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Executive Summary 

This report presents the findings of the “Query on Data Collection in Social Surveys” which 

gathered information form National Statistical Institutes (NSIs) on the current use of mixed mode 

and web data collection in social surveys in the European Statistical System (ESS).  It is part of 

the ESSnet project “Data Collection in Social Surveys Using Multiple Modes” (DCSS). 34 

European and three countries from overseas participated between March and June 2013.  

In the query, NSIs were asked to report their experiences in implementing web questionnaires 

and using multiple data collection methods for social surveys. The focus of the ESSnet DCSS 

project is on the Labour Force Survey (LFS), but countries also gave information on their use of 

CAWI instruments and mixed mode designs in other social surveys. NSIs provided details on their 

current and future strategies regarding three topics: the design of web questionnaires, the 

implementation of mixed mode data collection and the application of software to design web 

questionnaires and manage data collection. The query also asked for suggestions on how to 

further increase cooperation among ESS countries in these crucial matters for the future 

development of official statistics.   

The following executive summary provides for a brief overview of the results of the query. For full 

context, detailed findings as well as tables and figures please consult the main part of the report. 

1. Modes used in different social surveys 

The query shows that web data collection for the LFS and for most of the other social surveys is 

still in an early phase of development. There is a wide diversity among the different surveys: 

While in the Census 13 countries implemented electronic questionnaires as concurrent mode, 

within the LFS so far only two countries – the Netherlands and Denmark – apply CAWI. In 

contrast, CAPI and CATI are still predominant modes in LFS data collection and other social 

surveys. Both modes (CAPI and CATI) share one specific character, which is the help of 

interviewers in administering the questionnaire. With the introduction of web questionnaires, the 

helpful support of interviewers is no longer available. It is therefore advisable to thoroughly 

observe how this change might affect data quality. 

Generally speaking, it might be justified and good practice to implement web data collection in 

one social survey while it would be unadvisable for another survey. Survey design elements such 

as the unit of response (i.e., household or individuals), obligation (i.e., voluntary or mandatory), 

time references, the length and complexity of the survey or the type of information collected call 

for the availability of different tools for different circumstances. 
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Additionally, to regional, economic and social circumstances in each country, data collection 

modes may also differ. Even though countries might be interested in data collection by CAWI, the 

general economic situation of their NSI or the country’s internet penetration might not allow 

following this modern high technology oriented approach. Consequently, what might be useful in 

one country is not feasible and advisable in other countries. 

When reflecting on modes, readers should also take into account the descriptions of the different 

social surveys in chapter 2. Even though all collected information is covered under the umbrella 

of social statistics, the scope of each survey is quite different in terms of topics, length, reference 

period and respondents (household/individual, both). 

Mixed mode data collection – Implementation strategies 

The section on mixed mode data collection inventories the experiences with mixed mode data 

collection within one wave, i.e., where different respondents within one wave of data collection 

can answer the questions in different modes. Although all mixed mode designs are described in 

the text, the focus was on experiences with web in the mix. Web data collection in a mixed mode 

design appeared to be rare for the first wave of the Labour Force Survey. For the later waves and 

for other social surveys, considerable experience with web questionnaires in a mixed mode 

setting was present. However, in learning from each other, the fact that designs and (LFS) 

questionnaires are so very different between countries, must be taken into consideration. For 

example, the eight minute LFS with a person sample of Norway is easier to put on the web than 

the one hour household survey of Germany.  Likewise, the practice of the Netherlands with rolling 

reference week and one entire month of trying to get people to answer the web questionnaire 

cannot be simply copied by countries that strictly adhere to the fixed reference week.  

Mixed mode data collection – Reasons for implementation 

Which design is chosen, is closely linked with the purpose of the mixed mode design. If the major 

purpose is to decrease coverage or non-response error, another design should be chosen than if 

cost saving is the major purpose. In the first case, a concurrent design where respondents are 

given a choice of modes, or a consecutive design where the most expensive mode is presented 

first, may be the designated choice. This is the design that is used by the majority of countries 

with mixed mode surveys. If, on the other hand, costs are the driving factor, a consecutive design 

where the cheaper modes are presented first, is the logical choice. This design is also used by a 

number of countries who indicate that substantial cost savings can be achieved, up to 50% of 

the prior costs of fieldwork. The drawback of this design is sometimes a slightly lower response 

rate than in the previous single mode design. On the other hand, there are indications that the 

concurrent design may be instrumental in achieving a slightly higher response rate. Firm 
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conclusions are difficult to draw, however, in view of the non-experimental nature of the data, 

and the different designs and circumstances in the responding countries.  

Not all countries indicate that introducing a mixed mode design reduces costs. This again is a 

function of the design chosen, and the design prior to the introduction of the additional mode. 

Introduction of web will save costs, but other designs with other modes will not necessarily do 

so. While data collection costs mostly went down, other costs, like costs of sampling, data 

processing, case management and adjustment may increase as a result of the greater complexity 

of the mixed mode process. A number of countries therefore specified that some costs went up, 

while others went down. Some indicate that, although other costs may have gone up, this is 

easily compensated by the decrease in costs of data collection. Most countries foresee that 

within the next five years mixed mode data collection will become more profitable, especially 

with the introduction or the increased use of web surveys.  

Measures to increase web response rates 

In a subsequent section of the questionnaire, NSIs were asked which measures they take to 

increase their web response. Information became available on the advance letters and the 

number of reminders. Advance letters for web surveys need specific attention. In addition to the 

regular information on the purpose of the survey and why the respondent should participate, 

information on how to log on the web, what passwords and other security measures are 

necessary, need to be described. This may result in a long and complicated letter. We have seen 

various examples of advance letters that use different approaches to handle this complication, 

like breaking up the information in various communications, or structuring the letter with clear 

headings and short descriptions. More knowledge on this subject is necessary, however.  

Most countries send two reminders, although the number of reminders is again a function of the 

length of the data collection period. Each reminder results in a clear increase in response. When 

a consecutive design is used, the number of reminders must be handled with care, in order not to 

unduly harass the sample units who will still need to be approached with other modes.  

Another measure that can be taken to increase (web) response rates is giving or promising an 

incentive. This measure is not commonly taken by NSIs, although some do, and some do it in 

times of expected or manifest low response rates. Information from the Netherlands showed that 

incentives in a web survey may increase response rates by over 10 percentage points. Within this 

ESSnet, all partners are presently involved in pilots and experiments that will further shed light 

on these and other issues concerning web response and the organisation of mixed mode data 

collection. The results will be presented in a separate deliverable.   
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Research and experience on/with mode effects 

The last part of the questions on mixed mode designs handled the important issue of mode 

effects: its detection, prevention and adjustment. A substantial number of countries has 

performed experiments and other research to determine the effect of introducing another mode 

on distribution of response and / or substantive variables. The results are only discussed in 

terms of the methods applied. As to the findings themselves, they will be discussed in a separate 

deliverable on mode effects. Most countries try to forestall mode effects to arise by careful 

questionnaire design, by design guidelines and by training. Adjustment for mode effects is not 

often done. Sometimes, whether or not adjustment for mode effects is performed, depends on 

the survey, more than the design. Mode effects are the subject of a separate ESSnet deliverable, 

and will be discussed in great detail there.  

2. CAWI instruments in social surveys 

Only two countries, the Netherlands and Denmark, have realised web-based data collection 

(CAWI) in the regular implementation of the LFS so far. In other surveys, however, there is a 

visible trend towards web questionnaires, particularly in the case of the Census (almost half of 

the countries) and a bit less so in other social surveys (rarely in EU-SILC, sometimes in HBS & ICT) 

There is experience in the NSIs to implement electronic questionnaires in social surveys, and it 

was the purpose of one of the sections in the query to collect data on how NSIs design their 

electronic questionnaires.  

Unimode design or generalised mode design 

In theory, one of the basic decision NSIs have to take in the development of new CAWI 

instruments for mixed mode designs is between so-called unimode designs, on the one hand, 

and generalised mode designs on the other. In principle, the majority of NSIs do adjust their 

questionnaires to a certain extent when transferring them into web questionnaires; in other 

words, they do not apply the unimode approach. However, the extent to which modifications are 

made is different for the various elements of questionnaire design (such as adjustment to the 

wording of question and answer categories, the wording and placement of instructions or the 

order of questions). This is also reflected in the results of the query: While placement and 

wording of instructions are subject to major adjustments in some instances, there are 

predominantly only slight adjustments to the wording of questions and answer categories. 

There are a lot of countries which do additionally slight adjustments while merging and splitting 

questions. Methodological research has shown that this might have an impact on the responses. 
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Whether adjustments in fact lead to mode effects is a related research question which has been 

partly addressed in one of the deliverables of the ESSnet DCSS project.  

Errors checks in CAWI 

NSIs apply hard, soft and edit checks to different degrees: Edit checks are applied without any 

limits, soft checks are more restricted and hard checks even more limited. This strategy is 

compatible with the expectation of respondents: They are used to edit checks by other web 

applications, less familiar with soft checks and accept some hard checks, but do not want to be 

confronted too much with such control system. It turns out that the topic is not trivial at all: When 

implementing errors checks in CAWI instruments NSIs need to follow a strategy that aims at 

receiving fully completed questionnaires without scaring off respondents.  

Navigation & screen design in CAWI 

One of the more fundamental questions in web survey design is about the choices with regard to 

arranging survey questions on the screen. A very general distinction is that between paging and 

scrolling designs. The pure type of a paging design would be to have every question displayed on 

an individual page whereas the pure type of a scrolling design would mean one single page for all 

questions. The query reveals that there is a clear preference for paging compared to scrolling 

designs among the NSIs responding to this question. Next to the issue of arranging the questions 

of a web survey on the screen, another importance choice relates to the navigation through the 

whole questionnaire. The majority of countries who responded to this question said they only 

used forward-/backward-buttons to navigate through their CAWI instruments. These results are in 

accord with a lot of web questionnaire designs that are well-known from market-research and 

other surveys conducted via the web. However, it remains unclear if this fundamental design can 

meet all requirements of collecting data in social surveys. With regard to more complex surveys, 

for example, all those in which several household members have to fill in parts of the 

questionnaire and do data entry in several steps and at different point in time, simple clicking on 

the forward button is less practicable. In this respect, research in the ESSnet DCSS will present 

practical experiences which may lead to some helpful recommendations. 

Future support for the implementation of web surveys 

At the end of the query there was a question on future support and co-operation among ESS 

members in the field of web surveys. Particularly popular is the suggestion to offer training 

courses for staff members of NSIs on how to design web questionnaires, followed by creating a 

handbook on recommended design for web questionnaires. Other suggested support measures 

also seem attractive to the members of the ESS, however, somewhat less so than the former 
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measures: a programmed model web questionnaire; a list of recommended requirements when 

selecting a software package; or a list of recommended software packages.  

 

3. Software, case management systems and IT environment  

The implementation of CAWI brings with it a range of IT demands that go beyond the mere 

programming of the web questionnaire. When new CAWI instruments are implemented in official 

statistics, questions on standardisation, data security, multiple mode data collection, case-

management systems and cost-effectiveness have to be addressed, just to name a few important 

concerns. Thus NSIs were asked to provide information on rather general issues such as (a) 

software packages they apply for designing web questionnaires, (b) the readiness of software-

packages to adapt the original questionnaire programming (questionnaire data model) for 

different modes (i.e., readiness for mixed mode data collection) and (c) IT solutions to organise 

fieldwork (case management systems). Due to routing less than half of the NSIs responded to the 

questions.  

In-house or commercial products 

With regard to in-house or commercial products for programming electronic questionnaires the 

replies were not quite even: Nine countries used commercial products, six in-house products. 

The major commercial software is Blaise. In another question, NSIs were requested to point out if 

the basic programming of the web questionnaire (e.g., variables and value labels, wording of 

questions, filters, errors checks etc.) can be used for other modes too (i.e., one data model for 

different modes). Commercial products are better suited for various modes than in-house-

products. The importance of the readiness of software packages for multiple mode data 

collection should not be underestimated. Countries that are just now starting discussions about 

appropriate tools to programme web questionnaires are advised to reflect on their preferable 

software also with regard to the feasibility of programming in different modes. 

Implementation in other NSIs 

The software packages could principally also be used in other institutions (see graph 14). 

However, it is noticeable that mainly the commercial applications can be smoothly imported in 

other institutions. The usage of in-house solutions is generally only possible after adjustments –

technically and linguistically – as most of the in-house products are adapted to special 

circumstances of the specific NSI. 
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Selected software packages for web questionnaires 

Among those countries already conducting web surveys the majority has already chosen a CAWI 

software solution for all social surveys. Even though the clear majority uses only one software 

package, there is a small group of countries which make use of additional software in specific 

cases. This reveals a problem which is frequently discussed at conferences: Actually, there is 

neither one single web questionnaire design which meets all requirements nor is there a software 

package which meets all required standards. As software packages have different capacities and 

features it is reasonable to employ different software solutions for specific surveys. However, 

taking this statement into account, NSIs are confronted with a dilemma: On the one hand, they 

are supposed to work effectively by employing one standardised tool for all surveys (one-fits-all 

approach) while on the other hand, using different software packages for individual surveys 

could provide for a tailored instrument ensuring high data quality. 

Case management systems 

Besides the demand on a suitable software package to programme web questionnaires, there is 

another issue of big importance which relates to the entire data collection process and IT-based 

support. Half of the NSIs make use of a software package system for designing web 

questionnaires which can also be used to organise fieldwork. There does not seem to be a 

difference between commercial and in-house products. There is a weak tendency to handle 

multiple mode data collection with individual case management systems, an approach that is 

clearly inefficient. There is certainly need for improvement and software support to organise 

multiple mode data collection in social surveys. 
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1. Introduction 

Appropriate and effective data collection methods are the basis for high quality data in the 

European Statistical System (ESS). However, there is much discussion at ESS concerning cost 

and time constraints which could potentially hinder quality aspects. Consequently, many 

countries are reconsidering their modes of data collection. Web-based data collection is cost-

efficient and may also counterbalance low response rates: Specific groups of respondents 

actually favour this form of data collection and modern technology provides various solutions for 

collecting data via the internet. 

Against this backdrop, Eurostat initiated the ESSnet project “Data Collection in Social Surveys 

Using Multiple Modes” (DCSS) with the purpose to support Member States in their development 

and implementation efforts. The project was launched in September 2012 and will continue till 

September 2014. Eurostat encouraged National Statistical Institutes (NSIs) to interact with and 

learn from each other in this consortium.  

The main objective of ESSnet is to stimulate early collaboration among countries, to harmonise 

and standardise national practices, to transfer knowledge and to support countries less 

experienced with CAWI instruments. In addition to facilitating the introduction of web-based data 

collection for social surveys, the project places specific emphasis on the impact of mixed mode 

aspects. 

Two main work packages were defined: 

(a) the development of web-based data collection tools; 

(b) the impact of implementing multimode data collection tools. 

In preparation for these two work packages a query on the status quo of mixed mode and web 

data collection in social surveys was carried out. The query was conducted in the ESS and some 

overseas countries during the period of March 2013 to June 2013. Participation was voluntary 

and 37 NSIs participated (34 European countries and three overseas countries). We wish to 

express our appreciation for the high response rate and for the commitment to support the 

project. 

It was the purpose of the query to provide background knowledge about the European and 

international status quo of mixed mode and web data collection in social surveys. While the main 

part of the query is dedicated to data collection in the context of the LFS, several questions also 

refer to other social surveys and to general IT issues in the implementation of web 

questionnaires. Even though the LFS has been selected as main focus in the query, the 
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information may also be useful with regard to other relevant surveys. Which mode design is 

appropriate for the different surveys is ultimately related to issues like reference period and 

timing, unit of response (individual or household) or the amount and type of questions. More 

insight on the important decisions that developers of web questionnaires face will be addressed 

in detail when the results of the whole ESSnet DCSS project will be presented at the end of 2014. 

The present report provides information on the variety of data collection modes that are applied 

in different surveys in the ESS. We have the pleasure to broaden our European perspective with 

input from overseas countries that also participated in the query. These are the Australian Bureau 

of Statistics (ABS), the U.S. Census Bureau and Statistics New Zealand. 

Each chapter of the report starts with a brief background on the topic (e.g. units of response, 

purpose of the question) and commented tables and figures with the most important results. 

Interested readers in country-specific results are requested to refer to the annexes. Tables and 

figures in the annex are differentiated by countries, modes of data collection and social surveys. 

Consequently, readers may evaluate issues from different perspectives.  
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2. Method 

 

Developing the questionnaire  

In a round of discussions the most relevant questions with regard to web and mixed mode data 

collection were assessed. These questions formed the basis of the questionnaire with six 

substantive sections:  

1) Overview of data collection in Social Surveys, with questions on the modes used in 2012,  
or most recently, in the main social surveys (Labour Force Survey (LFS), European Survey 
on Living-Conditions (EU-SILC), Information, Communication and Technology Survey (ICT), 
Census and  Household Budget Survey (HBS) for the ESS members, LFS and a choice of 
surveys for the other NSIs), as well as the present and envisioned distribution of modes 
used;   

2) Description of the design of the LFS and one other social survey, with, if applicable, 
questions on various aspects of mixed mode designs. This includes, for example, the 
timing for mode switches, response rates, organisation of mixed mode, mode effects and 
weighting for mode effects. NSIs were encouraged to send us any relevant information to 
illustrate their answers. Whenever applicable, NSIs received questions on mixed mode 
designs that include web data collection. Specific questions on advance letters, 
reminders, incentives and other measures to attain a high response rate were asked only 
when web data collection was one of the modes;    

3) Description and design of one other social survey, preferably one where a mixed mode 
design included web as one of the modes; 

4) A section on web questionnaires, with questions on error checks, arrangement of 
questions on screen, and on screen navigation;  

5) Software packages and IT environment, with questions on the software used or envisaged 
for web questionnaires and/or mixed mode data collection;   

6) Future perspective, with questions on the envisioned situation in five years, and the 
support that NSI’s consider most helpful in the transition to web and mixed mode data 
collection. 

The questions were reviewed extensively with some partners, support group members and 

advisors of the ESSnet DCSS, as well as by representatives of Eurostat. See appendix 1 for the 

complete questionnaire. The questionnaire was programmed in Blaise5 by Statistics 

Netherlands. Not all questions were presented to all NSIs: The questionnaire was routed 

according to the NSI’s situation concerning web and mixed mode data collection.   

Fieldwork and response  

An advance letter with a link to the questionnaire was sent to the 33 ESS and to acceding ESS 

countries, as well as to 8 institutions outside of the ESS: the NSIs of Australia, Canada, New 
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Zealand and South Korea, plus the US Census Bureau, the US Bureau of Labor Statistics and the 

US National Cancer Institute. The LFS representatives in each NSI were addressed and asked to 

circulate the questionnaire among subject matter specialists in each section. 

One informal reminder and two additional reminders were sent, resulting in a response rate of 

83%; 90% response of (acceding) ESS-members and 40% response of non-ESS-members. 

Subsequently, a paper questionnaire with 6 central questions was presented to the non-

responding ESS members during a LFS workshop. This resulted in a response rate of 93% on 

these central questions (100% of (acceding) ESS members). Within the report we either refer to 

European countries (no distinction between Member and acceding) or (occasionally) to overseas 

countries. 

Participating countries 

Countries (n=37): The results presented are aggregated by groups of participating countries, 

whereas in the Appendix results are displayed by single countries (NSIs). The following groups 

are distinguished: 

European countries (n=31): Austria, Belgium, Bulgaria, Cyprus, Czech Republic, Denmark, 

Estonia, Finland, France, Germany, Greece, Hungary, Ireland, Italy, Latvia, Lithuania, Luxembourg, 

Malta, Netherlands, Poland, Portugal, Romania, Slovakia, Slovenia, Spain, Sweden, 

United Kingdom, Croatia, Iceland,  Norway, Switzerland.   

Overseas countries (n= 3): Australia, New Zealand, USA (Bureau of the Census). Overseas will be 

quoted in the report but are not generally integrated in figures or tables.  

Some countries did not participate in all parts of the survey. These countries only replied to part 

A and E of the query. Those countries are Romania, Iceland and Serbia. 

The number of countries (n) answering each question may differ as a result of this, but also as a 

result of routing differences.  

Reference period  

NSIs were asked to report on their most recent year of data collection. Consequently, for most of 

the surveys the reference period will have been 2013. In rare cases it was 2011, and with regard 

to the Census it was mainly 2010. 

Social Surveys 

NSIs were asked to describe the modes used in the LFS, EU-SILC, ICT, HBS and the Census. We 

give a short description of these studies in order to highlight that they are very different, and that 
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introducing web data collection and/or mixed mode data collection may have different 

implications for each survey.  

 

a) The Labour Force Survey (LFS) is the largest social survey in the European Statistical 

System (ESS) and covers at least 50 questions (in the case of the Netherlands). In the case of 

Germany, the LFS is integrated into the Micro-Census and covers more than 160 questions. Other 

countries use registries as complementary data source and can thus reduce the amount of 

questions. Some countries apply one questionnaire for all household members while other 

countries distribute individual questionnaires. This makes a big difference in terms of fieldwork 

and case-management systems as well as with regard to the design of questionnaires. Data are 

mainly on employment and education related demographics which makes the LFS a highly 

politically relevant survey. There is also considerable time pressure within the EU to deliver the 

data of the LFS. These constraints need to be considered when contemplating changes to the 

design of the LFS. 

b) European Survey on Living-Conditions (EU-SILC): Within the scope of this survey, 

households deliver data on their economic situation, such as expenses and income, social 

security systems and general living conditions. Details requested are subject of checking 

documents and household administrational systems. EU-SILC is repeated over several waves, 

and households may get used to the questionnaire. While it seems adequate that interviewers 

are available to assist respondents with the more complex questions in the first wave(s) of the 

survey, a switch of mode to self-administered surveys might be possible and seems appropriate 

for follow-up waves. 

c)  Information, Communication and Technology Survey (ICT): The ICT, a cross-sectional, 

annual survey, focuses on IT relevant issues which are quite demanding in respect of IT 

knowledge of the respondents. It covers more than 50 questions and includes rolling modules 

which makes it easier to adapt to the newest developments in IT-related topics. One source of 

complexity has to be considered when thinking about switching to mixed mode designs: 

Household and individual questions have to be integrated in one survey. 

d) Household Budget Survey (HBS): The HBS collects data on the daily expenses of 

households which can mainly be retrieved from the households’ book keeping. The type of data 

differ a lot from other social surveys: Besides entering data on daily consumption respondents 

have to classify and code items themselves with the help of the tool. 

e) Census: The Census by concept is limited to a few questions and only collects basic 

demographic data. The limited amount of questions, however, does not automatically imply that 
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concepts are less complex, as these also rely on definitions applied in statistical data collection 

and may not comply with people’s everyday language. One has to consider two different 

perspectives when thinking about changes to the Census questionnaire. The Census data are of 

longitudinal interest which means that countries consider the developments of variables over 

time. But Census variables are also regarded from an international perspective in worldwide 

comparisons for one specific point of time (cross-sectional perspective).This situation demands a 

sensitive approach in the implementation of changes to mode and questionnaire of the Census.  

