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Introduction
The European Commission’s enterprise policies aim 
to create a favourable environment for business to 
thrive within the European Union (EU), thus creat-
ing higher productivity, economic growth, jobs and 
wealth. Policies are aimed at reducing administra-
tive burden, stimulating innovation, encouraging 
sustainable production, and ensuring the smooth 
functioning of the EU’s internal market.

European industry contributes to output, jobs, 
innovation and exports and is interrelated with 
service activities. Indeed, many service activities 
such as transport, information and communica-
tion depend on industry to produce the equipment 
and hardware which they use. The internal market 
for goods is one of the EU’s most important and 
continuing priorities which aims to create a user-
friendly environment for businesses and consum-
ers. Creating a single market for the service sector 
– one of the main drivers of the EU’s economy – 
relies largely on the opportunities available for busi-
nesses to provide services throughout the EU, and 
for other businesses and individuals to access such 
services.

The business environment in which enterprises 
operate in the EU plays a significant role in their 
potential success through factors such as access to 
capital markets (in particular for venture capital), or 
the openness of markets. Ensuring that businesses 
can compete openly and fairly is also important 
with respect to making Europe an attractive place 
in which to invest and work. Creating a positive 
climate in which entrepreneurs and businesses can 
flourish is considered by many as the key to gen-
erating growth and jobs within the EU; this is all 
the more important in a globalised economy, where 
some businesses have considerable leeway to select 
where they wish to operate. The regulatory envi-
ronment in which businesses operate influences 
their competitiveness and their ability to grow and 
create jobs. The European Commission is commit-
ted to developing a better regulatory environment 
for businesses; one that is simple, understandable, 

effective and enforceable. The better regulation 
agenda of the Commission aims to:

•	 implement a strategy to simplify existing legisla-
tion through a simplification programme;

•	 reduce administrative burdens by 25 % by 2012;
•	 place greater emphasis on the use of impact as-

sessments and public consultations when draft-
ing new rules and regulations;

•	 monitor the application of EU legislation.

The 20.9 million small and medium-sized enter-
prises (SMEs) in the EU in 2008 represented 99.8 % 
of enterprises in the non-financial business econ-
omy, and are regarded as a key driver for economic 
growth, innovation, employment and social inte-
gration. The European Commission aims to pro-
mote successful entrepreneurship and improve the 
business environment for SMEs, to allow them to 
realise their full potential in the global economy. In 
June 2008 the ‘Small business act for Europe’ (SBA) 
was adopted by the European Commission and 
endorsed by the Council in December 2008. This 
aims to improve the overall approach to entrepre-
neurship, permanently anchor the ‘think small first’ 
principle in policy making and to promote SMEs’ 
growth. The SBA is a set of ten principles which 
should guide the design and implementation of 
national and EU policies. The results of a review of 
the SBA were published in February 2011, providing 
an overview of the progress achieved in implement-
ing the Act and setting out new actions to respond 
to challenges resulting from the recent financial 
and economic crisis. Between 2008 and 2010, the 
European Commission and the EU Member States 
took measures to ease the administrative burden on 
small businesses, to facilitate SMEs’ access to fund-
ing, and to support their access to global markets.

At a European Council meeting of 26 March 2010, 
EU leaders set out their plan for Europe 2020, a strat-
egy to enhance the competitiveness of the EU and 
to create more growth and jobs. The latest revision 
of the integrated economic and employment guide-
lines (revised as part of the Europe 2020 strategy for 
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smart, sustainable and inclusive growth) includes 
a guideline to improve the business and consumer 
environment and modernise Europe’s industrial 
base. In October 2010 the European Commis-
sion presented a Communication on ‘An industrial 
policy for the globalisation era’ (COM(2010) 614),  
which provides a blueprint to put industrial com-
petitiveness and sustainability centre stage. This 
industrial policy establishes a strategic agenda and 
proposes some broad cross-sectoral measures, as 
well as tailor-made actions for specific industries, 
mainly targeting the so-called ‘green innovation’ 

performance of these sectors. Furthermore, a report 
on Member States’ competitiveness policies and per-
formance will be published annually.

European Commission Communication titled, ‘A 
digital agenda for Europe’ (COM(2010) 245) out-
lines policies and actions aimed at maximising the 
benefit of the digital era to all sections of society. 
The agenda outlines seven priority areas for action 
– see the subchapter on information society for 
more detail.

7.1 Structural business statistics
This subchapter presents structural business statistics 
(SBS); these data describe the structure, main char-
acteristics and performance of economic activities 
across the European Union (EU). While the statistics 
presented in this subchapter are generally analysed at 
the level of NACE sections readers should note that 
structural business statistics are available at a much 
more detailed level (several hundred sectors).

Structural business statistics can provide answers 
to questions on the wealth creation (value added), 
investment and labour input of different economic 
activities. The data can be used to analyse structural 
shifts, for example from industry to services, coun-
try specialisations, sectoral productivity and profit-
ability, as well as a range of other topics. Because 
they are available broken down by enterprise size-
class, structural business statistics also permit a 
detailed analysis of small and medium-sized enter-
prises (SMEs), which is of particular use to EU poli-
cymakers and analysts wishing to focus on entre-
preneurship and the role of SMEs. Furthermore, 
structural business statistics provide useful back-
ground information on which to base an interpreta-
tion of short-term statistics and the business cycle.

Main statistical findings

Sectoral analysis

Services activities accounted for the two larg-
est shares of the enterprise population within the 
EU-27’s non-financial business economy (industry, 

construction, distributive trades and non-financial 
services) when analysed at the NACE section level: 
a little under one third (29.3 %) of the 21.0 million 
enterprises in the non-financial business economy 
were classified to distributive trades, while just 
under one in six (16.1 %) were in professional, scien-
tific or technical activities – see Figure 7.1.1. Many 
of these business services have benefitted from the 
outsourcing phenomenon, which may explain, in 
part, the structural shift towards services.

In 2008 a total of EUR 6 155  700 million of gross 
value added was generated in the EU-27’s non-
financial business economy, which was equivalent to 
63.4 % of the whole economy’s value added at factor 
cost. The non-financial business economy workforce 
reached 136.3 million persons employed, around 
three fifths (60.2 %) of those employed in the EU-27.

Among the NACE Rev.  2 sections in the non-
financial business economy, manufacturing was the 
largest in terms of employment and value added. 
Some 2.1 million manufacturing enterprises gener-
ated EUR 1 669 500 million of value added in 2008, 
whilst providing employment for about 33.0 mil-
lion persons. Distributive trades enterprises (motor 
trades, wholesale trade, and retail trade) provided 
employment for 32.8 million persons and generated 
a further EUR 1 153  300 million of value added. 
Construction had the third largest workforce, some 
15.0 million persons, and the third highest level of 
value added, EUR 604 400 million.
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Figure 7.1.2 contrasts the value added and employ-
ment contributions of the various sectors to the 
non-financial business economy. The industrial 
activities of mining and quarrying, manufactur-
ing, and electricity, gas, steam and air conditioning 
supply contributed more in terms of value added 
than employment to the overall non-financial busi-
ness economy, indicating an above average apparent 
labour productivity; this was also the case in some 
of the service activities, namely information and 
communication services, real estate activities, as 
well as professional, scientific and technical activi-
ties. However, it should be noted that the employ-
ment data presented are head counts and not, for 
example, full-time equivalents, and there may be 
a significant proportion of persons working part-
time in some of the activities covered, notably dis-
tributive trades activities, accommodation and food 
services, and administrative and support services 
(which includes cleaning and security services, as 
well as employment services such as the provision 
of temporary personnel).

Varying rates of part-time work also help explain, 
in part, the considerable differences in average 
personnel costs within the non-financial business 
economy of the EU-27, as shown in Table  7.1.3. 
Average personnel costs in the EU-27’s informa-
tion and communication sector and the electricity, 
gas steam and air conditioning supply sector were 
around EUR 50 000 per employee in 2008, a level 
that was around three times that for accommoda-
tion and food services and twice that for distribu-
tive trades. The variation in average personnel costs 
was even more marked between Member States. 
For example, within the manufacturing sector aver-
age personnel costs ranged (among those Member 
States for which data are available) by a factor of 15, 
from a high of EUR 54 600 per employee in Belgium 
to a low of EUR 3 700 per employee in Bulgaria.

The influence of part-time employment is largely 
removed in the wage adjusted labour productivity 
ratio, which shows the relation between average value 
added per person employed and average personnel 
costs per employee. This was particularly high for 
mining and quarrying activities (mainly due to a very 
high ratio for the extraction of crude petroleum and 
natural gas); it was also high for the capital-intensive 

sector of real estate activities (see Figure 7.1.3). The 
wage adjusted labour productivity ratio fell below 
100 % in the small activity of the repair of computers, 
personal and household goods, indicating that aver-
age personnel costs per employee were higher than 
average value added per person employed.

The gross operating rate shown in Figure  7.1.4 
relates the gross operating surplus (value added 
less personnel costs) to the level of turnover and in 
this way indicates the extent to which sales are con-
verted into gross operating profit (operating profit 
before accounting for depreciation or taxes). Due 
to the very high level of sales inherent in whole-
saling and retailing, the distributive trades sector 
displayed the lowest gross operating rate. Capital-
intensive activities tend to have a high gross operat-
ing rate (for example, real estate activities) as the 
gross operating surplus by definition does not take 
account of financial or extraordinary costs.

Size class analysis

Structural business statistics can be analysed by 
enterprise size class (defined in terms of the number 
of persons employed). The overwhelming major-
ity (99.8 %) of enterprises active within the EU-27’s 
non-financial business economy in 2008 were small 
and medium-sized enterprises (SMEs) – some 20.9 
million – together they generated 58.6 % of value 
added within the non-financial business economy. 
More than nine out of ten (92.0 %) enterprises in the 
EU-27 were micro enterprises (employing less than 
ten persons) and their share of non-financial busi-
ness economy value added was considerably lower at 
21.8 %. The relative importance of SMEs was particu-
larly high in the southern Member States of Italy, Por-
tugal and Spain (no data available for Greece). Some 
of these differences may be explained by the relative 
importance of particular sectors in the national econ-
omy or by cultural and institutional preferences for 
self-employment and/or family-run businesses.

Perhaps the most striking phenomenon of SMEs is 
their contribution to employment. No less than two 
thirds (66.7 %) of the EU-27’s non-financial business 
economy workforce was active in an SME in 2008. 
Some 23.3 million persons worked in SMEs in the dis-
tributive trades sector, 19.5 million in manufacturing 
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and 13.2 million in construction; together, these three 
activities provided work to 61.9 % of the non-finan-
cial business economy workforce in SMEs. Micro 
enterprises employed more people than any other 
size class in a number of service sectors. This pattern 
was particularly pronounced for the repair of com-
puters, personal and household goods where an abso-
lute majority of the workforce worked in micro enter-
prises. In contrast, a range of activities characterised 
by network supply and minimum efficient scales of 
production (such as mining, air or rail transport, 
postal and courier services) reported a consider-
ably higher proportion of their respective workforces 
occupied within large enterprises.

The contribution of SMEs to non-financial busi-
ness economy value added was lower than their 
contribution to employment, resulting in a lower 
level of apparent labour productivity. This pattern 
was particularly prevalent among activities such as 
manufacturing or information and communication 
services. However, it was also observed across most 
other activities and across most Member States. As 
a result, large enterprises tended to record higher 
apparent labour productivity ratios than SMEs.

Foreign-controlled enterprises

In general, foreign-controlled enterprises are few 
in number, but due to their larger than average size 
they have a significant economic impact. In those 
Member States for which data are available (see 
Figure 7.1.7), foreign-controlled enterprises gener-
ated substantial shares of value added in the non-
financial business economy: the highest percent-
age contribution of foreign-controlled enterprises 
to non-financial business economy value added in 
2008 was registered in Hungary where it reached 
47.0 %, while shares in excess of 25 % were recorded 
for Poland, Sweden and Bulgaria. Employment 
shares of foreign-controlled enterprises were gen-
erally lower than their value added shares, ranging 
from 9.1 % in Spain to 23.8 % in Hungary.

Business demography

Business demography statistics are presented in 
Table  7.1.10, which shows enterprise birth and 
death rates as well as the average size of newly born 

enterprises in terms of their employment. There 
are significant changes in the stock of enterprises 
within the business economy from one year to the 
next, reflecting the level of competition, entre-
preneurial spirit and the business environment. 
Among the countries providing data to Eurostat, 
enterprise birth rates in 2008 ranged from around 
3 % in Cyprus to 15 % or more in Lithuania, Esto-
nia, Bulgaria and Slovakia. Since most new enter-
prises are small, the share of newly born enterprises 
among the whole business enterprise population is 
much higher than the corresponding proportion of 
the workforce accounted for by these enterprises. 
The average employment size ranged from 2.5 per-
sons in Austria to 1.1 in Ireland, with Finland below 
this range at 0.5.

Data sources and availability

Eurostat’s structural business statistics describe the 
structure, conduct and performance of economic 
activities, down to the most detailed activity level 
(several hundred sectors). Without this structural 
information, short-term data on the economic cycle 
would lack background and be hard to interpret.

The knowledge-based economy and the demand 
for intangibles, either for consumption or invest-
ment purposes, as well as international outsourcing, 
has led to a major restructuring of many European 
economies, with a shift away from industrial activi-
ties towards services. Traditionally, structural busi-
ness statistics were concentrated on industrial and 
construction activities, and to a lesser extent dis-
tributive trades and services. Since the early 1990s, 
major developments in official statistics within the 
EU have seen data collection efforts focus increas-
ingly on services.

As a result, structural business statistics now cover 
the ‘business economy’, which includes industry, 
construction and many services (NACE Rev. 2 Sec-
tions B to N and Division 95); financial and insur-
ance activities (NACE Section K) are treated sepa-
rately within structural business statistics because 
of their specific nature and the limited availability of 
most types of standard business statistics in this area. 
As such, the term ‘non-financial business economy’ 
is generally used in business statistics to refer to those 
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economic activities covered by NACE Rev. 2 Sections 
B to J and L to N and Division 95 and the units that 
carry out those activities. Structural business statis-
tics do not cover agriculture, forestry and fishing, 
nor public administration and (largely) non-market 
services, such as education or health.

Structural business statistics describe the business 
economy through the observation of units engaged 
in an economic activity; the unit in structural busi-
ness statistics is generally the enterprise. An enter-
prise carries out one or more activities, at one or 
more locations, and it may comprise one or more 
legal units. Enterprises that are active in more than 
one economic activity (plus the value added and 
turnover they generate, the people they employ, 
and so on) are classified under the NACE heading 
according to their principal activity. This is nor-
mally the one which generates the largest amount 
of value added.

NACE Rev. 2 was adopted at the end of 2006, and 
implemented in structural business statistics from 
the 2008 reference year. This allows a broader and 
more detailed collection of information to be com-
piled on services, while also updating the classifica-
tion to identify new areas of activity better.

Structural business statistics are compiled under 
the legal basis provided by Parliament and Council 
Regulation 295/2008 on structural business statis-
tics, and in accordance with the definitions, break-
downs, deadlines for data delivery, and various 
quality aspects specified in the regulations imple-
menting it.

The structural business statistics data collection 
consists of a common module (Annex 1), including 
a set of basic statistics for all activities, as well as six 
sector-specific annexes covering a more extensive 
list of characteristics. The sector-specific annexes 
are: industry, trade, construction, insurance ser-
vices, credit institutions, and pension funds. There 
were two further annexes added in 2008 covering 
business services and business demography.

SBS are also available with an analysis by region or 
by enterprise size class. In structural business statis-
tics, size classes are defined by the number of per-
sons employed, except for specific data series within 

retail trade activities where turnover size classes 
are also used. A limited set of the standard struc-
tural business statistics variables (for example, the 
number of enterprises, turnover, persons employed 
and value added) is analysed by size class, mostly 
down to the three-digit (group) level of NACE. For 
statistical purposes, SMEs are generally defined as 
those enterprises employing fewer than 250 per-
sons. The number of size classes available varies 
according to the activity under consideration. How-
ever, the main groups used in this publication for 
presenting the results are:

•	 small and medium-sized enterprises (SMEs): with 
1 to 249 persons employed, further divided into;
•	 micro enterprises: with less than 10 persons 

employed;
•	 small enterprises: with 10 to 49 persons em-

ployed;
•	 medium-sized enterprises: with 50 to 249 per-

sons employed;
•	 large enterprises: with 250 or more persons em-

ployed.

Structural business statistics contain a comprehen-
sive set of basic variables describing business demo-
graphics and employment characteristics, as well as 
monetary variables (mainly concerning operating 
income and expenditure, or investment). In addi-
tion, a set of derived indicators has been compiled: 
for example, ratios of monetary characteristics or 
per head values.

Structural business statistics also provide informa-
tion in relation to business demography, in other 
words, statistics that relate to the birth, survival 
(followed up to five years after birth) and death of 
enterprises within the business population; within 
this context the following definitions apply.

•	 An enterprise birth amounts to the creation of a 
combination of production factors, with the re-
striction that no other enterprises are involved in 
the event. Births do not include entries into the 
business population due to mergers, break-ups, 
split-offs or restructuring of a set of enterprises, 
nor do the statistics include entries into a sub-
population that only result from a change of ac-
tivity. The birth rate is the number of births rela-
tive to the stock of active enterprises.

http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:32008R0295:EN:NOT
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•	 An enterprise death amounts to the dissolution 
of a combination of production factors, with the 
restriction that no other enterprises are involved 
in the event. An enterprise is only included in the 
count of deaths if it is not reactivated within two 
years. Equally, a reactivation within two years is 
not counted as a birth.

Structural business statistics also provide infor-
mation on certain special topics, such as foreign-
controlled enterprises. Statistics on foreign affiliates 
(FATS) provide information that can be used to 
assess the impact of foreign-controlled enterprises 
on the European economy. The data may also be 
used to monitor the effectiveness of the internal 
market and the integration of economies within 
the context of globalisation. A foreign affiliate, as 
defined in inward FATS statistics, is an enterprise 
resident in a country which is under the control of 
an institutional unit not resident in the same coun-
try. Control is determined according to the concept 
of the ‘ultimate controlling institutional unit’ which 
is the institutional unit, proceeding up a foreign 
affiliate’s chain of control, which is not controlled 
by another institutional unit.

Context

In October 2010 the European Commission pre-
sented a Communication on a renewed industrial 
policy. ‘An industrial policy for the globalisation era’ 
provides a blueprint that puts industrial competi-
tiveness and sustainability centre stage. It is a flag-
ship initiative that forms part of the Europe 2020 
strategy, and sets out a strategy that aims to boost 
growth and jobs by maintaining and supporting a 
strong, diversified and competitive industrial base 
in Europe offering well-paid jobs while becoming 
less carbon intensive. The initiative establishes a 
strategic agenda and proposes some broad cross-
sectoral measures, as well as tailor-made actions for 
specific industries, mainly targeting the so-called 
‘green innovation’ performance of these sectors.

The internal market remains one of the EU’s most 
important priorities. The central principles govern-
ing the internal market for services were set out in 
the EC Treaty. This guarantees EU enterprises the 
freedom to establish themselves in other Member 

States and the freedom to provide services on the 
territory of another EU Member State other than 
the one in which they are established. The objec-
tive of the Services Directive 2006/123/EC of 
12  December 2006, on services in the internal 
market, is to eliminate obstacles to trade in services, 
thus allowing the development of cross-border 
operations. It is intended to improve competitive-
ness, not just of service enterprises but also of Euro-
pean industry as a whole. In December 2006, this 
Directive was adopted by the European Parliament 
and the Council with transposition by the Member 
States required by the end of 2009. It is hoped that 
the Directive will help achieve potential economic 
growth and job creation. By providing for admin-
istrative simplification, it also supports the better 
regulation agenda.

SMEs are often referred to as the backbone of the 
European economy, providing a potential source 
for both jobs and economic growth. In June 2008 
the European Commission adopted a Communi-
cation on SMEs referred to as the ‘Small business 
act for Europe’ (SBA). This aims to improve the 
overall approach to entrepreneurship, to irrevers-
ibly anchor the ‘think small first’ principle in poli-
cymaking from regulation to public service, and 
to promote SMEs’ growth by helping them tackle 
problems which hamper their development. The 
Communication sets out ten principles which 
should guide the conception and implementation 
of policies both at EU and national level to create a 
level playing field for SMEs throughout the EU and 
improve the administrative and legal environment 
to allow these enterprises to release their full poten-
tial to create jobs and growth. It also put forward a 
specific and far reaching package of new measures 
including four legislative proposals which translate 
these principles into action both at EU and Member 
State level.

A review of the SBA was released in February 2011: 
it highlighted the progress made and set out a range 
of new actions to respond to challenges resulting 
from the financial and economic crisis. In doing 
so, it is hoped that the updated SBA will contribute 
towards delivering the key objectives of the Europe 
2020 strategy – namely, smart, sustainable and 
inclusive growth.

http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52010DC0614:EN:NOT
http://ec.europa.eu/europe2020/index_en.htm
http://ec.europa.eu/europe2020/index_en.htm
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Internal_market
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:EC_Treaty
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:32006L0123:EN:NOT
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Competitiveness
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Competitiveness
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Parliament
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Council
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52008DC0394:EN:NOT
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52008DC0394:EN:NOT
http://ec.europa.eu/enterprise/policies/sme/small-business-act/think-small-first/
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52011DC0078:EN:NOT
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Figure 7.1.1: Breakdown of number of enterprises within the non-financial business economy, 
EU-27, 2008 (1)
(%)
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(1) The total number of enterprises in the EU-27 non-financial business economy was estimated as 21.0 million in 2008; electricity, gas, steam and air 
conditioning supply, not available; estimates.

