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Introduction 

• Data collection costs have steadily increased 

• Survey organizations are considering more cost-
effective methods  

– E.g., administrative data linkage, mixed-mode  

• Obtaining informed consent from respondents to link 
survey and administrative data is a well-known issue 
– Jenkins et al., 2006; Knies, Burton, and Sala, 2012; Sakshaug et al., 2012; Korbmacher 

and Schroeder, forthcoming; Sakshaug, Tutz, and Kreuter, forthcoming. 

• However, less is known about obtaining linkage 
consent in web surveys 

 



Intro (cont.) 

• There are (at least) 2 developments suggesting that 
data linkage in web surveys will become more 
common in the future 
– web surveys are cost-effective instruments; often used in 

mixed-mode surveys 

– data linkage commonly implemented in government 
surveys  

• Government surveys are more likely to implement 
mixed-mode approach and link to administrative 
data 

• Thus, likely to see a stronger convergence between 
web survey and administrative data linkage 



Methodological Considerations 

• Lack of interviewer poses issues related to 
administering the consent request in web mode 

– Placement in questionnaire (beginning, end?) 

– Framing/wording of request 

 

• Telephone studies have found no effect of framing 
when benefits of linkage (e.g., improved accuracy, 
reduced costs, and reduced burden) were read to 
respondents 
– Pascale (2011) 

– Sakshaug, Tutz, and Kreuter, Forthcoming, SRM 

 



Considerations (cont.) 

• A possible explanation why benefit framing fails in 
telephone studies is that the benefit phrase is not 
read by interviewers or heard clearly by respondents 

 

• In web surveys, the benefit phrase (if read) can be 
highlighted better than in telephone study 

 

• Certain benefits may be particularly salient to web 
survey respondents (e.g., time savings) 



Web Survey Experiment 

• Goal: Assess whether emphasizing a particular 
benefit of data linkage (time savings) would increase 
respondents’ likelihood of consent 

 

• Sample: Probability sample of adults living in 
Germany (conditional on employment history)  

 

• Completed Cases: 1,092 respondents 

–  9% response rate 

 



Wording Experiment 

• Upon the start of survey, respondents randomized to 
either benefit or neutral group  
– Benefit or neutral 

 

• Benefit group: 
– “To keep the interview as brief as possible, we would like 

to use for the analysis of the survey data parts of the data 
which are available at the IAB in Nuremberg, Germany…” 

 

• Neutral group: bolded statement omitted 



Experiment (cont.) 

• All respondents received the same questionnaire. 

 

• Rationale behind benefit wording is that high 
consent rates make it possible to shorten the overall 
questionnaire for all respondents 

 

• We hypothesized that subjects in the benefit group 
would consent at a higher rate than those in neutral 
group 

 



Results 

• 59.6% of respondents consented to data linkage 

– Benefit group: 61.6% 

– Neutral group: 55.4% 

 

• One-sided Z-test statistic: 1.75 

• P-value = 0.04 



Results (cont.) 

• Are respondents more likely to drop out if they 
receive the benefit wording? 

– Perhaps respondents perceive that the survey is moving 
more slowly than they anticipated 

 

• 14.6% of respondents ended survey prematurely 
(broke off) 

– Benefit group: 15.2% 

– Neutral group: 12.9% 

– Difference not statistically significant 

 



Discussion 

• Benefit framing was found to be somewhat effective 
in web survey 

 

• Emphasizing the time-saving benefit of data linkage 
increased consent rates by about 6 percentage 
points 

– Effect more powerful than in similar telephone studies 

 



Limitations 

• Results based on a sample of German residents 
– may not be generalizable to other populations, other 

consent requests (e.g., biomarker, panel cooperation) 

 

• Low response rate 
– Conceivable that more reluctant respondents have lower 

consent rates 

– Such respondents are likely to be even more affected by 
time-saving arguments 

– Thus, 6% difference believed to be lower bound for the 
effect of wording 



Conclusions/Future Research 

• Appear to be advantages to highlighting particular 
benefits to respondents when asking for linkage 
consent in web survey 

 

• More replication is needed in web surveys to assess 
the robustness of wording effect 
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