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½ Three-quarters of foodstuffs are sold in non-specialised stores
(supermarkets, hypermarkets etc.).

½ Three-quarters of non-food products are sold in specialised stores.

½ The market share of non-specialised stores is lower in Spain and Portugal
than in other   European countries. This is particularly true of food.

½ The non-specialised sector is more highly concentrated than the other
retail sectors.

7DEOH����1RQ�VSHFLDOLVHG�VWRUHV�LQ�UHWDLO�VDOH�HVSHFLDOO\
LQ�1RUWKHUQ�(XURSH

NACE Rev.1  52 1  52 11  52 12  52 2  52 3  52 4 52

Country

Non-

specialised

stores

in whose

sa les

food

p red omi

na tes other

Specialised

food stores

Pharma-

ceuticals

and

perfumes

Other

retail sales

in

specialised

stores Other Total

Tota l Tota l reta il sa les 43,5 37,9 5,6 6,7 7,2 35,9 6,7 100

Reta il sa les of food 77,1 74,8 2,3 17,4 0,4 1,7 3,4 100

Tota l reta il sa les 25,6 24,5 1,1 10,4 8,3 53,1 2,6 100

Reta il sa les of food 67,5 66,7 0,9 30,1 0,0 2,1 0,3 100

Tota l reta il sa les 34,8 29,5 5,3 16,4 8,7 36,5 3,7 100

Reta il sa les of food 56,1 54,3 1,8 40,7 0,1 0,2 3,0 100

Tota l reta il sa les 50,9 28,8 22,1 5,8 5,0 36,0 2,4 100

Reta il sa les of food 87,4 56,2 31,2 12,1 0,0 0,0 0,4 100

Tota l reta il sa les 32,5 32,5 0,0 8,8 3,6 49,7 5,4 100

Reta il sa les of food 72,6 72,6 0,0 21,1 0,5 0,2 5,6 100

Tota l reta il sa les 40,1 34,0 6,1 4,5 9,2 35,7 10,5 100

Reta il sa les of food 82,4 80,1 2,2 11,6 0,9 0,5 4,6 100

Tota l reta il sa les 51,4 49,6 1,8 4,2 9,0 29,9 5,6 100

Reta il sa les of food 83,1 82,8 0,3 12,2 0,0 0,6 4,1 100

Tota l reta il sa les 46,2 43,9 2,3 5,1 4,4 41,7 2,5 100

Reta il sa les of food 85,9 85,8 0,1 13,4 0,0 0,1 0,6 100

Tota l reta il sa les 46,6 37,7 9,0 7,1 3,8 36,5 6,0 100

Reta il sa les of food 76,1 73,7 2,4 16,7 0,3 4,9 2,0 100

Sourc e : SBS, yea r: 1997
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7KUHH�TXDUWHUV�RI�IRRG�VROG
LQ�QRQ�VSHFLDOLVHG�VWRUHV

Table 1 shows that non-specialised

stores (NACE Rev.1, 52.1), which

account for less than half (44%) of all

sales in Europe, account for more than

three-quarters (77%) of turnover in

food. Although these stores are, by

definition, not specialised, food

"predominates" in their sales. The

share of the food market held by "non-

specialised stores with food,

beverages or tobacco predominating"

(NACE Rev.1, 52.11) is 75%, against

only 2% for other retail sales in non-

specialised stores (NACE Rev.1,

52.12). Stores specialising in food,

beverages and tobacco (NACE Rev.1,

52.2) have a market share of 17%.

However, 7DEOH� �� shows that the

overall predominance of non-

specialised stores varies according to

the type of food. For example, the

market share of non-specialised

stores is 86% for fresh fruit and

vegetables, but only 70% for meat

and meat products, and for fish,

crustaceans and molluscs. Tobacco-

nists have a market share of more

than one-third (36%), with 63%

accounted for by non-specialists.