Source: Eurostat (online data codes: sbs_na_ind_r2, sbs_na_con_r2, sbs_na_dt_r2 and sbs_na_1a_se_r2)

http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_ind_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_con_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_dt_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_1a_se_r2
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Table 7.1.1: Value added, 2008
(EUR 1 000 million)
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EU-27 100.0 1 669.5 199.8 : 604.4 1 153.3 476.6 194.1 502.5 220.0 573.1 390.0 10.6

Belgium : 49.2 : 2.4 14.5 34.9 14.4 4.2 13.1 2.9 13.2 11.8 0.2

Bulgaria 0.5 4.3 1.0 0.4 2.5 3.9 1.5 0.5 1.6 0.6 1.0 0.4 0.0

Czech Republic 2.2 31.7 5.7 1.3 7.5 14.0 6.6 1.6 6.4 2.6 6.3 2.9 0.2

Denmark 8.5 28.7 3.0 1.1 11.1 23.8 11.7 2.7 9.9 5.6 10.0 4.3 0.2

Germany 6.8 453.8 : : 63.8 216.0 91.5 24.7 96.2 65.4 110.4 75.6 1.3

Estonia 0.1 2.2 0.3 0.1 0.9 1.7 0.9 0.2 0.6 0.3 0.5 0.4 0.0

Ireland 0.6 30.5 2.8 0.5 7.1 17.1 5.5 3.7 10.1 1.0 8.0 5.0 0.1

Greece : : : : : : : : : : : : :

Spain 2.5 126.7 17.5 6.0 99.3 108.9 43.4 27.0 38.0 13.7 41.1 32.0 1.1

France 2.8 203.3 22.7 9.6 89.2 167.0 75.4 31.0 73.2 32.0 88.7 69.6 2.7

Italy 5.9 211.7 18.9 9.4 81.2 113.7 50.2 25.6 50.6 16.1 58.8 30.3 1.3

Cyprus 0.1 1.2 0.2 0.1 2.2 2.1 0.8 1.0 0.6 0.1 0.7 0.2 0.0

Latvia 0.1 1.9 0.5 0.2 1.3 2.6 1.5 0.3 0.7 0.7 0.6 0.4 0.0

Lithuania 0.1 2.7 0.6 0.2 1.9 3.3 1.5 0.2 0.6 0.5 0.8 0.5 0.0

Luxembourg 0.0 5.4 0.3 0.1 2.0 2.8 1.5 0.5 2.3 : 2.5 : 0.0

hungary 0.2 19.3 2.5 0.9 3.1 9.2 3.8 0.9 4.0 1.9 3.1 2.2 0.1

Malta : : : : : : : : : : : : :

Netherlands 8.9 59.3 5.6 3.4 29.2 65.5 26.2 7.4 23.8 10.9 35.1 21.9 0.4

Austria 1.2 46.7 5.3 1.6 15.5 28.2 13.1 6.9 7.7 7.2 11.7 9.0 0.1

Poland 8.7 57.2 9.4 2.9 18.1 40.6 13.1 2.3 12.5 4.2 9.7 5.6 0.4

Portugal 0.5 19.0 3.5 1.2 9.9 17.3 6.7 3.4 5.5 1.9 4.9 4.5 0.1

Romania 4.0 15.5 2.9 0.9 7.3 12.2 4.3 1.1 4.3 1.8 3.1 1.5 0.1

Slovenia 0.1 6.7 0.7 0.3 2.1 3.9 1.5 0.6 1.1 0.3 1.4 0.4 0.0

Slovakia 0.3 8.0 2.7 0.4 1.5 5.1 1.6 0.3 2.1 0.4 1.4 0.9 0.1

Finland 0.4 32.1 3.3 0.8 6.0 14.7 8.0 1.9 7.1 3.7 5.8 4.3 0.1

Sweden 1.9 50.3 7.5 1.2 15.4 30.3 13.1 4.0 14.7 13.1 14.9 8.7 0.2

United Kingdom 44.6 185.2 27.7 18.5 105.8 187.3 73.5 38.0 109.9 32.5 132.3 89.6 1.6

Norway : : : : 13.7 21.7 13.7 2.9 9.5 6.9 : 7.0 0.1

Croatia : 6.1 0.7 0.8 3.1 5.2 2.1 1.1 1.8 0.3 1.9 0.6 :

Source: Eurostat (online data codes: sbs_na_ind_r2, sbs_na_con_r2, sbs_na_dt_r2 and sbs_na_1a_se_r2)

http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_ind_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_con_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_dt_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_1a_se_r2
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Table 7.1.2: Number of persons employed, 2008
(1 000)
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EU-27 670 32 961 1 200 1 266 15 047 32 816 10 863 9 612 5 798 2 500 10 752 11 864 377

Belgium : 586 : 25 295 636 203 171 121 31 193 275 6

Bulgaria 30 639 36 33 260 504 161 129 61 35 82 90 5

Czech Republic 42 1 366 33 54 413 685 303 164 111 58 232 194 12

Denmark 4 393 13 17 220 529 321 132 108 39 154 132 5

Germany 77 7 103 221 175 1 582 4 954 1 850 1 369 1 026 491 1 906 2 452 37

Estonia 5 121 6 4 57 99 41 21 16 12 25 30 1

Ireland 6 196 9 5 105 369 87 162 70 21 119 112 2

Greece : : : : : : : : : : : : :

Spain 37 2 408 48 99 2 232 3 348 991 1 279 439 234 1 047 1 298 50

France : : : : : : : : : : : : :

Italy 38 4 407 84 172 2 011 3 558 1 152 1 264 575 326 1 230 1 133 55

Cyprus 1 36 1 1 40 69 20 42 9 2 15 7 1

Latvia 3 140 12 8 89 189 78 32 22 37 35 31 2

Lithuania 3 233 18 13 142 290 103 42 24 31 47 46 4

Luxembourg 0 36 1 1 40 45 23 16 14 : 25 : 0

hungary 6 755 27 42 247 603 235 132 107 75 205 204 12

Malta : : : : : : : : : : : : :

Netherlands 8 753 24 38 513 1 465 427 381 274 86 661 950 13

Austria 6 632 28 18 275 626 218 259 91 42 199 195 4

Poland 184 2 561 153 112 930 2 449 753 271 255 154 475 370 40

Portugal 14 773 10 28 513 830 172 289 78 51 223 320 9

Romania 87 1 403 90 78 565 1 069 349 144 151 50 205 224 13

Slovenia 3 232 8 9 90 120 54 34 22 5 45 27 2

Slovakia 9 440 22 21 84 229 102 26 40 17 51 58 1

Finland 5 422 13 8 128 298 157 63 91 19 105 121 4

Sweden 10 752 31 16 315 630 273 147 199 74 256 259 6

United Kingdom 63 2 795 121 141 1 511 4 829 1 275 1 970 1 125 419 1 937 2 240 31

Norway : : : : 195 373 156 88 85 27 : 119 3

Croatia : 317 17 32 163 277 84 97 40 10 77 44 :

Source: Eurostat (online data codes: sbs_na_ind_r2, sbs_na_con_r2, sbs_na_dt_r2 and sbs_na_1a_se_r2)

http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_ind_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_con_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_dt_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_1a_se_r2
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Figure 7.1.2: Breakdown of non-financial business economy value added and employment,  
EU-27, 2008 (1)
(% of non-financial business economy value added and employment)
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Source: Eurostat (online data codes: sbs_na_ind_r2, sbs_na_con_r2, sbs_na_dt_r2 and sbs_na_1a_se_r2)

http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_ind_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_con_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_dt_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_1a_se_r2
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Table 7.1.3: Average personnel costs, 2008
(EUR 1 000 per employee)
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EU-27 35.0 34.9 50.0 31.9 31.4 25.3 31.6 16.4 50.2 30.9 42.8 23.5 28.8

Belgium : 54.6 : 54.4 41.3 42.6 49.2 19.2 67.5 42.6 62.7 32.1 46.6

Bulgaria 7.4 3.7 10.2 4.5 3.6 3.3 5.0 2.3 9.0 5.0 6.7 2.6 2.6

Czech Republic 20.3 14.4 23.8 14.4 14.8 14.1 15.4 8.3 27.8 14.8 21.0 10.6 15.5

Denmark 77.0 50.8 60.8 29.3 43.9 34.2 26.4 16.6 62.6 44.5 56.9 34.4 35.3

Germany 52.4 47.5 71.0 42.0 34.9 27.7 29.9 12.5 52.3 33.1 40.5 18.5 25.2

Estonia 15.0 11.9 16.4 13.5 13.4 11.8 12.9 7.8 19.1 8.7 13.9 10.9 10.6

Ireland 61.8 48.1 96.9 48.6 65.4 33.3 50.9 21.0 61.0 45.5 50.6 31.7 39.3

Greece : : : : : : : : : : : : :

Spain 37.0 34.4 71.6 34.7 32.6 25.9 33.0 19.5 44.2 28.5 33.9 19.4 25.0

France : : : : : : : : : : : : :

Italy 57.0 36.9 57.3 39.4 31.6 30.5 37.4 19.9 48.3 34.1 39.5 22.9 30.2

Cyprus 33.5 21.6 51.6 30.7 24.8 21.3 27.3 16.4 32.8 16.9 29.6 18.6 33.3

Latvia 9.2 8.0 14.6 9.6 8.3 7.6 9.6 5.3 14.1 6.7 10.3 8.0 4.6

Lithuania 13.0 8.8 13.6 9.0 10.2 7.8 8.7 4.8 12.3 7.2 10.8 7.7 6.4

Luxembourg 49.7 51.4 78.5 44.2 39.1 39.5 49.6 27.4 66.0 : 73.0 : 30.2

hungary 15.6 12.7 25.9 13.2 8.9 10.1 13.5 6.4 22.4 9.9 15.9 8.3 12.2

Malta : : : : : : : : : : : : :

Netherlands 76.6 47.7 56.1 40.5 48.8 28.0 40.7 13.0 53.2 34.9 42.7 15.5 27.5

Austria 58.3 46.7 76.3 41.9 38.9 32.8 41.2 20.6 59.8 36.4 46.9 28.1 32.5

Poland 23.8 11.6 20.7 12.3 10.8 9.2 11.5 6.4 21.3 12.3 14.0 9.5 11.1

Portugal 18.6 15.5 62.2 19.2 13.6 13.9 24.0 9.7 31.8 15.1 13.8 10.2 7.0

Romania 15.7 5.7 13.4 6.4 5.4 4.8 7.0 3.6 12.0 5.4 7.0 3.9 4.0

Slovenia 31.8 19.5 32.8 22.3 16.6 19.7 20.6 14.3 31.9 21.2 24.5 14.7 16.5

Slovakia 13.3 11.6 18.4 11.4 10.6 10.3 11.7 6.7 21.7 11.1 16.7 8.8 13.5

Finland 38.7 46.0 57.1 41.0 37.1 35.1 39.8 26.5 52.0 36.9 47.1 28.1 36.6

Sweden 58.0 53.0 67.5 47.8 45.4 41.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0

United Kingdom 74.2 37.5 47.7 41.0 38.5 22.8 37.0 12.9 56.1 33.3 48.1 25.6 36.1

Norway : : : : 56.7 43.3 54.0 28.2 77.5 58.7 : 45.7 52.0

Croatia : 12.4 19.1 15.9 11.2 11.2 17.1 8.4 19.4 13.2 15.2 9.9 :

Source: Eurostat (online data codes: sbs_na_ind_r2, sbs_na_con_r2, sbs_na_dt_r2 and sbs_na_1a_se_r2)

http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_ind_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_con_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_dt_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_1a_se_r2
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Figure 7.1.3: Wage adjusted labour productivity within the non-financial business economy, 
EU-27, 2008 (1)
(%)
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(1) Electricity, gas, steam and air conditioning supply, not available; estimates.

Source: Eurostat (online data codes: sbs_na_ind_r2, sbs_na_con_r2, sbs_na_dt_r2 and sbs_na_1a_se_r2)

Figure 7.1.4: Gross operating rate within the non-financial business economy, EU-27, 2008 (1)
(%)

0 10 20 30 40

Real estate activities

Mining & quarrying

Information & communication

Professional, scientific & technical activities

Administrative & support services

Repair: computers, personal & household goods

Accomodation & food services

Transport & storage

Construction

Non-financial business economy

Manufacturing

Distributive trades

(1) Electricity, gas, steam and air conditioning supply and water supply, waste and remediation, not available; estimates.

Source: Eurostat (online data codes: sbs_na_ind_r2, sbs_na_con_r2, sbs_na_dt_r2 and sbs_na_1a_se_r2)

http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_ind_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_con_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_dt_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_1a_se_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_ind_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_con_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_dt_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_na_1a_se_r2
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Figure 7.1.5: Value added breakdown by enterprise size class, EU-27, 2008 (1)
(% of sectoral total)

0 25 50 75 100

Mining & quarrying (2)

Manufacturing (3)

Electricity, gas, steam & air conditioning supply

Construction

Distributive trades

Transport & storage

Accomodation & food services

Information & communication

Real estate activities

Professional, scientific & technical activities

Administrative & support services (4)

Repair: computer, personal & household goods

Micro (0-9 persons employed)

Small (10-49 persons employed)

Medium-sized (50-249 persons employed)

Large (250+ persons employed)

(1) Water supply, waste and remediation, not available; estimates.
(2) Micro and small enterprises, not available.
(3) Small enterprises, not available.
(4) Micro, small and large enterprises, not available.
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Figure 7.1.6: Employment breakdown by enterprise size class, EU-27, 2008 (1)
(% of sectoral total)
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Table 7.1.4: Value added by enterprise size class, mining and quarrying and manufacturing, 2008 (1)
(% share of size class in total sectoral value added)

Mining & quarrying Manufacturing

Micro Small Medium-
sized Large Micro Small Medium-

sized Large

EU-27 (2) : : 12.5 68.8 7.0 : 23.5 53.8

Belgium : : : : 6.3 13.5 21.4 58.7

Bulgaria – 7.4 9.2 11.9 86.3 5.9 17.6 34.3 42.1

Czech Republic 1.1 2.6 10.5 85.9 9.1 11.3 24.4 55.1

Denmark : : 4.6 : 5.9 15.2 24.5 54.4

Germany 4.7 12.1 11.4 71.8 3.3 10.3 21.5 64.9

Estonia 3.9 21.7 : : 6.6 20.3 42.7 30.4

Ireland 8.3 18.4 28.6 44.8 2.3 7.3 24.2 66.3

Greece : : : : : : : :

Spain 10.1 39.6 26.6 23.7 11.3 25.5 23.6 39.6

France 12.4 34.7 29.6 23.4 10.6 15.7 20.6 53.1

Italy 4.7 13.7 : : 13.0 27.8 26.5 32.6

Cyprus 6.4 93.4 0.0 0.0 23.4 36.2 23.5 16.9

Latvia : : 33.1 : 5.7 20.8 42.0 31.4

Lithuania 8.2 16.7 75.1 0.0 3.4 15.8 37.7 43.2

Luxembourg : 0.0 : 0.0 1.6 : : :

hungary 9.1 38.5 : : 4.4 9.4 17.8 68.4

Malta : : : : : : : :

Netherlands 8.9 1.5 : : 7.9 18.9 26.4 46.8

Austria 5.3 13.6 11.3 69.8 4.6 12.0 24.1 59.3

Poland 1.0 1.5 6.1 91.5 7.3 10.0 25.3 57.3

Portugal : 33.4 13.2 : 9.4 23.6 32.2 34.8

Romania 2.5 2.6 3.5 91.4 4.3 12.7 24.1 58.9

Slovenia 7.4 : 20.4 : 10.2 14.4 25.6 49.7

Slovakia 1.1 13.3 15.2 70.5 3.2 12.7 24.0 60.1

Finland 21.2 : : : 5.8 12.1 17.8 64.2

Sweden 7.6 4.7 3.6 84.1 6.3 12.5 19.4 61.6

United Kingdom 7.2 3.4 13.1 76.3 7.6 14.8 22.4 55.2

Croatia : : : : 8.7 16.0 24.2 51.0

(1) Micro: 0-9 persons employed; small: 10-49 persons employed; medium-sized: 50-249 persons employed; large: 250+ persons employed.
(2) Estimates.

Source: Eurostat (online data code: sbs_sc_ind_r2)

http://ec.europa.eu/eurostat/product?mode=view&code=sbs_sc_ind_r2
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Table 7.1.5: Value added by enterprise size-class, electricity, gas, steam and air conditioning 
supply and water supply, waste and remediation, 2008 (1)
(% share of size class in total sectoral value added)

Electricity, gas,  
steam & air conditioning supply

Water supply, 
waste & remediation

Micro Small Medium-
sized Large Micro Small Medium-

sized Large

EU-27 7.2 5.8 13.5 73.5 : : : :

Belgium : : : : 11.2 22.2 18.4 48.2

Bulgaria 1.2 1.2 11.1 86.6 1.9 6.9 15.7 75.5

Czech Republic 0.7 : 15.3 : 9.2 17.1 29.1 44.6

Denmark 47.5 7.3 7.1 38.0 23.9 15.0 : :

Germany : : : : : : : :

Estonia 7.6 7.4 31.9 53.1 5.5 35.7 12.4 46.5

Ireland : : : : 19.7 42.7 26.3 11.3

Greece : : : : : : : :

Spain 13.6 7.3 6.9 72.1 7.7 18.0 20.7 53.6

France 38.3 1.2 1.4 59.0 11.8 15.9 19.6 52.8

Italy 8.3 10.0 6.9 74.8 8.9 25.3 : :

Cyprus 0.0 0.0 0.0 100.0 9.9 60.4 29.7 0.0

Latvia 3.2 : 4.5 : : 16.2 41.0 :

Lithuania 1.2 5.2 4.0 89.6 2.4 11.0 57.7 28.9

Luxembourg : : : : 12.4 : : :

hungary 5.6 7.5 22.7 64.3 5.0 13.2 26.7 55.1

Malta : : : : : : : :

Netherlands : : : 61.7 : : : 51.2

Austria 8.1 4.4 13.8 73.7 19.0 30.5 16.7 33.8

Poland 0.4 2.5 12.4 84.7 4.9 14.5 41.9 38.7

Portugal 20.9 1.5 8.6 69.1 4.0 13.7 47.5 34.9

Romania 0.7 3.7 5.6 90.0 4.4 10.5 26.8 58.3

Slovenia 3.5 2.4 20.9 73.1 6.3 : 49.5 :

Slovakia 0.5 2.5 21.1 75.9 3.5 14.2 19.6 62.8

Finland 9.2 11.8 22.0 57.0 20.2 : : :

Sweden 9.9 10.2 23.7 56.3 10.8 19.0 39.2 30.8

United Kingdom 2.9 1.6 6.3 89.1 6.1 8.5 9.1 76.3

Croatia : : 6.1 86.6 : 10.5 32.8 :

(1) Micro: 0-9 persons employed; small: 10-49 persons employed; medium-sized: 50-249 persons employed; large: 250+ persons employed.

Source: Eurostat (online data code: sbs_sc_ind_r2)

http://ec.europa.eu/eurostat/product?mode=view&code=sbs_sc_ind_r2
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Table 7.1.6: Value added by enterprise size-class, construction and distributive trades, 2008 (1)
(% share of size class in total sectoral value added)

Construction Distributive trades

Micro Small Medium-
sized Large Micro Small Medium-

sized Large

EU-27 37.6 27.7 18.2 16.5 : 24.5 : 32.0

Belgium 36.7 29.8 20.4 13.1 27.5 29.3 16.7 26.5

Bulgaria 16.1 29.7 35.0 19.1 26.8 33.4 25.6 14.2

Czech Republic 36.4 22.3 21.0 20.3 25.4 27.9 22.8 24.0

Denmark 27.6 36.8 20.2 15.4 20.1 28.8 23.5 27.5

Germany 28.3 38.6 21.5 11.6 15.8 25.4 20.9 37.9

Estonia 21.2 36.3 33.0 9.5 24.9 33.5 24.4 17.1

Ireland 41.9 18.0 21.8 18.3 17.0 40.4 21.4 21.2

Greece : : : : : : : :

Spain 38.5 27.3 18.8 15.4 35.0 24.6 14.3 26.1

France 43.7 28.5 11.9 16.0 31.8 21.4 16.6 30.1

Italy 59.1 26.1 9.3 5.5 47.2 25.3 12.1 15.4

Cyprus 38.2 30.7 16.4 14.7 33.0 31.1 23.8 12.0

Latvia 13.9 28.6 43.7 13.9 21.2 34.2 28.1 16.5

Lithuania 10.3 23.4 40.9 25.4 15.6 30.6 26.1 27.7

Luxembourg 23.7 30.4 31.4 14.5 30.5 29.3 26.0 14.2

hungary 36.1 29.5 22.8 11.6 27.4 27.1 24.2 21.2

Malta : : : : : : : :

Netherlands 30.8 28.0 18.8 22.4 : 27.0 : 24.5

Austria 23.6 30.8 21.2 24.4 21.5 27.1 21.1 30.3

Poland 31.4 20.5 26.5 21.5 26.3 21.8 22.7 29.1

Portugal 30.2 28.7 20.5 20.7 30.8 28.2 19.8 21.3

Romania 18.1 21.8 28.4 31.7 21.1 29.3 26.4 23.2

Slovenia 32.5 27.8 21.7 18.0 25.0 28.4 21.6 25.0

Slovakia 11.9 36.2 28.8 23.1 24.7 40.8 18.0 16.5

Finland 51.5 27.9 8.2 12.3 25.0 24.5 16.6 33.8

Sweden 33.9 28.7 12.7 24.7 24.3 26.2 18.5 31.0

United Kingdom 36.0 22.9 18.3 22.8 17.6 16.6 16.5 49.3

Norway 32.8 32.2 15.8 19.3 24.6 30.5 19.3 25.6

Croatia 21.4 26.6 23.7 28.4 24.3 29.7 20.4 25.7

(1) Micro: 0-9 persons employed; small: 10-49 persons employed; medium-sized: 50-249 persons employed; large: 250+ persons employed.

Source: Eurostat (online data codes: sbs_sc_con_r2 and sbs_sc_dt_r2)

http://ec.europa.eu/eurostat/product?mode=view&code=sbs_sc_con_r2
http://ec.europa.eu/eurostat/product?mode=view&code=sbs_sc_dt_r2
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Table 7.1.7: Value added by enterprise size-class, transport and storage and accomodation  
and food services, 2008
(% share of size class in total sectoral value added)

Transport and storage Accomodation and food services

Micro Small Medium-
sized Large Micro Small Medium-

sized Large

EU-27 15.4 17.3 16.5 50.9 34.1 26.4 15.3 24.1

Belgium 10.9 30.3 23.9 35.0 47.9 : 10.3 :

Bulgaria 15.1 19.7 17.2 48.0 16.0 27.0 35.2 21.8

Czech Republic 15.7 12.3 13.0 59.0 46.2 22.2 16.5 15.1

Denmark 17.0 16.8 21.0 50.0 23.1 33.0 23.0 20.9

Germany 13.2 20.1 19.5 47.2 30.0 34.8 18.4 16.8

Estonia 18.7 21.7 34.4 25.2 17.4 34.8 32.2 15.5

Ireland 15.1 14.9 11.7 58.4 18.5 32.8 38.9 9.8

Greece : : : : : : : :

Spain 28.1 18.8 15.9 37.2 41.5 24.0 16.0 18.5

France 11.7 11.2 12.2 64.9 49.0 24.0 6.6 20.4

Italy 14.6 17.1 13.6 54.7 47.7 29.9 8.7 13.7

Cyprus 20.4 14.2 17.4 48.0 33.0 19.9 29.1 18.0

Latvia 12.8 24.4 16.9 46.0 : 32.1 : :

Lithuania 9.2 24.0 24.3 42.6 10.7 38.9 29.7 20.8

Luxembourg 7.4 12.4 22.6 57.6 41.4 : 10.9 :

hungary 17.2 19.1 14.7 49.0 29.1 25.7 21.5 23.8

Malta : : : : : : : :

Netherlands 14.7 17.7 19.2 48.4 42.4 26.3 10.0 21.3

Austria 8.2 16.2 21.4 54.2 38.7 34.9 18.4 7.9

Poland 18.5 10.7 14.9 56.0 31.1 20.1 19.2 29.6

Portugal 13.7 22.8 17.8 45.7 34.3 27.0 19.4 19.3

Romania 12.4 15.7 14.3 57.7 16.9 23.3 27.8 31.9

Slovenia 23.4 17.3 14.1 45.1 32.0 22.6 21.5 23.9

Slovakia 5.2 13.9 19.4 61.5 28.2 37.8 : :

Finland 28.9 16.5 12.2 42.5 32.1 25.0 : :

Sweden 20.8 18.3 15.7 45.1 37.3 31.7 14.4 16.5

United Kingdom 11.1 11.8 12.2 64.9 21.3 18.0 13.4 47.3

Norway 42.3 11.5 13.5 32.7 21.5 34.4 23.9 20.2

Croatia 13.5 16.6 20.6 49.2 24.0 16.5 24.1 35.4

(1) Micro: 0-9 persons employed; small: 10-49 persons employed; medium-sized: 50-249 persons employed; large: 250+ persons employed.