In conclusion, when drafting recommendations for appropriate, selected modes and for CAWI 

instruments, a considerable number of details need to be considered. Any changes have to be 

made in the context of the general design of the respective survey. Peculiarities of the specific 

survey must be taken into account in order to achieve a tailored survey design for each social 

survey. Finally, setting up web questionnaires as a new tool of data collection is – at least at the 

beginning – very time and resources consuming. This can make it difficult for some countries to 

implement these changes. 

 

Data sources and modes 

We asked countries which modes they applied in their data collection for social surveys. 

Additionally, it was also possible to indicate that registries were made use of, as several 

countries use registries as complimentary data sources (e.g. Census, partly LFS). Even though 

registries are regarded as data source, they are methodologically not considered to be data 

collection modes. Consequently, we classify countries as applying mixed mode only if different 

data collection modes are used. If countries use registries as complementary data source, this is 

indicated, but not listed as a kind of mode. 

Terminology: “CAWI” versus “web” 

Throughout this report, we use the terms web (data collection) and CAWI (computer assisted web 

interviewing) interchangeably. Even though the term CAWI is technically not correct (there is no 

interviewing taking place), the term is commonly established and we will adopt it.  

 

Modes, waves and fieldwork periods 

In the inventory of modes used for data collection we were interested in all modes in all waves. In 

the part on mixed mode data collection, the focus shifted to different modes within one wave of 

data collection. At the beginning of the questionnaire section on this subject, respondents were 

explicitly reminded that:  
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• We consider data collection as mixed mode when data are collected by different modes for 

different respondents within the same fieldwork period and within the same wave. That 

means that if the first wave of a survey is in another mode than subsequent waves (like for 

example in many Labour Force Surveys), that does NOT constitute mixed mode data 

collection. 

• When we talk about mixed mode surveys, we refer to the phase of data collection, NOT to the 

phase of contacting.  

 

In the following chapter 3.1, we will first give an overview of the modes that are used in various 

social surveys, as well as the plans that NSIs have concerning the introduction of web data 

collection in the coming years. Chapter 3.2 describes the design of CAWI questionnaires as used 

by the NSIs. Chapter 3.3 depicts in more detail the mixed mode data collection practices of NSIs. 

Chapter 3.4 handles issues concerning software, case management and IT. Chapter 4 briefly 

summarises and discusses findings.  
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3. Results 

3.1 Modes used in social surveys 

The ESSnet project selected the LFS as example for the investigation of the use of multiple mode 

designs and web questionnaires in official statistics. Yet, countries are running several other 

social surveys and thus may have experience with multiple mode systems outside the scope of 

the LFS. This is why, at the beginning of the query, NSIs were asked to report on their modes of 

data collection across different social surveys as well as in the recent Census. The results reflect 

the heterogeneity in the implementation of different modes for different social surveys. The query 

started with a general question on the implementation of different modes in several selected 

social surveys. As common surveys in the European Statistical System, the LFS, EU-SILC, ICT and 

HBS have been displayed by default to describe the modes of data collection. The Census has 

been chosen as well1.  One of the leading questions regarding the implementation of the LFS is 

how the multiple mode approach differs across wave one and the additional waves of the LFS.  

Single or multiple mode in social surveys 

Figure 1 shows that there is a noticeable variety with regard to the implementation of multiple 

modes across the different social surveys: 

Single mode is still the most frequent solution 

• Even though multiple mode approaches are used for all surveys, single mode 
designs are still the most popular choice (with the exception of the LFS in the 
second and later waves). 

• The 1st wave of the LFS and the EU-SILC surveys are still conducted as single mode 
data collection in about three quarter of the cases. 

• With regard to the ICT, two thirds of the cases are conducted by single mode.  
• Only the HBS is implemented as multiple mode design (predominantly two 

modes, in few cases three modes) in half of the countries. 
  

                                                           
1 However, the Census is only subject of report in chapter 3.1  



9 
 

Figure 1: Implementation of modes by surveys in European countries (n=34)  

 

*Please note: This figure does not show results of overseas countries and does not consider registries as distinct type 
of mode. 

 
The 2nd and later waves of the LFS paint a different picture (see additionally figures in Annex 3 

“Detailed Data”) 

• More than half of the countries carry out the survey using a multiple mode 
approach (in few cases even with three modes).  

• Additionally, six countries in the LFS are complementing their data by using 
registries (DK, NL, IS, NO, ES and SI).  

• However, within the scope of the LFS, the general tendency is to apply not more 
than two modes. 

• In the 2nd wave of the LFS, CATI is the most frequent single mode followed by CAPI. 
• The most frequent multiple mode combination is CATI/CAPI; this is also the case 

in Eastern Europe. 
• Two of the three overseas countries already realise LFS multiple mode in the first 

wave and continue as such in the consecutive waves.  
 

The Census is different 

• The Census shows a rather different picture: More than half of the countries conduct 
the Census by the implementation of multiple mode, making sure to reach most of 
the respondents by offering several modes. 

• Eight countries retrieve their data only by registries. 
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• Among the countries conducting surveys (n=26), thirteen apply web questionnaires, 
but not as single mode. 

 

Figure 2: Multiple mode in the Census (n=26)  

*Eight countries use register as only data source of the Census 

 

Typical single mode in social surveys 

The following section moves the focus from multiple mode data collection to single mode 

designs in showing the frequency of different single modes used in social surveys (see figure 3).  

Figure 3: Typical single mode instruments (n=different for each survey)  

 

*Please note: This figure does not show results of overseas countries and does not consider registries as distinct type 
of mode. Information on these matters will be mentioned in the text. 
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Each social survey has different distributions of single mode instruments: 

• When single mode is applied, the first wave of the LFS is mainly conducted by 
CAPI (11 countries), followed by PAPI (8) and CATI (7) instruments.  

• Apparently, PAPI interviews in the LFS are predominately used in Eastern 
countries; this is the case for the ICT, EU-SILC and HBS, but neither for the LFS 2 
nor for the Census. 

• Western European countries use CAPI or CATI much more frequently in single 
mode designs than Eastern European countries. 

• Generally, Eastern European countries make less use of CATI interviews in 
comparison to Western European countries.  

• The three most common modes implemented in single mode designs are PAPI, 
CATI and CAPI. All of those are interviewer-administered, none is self-completion. 

• There are six countries complementing their LFS survey data additionally by their 
registries (DK, IS, NO, ES, SI, NL). Five out of six are those with single mode (only 
the Netherlands make use of registries in a mixed mode design). 

• One overseas country, namely the US Census Bureau, applies CAPI as single 
mode in the first wave.2 

• EU-SILC’s most frequently used single mode is CAPI (12 countries). 
• CATI is very common in the LFS 2 (9/14 with single mode) and frequently applied 

for the ICT while it is less frequently applied in all other social surveys. 
• The Census and the HBS, on the other hand, show less dominance of single 

mode: There is a strong tendency to multiple modes.  
 

Implementation of web questionnaires 

• Basically, web questionnaires are still less prominent in social surveys. In the 
case of the LFS only two countries implemented an electronic instrument so far. 

• There is, however, one significant exception: Thirteen countries employ web 
questionnaires for the Census. This is the case for both Western and Eastern 
European countries 

• No country implements CAWI as single mode instrument (in 2012); instead CAWI 
serves as concurrent mode in several surveys (the only exception being the 
Netherlands in the HBS). 

• Only one country (DK) applies web questionnaires for EU-SILC, three countries for 
ICT (DK, BE and FR) and another three countries for HBS. 

• Among the three overseas countries, Australia has a web questionnaire in the 
LFS; NZ are currently considering the option which is also the case for Statistics 
Canada3. 
 

 

                                                           
2But the US is currently implementing a CAWI instrument as mixed mode alternative 

  
3Unfortunately, Statistics Canada did not participate 
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Figure 4: Web questionnaires in Social Surveys 

 
 

Main modes in social surveys 

Another view on the implementation of modes is to accumulate all modes applied, regardless of 

their being employed in a single or multiple mode system. This approach allows showing which 

modes are mainly in use and displaying the main distribution of modes within the different social 

surveys. The Y-Axis shows the number of ESS countries that indicated the use of a certain mode 

with the social surveys listed on the x-Axis. There are a few points to notice: 

• With regard to the LFS 1, CAPI is the main instrument for data collection, followed by PAPI 
(Eastern Europe) and CATI (Western Europe) as second most important mode. 

• The most frequently used mode in the second wave of the LFS is CATI. Several countries 
switch from CAPI to CATI between waves 1 and 2, including a few Eastern European 
countries. 

• The main data collection mode for EU-SILC is CAPI, followed by PAPI which is the main 
mode of choice of many Eastern European countries. 

• In ICT, CATI is the main mode, almost equally followed by CAPI and PAPI. 
• The HBS is mainly conducted by paper, either with or without an interviewer. 
• Contrary to the other social surveys, the Census shows a very different pattern: Web 

questionnaires are the main mode in thirteen countries, but applied concurrently.  
Additionally, paper questionnaires conducted with or without interviewers are rather 
common, too (PAPI (11), PAP (11).  

• Registries, not counted as mode but as data source, are becoming more and popular: Not 
only the Census, but also EU-SILC and the LFS are benefiting from registries these days. 
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Figure 5: Main modes implemented (regardless by which combination or as single mode), multi-
response options  

 

*Please note: This figure does not show results of overseas countries and does not consider registries as distinct type 
of mode. Information on these matters will be mentioned in the text. 
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lot of countries are therefore confronted with the high demands on their IT development. This 

issue will be discussed in more detail in section 3.3. The three overseas countries are slightly in 

advance: Two countries have a policy towards web questionnaires (Australia, New Zealand); the 

U.S. Census Bureau recently implemented their American Community Survey with a web 

questionnaire being one mode of choice. 

 

Figure 6: Policy on the implementation of web questionnaires (n=24) 

6 

 

 

Conclusion: Modes used in social surveys  

In summary we conclude:  

(1) Even though single mode data collection is still the most frequently used option (see 
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(3) Several countries have some experience with web questionnaires from the Census 

(thirteen countries). Even though design strategies for the Census may differ from those 

in other social surveys, it is important to recognise that not all countries will have to start 

from scratch when implementing web questionnaires. These initial experiences can prove 

helpful when it comes to the design of web questionnaires for more complex social 

surveys. 

(4) The Census is unique with regard to the implementation of mixed mode and the use of 

web questionnaires: A considerable number of countries use modern technologies 

(almost a third has conducted the Census using CAWI in mixed mode designs) and 

include data from registries. Plus, there is a range of different configurations of mixed 

mode data collection. 

(5) Generally speaking, web questionnaires in social surveys in the ESS are employed only to 

a limited extent: Two countries for the LFS (NL,DK), one for EU-SILC (DK), three for ICT (DK, 

BE,FR) and also three for HBS (NL, DK, NO). 
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3.2 Design of CAWI instruments 

Only two countries, the Netherlands and Denmark, have realised web-based data collection 

(CAWI) in the regular implementation of the LFS so far. In other surveys, however, there is a 

visible trend towards web questionnaires, particularly in the case of the Census (almost half of 

the countries) and a bit less so in other social surveys (rarely in EU-SILC, sometimes in HBS & ICT; 

see chapter 3.1). There is experience in the NSIs to implement electronic questionnaires in social 

surveys, and it was the purpose of one of the sections in the query to collect data on how NSIs 

design their electronic questionnaires.  

This section was answered by the 16 NSIs who carry out some of their social surveys using web 

questionnaires. Six countries (Estonia, Finland, Germany, Luxembourg, United Kingdom and 

Norway) replied by describing designs embedded in current tests, pilots or experiments with 

regard to CAWI in the LFS. Nine countries (Belgium, Bulgaria, France, Italy, Latvia, Netherlands, 

Spain, Sweden and Switzerland) replied in respect to other social surveys in which CAWI has 

been introduced as an instrument. The two NSIs of Denmark and Netherlands provided 

information of web-based data collection in the context of the LFS, already in regular production. 

In other words, this section in the query collected data on the design of web questionnaires for 

three groups: (a) countries with web in the LFS in regular production, (b) countries who use web 

in the LFS for pilots and experiments and (c) countries that conduct any other social survey with 

electronic questionnaires.  As a consequence, there are two surveys the Netherlands reported on 

– one based on their experience regarding the implementation of the LFS as a regular CAWI 

instrument and the other based on the use of CAWI in other social surveys (so in terms of cases 

the Netherlands is counted as “two cases of web questionnaires”). To include as much relevant 

information as possible in one clear overview, the findings of these groups (a-c) have been 

aggregated into one group. This leads to a total number of 17 cases with regard to most of the 

questions discussed below. 

Unimode or generalised mode design  

One of the basic decision NSIs have to take in the development of new CAWI instruments for 

mixed mode designs is between so-called unimode designs on the one hand and generalised 

mode designs on the other. Applying unimode designs generally means to have the exact same 

design for each and every mode. The generalised mode design, on the other hand, displays 

questions, answer categories and instructions differently across different designs while trying to 

ensure as much as possible that the meaning and intent is consistent across the different 

modes. Both approaches have their advantages and disadvantages. Figure 7 depicts which kind 

of adjustments NSIs make in the development of new CAWI instruments.  
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Most prominent is the adjustment of placement and wording of instructions: In more than three 

quarters of the cases NSIs opted for some kind of adjustment. Seven out of 17 NSIs who 

answered this question make major adjustments to the placement of instructions, and an 

additional seven opt for slight adjustments while three make no changes at all. With regard to the 

wording of instructions, six NSIs go for major adjustments, eight categorise their adjustments to 

wording as “slight” and three say they do not adjust wording of instructions to CAWI instruments. 

Web questionnaires are self-completed questionnaires in which respondents need to complete 

the questionnaire without the help of interviewers. Instructions are therefore of particular 

relevance for the communication of statistical concepts to respondents.  It seems that NSIs are 

sensitive with regard to the transfer of concepts in electronic questionnaires as a matter of 

achieving functional equivalence between CAWI and other modes. The adaptation of instructions 

is therefore most prominent.  

Figure 7: Adjusting questions to web questionnaires (n=17) 
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NSIs consider their adjustments to the wording of questions to be major. Five countries state that 

they stick with the exact wording of questions for their newly developed CAWI instruments. 

With regard to the other three aspects of questionnaire design listed in this question, NSIs do not 

seem to think that major changes are necessary or advisable. Yet, even when it comes to the 

wording of answer categories, the amount of answer categories and the potential for merging 

and splitting questions, more than half of the countries decided to slightly adjust their 

questionnaires (cf. figure 7). These results suggest that the concept of unimode design is not 

strictly used in practice. Still, NSIs are careful in implementing changes. This is reflected by the 

fact that slight adjustments are more frequent than major adjustments. On the other hand, 

changes in wording are more frequent than one might have expected.  Countries should make 

sure to test that the intent and meaning of questions in fact remain the same, so that functional 

equivalency is safeguarded.  

 

Error checks  

 

Figure 8 provides details on the implementation of error checks by NSIs in web questionnaires. 

The first important distinction when it comes to error checks is between soft and hard checks. 

Soft checks remind respondents to provide answers without actually forcing them to do so. For 

example, if respondents want to continue with the next web survey page without having 

answered all questions on the current page, a soft check would ask the respondents to answer 

this question before moving on, while still allowing them to continue with the next question 

page. A hard check, on the other hand, would force the respondents to answer the question 

before continuing with the next question page. In brief, one could say that soft checks can be 

ignored while hard checks cannot.  

The query asked NSIs to state whether they make use of soft checks and hard checks in their web 

surveys. More precisely, the question inquired whether NSI have standards which define a limit 

to the amount of checks used in an online questionnaire or not. Figure 8 shows that the use of 

soft and hard checks is nearly identical. Almost all NSIs work with both soft checks and hard 

checks, and there is a clear majority that defines certain limits to the use of both of them in web 

surveys.  
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Figure 8: Error checks in web questionnaires (n=17) 

 

 

Figure 8 furthermore shows the use of edit checks in web surveys among the countries in the 

ESS. Online questionnaires allow for the automatic check of the plausibility of individual answers 

and the consistency of answers across the whole survey. For example, edit checks could alert 

respondents in case of implausible answers (e.g., if a respondent were to indicate that he is 139 

years old) or in case of inconsistent answers (e.g., if a respondent were to indicate that she 

currently attends high school after having stated that she is 53 years old). In 15 out 17 cases, NSI 

make use of these error checks. Seven of those have a predefined limit to the use of edit checks 

in a survey while eight do not set a general limit to the number of edit checks that can be applied.   

 

Navigation  

 

One of the more fundamental questions in web survey design is about the choices with regard to 

arranging survey questions on the screen. Discussions on this matter have been going on for a 

number of years now, the assumption being that different survey design choices might lead to 

different responses. A very general distinction is that between paging and scrolling designs. The 

pure type of a paging design would be to have every question displayed on an individual page 
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Figure 9: Screen designs in web questionnaires (n=22) 

 

 

A brief glance at figure 9 reveals that there is clear preference for paging compared to scrolling 

designs among the NSIs responding to this question. A few NSIs made use of the possibility to 

check several answer options if more than one applied (which leads to n= 22). The paging design 

with several questions on one page and no scrolling and the paging design with one question 

per screen are equally popular among NSI and have both been mentioned nine times. All other 

designs are hardly used by members of the ESS. One country each indicated the use of a tab-

design and a scrolling design. Two NSI employ mixed designs which include both scrolling and 

paging features. 

Next to issue of arranging the questions of a web survey on the screen, another importance 

choice relates to the navigation through the whole questionnaire (see Figure 10). There are 

several potential options when it comes to the paging design of CAWI instruments: via forward 

and backward buttons, with an additional navigation tree, via tabs on the upper part of the 

screen or with a navigation tree on the margin of the screen. Figure 10 shows that there clearly is 

one preferred option with regard to the current paging design of web questionnaires in the ESS. 

11 out of the 17 NSI who responded to this question said they only used forward-/backward-

buttons to navigate through their CAWI instruments. An additional four use forward-/backward-

buttons in combination with a navigation tree. One NSI makes use of tabs on the upper part of 

the screen in their web questionnaire; another NSI indicated that they went for an altogether 

different solution. 
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Figure 10: Navigation within paging design (n=17) 

 

These results are in accord with a lot of web questionnaire designs that are well-known from 
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which several household members have to fill in parts of the questionnaire and do data entry in 

several steps and at different times, simple clicking on the forward button is less practicable. 

Thus, some solutions seem rather promising but are difficult to implement in some specific 

cases. In this respect research in the ESS DCSS will show some experiences and may lead to a 

sufficient, approved recommendation. 
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Generally speaking, all five suggestions for future support among NSIs are to some extent or 

another considered helpful. There clearly seems to be a wish by NSIs in the ESS to receive 

assistance with regard to the future implementation of web surveys. Particularly popular is the 

suggestion to offer training courses for staff members of NSIs on how to design web 

questionnaires. 16 out of 26 NSIs consider this to be a “very helpful” offer of support while only 

two see no use for this. The idea to create a handbook on recommended design for web 

questionnaires finds unanimous support. 12 NSIs think this would be “very helpful”, 11 consider 

it to be a “quite helpful” option and three indicate that it would at least be “a little helpful”. 

Other suggested support measures also seem attractive to the members of the ESS. 11 find the 

suggestion of a programmed model web questionnaire “very helpful” while only four think it is 

“not at all helpful”. 

 

Figure 11: Potential for future co-operation (n=26) 
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extent to which this would be actually useful: Eight NSIs each say that such a list has the 

potential to be “very”, “quite” or “a little” helpful.  

In conclusion, further activities of the ESS to help NSI in the implementation of new CAWI 

instruments seem to be in high demand and appreciated. While the extent to which members 

judge the five potential measures to be helpful varies, a clear majority of NSI think that all of 

these suggestions would make it easier for them to advance in the field of web questionnaires.  

  



24 
 

3.3 Mixed mode data collection  

This section describes in more detail the results concerning the organisation of mixed mode data 

collection for those NSIs who have mixed mode experience for either the LFS or other social 

surveys. As could be seen in the results of chapter 3.1, there is a wide array of designs that is 

used within the ESS for the same survey. But also within NSIs designs vary widely over surveys. 

We have seen that in the majority of countries the LFS is single mode for the first wave. For the 

census on the other hand, the majority of NSIs uses a mixed mode design. Table 1 shows that, 

when modes are mixed, the mix is mostly between interviewer modes for the LFS and SILC, while 

a mix of interviewer – non-interviewer modes is more common for ICT, HBS and the Census.  

When interpreting the results of the questions on the organisation of mixed mode in this section, 

it is important to keep in mind the different designs of the divers surveys. Research into mode 

effects or the way in which design transitions are handled, for example, may be more pertinent 

for interviewer – non-interviewer mode mixes than for other mixes.  

The wide array of designs, combined with the fact that not all NSIs report on the same surveys, 

makes it impossible to analyse mixed mode organisation neglecting the different social surveys. 

Consequently, the table present results by the different surveys and combinations of modes.  
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Table 1 Mixed mode alternatives and supplementary registries in social  surveys (European NSIs) 

 

 

The surveys reported on by the non-European colleagues are all different, and are collapsed for 

the analysis. This rendered information on 15 surveys, the designs of which are found in table 2.  

A marked difference with the European designs is that registries are not used at all. Instead the 

use of mixed mode designs is more common, with the combination of paper and an interviewer 

mode the most prevailing combination. 

