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Executive Summary  

 

Introduction 

Data Collection Methodology (DCM) has recently carried out a series of waves of qualitative 

testing on the Labour Force Survey Online pilot as part of the ESSNET 'Data Collection for 

Social Surveys Using Multiple Modes' project. The overall aim of the project was to assess 

how respondents react both to the visual design of the questionnaire instrument, how easily 

they are able to navigate their way through the questionnaire and how easy guidance for 

self-completion is to follow. Other aspects of on-line questionnaire design such as the 

inclusion of a progress bar, questionnaire length and satisficing were also investigated 

 

A total of ninety respondents were recruited over three waves to take part in the on-line 

completion process. An opportunity sample was used. Sample stratifiers employed were 

age, economic status, household type and gender.   All interviews took place in the 

respondent’s homes using a laptop supplied by the Office for National Statistics (ONS) and 

the respondents were required to complete the survey on their own with no guidance from 

the interviewer. The interviewers observed how the respondents completed the 

questionnaire taking notes where necessary and a cognitive interview was completed once 

the respondent had completed the survey. All were recorded and the recordings 

subsequently transcribed and analysed using thematic analysis.  Results are reported below. 

 

Key findings 

 

Satisficing  

There was little evidence of satisficing within this wave of testing.  This supports previous 

evidence with regards to questionnaire length, a factor which is purported to impact upon 

levels of satisficing. Two other factors need to be taken into consideration, namely 

interviewer presence and the use of incentives, both of which affected the level of effort the 

respondent was willing to expend in completing the questionnaire.  One area where 

respondents did provide ‘rough’ information concerned salary details where respondents 

provided estimates. However, respondents reported that they were doing so and justified 
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their actions, saying that as this was only a test of the questionnaire they were not 

concerned with providing information that was wholly accurate.   

 

In terms of future testing DCM would recommend that quantative studies be completed in 

order to assess how respondents behave when interviewers are not present as this is likely 

to impact upon respondent behaviour. 

 

Visual design and wording 

The majority of respondents were negative about the visual design of the questionnaire, 

stating that they believed it to be dull and uninspiring. This notion applied to aspects of 

design relating to colour and font (type and colour). Reference was often made to marketing 

and other government websites and it was felt that the range of colours used in alternative 

designs made the questionnaire seem more user friendly than that offered in this wave of 

testing.  Respondents felt that the font size for questions, guidance and answer options 

should be uniform. Font size, which was set at size 12 for the first wave of testing was also 

noted as being an issue for one individual whose vision is affected by a secondary condition 

and it was suggested that given the amount of space on the screen an increase would 

enhance the respondent experience.  Redesigns in Blaise 5 used an increased font size of 14 

was deemed more acceptable by respondents.  

 

The use of bold received mixed reviews. In this wave of testing bold was used on questions 

and answer stems but not guidance.  Respondents felt that the use of bold in certain 

sections only distracted them so little attention was paid to guidance which was deemed to 

be relatively unimportant given its format. The mix of bold and normal font was also 

deemed to be messy.  Further iterations of testing in Blaise 5 were adapted so that bold 

fonts were only used for questions and within guidance where it was important to highlight 

the key requirements of the question, e.g. where asking for net or gross salary.  This design 

was received far more positively by respondents. 

 

Spacing was not considered to be an issue by the majority. However, minimal feedback 

suggested that the space available on the screen could be better utilised by expanding the 

design of the questions using up the white space available.  Later designs in Blaise 5 were far 
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more complex with a greater area of screen space used as a result.  The feedback here was 

predominantly positive with respondents preferring this design. 

 

In terms of questions per page most respondents felt that one question per page was 

preferable to pages where more than one question was presented.  This they felt acted as 

an assurance that they were correctly filling in all questions as they proceeded through the 

questionnaire.  A couple of respondents referred back to the available space on the screen 

and stated that more than one question was feasible, however this would also depend on 

the length of the question and its answer stem.  Where more than one question was 

presented on a screen it was noted that there were issues where the screen refreshed 

before the appearance of question number two.  This had the effect of guiding respondents 

back to question one on the page which they had already completed, causing minimal 

frustration to some respondents. This issue was linked to a glitch in the Blaise programme 

and has since been amended, It has been agreed that a general design proposal should be 

applied where only one question is positioned on each screen, however, where there are 

links between questions, e.g. salary and how often paid, it is feasible to include more than 

one question on a page. 

 

The colour used for error messages was deemed appropriate by the majority of respondents 

who stated that red text was what they would expect to see if they had made a mistake.  

Only one person felt that the colour was ‘aggressive’. Issues did arise with regards to the 

size of the text used in error messages where respondents stated the current font (size 10) 

was too small.  Respondents felt that the text size for error messages should be aligned with 

the font size used within the rest of the question design.  There were also wording issues 

where respondents felt that the reason behind an error and the guidance to resolve the 

issue did not always make sense, for example, informing the respondent that an incorrect 

value had been entered but not being advised on how to enter the desired information. One 

respondent needed to seek clarification from the interviewer before they were able to 

continue through the questionnaire. It was also noted that several respondents failed to 

notice the interactive i button which is designed to offer further advice if required. There 

was some confusion as to what the i meant amongst those who had spotted it. When asked, 
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respondents said they would like to see more help information available, that it should be 

on a voluntary basis and be more succinctly worded aligning more closely to the question. 

 

Navigation between screens  

Respondents had no issues navigating through the questionnaire.  All respondents said they 

found the next and back buttons easy to use and all were able to go back to the household 

grid section if they needed to make a change to the information they had provided.  Whilst 

it was deemed logical there were criticisms of the design with a couple of respondents 

suggesting that the format was ‘dated’.  There was some confusion with the function of the 

back button where respondents thought that pressing ‘back’ would result in the 

questionnaire being cancelled. 

There were some issues with longer questions that required scrolling to find the appropriate 

answer as well as where more than one question was added to the page. One respondent 

realised that scrolling down the screen was required because he was no longer able to see 

the next and back buttons so it may be that these are used as a visual pointer through the 

questionnaire. 

 

 

Question design  

A variety of question types were used within the questionnaire.  Respondents did not report 

any issues with questions that required the use of radio buttons or tick box questions where 

respondents had the option to provide more than one answer. The use of open text and 

look-up tables was thought to be more problematic with respondents considering them to 

be burdensome. It was felt that the task took longer than it should have, particularly with 

regards to work location and nationality questions. The relationship grid, which details the 

relationship between all members of a household, was also considered to be an issue with 

respondents stating that figuring out the relationship between household members was not 

always easy.  They also found this task to be repetitive and unnecessary.  

 

 

Edit checks and validation messages  
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Owing to time constraints, edit checks and validation messages incorporated into this wave 

of testing were minimal. Where checks did appear, respondents were aware that they had 

made a mistake and that consequently they needed to amend their response. As outlined in 

visual design and wording respondents did report issues with the visual display of the 

information and the wording of the error message.  It was felt that the information provided 

did not always help them to correct the mistake they had made.  Additional issues were 

noted.  Error messages appeared when respondents were entering their date of birth even 

though they had not made a mistake which caused confusion.  Additionally respondents 

were able to enter salary details in gross and net salary which were not compatible.  