)RRG�VWRUHV�VSHFLDOLVHG�����WR�YDU\LQJ

GHJUHHV

The degree to which stores

specialise in the various types of

food differs. For any given NACE

code (which identifies companies’

activities), a specialisation rate can

be calculated by expressing the

sales of a product as a percentage

of total sales by companies with

that NACE code (the last line of

Table 2). For example, companies

in NACE Rev.1, 52.21 (retail sale

of fruit and vegetables) derive 83%

of their turnover from fresh fruit

and vegetables. They derive most

of the remainder from foods, most

notably meat (1%), bread, cakes

and confectionery (2%) and drinks

(2%).

Similarly, WDEOH� �� shows that both

butchers and fishmongers derive

more than 90% of their turnover

from their principal products. On the

other hand, bakers derive only 76%

of their turnover from their main

products, and 11% from other foods

(CPA 52.27).

However, the specialisation

rate for specialised stores

depends to a large extent on

the chosen activity classif i-

cation. Moreover, sales of

products other than the pro-

ducts of specialisation are, as

we have seen, primarily sales

of other foods. Generally,

traders specialising in food are

more highly specialised than

those specialising in non-food

products. For example, traders

specialised in perfumes and

hardware derive only 72% of

their turnover from those

products. Selling food may

require more specialised skills

than retail ing other products in

specialised stores, which

behave more like "generalists".

Tobacconists derive 71% of their

turnover from tobacco products,

10% from confectionery and

beverages (in equal amounts), and

13% from newspapers and

magazines. In addition, only 45% of

tobacco is sold in non-specialised

stores.
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7KUHH�TXDUWHUV�RI�QRQ�IRRG�SURGXFWV
VROG�LQ�VSHFLDOLVHG�VWRUHV

The distribution networks of non-
food products are dominated by
specialised traders. The organi-
sation is therefore completely diffe-
rent from that of foodstuffs, where
non-specialised forms of distribution
dominate.

1RQ�IRRG� FXUUHQW� FRQVXPHU� JRRGV�
KRXVHKROG� HTXLSPHQW�� ODUJH� PDUNHW
VKDUH�KHOG�E\�VSHFLDOLVHG�VWRUHV

7DEOH���shows that more than 65%
of clothing and leather goods are
sold in specialised stores, but also
that non-specialists have a market
share of more than 15% in both
cases (the remainder being held by
stores specialised in other
products). Although non-food, these
stores concentrate on their area of
specialisation, with more than 80%
of their turnover being accounted for
by their specialisation or related
products. In particular, clothing
companies derive 80% of their
turnover from clothing and 6% from
other textile products.

Only 23% of textile SURGXFWV� are
sold in stores which specialise in
textiles, although the share
increases to 51% if clothing stores
are included, i.e. 51% of textile
products are sold in stores
specialised in textiles or clothing.
Clothing stores therefore have a
bigger share of the market for
textiles than textile stores
themselves, a fact which illustrates
the complexity of the approach by

sector and by branch. &RPSDQLHV
marketing textile products derive
three-quarters of their sales from
those products, 17% from curtains
and net curtains and 4% from
clothing.

56% of electrical household
appliances are sold in specialised
stores, 20% in non-specialised
stores and 10% in other stores
specialising in household
equipment. 64% of all television
and radio appliances are sold in
specialised stores. 7UDGHUV
specialising in domestic electrical
appliances and televisions and
radios make more than three-
quarters (77%) of their sales in
this field (with brown goods, i.e.
radios and televisions, accounting
for slightly more than white goods,
i.e. electric household applian-
ces).

The market share of stores
specialised in hardware, paints and
glass products, is 68%. A feature of
this sector is that 4% of hardware
merchants’ sales are accounted for
trade customers, primarily crafts-
men. The percentage is highest in
Germany, where 7% of hardware,
paints and glass are sold to trade
customers. It should be borne in
mind that only 1.5% of all retail sales
are to trade customers.

Just 53% of the market for books,
newspapers and stationery is held
by booksellers. Tobacconists, non-

specialised stores and mail-order
firms control the rest of the market.
Booksellers sell 79% of all books,
newspapers and stationery and 4%
of tobacco.