Source: Eurostat (online data code: sbs_sc_1b_se_r2)

http://ec.europa.eu/eurostat/product?code=sbs_sc_1b_se_r2&mode=view
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Table 7.1.8: Value added by enterprise size-class, information and communication and real estate 
activities, 2008
(% share of size class in total sectoral value added)

Information and communication Real estate activities

Micro Small Medium-
sized Large Micro Small Medium-

sized Large

EU-27 : 11.1 14.1 63.6 58.5 14.8 13.0 :

Belgium 11.0 12.4 15.4 61.1 60.2 : 17.1 :

Bulgaria 7.3 9.7 14.2 68.8 68.8 18.5 : :

Czech Republic 12.3 10.0 12.2 65.5 75.9 13.6 6.3 4.2

Denmark 12.5 14.0 16.9 56.6 80.9 10.9 4.5 3.7

Germany 9.6 11.9 17.4 61.1 61.5 16.1 12.7 9.7

Estonia 9.1 15.7 25.9 49.3 72.1 22.9 : :

Ireland 5.7 10.1 : : 65.6 16.5 : :

Greece : : : : : : : :

Spain 6.8 9.2 11.9 72.1 76.3 14.1 7.2 2.4

France 11.8 11.7 12.8 63.7 46.2 11.6 22.7 19.5

Italy 11.2 10.0 10.9 67.8 85.0 5.3 5.9 3.9

Cyprus 7.2 10.5 20.6 61.7 75.1 : : 0.0

Latvia 10.3 15.4 24.6 49.6 54.0 24.8 11.4 9.8

Lithuania 7.9 18.1 31.1 42.9 51.5 37.8 : :

Luxembourg 12.7 : : : : : : :

hungary 10.7 10.3 15.9 63.1 70.3 17.6 5.8 6.4

Malta : : : : : : : :

Netherlands : 13.1 14.7 60.0 37.7 17.2 26.3 18.8

Austria 14.2 15.2 19.2 51.5 56.0 14.3 18.4 11.3

Poland 7.9 7.6 13.0 71.5 14.3 30.9 41.4 13.4

Portugal 6.5 9.0 16.7 67.8 79.5 14.7 5.7 0.0

Romania 7.9 11.8 10.4 69.9 57.7 23.3 14.3 4.7

Slovenia 14.2 18.3 17.2 50.3 56.5 : : 0.0

Slovakia 9.8 11.1 19.7 59.4 37.3 42.0 : :

Finland 9.2 12.3 20.7 57.8 53.6 : : :

Sweden 14.0 16.8 18.4 50.7 56.2 14.9 19.0 9.9

United Kingdom 14.3 9.9 11.8 64.1 43.4 13.3 11.4 31.9

Norway 12.7 16.3 22.8 48.3 90.1 6.1 : :

Croatia 9.0 11.9 8.2 70.8 71.6 23.0 5.4 0.0

(1) Micro: 0-9 persons employed; small: 10-49 persons employed; medium-sized: 50-249 persons employed; large: 250+ persons employed.

Source: Eurostat (online data code: sbs_sc_1b_se_r2)

http://ec.europa.eu/eurostat/product?mode=view&code=sbs_sc_1b_se_r2
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Table 7.1.9: Value added by enterprise size-class, professional, scientific and technical activities 
and administrative and support services, 2008
(% share of size class in total sectoral value added)

Professional, scientific & 
technical activities

Administrative & 
support services

Micro Small Medium-
sized Large Micro Small Medium-

sized Large

EU-27 39.0 21.1 16.8 22.8 : : 19.4 :

Belgium 44.0 21.2 19.6 15.2 14.7 12.5 17.3 55.5

Bulgaria 51.3 27.7 15.8 5.2 20.6 23.1 24.1 32.2

Czech Republic 52.5 21.4 19.4 6.7 26.3 17.5 26.1 30.2

Denmark 22.7 22.1 18.3 36.9 1.8 22.6 34.4 41.2

Germany 36.4 23.9 18.1 21.7 18.8 16.0 21.8 43.4

Estonia 41.6 38.1 20.4 0.0 20.3 27.4 23.2 29.1

Ireland 32.3 27.4 16.3 24.0 26.7 23.6 19.8 29.9

Greece : : : : : : : :

Spain 45.9 22.2 16.3 15.6 17.7 16.9 17.6 47.7

France 43.0 22.7 13.3 21.0 28.2 15.0 13.2 43.6

Italy 64.3 15.5 10.6 9.6 22.3 19.4 16.4 41.9

Cyprus 36.6 25.3 24.1 14.0 48.1 24.6 16.7 10.8

Latvia : 35.5 17.4 : 19.7 26.7 27.6 25.9

Lithuania 40.1 30.8 21.9 7.2 21.6 13.6 30.9 33.8

Luxembourg 28.8 26.1 19.8 25.4 : : : :

hungary 43.9 23.9 19.4 12.8 24.9 23.9 23.4 27.8

Malta : : : : : : : :

Netherlands 38.6 23.7 16.5 21.2 15.6 : : :

Austria 42.3 28.7 19.3 9.8 25.4 20.6 24.7 29.3

Poland 48.3 14.7 19.4 17.5 19.0 14.2 22.9 43.8

Portugal 47.7 25.7 17.2 9.4 18.1 16.4 21.6 43.9

Romania 43.1 21.6 20.8 14.5 22.3 20.2 24.5 33.0

Slovenia 57.5 : 11.6 : 20.1 : : :

Slovakia 35.9 34.6 14.0 15.4 23.7 34.8 24.1 17.4

Finland 36.1 25.6 19.9 18.4 18.9 19.5 20.1 41.5

Sweden 39.1 23.4 17.4 20.0 19.6 18.5 18.3 43.5

United Kingdom 27.3 18.8 17.3 36.5 23.1 15.1 16.7 45.2

Norway 33.4 24.2 18.3 24.1 21.0 18.3 25.2 35.6

Croatia 46.0 30.5 14.8 8.7 23.5 24.0 21.6 30.9

(1) Micro: 0-9 persons employed; small: 10-49 persons employed; medium-sized: 50-249 persons employed; large: 250+ persons employed.

Source: Eurostat (online data code: sbs_sc_1b_se_r2) 

http://ec.europa.eu/eurostat/product?mode=view&code=sbs_sc_1b_se_r2
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Figure 7.1.7: Share of value added and employment accounted for by foreign-controlled  
enterprises, non-financial business economy, 2008 (1)
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(1) No data available for Member States not shown.
(2) A size threshold is applied excluding enterprises below the threshold.
(3) Value added, not available.

Source: Eurostat (online data code: fats_g1a_08)

http://ec.europa.eu/eurostat/product?mode=view&code=fats_g1a_08
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Table 7.1.10: Enterprise demography, business economy, 2008 (1)

Enterprise birth rates  
(% of enterprise  births 

among  active enterprises)

Enterprise death rates  
(% of enterprise deaths 

among active enterprises)

Average employment  
size of newly born  

enterprises (number  
of persons employed)

Belgium : : :

Bulgaria 18.2 : 2.2

Czech Republic 3.8 : 2.2

Denmark : : :

Germany 9.3 : 1.5

Estonia (2) 18.2 : 1.5

Ireland 5.9 : 1.1

Greece : : :

Spain 7.5 : 1.6

France 9.7 7.7 1.4

Italy 7.1 7.8 1.7

Cyprus 3.3 : 2.2

Latvia 14.0 : 2.1

Lithuania 20.0 32.1 1.7

Luxembourg 10.1 : 1.9

hungary 10.2 12.1 1.6

Malta : : :

Netherlands 14.5 : 1.9

Austria (3) 7.3 6.1 2.5

Poland : : :

Portugal 10.5 : 1.6

Romania 14.7 : 2.2

Slovenia 11.7 : 1.2

Slovakia 15.5 15.0 1.8

Finland 10.8 : 0.5

Sweden 7.1 : 1.4

United Kingdom 13.0 : 2.2

Norway 9.6 : 0.7

Switzerland : : 1.9

(1) Covers the business economy (NACE Rev. 2 Sections B to N) excluding holdings (Group 64.2).
(2) Average employment size, 2007.
(3) Enterprise death rate, 2007.

Source: Eurostat (online data code: bd_9a_l_form_r2)

http://ec.europa.eu/eurostat/product?mode=view&code=bd_9a_l_form_r2
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7.2 Industrial production
This subchapter examines recent statistics on 
industrial production in the European Union (EU). 
PRODCOM is the name given to the EU’s system 
of industrial production statistics which covers 
mining and quarrying and manufactured products.

Main statistical findings

PRODCOM covers mining and quarrying as well as 
manufacturing, in other words, NACE Rev. 2 Sec-
tions B and C. PRODCOM statistics are based on 
a list of products called the PRODCOM List which 
consists of about 3 900 headings and is revised 
every year. Products are detailed at an 8-digit level – 
only information at this detailed level can be found 
in the PRODCOM database, as production data for 
different products cannot always be meaningfully 
aggregated. The purpose of PRODCOM statistics 
is to report, for each product in the PRODCOM 
List, how much production has been sold during 
the reference period. This means that PRODCOM 
statistics relate to products (not to activities) and 
are therefore not strictly comparable with activity-
based statistics such as structural business statistics.

PRODCOM information is currently requested for 
each heading in terms of the value of production 
sold during the survey period. Table  7.2.1 shows 
the level of production in the EU-27 for a selection 
of products. As can be seen, transport equipment 
products (within Divisions 29 and 30) dominated 
the list of the most sold manufacturing products in 
the EU-27 in value terms in 2010, occupying the 
top two places with a number of further products 
among the top 15 shown, while there were also sev-
eral manufactured food products (within Division 
10) and a couple of fabricated metal products (Divi-
sion 25).

As well as data by value, information on the physi-
cal quantity (also referred to as volume) of produc-
tion sold during the survey period is also requested. 
Table  7.2.2 shows the quantity of production sold 
for a selection of products. In certain circumstances 
this information can be supplemented by the physi-
cal quantity of actual (total) production during the 

survey period, including therefore any production 
which is used (as an intermediate product) by the 
enterprise in the manufacture of other products in 
the List.

Data sources and availability

The PRODCOM List is linked to the activity clas-
sification NACE and to the classification of prod-
ucts by activity (CPA): the first four digits of each 
PRODCOM code refer to a NACE class, the fifth and 
sixth digits relate to a CPA subcategory, and the sev-
enth and eighth digits are specific to the PRODCOM 
List. Most headings correspond to one or more com-
bined nomenclature (CN) codes: some headings 
(mostly industrial services) do not correspond to a 
CN heading at all. The relationship with CN enables 
the calculation of apparent consumption by linking 
production statistics to international trade statistics.

The production surveyed covers only the produc-
tion actually carried out on the territory of the 
reporting country. This means that the production 
of subsidiaries which takes place outside an enter-
prise’s territory is not included in the survey for that 
country. As a general principle, when a production 
process takes as an input a material that does not 
match the description of the product, and produces 
as an output something that does, then production 
of the product should be recorded. On the other 
hand, if the processing merely works on a product 
without changing the heading under which it is 
listed, it should not be recorded, since this would 
result in double-counting. This means that the link 
to turnover is tenuous, since some activity does not 
result in new products and should not be recorded 
in PRODCOM statistics.

PRODCOM data are available for all of the EU 
Member States, Iceland, Norway and Croatia, and 
Eurostat produces aggregates for the EU-27 and the 
EU-25. Data are available during the year following 
the reference year, with the first release by Eurostat 
normally in July. As more complete and revised 
data becomes available updates are released on a 
monthly basis.

http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:PRODCOM
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:NACE
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Statistical_classification_of_products_by_activity_(CPA)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Statistical_classification_of_products_by_activity_(CPA)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Combined_nomenclature_(CN)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Combined_nomenclature_(CN)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Union
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Context

The development of PRODCOM dates back 
to 1985 when there were the first meetings of a 
working party on production statistics, whose 
objective was to harmonise the various ways 
industrial production statistics were collected in 
the EU Member States. Although statistics were 
collected on production in most countries, these 
covered the national situation, and national clas-
sifications were used and different survey meth-
ods applied. The basis of PRODCOM is to enable 
these national statistics to be compared and where 

possible aggregated geographically to give a pic-
ture relating to the output of a product within the 
EU context. This aim became more urgent with 
the creation of the single European market in 
1992, such that the statistical system had to adapt.

Production statistics are used by the European 
Commission and national administrations for poli-
cymaking and by professional/trade associations 
and their members. The use of the data in climate 
change statistics is increasing, as well as in other 
environmental statistics such as the analysis of 
material flows or chemicals management.

Table 7.2.1: Production sold in value terms, selected products, EU-27, 2010

PRODCOM 
code Product Value 

(EUR million)

Rounding
base

(million) (1)

29.10.22.30 Motor vehicles with a petrol engine > 1 500 cm³ 113 175

29.10.23.30 Motor vehicles with a diesel or semi-diesel engine > 1 500 cm³ 
but <= 2 500 cm³ 

100 000 20 000

21.20.13.80 Other medicaments of mixed or unmixed products, p.r.s., n.e.c. 75 591

10.00.00.Z1 Prepared and preserved meat, meat offal or blood, including 
prepared meat and offal dishes

48 575

29.32.30.90 Other parts and accessories, n.e.c., for vehicles of HS 87.01 to 87.05; 
parts thereof

45 000 9 000

10.90.10.Z0 Preparations for animal feeds other than dog and cat food 38 382

29.10.21.00 New vehicles with spark-ignition engine of a cylinder capacity
<= 1 500 cm³

34 024

11.05.10.00 Beer from malt other than non-alcoholic and low-alcohol beer, 
excluding alcohol duty

32 000 1 000

25.11.23.60 Other structures of iron or steel 28 274

29.32.20.90 Parts and accessories of bodies (including cabs), n.e.c. 28 098

10.71.11.00 Fresh bread 27 691

30.30.50.90 Parts for all types of aircraft excluding propellers, rotors, 
under carriages, for civil use

22 995

25.62.20.00 Metal parts (excluding turned metal parts) 21 062

10.51.40.50 Grated, powdered, blue-veined and other non-processed cheese 20 000 5 000

17.21.13.00 Cartons, boxes and cases, of corrugated paper or paperboard 19 128

(1) Indicates the magnitude of the rounding employed to protect confidential cell (in the case of PRODCOM code 29.10.23.30, the confidential value lies 
within the range +/- EUR 20 000 million of the reported value).

Source: Eurostat, from http://epp.eurostat.ec.europa.eu/portal/page/portal/statistics/search_database go to Data Navigation tree/ 
Database by themes/Industry, trade and services/Statistics on the production of manufactured goods (prom)/NACE Rev. 2 (prodcom_n2)/
Prodcom Annual Sold (NACE Rev. 2.) (DS-066341)

http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Commission
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Commission
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Material_flow_accounts
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Chemicals_management_statistics
http://epp.eurostat.ec.europa.eu/portal/page/portal/statistics/search_database
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Table 7.2.2: Quantity of production sold, selected products, EU-27, 2010

PRODCOM  
code Product Quantity

(1 000)

Rounding 
base 

(1 000) (1)
Unit

12.00.11.50 Cigarettes containing tobacco or mixtures of tobacco and 
tobacco substitutes (excluding tobacco duty)

691 236 046 p/st

18.12.14.21 Printed children's picture, drawing or colouring books 40 824 kg

20.11.11.70 Oxygen 30 540 455 m3

23.51.12.10 Portland cement 155 125 428 kg

28.29.22.10 Fire extinguishers 13 314 p/st

29.32.30.40 Road wheels and parts and accessories thereof 1 320 000 30 000 kg

32.50.13.11 Syringes, with or without needles, used in medical, 
surgical, dental or veterinary sciences

10 092 019 p/st

32.91.12.70 Brushes for the application of cosmetics 1 740 000 30 000 p/st

32.99.12.10 Ball-point pens 1 744 399 p/st

32.99.12.30 Felt-tipped and other porous-tipped pens and markers 1 862 435 p/st

(1) Indicates the magnitude of the rounding employed to protect confidential cell (in the case of PRODCOM code 29.32.30.40, the confidential value lies 
within the range +/- 30 million kg of the reported value).

Source: Eurostat, from http://epp.eurostat.ec.europa.eu/portal/page/portal/statistics/search_database go to Data Navigation tree/ 
Database by themes/Industry, trade and services/ Statistics on the production of manufactured goods (prom)/NACE Rev. 2 (prodcom_n2)/
Prodcom Annual Sold (NACE Rev. 2.) (DS-066341)

7.3  Industry and construction –  
short-term developments

This subchapter examines recent statistics in relation 
to developments for both industry and construction 
in the European Union (EU). Short-term business 
statistics (STS) are provided in the form of indices 
that allow the most rapid assessment of the economic 
climate within industry and construction, providing 
a first assessment of recent developments for a range 
of activities. STS show developments over time, and 
so may be used to calculate rates of change, typically 
showing comparisons with the month or quarter 
before, or the same period of the previous year. As 
such, STS do not provide information on the level of 
activity, such as the monetary value of output (value 
added or turnover), or actual prices.

Main statistical findings

Industry

The impact of the financial and economic crisis and 
the subsequent recovery of the EU-27’s industrial 

economy can be clearly seen in two of the main 
industrial indicators, namely the industrial produc-
tion index and the index for industrial domestic 
output prices. Over several years there was relatively 
stable output and price growth across the EU-27 
(see Figure 7.3.1), which was interrupted from the 
second half of 2007 as price growth accelerated, 
while industrial output slowed. The EU-27’s indus-
trial production index saw its month-on-month rate 
of change turn negative in February 2008, while the 
index for domestic output prices peaked six months 
later in July 2008. The fall in output lasted more than 
one year, returning to a positive rate of change in 
April 2009, while domestic output prices started a 
run of relatively sustained increases from May 2009.

The decline in industrial output in the EU-27 from 
its relative peak in February 2008 was particularly 
steep, as the relative trough recorded in March 
2009 was the lowest level since January 1998. By 
contrast, although industrial output prices in July 

http://epp.eurostat.ec.europa.eu/portal/page/portal/statistics/search_database
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Union
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Short-term_business_statistics_(STS)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Short-term_business_statistics_(STS)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:EU-27
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Production_index
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Production_index
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Producer_price_index_(PPI)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Producer_price_index_(PPI)
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2009 were 8.1 % lower than at their relative peak 
a year earlier, they remained similar to their level 
recorded in October 2007 prior to the financial 
and economic crisis; in part, these developments 
continued to reflect the relatively high price of oil 
and associated energy-related and intermediate 
products.

Industrial import prices for the euro area peaked in 
July 2008, regardless of whether imports were from 
outside the euro area or from other Member States 
within the euro area. Thereafter, prices of imports 
from within the euro area fell for nine consecu-
tive months by a total of 7.4 %, whereas the prices 
of imports from outside the euro area fell for one 
month longer, and by a total of 14.2 %. Since their 
low point in the spring of 2009 prices for imports 
from within the euro area had increased by 12.4 % 
(as of June 2011) and from outside the euro area by 
22.0 % (as of July 2011), in both cases more than 4 % 
above their highest levels prior to the financial and 
economic crisis (see Figure 7.3.2).

The downturn in industrial activity was widespread 
across the EU, illustrated by the fact that every Member 
State recorded lower output in 2009 than in 2008, with 
falls ranging from – 3.7 % in Poland to – 23.9 % in 
Estonia (see Table 7.3.1). The subsequent recovery was 
also widespread, as only Cyprus and Greece recorded 
a further contraction in activity during 2010, with 
growth rates peaking at 20.3 % in Estonia.

The downturn in activity was also spread across 
almost the full range of industrial activities: in 2009 
there was a single industrial activity (at the NACE 
Rev. 2 division level) that reported continued growth 
within the EU-27, as the output of pharmaceutical 
products and preparations rose by 3.4 % compared 
with the year before.. The recovery in 2010 was also 
relatively widespread, as output in 2010 was higher 
than in 2009 for most industrial activities. There 
were six exceptions (at the NACE Rev.  2 division 
level), where output continued to contract in 2010, 
most notably the manufacture of tobacco products, 
with a loss of 5.9 % (see Figure 7.3.3).

Construction

Although slightly less in magnitude, the downturn 
in activity for construction within the EU-27 lasted 

longer than for industry. Construction output in 
the EU-27 peaked in March 2007 and fell gradually 
for five months. This initial downturn was followed 
by a slight, temporary recovery until January 2008, 
after which substantial falls were recorded, reach-
ing a low in February 2010, just under three years 
after the initial downturn. Between January 2008 
and February 2010 the index of production for con-
struction in the EU-27 fell by 18.6 % overall, dete-
riorating to a level not seen since June 1998.

The construction of buildings is the dominant part 
of construction output, and unsurprisingly output 
for building work followed a similar path to the 
overall indicator for construction, although the 
magnitude of the contraction from the end of 2006 
to the beginning of 2010 was slightly greater, total-
ling 20.6 % in the EU-27 (see Figure 7.3.4). For civil 
engineering the developments were less clear cut. 
From March to November 2008, civil engineering 
output in the EU-27 fell in a similar manner to the 
developments seen for building output. However, 
there followed renewed growth through to April 
2009, perhaps reflecting increased public spend-
ing in reaction to the financial and economic crisis. 
Civil engineering output remained stable through 
much of 2009, before contracting again between 
November 2009 and March 2010 after which it was 
relatively unchanged.

The long and deep downturn in construction 
activity was widespread within the EU-27, illus-
trated by the fact that every Member State except 
Poland experienced at least one year of contrac-
tion in construction output during the three latest 
years (2008 to 2010); in ten Member States nega-
tive rates of change were recorded for all three 
years. The ongoing downturn has been particu-
larly long in Denmark, Ireland and Spain where 
four consecutive negative annual rates of change 
were recorded, in Hungary where the sequence is 
now five years, and in Portugal where the last posi-
tive annual rate of change was recorded in 2001. 
Construction output declined by 20 % or more in 
Spain and Latvia in 2010, and by 30 % or more in 
Ireland and Greece. In contrast, seven Member 
States reported an increase in construction output 
in 2010, reaching highs of 7.2 % in the United 
Kingdom and 11.8 % in Finland.

http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Industrial_import_price_index_(IMPR)
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Data sources and availability

Short-term business statistics (STS) are compiled 
within the scope of the STS Regulation 1165/98 
of 19  May 1998 concerning short-term statistics. 
The STS Regulation brought major changes and 
improvements in the availability and timeliness of 
indicators which followed its implementation. The 
STS Regulation has been amended and adjusted to 
meet emerging users’ needs – generally in relation 
to monetary union and more specifically to the spe-
cific requirements of the European Central Bank 
(ECB).

Indicators common to industry and construction 
include the production index and labour input indi-
cators concerning employment, wages and salaries, 
and hours worked. For industry there are additional 
STS indicators concerning turnover, new orders 
and output prices, all three of which are compiled 
as a total and also distinguishing between domestic 
and non-domestic markets, with a further analysis 
of non-domestic markets between euro area and 
non-euro area markets. In a similar manner, there 
are industrial import prices, with a distinction 
between imports from euro area and non-euro area 
markets. For construction activities there is a dis-
tinction in the production index between building 
and civil engineering, while additional indicators 
are collected on building permits, as well as con-
struction cost and price indices.

