC12 How important or not is it to find the following information on labels of fishery and aquaculture products like fresh,
frozen, smoked and dried products?
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QC14 Which of the following do you think should be mentioned on the label for all fishery and
aquaculture@roducts?MULTIPLEBANSWERSEPOSSIBLE)
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Thank you for your
attention!

http:

europa.ceu
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