 

Progress Bar 

The progress bar was omitted for this programme as it had proved to be problematic in 

previous iterations of testing that had taken place internally. The majority of respondents 

stated that they had not realised that the bar was missing until questioned. When asked 

whether they expected to see an indication of progress, response was mixed with some 

respondents stating they would like to have seen how much of the questionnaire was left to 

complete, while others said that if they had seen how much more work was needed they 

would probably have closed the questionnaire down.  There was mixed feedback with 

regards to the positioning of a potential progress bar with some respondents opting for an 

indicator at the top of the screen whilst others stated they would have preferred to see 

something at the bottom.  

   

Saving and submitting information 

All respondents found the save and submit process, that is, where respondents were 

required to save their information and submit back to the ONS, to be a straightforward one.  

Approximately half of participants said they had read the information regarding the save 

page but with varying degrees of interest.  Not reading the information provided did not 

have any effect on a respondent’s ability to complete the process. Visual design was the 

only aspect of the page to receive any negative attention with respondents reporting that 

they found the page to be stark. Respondents reported that they would like to see more 

information on this page regarding the purpose of the survey and what happens with the 

information provided in terms of confidentiality and security. 
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Help and alternative displays for help information 

Three options were presented to respondents suggesting different visual formats for help 

displays (see appendices). Feedback was mixed with all options being selected by more than 

one respondent.  That said more respondents chose an option where the help function was 

optional, i.e. where they were required to click on the i button to request help rather than 

to have it readily on the screen.  This was preferable they felt as the information was not 

always required and so permanent presence of the guidance was cumbersome.  Design 

option number two was eventually chosen as the standard approach across the LFS design. 

 

Recommendations for future waves of testing 

As a result of the pilot study’s findings, DCM has proposed a series of recommendations for 

the next wave of this phase of testing.  These can be found at the end of each area of testing 

and are also supplied in full at the end of the report.   

 

 

1.  Background 

 

Background information on the Labour Force Survey (LFS) 

The LFS is a longitudinal survey with a rotating panel design and each quarter's LFS achieved 

sample of 45,000 households is made up of five panel "waves", each of approximately 9,000 

addresses. Sampled at the household level, each panel is selected for interview in five 

successive quarters. This means that in any one quarter, one panel will be receiving their 

first interview, one panel their second, and so on, with one panel receiving their fifth and 

final interview.  

 

Until recently, all Wave 1 interviews were carried out using face-to-face using computer 

assisted personal interviewing (CAPI)3. After Wave 1, a mixed mode interviewing approach 

is taken. Telephone numbers collected at Wave 1 are used where possible to use computer 

assisted telephone interviewing (CATI) follow up interviews from Wave 2 onwards. Where 

this isn’t possible, face to face interviewing continues. In 2011 approximately 30% of 

addresses were matched at Wave 1 to a telephone number and CATI interviews were 
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attempted for these linked addresses. However, more recently, the number of Wave 1 CATI 

interviews has been decreased and limited to those where there is greater confidence in the 

quality of the telephone number linkage.   In order to increase response there is a 

widespread use of proxy interviewing where another person in the household is asked to 

supply information on the target respondent. In this way an attempt is made to cover all 

adults in the responding household. In addition, imputation is also made, in a few cases, by 

rolling forward information from an earlier wave to a later wave. Since 2010, respondents 

living in households interviewed at Wave 1 where all members were 75 or over have been 

excluded from subsequent interviews. 

 

Development of an on-line instrument 

The process of designing and testing an on-line version of the Labour Force Survey (LFS) is 

one component of the Electronic Data Collection (EDC) programme, currently being run by 

the ONS which aims to develop electronic systems, methods and processes to improve the 

collection, integration, processing and analysis of data.  The overall aim of the project is to 

develop a range of electronic data collection instruments which will supersede those 

currently used by ONS such as paper collection instruments. The result will be to improve 

data collection across the organisation both in terms of efficiency and timeliness.   

 

Original designs for an on-line version of the LFS questionnaire were devised using Blaise 

Internet Services (Blaise i.s) a more advanced version of Blaise 4.8 which was redesigned to 

include additional features which ensured that it was more internet friendly in terms of on-

line completion of questionnaires. As a result of negative feedback in terms of visual design 

features (which is further outlined below) it was agreed that future designs would be 

created within Blaise 5, the most recent version of Blaise which incorporates a wider range 

of design features that it is anticipated will make the questionnaire completion process a 

more user friendly one. 

 

With regards to mode, question content and review is an ongoing process which is carrying 

on outside the scope of this project.  Testing that has been completed within the project has 

highlighted the importance of the interviewer during the interview process.  Waves of 

testing completed so far have shown that a uni-mode approach to question design has the 
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potential to create substantial mode effects whether due to poor question design, 

insufficient guidance for completion or as a result of satisficing in response to questionnaire 

length. This has been shown where questions and guidance have been lifted from the CAPI 

question directly to CAWI without modification. To that end one might conclude that a 

multi-mode approach should be adopted in order to ensure that mode effects are reduced 

to a minimum. 

 

2.  General aims of testing 

Four main areas for testing have been considered within the scope of this project.  Visual 

design is the primary goal for research, focusing on layout of the questionnaire on the page 

and question design for self-completion.  Questionnaire length is being considered with a 

view to optimizing completion time and reducing satisficing to a minimum. Additionally the 

log-in process is being addressed with the aim being to produce a log-in process which 

keeps respondent burden to a minimum and hopefully restrict levels of non-response as a 

result. Finally question wording is being considered with a full questionnaire content review 

is taking place which will consider and address potential mode effects in a web collection 

instrument. 

 

 

3.  Methodology of testing 

 

Sample selection and composition 
Three waves of testing have been completed over an 18 month period with focus being 

placed on different aspects of design within each wave.  In phase one testing was carried 

out using Blaise i.s which provided the impetus for employing the Blaise 5 programme for 

future waves of testing.  Phases two and three employed the revised Blaise 5 design, with 

visual design and navigation being the primary focus of investigation.  In addition to 

cognitive interviewing an extensive literature review was carried out looking at 

questionnaire length which then fed into the proposed length of the questionnaire being 

tested.  Feedback was then obtained from respondents regarding their opinion of the length 

of the questionnaire and how they would feel were they were required to complete it at the 

household level as opposed to the person level. 
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Purposive sampling techniques were employed during the recruitment period for this study.  

The sample is designed to pick a small number of cases that will give the most information 

on the topic of interest (Teddlie and Yu, 2007). Respondents are identified from appropriate 

sub-populations taking into account characteristics of interest (Willis, 1999).  The goal is not 

to generalise to the population, but to gain insight into ‘phenomenon, individuals or events’ 

(Onwuegbuzie and Collins, 2007). 