The presentation of short-term statistics may take 
a variety of different forms. Gross or unadjusted 
indices are the basic form of an index. Working-day 
adjustment takes into account the calendar nature 
of a given month in order to adjust the index. 
The number of working days for a given month 
depends on: the timing of certain public holidays 
(Easter can fall in March or in April depending 
on the year); the possible overlap of certain public 
holidays and non-working days (1 May can fall on 
a Sunday); whether or not a year is a leap year, and 
other reasons. Seasonal adjustment, or the adjust-
ment of seasonal variations, aims, after adjust-
ing for calendar effects, to take into account the 
impact of known seasonal factors that have been 
observed in the past. For example, in the case of 
the production index, annual summer holidays 

have a negative impact on industrial production. 
The trend is a slow variation over a long period 
of years, generally associated with the structural 
causes of the phenomenon in question. The cycle 
is a quasi-periodic oscillation. It is characterised 
by alternating periods of higher and lower rates of 
change possibly, but not always, involving expan-
sion and contraction. Generally, if this compo-
nent of the time series is relatively important, the 
trend cycle series is a better series for the analysis 
of longer-term past developments. However, this 
advantage is less clear when analysing very recent 
developments. This is because trend cycle values 
for recent periods may have greater revisions than 
the equivalent seasonally adjusted values. Hence, 
the latter may be more appropriate for the analysis 
of very recent developments; this is particularly 
true around turning points.

Depending on the indicator in question, the EU 
Member States are required to transmit unad-
justed or adjusted data to Eurostat. In the case that 
Member States transmit unadjusted data, then 
Eurostat calculates the seasonal adjustment. The 
Member States’ national statistical authorities are 
responsible for data collection and the calculation 
of national time series. Eurostat is responsible for 
the EU-27 and euro area aggregations.

NACE Rev. 2 is the latest version of the statistical 
classification of economic activities and has been 
implemented in STS during 2009. This involved 
not just changing data compilation practices to use 
NACE Rev. 2 but also recalculating or estimating a 
time series in NACE Rev. 2, normally back to the 
year 2000. Simultaneously with the introduction of 
NACE Rev. 2, a new base year (2005) was adopted 
for STS indices to better reflect the economic struc-
ture; previously indices were presented with 2000 as 
the base year.

Context

The profile and use of STS is expanding rapidly, as 
information flows have become global and the latest 
news release for an indicator may have significant 
effects on financial markets, or decisions that are 
taken by central banks and business leaders. STS are 

http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:31998R1165:EN:NOT
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Central_Bank_(ECB)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Central_Bank_(ECB)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Employment
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Hours_worked
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Euro_area
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Working-day_adjustment
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Working-day_adjustment
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Seasonal_adjustment
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Trend
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a key resource for those who follow developments 
in the business cycle, or for those who wish to trace 
recent developments within a particular industry, 
construction or service.

Some of the most important STS indicators are a 
set of Principal European Economic Indicators 
(PEEIs) that are essential to the ECB for conducting 

monetary policy within the euro area. Four PEEIs 
concern industrial short-term business statistics: 
production, new orders received, output prices of 
the domestic market and import prices. A further 
two PEEIs concern construction short-term busi-
ness statistics: production and building permits.

Figure 7.3.1: Production and domestic output price indices for industry (excluding construction), 
EU-27, 2001-2011
(2005 = 100)
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Source: Eurostat (online data codes: sts_inppd_m and sts_inpr_m)

Figure 7.3.2: Industrial import price index, euro area, 2005-2011 (1)
(2005 = 100)
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Source: Eurostat (online data code: sts_inpi_m)

http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Principal_European_economic_indicators_(PEEI)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Principal_European_economic_indicators_(PEEI)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:New_orders
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Production_in_construction
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Building_permit
http://ec.europa.eu/eurostat/product?mode=view&code=sts_inppd_m
http://ec.europa.eu/eurostat/product?mode=view&code=sts_inpr_m
http://ec.europa.eu/eurostat/product?mode=view&code=sts_inpi_m
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Table 7.3.1: Annual growth rates for industry (excluding construction), 2006-2010
(%)

Index of production (1) Domestic output price index (2)

2006 2007 2008 2009 2010 2006 2007 2008 2009 2010

EU-27 4.1 3.7 –  1.7 –  13.7 6.9 5.6 2.8 7.6 –  4.4 3.5

Euro area 4.2 3.9 – 1.6 – 14.7 7.5 5.1 2.7 6.1 – 5.1 2.9

Belgium 4.3 6.4 3.7 – 9.4 11.9 5.8 2.1 9.3 – 7.2 5.4

Bulgaria 6.1 9.5 0.4 – 18.2 2.2 8.7 8.0 13.2 – 4.3 7.2

Czech Republic 8.7 10.1 – 2.2 – 12.9 9.9 1.5 4.1 4.5 – 3.2 1.3

Denmark 4.1 – 2.1 – 1.1 – 15.0 1.9 7.9 1.6 13.2 – 6.7 6.4

Germany 5.7 6.1 – 0.1 – 16.3 10.9 5.4 1.3 5.4 – 4.1 1.5

Estonia 10.1 6.4 – 4.8 – 23.9 20.3 4.3 9.6 9.6 – 0.3 1.8

Ireland 3.2 5.2 – 2.2 – 4.5 7.3 3.6 2.3 6.1 – 3.6 1.5

Greece 0.8 2.3 – 4.2 – 9.2 – 6.6 7.3 4.1 10.0 – 5.8 6.1

Spain 3.9 2.0 – 7.3 – 15.8 0.9 5.4 3.6 6.5 – 3.4 3.2

France 1.1 1.3 – 2.8 – 12.5 5.2 3.8 2.8 5.6 – 6.4 3.5

Italy 3.6 1.8 – 3.5 – 18.8 6.4 5.2 3.3 5.8 – 5.4 3.1

Cyprus 0.6 4.5 4.0 – 8.6 – 1.8 5.3 3.6 11.7 – 1.8 4.1

Latvia 6.5 1.1 – 3.3 – 17.6 14.5 9.6 18.6 15.7 – 1.8 – 0.2

Lithuania 6.6 2.5 5.1 – 14.6 6.5 6.9 9.4 15.8 – 6.6 4.1

Luxembourg 2.5 – 0.7 – 5.3 – 15.8 10.5 12.8 4.4 15.1 – 9.2 1.5

hungary 10.6 8.1 – 1.0 – 17.4 10.3 8.4 6.4 11.6 1.2 7.3

Malta 8.7 9.1 – 9.1 – 13.8 7.3 17.9 – 3.7 14.8 9.3 11.7

Netherlands 1.5 2.3 1.4 – 7.6 7.1 8.6 5.2 8.9 – 9.8 4.0

Austria 7.7 5.9 1.2 – 11.2 6.6 2.1 4.1 4.8 – 1.8 4.0

Poland 12.3 9.2 2.4 – 3.7 10.8 3.4 4.0 5.4 2.3 3.7

Portugal 3.2 0.1 – 4.1 – 8.5 1.6 4.4 2.8 5.2 – 3.8 3.7

Romania 9.6 10.5 3.0 – 6.4 5.5 10.3 8.4 12.8 2.1 5.8

Slovenia 6.3 7.4 1.6 – 17.6 6.4 2.4 5.5 5.6 – 0.4 2.1

Slovakia 15.6 16.9 3.2 – 13.7 18.9 6.3 1.8 6.2 – 2.7 – 2.8

Finland 10.1 4.7 1.0 – 18.1 5.5 6.3 3.9 8.6 – 6.3 6.7

Sweden 3.6 3.9 – 2.9 – 17.9 8.7 6.1 3.6 6.1 – 0.3 3.0

United Kingdom 0.5 0.3 – 3.1 – 10.0 2.7 8.5 2.0 16.1 – 3.0 5.7

Norway – 2.1 – 1.3 0.3 – 3.6 – 5.4 8.6 – 0.6 15.2 – 1.8 8.5

Switzerland 7.8 9.5 1.2 – 7.7 6.1 2.7 2.5 4.1 – 2.4 0.6

Croatia 4.3 5.0 0.6 – 8.9 – 1.5 2.7 3.4 8.3 – 0.5 4.3

FYR of Macedonia : : : : : 6.8 2.5 10.1 – 7.2 8.7

turkey 7.1 7.5 – 0.8 – 10.0 13.9 9.8 6.0 13.0 1.0 6.2

(1) Working day adjusted.
(2) Gross series.

Source: Eurostat (online data codes: sts_inprgr_a and sts_inppdgr_a)

http://ec.europa.eu/eurostat/product?mode=view&code=sts_inprgr_a
http://ec.europa.eu/eurostat/product?mode=view&code=sts_inppdgr_a
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Figure 7.3.3: Annual growth rate for the industrial index of production, EU-27, 2010 (1)
(%)
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Furniture

Beverages
Other transport equipment

Mining of coal & lignite
Extraction of crude petroleum & natural gas

Tobacco products

(1) Working day adjusted; mining support service activities, not available.

Source: Eurostat (online data code: sts_inprgr_a)

Figure 7.3.4: Index of production, construction, EU-27, 2001-2011 (1)
(2005 = 100)
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Source: Eurostat (online data code: sts_copr_m)

http://ec.europa.eu/eurostat/product?mode=view&code=sts_inprgr_a
http://ec.europa.eu/eurostat/product?mode=view&code=sts_copr_m
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Table 7.3.2: Annual growth rates for construction, 2006-2010
(%)

 Index of production (1)  Construction costs index (2)

2006 2007 2008 2009 2010 2006 2007 2008 2009 2010

EU-27 3.7 2.0 – 3.8 – 8.5 – 4.1 4.7 4.5 3.3 – 1.5 2.2

Euro area 3.7 1.3 – 5.5 – 7.9 – 7.7 4.7 4.2 3.9 0.1 2.0

Belgium 3.3 1.5 – 0.4 – 3.3 – 2.1 4.9 4.5 2.5 – 1.1 0.0

Bulgaria 24.8 26.7 12.6 – 14.2 – 17.9 5.6 7.7 12.3 10.9 – 0.3

Czech Republic 6.3 7.0 – 0.5 – 0.5 – 7.3 2.1 4.8 3.5 – 0.3 1.2

Denmark 3.8 – 4.2 – 5.6 – 10.7 – 8.5 4.7 6.4 2.9 – 0.4 1.1

Germany 6.3 2.9 – 0.7 0.1 0.3 2.3 3.2 3.3 0.2 2.2

Estonia 26.9 13.5 – 13.3 – 29.8 – 12.4 10.5 12.7 3.5 – 8.5 – 2.6

Ireland 3.8 – 13.5 – 29.2 – 36.9 – 30.1 9.6 1.7 – 7.7 – 9.9 0.5

Greece 3.6 14.3 7.7 – 17.5 – 31.6 4.3 4.6 5.1 – 0.3 1.8

Spain 2.2 – 4.3 – 16.3 – 11.3 – 20.2 6.9 5.0 4.7 1.0 2.5

France 4.2 2.3 – 3.7 – 5.9 – 3.4 5.3 4.6 5.5 0.4 2.7

Italy 3.8 6.4 – 1.1 – 11.5 – 3.4 2.8 3.6 3.8 : :

Cyprus 4.1 6.8 2.3 – 10.6 – 8.0 5.0 5.0 8.0 0.8 3.2

Latvia 13.3 13.6 – 3.1 – 34.9 – 23.4 19.5 31.6 15.6 – 6.2 – 9.0

Lithuania 21.7 22.2 4.1 – 48.5 – 7.7 10.7 16.1 9.5 – 14.5 – 4.8

Luxembourg 2.6 2.6 – 1.8 0.8 0.1 2.9 2.9 3.2 1.4 0.8

hungary – 0.7 – 14.0 – 5.2 – 4.4 – 10.4 6.2 7.2 7.5 3.0 – 0.4

Malta 4.4 7.2 6.6 – 7.9 0.2 : : : : :

Netherlands 2.3 5.6 3.2 – 3.0 – 11.0 3.2 4.0 4.3 0.3 0.6

Austria 5.9 3.8 – 0.9 – 1.6 – 4.3 4.6 4.5 5.2 0.6 3.2

Poland 15.6 16.3 10.2 4.5 3.7 1.5 6.6 6.8 0.2 – 0.1

Portugal – 6.3 – 4.0 – 1.2 – 6.6 – 8.5 3.0 3.4 5.2 – 0.6 1.8

Romania 15.6 33.1 26.7 – 15.2 – 13.4 11.1 10.2 16.2 1.5 1.9

Slovenia 15.7 18.5 15.5 – 20.9 – 16.9 6.5 6.3 6.3 – 2.8 6.6

Slovakia 15.4 5.6 11.4 – 11.1 – 4.4 4.0 4.1 5.8 2.0 0.0

Finland 7.8 10.2 4.0 – 13.1 11.8 3.8 5.9 3.9 – 1.1 1.1

Sweden 8.0 6.2 4.2 – 3.5 5.9 5.1 6.1 4.9 2.0 2.5

United Kingdom 1.4 2.3 – 1.3 – 11.6 7.2 4.7 4.7 0.9 – 7.1 3.4

Norway 6.0 5.8 1.1 – 8.3 – 0.1 3.7 7.4 5.7 2.3 3.2

Switzerland 2.0 1.2 2.4 1.4 1.9 : : : : :

Montenegro 46.1 – 1.7 20.7 – 19.3 – 0.6 : : : : :

Croatia 9.3 2.6 11.8 – 6.9 – 15.9 : : : : :

FYR of Macedonia – 12.3 7.4 25.5 13.7 15.2 : : : : :

turkey 18.4 5.5 – 7.6 – 16.3 17.5 16.0 8.3 13.6 – 4.3 5.8

(1) Working day adjusted.
(2) Gross series for new residential buildings.

Source: Eurostat (online data codes: sts_coprgr_a and sts_copigr_a)

http://ec.europa.eu/eurostat/product?mode=view&code=sts_coprgr_a
http://ec.europa.eu/eurostat/product?mode=view&code=sts_copigr_a
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7.4 Services statistics – short-term developments
This subchapter examines recent statistics in rela-
tion to developments for service activities in the 
European Union (EU). Short-term business statis-
tics (STS) are provided in the form of indices that 
allow the rapid assessment of the economic climate 
within services, providing a first assessment of 
recent developments for a range of activities. Tradi-
tionally, short-term business statistics were concen-
trated on industrial and construction activities, and 
to a lesser extent retail trade. Since the middle of 
the 1990s, major developments in official statistics 
within the EU have seen short-term data collection 
efforts focus increasingly on services.

Main statistical findings

Services turnover fell by 8.5 % in the EU-27 in 2009 
compared with the year before but rebounded in 
2010 increasing by 5.0 %. Among service activities 
(at the NACE Rev. 2 section level), the fastest rates 
of turnover growth in 2010 were recorded for trans-
portation and storage activities, as well as distribu-
tive trades, where turnover grew by around 6 % 
having fallen by more than 9 % in 2009.

As can be seen from Figure  7.4.1, despite strong 
growth in the EU-27, the level of sales for both 
activities in June 2011 had not quite returned to 
the respective peaks that had been recorded prior 
to the effects of the financial and economic crisis 
being felt; sales remained 2.1 % lower for distribu-
tive trades and 0.7 % lower for transportation and 
storage.

A similar pattern was observed for accommoda-
tion and food services where the June 2011 level 
of the index for the EU-27 was 1.7 % below its 
February 2008 peak. In information and com-
munication services the level of sales in June 
2011 was also very close to its pre-crisis peak, just 
0.3 % lower, while for professional, scientific and 
technical activities the level of sales was margin-
ally (0.1 %) above its pre-crisis peak. Administra-
tive and support services activities was the only 
services section where the recent recovery had 
brought the level of sales clearly back above the 

pre-crisis peak, as sales in June 2011 stood 1.5 % 
higher than their February 2008 peak.

While turnover shows sales in current prices, the 
volume of sales indicates the situation once price 
changes have been removed. The decline in the 
volume of sales in retail trade in 2009 reached 
– 1.7 % in the EU-27, but this activity rebounded 
with growth of 0.7 % in 2010. A monthly series (see 
Figure 7.4.2) shows the volume of retail sales peaked 
in the EU-27 in January 2008 and fell a total of 2.2 % 
through to August 2009; positive rates of change 
returned with an increase of 1.1 % by September 
2010, after which there was again a modest decline 
in the volume of sales. Figure 7.4.2 shows that some 
parts of retail trade were still experiencing a notice-
able decline in their respective volume of sales in the 
first half of 2011, in particular the large activity of 
retailing of food, beverages and tobacco, as well as 
the smaller activity of the retail sale of other house-
hold equipment in specialised stores.

Among the services for which an EU-27 price index 
is shown in Figures 7.4.3a and 7.4.3b two stand out 
as having atypical developments – telecommuni-
cations and sea and coastal water transport. Since 
2006 (the beginning of the series) EU-27 output 
prices for telecommunications have been on a 
steady downward path and in just over five years 
they fell by a total of 18.2 %. Output prices for sea 
and coastal water transport are remarkable for their 
relatively high volatility, although the net impact of 
these movements was that prices in the first quar-
ter of 2011 were within 0.3 % of their level at the 
beginning of the series. Most of the other services 
recorded overall price increases in a range of 6 % to 
12 % during the five years shown, with air transport 
output prices increasing at a faster pace, rising by an 
amount close to 15 %.

The developments for services turnover observed for 
the EU-27 as a whole in 2009 and 2010 were common 
across many of the individual EU Member States. 
Every Member State (Italy, not available) recorded a 
fall in services turnover in 2009 and all except Bul-
garia and Greece recorded an increase in 2010, with 
growth exceeding 10 % in Luxembourg and Belgium. 

http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Union
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Short-term_business_statistics_(STS)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Short-term_business_statistics_(STS)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:EU-27
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:NACE
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Table 7.4.1 provides an analysis of the two latest rates 
of change for each of the services sections covered by 
short-term business statistics. Growth rates in excess 
of 20 % were recorded in 2010 for distributive trades 
in Luxembourg, for transportation and storage in 
Lithuania, and for administrative and supporting 
activities in Belgium and Poland.

The fall in the volume of sales in retail trade in 2009 
and it subsequent (partial) rebound in 2010 observed 
for the EU-27 was not so regularly reproduced across 
the EU Member States. Indeed, this pattern was only 
reproduced in five of the Member States, but this 
group of five included two of the largest ones, namely 
Italy and Germany – the others were Cyprus, Malta 
and Finland. The United Kingdom and Poland were 
among five Member States that recorded an increase 
in the volume of sales in retail trade in both 2009 
and 2010, while France recorded no growth in 2009 
and an increase in 2010. Most Member States, 15 in 
total, recorded a fall in the volume of sales in retail 
trade in both 2009 and 2010: for Spain and four other 
countries, the decline in sales in 2010 was the third 
consecutive year of contraction for this indicator, 
and for Denmark and Hungary it was the fourth con-
secutive year. The situation in Belgium was unique 
insofar as it was opposed to the overall pattern of 
developments in the EU-27, as the volume of sales in 
retail trade increased in 2009 and then subsequently  
fell in 2010.

Data sources and availability

Short-term business statistics (STS) on services are 
compiled within the same methodological framework 
as short-term statistics on industry and construc-
tion. The subchapter on short-term developments in 
industry and construction provides information on: 
the STS Regulation; the different forms of presenta-
tion of indices, namely gross, working-day adjusted, 
seasonally adjusted, and trend; the implementation of 
NACE Rev. 2; and the exercise to rebase STS indices 
to a new base year of 2005 = 100.

The turnover index and the employment index are 
compiled for retail trade and for other services. For 
retail trade one additional indicator is provided, 
namely the volume index of retail sales, which is 
effectively a deflated turnover index. Furthermore, 
service output price indices have been developed 
for a selection of services in recent years.

The index of turnover shows the evolution of sales 
in value terms. Note that prices for some services 
have actually been falling, perhaps due to market 
liberalisation and increased competition (for exam-
ple, telecommunications and other technology-
related activities). In such cases, the rapid growth 
rates observed for turnover value indices for some 
activities would be even greater in volume terms.

Retail trade indices have particular importance 
because of the role of retail trade as an interface 
between producers and final customers, allowing 
retail sales turnover and volume of sales indices to 
be used as short-term indicators for final domes-
tic demand by households. The volume measure of 
the retail trade turnover index is more commonly 
referred to as the index of the volume of (retail) 
sales. To eliminate the price effect on turnover in 
retail trade, a deflator of sales is used. This defla-
tor is an index with a similar methodology to that 
of an output price index, but it is adapted specifi-
cally for retail trade; it reflects price changes in the 
goods sold rather than those in the retail sales ser-
vice provided.

Context

Some of the most important STS indicators are a 
set of Principal European Economic Indicators 
(PEEIs) that are essential to the European Central 
Bank (ECB) for conducting monetary policy within 
the euro area. Three PEEIs concern services short-
term business statistics, namely indices covering: 
the volume of sales in retail trade, turnover in other 
services, and output prices of other services.

http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Industry_and_construction_statistics_-_short-term_developments
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Industry_and_construction_statistics_-_short-term_developments
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Principal_European_economic_indicators_(PEEI)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Principal_European_economic_indicators_(PEEI)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Central_Bank_(ECB)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Central_Bank_(ECB)
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Figure 7.4.1: Index of turnover, selected service activities, EU-27, 2001-2011 (1)
(2005 = 100)
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(1) Trend cycle; estimates.
(2) As required by the STS Regulation.

Source: Eurostat (online data codes: sts_trtu_m and sts_setu_m)

Figure 7.4.2: Volume of sales index, selected retail trade activities, EU-27, 2001-2011 (1)
(2005 = 100)
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(1) Trend cycle; estimates.