Design LFS1 LFS2+ EU-SILC ICT Census HBS
Single mode

Capi 10 2 11 4 2 4
Cati 4 6 1 8
Cawi 1
Papi 8 4 7 6 5 8
Papi + other 1 1
Pap 1 1 4 3
Registry 8

Idem + registry
Capi + registry 2 1
Cati + registry 3 3 3 2
Cati - other + registry 1

Mixed mode interviewer - interviewer
Capi - Cati 2 8 4
Cati- Capi - Papi 2 2 2 1
Cati - Papi 2 1
Capi - Papi 1 1 1

Idem + registry
Cati - capi + registry 2 4 1 1

Mixed mode interviewer - noninterviewer
Capi - pap 1 1 5
Cati - pap - other 1
Cawi - cati
Cawi - cati - pap 1
Cawi - capi - papi   1
Cawi - papi 2
Papi - pap 1 1 6
Cati - capi - papi - pap 1
Cati - papi - pap
Capi - papi - pap 1
Cawi - papi - pap 1

Idem + registry
Cawi - capi - cati - registry 1 1
Cati - capi - pap - registry 1
Cawi - cati - registry 1
Papi - Pap - registry - other 1 1
Cawi - capi - registry 2
Cawi - papi - registry
Cawi - Capi - Papi - registry 1
Cawi - Capi - Cati - pap - registry 1

Mixed mode noninterview - noninterview
Cawi - pap 1 4 1
Cati - pap
Papi - pap
Cawi - pap - registry 1
n different designs 9 12 11 14 14 12
n respondents 34 33 33 33 34 32
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Table 2 Modes and mode mixes (overseas) 

 

Table 3 summarizes the various designs in terms of the kind of mix (no mix, interviewer-

interviewer, interviewer – non-interviewer, and registry). The table highlights the already 

mentioned observation that single mode is most prevalent in the first wave of the LFS but also in 

EU-SILC, the ICT survey and the Household Budget Survey. In the second and later waves of the 

LFS, and especially in the census, mixed mode designs are more prevalent. In the LFS and EU-

SILC, interviewer – interviewer combinations are more common, while in the census interviewer – 

non-interviewer and non-interviewer - non-interviewer mixes are also widely used. Overseas NSIs 

most often make use of an interviewer-non-interviewer combination, as a result of mixing paper 

questionnaires with interviewer modes.  

Table 3 Number of mode mixes and registries by surveys within European NSIs and overseas 

 

 

3.3.1 Mixed mode designs 

First wave of the LFS 

In 27 countries or institutions the first (or sometimes only) wave of the LFS is single mode. In 10 

countries, a mixed mode design is used, although mostly the second mode is a rare exception to 

the main mode.  A second mode is used for inactive sample units (Belgium), an unspecified 1% 

of the sample (Finland), in difficult or dangerous situations (Estonia), or in case of excessive 

Design
Single mode

Capi 4
Pap 1

Mixed mode interviewer - interviewer
Capi - Cati 3

Mixed mode interviewer - noninterviewer
Cawi - cati - pap 2
Cawi - cati - capi 2
Cawi - cati - capi - pap 1
Cati - pap 1
Capi - pap 1
n different designs 8
n respondents x surveys 15

LFS1 LFS2 SILC ICT Census HBS Overseas
Single mode 27 16 24 21 20 16 5
Interviewer - interviewer mm 5 15 8 6 1 - 3
Interviewer - non-interviewer mm 2 2 1 5 8 15 7
Non-interviewer - non-interviewer mm - - - 1 5 1
Registry - - - - 8 -
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workload (Italy). In France, a different mode is used for non-response follow-up with a shorter 

questionnaire. Germany, Australia, New Zealand, the Netherlands and the US Census Bureau 

have a mixed mode design with substantial shares of the various modes. Statistics Netherlands 

is the only NSI where web data collection in used in the first wave of the LFS. Table 1 in appendix 

3 shows details of the designs per NSI.  

Second and later waves of the LFS 

For the second and later waves the single mode design is still the most common design in the 

ESS, but mixed mode designs are used more in the second and later waves than in the first wave. 

Nine of the countries with a single mode design for the first wave have a mixed mode design for 

the later waves. All countries with a mixed mode design for the first wave also have a mixed 

mode design for the second wave, with the exception of the Netherlands who only use CATI in the 

second wave. The reason for that being that a web-web combination resulted in unacceptably 

low response rates after two waves, far lower than a web – CATI combination.  With two 

exceptions, the mixes are between interviewer – interviewer modes (mostly CAPI with CATI). For 

the non-European countries the distinction could not be made. Table 2 in appendix 3 shows 

details of the designs per NSI.  

Mixed mode designs – other social surveys 

In the following section, the design of the other surveys that NSIs described are presented. Table 

4 provides an overview of the surveys in which CAWI is one of the modes and furthermore 

provides a short description of the sample, the length of the questionnaire, the length of the 

fieldwork period and whether the survey is voluntary or mandatory. All of these factors are 

potentially relevant for the decision to introduce CAWI. Table 5 likewise shows mixed mode 

designs in which CAWI is not used.  

From these summary descriptions, it can be seen that questionnaires in surveys with a CAWI 

component tend to be shorter that those where CAWI is not part of the mix (a mean of 22 minutes 

for those surveys where time is mentioned, versus 31 minutes for the other surveys; although, 

when the very short Norwegian survey is not counted, the difference is smaller). However, also for 

CAWI, a survey length of 40 minutes or a number of questions of 144 is mentioned, even in 

voluntary surveys.  
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Table 4 Mixed mode surveys where CAWI is one of the modes 

 

As to the use of web in a mixed mode design, a number of general designs can be envisaged:  

1. Web is offered as the first mode in a sequential design. Non-respondents are followed up 

in other modes. This design offers opportunities for large costs savings. It runs the risk, 

however, of lower response rates and may be difficult to use in a survey with a fixed 

reference period, like the LFS.  This design is used by the Netherlands (both for the LFS 

and other social surveys), Bulgaria (for the census), France (for the ICT sample without 

known telephone), Spain (for the EHSIS), and the US Census Bureau (for the American 

Community Survey).  

2. Web is offered concurrently, alongside other options, as a choice for respondents. This is 

more often used when the other option is a paper questionnaire. The design will limit 

potential costs savings, as respondents tend to favour the paper questionnaire. This is 

the most commonly used mixed mode design, used by Denmark (for the 2nd wave of the 

LFS; the concurrent mode is CATI), Belgium (EU-SILC), Italy, Hungary and the UK (for the 

census), Sweden (for the Health Survey), Norway (for the Rental Survey; the concurrent 

Country Survey Sample Length of questionnaire fieldwork period voluntary / mandatory

Belgium ICT HH Random person within 
household

12 pages 3 months voluntary

Bulgaria Population Census Person 1 month mandatory
France ICT HH Household   15/20 minutes 2 months mandatory

Italy Population Census Households and housing 
units

35 or 83 questions 11 to 19 weeks mandatory

Netherlands Health Survey Person 20 minutes per part 
(there are 2 parts)

One month voluntary

Norway Rental Survey Address sample 5 minutes for 1st wave, 
2 minutes for 2nd-12th 
wave

20 days for 1st wave,13 days for 
2nd-12th wav

voluntary

Spain EHSIS European 
Health and Social 
Integration Survey

Persons within 
households within 
regions 

32 minutes CAWI: 21st of September to the 
15th of march of 2013. The CATI 
mode for no respondents in the 
first weeks of the CAWI period, 
has been developed between the 
12th November of 2012 to the 
15th march of 2013.

mandatory in the first 
module (Household 
composition) but is 
voluntary in the rest of 
modules because 
questions about health 
are concerned

Sweden National Health 
Survey

Person unknown, but 
Questionnaire contains 
144 questions

3 months voluntary

Switzerland Structural Survey Person 16 min 3 months mandatory

UK Census Person 32 pages 1 day mandatory
US Census 
Bureau

American Community 
Survey

Household  40 minutes per 
household

Data collection by CAWI or paper 
is allowed for up to three 
months, but CATI is introduced 
for nonrespondents during the 
second month, and CAPI is 
introduced for nonrespondents 
during the third month

mandatory

Mixed Mode surveys in production in which CAWI is one of the modes
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mode is CATI), Switzerland (for the Structural Survey). In countries where the concurrent 

mode is not mentioned explicitly here, the concurrent mode is a paper questionnaire.  

3. Web is offered to non-respondents of earlier CATI or CAPI trials. This is the design of 

choice when the aim of augmenting response rates is the driver of design change. This 

design is used by France in the first and later waves of the LFS, albeit that a smaller 

version of the original questionnaire is offered to the non-respondents of the regular 

mode.  

4. Although not mixed mode in the sense described above, web can be offered in 

subsequent waves, after a first wave in a different mode. This is done by Denmark (for the 

LFS) and Norway (for the Rental Survey). Germany is researching the possibility for the 

LFS.  

A complete description of the designs of the various surveys of table 4 and 5 can be found in 

table 3 in appendix 3.  

Table 5 Mixed mode surveys where CAWI is not used 

 

 

Timing of sequential modes 

Because of the specific design of the LFS with a reference week for which respondents report 

their labour force status, it is important that fieldwork does not take too long. We wondered 

therefore, how countries handled a sequential mixed mode design, where first one mode is 

attempted and then a second. Most countries with a mixed mode design are not affected in terms 

Country Survey Sample Length of questionnaire fieldwork period voluntary / mandatory

Austria EU-SILC Household average 18 
minutes/person

March to November 2010  voluntary

Estonia Tourism and Culture Person 20 minutes April, July, October, January 
about previous quarter

voluntary

Finland Adult Education 
Survey 2012

Person sample CAPI about 53 minutes, 
CATI about 30 minutes

From 20th August to the end of 
year 2012

voluntary 

Hungary Census Full scope enumeration 30 minutes per 
household 

One month mandatory (with 
voluntary questions about 
ethnicity, religion, 
disability)

Latvia EU-SILC Households within 
dwellings within census 
counting areas  

27 minutes 4 months mandatory 

Lithuania ICT Household 15 min 3 months voluntary

Macedonia Structure of Earning 
Labour Costs Survey

Busines entities Average length 6o min. 20 days mandatory

Portugal ICT Households and 
individuals

individuals within 
dwellings

30 minutes mandatory

Slovenia

All other social surveys 
were MM from the 
start. 

Mixed Mode surveys in production without CAWI 
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of timeliness because the modes are used concurrently (parallel). Table 6 shows the design for 

countries that do have a sequential design. Three countries do not mention a time frame but 

mention that modes are switched if the telephone number turns out to be incorrect, or if the 

household cannot be reached via the first mode. Three countries mention a short time frame, 

from four days (US Census Bureau), five days (Denmark) and one week (Australia). Austria 

switches modes after three weeks, and the Netherlands after one month.  

Table 6 Timing of design switch in a sequential design 

 

Reference week and mixed mode design 

The countries with a mixed mode design were then asked how they managed to handle the time 

constraint of the reference week. 11 countries answered this question, including some with a 

single mode design (see table 7). Three ESS countries (Germany, the Netherlands and Slovenia) 

as well as Australia use a rolling reference week where the reference week is always the week 

prior to the interview or the week of the interview. The other countries manage the constraint 

through rigorous adherence to time frames. Denmark mentions that experiments have shown 

that after five days no further responses are to be expected in CAWI, which is why they choose 

that date as the point to switch. In the Netherlands the CAWI period is extended in order to profit 

longer from the cheaper mode. By sending reminders, substantial additional response is gained. 

We will elaborate on this subject below, where we discuss response rates.  

  

Country Design
Austria After 3 weeks without a contact in CATI or if a household refuses (in Austria the LFS is obligatory) the CAPI-

interviewer can contact the household. CATI-households with an appointment after 3 weeks will remain CATI.

Denmark In our household surveys in the fourth panel, we normally switch modes after 5 days, if the respondent has not yet 
answered the questionnarie by CAWI.

Germany If a household cannot be reached by an interviewer, the interviewer leaves a paper questionnaire and a hotline 
number.

Hungary The interwiever consult with the household how they want to provide information for the survey next time (personal 
or phone interwiev)

Malta We switch mode after the second panel ie the first panel is carried out by PAPI and the following waves are 
conducted by CATI.

Netherlands There is one month of data collection with one mode

Portugal Change between modes is not allowed during the fieldwork of a certain quarter

Slovakia (e.g., after certain target reached
Spain In successive waves the main part of households are collected by CATI, but households without telephone or 

preferring personal interview in successive waves are interviewed by CAPI. So in successive waves CATI and CAPI 
are used. We switch from CATI to CAP

United Kingdom After wave 1 if the interviewer obtains a telephone number from the respondent. Or if a telephone number has been 
attempted and the responder has moved address or the number is unavailable. The case then is reissued to face to 
face CAPI mode.

Australia In web form trials if web form not completed within the designated week then an interviewer will contact the 
household, via telephone or face-to-face.

US Census Bureau 10% of the sample is sent to CATI and 90% to CAPI on day 1. Any CATI cases not completed by day 4, are then 
recycled to CAPI.
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Table 7 Handling of time constraints, imposed by the reference week 

 

 

 

 

 

 

 

 

 

 

 

Country Design
Austria After the change from CATI to CAPI the CAPI-interviewer has 2 weeks to get a completed 

interview.

Denmark Empirical research in a pilot study has shown, that if the respondent do not answer by CAWI in 
the first 5 days, it will not answer. So we handle the time constrains by setting up this 5-day-
time limit.

Germany Respondents have to answer the questions in reference to the actual week that ended before the 
week in which they answer the survey and NOT to a fixed reference week.

Netherlands A rolling reference week (last week or "at this moment") is used.
Spain In the same period, one household may be transferred from CATI to CAPI or viceversa. In these 

(not very common) cases, the collection timeliness is related to its reference week (it is not 
extended).

UK For telephone cases where a responder has moved address or the number is unavailable these 
are reissued as face to face cases into a second week of collection after the reference week.

Australia LFS is conducted over two weeks and the reference week is always the week prior to the 
interview.

Malta We conduct data collection on a monthly basis in order to cover the reference weeks 
appropriately. In addition we try to have a good pool of interviewers who can handle the work in 
a short time.

Italy LFS doesn't have a sequential mixed mode, but a parallel mixed mode. So far CAPI-CATI mixed 
approach has allowed to respect the pressing calendar of the survey and the EU regulation. 
Considering the reference week x of the quarter, the sample households planned in the reference 
week x are assigned to interviewers on Friday of the week x-1, so in the week x they can start to 
take appointments. In the week x+1 interviewers start to carry out interviews. The deadline to 
do the interviews is the Sunday of the week x+4. For CATI interviewers the week for the 
appointments is not foreseen, so they start directly in the week x+1 carrying out the interviews. 
All this is valid for the reference weeks 1-11 of the quarter. For the reference week 12 of the 
quarter the deadline to do the interviews is the Sunday of the week x+3 and for the reference 
week 13 of the quarter the deadline to do the interviews is the Sunday of the week x+2.

Slovenia Reference week is always the week before the interview takes place, from Monday to Sunday.
New Zealand For cases sent to field by CATI, a cutoff within the first week is imposed, and completion by 

weeks end is required. For paper self complete, after CATI have reached their desired response 
rate for a week, then paper self completes are sent to the remaining cases. Forms that are 
returned before the week has finished processing (usually a 3-4 week window) are included in 
the final dataset.
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3.3.2 Transition from one to multiple modes  

Reasons for mixed mode 

Countries express very different reasons for why they started using mixed mode data collection. 

That is not surprising in view of the various designs. Table 8 shows the reasons given for the LFS 

and the other mixed mode social survey that was reported on. For the LFS, the reasons are broken 

down by the mode the LFS used to be in.  

Table 8 Reasons to use mixed mode by prior single mode (LFS) and other survey 

  PAPI CAPI CATI 
LFS   

Total 
Other  
Total 

To increase response rates 3 3 -  6 8 
To increase coverage  - 1 -  1 2 
To reduce costs 9 5 1 15 15 
To facilitate respondents 7 2 -  9 10 
To improve timeliness 3 1 -  4 2 
Other reasons 2 - 1 3 3 

 

For the LFS, the most important reason for countries coming from PAPI as well as for those 

coming from CAPI is reduction of costs. Facilitating respondents is the second most important 

reason for the PAPI group, and increasing response rates for the CAPI group. Timeliness appears 

to be more of an issue for the PAPI group. The ‘other reasons’ mentioned for the LFS were: 

efficiency, because of the very short questionnaire for subgroups (Belgium), an experiment, to 

see if this is a feasible method for the LFS (Denmark), and Eurostat recommendation (Slovakia).  

The reasons given for the LFS are very similar to those for other mixed mode surveys, as can be 

seen in the last column of table 8.  

Testing the transition 

Both for the LFS as for the other social survey, the question was posed how the transition from 

single mode to multiple mode was tested. Table 9 shows a summary of the answers. The 

complete answers can be found in tables 4 and 5 of appendix 3. From these data it appears that 

the transition was handled differently for the LFS and the other survey. This is partly the result of 

the fact that not all countries answered the two questions, depending on which surveys are 

mixed mode. However, also within NSIs or institutions, differences can be found in the way the 

transition was handled. Transition without tests, pilots or parallel runs happened for the LFS, but 

not for other surveys. On the other hand, parallel runs are more often the method of choice for 

the LFS, also within countries that have a mixed mode design for both LFS and other social 

surveys.  Seven countries mention organisational change as a prerequisite for the transition to 
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mixed mode; in spite of the figures in table 9, this is no different for the LFS or other social 

surveys, as can be seen when comparing countries that answered both questions.  

Table 9 Handling the transition: LFS and other survey 

 

Response rates 

In a number of questions the response rates were ascertained of the first and later waves of the 

LFS, and of the other survey reported on. Our primary interest was to compare the rates of the 

previous single mode design to a mixed mode design. That comparison turned out to be difficult 

to make, however, for various reasons. Comparison does not make sense if the redesign took 

place many years ago, if the survey is completely redesigned, if the former survey was mandatory 

while the mixed mode design is voluntary (or vice versa).  Comparison was also not possible if 

only response rates per mode were mentioned, but not the overall response rate4. Table 10 

summarizes the information on response rates of present mixed mode versus previous single 

mode designs. The table further distinguishes mode and whether a survey is voluntary or 

mandatory. To further help interpretation of the response rates, the final column of table 10 

indicates how response is calculated; either as response from the complete sample, or as 

response from the sample minus ineligibles. Caution is necessary in the interpretation of the 

results, also in order to take into account that response rates are calculated in different ways and 

reflect different sample designs with different final sampling units. More subtle information on 

the calculation of response rates can be found in tables 6 and 7 of appendix 3, as well as more 

complete information on the details of the response rates in the various designs.  

  

                                                           
4 Unfortunately, this was induced by the question wording.  

Handling the transition LFS Other Survey
No tests 3 -
Organisational change 7 2
Tests (of costs, mode effects, response rates, operational smoothness, data quality) 6 8
Pilots 3 3
Experiments - 2
Parallel runs 6 3
Gradual introduction 1 1
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Survey capi cati cawi pap total capi cati cawi pap total RR 
LFS1 57 54 eligble**
LFS2 85 79 eligble
LFS1 38 41 26 60 60 dk
LFS2 na* 75 75 sample
LFS3-5 90 90 sample
LFS1 61 56 sample
LFS2 55 50 sample
EU-SILC1 52 52 dk
EU-SILC2 83 - 52 76 - dk
ICT 50 80 eligble
Tourism & Culture 70 67 50 eligble
Adult Education 68 65 dk
Rental Survey 39 23 62 64 64 eligble
Health Survey 40 47 35 63 65 sample
Health Survey 39 10 49 - sample

Survey capi cati cawi pap total capi cati cawi pap total RR 
LFS1 98 98 dk
LFS1 80 dk sample
LFS1 75 82 eligble
LFS2+ 88 97 eligble
Census dk 98 sample
ICT 70 70 70 sample
Census 33 67 100 100 eligble
EU-SILC 81 78 eligble
ICT 78 81 82 82 sample
LHSIS 68 23 n.a. eligble
Census 15 85 92 92 sample
Structural Survey 24 66 90 dk dk
ACS 95 52 59 98 na eligble
* dk: information not known;  na: not applicable. 
** eligible: response from eligible sample; sample: response from sample. 

mixed mode single mode

30

93 93

>80 >80

mixed mode single mode
Voluntary survey

Mandatory survey

Table 10 Response rates of mixed mode compared to previous single mode; voluntary and 
mandatory surveys 

 

 

 

 

 

 

 

 

 

 

 

 

 

Out of 14 comparisons for the voluntary surveys, four response rates went up after redesign to 

mixed mode, five response rates went down, two remained the same and three comparisons 

could not be made. For one risen response rate as well as one lower response rate, a comment 

was made that comparison should in fairness not be made. Out of 12 comparisons for the 

mandatory surveys, two response rates went up, one went down, three remained the same, and 

six comparisons could not be made.  

The most interesting question is of course, if we can say something of the conditions under which 

response rates go up or down after introducing mixed mode data collection. Conclusions are hard 

to draw in this non-experimental data set with so many different designs, but is appears that in 

the countries were the response rates went up, the mixed mode design was mostly concurrent 

(Estonia, in both surveys, Finland, Latvia), while in countries were the response rates went down 

the mixed mode design was more often sequential, with the cheaper modes as the first option 

offered (Netherlands, in both surveys; Norway, Portugal). Exceptions are France, with a 

sequential mixed mode design and risen response rates, and Portugal and Belgium with a 
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concurrent design and lower response rates. In both of the latter cases, however, other 

influences play a role: Portugal describes that the former rates are from 2007; even in a 

comparable design rates would probably have dropped. The response rates in Belgium dropped 

by 30 percentage points. Probably other influences play a role here as well, but the description of 

the design in the questionnaire was not conclusive. The direction of these findings concurs with 

those of Lynn (2011), who stated that response rates may go up when going from a single mode 

to a mixed mode design, but only if one starts with the most expensive mode, does all one’s best 

to attain the highest possible response in that mode, and subsequently offers other modes to 

non-respondents. When, on the other hand, one starts with the cheapest mode and 

subsequently offers other modes to non-respondents, response rates are liable to drop.  

3.3.3 Measures to heighten response rates  

The questions on measures to heighten response rates were asked of countries that use web as 

one of the modes. For example, we were not so much interested in whether countries sent out an 

advance letter but more specifically in how they handled the additional information of accessing 

the web that complicates the letter. Apart from the questions on advance letters, countries were 

asked about reminders, incentives, respondent choice, and miscellaneous other measures.  