3KDUPDFHXWLFDOV�� D� VSHFLDOLVHG� DQG
UHJXODWHG�VHFWRU

The situation regarding pharma-
ceutical products is different. The
major stores have not been big
players in these products, mainly for
legal reasons. Thus, dispensing
chemists account for 94% of retail
sales of pharmaceutical products in
Europe. They are not very diver-
sified and derive 92% of their
turnover from pharmaceutical pro-
ducts, 3% from orthopaedic articles
and 3% from beauty products.

Compared with the pharmaceu-
tical sector, the medical and
orthopaedic retail sector is
subject to far fewer regulatory
constraints. Consequently, the
market share of specialised
companies is just 40%, mainly
because 30% of orthopaedic
products are sold by dispensing
chemists. In this small sector
(which accounts for 0.5% of retail
turnover, compared with the 5%
accounted for by pharmaceuti-
cals), the specialisation rate is
55%: companies in the sector
have diversified into beauty pro-
ducts (18% of their turnover) and
pharmaceutical products (6%).
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1RQ�VSHFLDOLVHG�VWRUHV�PRUH�LQIOXHQWLDO�LQ�1RUWKHUQ�(XURSH

The overall market share of non-
specialised stores, and their market
share for foodstuffs, varies widely from
one country to the next. The limited
data which are available suggest that
non-specialised stores are generally
less dominant in the Iberian Peninsula
than elsewhere in Europe (this is true
of all products, including foodstuffs).

Thus, 7DEOH���shows that the share of
non-specialised stores in total retail
turnover is 51% in France and Denmark
as against 35% in Spain and barely

26% in Portugal. The difference is more
pronounced in the case of foodstuffs, for
which the market share of non-
specialised stores is more than 80% in
France, Germany, Norway and
Denmark, but just 68% in Portugal and
56% in Spain.

In Spain, more than 80% of meat and
74% of fish, crustaceans and molluscs is
sold in specialised stores. In the eight
countries covered by the study, the
market share held by specialised stores
for each of these two products is just 30%.

There are some major differences
in European distribution networks,
although they are much less
marked if one compares Euro-
pean countries by the share of
food in their retail sales. Food
accounts for almost 36% of retail
sales in Europe, a figure which
does not vary much from one
European country to another. The
share of foods in retail sales
varies within a fairly narrow
range: from 31% in Portugal to
39% in Denmark.
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1RQ�VSHFLDOLVHG�VWRUHV��D�PRUH
KLJKO\�FRQFHQWUDWHG�VHFWRU

Most of the very large retailers are
found among the non-specialised
stores. Thus, Finland and Denmark
had ten non-specialised stores
generating turnover of more than ¼����
million in 1998 (there are about 40
such stores in France).

If we look at a broader range of stores
(i.e. not just the very large ones), we find
that medium-sized enterprises in Fin-
land and Denmark with a turnover of

more than ¼ 5 million generate almost
80% of the turnover of non-specialised
stores. Among non-specialised stores in
France, companies with a turnover of
more than ¼���PLOOLRQ�DFFRXQW�IRU�PRUH
than 90% of sales. Specialised stores,
however, have a much lower
concentration rate, with stores
exceeding ¼ 5 million in turnover
accounting for only 20% of total
turnover in non-specialised stores in
Denmark, and 13% in France.

The relative dominance of
specialised retailing on the Iberian

Peninsula has a structural effect
which explains the low
concentration of the retail sector
there. A sector is concentrated if a
small number of traders hold a
large market share.

In Spain, for example, 70% of retail
personnel work for companies with
fewer than 10 employees. On the
other hand, the share of
employment accounted for by these
very small enterprises in Denmark,
Austria or Finland is no more than
35%.
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)LJXUH����6KDUH�LQ�HPSOR\PHQW��QXPEHU�RI�SHUVRQV�HPSOR\HG��LQ�WKH�UHWDLO�VHFWRU�DFFRXQWHG
IRU�E\�UHWDLOHUV�ZLWK�IHZHU�WKDQ����HPSOR\HHV

6RXUFH��6%6��\HDU��������H[FHSW�QR��VH��LH��EH��HV�������
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'DWD�VRXUFH��WKH�6WUXFWXUDO�%XVLQHVV�6WDWLVWLFV��6%6��5HJXODWLRQ