Source: Eurostat (online data code: sts_trtu_m)

http://ec.europa.eu/eurostat/product?mode=view&code=sts_trtu_m
http://ec.europa.eu/eurostat/product?mode=view&code=sts_setu_m
http://ec.europa.eu/eurostat/product?mode=view&code=sts_trtu_m
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Figure 7.4.3: Output price indices, selected service activities, EU-27, 2006-2011 (1)
(2006 = 100)
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Source: Eurostat (online data code: sts_sepp_q)

Figure 7.4.4: Output price indices, selected service activities, EU-27, 2006-2011 (1)
(2006 = 100)
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http://ec.europa.eu/eurostat/product?mode=view&code=sts_sepp_q
http://ec.europa.eu/eurostat/product?mode=view&code=sts_sepp_q
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Table 7.4.1: Annual growth rates for the index of turnover, selected services, 2009-2010 (1)
(%)

 Distributive
 trades

 Transportation
 & storage 

Accommoda-
tion 

 & food 
 services 

 Information 
& communica-

tion

 Professional, 
scientific &
 technical

 activities (2)

Administra-
tive 

& support 
services (2)

2009 2010 2009 2010 2009 2010 2009 2010 2009 2010 2009 2010

EU-27 – 9.4 5.9 – 9.5 6.0 – 5.9 1.9 – 3.0 1.2 – 5.8 1.4 – 6.4 3.5

Euro area – 10.2 5.0 – 10.9 5.1 – 4.6 2.3 – 3.3 0.3 – 5.2 2.2 – 7.2 3.8

Belgium – 10.8 11.9 – 15.1 8.9 0.5 6.8 1.7 1.7 – 7.3 16.8 – 4.0 21.0

Bulgaria – 13.1 – 0.6 – 16.4 – 3.5 – 2.7 – 6.6 – 0.8 – 8.2 6.8 – 26.2 4.3 – 2.9

Czech Republic – 10.4 3.3 – 13.9 5.8 – 9.4 – 3.3 – 2.6 – 2.6 – 13.8 – 6.8 – 11.4 0.6

Denmark – 15.0 6.2 : : : : : : : : : :

Germany – 10.5 6.3 – 11.1 6.7 – 5.5 2.1 – 3.4 – 0.1 – 5.4 4.0 – 7.3 6.3

Estonia – 23.1 6.2 – 10.9 17.8 – 20.3 5.2 – 15.3 – 0.1 – 22.7 17.6 – 17.3 1.2

Ireland – 12.9 0.2 – 7.9 0.7 – 18.6 12.9 – 15.5 13.8 – 17.5 – 15.1 – 19.2 – 10.3

Greece – 9.9 – 6.6 – 27.3 – 12.6 – 9.0 – 8.3 – 8.4 – 12.5 – 16.9 – 19.3 4.4 – 8.3

Spain – 15.2 2.1 – 13.3 2.8 – 8.6 – 1.6 – 6.0 – 4.8 – 13.0 – 2.9 – 9.2 – 3.1

France – 8.1 4.3 – 6.2 5.4 – 0.2 4.4 – 0.7 3.0 0.2 0.3 – 6.7 4.1

Italy – 7.8 4.4 : : : : – 3.9 0.2 : : : :

Cyprus – 11.0 3.7 – 9.0 2.8 – 3.6 5.5 – 1.9 4.3 0.5 3.1 – 12.6 9.7

Latvia – 33.7 13.4 – 17.3 10.7 – 32.5 – 5.2 – 15.7 – 4.3 – 19.6 – 6.3 – 19.1 5.4

Lithuania – 25.3 4.8 – 25.1 27.9 – 19.7 – 9.6 – 16.2 – 5.2 – 27.7 – 4.2 – 23.1 – 0.3

Luxembourg – 18.9 22.0 – 12.9 10.7 – 2.7 2.8 1.7 16.9 – 2.3 6.6 – 8.1 0.9

hungary – 10.4 3.0 – 4.7 9.6 – 6.1 1.8 3.7 – 4.0 16.5 15.7 10.1 – 8.5

Malta – 8.2 1.6 – 7.5 4.3 – 13.3 0.8 3.6 – 2.6 1.1 5.2 8.3 8.9

Netherlands – 9.0 6.7 : : – 4.8 – 0.2 – 3.7 0.1 – 3.2 – 4.3 – 6.4 – 0.8

Austria – 5.4 7.6 – 8.4 3.3 – 0.7 4.4 – 4.2 – 0.8 0.3 4.8 – 6.9 7.2

Poland – 2.3 6.6 1.6 10.9 3.7 10.4 – 1.5 7.2 5.8 6.5 11.0 22.7

Portugal – 11.5 2.9 : : : : : : : : : :

Romania – 15.6 0.1 – 18.4 12.5 – 15.4 14.0 – 6.9 – 4.1 – 8.5 – 9.4 – 4.1 6.8

Slovenia – 19.0 2.4 – 18.8 19.8 – 7.7 3.1 – 6.6 1.5 – 10.2 – 4.0 – 10.1 4.6

Slovakia – 22.4 0.9 – 12.7 6.1 – 22.8 – 6.8 1.9 – 7.4 2.5 10.4 – 8.5 11.3

Finland – 15.1 8.5 – 15.5 8.6 – 4.0 3.2 – 4.0 2.2 – 9.0 2.8 – 5.9 6.5

Sweden – 6.6 9.7 – 9.3 6.6 – 0.9 7.3 – 0.5 2.2 – 6.5 6.3 – 3.1 8.5

United Kingdom – 6.6 9.0 – 4.6 4.3 – 9.7 – 0.1 – 2.6 3.0 – 8.1 – 0.4 – 6.3 1.9

Croatia – 15.0 – 4.1 : : – 3.5 1.1 : : : : : :

turkey : : : : – 7.7 6.6 : : : : : :

(1) Working day adjusted.
(2) As required by the STS Regulation.

Source: Eurostat (online data codes: sts_trtu_a and sts_setu_a)

http://ec.europa.eu/eurostat/product?mode=view&code=sts_trtu_a
http://ec.europa.eu/eurostat/product?mode=view&code=sts_setu_a
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Table 7.4.2: Annual growth rates for the volume of sales index, retail trade, 2000-2010 (1)
(%)

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010

EU-27 3.3 2.5 2.2 1.8 2.6 2.4 3.2 2.5 0.2 – 1.7 0.7

Euro area 2.6 2.1 1.2 0.9 1.5 2.0 2.2 1.6 – 0.7 – 2.4 0.8

Belgium 5.3 0.2 – 0.9 – 0.2 1.7 1.3 1.7 1.8 1.2 0.5 – 0.6

Bulgaria : 3.0 5.9 15.5 16.5 14.7 13.0 18.9 8.7 – 7.6 – 6.9

Czech Republic – 2.9 7.1 1.1 8.0 3.2 6.7 8.7 7.6 3.8 – 1.4 – 1.2

Denmark 0.8 4.2 3.4 3.3 4.6 8.8 4.6 – 1.4 – 3.1 – 4.3 – 1.7

Germany 1.0 0.2 – 2.5 – 1.0 1.5 1.4 0.4 – 1.3 – 0.1 – 2.7 1.1

Estonia 14.2 13.2 13.0 – 0.9 11.0 14.8 17.6 10.5 – 4.5 – 18.3 – 0.3

Ireland : 9.0 3.6 3.5 5.7 6.7 8.7 8.0 – 2.2 – 6.2 – 0.8

Greece 7.3 3.5 5.1 4.9 4.2 4.7 9.0 2.2 1.3 – 11.3 – 6.3

Spain 5.8 3.2 3.9 3.0 2.2 1.3 2.3 2.7 – 5.4 – 5.4 – 2.7

France 2.7 3.5 3.3 2.9 3.0 3.5 2.6 4.1 1.2 0.0 3.9

Italy : 2.0 1.6 – 0.1 – 1.7 – 0.4 1.0 – 0.2 – 2.6 – 1.3 0.4

Cyprus : 7.8 3.4 – 0.9 3.1 4.6 6.8 7.8 5.3 – 3.9 1.3

Latvia 20.2 5.7 10.7 12.6 10.2 19.7 19.9 15.5 – 7.4 – 27.1 – 2.1

Lithuania 10.3 3.0 10.1 11.2 9.2 11.8 7.2 13.7 3.7 – 21.4 – 7.1

Luxembourg 10.3 5.1 5.7 6.9 3.2 1.7 3.4 4.6 1.8 2.2 8.6

hungary 3.4 1.3 11.2 7.7 6.0 4.3 4.9 – 2.0 – 1.9 – 5.3 – 2.2

Malta : – 3.8 – 2.0 3.7 – 1.3 – 4.8 – 3.4 8.2 – 1.2 – 2.0 2.9

Netherlands – 0.9 2.8 1.2 – 1.0 – 0.3 1.8 4.6 2.7 – 0.1 – 4.4 – 1.0

Austria 2.0 – 1.9 – 0.5 – 0.1 0.1 1.5 1.8 0.8 – 0.8 2.1 2.1

Poland : 1.6 0.3 5.3 5.6 – 0.9 12.5 10.8 4.7 3.3 6.5

Portugal – 2.5 2.3 – 0.3 – 2.0 2.5 7.8 1.2 0.3 0.0 – 1.7 – 0.3

Romania : 0.5 2.2 8.3 15.0 15.7 20.1 21.1 19.4 – 9.9 – 5.7

Slovenia 30.5 10.6 2.8 3.2 3.0 8.7 2.9 6.2 11.4 – 10.5 – 0.2

Slovakia – 3.0 7.6 8.3 – 2.4 8.2 10.2 8.2 5.5 9.0 – 10.2 – 2.3

Finland 5.6 5.4 3.5 4.9 4.9 4.8 5.0 5.0 1.2 – 2.6 2.8

Sweden 5.7 2.7 3.8 3.9 3.9 5.8 6.2 0.9 0.8 0.7 2.5

United Kingdom 6.1 4.2 6.0 3.3 5.6 2.2 3.9 3.7 2.0 1.3 0.4

Norway : 1.8 5.2 2.7 3.2 3.4 5.6 6.6 1.5 0.9 1.4

Switzerland : 2.1 – 0.6 – 0.2 0.8 2.2 3.4 4.2 3.0 0.6 2.3

Croatia : 12.4 11.6 10.7 7.4 3.1 4.3 2.8 – 0.4 – 7.4 – 2.6

(1) Working day adjusted.

Source: Eurostat (online data code: sts_trtu_a)

http://ec.europa.eu/eurostat/product?mode=view&code=sts_trtu_a
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7.5 tourism
This subchapter provides information on recent 
statistics in relation to tourism in the European 
Union (EU). Tourism is important because of its 
economic and employment potential, as well as its 
social and environmental implications. Tourism 
statistics are not only used to monitor EU tourism 
policies but also its regional and sustainable devel-
opment policy.

The role played by tourism, for both businesses and 
citizens, has grown considerably in recent decades. 
According to estimates from the European Com-
mission’s Directorate-General for Enterprise and 
Industry, tourism accounts for more than 5 % of the 
EU-27’s gross domestic product (GDP). The tourist 
accommodation sector employs 2.3 million people 
in the EU-27, and total employment within the 
whole of the EU-27’s tourism industry is estimated 
to be between 12 million and 14 million people 
(according to preliminary estimates from tourism 
satellite accounts).

Main statistical findings

Tourism volume – demand and supply

Residents from the EU (excluding Malta) made 
more than 1 000 million holiday trips in 2010. Short 
trips (of one to three nights) accounted for slightly 
more than half (55.5 %) of the trips made (see 
Table  7.5.1), while approximately three quarters 
(76.6 %) of the trips made were to domestic desti-
nations, while 23.4 % were abroad.

In some Member States, over half of all holidays 
were spent abroad; this was the case for Luxem-
bourg, Belgium, Slovenia and the Netherlands. 
However, less than 10 % of holiday trips by residents 
of Romania, Spain, Greece, Bulgaria and Portugal 
were abroad. These figures appear to be influenced 
by both the Member State’s size and its geographi-
cal location (smaller and more northerly countries 
tend to report a higher propensity for their resi-
dents to take holidays abroad).

It is estimated that some 51.5 % of the EU-27’s 
population took part in tourism in 2010, in other 

words made at least one trip of at least four over-
night stays during the year. Again, large differences 
can be observed, as this participation rate ranged 
from 5.3 % in Bulgaria to 87.8 % in Cyprus (see 
Table 7.5.2).

From the supply perspective, it is estimated that 
nearly 204 000 hotels and similar establishments 
were active within the EU-27 in 2010; there were 
more than 256 000 other collective tourist accom-
modation establishments (such as campsites and 
holiday dwellings). Hotels and similar establish-
ments provided more than 12.4 million bed places, 
of which nearly half (46.2 %) were in Italy (2.3 mil-
lion bed places), Spain (1.8 million bed places) or 
Germany (1.7 million bed places). In 2010, resi-
dent and non-resident (foreign) tourists spent over 
1 500 million nights in hotels and similar establish-
ments in the EU-27.

Over the past decade, the number of tourism nights 
spent in collective tourist accommodation had gen-
erally shown an upward trend. However, a decline 
in travel after the 2001 terrorist attacks in the 
United States and the financial and economic crisis 
caused short-term shocks: the number of tourism 
nights spent in collective tourist accommodation 
in the EU-27 fell by 0.6 % in 2008 and by 2.8 % in 
2009. In 2010, however, the number of nights spent 
in collective tourist accommodation increased 
by 0.9 %, reaching over 2 250 million nights (see 
Figure 7.5.1).

Top destinations

German residents spent 640.6 million nights in 
collective accommodation establishments outside 
of Germany in 2010, while residents of the United 
Kingdom spent 504.3 million nights abroad; resi-
dents of these two Member States accounted for 
almost half (49.4 %) of the total number of nights 
spent abroad by EU-27 residents. Extending the 
coverage, the ten Member States whose residents 
spent the most nights in tourist accommoda-
tion establishments abroad made up 87.4 % of the 
2 315.3 million nights spent abroad in 2010 (see 
Table 7.5.3).

http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Tourism
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Union_(EU)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Union_(EU)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Sustainable_development
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Sustainable_development
http://ec.europa.eu/enterprise/sectors/tourism/index_en.htm
http://ec.europa.eu/enterprise/sectors/tourism/index_en.htm
http://ec.europa.eu/enterprise/sectors/tourism/index_en.htm
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:EU-27
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Gross_domestic_product_(GDP)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Employment
http://ec.europa.eu/enterprise/sectors/tourism/cooperation/tourism-satellite-account/index_en.htm
http://ec.europa.eu/enterprise/sectors/tourism/cooperation/tourism-satellite-account/index_en.htm
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Short_holiday_trip
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Short_holiday_trip
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Long_holiday_trip
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Long_holiday_trip
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Collective_tourist_accommodation_establishment
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Collective_tourist_accommodation_establishment
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Bed_places
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Tourism_night
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Hotels_and_similar_establishments
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When taking into account a country’s size in terms 
of population, Luxembourg was the Member State 
whose residents spent the most nights abroad per 
inhabitant (an average of 21.2 nights), followed by 
Cyprus (14.7), Ireland (11.6, data for 2009) and the 
Netherlands (also 11.6). At the other end of the spec-
trum, Romanians, Bulgarians and Greeks (data for 
2009) spent, on average, less than one holiday night 
abroad per inhabitant in 2010 (see Figure 7.5.2).

In 2010, Spain was the most common tourism 
destination in the EU for non-residents (people 
coming from abroad), with 213.3 million nights 
spent in collective accommodation, or 23.2 % of the 
EU-27 total. The top three most popular destina-
tions among the Member States for non-residents 
were Spain, Italy (167.8 million nights) and France 
(85.2 million nights), which together represented 
50.7 % of the nights spent by non-residents in the 
EU-27. The least common destinations were Lithu-
ania, Latvia and Luxembourg (data for 2009); the 
effect of the size of these Member States should 
be considered when interpreting these values (see 
Figure 7.5.3 and Table 7.5.4).

The number of nights spent (by residents and non-
residents) can be put into perspective by making a 
comparison with the size of the country in popula-
tion terms, providing an indicator of tourism inten-
sity. In 2010, using this measure, the Mediterranean 
island destinations of Malta and Cyprus, as well as 
the alpine and city trip destination of Austria were 
the most popular tourist destinations in the EU-27 
(see Figure 7.5.4).

Financial aspects of international tourism

The economic importance of tourism can be meas-
ured by looking at the ratio of international tourism 
receipts relative to GDP. In 2010, this was highest in 
Malta (13.2 %) and Cyprus (9.5 %), confirming the 
importance of tourism to these island nations (see 
Table 7.5.5); an even higher ratio was observed in 
Croatia (13.9 %, data for 2009). In absolute terms, 
the highest international tourism receipts in 2010 
were recorded in Spain (EUR 39 621 million) and 
France (EUR 34 939 million), followed by Italy, Ger-
many and the United Kingdom.

Germany recorded the highest level of expendi-
ture on international tourism, totalling EUR 58 596 
million in 2010, followed by the United Kingdom 
(EUR 36 829 million) and France (EUR 29 686 
million). When analysing this expenditure rela-
tive to the size of population, Luxembourg’s resi-
dents spent on average EUR 5 374 per inhabitant 
on travel abroad in 2010, far ahead of the second 
ranked country, Belgium (EUR 1 305 per inhabit-
ant), which was followed by Ireland, Denmark and 
Cyprus. Not surprisingly, these five Member States 
were all relatively small and also among the high-
est ranked in terms of the share of long (in other 
words, four nights or more) outbound trips in the 
total number of holiday trips.

Data sources and availability

Tourism, in a statistical context, refers to the activ-
ity of visitors taking a trip to a destination outside 
their usual environment, for less than a year. It 
can be for any main purpose, including business, 
leisure or other personal reasons other than to 
be employed by a resident person, household or 
enterprise in the place visited. Tourism statistics 
are currently limited to at least an overnight stay; 
as of 2014, outbound same-day visits will be cov-
ered as well.

A system of tourism statistics was established in 
Council Directive 95/57/EC of 23 November 1995 
on the collection of statistical information in the 
field of tourism. This legal basis requires Member 
States to provide a regular set of comparable tour-
ism statistics. Amendments in 2004 and 2006 
concerned the enlargement of the EU and recent 
changes in the world market for tourism. In July 
2011 the European Parliament and the Council of 
the European Union adopted a new Regulation No 
692/2011 concerning European statistics on tour-
ism and repealing Council Directive 95/57/EC; 
this will come into force for reference year 2012 
onwards.

Tourism statistics in the EU consist of two main 
components: statistics relating to capacity and occu-
pancy in collective tourist accommodation; statis-
tics relating to tourism demand. In most Member 
States, the former are collected via surveys filled in 

http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Tourism_intensity
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Tourism_intensity
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Household
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Enterprise
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:31995L0057:EN:NOT
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:32004D0883:EN:NOT
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:32006L0110:EN:NOT
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:EU_enlargements
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Parliament_(EP)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Council_of_the_European_Union
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Council_of_the_European_Union
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:32011R0692:EN:NOT
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:32011R0692:EN:NOT


7 Industry, trade and services

342 Europe in figures — Eurostat yearbook 2012 

by accommodation establishments, while the latter 
are mainly collected via traveller surveys at border 
crossings or through household surveys.

Statistics on the capacity of collective tourist 
accommodation include the number of establish-
ments, the number of bedrooms and the number 
of bed places. These statistics are available by 
establishment type or by region, and are compiled 
annually.

Statistics on the occupancy of collective tour-
ist accommodation refer to the number of arriv-
als (at accommodation establishments) and the 
number of nights spent by residents and non-
residents, separated into establishment type or 
region; annual and monthly statistical series are 
available. In addition, statistics on the use of bed 
places (occupancy rates) are compiled. Statistics 
on tourism demand refer to tourist participation, 
in other words, the number of people who made at 
least one trip of at least four overnight stays during 
the reference period (quarter or year). There are 
statistics in relation to the number of tourism trips 
made (and the number of nights spent on those 
trips), separated by:

•	 destination country;
•	 departure month;
•	 length of stay;
•	 type of organisation for the trip;
•	 transport mode;
•	 accommodation type;
•	 expenditure.

The data may also be analysed by socio-demographic 
explanatory variables, such as age and sex.

Data from other official sources may also be used to 
study tourism. These statistics include:

•	 data on employment in the tourism accommoda-
tion sector from the labour force survey (LFS), 
broken down by working time (full/part-time), 
working status, age, level of education, sex, per-
manency and seniority of work with the same 
employer (annual and quarterly data);

•	 data on personal travel receipts and expenditure 
from the balance of payments;

•	 transport statistics (for example, air passenger 
transport);

•	 structural business statistics (SBS) may be used to 
provide additional information on tourism flows 
and on the economic performance of certain 
tourism-related sectors.

Context

The EU is a major tourist destination, with six 
Member States are among the world’s top ten desti-
nations for holidaymakers. Tourism is an important 
activity in the EU which has the potential to con-
tribute towards employment and economic growth, 
as well as to development in rural, peripheral or 
less-developed areas. These characteristics drive 
the demand for reliable and harmonised statistics 
within this field, as well as within the wider con-
text of regional policy and sustainable development 
policy areas.

Indeed, tourism can be a significant factor in the 
development of European regions. Infrastruc-
ture created for tourism purposes contributes to 
local development, while jobs that are created or 
maintained can help counteract industrial or rural 
decline. Sustainable tourism involves the preserva-
tion and enhancement of cultural and natural herit-
age, ranging from the arts to local gastronomy or 
the preservation of biodiversity.

In 2006, the European Commission adopted a 
Communication ((2006) 134) titled ‘A renewed 
EU tourism policy: towards a stronger partnership 
for European tourism’. The document addressed a 
range of challenges that will shape tourism in the 
coming years, including Europe’s ageing popula-
tion, growing external competition, consumer 
demand for more specialised tourism, and the need 
to develop more sustainable and environmentally 
friendly tourism practices. It argued that more 
competitive tourism supply and sustainable des-
tinations would help raise tourist satisfaction and 
secure Europe’s position as the world’s leading tour-
ist destination. This was followed by a Communi-
cation ((2007) 621) in October 2007 titled, ‘Agenda 
for a sustainable and competitive European tour-
ism’, which proposed actions in relation to the sus-
tainable management of destinations, the integra-
tion of sustainability concerns by businesses, and 
the sustainability awareness of tourists.

http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Nights_spent
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Occupancy_rate
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Labour_force_survey_(LFS)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Balance_of_payments
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Category:Transport
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Structural_business_statistics_(SBS)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Biodiversity
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Commission
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52006DC0134:EN:NOT
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52006DC0134:EN:NOT
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52006DC0134:EN:NOT
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52007DC0621:EN:NOT
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52007DC0621:EN:NOT
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52007DC0621:EN:NOT
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A Communication ((2010) 352) titled, ‘Europe, 
the world’s No.  1 tourist destination – a new 
political framework for tourism in Europe’ was 
adopted in June 2010. This followed the entry into 
force of the Lisbon Treaty, which acknowledged 
the importance of tourism – outlining a specific 
competence for the EU in this field and allowing 
for decisions to be taken by qualified majority. A 
specific Treaty article on tourism specifies that the 
EU ‘shall complement the action of the Member 
States in the tourism sector, in particular by 

promoting the competitiveness of Union under-
takings in that sector’. With its Communication 
in 2010, the European Commission encouraged 
a coordinated approach for initiatives linked to 
tourism and defined a new framework for action 
to increase the competitiveness of tourism and 
its capacity for sustainable growth. It proposed a 
number of European or multinational initiatives – 
including a consolidation of the socio-economic 
knowledge base for tourism – aimed at achieving 
these objectives.

http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52010DC0352:EN:NOT
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52010DC0352:EN:NOT
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52010DC0352:EN:NOT
http://europa.eu/lisbon_treaty/index_en.htm
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Table 7.5.1: holiday trips of residents (aged 15 years or more), 2010

Number of trips 
(1 000)

Breakdown of all trips  
by destination and duration (%)

All 
trips

Short 
trips 

(1-3 nights)

Long 
trips 

(4+ nights)

Short
domestic

trips
(1-3 nights)

Long
domestic

trips 
(4+ nights)

Short
outbound

trips
(1-3 nights)

Long
outbound

trips
(4+ nights)

EU (1) 1 046 804 580 887 465 916 50.2 26.4 5.3 18.1

Belgium 10 746 3 832 6 913 14.0 10.3 21.7 54.0

Bulgaria 6 280 4 189 2 090 63.9 26.7 2.8 6.6

Czech Republic 25 735 15 546 10 189 55.2 22.8 5.2 16.8

Denmark 27 788 20 345 7 443 66.8 11.0 6.4 15.7

Germany 221 407 115 320 106 087 46.0 21.6 6.1 26.4

Estonia 2 630 1 928 702 60.4 8.4 12.8 18.3

Ireland (2) 10 638 5 559 5 079 39.7 11.3 12.6 36.4

Greece 12 159 5 525 6 635 44.2 47.3 1.2 7.3

Spain 118 931 79 804 39 127 65.1 27.3 2.0 5.6

France 197 653 103 744 93 910 50.1 39.3 2.4 8.2

Italy (2) 80 799 41 449 39 349 46.6 35.4 4.7 13.3

Cyprus 1 783 836 946 42.0 11.4 4.9 41.7

Latvia 4 114 3 261 853 72.5 7.3 6.8 13.5

Lithuania 3 270 2 170 1 101 53.8 11.9 12.6 21.7

Luxembourg 1 240 474 766 <1 <1 38.0 61.7

hungary 18 404 12 507 5 897 60.0 19.5 7.9 12.6

Malta : : : : : : :

Netherlands 29 580 10 569 19 011 25.3 22.0 10.4 42.3

Austria 16 887 7 800 9 087 31.2 19.1 15.0 34.7

Poland 34 557 18 136 16 421 50.1 35.2 2.4 12.3

Portugal 11 168 7 487 3 681 64.5 25.6 2.6 7.4

Romania 11 163 6 761 4 403 59.9 34.0 <1 5.4

Slovenia 4 244 2 567 1 677 34.3 9.8 26.2 29.7

Slovakia 5 947 2 571 3 375 35.0 25.4 8.3 31.3

Finland 36 125 28 186 7 939 69.9 15.1 8.2 6.9

Sweden 42 041 27 801 14 240 58.5 19.5 7.6 14.4

United Kingdom 111 515 52 521 58 994 41.4 19.9 5.7 33.0

Norway 17 552 9 951 7 601 45.5 20.1 11.1 23.2

Croatia 6 449 2 939 3 509 35.2 40.3 10.4 14.1

(1) Estimate made for the purpose of this publication, compiled using the sum/average of the latest available data for the Member States, excluding Malta.
(2) 2009.