 

For expediency an opportunity sample was used for this wave of testing.  All were naïve to 

the LFS. There were several selection criteria to ensure that the sample accurately reflected 

the most salient characteristics of the LFS sample.  These were age, employment status, 

household characteristics and sex.  Respondents were recruited by phone and invited to 

participate in a voluntary cognitive interview at their home at a date and time suitable to 

them. A £15 incentive was awarded upon completion of the questionnaire. Those who 

agreed to take part were sent a confirmation e-mail. Following the interviews respondents 

were sent a letter thanking them for their participation.   

 

Interview technique and procedure 

Cognitive interviews were conducted in order to ensure that interviewers collated as much 

information as possible. Interviewers also observed respondents as they completed the 

questionnaire making note of any behaviours they deemed relevant e.g. satisficing or signs 

of frustration whilst completing the on-line version of the questionnaire. Cognitive 

interviewing is a recognised method of testing questions and questionnaires, which uses 

techniques such as paraphrasing, think aloud, and concurrent and retrospective probing. It 

aims to provide an explanation of concepts, processes and patterns of interpretation (Willis, 

1999). It was decided that face to face interviews were the most suitable technique for 

gathering data given the complexity of the information that was being gathered. 

In addition to the cognitive interview process interviewers were able to make observations 

with regards to the behaviour of the respondents as they completed the on-line form noting 

any salient observations as they did so. This practice particularly refers to non-verbal 

behaviours e.g. interviewers were able to detail where respondents began to show signs of 

frustration or where satisficing was evident.   
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One additional factor which needs to be taken into consideration when reviewing the 

results obtained is the potential impact of interviewer presence on the respondent’s 

behaviour. A workshop conducted by Natcen (Hope et al, 2011) proposed that the presence 

of an interviewer during the completion of a questionnaire has several effects. Firstly, it was 

suggested that interviewers may have a positive effect on respondent motivation which will 

promote a higher level of engagement with the survey. It was further suggested that the 

presence of an interviewer will lead to an overall reduction in satisficing.  One negative 

aspect to interviewer presence was that the privacy of the respondent is reduced and there 

is a potential that social desirability effects may hamper the levels of honesty displayed 

when the respondent is completing the questionnaire.  With regards to the current project 

one may therefore conclude that lack of interviewer presence may result in an increase in 

satisficing owing to a respective decrease in motivation and lack of support where particular 

questions appear unclear or ambiguous. Under those circumstances one might therefore 

propose that restricting the length of questionnaire would be less likely to lead to satisficing.  

DCM would recommend that quantitative methods are also employed in order to ascertain 

what impact may be had on data quality where respondents complete the questionnaire 

without an interviewer being present.    

 

Analysis 

All interviews were audio recorded to enable a more thorough analysis. The interviews were 

transcribed verbatim. The data from the interviews were organised and sorted into themes 

to identify patterns across the dataset. This method facilitates in the systematic 

identification and examination of related data (Ritchie, Spencer & O’Connor, 2003).  For 

expediency all interviews were transcribed directly into an analysis framework the design of 

which related directly to the questions and probes that were used during the interview 

process.   Salient behaviours noted by the interviewers were also recorded in the relevant 

section of the analysis chart. Thematic analysis was then used to extract any themes that 

arose from the data obtained.  In support of the themes extracted from the data obtained, 

any relevant quotes were added ‘verbatim’ to the relevant section of the framework.  
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It should be noted that qualitative analysis does not allow the researcher to draw 

quantitative conclusions so statistical reliability cannot be inferred from the results 

obtained. Additionally, whilst the respondents are representative of the sampling criteria 

one cannot discount the possibility that some responses are unique and therefore cannot be 

extrapolated to the wider population.  That said, where opinions recur through the data it is 

possible to suggest that the responses obtained are more likely to be representative of the 

wider population than not. 
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Template A (rev): Critical Questions 
 

    
Detailed Description 
 
1) Specific aim of testing:  

Comprehension of the question was the main aim of testing.  In CAPI there is a list of 
inclusions and exclusions that the interviewer is adept at using so that the coding process is 
simple and the information provided accurate.  In the new instrument, a total re-write of 
the criteria for inclusion needed to be considered and this was offered for testing.  We were 
keen to see whether respondents would refer to the guidance and whether the respondent 
would provide the correct figure. 
 
2) Issues identified in test: 

The design of the guidance (that is a series of drop-downs) was misinterpreted with 
respondents viewing the drop down symbols as bulletpoints rather than something which 

LFS Variable(s) (one or more) HHNBPERS 
Country-specific No. of question WV1NUM 
Country-specific question/answering 
categories (in English) 

Numeric answer required (up to 16 
persons) 

No. of screen shot in appendix (if available)  
Specified aim of testing   

Type of 
problem 
(multpl. 
answers) 

Issue type 
identified in 
test? 
0 = No  
1 = Yes, 
sometimes 
2= Yes, almost 
every time 

Comprehend  1 
Access/ 
Retrieval 

 0 
  

Process/ 
Judgement 

  
 1 

Report  1 
Creates routing 
problems 

 0 
  

Impact on 

Impact of 
issue? 
0 = None 
known 
1 = Some 
2 = Serious 

Burden for 
respondents 

1 
  

Data Quality 1 
  

Frequenc
y of 
problems 

Only if quantified information 
available (e.g. 3 out of 10; no 
percentages!) 

  
  

Feasibilty 
of the 
concept 
in CAWI 

1= Feasible, concept understood 
2= Feasible after it has has been 
revised  
3=Further research needed 
4=Not feasible in CAWI 

  
 1 
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was interactive. As a result no respondents took the opportunity to look at the guidance 
provided before completing the question.  This was an issue for example when a respondent 
wasn’t sure whether they should include their lodger or not, given that their staying at the 
property was only temporary.  The respondent did notice the heading for the above criteria 
but viewed it as an instruction to include rather than a guide to obtain further information.  
In this instance the respondent did include the correct information but the finding does 
suggest that there may be other instances where the same conclusion is reached and there 
is the potential that the correct answer may not always be provided. 
 
3) Suggestions  

In this instance it is recommended that the visual template for guidance be reconsidered. 
The interactive symbol which indicates that additional information is available needs to be 
reformatted  and this should be tested extensively in future waves of testing. 
 
4) Additional comments:  

There are some constraints on when further testing can take place.  The implementation of 
a new interactive symbol is dependent upon future releases of the updated Blaise 5 
programme. 
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Template A (rev): Critical Questions 

    

Detailed Description 

1) Specific aim of testing:  
 

To gauge whether respondents were correctly able to categorise themselves according to 
the answer options provided. 
 
2) Issues identified in test: 
 
Respondents’ interpretations were not probed per se but there was evidence that the 
question was understood as intended, at a basic level. However, it was clear that the 
guidance was needed to fully define the meaning but was not always read or followed when 
it should have been, leading to uncertainty and errors as described below. 