Advance letters 

13 countries answered the question on the advance letters. Three of those mentioned that no 

advance letter was sent (Belgium, Bulgaria and Switzerland). Unfortunately, only a limit number 

of advance letters was made available: two from the Netherlands, one from Spain and two from 

the US Census Bureau.   

The US Census Bureau sends out one pre-notification letter (‘in a few days you will receive 

instructions in the mail…’) with a short description of the purpose of the survey. Subsequently a 

short letter is sent containing the address of the website, restating the purpose of the survey, and 

mentioning that the survey is mandatory. The instructions on how to fill in the questionnaire are 

not in the letter but in a separate instruction manual. The letter further mentions that people who 

are not able to fill in the questionnaire online can wait for a paper questionnaire that will arrive 

several weeks later.  

The Spanish letter includes the instructions on how to fill in the questionnaire online in the 

advance letter. The respondent is provided with the web address and is given a user ID and 

password. The letter introduces the web as a convenience for the respondent which makes 

collaboration easier. As the letter is addressed to respondents of a previous wave, the letter does 

not go into great detail on the purpose of the study and is therefore still relatively short: one A4 

page.  
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start ref. 
week

after 2 
days 

after 1 
week 

after 2 
weeks 

after 3 
weeks 

e-mail Aus
card US Census Swe
letter NL BE Esp
letter + paper Q Fr

half ref. 
week

after 1 
week

after 2 
weeks

after 3 
weeks unknown

e-mail and sms Aus
letter NL Fr, Swe Esp
letter + paper Q BE

The Dutch letters are longer, one and a half pages of information on the survey and instructions 

to log on and an additional passage on the linking of information to registry information. A flyer is 

added to the advance letter with additional information. One of these letters has recently been 

redesigned to be much shorter and clearer for the respondent. Information on an experiment with 

these letters will be made available for the ESSnet community. Appendix 3 shows the advance 

letters that are discussed here.  

Reminders 

13 countries answered the question if reminders are sent for the web part of the survey. Of these, 

four indicated that no reminders are sent (Denmark, Norway, Switzerland and Italy). The others 

all send reminders. Table 11 shows for the first reminder what kind of reminders are sent, with 

what timing, by which country. Table 12 does the same for the second reminder.   

Table 11 Kind of reminder and timing (first reminder) 

  

 

 

 

Table 12 Kind of reminder and timing (second reminder) 

 

 

 

The most commonly sent reminder is a letter, although the timing of the letter varies widely; it 

can be sent either after one, two or three weeks for the first reminder and one, two or three weeks 

after the first reminder. Two countries send a paper questionnaire along with the reminder: 

France with the first reminder and Belgium with the second one. Australia is the only country that 

embraces modern communication means for the reminders by sending e-mails and text 

messages. This makes careful reminding of the upcoming reference week possible. The short 

interval between the advance letter and the first reminder (two days) of the US Census Bureau is 

also remarkable. Together with the short interval between the pre-notification letter and the 

actual invitation (see above), this means that the sample units receive three communications in 

a very short time span. The Netherlands mention that research has shown that additional 

reminders would still bring in additional web response. However, sending more than two 
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n % n %
Yes, the respondent can choose 9 41 10 45
Yes, but only in case of non-response 2 9 4 18
No, the respondent can not choose 9 41 6 27
Other approach 2 9 2 9
Total 22 100 22 100

Other SurveyLFS

reminders has a bad influence on subsequent CATI and CAPI response because sample units 

start feeling harassed.   

Incentives 

The use of incentives is very uncommon in the NSIs and organisations we consulted. Only one 

NSI uses incentives for the LFS: The UK gives an unconditional incentive of a first class stamp 

book in the months of August and December, as these are months with a low response rate. 

Three NSIs indicate giving conditional incentives in their other surveys: Austria gives a €15 gift 

voucher, Norway has a monthly lottery with a prize of €660 and Macedonia also uses incentives 

but does not provide information on the exact kind.  

Respondents’ choice of mode 

One potential way in which response may be enhanced is by letting respondents choose in which 

mode they want to answer the survey questions. Table 13 shows how countries handle this 

issue.  

Table 13 Respondents’ choice of modes within one wave 

 

 

 

 

22 countries answered this question, both for the LFS as for the other survey. Over both surveys, 

the most common practice is to let respondents choose freely (43%). However, a substantial 

amount of countries does not allow respondents to choose (34%). The other approach 

mentioned in four cases is not specified.  

It would have been interesting to know whether free choice actually enhances response rates, 

but no information on this topic has been provided by the countries. Free choice is not always 

feasible or practical, however. If the object of mixing modes is to save costs, a more common 

approach is to present the respondent with a cheap mode and prevent him answering in an 

expensive mode as much as possible. If, on the other hand, the reason for mixing modes is to 

make life easier for respondents, then giving them a choice seems paramount.   

One or mode passwords per household 

Whether or not this enhances response rates, the question how to handle a household survey in 

a web questionnaire is an important one. Specifically, do you provide each household member 
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with his /her own password (and therefore with his/her own questionnaire), or do you just 

provide one password for the household (with possible privacy concerns). The question was only 

asked for the LFS, with the result that not much information has become available on this issue. 

Australia and the Netherlands provide one username and password per household, while 

Denmark provides one password per household member.  

Additional response enhancing measures 

A number of countries indicated that still other measures were taken to secure the highest 

possible web response:  

- Provide a comments field at the end (Australia), 
- Provide instructions and help in the web form (but not so detailed that response rates are 

reduced) (Australia), 
- Prefill of household form information so this doesn't need to be provided each month 

(Australia),  
- We are considering to provide links/folders etc. with additional information in the 

advance letter (NL),  
- Incentives for the LFS interviewers who leave the drop-off after the LFS interview, but only 

if the selected household member participates (BE),  
- Incentivize municipalities to take measures to encourage respondents' choice of the web 

questionnaire, compensation for web-completed questionnaires was increased according 
to the total percentage of web questionnaires in the municipality and became 
advantageous over a 25% internet return rate. Further to this, internet questionnaires 
were generally favourable for municipalities in that they meant less back-office work 
(quality controls to be performed by municipalities were quicker and easier for web 
questionnaires (It),  

- Provide a firewall and make sure that the server is accessible, by having multiple servers 
(Switzerland). 
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3.3.4 Costs 

An important consideration for many countries in introducing mixed mode data collection is the 

costs of fieldwork. We asked the NSIs in an open question how costs of fieldwork developed after 

the introduction of a mixed mode design. Table 14 shows the results.  

Table 14 Fieldwork costs after the introduction of mixed mode 

  

Most countries indicated that fieldwork costs decreased after the introduction of mixed mode 

data collection, sometimes by significant amounts. Others however indicated that costs became 

higher or remained the same. The costs development is essentially a factor of the initial design. 

For example, in Italy, where a paper questionnaire was replaced by a CATI/CAPI mixed mode 

design, costs increased. Italy indicates that other costs, like printing, transportation and data 

entry versus CAPI hardware and administrative management play a role in costs comparison, but 

these could not be ascertained, as the transition was several years ago. 

Indeed, Fieldwork costs are but one of the components of the costs of running a survey. 

Introduction of mixed mode data collection can have costs implications for all other stages, like 

sampling, data processing, case management, and adjustment. The greater complexity of the 

other stages may potentially reduce the costs savings that can be attained. Table 15 shows how 

these other costs developed after the introduction of mixed mode data collection.  

Unlike the costs of data collection, the other costs do not uniformly increase or decrease; a 

number of countries therefore specifies that some costs went up while others went down. Some 

indicate that, although other costs may have gone up, this is easily compensated by the 

decrease in costs of data collection. A substantial number of NSIs state that costs did not change 

as a result of mixed mode data collection. 

LFS Other survey
Costs were lower 10 8

slightly lower 1 1
10% lower 1
25% lower 1
30% lower 1 1
over 50% lower 2 1
much lower 1
significantly lower 1
unspecified 3 4

Costs were higher 2 1
Costs remained the same 1 2
Unknown 3 5
Total 17 17
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Table 15 Development of other costs as a result of mixed mode data collection  

  

 

As to the balance of costs and profits of mixing modes, most countries foresee that within the 

next five years mixed mode data collection will become more profitable, especially by the 

introduction or the increased use of web surveys (see table 16).  

The subject of this chapter, the organisation of mixed mode data collection and the measures to 

secure a high response rate, is also one of the deliverables of this ESSnet. In this deliverable, the 

subject will be described in greater detail including the findings of the partners in various pilots 

and experiments over the course of the project.  

Table 16 Costs in five years 

 

LFS Other survey
Lower costs as a result of: 

data processing (IT)
monitoring (Portugal)
training (Portugal)
technical staff (Portugal)
interviewer management (UK)

Higher costs as a result of: 
time series back calculation (IT)
development of data collection and processing software (Sl)
manitenance of IT systems (Spain)
data processing (UK)
case mangement (UK)
introduction of web: development of seperate form, 
   additional processes and web management (Australia)

Same 5 7
Unknown 2 3
n NSIs answering this question 17 17

All
Lower

by the introduction of web (Latvia, Lituania, Spain, UK, Bulgaria) 5
web will become more and more costs effective (NL, BE, IT, S) 4
as a result of more effective IT systems (Spain, Australia) 2
when forms are the same in all modes (Australia) 1
when we change to a sequential design with web as 1st mode (S) 1
costs efficiency will be improved (NO, US) 2

Higher
introduction of web will decrease fieldwork costs but increase 
   other costs (Dk) 1

Same      (Greece, Malta, Germany) 3
Unknown 6
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Method Country
Description of differences in distribution Austria, Spain, US Census bureau
Description of differences in quality Denmark, Italy
Pilot(s) Finland
Experiment(s) on 
     sentive questions France
     randomized choice of respondents within households France
     quality of answers that need lookup in documents France
     data quality Germany
     seperating selection effects, nonresponse effects and Netherlands
     measurement effects
     split sample approach UK
Parallel runs Netherlands
Calculation of R-indicator of various designs Netherlands
Subsampling of group that receives only one mode Spain
Unspecified Norway, Malta

3.3.5 Mode effects 

All countries with any mixed mode survey and those that did pilots or experiments with mixed 

mode designs were asked whether they had done any research on mode effects, and, if yes, how 

this research was performed. 28 countries answered this question, 14 of which had performed 

mode effects research (Austria, Denmark, Finland, France, Germany, Italy, Malta, Netherlands, 

Slovenia, Spain, United Kingdom, Norway, New Zealand and the US Census Bureau). Table 17 

describes the methods used. The most commonly used method is experimentation, although the 

subject of the experiments is different between countries. Study of differences in distribution 

over modes is also used by a number of countries. More detail can be found in table 8 in 

appendix 3. A number of countries have added links to interesting documents. These also can be 

found in table 8 in appendix 3. Mode effects are the subject of a separate deliverable in this 

ESSnet.  The findings of the various pilots, experiments and documents will be described there.  

 
Table 17 Methods used in studying mode effects 

 
 
 
 
 

,  

 

 

 

 

 

Prevention of mode effects is an important topic in mixed mode designs. All but four countries 

with experience in mixing modes use special measures to prevent or reduce mode effects (see 

table 18). Questionnaire design is the tool that is mentioned most, although the practices differ. 

Where some countries use unimode designs or one questionnaire for all modes, other countries 

strive to make the optimal questionnaire for each mode. The US Census Bureau uses an 

extensive set of guidelines to make sure that variation in the presentation of question stimuli 

across modes is minimalized. See appendix 3, table 9 for details and links. Training is another 

tool that is mentioned by several countries: by training you can make sure that the interviewers in 

CATI and CAPI handle the questions in the same way.  
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Finally, countries were asked whether they take measures to adjust for mode effects. Table 19 

summarises findings. Only two countries presently adjust for mode effects (Netherlands and 

Estonia). Two more countries foresee measures, but they are not yet developed. The Netherlands 

take measures to adjust for mode effects in one survey only: the LFS. In the Health survey, which 

has essentially the same design, no such measures are taken. Adjustment for mode effects is 

another deliverable of this ESSnet, of which results will become available in September 2014.  

Table 18 Prevention or reduction of mode effects 

 

 

Table 19 Adjustment for mode effects 

 

  

Reducing mode effects n Country
No measures 4 Belgium, Denmark, Greece, Slovenia
Interviewer training 4 Austria, Estonia, Malta, UK
Questionnaire design, of which: 
    unimode design 1 NL
    same questionnaire 1 Austria 
    optimal design per mode 3 Estonia, Spain, Sweden
    use of consistency guidelines 1 US census burea
Questionnaire testing 2 Finland, UK
Quality checks 1 Germany
Show cards for respondents in CAPI 1 Germany
Dependent interviewing 1 Italy
Respondent may choose mode 1 Malta
Lowest possible response burden 1 Malta

Adjusting for mode effects n Country
No measures 12 Austria, Belgium, Denmark, Germany, Greece, Italy, 

NL (Health), Slovenia, Spain, Sweden, UK, US Census

Measures are foreseen but not yet developed 2 Malta,  Finland
Weight adjustment if distributions differ over modes 1 Estonia
Calibration to fixed mode distributions 1 Netherlands (LFS)
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3.4 Software, case management systems and IT environment 

 

The implementation of web and multiple mode data collection has implications for various 

aspects of the data collection processes and the IT environment. It not only concerns the basic 

selection of an appropriate software package to programme web questionnaires but additionally 

the tools for the organisation of data collection and storing of data in an adequate format. 

Furthermore, while in market research and university research there are allegedly few obstacles 

for conducting web surveys, the circumstances in official statistics are more complex due to 

several reasons: When new IT tools are implemented in official statistics, questions on 

standardisation, data security and cost-effectiveness have to be addressed, just to name a few 

important concerns. 

As these topics are by far too complex to be covered in one single questionnaire, the query 

focuses on a few selected IT related questions. The NSIs were asked to provide information on 

rather general issues such as (a) software packages they apply for designing web questionnaires, 

(b) the readiness of software-packages to adapt the original questionnaire programming 

(questionnaire data model) for different modes (i.e., readiness for mixed mode data collection) 

and (c) IT solutions to organise fieldwork (case management systems). The query could thus 

provide hints on what NSIs currently do with regard to these questions and on potential future 

trends. 

The section was only answered by the 16 countries that already have experience in the 

implementation of web questionnaires. Hence, results presented cannot representatively show 

which IT solutions NSIs employ, but they still can give an impression about current usage. 

Software packages for designing web questionnaires 

The section on software packages and IT environment started with a question on whether NSIs 

apply an in-house or a commercial product to programme web questionnaires. Nine countries 

use commercial products for programming web questionnaires while six countries use in-house-

products to create CAWI forms (see figure 12). 

In-house products are used by Bulgaria, Estonia, Germany, Italy, Spain and Sweden. Furthermore 

the U.S. Census Bureau also uses an in-house product (Centurion). Commercial products are 

implemented by Belgium, Denmark, Finland, France, United Kingdom, Luxembourg, the 

Netherlands, Norway and Switzerland.  
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The major commercial software is Blaise5. While Blaise originated as an in-house product of 

Statistics Netherlands – and could therefore be listed as an in-house product in the case of the 

Netherlands – the Dutch NSI is here viewed as a commercial user. Consistently referring to Blaise 

as a commercial product makes the interpretation of results more straightforward. There are a 

number of other commercial products being used to programme web questionnaires such as 

TricTrac (Denmark), Wysuforms (Luxembourg), KDM (Estonia) and GINO++ (Italy). Australia also 

uses Blaise. 

Figure 12: Software packages for designing web questionnaires by product (n=15)  

 

 

Applied software packages and feasibility for other modes 

In another question, NSIs were requested to point out if the basic programming of the web 

questionnaire (e.g., variables and value labels, wording of questions, filters, errors checks etc.) 

can be used for other modes too (i.e., one data model for different modes). As can be seen from 

figure 13, commercial products are better suited for various modes than in-house-products.  

Discussions at international conferences (this interpretation is not based on data from the query) 

often deal with three potential reasons why the in-house products for programming web 

questionnaires are less often created for multiple mode data collection: (a) Back when in-house-

products on web questionnaires were first developed, mixed mode data collection was not the 

major concern. The major concern was to develop a design which could meet most of the 

requirements for all electronically conducted surveys (one-size-fits-all approach), which was and 

is a challenge in itself. (b) In addition, these solutions had to be incorporated into the entire IT 

environment. (c) Finally, due to political decisions and fast development of the entire IT 

methodology, countries have been under high pressure to quickly create electronic 

questionnaires for a prompt implementation. As a consequence, methodological issues could 

not be fully taken into account. Some rather obvious weaknesses (e.g. lacking readiness for 

                                                           
5 At the moment when the query was carried out the NSIs applied Blaise IS. 

9 

6 

commerical product

in-house product
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mixed mode data collection) have political, historical and practical reasons, rather than lack of 

knowledge or awareness.   

Figure 13: Readiness for other modes of software packages applied for programming web 
questionnaires (n=15) 

 

The importance of the readiness of software packages for multiple mode data collection should 

not be underestimated. Countries that are just now starting discussions about appropriate tools 

to programme web questionnaires are advised to reflect on their preferable software also with 

regard to the feasibility of programming in different modes. 

Figure 14: Implementation of the software package for designing web questionnaires in other 
organizations (n=15) 

 

The software packages could principally also be used in other institutions (see figure 14). 

However, it is noticeable that mainly the commercial applications can be smoothly imported in 

other institutions. The usage of in-house solutions is generally possible after adjustments –

technically and linguistically – as most of the in-house products are adapted to special 

circumstances of the respective NSI. An example of this special circumstance is the software 

ASP.NET from Bulgaria. This software was specifically written for the census and cannot be used 

in other institutions. The same applies with regard to several other countries too. Nevertheless, 
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two countries (Spain and Italy) pointed out that their software solutions can be implemented in 

other NSIs without any restrictions. The limited possibility to provide in-house software packages 

for other NSIs is rather complex and specific and should be discussed in more detail by IT and 

subject matter experts as well as methodologists. Besides IT-related factors there is sometimes 

the simple fact that in-house products are programmed in the respective languages of the 

countries. 

Selected software packages as standard tools for web questionnaires 

Within those countries already conducting web surveys the majority (8) has already chosen a 

CAWI software solution for all social surveys (see figure 15). Another three countries have chosen 

a main software package (but concurrently accepting other packages if necessary), whereas four 

are still undecided.  

 

Figure 15: Decision on standard software tools for web questionnaires in social statistics (n=15) 

 

 

Even though the clear majority (8) uses only one software package, there is a small group of 

countries (3) which make use of additional software in specific cases.  

This second group reflects a problem which is frequently discussed at conferences: Actually, 

there is neither one single web questionnaire design which meets all requirements nor is there a 

software package which meets all required standards : As software packages have different 

capacities and features it is reasonable to employ different software solutions for specific 

surveys. However, taking this statement into account, NSIs are confronted with a dilemma: On 

the one hand, they are supposed to work effectively by employing one standardized tool for all 

surveys (one-fits-all approach) while on the other hand, using different software packages for 

individual surveys could provide for a tailored instrument ensuring high data quality. Yet, major 

data collection agencies such as NSIs need more standard solutions in order to harmonise 
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questionnaire design, make use of synergies and work cost-effectively. Consequently, each NSI is 

confronted with finding suitable trade-off solutions and choosing the right priorities to carry out 

more and more IT-based surveys. 

One must keep in mind that these results refer to those countries which are currently running at 

least one web survey (n=15). There is no information about the remaining non-experienced 

countries and their understanding on software packages to select for the future. 

 

Case management systems 

Besides the demand on a suitable software package to programme web questionnaires, there is 

another issue of big importance which relates to the entire data collection process: How to 

organise fieldwork when mixed mode data collection is in place? Even though mixed mode data 

collection has been a reality for most of the countries for quite some time now, there has not 

been a public discussion on which software is capable to manage and document the fieldwork. 

As web questionnaires are introduced, countries need a more sophisticated fieldwork 

management. Each step of contacting respondents (including possible mode switches in 

between) needs to be monitored and controlled. Taking into account conditions like applying a 

specific week of reference when collecting data (as, for example, in the case of the LFS), timing 

and monitoring is an important concern and a sensitive issue. Thus, while implementing different 

modes it is paramount to have sophisticated software to organise fieldwork. The NSIs in the 

query were asked to report on the capacity of their software on designing web questionnaires 

and whether it is also able to serve as a tool for case management at the same time.  

Nine out of 16 NSIs make use of a software package system for designing web questionnaires 

which can also be used to organise fieldwork (see figure 16). There does not seem to be a 

difference between commercial and in-house products with regard to the ability to use the 

software for case management purposes. 

Software packages are either Blaise or various other in-house products, such as, in Spain (IRIA), 

Estonia (KDM) and Italy (GINO++). A few countries indicated that their programme has the 

capacity to organise fieldwork but that they have not made use of this function (this is also the 

case with regard to Blaise, which has a particular module for managing cases).  
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Figure 16: Capacities to organise fieldwork/case management with the software package used 
for programming of web questionnaires (n=16) 

 

Additionally, the query explored whether IT systems for case management for the LFS or other 

social surveys are handled by a multi-case management system (managing all modes with one IT-

tool system) or by single mode case management systems (see figure 17). The reality is very 

diverse: Some NSIs solve the problem with an all-embracing multi-case management system 

(4/12), some use a single mode system (5/12) and others vary in their approach across different 

surveys (3/12). There is a weak tendency to handle multiple mode data collection with single 

case management systems, an approach that is clearly inefficient. However, one can only 

speculate about the reasons behind this (weakness of software, sticking to known routines, lack 

of experienced staff, etc.).   

Figure 17: Capability to do multiple mode case management (n=12) 
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A further question in the query asked about the general usefulness of case management 

systems. The answers clearly point into one direction: The majority of NSIs consider multiple 

mode case management systems to be desirable (see figure 18). 14 European countries consider 

a multiple mode case management system very helpful or quite helpful. The US Census Bureau 

also opts for a case management system that can perform these tasks. However, the US Census 

Bureau will implement such a system as an in-house solution.  

 

Figure 18: Usefulness of multiple mode case management systems (n=15) 

 

In contrast to software packages for programming web questionnaires, which are dominated by 

commercial products (figure 13), software solutions for case management systems are more 

supported by in-house products (figure 19). The reasons behind this cannot be provided by the 

query. However, reasons like the lack of adequate available software packages are conceivable. 