Source: Eurostat (online data code: tour_dem_ttq)

http://ec.europa.eu/eurostat/product?mode=view&code=tour_dem_ttq
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Table 7.5.2: tourism indicators, 2005-2010

Hotels & 
similar

establishments
(units)

Other 
collective
accommo-

dation
establishments

(units)

Bed places 
in hotels & 

similar
establishments

(1 000)

Nights spent 
in hotels & 

similar
establishments

(1 000) (1)

Share of the 
population
(aged 15+) 

taking part in 
tourism trips of at 
least 4 nights (%)

2005 2010 2005 2010 (2) 2005 2010 (3) 2005 2010 (4) 2005 (5) 2010 (6)

EU-27 (7) 194 199 203 854 210 881 256 202 11 198 12 469 1 481 479 1 563 605 55.3 51.5

Euro area (7) 144 889 143 861 162 666 188 803 8 848 9 511 1 173 090 1 255 826 59.7 55.8

Belgium 1 899 2 088 1 461 1 458 121 128 14 610 17 023 49.8 53.3

Bulgaria 1 230 1 823 325 449 201 245 15 428 15 002 : 5.3

Czech Republic 4 278 4 300 3 327 2 935 232 256 25 209 26 358 55.7 53.7

Denmark 482 482 608 584 70 82 10 100 10 939 64.1 65.6

Germany 36 575 35 867 18 756 17 665 1 621 1 722 200 767 228 302 82.1 65.5

Estonia 317 375 467 766 25 30 3 542 4 028 24.6 39.0

Ireland 4 407 3 451 4 458 4 466 149 152 25 198 23 698 : :

Greece 9 036 9 732 341 314 682 763 54 017 62 519 47.0 41.2

Spain 17 607 18 635 17 151 23 318 1 580 1 785 245 637 267 147 39.8 41.6

France 18 689 17 506 10 689 11 128 1 266 1 248 198 039 195 906 61.9 64.9

Italy 33 527 33 987 96 409 116 257 2 028 2 253 240 320 254 177 48.7 48.6

Cyprus 785 690 134 149 91 84 14 939 13 599 : 87.8

Latvia 337 495 81 133 19 27 2 303 2 460 19.4 17.8

Lithuania 331 381 193 172 20 24 2 062 2 363 25.6 31.5

Luxembourg 293 285 252 241 14 16 1 360 1 282 : 61.4

hungary 2 061 2 033 1 056 921 162 161 15 749 15 617 49.8 47.3

Malta 173 153 6 7 37 39 7 464 7 475 : :

Netherlands 3 135 3 172 4 025 3 782 192 212 29 519 33 708 68.5 70.6

Austria 14 267 13 461 6 281 6 878 571 589 76 073 81 344 54.4 58.6

Poland 2 200 3 223 4 523 3 983 170 241 20 333 27 141 32.8 33.2

Portugal 2 012 2 011 288 307 264 280 35 521 37 391 28.3 22.8

Romania 3 608 4 724 618 498 216 258 17 471 15 418 19.7 23.6

Slovenia 344 647 358 348 30 44 4 975 5 853 59.3 56.6

Slovakia 885 1 322 1 131 1 269 57 75 6 833 6 635 : 52.6

Finland 938 842 459 467 118 121 14 275 15 737 58.1 57.9

Sweden 1 857 1 985 2 089 2 119 197 224 22 900 27 338 : :

United Kingdom 32 926 40 184 35 395 55 605 1 062 1 411 176 835 165 143 62.5 57.3

Iceland 319 325 294 315 17 20 1 569 2 025 : :

Liechtenstein 46 40 112 114 1 1 111 115 : :

Norway 1 136 1 128 1 121 1 165 144 175 17 110 18 377 71.2 72.6

Switzerland 5 836 5 477 : : 274 275 32 944 36 208 : 72.9

Croatia 1 015 841 515 1 276 203 152 21 277 19 345 38.2 38.1

FYR of Macedonia : 172 : 221 : 13 : 705 : :

(1) Nights spent by residents and non-residents.
(2) France, 2009.
(3) United Kingdom, 2009.
(4) Ireland, Greece and the United Kingdom, monthly data was used to calculate the annual figure; Ireland and Luxembourg, 2009.
(5) Croatia, 2004.
(6) The Czech Republic, Estonia, Greece, Spain, France, Italy, the United Kingdom, Norway and Switzerland, 2009.
(7) Data for 2010 (in italics): estimates made for the purpose of this publication, compiled using the sum/average of the latest available data for the Member States.

Source: Eurostat (online data codes: tin00039, tin00040, tin00041, tin00043, tour_occ_nim, tin00045, tps00001 and tps00010)

http://ec.europa.eu/eurostat/product?mode=view&code=tin00039
http://ec.europa.eu/eurostat/product?mode=view&code=tin00040
http://ec.europa.eu/eurostat/product?mode=view&code=tin00041
http://ec.europa.eu/eurostat/product?mode=view&code=tin00043
http://ec.europa.eu/eurostat/product?mode=view&code=tour_occ_nim
http://ec.europa.eu/eurostat/product?mode=view&code=tin00045
http://ec.europa.eu/eurostat/product?mode=view&code=tps00001
http://ec.europa.eu/eurostat/product?mode=view&code=tps00010


7 Industry, trade and services

346 Europe in figures — Eurostat yearbook 2012 

Figure 7.5.1: Number of nights spent in collective tourist accommodation, EU-27, 2000-2010 (1)
(1 000 million nights)
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(1) Nights spent by residents and non-residents; estimates made for the purpose of this publication. 

Source: Eurostat (online data codes: tour_occ_ninat and tour_occ_nim)

Table 7.5.3: top 10 Member States of origin for outbound holidays, 2010
(1 000 nights spent abroad by residents of the country)

Nights abroad Share (%)

EU-27 (1) 2 315 286 100.0

Top 10 2 024 175 87.4

1 Germany 640 570 27.7

2 United Kingdom (2) 504 290 21.8

3 France (2) 192 575 8.3

4 Italy (3) 184 210 8.0

5 Netherlands 158 442 6.8

6 Spain (2) 88 028 3.8

7 Belgium 80 395 3.5

8 Sweden (3) 67 961 2.9

9 Austria 59 053 2.6

10 Poland 48 649 2.1

(1) Estimate made for the purpose of this publication, based on annual and quarterly data.
(2) Estimate based on quarterly data.
(3) 2009.

Source: Eurostat (online data codes: tour_dem_tnw and tour_dem_tnq)

http://ec.europa.eu/eurostat/product?mode=view&code=tour_occ_ninat
http://ec.europa.eu/eurostat/product?mode=view&code=tour_occ_nim
http://ec.europa.eu/eurostat/product?mode=view&code=tour_dem_tnw
http://ec.europa.eu/eurostat/product?mode=view&code=tour_dem_tnq
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Figure 7.5.2: Country of origin for outbound holidays, 2010
(average nights spent abroad per inhabitant)
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Source: Eurostat (online data codes: tour_dem_tnw, tour_dem_tnq and tps00001)

Figure 7.5.3: tourism destinations – nights spent in collective tourist accommodation, 2010 (1)
(1 000 nights spent in the country by non-residents)

0

50 000

100 000

150 000

200 000

250 000

Sp
ai

n

It
al

y 
(2 )

Fr
an

ce

U
n

ite
d

 K
in

g
do

m
 (3 )

A
us

tr
ia

G
er

m
an

y

G
re

ec
e 

(3 )

N
et

he
rla

nd
s

Po
rt

ug
al

C
ze

ch
 R

ep
ub

lic

Ir
el

an
d 

(3 )(4 )

Be
lg

iu
m

C
ro

at
ia

Sw
it

ze
rl

an
d

0

5 000

10 000

15 000

C
yp

ru
s

Sw
ed

en

Bu
lg

ar
ia

Po
la

nd

H
un

g
ar

y 
(2 )

D
en

m
ar

k

M
al

ta

Fi
nl

an
d

Sl
ov

en
ia

Sl
ov

ak
ia

Es
to

ni
a

Ro
m

an
ia

Lu
xe

m
b

ou
rg

 (4 )

La
tv

ia

Li
th

ua
ni

a

N
or

w
ay

 (4 )

Ic
el

an
d

FY
R 

of
 M

ac
ed

on
ia

 (4 )

Li
ec

h
te

n
st

ei
n

(1) Note the differences in the scales employed between the two parts of the figure. (2) Provisional. (3) Estimate based on monthly data. (4) 2009.

Source: Eurostat (online data codes: tour_occ_ninat and tour_occ_nim)

http://ec.europa.eu/eurostat/product?mode=view&code=tour_dem_tnw
http://ec.europa.eu/eurostat/product?mode=view&code=tour_dem_tnq
http://ec.europa.eu/eurostat/product?mode=view&code=tps00001
http://ec.europa.eu/eurostat/product?mode=view&code=tour_occ_ninat
http://ec.europa.eu/eurostat/product?mode=view&code=tour_occ_nim
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Table 7.5.4: top 10 tourism destinations – nights spent in collective tourist accommodation,  
2010 (1 000 nights spent in the country by non-residents)

Nights in country Share (%)

EU-27 (1) 919 522 100.0

Top 10 790 808 86.0

1 Spain 213 350 23.2

2 Italy 167 839 18.3

3 France 85 191 9.3

4 United Kingdom (2) 80 373 8.7

5 Austria 66 838 7.3

6 Germany 59 659 6.5

7 Greece (2) 47 007 5.1

8 Netherlands 26 800 2.9

9 Portugal 25 386 2.8

10 Czech Republic 18 366 2.0

(1) Estimate made for the purpose of this publication, based on annual and monthly data.
(2) Estimate based on monthly data.

Source: Eurostat (online data codes: tour_occ_ninat and tour_occ_nim)

Figure 7.5.4: tourism intensity, 2010
(nights spent by residents and non-residents in collective tourist accommodation per inhabitant)
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(1) Estimate made for the purpose of this publication, based on annual and quarterly data.
(2) 2009.
(3) Provisional.
(4) Estimate based on monthly data.

Source: Eurostat (online data codes: tour_occ_ninat, tour_occ_nim and tps00001)

http://ec.europa.eu/eurostat/product?mode=view&code=tour_occ_ninat
http://ec.europa.eu/eurostat/product?mode=view&code=tour_occ_nim
http://ec.europa.eu/eurostat/product?mode=view&code=tour_occ_ninat
http://ec.europa.eu/eurostat/product?mode=view&code=tour_occ_nim
http://ec.europa.eu/eurostat/product?mode=view&code=tps00001
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Table 7.5.5: tourism receipts and expenditure from travel, 2000-2010

Receipts Expenditure

(EUR million) Relative 
to GDP, 

2010 (%)

(EUR million) Relative 
to GDP, 

2010 (%)2000 2005 2010 (1) 2000 2005 2010 (1)

EU-27 (2) : 65 737 73 028 0.6 : 84 943 87 737 0.7

Belgium : 7 934 7 761 2.2 : 12 047 14 151 4.0

Bulgaria 1 163 1 956 2 747 7.6 582 1 053 931 2.6

Czech Republic 3 232 3 769 5 043 3.4 1 387 1 940 3 074 2.1

Denmark 4 008 4 248 4 135 1.8 5 076 5 526 6 532 2.8

Germany 20 007 23 449 26 156 1.1 57 427 59 766 58 596 2.4

Estonia 549 784 815 5.7 221 353 460 3.2

Ireland 2 886 3 863 3 075 2.0 2 858 4 898 5 826 3.7

Greece 10 068 11 037 9 611 4.2 4 947 2 446 2 156 0.9

Spain 32 446 38 558 39 621 3.8 6 454 12 125 12 664 1.2

France 33 301 35 385 34 939 1.8 19 227 25 582 29 686 1.5

Italy 29 905 28 400 29 244 1.9 17 010 17 960 20 490 1.3

Cyprus 2 101 1 875 1 655 9.5 448 750 873 5.0

Latvia 143 279 480 2.7 268 475 485 2.7

Lithuania 424 742 778 2.8 274 599 594 2.2

Luxembourg : 2 904 3 109 7.7 : 2 398 2 698 6.7

hungary 3 758 3 300 4 049 4.2 1 508 1 908 2 241 2.3

Malta 640 611 813 13.2 218 216 348 5.6

Netherlands (3) 7 813 8 421 9 718 1.7 13 241 12 996 14 807 2.5

Austria 10 593 12 904 14 078 4.9 6 767 7 506 7 717 2.7

Poland 6 183 5 056 7 157 2.0 3 606 4 485 6 181 1.7

Portugal 5 720 6 199 7 610 4.4 2 422 2 454 2 953 1.7

Romania 391 849 859 0.7 463 747 1 239 1.0

Slovenia 1 039 1 451 1 743 4.9 554 708 905 2.6

Slovakia 519 972 1 729 2.6 372 680 1 534 2.3

Finland (3) 1 528 1 757 2 189 1.2 2 009 2 461 3 201 1.8

Sweden 4 414 5 970 8 392 2.4 8 718 8 672 10 149 2.9

United Kingdom 23 702 24 672 23 038 1.4 41 650 47 940 36 829 2.2

Iceland (4) 246 332 402 4.6 509 788 383 4.4

Norway (4) 2 110 2 680 2 909 1.1 4 812 8 187 8 871 3.3

Switzerland (4) : 8 105 9 937 2.8 : 7 141 7 619 2.1

Croatia (4) : 5 961 6 367 13.9 : 604 723 1.6

turkey (3) 8 268 14 591 15 847 2.9 1 855 2 309 3 650 0.7

Japan (4) 3 656 10 018 7 397 0.2 34 548 30 229 18 051 0.5

United States (3) 106 045 82 043 101 907 0.9 72 589 58 934 62 712 0.6

(1) Provisional data.
(2) Extra EU-27 flows.
(3) 2010 estimated using quarterly data.
(4) 2009 instead of 2010.

Source: Eurostat (online data codes: bop_its_deth, bop_its_det, bop_q_c and nama_gdp_c)

http://ec.europa.eu/eurostat/product?mode=view&code=bop_its_deth
http://ec.europa.eu/eurostat/product?mode=view&code=bop_its_det
http://ec.europa.eu/eurostat/product?mode=view&code=bop_q_c
http://ec.europa.eu/eurostat/product?mode=view&code=nama_gdp_c
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7.6 Information society
This subchapter presents recent statistical data on 
many different aspects of the information society in 
the European Union (EU). Progress in the develop-
ment of the information society is regarded as criti-
cal to improve the competitiveness of EU industry 
and, more generally, to meet the demands of society 
and the EU economy.

Information and communication technologies 
(ICT) affect people’s everyday lives in many ways, 
both at work and in the home, and EU policies in 
this area range from regulating entire sectors to 
trying to protect an individual’s privacy.

Main statistical findings

Households and individuals

During the last decade, ICT have become widely 
available to the general public, both in terms of 
accessibility as well as cost. A boundary was crossed 
in 2007, when a majority (54 %) of households in the 
EU-27 had internet access. This proportion contin-
ued to increase and in 2010 reached 70 %. The high-
est proportion (91 %) of households with internet 
access in 2010 was recorded in the Netherlands, 
the lowest (33 %) in Bulgaria (see Figure  7.6.1). 
Widespread and affordable broadband access is 
one of the means of promoting a knowledge-based 
and informed society. In all Member States broad-
band was by far the most common form of inter-
net access, used by 61 % of all EU-27 households in 
2010, approximately double the share in 2006 – see 
Figure 7.6.2.

Around seven out of every ten individuals in the 
EU-27, aged between 16 and 74 years, had used a 
computer in the first quarter of 2010 while a simi-
lar proportion used the internet. The proportion of 
individuals using a computer and using the internet 
in 2010 rose to 90 % in Sweden, the Netherlands 
and Luxembourg, and was around this level in Den-
mark and Finland. However, less than half of indi-
viduals used computers and the internet in Greece, 
Bulgaria and particularly in Romania. Well over 
half (56 %) of the individuals in the EU-27 used 
the internet for finding information on goods or 

services in 2010. Large increases of 9 percentage 
points or more in this type of use of the internet 
were recorded in 2010 in several Member States 
that had generally low internet usage, Bulgaria 
and Romania in particular, and also Slovakia and 
Poland (see Table 7.6.1).

Among internet users, in other words, those indi-
viduals within the EU-27 using the internet in the 
three months before the ICT survey, more than 
nine in ten (92 %) accessed the internet from home, 
as shown in Table 7.6.2. By comparison, less than 
half of this subset of the population accessed the 
internet at work (41 %), which in turn was around 
double the proportion accessing the internet from 
a friend’s, neighbour’s or relative’s house (23 %). Of 
the 69 % of individuals in the EU-27 that used the 
internet in 2010, more than three quarters accessed 
the internet on a daily or almost daily basis.

Two fifths (40 %) of individuals in the EU-27 
ordered goods or services over the internet for pri-
vate use during the year prior to the 2010 survey, an 
increase of 3 percentage points compared with the 
year before (see Figure 7.6.4). This proportion was 
around two thirds in Denmark, the Netherlands, 
the United Kingdom and Sweden, whereas no more 
than one in 20 persons made orders over the inter-
net in Bulgaria or Romania.

Figures 7.6.5 to 7.6.7 provide an analysis of security-
related issues faced by internet users. More than a 
half (56 %) of all internet users in the EU-27 in 2010 
had (to their knowledge) received spam e-mails, a 
share that was as low as 18 % in Ireland but as high 
as 70 % in France; it was higher still (73 %) in Ice-
land. Nearly one third of users had been confronted 
by a computer virus (or similar infection), the aver-
age across the EU-27 being 31 %. In Bulgaria and 
Malta did even at least half of all internet users 
report having experienced such an infection; a 
much higher proportion (68 %) was reported in the 
former Yugoslav Republic of Macedonia. More than 
four fifths (84 %) of internet users in the EU-27 had 
an IT security software or tool installed, and more 
than three fifths (63 %) reported that they regularly 
updated their security products; backing-up data 

http://epp.eurostat.ec.europa.eu/portal/page/portal/information_society/introduction
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Union_(EU)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Competitiveness
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Information_and_communication_technology_(ICT)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Information_and_communication_technology_(ICT)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Household
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:EU-27
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Internet_access
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Broadband
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Community_survey_on_ICT_usage_in_households_and_by_individuals
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or making safety copies of files was less common 
– see Figure 7.6.6. Around half (49 %) of all inter-
net users reported having at least once avoided an 
activity on the internet due to security concerns 
(see Figure 7.6.7); the most common of these was 
to avoid providing personal information on social 
networking sites, followed by e-commerce (buying 
goods or services over the internet) and e-banking.

Enterprises

Only about one in 20 of all enterprises in the EU-27 
did not have internet access as of the beginning of 
2010 (see Figure 7.6.8). Around two thirds (67 %) 
of all enterprises in the EU-27 had their own web-
site and this proportion rose to 92 % among large 
enterprises. By 2010, the proportion of enterprises 
with internet access exceeded 90 % in all Member 
States except Romania, Bulgaria and Cyprus, while 
in each of the Member States except Romania, Bul-
garia and Latvia more than half of all enterprises 
had a website (Table 7.6.3).

In total, e-commerce accounted for around 14 % of 
turnover among enterprises with at least ten per-
sons employed in the EU-27, a share that ranged 
from 1 % in Cyprus to 24 % in Ireland in 2009 
(see Figure 7.6.9). Some 13 % of enterprises in the 
EU-27 received orders online during 2009, which 
was about half the proportion of enterprises (27 %) 
that made purchases online (see Figure 7.6.11). The 
percentage of enterprises selling online was highest 
in the accommodation sector (44 %), whereas the 
highest proportion of enterprises making online 
purchases was recorded for information and com-
munication services (51 %).

By January 2010, 26 % of enterprises in the 
EU-27 had a formally defined ICT security policy 
with a plan for regular review; this share rose to 
over 50 % among those enterprises whose principal 
activity was information and communication activi-
ties. Large enterprises were more than three times 
as likely to have such a security policy as small ones 
– see Figure 7.6.12. Among the Member States, the 
highest shares of enterprises with a formally defined 
ICT security policy were recorded in Sweden and 
Denmark where more than two fifths of enterprises 
had such policies, as was also the case in Norway.

Enterprises adopt various approaches to raise aware-
ness among employees of ICT security policy and 
the associated risks – see Figures 7.6.14 and 7.6.15. 
Voluntary training or use of generally available 
information was the approach most commonly 
reported by enterprises and around three quarters 
of enterprises had adopted this approach in Cyprus 
and Finland. Around half (48 %) of all enterprises 
in the EU-27 reported having used at least one of 
the three approaches surveyed with this share rang-
ing from 18 % in Poland to 84 % in Cyprus.

ICT-related security incidents concern the core 
elements of information security, integrity, confi-
dentiality and availability of data and IT systems. 
Type 1 incidents concern the unavailability of ICT 
services or the destruction or corruption of data 
due to hardware or software failures. In 2009, 16 % 
of enterprises in the EU-27 had experienced some 
kind of ICT-related security incident and 12 % had 
experienced a type-1 incident. Enterprises in Portu-
gal were by far the most likely to indicate that they 
had experienced an ICT-related security incident, 
this being the case in two fifths of Portuguese enter-
prises in 2009 – see Figure 7.6.16.

In January 2010, the use of strong password authen-
tication and offsite data backup were the most com-
monly reported procedures used by enterprises for 
internal ICT security, with each of these approaches 
used by 47 % of enterprises in the EU-27.

Data sources and availability

Statisticians are well aware of the challenges posed 
by rapid technological change in areas related to 
the internet and other new applications of ICTs. As 
such, there has been a considerable degree of evolu-
tion in this area, with statistical tools being adapted 
to satisfy new demands for data. Statistics within 
this domain are reassessed on an annual basis in 
order to meet user needs and reflect the rapid pace 
of technological change.

This approach is reflected in Eurostat’s survey on ICT 
usage in households and by individuals and survey 
on ICT usage in enterprises. These annual surveys 
are used to benchmark ICT-driven developments, 
both by following developments for core variables  

http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Enterprise
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Large_enterprises
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Large_enterprises
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:E-commerce
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Turnover_-_SBS
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Small_enterprises
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Eurostat
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Community_survey_on_ICT_usage_in_households_and_by_individuals
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Community_survey_on_ICT_usage_in_households_and_by_individuals
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Community_survey_on_ICT_usage_in_enterprises
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Community_survey_on_ICT_usage_in_enterprises
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over time and by looking in greater depth at other 
aspects at a specific point in time. While the surveys 
initially concentrated on access and connectivity 
issues, their scope has subsequently been extended 
to cover a variety of subjects (for example, e-govern-
ment and e-commerce) and socio-economic break-
downs, such as regional diversity, sex specificity, age, 
educational differences and the individual’s employ-
ment situation in the household survey, or a break-
down by enterprise size (small, medium-sized, large) 
in the enterprise survey. The scope of the surveys 
with respect to different technologies is also adapted 
so as to cover new product groups and means of 
delivering communication technologies to end-users 
(enterprises and households).

