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1 Purpose of the document 

This note for National Europass Centres outlines how centres can prepare for the launch of the new 

Europass in Spring 2020, with support from the Commission.  

The Commission will implement a comprehensive communications campaign to support the launch of 

the new Europass. Information on implementation of the campaign will be shared with National 

Europass Centres, and the Europass Advisory Group, by November 2019.  

This note will be discussed during the Joint Network Meeting on 15 November 2019, in Brussels.  

Written questions and feedback are welcome by 14 November 2019 to 

EMPL_EUROPASS@ec.europa.eu 

This note is also accompanied by a survey which asks feedback and suggestions on elements of the 

Commission communication campaign. You can access the survey here: 

https://ec.europa.eu/eusurvey/runner/d5f60814-7c5b-2e67-d053-6e7fe380ab3d 

Please respond to the survey by Friday 8 November, 2019.    

2 Introduction 

The new Europass will be launched in Spring 2020.  

 The new Europass platform will be online from end April 2020. 

 Communication to end-users and recipients, by the Commission, National Europass Centres and 

stakeholders, should begin 1 week before the European launch of the platform. 

 The public launch of the Europass platform will be on 28 May 2020.  

NB The above dates are provisional and may be subject to change pending outcomes of user testing 

and other preparation for the launch of the new Europass.    

The Commission aims to have a high impact launch of the new Europass platform and will work with 

National Europass Centres (as well as other stakeholders) to co-ordinate the most effective launch 

possible while respecting work already underway by the centres.  

National Europass Centres are the key outlet for promotion and awareness of Europass at national 

level and all centres are asked to consider what steps they can take by April 2020 to support the launch 

of the new Europass, including adjustment to planned activities.  

This note suggests updates and next steps that centres can take to support the launch of the new 

Europass. The Commission is aware that each centre is in the process of implementing tasks as per 

their work plans drafted in 2017. The overall tasks of centres i.e. to promote awareness and 

implementation of Europass at national level remain unchanged and the Commission asks that centres 

support the launch of the new Europass as much as possible. If necessary, centres may request 

amendments to grant agreements to cater for new Europass launch activities.  

mailto:EMPL_EUROPASS@ec.europa.eu
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The Commission is not in a position to provide additional financial resources to the centres but will 

provide a range of information and promotional materials to the centres and will implement a Union-

wide communication campaign.  

3 Communication at national level 

Preparation  

The Commission recommends that centres undertake the following preparatory work for the launch of 

the new Europass:  

 Centres should update any online and digital information (in particular the Homepage of 

national websites, social media accounts, digital documents) to reflect new messages.  

 Centres should ensure where possible that any new paper publications or promotional 

material adopt key messages about the new Europass.  

 Centres should remove all mention of the Europass Language Passport from promotional 

material and information.   

 Centres should remove all mention of the Europass Skills Passport and from promotional 

material and information. The Europass Skills Passport will be discontinued in full from April 

2020. The Europass Skills Passport will be phased out from the current Europass from January 

2020.  

 All efforts should be made to phase out the existing Europass logo during 2020. No new 

promotional material should be produced with the existing logo from January 2020. However, 

there is no requirement to delete/change the current Europass logo from existing promotional 

materials by the time of launch if it would create costs for publications/materials that are 

otherwise up-to-date. Centres should continue to acknowledge that activities have been 

supported by the Erasmus+ Programme 2014-2020 as per section 11.1 of the ‘Invitation to 

Submit for EMPL Erasmus+ Policy networks (Euroguidance, Europass and EQF-NCPs)‘.  

 The Commission will implement the new visual identity in full on the Europass platform, and in 

all communications, from launch.  

 Centres should use and adapt the communications tool-kit and key messages provided by the 

Commission.  

 Centres sholud plan and adapt social media communication from 1 week before the 

Eutropean launch event with key messages and images. Content will be provided by the 

Commission which can be used and centres are free to design and implement their own 

content. 