The need for very country-specific and tailored approaches in case management could also 

explain the prevalence of in-house products. There is need for further investigation on the exact 

reasons behind this.  
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Figure 19: In-house or commercially developed case management systems (n=17) 

 

 

Preliminary conclusions concerning software, case management and IT 

 

This rather technology-driven chapter finishes with some preliminary conclusions which need 

further expert discussions by methodologists, IT-experts and data collection staff6. Please also 

keep in mind that these conclusions are based on 16 countries. These 16 countries have already 

carried out web surveys, but the results do not show the perspective of NSIs intending to 

implement web surveys in the future. 

The following summary distinguishes between the in-house and commercial products used by 

NSIs. It furthermore lists the following four software capacities: (a) to design web questionnaires, 

(b) readiness for different modes, (c) readiness to support single case management in fieldwork 

and d) feasibility of multi-case management. 

 (1) There are some interesting in-house solutions: 

• Spain uses the in-house product IRIA which can design web questionnaires, is ready for 
other modes and to support case management, even for multiple cases (a-d) 

• Estonia uses the in-house product KDM which also manages all four functionalities (a- d) 

• Italy uses the in-house product GINO++  which manages the three functionalities (a-c) but 
only implement single-case management 

                                                           
6 It is essential to start early collaboration among these different experts when it comes to the development 
and implementation of software packages for data collection. Only if all parties, like subject expert, IT-
experts and methodologists cooperate, a sufficient tool can be developed.  
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 (2) Commercial products 

• The Netherlands uses Blaise, an application which can manage the functionalities (a-c); 
CBS sometimes applies different case management systems or applies single-case 
management using Blaise.  

• Finland uses Blaise for web questionnaires or other modes and single-case management  
(a-c) 

• Denmark uses Blaise & Tric.Trac for web questionnaires and other modes and single-case 
management (a-c) 

• Norway uses Blaise for web questionnaires and other modes and applies multi and single 
mode case management systems (a-d) 

• Belgium uses Blaise as well as other software packages for web questionnaires and other 
modes and applies multi case management system (a-d) 

 

(3) All other countries have software packages and/or case management systems which are 
sufficient for one or two requirements but not for all four approaches. 

 

Following these diverse results, it seems reasonable to have more intensive discussions on IT for 

conducting web and mixed mode surveys in the ESS in the future.  Everyone can benefit from 

knowing about other countries’ lessons learned. Experienced countries can assist countries 

which only now start to think about the implementation of new IT for conducting web and mixed 

mode surveys. For this purpose it is most essential to start early collaboration among starting 

countries and experienced countries in order to make use of synergies and to avoid basic 

mistakes. Only if all experts (subject experts, IT experts and methodologists) cooperate, a 

sufficiently useful tool can be developed.  

However, it is still an open question if in-house solutions can in fact be easily transferred from 

one NSI to another. A discussion might rather start on defining the requirements to build up a 

sufficient and appropriate IT tool in order to develop a tailored design to country-specific 

conditions. Consequently, countries are welcome to define the requirements of an adequate IT 

system when creating a software tool. It is important that contributions to these discussions 

come from both users of in-house and commercial products.    
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4. Conclusions 

Outlining his Tailored Design Method, the survey researcher Don Dillman argued that the 

development of self-administered questionnaires must take into account the specific survey 

situation. Only when tailoring the survey to the circumstances in which it is conducted, 

respondent trust could be increased and survey error minimised. Extending this concept to mixed 

mode data collection strategies including web questionnaires means to formulate 

tailored recommendations for the specific circumstances in which countries conduct social 

surveys, instead of outlining one total data collection strategy. This approach would also take 

into account country-specific conditions and the peculiarities of the various social surveys. The 

challenge will be to outline recommended actions for particular situations. When should NSIs 

consider including a web questionnaire in their data collection for a particular survey? Which 

software solutions can be used for the management of mixed mode surveys? When do countries 

need a comprehensive case management system? To which extent should a questionnaire be 

adjusted when transferring it from an existing mode to the web? And how to deal with potential 

mode effects in mixed mode designs?       

The query was not designed to answer these questions but to establish a status quo on how NSIs 

currently address or plan to address these questions. There is a variety of approaches within the 

ESS in conducting mixed mode data collection in the LFS and in other social surveys. 

Circumstances vary with the national context and the respective social survey. With the 

idiosyncracies of each and every survey in different countries in plain view one might feel 

tempted to think that drawing conclusions and making recommendations on the implementation 

of mixed mode designs in the ESS is a futile exercise. This, however, would be a false conclusion.  

NSIs have consistently indicated their wish for a continued exchange on the design of CAWI 

instruments, the organisation of mixing modes, the requirements for case management tools and 

the analysis of and adjustment for mode effects. Chapter 3.2 of this report presented in detail 

which potential measures for future cooperation in the ESS seem most promising to the member 

countries with regard to the design of CAWI instruments (e.g. training seminars or handbooks on 

the design of web questionnaires). Any such measures would need to be based on the 

understanding that there is not one ideal way in the design of web data collection instruments or 

in the implementation of mixed mode data collection. 

Taking into account practices applied in other countries can be helpful in creating new country-

specific solutions for the implementation of web questionnaires and mixed mode designs. Within 

the ESSnet DCSS project, both WPs on (I) web questionnaire design and (II) on mixed mode data 

collection additionally provide very profound and supplementary insights on the issues covered 
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in the query. Thus, a lot more information on (I) the appropriate design of electronic 

questionnaires as it was tested in five countries can be expected or on (II) methodological 

research, case and experimental studies on the impact of applying mixed mode data collection in 

social surveys. Readers are therefore invited to consult the deliverables at: http://www.cros-

portal.eu/content/data-collection 

  

http://www.cros-portal.eu/content/data-collection
http://www.cros-portal.eu/content/data-collection
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Appendix 1: Questionnaire on Data Collection in Social Surveys  

 

Welcome to the query on Data Collection for Social Surveys 

This query is meant for Statistical Offices of the ESS, other European countries and several non-

European countries. For easy completion please note: 

One access code: Each agency has one access code. 

Main respondent: We would recommend one main respondent in each organisation (preferably a 

subject-matter expert on the LFS). He/she should coordinate the completion, but can involve 

other colleagues. 

Only one access at the same time: The access code for your organisation can be shared among 

all involved colleagues, but we would recommend not to access at the same time.  

Please enter your identification code: 

 

Thanks to the kind participation of the Blaise support groups of Statistics Netherlands, the 

questionnaire is programmed in Blaise 5, which is especially suitable for programming web 

questionnaires.  
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Please read this before proceeding:  

Routing: For routing purposes, the sections “Data Collection for Social Surveys, overview and 
specification”, and the section of general design of Labour Force Survey need to be 
completed by the main respondent before different colleagues can start entering data. 

 

Sections: There are six sections: 1. Data collection for Social Surveys, 2. Labour Force 
Survey, 3. Other Social Surveys, 4. Software package(s) and IT-environment, 5. Plans for the 
future and 6. Contact information. 

 

Assistance: For further information on the completion of the query you may use our 
document “How to proceed”, attached to the mail of invitation. 

 

For technical support: blaise@cbs.nl using “ESSnet DCSS” in the subject line. 

 

Content-related questions: Either Karen Blanke (Karen.Blanke@destatis.de) or Annemieke 
Luiten (A.Luiten@cbs.nl) 

 

Storage: Your data entries are automatically saved on the CBS server. You can leave the 
questionnaire and log-in again as you like. There is no explicit “save”-, “print”- or “send”-
function. All data will remain available for you by your access code. 

 

More information on the project: http://www.cros-portal.eu/content/data-collection 

 

Deadline: Please complete the questionnaire before April 7th 2013. 

 

Thank you for your participation 

mailto:blaise@cbs.nl
mailto:Karen.Blanke@destatis.de
mailto:A.luiten@cbs.nl
http://www.cros-portal.eu/content/data-collection
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1. Is your organization part of the ESS community?  => yes/no 

A Overview on data collection in social surveys 

 

A1. Which modes did your organisation applied for data collection in the main social surveys of 

the ESS in 2012 or the most recent year?  

Check all that apply, not taking into account experiments, tests etc.. Please note: detailed 

information will be requested later. Surveys may be known differently in some countries.  

 

Social surveys  CAWI CATI CAPI PAPI (Face-

to-face 

interview)  

PAP (self-

completed) 

Registers Other 

mode 

LFS1st wave 
       

LFS 2nd/ and later 

waves  
       

EU-SILC 
       

Information and 

communication 

technology (ICT) 

in Households 

       

Census 
       

Household 

Budget Survey 
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non-European countries: 

A1a. Which modes did your organisation applied for data collection in your main social surveys 

in 2012 or the most recent year? Please write the name in the left column.  

 

Social surveys  CAWI CATI CAPI PAPI (Face-to-

face 

interview)  

PAP (self-

completed) 

Registers Other 

mode 

LFS1st wave 
       

LFS 2nd/ and later 

waves  
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A2. Can you give us an estimate of the percentage of data collected per mode in the most recent 

year? We would appreciate any rough estimate  

 

Social surveys   CAWI 

 

 

CATI 

 

 

CAPI 

 

 

PAPI (Face-

to-face 

interview) 

PAP (self-

completed) 

Registers Other 

LFS1st wave        

LFS 2nd and later  

waves 

       

EU-SILC        

Information and 

communication 

technology (ICT) 

in Households 

       

Census        

Household 

Budget Survey 

       

 

Any additional comments? 
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non-European countries: 

A2a. Can you give us an estimate of the percentage of data collected per mode in the most 

recent year? We would appreciate any rough estimate  

 

Social 

surveys   

CAWI 

 

 

CATI 

 

 

CAPI 

 

 

PAPI (Face-

to-face 

interview) 

PAP (self-

completed) 

Registers Other 

LFS1st wave        

LFS 2nd and 

later  waves 
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A3. Considering all the modes applied in the different social surveys: Which mode is your 

organisation’s  first mode, second, third mode of preference by survey?  

Indicate  by 1= first choice,  2= second choice etc., 9= not available 

 

Social surveys CAWI 

 

 

CATI 

 

 

CAPI 

 

 

PAPI (Face-to-

face 

interview) 

PAP (self-

completed) 

Registers Other 

 

 

Indicate preference by 1-7 

LFS 1st wave        

LFS 2nd and later  

waves 

       

EU-SILC        

Information and 

communication 

technology (ICT) 

in Households 

       

Census        

Household 

Budget Survey 

       

 

Any additional comments? 

 

 

 

non-European countries: 
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A3a. Considering all the modes applied in the different social survey: Which mode is currently 

your organization’s first mode, second, third mode of preference by survey?  

Indicate  by 1= first choice,  2= second choice etc., 9= no choice 

 

 

Social surveys CAWI 

 

 

CATI 

 

 

CAPI 

 

 

PAPI (Face-to-

face 

interview) 

PAP (self-

completed) 

Registers Other 

 

 

Indicate preference by 1-7 

LFS1st wave        

LFS 2nd and 

later  waves 
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A4. Which mode(s) are likely to be used for data collection in social surveys within the next five 

years or already in development?   

 

Social surveys CAWI 

 

 

CATI 

 

 

CAPI 

 

 

PAPI (Face-

to-face 

interview) 

PAP (self-

completed) 

Other 

 

 

LFS 1st wave 
      

LFS 2nd and later 

waves  
      

EU-SILC 
      

Information and 

communication 

technology (ICT) 

in Households 

      

Census 
      

Household 

Budget Survey 
      

 

Any additional comments? 
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non-European countries: 

A4a. Which mode(s) are likely to be used for data collection in social surveys within the next five 

years or already in development?   

 

Social surveys CAWI 

 

 

CATI 

 

 

CAPI 

 

 

PAPI (Face-to-

face 

interview) 

PAP (self-

completed) 

Other 

 

 

LFS 1st wave 
      

LFS 2nd and 

later waves  
      

 
      

 
      

 
      

 

Any additional comments? 
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B Data collection in Social Surveys: Specification  

 

For the next questions we apply the following definition: 

We refer to the phase of data collection, NOT to the phase of contacting 

Data collection is mixed-mode when data are collected by different modes within the same 

wave, for different respondents (thus NO subsequent waves).  

 

We refer to all social surveys conducted by your office (regardless if outsorced). 

  

1. Does your organisation presently have any survey (in production) with a mixed-mode 
design?  

a. Yes  

b. No  

2. Does your organisation presently have any survey (in production) in which web /CAWI is 
part of the mix of modes?  

a. Yes  

b. No  

3. Does your LFS have a mixed mode design including web/CAWI?  
Note: mixed mode within one wave 

a. Yes  

b. No  

4. Does your LFS have a mixed mode design (without web/CAWI)?  

a. Yes  

b. No  

5. Does your organisation presently have any survey (in production) where web is the only 
mode?  

a. Yes  

b. No  
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Labour Force Survey: General Design 

 

6. First, we would like to know some details about your LFS. Please, give a short 
description, including:  

i. Household or person sample 

ii. If household sample: One or several questionnaires per household 

iii. Number of waves  

iv. Average length of questionnaire in minutes per individual respondent in each 
wave 

v. Voluntary or mandatory survey 

 

 

Now, we would like to go into more detail concerning the design of your Labour Force Survey 

7. Please describe in detail the design of the FIRST WAVE of the LFS.  

 

 

8. Please describe the design of the LATER WAVES of the LFS 

 
 
 

9. If you have a sequential mixed mode design, at what point(s) during fieldwork do you 
switch modes?  
(e. g. after a certain time period or after certain targets are reached)  

  

 

10. How do you handle the time constraints imposed by the reference week in the mixed 
mode design? 
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11. What were the two most important reasons your organisation started to use mixed-mode 
data collection for the survey?  

a. To increase response rates 

b. To increase coverage of the population 

c. To reduce costs  

d. To facilitate respondents to participate  

e. To improve timeliness 

f. Other reasons, please specify: 

 

 

12. How did your organisation handle the transition from single mode to mixed mode (e. g. 
tests, parallel runs and organisational changes)? 
Please outline briefly, provide links to any relevant reports or send report to essnet-

dcss@destatis.de 

 

 

13. What are the approximate response rates per wave of the LFS?  
 

 

 

14. What are the approximate response rates per mode of the first wave of the LFS?  

 

15. What are the approximate response rates per mode of the later waves of the LFS?  

 

 

mailto:essnet-dcss@destatis.de
mailto:essnet-dcss@destatis.de
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16. What was the approximate response rate when LFS was still conducted in a single mode? 

 
 

17. What is your organisation’s definition of the response rates in the previous two 
questions?  

 

 

18. What was the mode of the first wave before the LFS was redesigned as a mixed mode 
survey?   

a. CAPI 

b. CAWI 

c. CATI 

d. PAPI (Face to face interview) 

e. PAP (self completed) 

 

19. What was the mode of second (and later) waves before the LFS was redesigned as a 
mixed mode survey?  

a. CAPI 

b. CAWI 

c. CATI 

d. PAPI (Face to face interview) 

e. PAP (self completed) 

 

20. Does your organisation send an advance letter for the survey?  21 

a. No 

b. Yes, please upload documents here, or provide links, or send report to essnet-
dcss@destatis.de 
Note: the advance letter can be in the original language 

 

21. Does your organisation use any reminders for the web-part of the survey?  

a. No 

b. Yes 

 

mailto:essnet-dcss@destatis.de
mailto:essnet-dcss@destatis.de
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22. Please specify  

a. How many?  

b. Why this number? 

c. After how many days?  

d. What kind of reminder (telephone call, letter, e-mail, postcard, other)? 

 

23. Does your organisation provide incentives for this survey?  

a. No 

b. Yes  

 

24. Please specify:   

- What kind of incentives?  

- Are incentives used in all modes?  

- For all respondents? 

- When are incentives given (unconditionally in the advance letter, promised on 

completion, other approach)? 

 

 

25. Can the respondent choose among modes within one wave? 

a. Yes , the respondent can choose  

b. Yes, but only in case of non-response 

c. No, the respondent cannot choose  

d. Other approach, please specify: 
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26. Are, apart from the measures described above, additional measures taken to secure high 
web response rates?  

a. No 

b. Yes, please specify: 

 

 

27. Does the LFS collect data from all adult household members using one questionnaire 
and one user name / password?   

- One user name / password per household  

- One user name / password per household member 

- Not applicable, the LFS is a person sample  

 

28. How did the fieldwork costs develop after introducing mixed mode design in comparison 
with the previous situation of a single mode design? Are they now lower, higher or 
nearly identical? Could you indicate by which percentage, roughly?  

 

 

29. Fieldwork costs are but one of the components of the costs of running a survey. 
Introducing mixed mode data collection can have cost implications for all other stages: 
sampling, data processing, case management, adjustment, etc. How did those other 
costs develop after introducing mixed mode design in comparison with the previous 
situation of a single mode design? Are they now lower, higher or nearly identical? By 
how much?  

 

 

30. Do you expect the balance of costs and profits of mixed mode data collection to change 
within the next five years? How?  
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Other Social Survey: General Design  

 

31. You have indicated that (apart from the LFS) some surveys within your organisation are 
mixed mode surveys including web / CAWI. The following questions are on any survey in 
production in which web / CAWI is one of the modes.  
We would like you to report on the survey with the most complex design in terms of 
number of modes, or the survey of which you would most like to share your experiences 
with the ESS community.   
Note: The survey should previously have been in one single mode.   
 
About which survey will you report?  

 

32. You have indicated that (apart from the LFS) some surveys within your organisation are 
mixed mode surveys. The following the questions are on any survey in production with a 
mixed mode design.  
We would like you to report on the survey of which you would most like to share your 
experiences with the ESS community.   
Note: The survey should previously have been in one single mode. 
 
About which survey will you report?  
 

 

33. Please give a short description of the survey:   

i. Household or person sample 

ii. Target population 

iii. Average length of questionnaire in minutes per individual respondent 

iv. Fieldwork period 

v. Frequency of data collection per year 

vi. Voluntary or mandatory survey 

 

 

34. Please describe in detail the mixed mode design of this survey.    
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35. If you have a sequential mixed mode design, at what point(s) during fieldwork do you switch 
modes?  
(e. g. after a certain time period or after certain targets are reached)  

  

 

36. Is timeliness an issue in the data collection of this survey, e.g., with concern to reference 
weeks or fieldwork period in general?  

- Yes  

- No   

 

37. How does your organisation handle the timeliness issue in this mixed mode survey?  

 
 

 

38. What were the two most important reasons your organisation started to use mixed-mode 
data collection for the survey?  

a. To increase response rates 

b. To increase coverage of the population 

c. To reduce costs  

d. To facilitate respondents to participate  

e. To improve timeliness 

f. Other reasons, please specify: 

 

39. How did your organisation handle the transition from single mode to mixed mode (e. g. 
tests, parallel runs and organisational changes)?  
Please outline briefly, provide links to any relevant reports or send them to essnet-

dcss@destatis.de 

 

mailto:essnet-dcss@destatis.de
mailto:essnet-dcss@destatis.de
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40. What are the approximate response rates per mode of this survey?  

 

41. What was the approximate response rate when the survey was still conducted in a single 
mode?  

 

42. What is your organisation’s definition of the response rates in the previous two 
questions? 

 

43. Does your organisation send an advance letter for the survey?  

a. No 

b. Yes, please outline briefly, provide links to any relevant reports or send the 
documents to essnet-dcss@destatis.de 
Note: the advance letter can be sent in the original language.  

 

44. Does your organisation use any reminders for the web-part of the survey?  B46 

a. No  

b. Yes 

 
45. Please specify: 

- How many reminders?  

- Why this number? 

- After how many days?  

- What kind of reminder (telephone call, letter, e-mail, postcard, other)? 

 

  
46. Does your organisation provide incentives for this survey?  

a. No 

b. Yes 

mailto:essnet-dcss@destatis.de


73 
 

47. please specify: 

- What kind of incentives?  

- Are incentives used in all modes?  

- For all respondents? 

- When are incentives given (unconditionally in the advance letter, promised on 

completion, other approach)? 

 

48. Can the respondent choose among modes within one wave? 

a. Yes, the respondent can choose  

b. Yes, but only in case of non-response 

c. No, the respondent cannot choose  

d. Other approach, please specify: 

 

49. Are additional measures taken to secure high web response rates, apart from the 

measures described above?  

a. No 

b. Yes 

50.  Please specify what additional measures are taken to secure high web response: 

 

 

51. How did the fieldwork costs develop after introducing mixed mode design in comparison 
with the previous situation of a single mode design? Are they now lower, higher or 
nearly identical? Can you indicate by which percentage, roughly?  
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52. Fieldwork costs are only one of the components of the costs of running a survey. 
Introducing mixed mode data collection can have cost implications for all other stages: 
sampling, data processing, case management, adjustment, etc.  
 
How did those other costs develop after introducing mixed mode design? Are they now 
lower, higher or nearly identical? Can you indicate by which percentage, roughly?  

 

 

53. Do you expect the balance of costs and profits of mixed mode data collection to change 
within the next five years? How?  