7KH�5HJXODWLRQ� RQ� VWUXFWXUDO� EXVLQHVV� VWDWLVWLFV� SURYLGHV� IRU� WKH� WUDQVPLVVLRQ� WR�(XURVWDW� RI� GDWD�RQ� WKH� WXUQRYHU� RI� WUDGLQJ
FRPSDQLHV��)RU�WKH������UHIHUHQFH�\HDU��WKH�VXUYH\�FRYHUV�WKH�UHWDLO�WUDGH��1$&(�5HY����GLYLVLRQ������7KLV�LQFOXGHV�FRPSDQLHV
ZKRVH� SULQFLSDO� DFWLYLW\� FRQVLVWV� LQ� UHWDLOLQJ� DQG� UHSDLULQJ� KRXVHKROG� DUWLFOHV�� 7KH� 1$&(� KDV� WZR� RWKHU� UHOHYDQW� GLYLVLRQV�
FRPSDQLHV�ZKRVH�SULQFLSDO�DFWLYLW\�LV�WKH�VDOH��PDLQWHQDQFH�DQG�UHSDLU�RI�PRWRU�YHKLFOHV��1$&(�5HY���������DQG�WKRVH�ZKRVH
SULQFLSDO�DFWLYLW\�LV�ZKROHVDOH�WUDGH�DQG�FRPPLVVLRQ�WUDGH��1$&(�5HY��������

7KHVH�GDWD�DUH� WDNHQ� IURP� WDEOH�VEV�B� UHW� LQ� ILHOG���RI�1HZ&URQRV�� LQGXVWU\�� FRPPHUFH��VHUYLFHV��7KH\�PDNH� LW�SRVVLEOH� WR
FRQVWUXFW�D�VDWHOOLWH�DFFRXQW�DW�QDWLRQDO�DQG�(XURSHDQ�OHYHO��L�H��WR�SURYLGH�GHWDLOHG�DQVZHUV�WR�WKH�WZR�IROORZLQJ�TXHVWLRQV�

½ :KDW�SURGXFWV�GR�UHWDLOHUV�VHOO"

½ ,Q� ZKDW� W\SH� RI� VWRUH� DUH� WKH� SURGXFWV� VROG� �VSHFLDOLVHG�QRQ�VSHFLDOLVHG� VWRUHV�� HWF��� 6WULFWO\� VSHDNLQJ�� WKLV� LQYROYHV
FDOFXODWLQJ� PDUNHW� VKDUHV�� ,W� VKRXOG� EH� QRWHG� WKDW� PDUNHWV� FDQ� EH� DIIHFWHG� E\� UHJXODWRU\� FRQVWUDLQWV�� SKDUPDFHXWLFDO
SURGXFWV��LQ�SDUWLFXODU��DUH�VROG�DOPRVW�H[FOXVLYHO\�E\�GLVSHQVLQJ�FKHPLVWV��ZLWK�RQO\�YHU\�IHZ�DYDLODEOH�IURP�ODUJHU�VWRUHV�

$�WZLQ�WUDFN�DSSURDFK��FRPELQLQJ�WKH�VHFWRU��DQG�SURGXFW�EDVHG�DSSURDFKHV��VKHGV�WKH�EHVW�OLJKW�RQ�WKH�GLVWULEXWLRQ�QHWZRUNV
DVVRFLDWHG�ZLWK�HDFK�SURGXFW��1RQ�VSHFLDOLVHG�VWRUHV�GLIIHU�IURP�VSHFLDOLVHG�VWRUHV�DV�WKH\�VHOO�D� ODUJH�YDULHW\�RI�JRRGV��7KLV
GDWD�FROOHFWLRQ�PDNHV�LW�SRVVLEOH�WR�DVFHUWDLQ�ZKHWKHU�RU�QRW�SURGXFWV�DUH�VROG�LQ�VSHFLDOLVHG�VWRUHV�DQG�WR�PHDVXUH�WKH�GHJUHH
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