Households and individuals

The household survey covers those households 
having at least one member in the age group 16 to 
74 years old. Internet access of households refers to 
the percentage of households that have an internet 
access, so that anyone in the household could use 
the internet at home, if so desired, even simply to 
send an e-mail. Internet users are defined as all indi-
viduals aged 16-74 who had used the internet in the 
three months prior to the survey. Regular internet 
users are individuals who used the internet, on aver-
age, at least once a week in the three months prior 
to the survey. The reference period was the first  
quarter of 2010; the survey period was the second 
quarter in most countries.

The technologies most commonly used to access 
the internet are divided between broadband and 
dial-up access over a normal or an ISDN telephone 
line. Broadband includes digital subscriber lines 
(DSL) and uses technology that transports data at 
high speeds. Broadband lines are defined as having 
a capacity equal to or higher than 144 kbit/s.

A computer is defined as a personal computer pow-
ered by one of the major operating systems (Macin-
tosh, Linux or Microsoft); handheld computers or 
palmtops (PDAs) are also included.

The ordering of goods and services by individuals 
includes confirmed reservations for accommoda-
tion, purchasing financial investments, participation 
in lotteries and betting, internet auctions, as well 

as information services from the internet that are 
directly paid for. Goods and services that are obtained 
via the internet for free are excluded. Orders made by 
manually written e-mails are also excluded.

A special module on internet security was included 
in the 2010 ICT survey, asking individuals who 
had used the internet in the previous 12 months 
about their experience of security threats and their 
behaviour to avoid security incidences. The latter 
looked, for example, at viruses (and other infections 
such as worms or Trojan horses) and unsolicited 
e-mails (spam). Among other precautions, the use 
of security software (such as virus checking or anti- 
spyware programs) was included, as was backing-up 
by making copies of computer files to an external 
storage device such as a CD, DVD, external hard 
disk, USB stick or disk space on a server.

Enterprises

The survey on ICT usage and e-commerce in 
enterprises covers enterprises that have at least 
ten persons employed. The activity coverage is 
restricted to those enterprises whose principal 
activity is within manufacturing, electricity, gas, 
steam and water supply, sewerage and waste man-
agement, construction, wholesale and retail trade, 
repair of motor vehicles and motorcycles, trans-
portation and storage, accommodation and food 
service activities, information and communica-
tion, real estate, professional, scientific and tech-
nical activities, administrative and support activi-
ties and repair of computers and communication 
equipment (NACE Rev. 2 Sections C to N exclud-
ing Division 75 plus Group 95.1); the financial 
and insurance activities (Section K) are covered by 
the survey but are excluded from the analysis pre-
sented here. A distinction is made according to the 
size of enterprises in terms of persons employed 
into small (10-49 persons employed), medium-
sized (50-249) and large (250 or more persons 
employed) enterprises.

ICT usage data are grouped according to the year in 
which the survey was conducted; most data refer to 
the situation in January whereas some others (like 
e-commerce) refer to the calendar year prior to the 
survey year.

http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:E-government
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:E-government
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Employment
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Employment
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Medium-sized_enterprises
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Internet_user
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Digital_subscriber_line_(DSL)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Digital_subscriber_line_(DSL)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Computer
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:NACE
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Context

ICT are considered as critical for improving the 
competitiveness of European industry and, more 
generally, to meet the demands of society and the 
economy. ICT affects many aspects of everyday 
lives, at both work and in the home, and EU poli-
cies in this area range from the regulation of entire 
sectors to the protection of an individual’s privacy.

Broadband technologies are considered to be 
important when measuring access to and use 
of the internet, as they offer users the possibil-
ity to rapidly transfer large volumes of data and 
keep access lines open. The take-up of broadband 
is considered to be a key indicator within the 
domain of ICT policy-making. Widespread access 
to the internet via broadband is seen as essential 
for the development of advanced services on the 
internet, such as e-business, e-government or 
e-learning. Digital subscriber lines (DSL) remain 
the main form of delivery for broadband technol-
ogy, although alternatives, such as the use of cable, 
satellite, fibre optics and wireless local loops are 
becoming more widespread.

Until 2010 the EU policy framework for ICT was 
the i2010 initiative called ‘A European information 

society for growth and employment’ (COM(2005) 
229 final) which sought to boost efficiency through-
out the EU economy by means of the wider use of 
ICT. Having undergone a mid-term review, an 
updated i2010 strategy was presented in April 2008, 
addressing key challenges for the period 2008-2010.

In May 2010 the European Commission adopted 
its Communication concerning ‘A digital agenda 
for Europe’ (COM(2010) 245 final), a strategy for 
a flourishing digital economy by 2020. It outlines 
policies and actions aimed at maximising the ben-
efit of the digital era to all sections of society and 
economy. The agenda focuses on seven priority 
areas for action: creating a digital single market, 
greater interoperability, boosting internet trust and 
security, providing much faster internet access, 
encouraging investment in research and develop-
ment, enhancing digital literacy skills and inclu-
sion, and applying ICT to address challenges facing 
society like climate change and the ageing popula-
tion. Examples of benefits include easier electronic 
payments and invoicing, rapid deployment of tel-
emedicine and energy efficient lighting. The Digital 
Agenda for Europe is one of the seven flagship ini-
tiatives under the Europe 2020 strategy for smart, 
sustainable and inclusive growth.

Figure 7.6.1: Internet access of households, 2009-2010
(% of all households)
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Source: Eurostat (online data code: tsiir040)

http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:E-learning
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52005DC0229:EN:NOT
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52005DC0229:EN:NOT
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52010DC0245R(01):EN:NOT
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52010DC0245R(01):EN:NOT
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Digital_literacy
http://ec.europa.eu/europe2020/index_en.htm
http://ec.europa.eu/eurostat/product?mode=view&code=tsiir040
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Figure 7.6.2: Internet access and broadband internet connections by households, EU-27, 2006-2010
(% of all households)
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Table 7.6.1: Use of ICts and use of online services, 2008-2010
(% of individuals aged 16 to 74)

Computer 
use

Internet 
use

Used internet  
for finding information  

on goods or services

2008 2009 2010 2008 2009 2010 2008 2009 2010

EU-27 66 68 71 62 65 69 50 51 56

Euro area (EA-16) (1) 66 68 72 63 65 70 52 55 59

Belgium 71 76 79 69 75 78 58 59 62

Bulgaria 40 44 45 35 42 43 22 17 26

Czech Republic 63 64 69 58 60 66 45 50 53

Denmark 86 87 89 84 86 88 73 74 78

Germany 80 81 83 75 77 80 66 69 72

Estonia 66 71 75 66 71 74 53 54 61

Ireland 67 68 70 63 65 67 46 54 57

Greece 44 47 48 38 42 44 31 33 36

Spain 61 63 67 57 60 64 46 47 54

France 71 72 79 68 69 79 57 60 65

Italy 46 49 53 42 46 51 30 33 35

Cyprus 47 53 57 39 48 52 32 39 47

Latvia 63 65 67 61 64 66 49 50 57

Lithuania 56 60 62 53 58 60 37 44 48

Luxembourg 83 88 90 81 86 90 69 75 78

hungary 63 63 64 59 59 62 49 48 55

Malta 51 60 64 49 58 62 42 48 52

Netherlands 88 90 91 87 89 90 76 79 82

Austria 76 75 77 71 72 74 51 54 58

Poland 55 59 62 49 56 59 33 29 39

Portugal 46 51 55 42 46 51 34 40 44

Romania 35 42 41 29 33 36 17 12 26

Slovenia 60 65 70 56 62 68 48 49 57

Slovakia 72 74 78 66 70 76 49 50 62

Finland 84 84 88 83 82 86 73 73 74

Sweden 89 91 92 88 90 91 75 77 82

United Kingdom 80 84 86 76 82 83 64 64 63

Iceland 92 93 95 91 93 93 78 80 84

Norway 90 91 93 89 91 93 80 83 82

Croatia 46 50 56 42 47 54 33 33 43

FYR of Macedonia 50 55 56 42 50 52 22 26 30

turkey 34 36 39 32 34 38 14 18 21

(1) 2008: EA-15 instead of EA-16.

Source: Eurostat (online data codes: isoc_ci_cfp_cu, isoc_ci_ifp_iu and isoc_ci_ac_i)

http://ec.europa.eu/eurostat/product?mode=view&code=isoc_ci_cfp_cu
http://ec.europa.eu/eurostat/product?mode=view&code=isoc_ci_ifp_iu
http://ec.europa.eu/eurostat/product?mode=view&code=isoc_ci_ac_i
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Table 7.6.2: Place of internet use, 2010
(% of individuals aged 16 to 74 who used the internet in the three months prior to the survey)

Home
Place of  work

(other than
home)

Place  
of education

Neighbour,
friend or

relative's house

Other
place

EU-27 92 41 12 23 14

Euro area (EA-16) 92 42 11 25 15

Belgium 94 41 12 20 9

Bulgaria 89 34 14 9 10

Czech Republic 92 40 16 19 3

Denmark 96 52 16 24 16

Germany 94 41 7 21 12

Estonia 92 37 15 17 9

Ireland 91 30 10 4 3

Greece 86 37 9 13 11

Spain 85 41 13 26 24

France 94 40 10 37 13

Italy 87 41 10 22 19

Cyprus 85 44 15 18 13

Latvia 85 31 15 34 21

Lithuania 90 35 19 19 10

Luxembourg 98 49 12 19 23

hungary 91 35 18 21 10

Malta 95 36 9 9 6

Netherlands 98 52 15 21 8

Austria 92 45 13 15 11

Poland 91 32 16 19 9

Portugal 89 40 17 27 19

Romania 85 31 17 10 5

Slovenia 91 48 16 30 21

Slovakia 89 49 16 20 10

Finland 96 54 21 47 29

Sweden 97 58 14 33 23

United Kingdom 95 42 13 17 12

Iceland 97 58 28 52 15

Norway 97 61 15 28 20

Croatia 89 36 13 18 13

FYR of Macedonia 86 23 17 17 20

turkey 63 32 7 16 21

Source: Eurostat (online data code: isoc_pibi_pai)

http://ec.europa.eu/eurostat/product?mode=view&code=isoc_pibi_pai
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Figure 7.6.3: Frequency of internet use, 2010
(% of individuals aged 16 to 74)
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Figure 7.6.4: Individuals who ordered goods or services over the internet for private use  
in the 12 months prior to the survey, 2009-2010
(% of individuals aged 16 to 74)
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http://ec.europa.eu/eurostat/product?mode=view&code=isoc_ci_ifp_iu
http://ec.europa.eu/eurostat/product?mode=view&code=isoc_ci_ifp_fu
http://ec.europa.eu/eurostat/product?mode=view&code=isoc_ec_ibuy
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Figure 7.6.5: Security incidences (virus, spam) experienced by internet users in the 12 months 
prior to the survey, 2010
(% of individuals having used the internet in the 12 months prior to the survey)
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Figure 7.6.6: Precautions taken by internet users to protect private computer and data, EU-27, 2010
(% of individuals having used the internet in the 12 months prior to the survey)
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Figure 7.6.7: Activities avoided at least once in the 12 months prior to the survey by internet 
users due to security concerns, EU-27, 2010
(% of individuals having used the internet in the 12 months prior to the survey)
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Figure 7.6.8: Enterprise use of information technology, by size-class, EU-27, January 2010
(% of enterprises)
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Table 7.6.3: Enterprise use of information technology, January 2010
(% of enterprises)

Internet 
access

Fixed 
broadband 
connection

Mobile broadband connection Website 
or home-

page
All size 
classes Small Medium-

sized Large

EU-27 94 84 27 22 43 67 67

Euro area (EA-16) 96 88 27 22 45 68 67

Belgium 97 89 29 24 49 70 78

Bulgaria 85 61 9 7 14 34 37

Czech Republic 95 85 18 13 35 51 74

Denmark 97 84 43 39 63 81 88

Germany 97 88 22 16 38 63 81

Estonia 96 87 9 7 13 36 70

Ireland 92 84 36 31 52 73 68

Greece 90 80 6 5 14 20 58

Spain 97 95 35 31 57 75 62

France 97 93 28 23 46 68 58

Italy 94 83 19 16 38 66 61

Cyprus 88 85 11 9 19 39 52

Latvia 91 66 12 10 19 41 48

Lithuania 96 78 20 16 32 62 65

Luxembourg 96 87 20 17 26 57 70

hungary 90 78 22 18 36 57 57

Malta 94 91 28 24 41 62 66

Netherlands 98 90 28 23 47 68 81

Austria 97 75 46 42 65 91 80

Poland 96 66 21 16 32 64 65

Portugal 94 83 25 20 48 75 52

Romania 79 49 8 6 14 33 35

Slovenia 97 85 31 26 47 73 73

Slovakia 98 71 36 32 46 67 74

Finland 100 93 68 64 88 95 87

Sweden 96 88 55 50 76 91 89

United Kingdom 91 87 36 30 58 79 76

Iceland 98 95 43 36 74 78 77

Norway 97 84 39 35 61 84 78

Croatia 95 76 32 29 41 71 61

FYR of Macedonia 84 76 11 10 17 25 43

turkey 91 89 16 13 25 41 53

Source: Eurostat (online data codes: isoc_ci_in_en2, isoc_ci_it_en2 and isoc_ci_cd_en2)

http://ec.europa.eu/eurostat/product?mode=view&code=isoc_ci_in_en2
http://ec.europa.eu/eurostat/product?mode=view&code=isoc_ci_it_en2
http://ec.europa.eu/eurostat/product?mode=view&code=isoc_ci_cd_en2
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Figure 7.6.9: Enterprise turnover from e-commerce, 2009 (1)
(% of total turnover)
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(1) Greece, Luxembourg and Malta, not available.

Source: Eurostat (online data code: isoc_ec_evaln2)

Figure 7.6.10: Enterprises selling online (at least 1 % of turnover from electronic sales),  
EU-27, 2008-2009
(% of enterprises)
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http://ec.europa.eu/eurostat/product?mode=view&code=isoc_ec_evaln2
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Figure 7.6.11: Enterprises selling and buying online (at least 1 %) or having a website  
or homepage, EU-27, 2009
(% of enterprises)
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Figure 7.6.12: Enterprises having a formally defined ICt security policy with a plan of regular 
review, EU-27, January 2010
(% of enterprises)
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Figure 7.6.13: Enterprises having a formally defined ICt security policy with a plan of regular 
review and enterprises that addressed all security risks, January 2010
(% of enterprises)
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Figure 7.6.14: Enterprises raising awareness among staff of their obligations in ICt security 
related issues, EU-27, January 2010
(% of enterprises)
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Figure 7.6.15: Approaches adopted by enterprises to raise awareness among staff of their  
obligations in ICt security related issues, January 2010 (1)
(% of enterprises)
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Figure 7.6.16: ICt security incidents affecting the ICt systems of enterprises , 2009 (1)
(% of enterprises)
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http://ec.europa.eu/eurostat/product?mode=view&code=isoc_cisce_ra
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Figure 7.6.17: Enterprises having experienced at least one ICt related security incident  
which affected their ICt systems, EU-27, 2009
(% of enterprises)
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Figure 7.6.18: Enterprises using internal security facilities or procedures, EU-27, January 2010
(% of enterprises)
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7.7 telecommunications
This subchapter presents data on markets and 
prices for telecommunication services in the Euro-
pean Union (EU). Telecommunication networks 
and services are the backbone of Europe’s devel-
oping information society. Individuals, enterprises 
and public organisations alike depend increasingly 
on convenient, reliable telecommunication net-
works and services. During recent years a shift in 
the importance of various services can be noted, 
from wired networks to mobile networks, and from 
voice services to data services.

Historically, European telecommunications have 
been characterised by public service monopoly 
providers, often run in conjunction with postal ser-
vices. Liberalisation of this market began in the first 
half of the 1980s and, at first, concerned only value 
added services or business users, as basic services 
were left in the hands of monopoly providers. By 
1998, telecommunications were, in principle, fully 
liberalised across the EU leading to considerable 
reductions in prices. For Member States joining the 
EU in 2004 and 2007, the liberalisation process was 
completed at a later date.

Main statistical findings

Telecommunications expenditure accounted for 
2.8 % of gross domestic product (GDP) in the EU-27 
in 2010, compared with 3.3 % in the United States 
and 3.5 % in Japan (both 2008) – see Figure 7.7.1. 
The highest relative levels of expenditure were gen-
erally recorded in those Member States that joined 
the EU in 2004 or 2007 (data for Cyprus and Malta 
are not available), in particular in Estonia and 
Bulgaria.

The share of the total telecommunications market 
accounted for by fixed-line voice operations has 
shrunk. Growth has been concentrated in mobile 
telephony markets and other data services. In 2008, 
the incumbent ex-monopoly service providers in 
fixed telecommunications markets accounted for 
more than two fifths of international calls across 
those Member States for which data are available 
(see Table 7.7.1), a share that reached 85 % in Malta. 

The share of the leading operator in the mobile 
market was relatively low at 38 % in the EU-27 in 
2010, varying between 31 % in Poland and 76 % in 
Cyprus.

The average number of mobile phone subscriptions 
per 100 inhabitants stood at 125 in the EU-27 in 
2009 (see Figure  7.7.2). It surpassed parity (100) 
in 24 of the Member States, where there were more 
subscriptions than inhabitants; the Member States 
where rates were below 100 subscriptions per 
100 inhabitants were Austria, France and Latvia.

Total turnover in value terms is based on sales from 
all telecommunication services, including leased 
lines, fixed network services, cellular mobile tele-
communication services, interconnection services, 
and internet service provision. In nearly all Member 
States (for which data are available) turnover from 
mobile services exceeded that from fixed network 
services in 2009, the main exception being Belgium 
(see Table 7.7.2).

The price of telecommunications fell between 
2000 and 2010 in many Member States (see 
Table  7.7.3). Price reductions were most apparent 
for national long-distance calls and international 
calls (represented here by calls to the United States). 
Across the EU, the average price of a national long-
distance call almost halved between 2000 and 2010, 
with most of this reduction occurring by 2005, as 
the average price fell 5 % between 2005 and 2010. 
The price fall between 2005 and 2010 for an inter-
national call was larger, down 19 %, whereas the 
price of local calls increased by 17 %.

The largest increase (in percentage terms) in the 
price of local calls between 2005 and 2010 was 
recorded in the United Kingdom, where the price 
more than doubled, while double-digit percent-
age increases were also recorded in eight other 
Member States. In contrast, Denmark recorded the 
biggest decrease in the price of local calls, down 
65 %. In the majority of Member States there was 
a remarkable decrease of prices for international 
calls between 2000 and 2010; the decrease was less 
dynamic during the second half of the decade.

http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Union_(EU)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Union_(EU)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Information_society_statistics
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Enterprise
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Gross_domestic_product_(GDP)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:EU-27
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:EU_enlargements
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:EU_enlargements
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Incumbent_(in_fixed_telecommunications)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Mobile_phone_subscription
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Long-distance_call
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A convergence in prices for local and national long-
distance calls between 2000 and 2010 was notable. 
Between 2000 and 2005 there was strong conver-
gence between Member States in prices for interna-
tional calls. This was followed by a slight divergence 
between 2005 and 2010.

Prices of local, national long-distance or interna-
tional calls varied greatly across the EU Member 
States in 2010. Local calls were most expensive in 
the United Kingdom, national long-distance calls in 
Slovakia and Italy, while the price of international 
calls was highest in Latvia. The cheapest tariffs for 
local calls were in Denmark, Bulgaria and Cyprus, 
while the cheapest national long-distance calls were 
in Denmark and Cyprus. For international calls (to 
the United States), the cheapest calls, by far, were 
from Germany.

Data sources and availability

Data on turnover, mobile phone subscriptions and 
the average number of SMS come from Eurostat’s 
collection of telecommunications statistics. The 
data were provided by the national statistical insti-
tutes of the EU Member States collecting informa-
tion from the relevant regulatory authorities.

Indicators presented in relation to market share 
refer to fixed-line telecommunications and mobile 
telephony. The incumbent service provider for 
fixed-line telephony is defined as the enterprise 
active in the market just before liberalisation.

Indicators relating to the mobile market refer to the 
number of subscriptions to public cellular mobile 
telecommunication systems and also include active 
pre-paid cards. Note that many people have mul-
tiple mobile subscriptions, for example, for private 
and work use, or for use in different countries.

SMS messages are short-message services, tra-
ditionally sent between mobile phones, but also 
between a range of other SMS-enabled devices and 
online web services.

Data on expenditure for telecommunications cover 
hardware, equipment, software and other services. 
The data are not collected by Eurostat; further 
methodological information is available from the 

website of the European Information Technology 
Observatory (EITO).

Telecommunications prices are based on the price 
(including VAT) in euro of a 10-minute call at 
11  a.m. on a weekday in August up to 2005 and  
September from 2006 onwards, based on normal 
rates. Three markets are presented, namely a local call 
(3  km), a national long-distance call (200 km) and 
an international call (to the United States). The data 
are not collected by Eurostat; further methodological 
information is available from the Teligen website.

Context

Telecommunication networks and services are the 
backbone of Europe’s information society. Indi-
viduals, enterprises and public organisations alike 
have come to depend increasingly on convenient, 
reliable networks and services.

In recent years, the liberalisation of telecommuni-
cation markets has led to considerable reductions 
in prices and a wider range of services being pro-
vided. This may, in part, reflect the introduction 
of competition into a number of markets that were 
previously the domain of incumbent monopoly 
suppliers. In addition, it may also reflect techno-
logical change and increased capacity, which have 
made it possible to communicate not only by voice, 
but also over the internet or via messaging services. 
Market regulation has nonetheless continued, and 
the European Commission oversees this market to 
ensure that consumers benefit. Regulators continue 
to monitor the significant market power of former 
monopoly providers, ensure universal service pro-
vision and protect consumers. In particular, the 
European Commission works to ensure inclusive 
access to telecommunication services for all social 
groups.

The regulatory framework for electronic commu-
nications in the EU was updated in 2009 to take 
account of developments in this fast-moving field: 
major developments since the 2002 framework was 
agreed include the growth in voice-over-internet 
(VOIP) telephony and the uptake of television 
services through broadband lines. The framework 
covers all forms of fixed and wireless telecoms, data 

http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Eurostat
http://www.eito.com/
http://www.eito.com/
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:VAT
http://www.teligen.com/
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Commission
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:32009L0140:EN:NOT
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:32009L0140:EN:NOT
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transmission and broadcasting. The revised legisla-
tion aims to enable people to benefit from better 
and cheaper communication services through-
out the EU, whether they use mobile phones, fast 
broadband internet connections or cable-based 
(television) services. To achieve this, the revised 
legislation aims to:

•	 strengthen consumer rights;
•	 give consumers more choice by reinforcing com-

petition between telecoms operators;
•	 promote investment in new infrastructure in 

particular by freeing radio spectrum for wireless 
broadband services;

•	 make communication networks more reliable 
and more secure.