 

 

Mode effects 

 

54. Has your organisation conducted any research into mode effects, either for the LFS or 
any other survey? We are interested in any research into causes of differences in data 
collected by different modes: measurement error, selection effects, nonresponse bias, 
etc. 

a. No    

b. Yes    

 

55. How was the research performed? 
Please outline briefly, provide links to any relevant reports or send them to essnet-

dcss@destatis.de  

 

 

56. What measures are taken by your organisation to reduce mode effects?  
Please outline briefly, provide links to any relevant reports or send them to essnet-

dcss@destatis.de 

 

mailto:essnet-dcss@destatis.de
mailto:essnet-dcss@destatis.de
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57. What measures are taken by your organisation to adjust for mode effects?  
Please outline briefly, provide links to any relevant reports or send them to essnet-

dcss@destatis.de 

 

C. Labour Force Survey: Web questionnaire 

1. You have indicated that your organisation does not use CAWI in regular LFS data 
collection. Have you conducted tests, pilots or experiments within the LFS implementing 
CAWI?  

a. Yes  

b. No  

2. Transferring the LFS questions from former mode(s) into a web questionnaire, to what 
extent did you adjust the questionnaire questions? Please provide a rough assessment. 

adjustment due to major adjustment slight adjustment no adjustment 

structure of the question-

naire with regard to 

individual and household 

questions 

   

merging and splitting 

questions 

   

the wording of the 

questions 

   

the wording of the answer 

categories 

   

amount of answering 

categories  

   

the placement of the 

instructions 

   

the wording of the 

instructions 

   

 

mailto:essnet-dcss@destatis.de
mailto:essnet-dcss@destatis.de
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3. What kind of error checks do you apply in the LFS web-questionnaire? 
 Unlimited number  Limited number  Does not apply  

Soft checks  

(can be ignored) 

   

Hard checks  

(need to be corrected) 

   

Edit checks  

(completeness, type/format) 

   

 

4. How does your organisation arrange the questions on screen? 
 (Please check all that applies) 

- Scrolling design (by scrolling with one HTML-form)     

- Paging design with one question per screen    

- Paging design, several questions on one page, no scrolling   

- Paging design, several questions on one page, with scrolling   

- Tab-design (moving by tabs)      

- Mixed design, please specify: ______________________________  

 

5. How does your organisation realise navigation within the paging design? 
 

- Via forward-/backward-button only 

- Via forward-/backward-button or navigation tree    

- Via navigation tree on the margin of the screen    

- Via tabs on the upper part of the screen     

- Other solution, please specify: ______________________________ 

 

6. Could you provide some screenshots of your LFS web questionnaires? 
Please provide a guest access link or mail them to essnet-dcss@destatis.de  

 

mailto:essnet-dcss@destatis.de
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C. Other Social Survey: Web questionnaire 

 

7. Concerning the survey where you use web as one of the modes: Transferring the 
questions from former mode(s) into a web questionnaire, to what extent did you adjust 
the questionnaire questions? Please provide a rough assessment. 

 

adjustment due to major adjustment slight adjustment no adjustment 

Structure of the question-

naire with regard to 

individual and household 

questions 

   

merging and splitting 

questions 

   

the wording of the 

questions 

   

the wording of the answer 

categories 

   

amount of answering 

categories  

   

the placement of the 

instructions 

   

the wording of the 

instructions 
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8. What kind of error checks do you apply in the web questionnaire? 
 

 Unlimited number  Limited number  Does not apply  

Soft checks  

(can be ignored) 

   

Hard checks  

(need to be corrected) 

   

Edit checks  

(completeness, type/format) 

   

 

9. How does your organisation present the questions on screen? 
 (Please check all that applies) 

- Scrolling design (by scrolling with one HTML-form) 

- Paging design with one question per screen    

- Paging design, several questions on one page, no scrolling   

- Paging design, several questions on one page, with scrolling   

- Tab-design (moving by tabs)      

- Mixed design, please specify: ______________________________ 

 

10. How does your organisation realise navigation within the paging design? 

- Via forward-/backward-button only  

- Via forward-/backward-button or navigation tree    

- Via navigation tree on the margin of the screen    

- Via tabs on the upper part of the screen     

- Other solution, please specify: ______________________________ 

 

11. We would appreciate some screenshots of your web questionnaires. 
Please provide a guest access link or mail them to essnet-dcss@destatis.de  

 

mailto:essnet-dcss@destatis.de
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D Software package(s) and IT-environment 

  

1. Please name the software package you use for designing the web questionnaire (the LFS 

if applicable, or otherwise another web questionnaire): 

______________________________ 

 

2. Is this software package an in-house product or is it commercially available on the 

market as an off-the-shelf product? 

- in-house product     

- commercial product     

- other approach, please specify: ____________________ 

 

3. Programming the CAWI instrument with this software (e. g. labelling variables, values, 

adding/changing questions, order, changes in structure, filters, checks, etc.), can you 

import this information for other modes, too? (e. g. CATI, PAPI, etc.) 

- Yes        

- No, but it is technically possible   

- Not (yet) supported by this software  

 

4. Do you think that it would be possible to implement this software package in other 

organisations? Think of any restrictions that might hinder the transfer (no multi-language 

support, legal matters, copyright, financial matters, license costs, etc.). 

- Yes, without any restrictions   

- Maybe, but with some restrictions, namely: ____________________ 

- No, due to the following restrictions, namely: ____________________ 
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5. Has your organisation decided to use this software package as a standard for designing 

all web questionnaires in social statistics? 

- As the only software     

- As the major software    

- As one of several, equivalent software packages      

- Not yet decided    

6. Are there other software packages you are currently applying to conduct web surveys? If 

applicable, please specify: 

 ______________________________ 

7. Which software packages do you use for the other modes in which your survey currently 
runs?   

 

For CATI:________________________________   

 

For CAPI:_________________________________  

 

For PAPI:__________________________________________________ 

 

Other mode:_______________________________________________ 

8. Apart from web questionnaire designing, does your organisation also use this software 

for the organisation of fieldwork or case management (e. g. for contacts and follow-ups)? 

- Yes        

- No, but it is technically possible   

- Not (yet) supported by this software  

9. Do you conduct multi-mode data collection for the LFS/social survey supported by one 

multi-mode case management system or is data collection in each of the modes handled 

by a single-mode case management system? 

- Multi-mode case management system(s)     

- Single-mode case management system(s)     

- Both multi-mode and single-mode case management system(s) 
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10. Which mode combinations does/do the multi-mode case management system(s) 
support? Please specify for your office. 

 ______________________________ 

 

11. How helpful would you consider having a multi-mode case management system for 

improving the efficiency of multi-mode data collection? 

- Not at all helpful   

- A little helpful   

- Quite helpful   

- Very helpful   

 

12. Is/are the case management system(s) you use developed in-house or commercially 

available on the market as off-the-shelf-product(s)? 

In-house product(s), namely: ____________________ 

Commercial product(s), namely: ____________________ 

Other approach, please specify: ____________________ 

13. With regard to the IT-environment in your office, what run-time environment do you use 
for web surveys (e. g. Java JRE)? 

 

14. What is your data base system for web surveys (e. g. MySQL, Oracle, etc.)? 

 

15. What application server is used for your web surveys (e. g. IIS, JBoss, Apache Tomcat, 
etc.) 

 

16. What does the log-in process look like for the respondents of your web surveys (e. g. one 
log-in code, combination of user name and password, QR code, link in e-mail, etc.)?  
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17. How do you secure accessibility for all users, including the visually impaired (e.g., 
specialised web questionnaire design)?  

 

 

 

18. What user interface do you use (e. g. web application, stand-alone solution, etc.)? 
 

 

 

 

19. What data formats are available for import and export from the software package(s) used 
for your web surveys (e. g. ASCII, csv, data raw XML, etc.)? 
 

 
20. What is your operating system (e. g. Linux, Windows, etc.)? 

 

 
 

21. What are your organisation’s requirements for data protection with respect to the client-
server communication and the secure data transmission to the server (e. g. https)? 
 

 
 

22. What are your organisation’s requirements for with regard to secure data storage (e. g. 
encrypted with password)? 
 

 
 

23. Are there any other basic components of your IT-environment that are essential to know 
when implementing web surveys? 
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24. Does your organisation have any standards, principles or guidelines for web 
questionnaire design? 

a. Yes, for all web questionnaires    

b. Yes, but only for business surveys     

c. Not yet, but will be developed before 2014   

d. No standards available     

 

25. If there are any documents available concerning standards, principles or guidelines, 
please provide a link below, or send them to essnet-dcss@destatis.de. Preferably they 
are in English, but other documents are welcome as well. 
 

 

 

 

E Future perspective 

 

1. Does your organisation follow a policy towards the implementation of web data 
collection for social statistics? 

- Yes, within the next five years     

- Yes, but not within the next five years    

- Not (yet) decided        

- No       

 

2. Has your organisation decided on suitable software package(s) for designing web 
questionnaires for social statistics? 

- Yes, there will be one standard solution   

- Yes, there will be several     

- Not (yet) decided   

3. Please indicate what you are planning to use: 

  

mailto:essnet-dcss@destatis.de
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4. What would be helpful for your organisation for the implementation of web surveys?  

 

Support by not at all 

helpful 

a little 

helpful 

quite 

helpful 

very helpful 

Handbook on recommended 

design for web questionnaires 

    

List of recommended requirements 

when selecting a software package 

    

List of recommended software 

packages  

    

Programmed model web 

questionnaire 

    

Training on web questionnaire 

design 

    

 

Other support, please specify 

__________________________________________________________________________________

__________________________________________________________________________________

__________________________________________________________________________________

__________________________________________________________________________________

__________________________________________________ 
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F Contact information 

Please name one or two contact persons in your organisation who are available in case of any 

further questions to this survey. 

1st contact person 

Name: 

Function: 

Organizational unit: 

E-mail: 

Phone: 

2nd contact person 

Name: 

Function: 

Organizational unit: 

E-mail: 

Phone: 

 

Did you encounter technical or other problems while filling in this questionnaire? Please 

specify: 

 

 

This is the end of the questionnaire. Thank you very much for your participation. 

 

Please don’t forget to send us any relevant documents concerning  

- organisational changes 

- parallel runs 

- advance letters 

- mode effects (research into, prevention of and adjusting for)  

- screenshots of web questionnaires 

Address: essnet-dcss@destatis.de 

 

mailto:essnet-dcss@destatis.de
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Appendix 2: Selected screen shots of tested design within  

the ESSnet “DCSS” 

Note: All questionnaire screenshots in Appendix 2 are only designed for pilot study and pre- 
testing. Thus the design is NOT implemented in the production of a survey (only partly in the case 
of the Netherlands). The results of testing will be provided by the ESSnet DCSS as a “Report on 
Web data Collection” and the design of CAWI instruments. The document should be available in 
autumn at: http://www.cros-portal.eu/content/data-collection 
 
 

Screenshots Norway (LFS) 
 

The mobile first approach 

 

 

Intermediary screen on reasons for responding “Don’t know” 

                   

 

http://www.cros-portal.eu/content/data-collection
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Clarifying information followed by repeated question 

 

 

  



88 
 

a) Screenshots Finland (LFS) 
 

Picture 1: The basic layout for radio button questions 

 
 

 

Picture 2a: The drop-down box (question T7A) and open questions (T8, T8C) 

The question T7A in English: In which municipality is your work place located? 

T8: The street address of your work place 

T8C: The postal code of your work place 

 

 
 
  

      

    

      

      

 

The button for additional 

instruction. 
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Picture 2b: The drop-down question (T7A) 

The list of municipalities is in alphabetical order. 

 
 

Picture 3: The multiple choice question (the question AT2). 

The question AT2 in English: In which ways would you like to increase the number of your 
working hours? 

1) Like to have a new secondary job 

2) Like to have a new job with more working hours Like to have more working hours in 
my present job 
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Picture 4: The question in a table format 

The question in English: How many hours did you worked during last week (15.4.-
21.4.2013)? 

Days of the week are filled in automatically. Hours in total are also calculated 
automatically. Respondents only fill in hours and minutes per day.  

 
  

     

     

 

Tunnit=Hours 

Minuutit=Minutes 

  

Monday, 

Tuesday… 

Week in total 

Automatic calculator 
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Picture 5a: The DKN option 

The DKN option is not shown to respondents in a basic layout. 

 
 
 

Picture 5b: The DKN option 

The DKN option (with an error message) is shown only if a respondent tries to move 
forward without answering.  

 
  

      

       

   
DKN option 
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Picture 6a: The info-button for additional instructions 

 
 

 

 

Picture 6b: The info-box for additional instructions 

Clicking the green info-button opens an info-box with additional instructions. 
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c) Screenshots Germany (LFS) 
 

Welcome page 

 

Household grid 
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Hard & soft checks and Switch to next person 

 

 

Two columns (both columns completely visible, successful) 
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Two columns of answering categories (less successful, not recommended, as scrolling is 
necessary and answering categories are overloded)

 

 

Different type of instructions 

   
Text behind link 

Directly visible text 
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Keyword and text behind link 

Combination of visible text and link 
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d) Screenshots United Kingdom (LFS) 
 

Layout – use of bold 

 

Layout – page design (Blaise 5) 
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Layout – spacing on page  

 

Household grid 
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Question design 

 

Placement/design of guidance 

 

  



100 
 

Dashboard 

 

 

Error messages and symbols
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e) Screenshots Netherlands (different surveys) 
 

Login screen 

 

 

Personification 
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Dashboard 

 

 

Placement/design of explanations 
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Information button 

 

 

Functional button 

    

English: Your answers have 
been saved. Do not forget to 
finish the questionnaire later. 
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Don’t know 

 

 

Error messages 

 

 

 

 

  You have forgotten to fill in this 
question. Please fill her in now. 

Invalid input: number not 
within range 20 to 77. 
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f) Screenshots Italy (PHD) 
 

Starting page 

 

 

Question in table format 
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Alert message 

 

 

Radio buttons 
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Appendix 3:  Detailed data 
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Figure 1: Modes used for the Labour Force Survey, Wave 1 

1) Countries additionally using registries   
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Figure 2: Modes used for the Labour Force Survey, Wave 2 and later waves 

 

1) Countries additionally using registries   
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Figure 3: Modes used for the Census 

  

 

1) 8 Countries (AT, BE, DK, FI SI, SE, IS NO) apply registries as only data source. 

2 )Countries additionally using registries  

  



111 
 

Figure 4: Modes used for EU-SILC 

1) Countries additionally using registries  
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Figure 5: Modes used for the Household Budget Survey 

 1) Countries additionally using registries  
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Figure 6: Modes used for ICT 

  1) Countries additionally using registries  
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One mode
Austria CAPI All households in the first wave (after a letter announcing the survey) are contacted by a CAPI-Interviewer
Bulgaria A 2-2-2-rotation pattern is used and each wave consists of 1/4 of selected households. Since 2008 wave approach is used and two versions of 

questionnaires are used - a full questionnaire and a short questionnaire. The short questionnaire includes questions necessary to form quarterly 
variables. Taking into consideration the needs of the main national users, some of the annual variables are collected on a quarterly basis. For the first 
wave the short questionnaire is used. Data on demographic background (sex, relationship, date/year of birth, marital status, nationality, country of 
birth) are collected when households are interviewed for the first time.

Denmark CATI There are 4  waves for the core LFS respondents and in the 4th wave additional household members are interviewed also. In the first wave CATI is 
used. 

Greece PAPI Labour force survey is a sample survey covering the population living in private households. The mode is PAPI. The selection of households to be 
surveyed follows a two stage stratified sampling scheme. At the first sampling stage, 2640 clusters (groups of dwellings) are selected with probability 
proportional to their “size” (that is, proportional to the number of households residing in these areas at 2001 census).At the second sampling stage a 
systematic sample of dwellings is selected in every primary sampling unit. All households residing in selected dwellings are asked to participate in the 
survey. All the individuals who are members of the selected households are interviewed, using one questionnaire for all household members. Selected 
households are interviewed for 6 consecutive quarters.

Hungary CAPI The Labour Force Survey is based on a multi-stage stratified sample design. The mode is CAPI. The sample design strata were defined in terms of 
geographic units, size categories of settlements and area types such as city centres, outskirts, etc. The sample has a simple rotation pattern: any 
household entering the sample at some time is expected to provide labour market information at six consecutive quarters, than leaves the sample for 
ever. This determines a simple and efficient rotation scheme splitting the sample at any time in six equal and statistically equivalent parts called 
rotation panels. At any time, there is a birth panel consisting of the new entrants, and the members of the other panels are in the second, third, 
fourth, fifth and sixth wave of their participation in the survey. The samples of two consecutive periods tend to be less than 5/6, which would be 
obtained at a 100% response rate.

Ireland CAPI The LFS is conducted by a permantent field force using Blaise CAPI for all waves
Latvia CAPI The sampling design is a two-stage stratified probability sample. The mode is CAPI. At the first stage the list of Population Census counting areas 

(small teritories of Latvia) is used as sampling frame.The list contains information about households in each counting area. At the second stage 
sampling frame is built from Population Register, statistical register of dwellings, statistical register of households.Final sampling unit is household.The 
starata are defined by degree of urbanisation(capital city Riga, 8 big cities, other towns ang rural areas form 4 stratas).Rotation scheme- each 
household is interviewed 4 times:2-(2)-2

Luxembourg CATI Please refer to the quality reports we are sending to Eurostat, and don't hesitate to come back to us if you have more questions.The reports are also 
available on our website http://www.statistiques.public.lu/fr/methodologie/methodes/conditions-sociales/Cond-vie/eft/index.html

Macedonia CAPI The Survey was conducted by specially trained interviewers with traditional method of interviewing – face-to-face.
Malta PAPI PAPI is used for the first wave of the LFS. A systematic random sample of households is selected to participate in the first wave of the LFS. All 

persons residing at the selected address are included in the survey.
Poland PAPI PAPI is used for the first wave of the LFS. Selection of quarterly samples is performed according to the rotation system. The rotation system applied 

in the LFS can be summarized as follows: the sample for each quarter consists of four elementary samples (e-samples for short) - which are part of 4 
waves. Partial rotation of e-samples is carried out in every quarter: in a given quarter there are two e-samples surveyed in the previous quarter 
(which forms 2nd and 3rd wave), one e-sample introduced into the survey for the first time (which forms 1st wave) and one e-sample which was not 
surveyed in the previous quarter and was introduced into the survey exactly a year before (which forms 4th wave). Each e-sample is selected 
independently. As a result of this rotation system each sample is employed according to the 2-(2)-2 rule: two quarters in the survey, two quarters 
break, again two quarters in the survey and then out. Four elementary samples are divided into 13 weekly elementary samples changed every week; 
weekly samples result from a random distribution of a quarterly sample into 13 parts. 13 weekly samples are equal in size and have the same 
structure.

Portugal CAPI CAPI; The LFS uses a rotation sampling design. The dwellings are the sampling units and all household members in each dwelling are selected. Only 
one questionnaire, in CAPI, is aplied to each individual. The avarage duration of the interview is 10 minutes per individual. 

Slovenia CAPI Addresses of households are selected. Data is collected exclusivelly by face-to-face computer assisted interviewing, from all household members. 
Spain CAPI The first wave Is collected completely by CAPI. The LFS is a two-step sampling survey. In the first step around 600 geographical sections are chosen 

taking into account population and geographic conditions, in the second step around 25 households are randomly chosen in each section. 
Sweden CATI CATI; We draw our sample from a register of the total population once a year. Before every wave this sample is updated to see if any persons are 

deemed to be an oversample (e.g. have died or moved out of the country). A letter of introduction is sent 2-3 weeks in advance. Each person is 
assigned a specific reference week and the field work start monday the following week. All data collection is done by CATI and each person is 
contacted up to 12 times over a 15 day period. Register data is used on last known work place. This information can then be confirmed or rejected by 
the respondent.

Croatia PAPI PAPI; Each week interviewers visit households and at selected addresses conduct interviews, which on average lasts for about twenty minutes. Each 
household included in the sample for the Labour Force Survey is notified by letter prior to the interviewer’s visit. The interviewer is obliged to attempt 
five visits to each dwelling unit in order to carry out the interview. The questionnaire must contain all such visits and reasons for failing to participate 
in the Labour Force Survey.

Norway CATI CATI; Family sample drawn from the central population register. CATI interviews of respondents from sampled families as individuals. Up to 15 week 
field period.

Turkey CAPI First wave of the LFS was collected by interviewers on a face-to-face basis with the help of portable computers.
US Census 
Bureau

CAPI CAPI; Each month 1/8 of the LFS sample is coming in for the first interview, 1/8 for the second interview, ..., 1/8 for the final interview. For cases in 
the first month of interview, they are automatically sent to CAPI.

 

Table 1: Design of the first wave of the LFS; single mode and mixed mode designs  
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Mixed mode
Belgium CAPI-CATI During the reference week the hh receive an introduction letter. After the reference week the interviewers contact the hh for a face to face survey 

by using CAPI. Interviewers are allowed to interview hh with only inactive members of 65+ by phone. But it is not a real CATI field.
Estonia CAPI-CATI-

PAPI
During the first wave mainly CAPI-interviews are contacted. Other forms of interviewing are usually not allowed. The interviewer had to ask a 
permission from supervisor to contact CATI-interview instead of CAPI-interview of the first wave. Under exceptional conditions (for security 
considerations, due to technical fault, etc.) interviewers are allowed to use paper questionnaires.

Finland CATI-CAPI The monthly sample consists of some 12,000 persons, and the data are collected with computer-assisted telephone interviews. We do some personal 
interviews, too, but the amount is about 1% of all interviews.

France CAPI - (web - 
paper)

After having received a letter, the occupants of housing are questioned by an interviewer on CAPI in the first wave of LFS. If they are non-
respondent, they receive a letter with idep and password in order to inform a questionnaire web (lighter than the questionnaire on capi) or to inform a 
questionnaire on paper (lighter than the questionnaire on capi).

Germany CAPI-CATI-
PAP

The LFS question programme is embedded into the (so called) microcensus programme. The sample of this survey is 1% of the resident population. 
Germany uses an area sample, therefore the sampling units are dwellings within the sampled areas (usually 9). The surveyed statistical unit are 
households living in those dwellings. The areas themselves origin from the census 1987 and are refreshed by the statistic of building activities. Areas 
of the former GDR origin from registers of the GDR and are refreshed the same way. After initally being drawn as subject of the survey an interviewer 
or an employee of the land statistical office visits the sampled area and create an update whether or whether not the survey can be conducted there 
(e.g. are the dwellings existent). In case the drawn area is existent he leaves notifications announcing the microcensus survey. In a next step an 
interviewer conducts the microcensus interview with the household using CAPI. Alternatively, he leaves a paper questionnaire to be filled out and 
send back by the household. The household also has the possibility to call back into the land statistical office and conduct the interview with 
someone there. The survey itself is mandatory and refusal is punishable with fines. Participants refer with their information to the week before the 
actual interview. Interviews are conducted over the whole year, it is tried to distribute the amount of interviews over all calendar weeks evenly. 
Microcensus households are being interviewed 4 times in a maximum of 5 years but never more than once a year. This means that every year a 
quarter of the sample rotates out and a quarter of "new" households rotate in. (For further information please see: Labour Force Survey in the EU, 
candidate and EFTA countries, edition 2012. Eurostat - methodology and working papers, subject: Germany). 

Italy CAPI - (CATI) Interviews in the first wave are carried out mainly by CAPI mode. In case a telephone number is available it could happen that a certain a number of 
interviews in first wave is carried out by CATI in case of excessive workload for CAPI inteviewers' network. 

Lithuania CAPI - PAPI For the first wave, respondents are interviewed face-to-face, using the CAPI mode or PAPI. The interview normally takes place during the week 
immediantly folowing the reference week, but never later than five weeks after the reference week.The interview is on the average about 17 minutes.

