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 19 August 2022, Vilnius



ICT USE IN HOUSEHOLDS 


88 per cent of households had Internet access at home
· In 2022, 80 per cent of households had personal computers, 88 per cent – Internet access at home, in 2021, 81 and 87 per cent respectively.
· In urban areas, households having computers and Internet access at home accounted for 84 and 90 per cent respectively, in rural areas – 73 and 82 per cent respectively.
· As regards households with children, 97 per cent of them had personal computer, 100 per cent – Internet access, those without children – 75 and 84 per cent respectively.

99 per cent of persons aged 16–74 were using the Internet at least once a week
· In 2022, 88 per cent of persons aged 16–74 were using the Internet (in 2021, 87 per cent). The Internet was used by 100 per cent of persons aged 16–24, 57 per cent – of those aged 65–74. Compared to the previous year, the number of persons aged 65–74 using the Internet increased by 2 percentage points.

Persons who used the Internet, by age
Per cent
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· 82 per cent of persons aged 16–74 were using the Internet daily (94 per cent of internauts in this age group), 4.5 per cent – at least once a week but not daily (5 per cent of internauts in this age group). Thus, persons using the Internet at least once a week accounted for 87 per cent of persons aged 16–74, or 99 per cent of internauts in this age group. 
· The internet was mainly used for search for information, communication and leisure (listened to music, watched videos, played online) and banking services: 84 per cent of all persons aged 16–74 (96 per cent of internauts in this age group) used the Internet for search for information and communication, 76 per cent (87 per cent of internauts) – for leisure, 75 per cent (85 per cent of internauts) – for online banking services. 
· For health-related purposes, the Internet or mobile apps, in 2022, were used by 72 per cent of all persons aged 16–74 (82 per cent of internauts in this age group). 
· 32 per cent of persons aged 16–74 (37 per cent of internauts in this age group) used the Internet for learning activities, professional training or self-education.
· 74 per cent of persons aged 16–74 (83 per cent of internauts in this age group) used the electronic services provided by public authorities and other public service institutions at least once a year.  
· Over the last 3 months, 46 per cent of persons aged 16–74 (52 per cent of internauts in this age group) used e-commerce for private purposes. Over the last 12 months, 60 per cent of persons aged 16–74 (68 per cent of internauts in this age group) bought or ordered goods or services via the Internet.
· E-commerce was mostly used to buy clothing, footwear, accessories (63 per cent of e-commerce users), cosmetics, beauty or health products (32 per cent), medicines, food supplements, vitamins (31 per cent), prepared foodstuffs and beverages delivered from catering enterprises (29 per cent), food products and beverages from shops (26 per cent), furniture, interior accessories (23 per cent), household appliances or electronics (22 per cent).

More detailed information on ICT use in households is provided in the annex.

The data on ICT use in households were collected in April–June 2022 through interviewing 4,503 persons aged 16–74 randomly sampled from the Population Register. The survey period – 3 months before the survey or the last 12 months. 
The survey is partially funded by the EU.

More information on the issue is available in the Database of Indicators.

Statistical information is produced and disseminated pursuant to the European Statistics Code of Practice.

For more terms and explanations, please see the Dictionary of Statistical Terms.


Explanations
E-commerce refers to product (goods or services) sale/purchase transactions that are conducted via electronic networks. Products are ordered via networks, while the payment for and delivery of products may be autonomous (i.e. not via a network).  
Orders received by phone, fax or manually typed emails are not counted as electronic commerce. 
Information and communication technologies (ICT) are digital information (data) management and processing technologies, covering computer hardware and software, electronic networks, data transmission equipment and communications.
Household is a single person or group of persons living in the same dwelling, sharing costs and providing the means necessary for living together.                                                                                                              
This news release contains information on households with at least one member aged 16-74.
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Annex
Table 1. Households having personal computers and Internet access at home, 2022
Per cent
	
	All households
	Urban area
	of which:
	Rural area

	
	
	
	in five major cities	
	in other towns  
	

	Households having at home: 

	
	
	
	
	

	personal computers  
	80.3
	83.5
	86.8
	77.9
	73.1

	Internet access     
	87.7
	90.3
	91.6
	88.1
	81.7

	personal computers and broadband Internet access  
	80.0
	83.1
	86.3
	77.7
	73.0



Table 2. Frequency of use of the Internet, 2022  
All individuals in a corresponding age group – 100 per cent
	
	All individuals aged 16–74 
	of which:

	
	
	16–-24
	25–-34
	35–-44
	45–-54
	55–-64
	65–-74

	Individuals who used the Internet
	87.7
	99.8
	99.3
	97.7
	92.3
	80.3
	57.1

	Of whom:
	
	
	
	
	
	
	

	daily or almost daily
	82.3
	98.3
	98.8
	96.4
	85.6
	70.6
	45.3

	at least once a week but not daily
	4.5
	1.2
	0.5
	0.6
	5.5
	8.3
	9.9

	less than once a week
	0.9
	0.3
	-
	0.7
	1.1
	1.4
	1.8

	Did not use
	12.3
	0.2
	0.7
	2.3
	7.7
	19.7
	42.9



Table 3. Main reasons for using the Internet, 2022 
All individuals in a corresponding age group – 100 per cent
	
	All individuals aged 16–74
	of which:

	
	
	16–-24
	25–-34
	35–-44
	45–-54
	55–-64
	65–-74

	Access to information  
	84.4
	93.8
	97.7
	96.4
	89.0
	75.9
	53.0

	Communication  
	83.7
	98.8
	98.9
	96.0
	87.5
	73.7
	48.4

	Leisure
	76.2
	99.0
	97.4
	90.4
	77.2
	61.7
	34.9

	Internet banking
	74.8
	80.2
	96.8
	92.4
	79.3
	63.7
	33.3

	For health-related purposes
	71.6
	77.5
	90.5
	87.2
	72.7
	60.6
	39.8

	Learning activities, professional training or self-education  
	32.2
	70.1
	45.9
	43.3
	28.2
	13.7
	3.1



Table 4. Use of e-commerce for personal purposes in 2022
All individuals in a corresponding age group – 100 per cent
	
	All individuals aged 16–74
	of which:

	
	
	16–-24
	25–-34
	35–-44
	45–-54
	55–-64
	65–-74

	Individuals who bought or ordered goods and services via the Internet
	
	
	
	
	
	
	

	during the last 3 months
	46.3
	64.6
	76.7
	63.9
	44.4
	23.0
	9.1

	during the last 12 months
	60.1
	81.1
	89.0
	81.9
	60.1
	37.0
	14.7





Used the Internet	87,7 
99,8 
99,3 
97,7 
92,3 
80,3 
57,1 

Visi 16–74 metų amžiaus gyventojai	16–-24	25–-34 	35–-44	45–-54	55–-64	65–-74	87.7	99.8	99.3	97.7	92.3	80.3	57.1	 of which used daily	82,3  
98,3  
98,8 
96,4 
85,6 
70,6 
45,3 

Visi 16–74 metų amžiaus gyventojai	16–-24	25–-34 	35–-44	45–-54	55–-64	65–-74	82.3	98.3	98.8	96.4	85.6	70.599999999999994	45.3	
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