LFS Variable(s) (one or more) ILOSTAT 
Country-specific No. of question High level economic activity 

Country-specific question/answering categories 
(in English) 

• Working as an employee 
• Self employed or freelance 
• Unemployed (Not working but actively 

looking for work) 
• Not working and not looking for work 

No. of screen shot in appendix (if available) 2  
Specified aim of testing   

Type of 
problem 
(multpl. 
answers) 

Issue type 
identified in test? 
0 = No  
1 = Yes, 
sometimes 
2= Yes, almost 
every time 

Comprehend  0 
Access/ 
Retrieval 

 0 
  

Process/ 
Judgement 

  
 0 

Report  0 

Creates routing 
problems  0 

  

Impact on 
Impact of issue? 
0 = None known 
1 = Some 
2 = Serious 

Burden for 
respondents 

0  
  

Data Quality   
  

Frequency 
of 
problems 

Only if quantified information available 
(e.g. 3 out of 10; no percentages!)   

  

Feasibilty 
of the 
concept in 
CAWI 

1= Feasible, concept understood 
2= Feasible after it has has been 
revised  
3=Further research needed 
4=Not feasible in CAWI 

  
 1 
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There were respondents who answered with certainty and others with uncertainty. 
Guidance was little consulted even when would have helped with uncertainty. It varied 
whether correct answers were given, both for those who were certain and those uncertain. 
Uncertainties included the following. 

A student with a part-time job: uncertainly but correctly answered ‘employee’, despite not 
consulting the guidance. However similar uncertainties in other cases (students either 
working or looking for work) went unresolved.  It was queried whether very occasional work 
should be counted; the guidance was read but not helpful. When asked hypothetically how 
what answer should be chosen in a given situation there was evidence that the wrong 
answer might be selected; for example if on maternity leave, the ‘not working…’ category 
whereas the guidance indicates this should be considered as being in work. 

For ‘Not working and not looking for work’: this category met with mixed reactions. There 
were respondents who chose it without comment. However among retired and student 
respondents it was felt inappropriate or even offensive (it implied living on benefits or that 
it was bad not to be looking for work). It varied as to whether it was answered correctly 
regardless or left unanswered. 

3) Suggestions   
 
To prevent respondents being offended by the answer options available there are two 
alternative answer options. With option one it is recommended that ‘Not working and not 
looking for work‘ is divided into more detailed answer options. 

• Not working and not looking for work: Retired 
• Not working and not looking for work: Student 
• Not working and not looking for work: Sick/disabled 
• Not working and not looking for work: Looking after the family/home 
• Not working and not looking for work: Other reason 

 

An alternative design would be to ask a follow up check question:  

“As well as being [retired/a student/sick or disabled/looking after the family or 
home/…. are you: working as an employee; working as self-employed or 
freelance; actively looking for work, or; none of these?” 

Option 1 increases the length of the list, but is probably less complex and burdensome than 
option 2, and less likely to irritate respondents who are truly inactive. The guidance would 
need to be edited whichever change is made. DCM is currently considering both options for 
future waves of testing. 
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4) Additional comments:  
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Template A (rev): Critical Questions       

 
Detailed Description 
 
1) Specific aim of testing:  

Comprehension and ability to enter information correctly was the main focus of testing.  In 
addition to the date of birth question an additional edit check was designed which worked 
as an age check.  Where ages were incorrect respondents were able to return to the 
household grid and amend date of birth as necessary. 
 
2) Issues identified in test: 
 
Where ages were incorrect respondents were able to return to the household grid and 
amend date of birth as necessary. This was well received particularly by one respondent 
who lived in a shared house and was not sure of dates of birth but was more confident 
about ages in general.  Having noted the age check page several changes were made to the 
date of birth section of the household grid. 

One major issue was a design flaw in Blaise where the programme would not allow 
respondents whose date of birth contained a DD or MM of 0-9 to enter a prefix 0This  bug in 

LFS Variable(s) (one or more) DATEBIR 
Country-specific No. of question Date of Birth 
Country-specific question/answering categories 
(in English) Open text 

No. of screen shot in appendix (if available) 
2 (one date of birth question incorporated into 
the household grid and one age check 
question) 

Specified aim of testing   

Type of 
problem 
(multpl. 
answers) 

Issue type 
identified in test? 
0 = No  
1 = Yes, 
sometimes 
2= Yes, almost 
every time 

Comprehend  0 
Access/ 
Retrieval 

 0 
  

Process/ 
Judgement 

  
 0 

Report  0 

Creates routing 
problems  0 

  

Impact on 
Impact of issue? 
0 = None known 
1 = Some 
2 = Serious 

Burden for 
respondents 

0  
  

Data Quality   
  

Frequency 
of 
problems 

Only if quantified information available 
(e.g. 3 out of 10; no percentages!)   

  

Feasibilty 
of the 
concept in 
CAWI 

1= Feasible, concept understood 
2= Feasible after it has has been 
revised  
3=Further research needed 
4=Not feasible in CAWI 

  
 1 
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the programme caused confusion because sometimes tabbing/mouse clicking between date 
fields was necessary (if DD or MM was 0-9), sometimes not (if DD 10-31 or MM 10-12); both 
could apply in a single date e.g. 28/4. It was also pointed out that autotabbing was 
inconsistent with entering the enrolment code. 
 
3) Suggestions  

 
The only real improvements here come from the removal of the glitches in the Blaise 
programme. 
 

4) Additional comments:  
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Template B: Testing Visual Design 
 
 
Screenshot example of LFS design using Blaise 5 

 

 
 
Research topic:  Visual Design 

 Several areas were investigated within visual design. These 
included: use of bold; Font size, colours used, use of bold, 
questions per page and spacing 

 
. 

Specified aim of testing:  The main aim of testing was to ensure that respondents found 
the overall design of the questionnaire.  The first version of the 
questionnaire was compiled using Blaise i.s. Testing showed 
that respondents found the questionnaire to be dull, 
uninspiring and unprofessional. As a result it was agreed that a 
new version of the questionnaire would be created using Blaise 
5. The newer version allows for a greater complexity of design 
including the use of banners and a wider variety of colours and 
features. 

 
Problems by scope & 
Severity:   

 
 
Scope: In terms of scope the area of visual design is a global one.  

Respondents perception of the gravitas of the survey is 
affected by the design of the questionnaire and it also impacts 
upon the reputation of the organisation as a whole.  
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Severity: In terms of severity the issue of visual design can be 

considered to be more serious. Inappropriate visual design has 
the potential to have a negative impact on response rates 
where respondents do not perceive the organisation as being 
credible.  Equally, an incorrect design will have an impact 
where accessibility is an issue.  It is important that conditions 
such as visual and motor problems are considered to ensure 
that all those sampled are able to complete the questionnaire.  
Additionally, there are specific requirements that have to be 
put in place with regards to accessibility which are derived 
from the government digital service.  

