
Study on information to consumers on the stunning of animals  

Questions and Answers  

Q1- Why did the Commission conduct such a study?  

The Commission decided to conduct this study as part of the deliverables of its EU strategy 

on the protection and welfare of animals 2012-2015. It is a reply to the demand of the 

European Parliament when Regulation (EC) No 1169/2011 on the provision of food 

information to consumers was adopted (Recital 50 of this regulation). 

The European Parliament asked the Commission to analyse the concerns of consumers who 

want to know if the meat they buy come from animals which has been rendered unconscious 

before slaughter ("stunned"). 

Q2- What information does the study contain?  

The study consists of two parts. The first part is a consumer survey where people have been 

interviewed on their opinion about receiving information on stunning. The second part is a 

collection of opinions from the main stakeholders at EU and national level in selected 

Member States (France, Germany, Poland, Spain, Sweden and the UK). They were asked 

their opinions on the results of the consumers' survey as well as on the possible consequences 

of introducing compulsory labelling of meat on the stunning of animals. 

Q3- How was the opinion of consumers collected and assessed?  

The opinion of consumers was collected via a Computer-Assisted Telephone Interview 

(CATI) survey of 13,500 purchasers of meat, 500 in each of the EU-27 Member States in July 

and August 2013 (Croatia was not yet part of the EU). The results were weighted to the EU-

27 population with a sampling error at a 95% level of confidence in each Member State of 

±4.4% and ±1.0% for the EU-27. 

Q4- Have the opinions of religious minorities regarding the slaughter of animals been 

taken into account?  

Yes. Muslim and Jewish minorities were consulted among the stakeholders (meat industry, 

retailers, organisations of animal protection, veterinarians, etc.). The study first performed 

explanatory interviews before the consumer survey and, then after the survey, a focus group 

of stakeholders was organised at EU level as well as in six selected Member States (see Q2). 

In these focus groups, stakeholders were presented with the results of the consumer survey 

and their opinion collected.  

Q4- Are consumers in Europe interested in receiving information on the stunning of 

animals?  

This information is not spontaneously mentioned as a criterion for buying meat and only 

when directly asked, 72% of respondents indicated interest in receiving information on 

stunning of animals at slaughter (18% 'very interested', 27% 'quite interested' and 27% 'a little 

interested'). The study therefore concluded that for most consumers information on pre-

slaughter stunning is not an important issue unless brought to their attention. However, this is 



an issue for a certain proportion of motivated consumers. It is by no means clear that 

consumers would actually act on this information if it were to be available. 

Those who purchase meat are generally satisfied with the information available on meat and 

meat products (80%, 17% 'very satisfied' and 63% 'satisfied'). The absence of apparent 

demand for additional information does not, however, preclude the possibility that consumers 

expect certain standards to be adhered to. 

Q5- Will the Commission propose a compulsory labelling system for meat obtained from 

ritual slaughter? Why?  

The study reflects the opinion of a consultant but not that of the Commission. The consultant 

does not recommend compulsory labelling of meat obtained from animals slaughtered without 

stunning. 

The Commission will analyse the data in detail and will take action as appropriate with due 

regard to the various dimensions of the question. Information to consumers is of course of 

paramount importance but other issues have to be considered. In addition, different labelling 

modalities may be envisaged and, even in the case of labelling, the study does not show 

evidence that the information will be noticed or understood by consumers, most of them not 

having a precise knowledge of the slaughter process. Furthermore, risks of additional costs for 

businesses of the food chain as well as possible consequences regarding the religious 

minorities concerned have to be taken into account. 

Q6- Does the study confirm whether too many animals are slaughtered without stunning 

in the EU?  

No. It was not part of the scope of the study to evaluate whether or not too many animals are 

slaughtered without stunning. The study was focused on the information to consumers 

regarding the stunning of animals before slaughter. Derogation from stunning animals in the 

EU legislation reflects the need to respect the freedom of religion enshrined in the Charter of 

Fundamental Rights of the European Union. It is for the Member States to decide according to 

which procedures such rights are respected with due regard to their national context, and 

various systems are in place for this in the different Member States. 

 