On 30 June 2007, a new set of rules on mobile phone 
roaming charges entered into force. These foresee 

that people travelling within the EU are able to 
make phone calls across borders at more affordable 
and transparent prices than before. The so-called 
Roaming Regulation 717/2007 of 27 June 2007 put 
in place a set of maximum prices for phone calls 
made and received while abroad (Eurotariff). The 
European Commission and national regulators have 
closely monitored price developments for text mes-
sages and data services. In July 2009 revised rules 
were adopted in the Roaming Regulation 544/2009 
that cut roaming prices for (voice) phone calls fur-
ther and introduced new caps on the tariffs for SMS 
(Euro SMS tariff) that will apply until the end of 
June 2012. In July 2011 the European Commission 
proposed a further revision of this legislation which 
aims to give customers more choice, give alternative 
operators easier access to the roaming market and 
generally bring down prices for data roaming.

Figure 7.7.1: Communications expenditure, 2010 (1)
(% of GDP)
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Source: Eurostat (online data code: tsiir090), European Information technology Observatory (EItO)

http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Roaming_charge
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:32007R0717:EN:NOT
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:32009R0544:EN:NOT
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52011PC0402R(01):EN:NOT
http://ec.europa.eu/eurostat/product?mode=view&code=tsiir090
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Table 7.7.1: Market share of incumbents in fixed telecommunications and leading operators  
in mobile telecommunications, 2007-2010
(% of total market)

Fixed telecommunications:
international calls

Leading operator  
in mobile telecommunications

2007 2008 2007 2008 2010

EU-27 : : 40 39 38

Belgium 62 62 45 43 43

Bulgaria 86 82 53 49 52

Czech Republic 50 52 42 40 38

Denmark : : 40 46 41

Germany : : 37 36 33

Estonia : : 45 47 46

Ireland 56 54 45 42 41

Greece 74 : 38 43 54

Spain 68 55 46 45 44

France 57 56 43 44 41

Italy 44 47 40 39 33

Cyprus 79 69 89 85 76

Latvia 65 69 35 53 49

Lithuania 77 79 41 39 40

Luxembourg : : 57 54 51

hungary : : 44 44 45

Malta 92 85 47 53 48

Netherlands : : 48 38 39

Austria 58 52 40 42 41

Poland 66 63 36 33 31

Portugal : : 46 48 44

Romania 69 62 44 45 43

Slovenia 79 75 67 72 56

Slovakia 89 80 51 55 48

Finland : : 41 40 38

Sweden 43 48 43 43 41

United Kingdom 48 44 24 25 34

Source: Eurostat (online data codes: tsier070 and tsier080), National Regulatory Authorities

http://ec.europa.eu/eurostat/product?mode=view&code=tsier070
http://ec.europa.eu/eurostat/product?mode=view&code=tsier080
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Figure 7.7.2: Mobile phone subscriptions and the use of SMS, 2009
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(1) Italy, Latvia and the United Kingdom, not available; France, provisional; Norway, 2008.

Source: Eurostat (online data codes: tin00060, isoc_tc_sms and tps00001)

http://ec.europa.eu/eurostat/product?mode=view&code=tin00060
http://ec.europa.eu/eurostat/product?mode=view&code=isoc_tc_sms
http://ec.europa.eu/eurostat/product?mode=view&code=tps00001
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Table 7.7.2: turnover from telecommunications, 2009 (1)
(EUR million)

Total  
turnover

of which:

Fixed network 
services

Cellular mobile
services

Internet service 
provision

Belgium 10 145 6 041 4 104 :

Bulgaria 1 700 235 820 151

Czech Republic (2) 5 071 1 809 3 059 739

Denmark 5 524 841 2 155 1 144

Germany 60 600 19 300 21 700 :

Estonia 718 263 262 100

Ireland 4 611 1 904 2 385 482

Greece (3) 7 805 3 469 4 336 152

Spain 41 765 6 485 14 453 3 932

France 49 532 9 957 19 051 5 934

Italy : : : :

Cyprus (4) 609 130 279 33

Latvia : : : :

Lithuania 835 103 326 119

Luxembourg 506 255 251 48

hungary (5) 3 451 591 1 590 506

Malta 249 75 132 0

Netherlands 14 013 5 109 7 176 :

Austria 5 300 1 062 3 286 780

Poland : : : :

Portugal : : : :

Romania (6) 4 791 1 559 2 433 :

Slovenia 1 266 154 527 150

Slovakia 2 123 264 1 354 214

Finland 4 730 1 690 2 100 :

Sweden 8 080 1 449 2 095 954

United Kingdom : : : :

Iceland 250 75 97 12

Norway (7) 3 852 816 1 919 754

Switzerland 11 572 3 585 3 065 :

Croatia 2 104 631 1 199 142

FYR of Macedonia 408 101 244 34

turkey 9 557 3 560 5 997 1 128

(1) Possibility of double-counting in the breakdown of total turnover.
(2) Internet services, 2008.
(3) Internet services, 2007.
(4) Internet services, 2006.
(5) Fixed network services, 2008.
(6) Fixed network services, 2007.
(7) 2008.

Source: Eurostat (online data code: isoc_tc_tur)

http://ec.europa.eu/eurostat/product?mode=view&code=isoc_tc_tur
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Table 7.7.3: Price of fixed telecommunications, 2000-2010 (1)
(EUR per 10-minute call)

Local calls National long-distance calls Calls to the United States

2000 2005 2010 2000 2005 2010 2000 2005 2010

EU-27 : 0.35 0.41 1.31 0.76 0.72 : 2.10 1.71

Belgium 0.49 0.57 0.63 1.74 0.57 0.63 5.95 1.98 2.17

Bulgaria 0.06 0.16 0.16 1.41 0.68 0.50 11.29 1.84 0.92

Czech Republic 0.55 0.64 0.65 1.66 1.30 0.65 : 2.36 2.34

Denmark 0.41 0.37 0.13 0.54 0.37 0.13 4.72 2.38 2.72

Germany 0.43 0.39 0.29 1.24 0.49 0.29 2.45 1.23 0.29

Estonia 0.14 0.25 0.25 0.71 0.25 0.25 10.26 2.56 2.31

Ireland 0.51 0.49 0.58 0.94 0.82 0.92 2.92 1.90 1.96

Greece 0.31 0.31 0.32 1.40 0.74 0.76 3.26 2.93 3.03

Spain 0.28 0.28 0.30 1.85 0.84 0.97 4.25 1.53 1.66

France 0.42 0.33 0.36 1.19 0.83 0.77 2.97 2.27 1.96

Italy 0.25 0.22 0.22 1.72 1.15 1.15 2.79 2.12 2.12

Cyprus 0.08 0.21 0.18 0.61 0.21 0.18 3.73 0.65 0.65

Latvia 0.35 0.35 0.36 1.01 1.01 1.04 5.81 5.83 5.98

Lithuania 0.26 0.39 0.39 1.07 0.79 0.79 11.96 4.06 4.12

Luxembourg 0.37 0.31 0.31 – – – 2.06 1.37 1.37

hungary 0.34 0.41 0.46 1.22 1.07 1.12 4.24 2.93 2.40

Malta : 0.25 0.25 – – – : 1.76 1.90

Netherlands 0.30 0.33 0.60 0.42 0.49 0.60 0.78 0.85 1.82

Austria 0.69 0.49 0.54 2.30 0.59 0.54 4.32 1.90 2.20

Poland 0.36 0.36 0.51 1.49 1.30 1.02 10.72 3.79 1.24

Portugal 0.23 0.37 0.37 1.28 0.65 0.38 3.68 3.11 3.11

Romania 0.23 0.35 0.24 1.37 0.64 0.24 6.91 2.62 1.19

Slovenia 0.17 0.26 0.29 0.17 0.26 0.29 : 1.40 1.40

Slovakia 0.40 0.75 0.75 1.93 1.54 1.15 11.18 3.79 0.75

Finland 0.22 0.24 0.34 0.87 0.94 1.01 5.68 4.90 4.80

Sweden 0.30 0.30 0.29 0.30 0.30 0.29 1.12 1.08 0.89

United Kingdom 0.47 0.36 0.77 0.95 0.36 0.77 2.83 1.67 2.19

Japan 0.41 0.35 0.33 3.07 1.43 1.37 6.14 6.14 5.86

United States 0.09 0.08 0.08 0.43 1.02 0.67 – – –

(1) The indicator gives the price in euro of a 10-minute call at 11 am on a weekday (including VAT) for respectively a local call (3 km), a national call 
(200 km) and an international call to the United States; prices refer to August for 2000 and 2005 and to September for 2010; normal tariffs without 
special rates are used.

Source: Eurostat (online data code: tsier030), teligen

http://ec.europa.eu/eurostat/product?mode=view&code=tsier030
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7.8 Postal services of universal service providers
This subchapter takes a look at European Union 
(EU) postal statistics covering universal service 
providers (USP), in other words the postal service 
providers operating under the universal service 
obligation. Eurostat restarted the collection of data 
on postal services in 2005.

The main priorities of EU policies on postal ser-
vices are to complete the internal market and to 
ensure efficient, reliable and good quality services 
at affordable prices for citizens and enterprises. 
Key elements of these policies include: the gradual 
opening of the market to competition, guaranteed 
access to the universal postal service, cost transpar-
ency, a reduction of the postal reserved area, setting 
common quality standards, harmonisation of tech-
nical standards, and creating conditions for rapid 
technological progress.

Main statistical findings

Domestic postal turnover increased strongly 
between 2004 and 2009 in Latvia and Lithuania, 
doubling in both of these Member States; large 
increases were also recorded in Austria, Poland, 
Hungary and Slovenia. In relative terms, compared 
with GDP, domestic postal turnover also increased 
in most of these Member States, the exception being 
Poland. In contrast, the ratio of turnover to GDP 
fell between 2004 and 2009 by almost 40 % in Bul-
garia and by more than 25 % in Luxembourg (2004 
to 2008) and Estonia. In 2009 Austria had the high-
est turnover from its domestic postal services in 
relation to GDP, followed by Sweden, Denmark and 
Belgium, all with turnover equivalent to 0.6 % or 
more of GDP, as had Finland and France (latest data 
is from 2007). At the other end of the scale, Greece, 
Cyprus, Spain, Lithuania and Bulgaria recorded 
ratios below 0.2 %.

The postal sector in the EU-27 (excluding Italy) 
employed in excess of 1.1 million persons in 2008. 
In 2009 France had the largest workforce, totalling 
242 000, far ahead of the United Kingdom’s 179 000 
(in 2008) or Germany’s 177 000. France’s postal 
workforce was not just large in absolute terms, it also 

represented a high share (0.9 %) of total employment 
in relative terms too – see Figure 7.8.2. Between 2004 
and 2009 employment in the postal sector decreased 
in the majority of Member States, while in relative 
terms (as a share of total employment) there were also 
decreases in nearly every Member State (subject to 
data availability): in Hungary and Romania the share 
of the postal sector in total employment grew, while 
in Greece and Slovenia it was stable. In contrast, the 
largest reductions in employment (in relative terms) 
were recorded in Austria, Sweden and France.

Postal items may be deposited by customers for pro-
cessing in different physical facilities. These access 
points include post offices, agencies and outlets, 
mobile post offices, letter boxes, post office boxes 
and places at which only stamps can be bought. 
Table 7.8.2 provides an overview of the number of 
post offices, while Figure 7.8.3 gives an indication 
of the density of the post office network relative to 
population size. The average number of inhabitants 
served by a post office in 2009 ranged from 1 500 
or less in Sweden, Luxembourg, the Czech Republic 
or Cyprus to 7 700 in the Netherlands and Belgium.

In 2009, Spain and the Netherlands handled the 
highest number (around 4 500 million) of letter-
post items; note that no recent data are available for 
any of the four largest Member States – aside from 
an estimate of 16 000 million items for Germany 
in 2008 (see Table  7.8.2). Between 2004 and 2009 
the number of letter-post items dropped by 20 % or 
more in Denmark, Bulgaria and Malta, and fell in 
11 other Member States. In contrast, the number of 
letter-post items increased in five Member States, 
generally by less than 10 %, although an increase of 
28.4 % was recorded in Cyprus.

An analysis of postal traffic in relation to popula-
tion data shows that Finland and Luxembourg 
recorded the highest number of letter-post items per 
inhabitant in 2009 (close to 375 items per inhabit-
ant), followed by the Netherlands and Sweden (see 
Figure 7.8.4). In contrast, 12 Member States distrib-
uted less than 100 letter-post items per capita, with 
Bulgaria, Romania, Latvia, Lithuania and Poland 
averaging less than 50 items per capita.

http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Union_(EU)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:European_Union_(EU)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Universal_service_provider_(USP)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Universal_service_provider_(USP)
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Universal_service
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Eurostat
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Internal_market
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Access_point
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Access_point
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Post_office
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Mobile_post_office
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Letter_box
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Post_office_box
http://epp.eurostat.ec.europa.eu/statistics_explained/index.php/Glossary:Place_at_which_only_stamps_can_be_bought
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Data sources and availability

The data presented in this subchapter cover postal 
service providers operating under the universal ser-
vice obligation, known as universal service provid-
ers. In this context universal service refers to the set 
of general interest demands to which services such as 
the mail should be subject throughout society – the 
aim of such an obligation is to ensure that all users 
have access to quality services at an affordable price.

Eurostat restarted collecting data on postal ser-
vices in 2005. All data presented in this subchapter 
are based on Eurostat’s EU postal survey. The data 
was provided by the national regulatory authori-
ties in each participating country, including the EU 
Member States, Iceland, Norway, Croatia and the 
former Yugoslav Republic of Macedonia.

Context

The purpose of EU policy in the postal sector is 
to complete the internal market for postal services 
and to ensure, through an appropriate regulatory 
framework, that efficient, reliable and good qual-
ity postal services are available throughout the EU 
for all citizens and enterprises at affordable prices. 
The importance of postal services both for the eco-
nomic prosperity and social well-being and cohe-
sion of the EU make this a priority area for EU 

action. Fundamental aspects of the EU’s postal 
policy include a desire to improve the quality of ser-
vice made available, in particular in terms of deliv-
ery performance and convenient access.

The process of liberalising the postal services 
market in the EU was initially set in motion by a 
Green paper on the development of the single 
market for postal services in 1992. Its aim was to 
open-up national monopolies to competition in 
order to make postal services cheaper, faster, more 
efficient and more innovative, harmonise perfor-
mance across the EU Member States, and improve 
the quality of cross border-services. The EU legal 
framework for postal services is set out in Direc-
tive 97/67 and subsequent amendments. The ongo-
ing process of liberalisation has brought about a 
gradual reduction of reserved postal services. Most 
of the Member States were due to reach a state of 
complete liberalisation of their postal sectors as of 
1 January 2011 while the remainder have a deadline 
to do so by 1 January 2013.

The European Regulators Group for Postal Services 
was established in August 2010 by the European 
Commission. This group will advise and assist the 
European Commission, and its establishment is 
expected to strengthen cooperation between the 
national regulatory authorities and thereby develop 
best regulatory practice.

http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:31997L0067:EN:NOT
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:31997L0067:EN:NOT
http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:32010D0811(01):EN:NOT
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Table 7.8.1: Key economic indicators for the postal sector, 2004-2009

Domestic turnover (EUR million) Domestic employment (number)

2004 2006 2008 2009 2004 2006 2008 2009

Belgium 2 001 2 092 2 218 2 200 32 311 33 378 30 551 :

Bulgaria 29 25 30 30 9 134 10 501 9 330 8 543

Czech Republic 396 : : : 31 681 30 175 29 125 28 431

Denmark (1) 1 482 1 571 1 617 1 511 28 349 26 686 24 000 18 049

Germany (2) 14 076 13 300 13 500 12 200 201 541 170 000 175 000 177 000

Estonia (3) 42 37 51 42 4 222 4 358 2 910 2 631

Ireland 515 594 630 581 7 502 : : :

Greece 402 416 448 448 10 412 11 607 11 294 11 037

Spain 1 855 1 771 1 928 1 833 63 779 65 515 65 924 64 037

France 11 998 12 585 : : 283 945 269 458 251 955 241 835

Italy 3 973 4 849 : : : : : :

Cyprus 30 32 32 31 942 950 944 1 006

Latvia 20 31 38 53 7 080 7 590 7 200 6 600

Lithuania 19 38 43 40 8 164 8 168 8 243 7 744

Luxembourg 146 146 147 : 1 485 1 618 1 554 1 563

hungary 269 317 390 357 27 713 27 129 32 447 31 987

Malta : 17 20 20 625 602 570 570

Netherlands 2 660 2 596 2 751 2 658 58 000 56 997 55 648 55 176

Austria 1 668 1 736 : 2 447 26 058 23 509 22 667 21 598

Poland 922 1 207 1 476 1 239 75 986 74 791 80 192 80 977

Portugal 608 622 648 613 14 844 14 134 13 432 13 235

Romania : 113 198 340 36 073 34 935 35 892 36 525

Slovenia 128 152 174 169 5 645 6 057 5 980 5 941

Slovakia : 118 192 168 13 990 13 600 13 500 13 500

Finland 1 035 1 157 : : 22 570 23 744 23 400 22 000

Sweden 2 753 2 670 2 795 2 184 34 299 25 316 28 550 29 242

United Kingdom 9 837 9 957 10 197 : 184 299 167 640 178 622 :

Iceland 53 64 : : 1 257 1 323 : :

Norway 1 104 1 164 : : 19 650 18 300 : :

Croatia 115 130 141 161 9 838 8 955 9 316 8 515

FYR of Macedonia : : 21 22 : : 2 285 2 215

(1) Employment, break in series, 2009.
(2) 2009, data relate to the leading operator.
(3) Employment, break in series, 2008.

Source: Eurostat (online data codes: post_ps_tur and post_ps_empn)

http://ec.europa.eu/eurostat/product?mode=view&code=post_ps_tur
http://ec.europa.eu/eurostat/product?mode=view&code=post_ps_empn
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Figure 7.8.1: turnover from the domestic postal sector relative to GDP, 2004 and 2009
(% of GDP)
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(1) 2007 instead of 2009.
(2) 2008 instead of 2009.
(3) 2009, data relate to the leading operator.
(4) 2004, not available.
(5) 2009, not available.

Source: Eurostat (online data codes: post_ps_tur and nama_gdp_c)

Figure 7.8.2: Number of persons employed in the domestic postal sector as a share of total 
employment, 2004 and 2009 (1)
(%)
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(3) Break in series.
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(5) 2009, not available.
(6) 2007 instead of 2009.
(7) 2004, not available.

Source: Eurostat (online data codes: post_ps_empn and nama_aux_pem)

http://ec.europa.eu/eurostat/product?mode=view&code=post_ps_tur
http://ec.europa.eu/eurostat/product?mode=view&code=nama_gdp_c
http://ec.europa.eu/eurostat/product?mode=view&code=post_ps_empn
http://ec.europa.eu/eurostat/product?mode=view&code=nama_aux_pem
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Table 7.8.2: Post offices and postal items, 2004-2009

Post offices (number) Letter-post items (million)

2004 2006 2008 2009 2004 2006 2008 2009

EU-27 150 240 150 660 : : : : : :

Belgium 1 308 1 348 1 351 1 403 : : : :

Bulgaria 3 134 3 130 3 122 3 121 81 72 82 62

Czech Republic 13 789 13 871 13 860 13 822 955 930 947 893

Denmark 996 913 865 846 1 454 1 367 1 207 1 096

Germany (1) 34 019 33 600 : 17 000 16 038 17 000 16 000 :

Estonia 545 545 418 380 : 117 115 100

Ireland 1 614 1 532 1 426 1 413 670 710 756 736

Greece 1 565 1 578 1 598 1 594 627 652 674 659

Spain 10 063 10 089 9 926 9 846 4 965 5 078 5 095 4 624

France 17 052 17 066 17 082 17 082 : : : :

Italy 13 855 13 893 : : 6 213 5 474 : :

Cyprus 1 011 1 144 1 160 1 163 55 54 73 71

Latvia 967 954 701 625 64 68 79 56

Lithuania 951 940 954 880 : 120 110 94

Luxembourg 543 465 469 469 173 181 195 187

hungary 2 820 3 197 3 098 3 095 902 824 820 785

Malta 53 53 61 61 56 54 47 44

Netherlands 2 112 2 110 2 116 2 144 5 300 4 918 4 693 4 473

Austria 1 947 1 944 1 842 1 669 : : : :

Poland 8 350 8 553 8 489 8 378 1 914 1 634 1 840 1 787

Portugal 3 037 2 863 2 873 2 891 1 301 1 239 1 193 1 128

Romania 6 955 6 903 6 897 6 891 325 330 622 342

Slovenia 557 558 556 556 398 398 408 378

Slovakia 1 603 1 595 1 594 1 601 407 361 409 401

Finland 1 311 1 232 1 150 1 100 2 145 2 140 2 116 2 008

Sweden 5 474 6 365 6 350 6 410 2 444 2 450 2 350 2 168

United Kingdom 14 609 14 219 13 567 : : : : :

Iceland 189 174 : : : : : :

Norway 3 367 3 249 : : 1 427 1 247 : :

Croatia 1 158 1 161 1 147 1 151 255 299 317 292

FYR of Macedonia : : 322 332 : : 37 39

(1) 2009, data relate to the leading operator.

Source: Eurostat (online data codes: post_ps_ac and post_ps_let)

http://ec.europa.eu/eurostat/product?mode=view&code=post_ps_ac
http://ec.europa.eu/eurostat/product?mode=view&code=post_ps_let
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Figure 7.8.3: Average number of inhabitants served by each post office, 2004 and 2009
(1 000)

0

2

4

6

8

10

EU
-2

7

N
et

he
rla

nd
s

Be
lg

iu
m

G
re

ec
e

M
al

ta

D
en

m
ar

k

A
us

tr
ia

Fi
nl

an
d

G
er

m
an

y 
(1 )

Sp
ai

n

Po
la

nd

U
ni

te
d 

Ki
ng

do
m

 (2 )

Ita
ly

 (3 )

Fr
an

ce

Li
th

ua
ni

a

Sl
ov

en
ia

Po
rt

ug
al

La
tv

ia

Es
to

ni
a

Sl
ov

ak
ia

H
un

ga
ry

Ire
la

nd

Ro
m

an
ia

Bu
lg

ar
ia

Sw
ed

en

Lu
xe

m
bo

ur
g

Cz
ec

h 
Re

pu
bl

ic

Cy
pr

us

FY
R 

of
 M

ac
ed

on
ia

 (4 )

Cr
oa

tia

Ic
el

an
d 

(3 )

N
or

w
ay

 (3 )

2004 2009

(1) 2009, data relate to the leading operator.
(2) 2008 instead of 2009.
(3) 2007 instead of 2009.
(4) 2004, not available.

Source: Eurostat (online data codes: post_ps_ac and demo_gind)

Figure 7.8.4: Average number of letter-post items per inhabitant, 2004 and 2009 (1)
(number)
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(1) Belgium, France, Austria and the United Kingdom, not available.
(2) 2008 instead of 2009.
(3) 2007 instead of 2009.
(4) 2004, not available.

Source: Eurostat (online data codes: post_ps_let and demo_gind)

http://ec.europa.eu/eurostat/product?mode=view&code=post_ps_ac
http://ec.europa.eu/eurostat/product?mode=view&code=demo_gind
http://ec.europa.eu/eurostat/product?mode=view&code=post_ps_let
http://ec.europa.eu/eurostat/product?mode=view&code=demo_gind