 
 
Findings: Testing using Blaise i.s 
 

 The majority of respondents were negative about the visual 
design of the questionnaire, stating that they believed it to be 
dull and uninspiring. This notion applied to aspects of design 
relating to colour and font (type and colour). Reference was 
often made to marketing and other government websites and 
it was felt that the range of colours used in alternative designs 
made the questionnaire seem more user friendly than that 
offered in this wave of testing.  Respondents felt that the font 
size for questions, guidance and answer options should be 
uniform. Font size was also noted as being an issue for one 
individual whose vision is affected by a secondary condition 
and it was suggested that given the amount of space on the 
screen an increase would enhance the respondent experience. 

 
 The use of bold received mixed reviews. In this wave of testing 

bold was used on questions and answer stems but not 
guidance.  Respondents felt that the use of bold in certain 
sections only distracted them so little attention was paid to 
guidance which was deemed to be relatively unimportant 
given its format. The mix of bold and normal font was also 
deemed to be messy. Spacing was not considered to be an 
issue by the majority. However, minimal feedback suggested 
that the space available on the screen could be better utilised 
by expanding the design of the questions further out across 
the space available.  

 
 In terms of questions per page the most respondents felt that 

one question per page was preferable to pages where more 
than one question was presented.  This they felt acted as an 
assurance that they were correctly filling in all questions as 
they proceeded through the questionnaire.  A couple of 
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respondents referred back to the available space on the screen 
and stated that more than one question was feasible, however 
this would also depend on the length of the question and its 
answer stem.  Where more than one question was presented 
on a screen it was noted that there were issues where the 
screen refreshed before the appearance of question number 
two.  This had the effect of guiding respondents back to 
question one on the page which they had already completed, 
causing minimal frustration to some respondents. 

 
  Testing using Blaise 5 
 
 The above design using Blaise 5 was received much more 

positively.  Various features were redesigned before the 
questionnaire was taken out for testing.  The page was 
redesigned, including the addition of banners, removal of bold 
in answer options, font size was increased by 2pts and 
questions, guidance and answer stems were distributed more 
evenly on the page making better use of the space available. 
The number of questions per page was not changed for this 
wave of testing as the approach used in Blaise i.s. was deemed 
acceptable. 

 
The new design was generally looked upon favourably. 
Respondents were happy with the overall layout, stating that 
it was “easy on the eye” and that they felt the overall look and 
feel of the questionnaire would encourage subsequent use of 
the survey.  There was a mixed view taken on the use of colour 
and the banner. Respondents did like the consistency between 
the survey and the ‘Getting started’ leaflet (which provided 
log-in instructions) saying that they were reassured that they 
were ‘in the right place’. Nonetheless there were contrasting 
views on the banner. Respondents either found it professional 
or ‘childish’. With regards to colour it was cited that it could be 
more exciting and that the contrast was difficult to read.  
 
Frustration was aired from respondents towards the small size 
of the text again, specifically in reference to the guidance, 
however, these findings may also relate back to the 
instrument used for testing (a 15” laptop). This feedback 
appeared to be similar to complaints that the survey did not 
use best use of the space.  The reduction in the use of bold 
was received well with respondents stating that their eye was 
drawn to those areas considered most important in terms of 
understanding the purpose of the questionnaire (as outlined in 
the introductory pages) and the questions themselves. 
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Frequency of the problem: An average of five respondents provided negative   
  feedback across the areas of investigation. 

 
Feasibility:   Further research needed. Whilst the overall design was 

  considered acceptable by respondents there are accessibility 
  issues still to be considered, in terms of font size and colour.    
  Further improvements to the design will also be made as  
  newer  versions of the Blaise 5 software become available. 

 
Suggestion:   An additional increase in font size is proposed for the next  

  wave  of testing.  It is also important that testing take place 
  on larger instruments such as desktop computers to assess 
  whether it is indeed screen size that is impacting on users’  
  perception of font size rather then the design being proposed 
  in Blaise. Further consideration also needs to be given to the 
  contrast in colours employed to meet accessibility   
  requirements. 
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Template B: The help function 
 
 
Screenshots used for testing in Blaise i.s 
 
Help option one 

 

 
 
Help option two (2a) 
 

 
Help option two (2b) 



25 
 

 

 
 
 
Help option three (3a) 
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Help option three (3b) 
 

 
 
 
 
Research topic:  Help options (testing in Blaise i.s.) 
 
 After respondent feedback from Blaise i.s it was agreed that 

option two would be adopted.  This was also chosen as it 
most closely aligns with previous guidance on question 
design, which suggests that design of questions should be in 
line with reading patterns where possible.  The design in 
Blaise 5 incorporated the use of dropdown help information 
where possible as well as quick help information.  Quick help 
information was added where information was deemed 
important enough to be fixed on the screen permanently. 
Information in the drop-down boxes alluded to additional 
guidance the respondent might be likely to seek.  This was 
taken from guidance that would typically have been offered 
by an interviewer.  The screenshot below refers to the new 
design in Blaise 5. 

 
 
Specified aim of testing:  One of the main aims of this wave of testing was trying to 

ascertain how help information should be displayed to 
ensure that it was accessible to respondents but equally that 
respondents did not think it a hindrance to the completion 
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process. Three different versions of help information were 
created to assess which was the most user-friendly. The first 
design for the help option (screenshot one) was also the 
default design used throughout the current Blaise LFS 
questionnaire. In option one the question help appears on 
the screen permanently so there is no option for the 
respondent to remove it. Help option two showed the same 
question, but this time there was a clickable ‘i’ button 
(screenshots 2a & 2b).  The help screen (shown in screenshot 
three) appears permanently after the ‘i’ button has been 
clicked.  For option three (screenshots 3a & 3b) the help 
information was accessed by hovering over the ‘i’ button. 
When this occurred, the help text appeared alongside the ‘i’ 
button underneath the answer options. Guidance stayed on 
the screen for as long as the respondent scrolled over the 
help area. 

 
Problems by scope & 
Severity:   

 
Scope: In terms of scope the area of navigation is a global one.   
 
Severity: In terms of severity the issue of visual design can be 

considered to be very serious One of the most important areas 
for consideration in the change of mode from face-to-face 
interviews to self complete is the provision of help that will 
ensure the respondent is able to answer the question correctly 
and that any information that will enable them to do so is 
provided in a format which is comprehensive and easily 
accessible. Failure to achieve such a design has the potential 
to negatively impact upon the quality of information obtained 
in a self complete format, thereby affecting the quality of 
future outputs. 

 
Findings: Testing using Blaise i.s 
 

 A group of respondents did not seek out help at all. Some 
indicated they were aware of the guidance notes in help 
option one (either by reading them out, or by saying they 
ignored them) but did not use them, while others used them 
for specific questions. Questions where help was accessed 
included WRKING (‘Have you had any paid work?’), because 
the respondent wanted to see what happened rather than 
requiring any further information, at HRRATE (Hourly rate of 
pay) where respondents with annual salaries wondered if this 
meant they should recalculate this as an hourly rate, and if so 
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how to do this, and at WRKING querying whether holiday work 
should be included as paid work. 