Netherlands CAWI-PAPI-
CATI

Complete sample contacted by letter asking for CAWI response. Approximately half of the non-response is depleted so that fixed number of sample 
units got to CATI (t+1 month) or CAPI (t+2 month). 

UK CAPI-CATI Wave 1 of the LFS is a systematic random sample from the Small Postal Address File excluding large communal establishments. The sample fraction is 
approximately 1 in 1500 addresses. The sample is then allocated to one of 13 weekly stints spread across a LFS quarter and covering an Interviewer Area. 
Interviewers collect data for the stint in the week after the reference week for that stint. Data for all members at an address is collected. 

Australia CAPI -  (CATI) Primary approach letter sent to selected dwelling. respondent can contact ABS via phone or web to give contact (phone) details and time to call. 
Interviewer then contacts household (usually face-to-face) and completes household form, then LFS questionnaire and supplementary survey for 
each respondent. ARA methodology. The ABS has been trialling a rotation group of completing the survey on on-line. 

New Zealand CAPI - PAPI 1/8 of sample CAPI, with PAPI follow-up for non-respondents;  continuous collection. 

 

 

 

 

Table 1: Design of the first wave of the LFS; single mode and mixed mode designs  (cont.) 
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Table 2: Design of the second wave of the LFS; mixed mode and single mode designs 
 

 
 

 

 

Mixed mode
Austria CATI-CAPI If a telephone number is available the household of the later waves will be contacted by phone (CATI), if not the household will be a CAPI-

Household. If a CATI-household could not be contacted within 3 weeks the method will change to CAPI. The questionnaire is shorter than the 
questionnaire in the first wave (Some questions are coverd by asking: Last time you said xxxx, has anything changed?).

Denmark CATI-CAWI The Danish LFS has 4 waves for the core LFS respondents and in the 4th wave additional household members are interviewed also. The 
household members can either answer by CAWI or CATI. 1/3 answer by CAWI

Estonia CAPI-CATI During next waves (2nd, 3rd and 4th waves) CAPI-interviews are prefered, but CATI-interviews are allowed to contact in exceptional cases 
(an example in cases then respondent refuses of face-to-face interview, respondent’s place of residence is far away or respondent has 
temporarily driven away from home). Under exceptional conditions (for security considerations, due to technical fault, etc.) interviewers are 
allowed to use paper questionnaires.

Finland CATI-CAPI The same as the first wave. (The data are collected with computer-assisted telephone interviews. We do some personal interviews, too, but 
the amount is about 1% of all interviews.).

France CATI-CAPI -
(web - paper)

After having received a letter, and if the intervewer has the phone number, or if the household is not to big, the occupants of housing are 
questionned on CATI (CAPI on phone) in the 2nd to 5th wave of LFS. After having received a letter, the occupants of housing are 
questionned on CAPI in the 6th wave of LFS. If they are non-respondant on 2nd to 6th waves, they receive a letter with idep and password in 
order to inform a questionnaire web (lighter than the questionnaire on capi) or to inform a questionnaire on paper (lighter than the 
questionnaire on capi).

Germany CAPI - PAP(I?) See the design of the first wave. Germany does not change the way of data collection after the first wave and is legally not allowed to save 
information on the respondents besides contact information of the household. However, plans to redesign the later waves of the LFS with 
other modes are currently being developed.

Greece CAPI-CATI In 2nd to last wavy of LFS also telephone interviews are used. This interviews are not implemented in a call-center but independently by the 
interviewers and, as a result, the estimated proportion of other-papi interviews is an approximation.

Hungary CATI-CAPI The Labour Force Survey is based on a multi-stage stratified sample design. The sample design strata were defined in terms of geographic 
units, size categories of settlements and area types such as city centres, outskirts, etc. The sample has a simple rotation pattern: any 
household entering the sample at some time is expected to provide labour market information at six consecutive quarters, than leaves the 
sample for ever. This determines a simple and efficient rotation scheme splitting the sample at any time in six equal and statistically equivalent 
parts called rotation panels. At any time, there is a birth panel consisting of the new entrants, and the members of the other panels are in the 
second, third, fourth, fifth and sixth wave of their participation in the survey. The samples of two consecutive periods tend to be less than 
5/6, which would be obtained at a 100% response rate.

Italy CATI-CAPI Interviews in LATER WAVES are carried out mainly by CATI mode. Households without a telephone and non-Italian households are interviewed 
always by CAPI mode. Also some categories of non-responding households by CATI are re-contacted in the following wave by CAPI.

Latvia CAPI-CATI The sampling design is a two-stage stratified probability sample. At the first stage the list of Population Census counting areas (small teritories 
of Latvia) is used as sampling frame.The list contains information about households in each counting area. At the second stage sampling frame 
is built from Population Register, statistical register of dwellings, statistical register of households.Final sampling unit is household.The starata 
are defined by degree of urbanisation(capital city Riga, 8 big cities, other towns ang rural areas form 4 stratas).Rotation scheme- each 
household is interviewed 4 times:2-(2)-2.

Lithuania CATI-CAPI-PAPI During the subsequent waves, interviews are conducted by telephone or face-to-face, using the CAPI or PAPI. The interview is on the 
average about 15 minutes.

Portugal CATI-CAPI The LFS uses a rotation sampling design. The dwellings are the sampling units and all household members in each dwelling are selected. Only 
one questionnaire in CAPI or CATI, according to the personal choice made in the first wave, is aplied to each individual. The average duration 
of the CAPI intreview is 9 minutes per individual and 7 minutes for CATI interview.

Slovenia CATI-CAPI If the interviewer gets the telephone number from the households, in consequent waves the household is interviewed by CATI, if the 
interviewer doesn't get the telephone number household is reinterviewed by face-to-face CAPI.

Spain CATI-CAPI All households that have been contacted in the first wave and want to be interviewed in subsequent waves by telephone are collected by this 
mode.In successive waves the main part of households are collected by CATI, but households without telephone or preferring personal 
interview in successive waves are interviewed by CAPI. So in successive waves CATI and CAPI are used. We switch from CATI to CAPI, within 
a quarter, when the telephone number of the household is wrong or obsolete or has expired (mobile phones). The switch from CAPI to CATI 
occurs when the household can't be contacted by CAPI and the interviewer can get a telephone number of a household member.

UK CATI-CAPI Data from a previous wave is rotated for dependent interviewing. There are a further 4 waves after wave 1 on the UK LFS. Data for all 
members of the household is collected at each wave. Only earnings questions are only collected at wave 1 and 5 and EUROSTAT adhoc 
module questions only at wave 1. All other questions are collected at all waves although some questions are quarterly specific. There is also a 
wave 2 top up sample in the Northern Ireland region of the UK only.

Australia CATI-CAPI Household form details confirmed/checked, then LFS and supp completed for each person. In 8th month, no supplementary survey is given, 
and for part of the sample (fraction changes for each year) one person is randomly selected to complete the multi-purpose household survey 
(multi-topic suvey), and this is conducted personal interview (usually telephone). 

New Zealand CATI-PAPI - 
CAPI

7/8 of sample predominantly CATI, with PAPI followup for non-respondents. Some CATI respondents sent to CATI if phone number incorrect. 
continuous collection.

US Census bureau CATI-CAPI For cases in the 2nd-8th interview, they can be assigned to either CATI or CAPI. If the data is not collected in CATI by the end of day 4, the 
case is sent to CAPI for the remainder of data collection.
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Table 2: Design of the second wave of the LFS;  mixed mode and single mode (cont.) 

 

 

Table 3: Design of mixed mode surveys (other) 

 

 

One mode
Bulgaria PAPI Households from the second and fourth wave are interviewed with the short questionnaire. The third wave (households that are interviewed 

for the third time) is chosen for data collection of annual variables - full questionnaire is used.
Macedonia CAPI The Survey was conducted by specially trained interviewers with traditional method of interviewing – face-to-face
Malta CATI All persons who are eligible for the first wave are contacted to participate in later waves of the LFS.
Netherlands CATI All recruited panel respondents are contacted/collected by CATI.
Poland PAPI Selection of quarterly samples is performed according to the rotation system. The rotation system applied in the LFS can be summarized as 

follows: the sample for each quarter consists of four elementary samples (e-samples for short) - which are part of 4 waves. Partial rotation 
of e-samples is carried out in every quarter: in a given quarter there are two e-samples surveyed in the previous quarter (which forms 2nd 
and 3rd wave), one e-sample introduced into the survey for the first time (which forms 1st wave) and one e-sample which was not surveyed 
in the previous quarter and was introduced into the survey exactly a year before (which forms 4th wave). Each e-sample is selected 
independently. As a result of this rotation system each sample is employed according to the 2-(2)-2 rule: two quarters in the survey, two 
quarters break, again two quarters in the survey and then out. Four elementary samples are divided into 13 weekly elementary samples 
changed every week; weekly samples result from a random distribution of a quarterly sample into 13 parts. 13 weekly samples are equal in 
size and have the same structure.

Sweden CATI Every three months the persons are contacted again for eight conseutive waves. In the Swedish LFS most interviews are done by 
dependent interviewing. In the consecutive waves data on work place, occupation, seeking employment and so forth are thus asked as 
control questions. Activities during the reference week is however asked the same way each time.

Croatia PAPI Households interviewed in two consecutive quarters, left out in the following two quarters and interviewed again in two consecutive 
quarters. For the later waves interviewers check all changes in the household compared to previous wave.

Norway CATI CATI interviewing. Phasing in and out of sampled family members based on age. Family members not in the register are not added. Family 
members no longer part of the family are not excluded. Up to 15 week field period.

Turkey CAPI Last wave of the LFS was collected by interviewers on a face-to-face basis with the help of portable computers.

Country Mixed mode design of the survey
Austria http://www.statistik.at/web_de/wcmsprod/groups/gd/documents/stddok/067630.pdf#pagemode=bookmar

ks Haushold interviews: CAPI 3.691 60% CATI 2.497 40% Person interviews CAPI: 6.741 CATI: 4.691
Belgium Interviewers distribute after the LFS interview a paper version of the drop off and a link to the CAWI 

questionnaire. The selected hh members have the choice between the two options. The first reminder is just 
a letter with the link to the CAWI, the 2nd one a letter with the CAWI link and and also new paper version of 
the questionnaire

Bulgaria combination between e-census and traditional one
Estonia 50% of sample CATI and 50% CAPI
Finland The main data collection mode was CAPI. CATI was used only in the final state of data collection in order to 

keep the response rate high enough. The respondents were not informed before hand about the apportunity 
of telephone interviewing. This was the firts time we used mixed mode data collection in AES in Finland. 
Preveriously the data was collected by CAPI

France Put in place in 2007, was a CATI survey at the beginning, but there were problems of coverage : nowadays 3 
modes (CATI,CAWI, PAP) Since 2011, "production" sample drawn out of a housing tax register. From this 
production sample : - a sample of households that are in the phone directory : CATI - a sample of households 
not in the phone directory : CAWI and PAP

Hungary 1-16 Oct 2011: all three modes available 17-31 Oct 2011: only interview available
Italy The respondents were sent the paper questionnaire by mail (on the basis of municipal population registers) 

and could choose between: a) completing the paper questionnaire (and returning it either at any post office 
in Italy either at one the municipal collection center) or: b) completing it on the Internet by using the 
password printed on the paper questionnaire and the householder PIN. Households not yet registered in the 
city population register were delivered a non-customized paper questionnaire by enumerators and could not 
complete it on the internet

Latvia EU-SILC 2011 - Distribution of household members aged 16 and over by type of interview: PAPI - 3.6% CAPI - 
57.2% CATI - 20.2% self-adm. - 0.0% proxy - 19.0%* * including CATI-proxy

Lithuania Survey technique – a face-to-face interview. Household members being not at home during the visit of an 
interviewer could be contacted later by telephone. Proxy interviews were allowed only for persons who 
didn’t use computer or the Internet. Self-interviewing is allowed

Netherlands Part 1: Sample persons are approached by CAWI. If no response then CATI if telephone number is available, 
else CAPI. Part 2: if part 1 was CAWI then part 2 also CAWI. Else PAPI.
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Table 3: Design of mixed mode surveys (other)(continued) 

 

 

 

 

 

 

 

 

 

Country Mixed mode design of the survey
Portugal The survey uses a rotational design, the first wave of each rotation is allways collected CAPI, giving the 

option to the interviewed to answer CATI in the next 3 waves.
Spain The first attempt of data collection has been done by CAWI. All the households in the sample receive a first 

letter with the user and the password to fulfill the questionnaire in the WEB. After 3 weeks a second 
"reminder" letter is sent to those households that had not complete the questionnaire yet. The CATI mode 
begins approximately 3 weeks later by sending new letters

Sweden Ordinary mail-out: Paper questionnaire with web option First reminder: card with thank you, web option 
Second reminder: New paper questionnaire with web option Third reminder: New questionnaire with web 
option

United Kingdom PAP self completion questionnaires were sent to all addresses in the UK. But information was also given for 
responders to alternatively complete their Census forms on-line.

Macedonia The Survey was conducted by specially trained interviewers with traditional method of interviewing – face-to-
face

Norway 1st wave is CATI only. For the 2nd-12th wave, most respondents are offered the option to respond using 
CAWI. E-mails and text messages with login info is mailed out. New tenants in the 2nd-12th waves are 
interviewed CATI mode only.

Switzerland The respondent can choose the method. In a first distribution by post the respondent receives a letter with 
login and password and a paper questionnaire. A month later, if the response is missing, the respondent 
receives a reminder only with login and password. Furthermore, four weeks later, he receives the complete 
package

New Zealand LFS is the only mixed mode survey.
US Sample households receive a prenotice letter and then an invitation to respond to the survey via web, 

followed by a reminder post card. Households that have not responded after two weeks receive a survey 
package that includes a paper questionnaire with the choice to respond online. An additional reminder 
postcard is sent two days later. After the end of the first month, nonresponding households for which we can 
obtain a telephone center are contacted by CATI during the second month. Households that remain 
nonrespondents at the start of the third month (including households for which their address quality was 
insufficient to mail survey materials earlier) are subsampled at a rate of approximately 1/3 for CAPI
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Table 4: Handling the transition: LFS 

 

Country Testing programme LFS
Austria The first change of the LFS was made in 2004, where almost everything changed (other management of interviewers, 

number of rotations changed from 8 to 5, questionnaire, change from a paper and pencil interview to CATI) without 
paralell runs. From 2004 to 2006 the first wave was done Paper and Pencil, since 2006 the first wave is CAPI. More 
information: http://www.statistik.at/wcmsprod/groups/gd/documents/stddok/008863.pdf

Belgium We don't make a difference between face to face interviews and phone interviews. It are the same interviewers with the 
same CAPI program and computer. So no call center.

Denmark Pilot test - we will sent the study.
Estonia In 2012 the data collection period of the LFS was shortened to 3 weeks and since 2013 to 2 weeks (instead of earlier 5 

weeks) after the reference week in the LFS. It was needed to start the publication of monthly unemployment estimates. 
To improve the timeliness, we started to use CATI-interviews beside CAPI-interviews and the reorganisation of 
interviewers work was needed as well. The weekly timetable was composed for interviewers and their supervisors fixing 
exact times for sending the data and for checking the data. As the result, the monthly estimates as 3-month rolling 
averages are published one month after the last reference month since October 2012, the share of interviews contacted 
during the 1st week following the reference week increased and the response rate increased as well.

Germany unknown for the past (functional tests likely); tests planned for future changes.
Italy The transition from single mode to mixed mode for IT LFS coincided with the transition from a quarterly survey to a 

continuous survey. So at the same time different aspects changed: -reference period (from a single reference week of 
the quarter to all 13 weeks of the quarter) -fieldwork period (from a indefinite period to a rigid period of 5 weeks) -
definition of employed and unemployed -questionnaire (from paper to computer assisted questionnaire) -network of 
interviewers (from a network of municipal employees to a professional network managed by Istat). Before the transition 
two pilot surveys were carried out. Overlapping period of 5 quarters (2003Q1 to 2004Q1) needed for time-series back 
recalculation (Eurostat project) (see document LFS Report finale.pdf

Latvia From PAPI to CATI-tests. Structural changes with introduction of CATI.
Malta We had to have operational changes introduced in order to be in a position to handle the change. The change was 

carried out right away without any use of parallel runs. Testing was done before hand to ensure the smooth running of 
the survey when we would have actually gone live.

Netherlands Parallel runs (half year) were used. For introduction of CAWI also a pilot datacollection was conducted. A specific field 
test was conducted for questions on education. Presentations on redesing of household (including LFS) are available 
from the conference on redesigning household surveys (Amsterdam, 14-15 march 2013.

Portugal The work developed included the preparation of a pilot operation and the consideration of a test sample. The pilot 
operation comprised a new questionnaire design and testing; technological infrastructure building (contact centre, 
contact management, data entry application, data management aplication); new interviwers hiring and training; 
manuals and methodology documents; test sample design; fieldwork tests; statistical tests; management of two 
statistical operations running in parallel. Test sample: the sample run in parallel with the current LFS sample, with the 
following characteristics: independent from the current sample; same selection criteria and rotational pattern; same 
size; in force for one year (3rd quarter 2009 to 2nd quarter 2010); new interviewers.

Slovenia We did it gradually: at the beginning only PAPI was used, in 1995 onwards some CAPI was introduced, in 1997 we started 
with CATI and finally since 2002 onwards only CATI and CAPI have remained.

Spain The first social survey in which we changed to mixed modes of collection was the LFS in 2005. We did a pilot survey in 
2004 and a parallel survey started some months before changing the mode of collection. It was needed to implement 
very important organizational changes in order to change in subsequent waves from CAPI to CATI. The second important 
statistical operation made by mixed mode method was the Agricultural Census 2009, collected by cawi, self pap, cati and 
papi. The previous one had been collected all by papi. The third one was the Census of Population 2011, collected as 
explained. The previous one in 2001 had been collected by self pap+papi. The forth one was the Social Integration and 
Health 2012, collected by cawi and cati. There was no need of changes because it wasn't a continuous survey. The fifth 
one is the Continuous Population Survey, launched for the first time in January 2013. It has been needed to implement 
operational tests and very important organizational changes

UK It was undertaken along time ago but tests and a parallel run pilot were used to estimate and address mode effects and 
establish reponse rates for the telephone mode. The LFS face to face element was restinted to account for the reduced 
sample in the field and a telephone operations team recruited to undertake CATI.

Australia Move to mixed mode (face to face and telephone) was conducted in the mid 1990s, tested, phased in gradually. Move to 
computer assisted interviewering (ealy 2000s) invovled a parallel run. Web forms trial was tested in a dress rehearsal, 
and then a live trial of being offered to one rotation group only. In addition, cognitive testing, usability testing and post-
enumeration follow-up for the dress rehearsal was conducted.

New Zealand This information will be sent following this survey.

US Census Bureau The transistion to mixed modes took place in 1987. A series of tests were run to resolve operational issues, as well as 
costs, data quality and mode effects on labor force estimates.
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Table 5: Handling the transition: other social survey 

 

Country Handling the transition from single to mixed mode
Austria Organisational changes were made. Testing phase in 2007 with a Eurostat grant.
Belgium The first time (2010) we asked after the LFS interview 3 questions about the computer and internet at home. 

After the field we compared the distribution of computer and internet at home of the received drop offs 
with the distribution of the oral answers after the LFS interview. We didn't found important mode effects

Bulgaria A pilot e-census was conducted 6 months prior to the real census. The aim of pilot census was to test the 
whole organisation, connections, functionallity of the system

Estonia The survey was before part of Household budget survey (in CAPI mode) but due to the low response rates 
and other methodological reasons the survey results were highly varying. For short reference period data 
was collected by CAPI and CAPI+CATI mode. However, as there were other changes done from one period to 
other (change of frame, survey unit is person not household anymore etc), the mode effect cannot be easily 

Finland The quality of Finnish EU-AES 2006 (Adult Education Survey) was analysed by making a new contact after one 
year with those not answered. The aim of the study was firstly to test if the non-participants answer survey 
questions similarly as participants a year earlier. Secondly we were interested to test the telephone 
interviewing in AES. Because there were no big differences between CAPI and CATI data, we dared to use 
mixed mode in AES 2012. The result of this pilot study was presented in ESRA conference 2011 in Lausanne 

France A parallel run with a methodological additional sample is made for each ICT survey since 2011 : one sample 
of households that are in the phone directory are interviewed by CAWI in order to correct the mode effect

Hungary Questionnaire design suitable for self enumeration tested several times in focus group. On-line questionnaire 
tested in 2009 and 2010.

Italy The mixed mode data collection was tested by a Pilot Survey held in order to test the many process 
innovations due for the 2011 Census.

Latvia From CAPI to CAPI/CATI - testing. Structural changes with introduction of CATI
Netherlands Parallel run for half a year.
Spain As previously explained there was no change because the survey was launched for the first time.
Sweden Tests and experiments with paper/web mixed mode have been made in several surveys, both household 

surveys and enterprise surveys. They have tried both sequential and parallel mixed mode designs, finding 
small differences in general when it comes to response rates and ata quality. A specific experiment on web-
offensive strategies was carried out in the okbliwop experiment (okbliwop is a Swedish acronym for what 
can be translated as Optimum contact strategy when using mixed mode with web and paper).

United Kingdom Signifcant testing of the web mode was undertaken before Census day. The data systems were set up to 
merge web collected data with data scanned into electronic form from the paper questionnaires

Macedonia The main objective has been achieved, by introducing the computer assisted survey in the IV quarter 2011 
until now. The provided technical assistance was used to create the CATI application, which considered the 
LFS questionnaire that was adjusted accordi

Norway 2 Pilots were conducted in the spring of 2009. Parallell runs CATI only/CAWI+CATI mixed-mode. Purpouses: 
1) investigate response propensity with regard to mode 2) tuning data collection routines to make it cost-
efficient, investigating contact strategies

US From its inception, the American Community Survey has employed a sequential multi-mode design of mail-
CATI-CAPI. In 2011 we conducted two field experiments to evaluate the possible introduction of an Internet 
response option (CAWI). Given that these tests identified potential increases in self-response overall, as well 
as the potential for cost savings, we chose to implement CAWI into production in 2013. Reports from the 
field tests can be found at : 
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Table 6: Response rates of LFS; present design, previous design and response definition  

Country
Design 
1st wave RR LFS1 MM RR LFS2+ MM RR LFS single mode RR definition

Austria single Q4 2012: 4500 households in total 
4116 households F2F completed 13 
F2F refusal 139 F2F non-contact 
232 neutral drop out (e.g. no 
private household, adresse not 
existant.