The Commission welcomes all ideas and suggestions of activities or co-ordinated work that could be 

undertaken by the centres and working groups to EMPL_EUROPASS@ec.europa.eu 

Updating stakeholders 

Promotion and outreach prior to launch should focus on notifying stakeholders that Europass will be 

relaunched in Spring 2020. Stakeholders can be directed to the dedicated Europass project website 

(https://ec.europa.eu/futurium/en/europass) for an overview of development.  

mailto:EMPL_EUROPASS@ec.europa.eu
https://ec.europa.eu/futurium/en/europass
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The Commission regularly attends meetings and events and has ongoing engagement with 

stakeholders to create awareness of ongoing development of the new Europass. All such events are 

included in Project Update Notes. Centres are encouraged to let the Commission know any about any 

upcoming relevant events where participation would be useful.   

Following the launch of the new Europass, centres can refer individual users and stakeholders directly 

to the Europass platform pending any necessary updates or changes to national sites. The Europass 

platform will have dedicated content for employment, recruitment, education and training, and 

guidance practitioner stakeholders.  

Promotion and outreach after launch should focus on: 

 encouraging users to register on the new Europass and see what it offers.  

 encouraging intermediaries (Employers and Recruiters; Education and Training providers; 

Career Advisers) to visit the dedicated sections of the new platform which explain the features 

of the new Europass.  

There are no changes to notify regarding implementation and use of the Certificate Supplement, 

Diploma Supplement and Europass Mobility in the launch version. 

Support from the Commission 

As per the Europass Communication Strategy, the Commission will plan a series of events, 

promotional activiites and produce promotional material to support the launch oft he new Europass. 

The Commission will plan the following steps to support the work of the national centres:  

 Set up redirection from all web-pages on the current Europass platform; any links to the 

current Europass platform on national level sources will redirect to the new platform.  

 Participate or organise a series of events in 2020. Centres are invited to inform the 

Commission of high-level events with a large outreach to consider attending.  

 Provide a ‘communications tool-kit’ including templates, graphics, key messages, draft social 

media content, a press release and infographics. See attached survey on draft visual design 

and materials to be included in tool-kit.  

 Place online ads for Europass on online national publications with a focus on careers and 

learning (e.g. career, education and learning sections of national newspapers, relevant online 

portals or newsletters). Centres are invited to suggest the most appropriate online national 

publications to target.  

 The Commission will develop a comprehensive social media campaign for the month following 

launch (June 2020). This will include a co-ordinated social media campaign involving all 

interested centres. Centres will be invited to post during the month following launch on: 

national level activities, the launch, the new Europass etc. The Commission will arrange for re-

posting by COM and stakeholder accounts. The Commission will also prepare draft content 

and posts for centres to reuse in their national and shared accounts.  

The Commission welcomes all ideas and suggestions of further support activities for the Commission 

to consider to EMPL_EUROPASS@ec.europa.eu 
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Timeline: 

November 2019 – 
January 2020  

Contribute feedback to survey on Commission communications campaign 

Review remaining tasks in workplan foreseen until end 2020 to identify any 

possible adjustments that can be made. Review in particular tasks for April and 

May 2020 with a view to focus on launch activities.  

Notify Commission in writing of any requested changes to workplan.  

Review existing national online content to examine feasibility of editing and 

updating by April 2020. 

Identify all materials/webpages that mention the Europass Skills Passport and aim 

to change/delete by April 2020. 

Identify all materials/webpages that mention the Europass Language Passport and 

aim to update information by April 2020. 

Review key messages for Europass and request any clarifications or translation 

needs for your national language. 

Suggest events and activities for the Commission to attend in 2020 to promote 

the new Europass. 

Suggest national online career and education publications for targeted advertising 

of the new Europass.  

January 2020 Support user testing of BETA version of Europass online platform 

Supply any new/updated national examples of Diploma Supplement, Certificate 

Supplement and Mobility for Europass platform 

Identify national sources to receive targeted information: newsletters, 

stakeholder websites, influencers  

February – March 

2020 

Scheduling co-ordinated social media launch 

Adapting Communications toolkit material for promotion of launch at national 

level 

April –  June 2020 Active communication and outreach activities to promote launch of new Europass 
from end May 2020.  
 
Organisation of launch events, publishing new material and online 
communications 
 
Participation in co-ordinated social media campaign 
 

 