 
 Respondents were asked for their views on all three help 

options. There were mixed responses, some with no 
preference, while some preferred option one because: 

 “…the information should be there. People shouldn’t have to 
look for it”   

 
 Others preferred option two because option one had too 

much information; the suggestion being that this might affect 
respondent burden, and potentially affect response rates: 

 “…because on that question (referring to the screenshot of 
version one) you want to go quickly, because you already know 
the answer, if you had all that information there you’d think 
‘Oh my God, it’s harder than I thought, this question. 

 A further group preferred either options two or three to 
option one because it was: “[A] good idea to have ‘i’ buttons”  

 A final group preferred option three because they were 
“…used to hovering over the information” from their 
experiences of other surveys.   

 
 The group as a whole differed on where to place the help 

information. Some would prefer it to be included directly after 
the question and before the response categories, as in option 
two, while others felt having the help symbol at the bottom 
that produces a permanent text box at the bottom, as in 
option three, would be preferable. 

 
 Further help information 
 
  A telephone helpline was visible on each screen for 

respondents to access if necessary. This was shown in the top 
right hand corner of the screens (not shown on the 
screenshots above). 

 
  Firstly, respondents were asked if they knew how to access 

further help? Respondents said they did, however the majority 
of the respondents suggested that the questions were ‘self-
explanatory’, implying that further help was not needed. They 
were then asked directly if they had noticed the telephone 
helpline, and to comment on its location and display. Some 
had not seen the helpline number. It was not felt to be very 
visible, and it was suggested that it be referenced at the 
beginning of the questionnaire, with regular reminders 
throughout: 
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 Testing using Blaise 5 

 
 After respondent feedback from Blaise i.s it was agreed that 

option two would be adopted.  This was also chosen as it most 
closely aligns with previous guidance on question design, 
which suggests that design of questions should be in line with 
reading patterns where possible.  The design in Blaise 5 
incorporated the use of dropdown help information where 
possible as well as quick help information.  Quick help 
information was added where information was deemed 
important enough to be fixed on the screen permanently. 
Information in the drop-down boxes alluded to additional 
guidance the respondent might be likely to seek.  Drop-down 
information was accessible by clicking on the relevant ‘twistie’. 
The information provided was taken from guidance that would 
typically have been offered by an interviewer.  The screenshot 
below refers to the new design in Blaise 5. 

 

 
     
 

 Generally guidance was rarely used during the process of   completing 
the questionnaire. This was due to either respondents  not needing 
guidance because of the simplicity (in their view) of the questions, not 
wanting to use guidance and  preferring to guess appropriate answer,  
seeing guidance or not realising guidance was expandable by clicking 
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on it. However it was evident that respondents did need to refer to 
the guidance as it would assist them to provide more accurate 
answers in certain situations even when questions were, in their 
opinion, straightforward. 

     
 On probing there was a mixed response to what type of   
 guidance is preferred and for what situation.  The ‘twistie’ format  
 was liked and understood – once probed. However it was not  
 noticed before probing as it was seen as bullet points and thus 
 frustrating that it appeared to repeat answer options.  Quick  
 help buttons were generally not noticed for already cited  
 reasons. When noticed respondents generally understood what  
 the button would do. 
      
 In line with recommendations with Blaise i.s testing the help  
 number was placed permanently at the top of the page.  This  
 was well received by respondents, however, feedback  
 suggested that they would still be unlikely to use it. 

 
 
Frequency of the problem:.Rare 
 
Feasibility:   After revision feasible. 
 
Suggestion:    Several areas are being considered for further testing.  These 

  include:  
 

• Making all guidance stand out more by increasing text size and 
spacing.  

• Discussing other methods that could be used to increase 
guidance awareness , e.g. providing a different colour 
background, better spacing between separate points and use 
of emphasis of key words 

• Investigating ways of making twisty guidance look more 
‘clickable’ – suggest colouring blue with underline and a more 
prominent image at the left, that can change depending 
whether guidance is collapsed or expanded. 
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Template B: Questionnaire length and satisficing 
 
 

 
Research topic:  Questionnaire length and satisficing 
  
 
Specified aim of testing:  To assess what length of interview respondents would be 

happy to complete and to gauge the point at which 
respondents began to satisfice. Two lengths of interview (30 
min and 40 min) were conducted with cognitive interviews 
being carried out afterwards to gauge reaction. 

 
Problems by scope & 
Severity:   

 
 
Scope: In terms of scope the area of questionnaire length is a global 

one as it has the potential to affect all respondent’s perception 
of the survey. 

 
Severity: Should the questionnaire be perceived to be too long in the 

first instance there is the risk that respondents will opt not to 
contribute in subsequent waves. This will impact upon 
response rates as well as having a negative effect on the 
reliability of the estimates produced from the remaining sub-
sample.  

 
Findings: When asked whether the length of the questionnaire was 

appropriate the feedback was a little mixed.  Respondents 
who completed the 30 minute version of the questionnaire 
were generally receptive. One individual reported being 
confused as they had been of the opinion that the self-
completion section of the interview would take an hour as 
opposed to the interview in its entirety- including the cognitive 
interviewing. That said, whilst most individuals were happy 
with the questionnaire length at 30 minutes there were 
caveats to their feedback with some respondents adding that 
whilst 30 minutes was acceptable, they would probably not 
have been receptive to anything longer: 

  
 Response to the 40 minute interview was more mixed than the 

30 minute version.  Roughly half of those interviewed reacted 
positively to the longer version of the questionnaire. Many of 
the respondents however deemed this length of questionnaire 
to be too burdensome.  It should be noted however that a 
great deal of the negative feedback relating to questionnaire 
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length was directed more at the questionnaire design due to 
perceived repetition of questions and inappropriate routing 
rather than the length of time that was required to complete 
the on-line questionnaire.  

 
 The majority of negative feedback across both questionnaires 

came from respondents who were employed with those who 
were unemployed or economically inactive reporting 
themselves as being happy to complete either length of the 
questionnaire.  Given that the majority of the question and 
routing issues are within the employment section, only those 
who are employed are exposed to the flaws within the design 
and therefore are the only ones to perceive an increase in 
burden.  It may also be that those who are employed are more 
sensitive to the amount of perceived burden placed upon 
them given that their ‘free-time’ is more restricted.   Other 
familial factors may also have an impact upon an individual’s 
reaction to the questionnaire.  Some of those respondents 
who provided negative feedback also had young children 
within the household and so it would seem that factors such 
as these need to be taken into account when calculating the 
amount of time that should be expected of an individual when 
completing the questionnaire, more so if a respondent is 
required to complete for more than one member of the 
family. 

 
 
 There was little evidence of satisficing within all waves of 

testing.  This supports previous evidence with regards to 
questionnaire length, a factor which is purported to impact 
upon levels of satisficing. Two other factors need to be taken 
into consideration, namely interview presence and the use of 
incentives, both of which may affect the level of effort the 
respondent is willing to expend in completing the 
questionnaire.  One area where respondents did provide 
‘rough’ information concerned salary details where 
respondents provided estimates. However, respondents 
reported that they were doing so and justified their actions, 
saying that as this was only a test of the questionnaire they 
were not concerned with providing information that was 
wholly accurate.   

