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1. Introduction  

Today, each national statistical office is confronted with the same challenge: how to build a 

dissemination and communication strategy in a world where users have easy access to a 

deluge of data and information from various origins and where IT tools and design standards 

change so quickly that users behaviour and their expectations are continuously modified?  

The first issue is clearly to know what users want: we know our different types of users 

(decision makers, media, researchers, businesses, students, public at large…) but we have to 

identify how they get our data, what they do with our data, how they react to our outputs and 

which sort of new services they would like us to propose. In our changing world, this 

information cannot be obtained only through an annual user survey, but requires continuous 

and "real time" feedback from our users.  

The second issue is to develop a range of dissemination products or services which allows to 

reply to the different needs identified. The objective of this paper is to present Eurostat's 

experience in proposing new and more visual dissemination tools which aim at making our 

statistics more understandable to less experienced users and also attracting new users of 

European statistics.  

2. Finding our way in the labyrinth of user needs 

Since a few years, Eurostat has been developing a number of different and complementary 

tools which give an interesting and up-to date representation of our user needs. Each of them 

helps to assemble a more global picture of what modern users expect from suppliers of 

statistical data.  

2.1. Measuring satisfaction  

To get an overview of the general level of satisfaction of users, Eurostat conducts an annual 

on-line user satisfaction survey. This classical method still provides valuable information and 

feedback on the most consulted statistical domains, the purpose and the frequency of the 

consultation, as well as an assessment of the quality of our data, publications, and 

dissemination practices. It also gives a crucial information on the level of confidence that 

users have in our data. In the 2014 satisfaction survey, trust remained overwhelmingly 

positive with 95% of the respondents stating they greatly trust European statistics or tend to 

trust them. 
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2.2. Detecting user behaviour 

Website log files provide a wealth of information which is exploited through a detailed and 

extensive web analytics effort. Each month a 30 page monitoring report on Eurostat 

electronic dissemination is published on the intranet, which contains a long list of information 

such as the number of consultations for each page, the navigation and origin of the 

consultation (Eurostat website, Google, apps,…) or the average time spent on each 

visualisation tool. 

2.3. Getting feedback in real time 

Successful dissemination cannot be measured by means of web analytics and usage figures 

alone, but it needs to take into account new ways of information. For instance, the monitoring 

of social media brings further insight into who is using our information, how they use it, what 

they say and think about it and how Eurostat is perceived on the internet in general. To 

measure the impact of its dissemination, Eurostat uses a tool to analyse its e-reputation in real 

time. The tool provides a better knowledge of our users and of our daily impact in the media, 

social networks or blogs and gives a quantitative but also qualitative feedback on our work.  

2.4. Communicating with users 

Apart from measuring usage, Eurostat also communicates with users via a permanent user 

support network, ad-hoc focus groups and benchmarking exercises. For ten years, Eurostat 

has managed a system of national user support centres offering assistance in nearly all EU 

languages. The valuable feedback collected via this permanent structure enables Eurostat to 

identify concrete user requirements and helps us to improve the quality of our services.  

Eurostat organised ad-hoc internal and external focus groups to allow an exchange of views 

on the current website's strengths and weaknesses.  

The benchmarking exercises measure the overall quality of the Eurostat website against 

current best practices and in particular against the websites of other statistical institutes 

and/or international organisations. 

3. Translating the needs for attracting new visitors  

One of the most frequent remarks made by different groups of users when we consulted them 

in the preparatory phase of the new website, was that Eurostat's website was judged as too 

complex for non-specialists, which is the case for most of European citizens. In order to 

attract a larger public of less experienced users, we decided to strengthen the user-orientation 

of our website and to propose a set of new visualisation tools, infographics and apps that are 

meant to be informative and easy to use.  

3.1 A more attractive website, less statistical jargon and a more powerful search 

The launch of the new Eurostat website mid-December 2014 has been perceived as a good 

opportunity to better reply to user needs (see http://www.ec.europa.eu/eurostat). The layout 

and the design of the web site have undergone a major overhaul to make it more appealing 

and attractive, with for example, a more colourful design, the possibility to insert photos or 

videos and a daily management of the editorial content of the homepage to make it more 

lively. 

A new search engine has also been developed which provides, on the basis of keywords, the 

most relevant datasets and articles/publications available, in a similar way to how Google 
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works. To facilitate the search, bridges have been created to enlarge the search terms written 

in common vocabulary (such as profits, apartment or family for example) to the associated 

statistical terminology (gross operating surplus, dwelling or household). 

3.2 Simple infographics and visualisation tools 

Data visualisation tools are another possibility to help users to better understand our statistics. 

Their aim is to communicate clear information or a story through graphs, maps or charts. In 

recent years, several tools have been implemented by Eurostat, such as country profiles, 

inflation dashboard, statistical atlas, regional statistics illustrated and widgets. However, the 

use of these tools sometimes requires the user to have already a good understanding of 

statistics.  

For that reason, Eurostat decided to complement its offer by presenting regular infographics 

on the homepage of its new website, in order to arouse the interest and provide assistance to 

less experienced users.  

"Economic Trends" 

A new infograph is associated with the publication of a selection of euro-indicator news 

releases, where non-specialists can get a better understanding of the most recent economic 

trends in the EU, the euro-area and the Member States: 

http://ec.europa.eu/eurostat/cache/infographs/economy/desktop/index.html 

 

"Young Europeans"  

“Young Europeans” is a new tool released In connection with a new Eurostat publication on 

youth. It provides the possibility to compare the way of living of a young people aged 15-29 

with those of any other young Europeans of the same age and sex. This tool is also intended 

for parents, decision-makers, politicians or teachers who want to know more about the young 

generation in Europe.  

 

"Young Europeans" is an interactive tool constructed around a number of questions about the 

life of young Europeans on 4 different themes: family, work, free time and studies, and 

internet. Before starting, users have to define their profile: gender, country and age.  
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"Quality of life" 

Linked to the release of a Eurostat publication on quality of life, this infograph shows both 

objective and subjective indicators covering 9 quality of life themes. It proposes a 

combination of photos and graphics to display the information in an attractive and innovative 

way. A new easy recognizable logo for quality of life statistics has also been created. 

 

 

 
 

"My country in a bubble"  

This simple visualization tool allows users to see in one image the situation in Europe for 

more than 140 statistical indicators covering all economic, social and environmental domains. 

This tool is not done to provide some precise numbers to users but to allow them to 

immediately perceive the situation of a given country compared with other EU countries and 

to encourage them to discover more. 

 

 

4. Conclusion 

All these actions are part of Eurostat's efforts to better respond to user needs and to 

continuously adapt its visualization dissemination with the latest IT development. Today, 

statistical institutes are confronted with the same challenge. In a period where human and 

budgetary resources are limited, this challenge can only be faced if a reinforced cooperation 

among ESS members is put in place in particular in sharing best practices and tools. 