Q4 2012: 18000 households in total 
12712 households CATI completed 
3224 households F2F completed 83 
F2F refusal 72 CATI non-contact 855 
F2F non-contact 1054 neutral drop 
out (e.g. no private household, 
adresse not existant).

Till 2003 (single mode PAPI) the LFS 
was a module to the microcensus - it 
was volontary therfore the response 
rate was lower. Since 2004 (mixed 
mode) it is obligatory.

the raw data is provided in the previous 
questions.

Belgium MM about 80% on used adresses. It is 
not possible to made a distinction in 
response rate between the face to 
face and phone interviews.

n.a. During the last years the mode was 
the same.

Number of interviews / number of used 
adresses.

Denmark single 63% The response rate in the 2nd and 3rd 
panel is approximate 66%. In the 4th 
panel it is approximately 70 %. In the 
household survey, the approximate 
response rate is 50%. We only 
include households where all 
members have participated. The 
distribution of modes in the 
household collection is 2/3 CATI, 1/3 
CAWI.

Before introducing the household 
survey with mixed modes, we did not 
have any household survey.

The response rate is defined as: In 
Denmark, approximately 15% cannot be 
contacted because of research protection. 
Out of the rest the normal response rate is 
approximately 63-68 %.

Estonia MM 56.7% for first wave in 2012 (per mode 
not applicable).

84.8% for later waves in 2012 (per mode 
not applicable).

53.6% for first wave and 78.6% for later 
waves in 2011.

Response rate is the proportion of 
respondents to sample size excluding frame 
errors.

Germany MM In 2010 the general response rate 
over all modes and waves was 
97,5%. 73% of the interviews were 
conducted face-to-face (CAPI), 
23% by paper questionnaire and 4% 
via telephone.

Since the actual execution of the 
survey is task of the land statistical 
offices we do not have figures on 
this topic at hand. However, it can 
be assumed that since households 
know the procedure and the survey 
in the follow-up waves, response 
rates remain at or even exceed the 
level of the first wave.

the german LFS is mandatory; no 
significant changes.

Successfully completed household 
interviews providing information on all the 
members of the household.

Greece single There in no mixed mode in first 
wave.

We do not know the response rate 
by mode.

90% Number of responding households / Number 
of eligible households, where eligible 
households = selected dwellings - empty 
dwellings - dwellings that are not the main 
residence of household - dwellings that are 
not used by households for residence.

Hungary single n.a. n.a. in 2011 79,4% in 2012 77,9%
Italy MM CAPI 75,0% CATI 81,6% CAPI 88,2% CATI 96,9% PAPI 93% N. of respondent household units/ N. of 

eligible household units
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Table 6 Response rates of LFS; present design, previous design and response definition (cont.) 

.  

Country
Design 
1st wave RR LFS1 MM RR LFS2+ MM RR LFS single mode RR definition

Latvia single Response rate is calculated for all 
waves, in 2012 - 65,6%

Response rate is calculated for all 
waves, in 2012 - 65,6%

Such kind of calculations were not 
made

Population covered by the survey are 
residents of Latvia aged 15-74. Persons 
are excleded from the household if they 
are not preserving family relations with the 
household one year and more.

Malta single All first wave is carried out using 
one mode and the response for 2011 
on average was 80.8%

All second wave and onwards is 
carried out using one mode and the 
response for 2011 on average was 
67.7%. Any other mode which is 
used is just used to tackle 
respondents who cannot compile the 
questionnaire using CATI

The response rate before the use of 
a mixed mode was 83.16% (2008).

No of accepted households as a 
percentage of total eligible households

Netherlands MM CAWI: 26 CATI: 41 CAPI: 38 CATI: 75 (wave 2), 90 (wave 3,4,5) 55-60 % respons calculated per mode 
(respons/outgoing sample

Portugal single The first wave, CAPI mode, 
response rate: 90%

CAPI mode response rate: 76.8% 
CATI mode response rate: 85%

In 2010, CAPI mode only, the 
response rate was 85.1%

Response rate = ((number of dwellings 
with interviews successfully 
completed)/(number of dwellings with 
interviews successfully 
completed+refusals+temporarily 
absents+unknown elegibility of dwelling+no 
responses due to reasons related to health 
problems, language problems...))*100

Slovenia single CAPI - 66% (in 2012 CAPI - 86% (non-respondents from 
previous waves are not re-
interviewed) CATI - 82% (non-
responents from previous waves are 
not re-interviewed

90% in 1996, LFS was conducted 
only once a year and it was only 
crossectional survey

Number of responding households devided 
by number of eligible units

Spain single CAPI: 85%; in the third quarter: 
81%

CATI: 93% CAPI: 59% First wave: 86% Successive waves: 
93%

Respondents/(respondents+refusals+not at 
home)

UK MM 61% CAPI 56% CATI 50% CATI 55% CAPI 80% plus as CAPI but this was over 
10 years ago

The number of full or nearly full completed 
household interviews over the number of 
originally allocated addresses

Australia MM don't know, sorry, I didn't think we 
readily have access to response 
rates by mode. Expect an article in 
the April 2013 issue of Labour Force 
Australia, 6202.0, on experiences 
with the web form trial

High 90s Fully responding / (Total sample - sample 
loss (vacant dwellings etc)) or Fully 
responding / (Fully responding + Non-
response (refusals etc but not including 
sample loss))

New Zealand MM CAPI - about 70 percent CATI - about 94 percent This information is to follow This information is to follow
US Census Bureau single All first month in interview cases are 

completed by CAPI. The response 
rate is approximately 89%. All fifth 
in interview cases are completed by 
CAPI. The response rate is 
approximately

The CATI response rate is 
aproximately 80%. The CAPI 
response rate is approximately 90%

Prior to the conversion to mixed 
mode in 1987, the response rate was 
approximately 95%

Interviewed Households/eligible households



123 
 

Table 7: Response rates of other social survey; present design, previous design and response definition 

 

Country Design
Mandatory 
/ voluntary Response rates per mode of this survey Response rate in single mode Definition of RR

Austria MM voluntary Response rates are substantially different in first (mode CAPI) and 
follow-up (mode CAPI and CATI) waves, mode switches (esp. CATI 
to CAPI) are rather common. Thus it is not so usefull to report 
response rates (RR) only per mode. RR in first wave is about 52%, 
in follow-up (2nd to 4th wave) 86%. Looking only at the follow-up 
sample one can, however, come to response rates of approx. 85% 
in CAPI (households of the follow-up sample assigned in the inital 
mode CAPI), 76% in CATI (of households of the follow-up sample 
assigned in the inital mode CATI) and 57% CAPI mode switches 
(assigned in the inital mode CATI). Mode switches from CAPI to 
CATI are very rare and are reported under CAPI above

About the same. Definition according to European EU-SILC regulations.

Belgium MM+CAWI voluntary Because respondents had the choice it isn't possible to calculate 
separated response rates. The total response rate is about 50%.

80% number of positive answers on ICT HH / number of used 
adresses for the LFS

Bulgaria MM+CAWI mandatory - 98% Full coverage of the country population
Estonia MM voluntary CAPI around 70% and CATI around 67% Around 50% as household budget survey has the lowest response 

rate among social surveys in Estonia.
Response rate is computed as ratio of respondents to number 
of units in-scope.

Finland MM voluntary The total response rate of AES 2012 was 68%. Most of the anwers were 
collected by personal interviwing, about 16% of data were collected by 
telephone interviews.

The response rate of AES 2006 was 65% (CAPI only) We are pleased about the use of mixed mode data collection.

France MM+CAWI mandatory CATI : 70 % CAWI+PAP : 30 % CATI : 70 % Number of responses / Number of units drawn (if we don't 
count the "Not known at this address" in the denominator, 
response rates are about 75 % for CATI and 38 % for CAWI+PAP)

Italy MM+CAWI mandatory 33,4% for the web questionnaire 66,6% for the paper questionnaire The Census is a mandatory survey so the response rate was of 98,5% 
(undercoverage rate was of 2,5%).

Response rate per mode: percentage of questionnaires 
completed per mode. Response rate single mode: census 
coverage rate

Latvia MM mandatory EU-SILC 2011: Household Non-response rate (NRh): Total sample - 18.7% 
Non-response rates are calculated for all modes.

EU-SILC 2006: Household Non-response rate (NRh): Total sample - 
22.1% Non-response rates are calculated for all modes.

NRh=(1-(Ra * Rh)) * 100 Where Ra is the address contact 
rate defined as: Ra= Number of address successfully 
contacted/Number of valid addresses selected and Rh is 
the proportion of complete household interviews accepted 
for the database Rh=Number of household interviews 
completed and accepted for database/Number of eligible 
households at contacted addresses

Lithuania MM voluntary - - Response rate is an indicator expressed as a ratio of the 
number of people who were interviewed to the total number 
of people in the sample who were eligible to participate and 
should have been interviewed.

Netherlands MM+CAWI voluntary CAWI: 35% CATI: 47% CAPI: 40% CAPI: 60-65% respons calculated per mode (respons/outgoing sample)
Portugal MM mandatory CAPI response rate: 78% CATI response rate: 81% CAPI mode response rate: 82% (2007) The response rate is the ratio between achieved interviews 

(one individual per dwelling) and total sample (dwellings)
Spain MM+CAWI partly both CAWI 22.6% CATI: 68.4% This is the first time this survey is developed For CATI mode, Respondents/(respondents+refusals+not at 

home+unable to inform) In CAWI mode we have no refusals or 
absents, so we consider Respondents/(Sample-Non eligible 
detected on CAWI or CATI).
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Country Design
Mandatory 
/ voluntary Response rates per mode of this survey Response rate in single mode Definition of RR

Sweden MM+CAWI voluntary 49.4 per cent response, of the responses 19.9 per cent were by web and 
80.1 per cent by paper

approximately the same, but response rates are generally shrinking 
gradually

no of completed questionnaires / no of sent out questionnaires

United Kingdom MM mandatory 15% CAWI 85% PAP (self completion) 92% of households The number households responding to the Census out of the 
total addresses on the sampling frame.

Norway MM+CAWI voluntary CAWI: 23 % CATI: 39 % Non-response: 38 % Figures from first 11 months 
2012.

2008 total: 64 % (CATI only) unit response/(unit response+unit nonresponse)

Switzerland MM+CAWI mandatory 27% of the respondents anwer with CAWI, 73% with the paper 
questionnaire. Jontly, the response rate ist 90%.

We don't know. -

US MM+CAWI mandatory Response rates for the 2013 data collection using Web are not yet 
available. The following are the rates for Mail, CATI and CAPI for 2010: 
Mail (excluding undeliverables): 58.89% CATI: 52.33% CAPI: 94.71% 
Survey overall: 97.60%

NA Mail (excluding undeliverables): the weighted number of 
interviews returned by mail divided by the weighted 
number of sample cases that were eligible to respond by 
mail, not including those mailings where both packages 
were returned by the post office as undeliverable (UAA). 
CATI: The weighted number of CATI interviews divided by 
the weighted number of eligible CATI cases and cases with 
unknown eligibility. CAPI: The weighted number of CAPI 
interviews divided by the weighted number of eligible CAPI 
cases. Survey overall: The weighted number of interviews 
from all three modes of data collection divided by the 
weighted number of cases that were eligible for interview, 
including all interviews and noninterviews

Table 7: Response rates of other social survey; present design, previous design and response definition (cont.) 
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Table 8: Methods of studying mode effects 

 

Country

Research of 
mode 
effect? 

How? 

Austria Yes Mode effects in LFS (p 125-135) http://www.stat.tugraz.at/AJS/ausg101+2/Festschrift_Findl.pdf Panel attrition http://www.statistik.at/web_de/Redirect/index.htm?dDocName=064152 SILC 2007 Report on 
feasibility of CATI interviews, some research on mode effects.

Belgium No
Bulgaria No
Denmark Yes We have produced a paper on quality improvements by using CAWI which relates to measuring working hours in the LFS.
Estonia No
Finland Yes We have made two mixed mode pilots for consumer survey, one in 2010 and the last one in 2012 (data collection in November 2012). The data was collected by telephone interview and by web (CATI-

CAWI). The results of the first pilot are presented at ESRA conference 2011 by Pertti Taskinen, and the results of the second one will be presented there in July 2013 (by Tara Junes and Matti Simpanen).

France Yes 2010 : an experimental online Housing Survey where responses are compared to responses of the Housing Survey 2006. Current or future experiments, for each of them in parallel of the CAPI survey : - 
Working Conditions (2012) : to evaluate mode effects especially on sensitive questions (harassment at work) - SASU (2013) : to evaluate mode effects especially on very sensitive questions ; also different 
protocols to to control the randomized choice of the respondant within the household - Housing (2014) : to test the quality assessment of the answers to questions that necessitates the consultation of a 
paper document (rent and housing charges amounts).

Germany Yes Research was conducted via experimental design and resulted in a report about the influence of different modes on data quality. The report is unfortunately not available in the internet and written only in German.
Greece No
Hungary No
Italy Yes LFS: with reference to mode effect related to the transition from PAPI to CAPI-CATI, please, see the attached document "LFS_CLADAG_cec_dis_lor_rev.pdf". Concerning the mode effect related to CAPI and 

CATI in the current mixed mode approach, survey mode is strictly correlated to the waves. We verified that survey mode doesn't have a significant effect on response rate, that however are continuosly 
monitored. With reference to the mode effect on the estimates we made some comparisons in 2004 among estimates of the main indicators obtained respectively by CAPI and CATI interviews. We verified 
that the differences were not due to the survey mode, but to the differences in the structures of the population to which the techniques were applied. Similar analysis have been occasionally repeated.

Latvia No
Lithuania No
Malta Yes A copy of the grant report will be emailed to the essnet-dcssestatis.de
Netherlands Yes Parallel run, comparing former mode (CAPI) and mixed modes (CAWI-CATI/CAPI); calculating representativeness of the modes using the R-indicator.
Poland No
Portugal No
Slovakia No
Slovenia Yes
Spain Yes The characteristics of the respondents according to the interviewing mode are analyzed in each survey. In the Census a sample was drawn and investigated only by CAPI. A link to a working paper 

measuring the effects of the collection mode in the LFS is this: 
http://www.ine.es/ss/Satellite?L=es_ES&c=INEDocTrabajo_C&cid=1259925434723&p=1254735116586&pagename=ProductosYServicios%2FPYSLayout.

Sweden No
United Kingdom Yes By sampling in both a CATI and CAPI mode and comparing the results using a split sample approach.
Macedonia No
Norway Yes Documentation has been shared with the project, and will continue to be so.
Switzerland No
Australia No
New Zealand Yes This information is to follow.
US census 
Bureau 

Yes In regards to the American Community Survey, we have not performed a full mode effects study on the ACS. We have, however, looked at demographic differences across modes of data collection to see 
how respondents self-select into the modes based on their characteristics. The first study by Joshipura was conducted before Internet was introduced into ACS (report located at 
http://www.census.gov/acs/www/Downloads/library/2008/2008_Joshipura_01.pdf). We also looked at demographics between mail and Internet respondents in two studies designed to look at adding an 
Internet mode into ACS in 2011. Those reports are located here: http://www.census.gov/acs/www/Downloads/library/2012/2012_Tancreto_01.pdf and 
http://www.census.gov/acs/www/Downloads/library/2012/2012_Matthews_01.pdf
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Table 9: Prevention or reduction of mode effects 

 

Country Measures to reduce mode effects
Austria same questionnaire is used, interviewers are trained permanently
Belgium no measures. Only the first time we did some research, but we didn't find important 

mode effects.
Denmark no measures
Estonia Interviewer training and questionnaire design according to the mode

Finland We have made only some pilot studies, so we do not have any measure. We will make 
the CAWI questionnaire always in cooperation with the SurveyLaboratory.

Germany We assume that mode effects specifically occur in the self answered paper 
questionnaires. This means that the data quality of this mode is assumed 
significantly worse than for the CAP-interviews. Therefore these questionnaires are 
checked by employees in the land statistical offices and send back if the quality is 
judged as not sufficient. Furthermore do CAP-interviewers use a hand out of the 
different lists used as answer categories in microcensus questions to help the 
respondents answering. This is to avoid recency effects when answering questions 
with many answer possibilities

Greece No measures
Italy LFS: depending interviews are used in order to reduce both the respondents 

burden and the mode effects (i.e. to reduce the risk of low accuracy on 
codification of occupation and economic activity in CATI mode

Malta In LFS we provide our respondents with options at the data collection stage - 
respondent may opt to conduct the interview by face to face if telephone survey 
is not wanted. Additionally we have a fixed pool of trained and experienced 
interviewers and as a result interview duration is kept to a minimum

Netherlands we use unimode questions
Slovenia No such measures were taken.
Spain The wording of questionnaires are chosen depending of the mode of collection.

Sweden designing the web questionnaires to avoid unnecessary mode effects (e.g. not 
using pictures, using the same wording as the paper mode) while gaining 
advantages of the web (radio button, automatic skip patterns et cetera

United Kingdom The questions are tested during a dress rehearsal in both the CATI and CAPI mode 
to ensure consistency between modes. The questions used are factual questions 
and all interviewers both field and telephone are trained in a similar way

New Zealand This information is to follow
South Korea
US Census Bureau The Census Bureau adopted a set of mode consistency guidelines that were 

designed to reduce variation in the presentation of question stimuli across modes. 
We use these guidelines to develop questions that we hope will produce the same 
answer from the same respondent regardless of the response mode. 
http://www.census.gov/srd/mode-guidelines.pdf
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Table 10: Methods to adjust for mode effects 
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Appendix 4: Advance Letters and Reminders 

US Census Bureau Pre-notification letter 
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US Census Bureau Introductory letter  
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US Census Bureau mailing instruction 
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Spain advance letter7 

 

                                                           
7 Translated via Google Translate.  
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Spain, reminder 
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Netherlands, advance letter Health Survey, old style8 

 

correspondence number : ............. / HEALTH 
Subject : CBS survey 
date : 
 
Enjoyable life in a pleasant environment and good health is very important. To understand how 
people live in the Netherlands, how they experience and value their health, the Central Bureau of 
Statistics ( CBS ) carries out the health survey. Of course, not all residents of the Netherlands are 
questioned . Therefore CBS every month samples a large number of names from the population. 
The following name was chosen: 
 
[ Name ] 
 
The results of the health survey are used by different ministries. Their policy on, for example 
health and well-being can be tailored to your needs and those of the Dutch population. Your 
participation is therefore very important: you represent as it were many other residents of the 
Netherlands . 
 
I am aware that not everyone has internet. Therefore, an employee of CBS will visit you in a few 
weeks or a call, if you have not yet completed the questionnaire . 
If you have internet, you will find the questionnaire at the following internet address : 
[ https / ] 
 
To protect your data against abuse, we use a secure connection. You must therefore not use the 
usual 'http ' but ' https ' command. It is important that you do this at the top of your screen in the 
address bar. Typing into Google or any other search engine does not work. When you are on the 
CBS website, you will be asked to fill out a user number and a password 
Your user number is : 
Your password is : 
 
After entering your user number and your access code you enter the questionnaire. 
 
CBS guarantees your privacy. We make statistics by linking your data with those of other people 
surveyed and with data from other sources. You can read more about this on the 
back of this letter. 
 
If you have any questions or problems associated with the use of the internet, you can use the 
helpdesk of our IT department email : contactcenter@cbs.nl stating " Gezo " . Should you have 
any questions regarding this letter or about the survey, please contact the CBS Contact Centre 
Heerlen telephone: ( 045 ) 570 64 00 . The Contact Centre is available Monday to Friday between 
9:00 and 17:00. 

                                                           
8 Translated via Google translate 
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You're doing me a big favour if you would fill in the questionnaire in the next couple of days. 
 
I would like to thank you in advance for your cooperation. 
 
Sincerely, 
Data collection manager 
(name) 

(on the back of the letter):  

In all our studies, your privacy is assured. This is an obligation of the CBS stipulated in a 

special law. To protect your information, CBS takes numerous measures. There is a strict 

confidentiality for all employees, under penalty of prosecution. Data are separated from the 

names and addresses as soon as possible. The data are protected from unauthorized access by 

secure computer systems. The law guarantees that your data will be used for statistical purposes. 

No institution can claim access to the information collected by the CBS. In statistics published by  

information that CBS, personal details are never identified. 

 

CBS collects not only themselves but also gets a lot of data files from other institutions. 

For example, the data of the population administrations, centres for Work and Income, social 

services, and salary records of many companies. We automatically combine the information that 

you provide in this survey with information we obtain from other institutions. With this combined 

information CBS can publish statistics on the Dutch society as efficiently as possible. 
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Netherlands, advance letter Health survey (new style) 

correspondence number : ............. / HEALTH 

Subject : CBS research 

date : 

 

Dear Mr/Mrs… 

What does it mean for you to live a pleasant and healthy life? CBS would like to know. That is why 

we invite you to participate in our survey on healthy living. Would you fill in our online 

questionnaire?  

Why is this research important, also for you?  

With this research we will find out more about the health and life style of the Dutch people, but 

also about their medicine consumption and visits to medical doctors. That knowledge is 

important for scientists, doctors and managers whose work is the health of the Dutch people. 

And that is important for you too.  

What do we ask from you?  

Please fill in our online questionnaire before xx date cccc. It works like this:  

1 Go to https://onderzoek.cbs.nl/gezo2013 

2 Fill in: user number 0004582837 and login code 03242.  

Your data are secure 

Your data are used for research only. That is the law. As soon as we receive your answers, we 

separate them from your name and address. This means you remain anonymous. By linking your 

data with other general information, we will get valuable information on the health of the Dutch. 

Would you like to know more on this subject? Then see the back of this letter.  

Finally 

We thank you in advance for your time and participation. Do you have any questions? Do not 

hesitate to call: phone xxx xxxxxx, we are available from Monday to Friday between 9 and 17 

o’clock. You can e-mail as well: contactcenter@cbs.nl 

With kind regards,  

Name,  

Manager Data collection (the informed consent passage to data linkage on the back of the letter is 

identical to the old letter).  

mailto:contactcenter@cbs.nl
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