 
 
Frequency of the problem:  N/A 
 
 
Feasibility:   Further research needed. 
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Suggestion: In terms of satisficing DCM would recommend that quantative 

studies be completed in order to assess how respondents 
behave when interviewers are not present as this is likely to 
impact upon respondent behaviour. 

 
 With regards to questionnaire length and response rates DCM 

would suggest that quantative studies using 30 and 40 min 
interviews would need to be completed over several waves in 
order to be able to truly gauge whether questionnaire length 
has a potentially detrimental effect on response rates in 
longitudinal studies.   
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Template B: Question design 
 
 
Screenshot example of design for radio button and tick all that apply question designs 

 

 
 
Research topic:  Question design 
  
. 
Specified aim of testing:  In the present version for testing a selection of LFS questions 

were presented which between them represented all 
possible question types that respondents might be required 
to complete during the course of the survey. Completion 
instructions were provided for some but not all of the 
questions within the questionnaire due to time constraints.  
Questions types tested were radio buttons, check boxes, 
drop-down boxes, long answer lists, open questions and in 
Blaise i.s. respondents were also required to use existing 
look-up tables in order to enter information about location 
or work and industry and occupation code.  

 
Problems by scope & 
Severity:   

 
 
Scope: In terms of scope the area of visual design is a global one.   
 
Severity: In terms of severity the issue of log-in and password entry can 

be considered to be more serious. There are several 



35 
 

implications in terms of question design that could have a 
negative impact on the quality of the response and levels of 
respondent burden. It may be that long answer lists (such as 
qualifications or health conditions) with tick all that apply 
instructions are considered too cumbersome and this may lead 
to satisificing.  At the same time ambiguous instructions may 
lead to incomplete entry of information. At the same time it is 
important that questions are designed in such a way that they 
are accessible to all.  The latter has the potential to impact 
upon design and this particularly applies to questions where 
tables or grids are employed.  Incorrect design here could 
again lead to either poor results or item non-response. 

 
Findings: Radio buttons 
  
 The use of radio buttons was explored to see if people 

understood how to apply these and that they are also used 
when only one option need to be selected. Respondents had 
no operational issues answering questions using radio buttons. 
However, some expressed concerns with the answer categories 
of some of the questions highlighting potential ambiguity that 
might have been cleared up were an interviewer present. 

 
 Drop down boxes 
  
 Drop-down lists were used for several questions on the 

questionnaire such as date of birth (In Blaise i.s. only) and the 
relationship grid. Some of the lists were quite long, so as well 
as looking at generally how respondents operationalised these 
questions, whether they would read through the whole lists or 
just pick the first one they thought applied was investigated.  In 
terms of accessing and reading the lists themselves, no issues 
came to light; they were felt to be ‘pretty standard’, and 
respondents appeared to look through the whole lists although 
they could not always find appropriate options, even though 
the options they would select were present.  On the date of 
birth question the drop-down list was felt to be ‘clunky’. Here 
respondents tried to type in the date of birth, as they had 
difficulty scrolling down to the correct date. It was also felt that 
‘higher’ numbers on the list were difficult to select. This did 
seem to be in part related to respondents’ familiarity with 
using a track pad or a mouse. Not all respondents were familiar 
with using a track pad, and some insisted on using a mouse. It 
is difficult, therefore, to say what contribution was due to the 
software and what to the hardware.  Other comments about 
drop-down list questions included complaints that the 
relationship grid was long and the suggestion that the 
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nationality question should have an ‘other’ button leading to a 
predictive text box because it would be ‘simple [and] I like 
simple stuff’. 

 
 Check boxes 
 
 There were three types of check boxes used within the 

questionnaire. These were check boxes where respondents 
were asked to select: 
a. one answer category only, 
b. all answer categories that applied, or 
c. up to a specified number of answer categories 

 
 For a) and c) above, no problems were found with the 

comprehension of the instruction. In terms of functionality of 
a), for a respondent who had just started working, the work 
options did not apply in their case. When ‘other’ was checked, 
the page went blank, so they needed to change their answer. 

 For check box style b) above, where respondents could check 
all answer categories that applied, issues arose with questions 
relating to nationality and health. In terms of nationality, some 
respondents did not initially see ‘British’ in the list (which 
would have been there initial choice), as it appeared near the 
bottom of the answer options, so they were going to select 
‘English’. Additionally, it was felt that if you have dual 
nationality it was not clear that more than one nationality 
could be chosen. The following suggestion was made: 

 “That could be on the information thing…say on the 
information button, that you can choose one or two 
nationalities, or how many are you, and for ‘other’ ask to 
specify underneath such as ‘half xxx and half xxx’  

 There were also difficulties with the health question (It was felt 
that the list of health problems or disabilities was too long and 
complicated and that it was difficult to select answers as the 
options were too specific. 

 
 Look-up tables 
 
 There were points at which respondents needed to perform 

more than one task in order to enter their information. For 
example, there might be a text box with a search function, 
which then displayed a table, requiring the respondent to 
select an option from that table. This occurred when entering 
town names for location or work, nationality and industry and 
occupation information. 
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 One group of respondents had no issues with needing to 
complete two tasks for a single question. The others felt it was 
a waste of time, in some cases this was linked to their career at 
question because they were required to pick the type of 
organisation they worked for, then asked to give their job title, 
then to describe their job. For example, where a respondent 
gave their organisation as ‘University’, and their job title as 
‘University Researcher’ and then described their job as 
‘Research’, this was felt to be repetitive 

 
 Long answer lists 
 
 Respondents were observed to see how they would manage 

searching for answer categories from long lists of categories. 
Some respondents did check through the lists to ensure they 
had picked the right option. Difficulties were found with some 
questions where the number of options was deemed too 
many. There were also difficulties with the question that asked 
respondents to name the town in which their current job was 
located. Respondents tried to scroll through all the towns and 
thought they stopped at towns beginning with ‘A’, before 
trying to type their nearest town into the search box. The 
respondent did not realise the need to double click on the 
search box; they felt this was ‘not obvious’, but was, 
eventually, able to select their nearest town. 

 
 Open boxes 
 
 Open questions, or questions where respondents can enter 

free text can provide context for surveys, or are used where 
multiple possible answers can occur. Consequently, it is 
important that these work at an operational level for 
respondents for accurate data collection. On the LFS these 
appear as both questions requiring text answers, for example 
main job and questions requiring number answers (e.g. date of 
birth).    

 
 Respondents did not experience any overt issues when 

entering text for open questions, but problems were 
experienced when entering numbers for the date of birth 
question (error messages appeared regardless of the date 
format entered; this should only occur when two digits for the 
year are entered instead of four).  It should be noted that this 
was a Blaise issue and was not a result of respondent error. 
Error messages where respondents were completing date of 
birth were a common feature in both Blaise i.s. and Blaise 5. 
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Frequency of the problem:. Variable according to design feature 
 
Feasibility:   Further research needed.  

 
Suggestion:  The most important area for consideration in terms of 

 question design is how to create questions for industry and 
 occupation coding which are accurate to the correct level 
 required (4 digit in SOC and 5 digit in SIC) whilst ensuring that 
 respondent burden is kept to a minimum. The use of look-up 
 tables in their  present format has been ruled out so we are at 
 currently testing open questions.  In the meantime 
 developmental work is being completed with a view to 
 designing a look-up table which will incorporate predictive text 
 so that respondents are quickly able to look up the correct 
 answer. 
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Template B: Complexity of passwords and Log-in procedures 
 
 
Screenshot example of LFS log-in design using Blaise 5 

 

 
 
Research topic:  Log-in procedure 
  
. 
Specified aim of testing:  In the proposed design respondents were handed a letter 

which provided a 16 letter password. In the same envelope 
they received a leaflet which told them through the log-in 
process.  At this point the ONS LFS questionnaire is not being 
employed through a portal so we were unable to test 
whether respondents were able to successfully navigate the 
portal successfully but we were able to observe them during 
the log-in stage to gauge whether they were able to follow 
the instructions provided, both within the letter and the 
leaflet. 

 
Problems by scope & 
Severity:   

 
 
Scope: In terms of scope the area of visual design is a global one.   
 
Severity: In terms of severity the issue of log-in and password entry can 

be considered to be more serious. Inappropriate design of 
respondent communication materials could potentially affect 
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response rates where instructions are not understood by the 
respondent.  There is also the possibility, although it is minor 
that a respondent may enter an incorrect code which could 
lead them to the wrong front screen, i.e., they could be 
directed to an incorrect address.  Once identified as the wrong 
address the respondent would be directed out of the 
questionnaire and this again would lead to an increase in non-
response. 

 
Findings: Results here were predominantly positive.  Respondents 

reported that they found the letter and the accompanying log-
in leaflet easy to follow.  All respondents were able to enter 
the password successfully.  Two issues were identified 
however.  Firstly, during completion of the log-in process 
respondents did anticipate that the cursor would automatically 
auto-tab between the four password sections as indicated on 
the above screenshot. Such a design is not considered to be 
suitable because of accessibility issues, however this is 
something that does need to be considered in terms of 
instructions.  It may be necessary to inform respondents that 
they do have to switch between password sections manually. 
Secondly, respondents were unsure whether they had to enter 
the password in capital letters as this was not made clear on 
the letter.  Some respondents used a process of ‘trial and error’ 
opting to enter the password in lower case.  All respondent, 
irrelevant of the font type they used were able to enter the 
questionnaire successfully as the requirement for upper or 
lower case only had not been fixed into the Blaise 
programming, however, should this become the case then it 
will become important for additional instructions to be 
provided informing respondents that they will only be able to 
enter the password in a specific font type.   

 
   

 
Frequency of the problem:.Rare 
 
Feasibility:   Further research needed.  

 
Suggestion:   Whilst there has been a great deal of success in terms of  

  respondents understanding the instructions for log-in further 
  investigation will be required when the questionnaire is  
  distributed via the portal.  Additional instruction will be  
  needed to ensure that respondents are able to follow the link 
  to the correct address on the website and that they  
  understand how to access the questionnaire therein. 
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Template B: Navigation 
 
 
Screenshot example of LFS navigation design using Blaise 5 

 

 
 
Research topic:  Navigation 
 
 Several navigational processes were tested over three waves 

of testing with new design features being added into the 
Blaise 5 template. Areas for testing were: the back and next 
buttons, the save and exit function, the progress page (see 
above) and the use of tabs which would enable respondents 
to navigate between household members. 

 
. 
Specified aim of testing:  The main aim of testing was to ensure that respondents 

were able to navigate through the questionnaire with 
minimum burden and that they understood what was 
required of them.  It was anticipated that the inclusion of the 
tabbing system would result in respondents understanding 
that they would be able to switch between household 
members during the completion process.  This, we propose, 
will help to speed up the completion process where an 
individual is not necessarily able to provide all the required 
information on a particular household member, for example, 
where a respondent is unaware of a household member’s 
salary or highest qualififcation. 
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Problems by scope & 
Severity:   

 
 
Scope: In terms of scope the area of navigation is a global one.   
 
Severity: In terms of severity the issue of visual design can be 

considered to be more serious. It is likely that where 
respondents are unable to engage with the questionnaire 
efficiently they will be more likely to close the questionnaire 
prior to completion.  It is also important that respondents 
understand the save and exit process so that they are aware 
that their responses have been transmitted successfully 

 
 
Findings: Testing using Blaise i.s/ Blaise 5 
 

 Respondents had no issues navigating through the 
questionnaire.  All respondents said they had no issues with 
the next and back buttons and all were able to go back to the 
household grid section if they needed to make a change to the 
information they had provided.  Whilst it was deemed logical 
there were criticisms of the design with a couple of 
respondents suggesting that the format was ‘dated’.  There 
was some confusion with the function of the back button 
where respondents thought that pressing ‘back’ would result 
in the questionnaire being cancelled. 

 
 There were some issues with longer questions that required 

scrolling to find the appropriate answer as well as where more 
than one question was added to the page. One respondent 
realised that scrolling down the screen was required because 
he was no longer able to see the next and back buttons so it 
may be that these are used as a visual pointer through the 
questionnaire. 

 
 When questioned all respondents found the save and submit 

process to be a straightforward one. That said no-one actually 
completed the process. Approximately half of participants said 
they had read the information regarding the save page but 
with varying degrees of interest.  Respondents stated that not 
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reading the information provided would not have had any 
effect on their ability to complete the process. Visual design 
was the only aspect of the page to receive any negative 
attention with respondents reporting that they found the page 
to be stark. Respondents reported that they would like to see 
more information on this page regarding the purpose of the 
survey and what happens with the information provided in 
terms of confidentiality and security. 

 
 With regards to the tabs it was noted that whilst respondents 

were aware of them, they did not attempt to use them for the 
purpose intended. Respondents reported that they would not 
have been aware that the tabs served any purpose other than 
visual display of each respective household members 
information had not they not been advised after the fact by 
the interviewer. When questioned about the proposed 
purpose respondents reported the design feature as being a 
good idea. 

 
 

Frequency of the problem:.Rare 
 
Feasibility:   Further research needed.  
 
Suggestion:   Additional consideration needs to be given to the wording on 

  the next and forward buttons to ensure that respondents are 
  aware of their purpose.  It is also proposed that extra guidance 
  be provided in terms of the save and exit process so that  
  respondents are aware that they can save and return to the 
  questionnaire should they so wish.  An additional feature  
  which  will draw the navigation buttons further up the page so 
  they that are positioned directly underneath the answer stem 
  is currently being incorporated into the overall design.  It is 
   will take place in future waves.  It is also proposed that a more 
  detailed submission page be produced which highlights the 
  importance of the submission process.  Again this will be  
  assessed in the next wave of testing. 

 
 
 

 

 


