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WHY use social media?

WHAT do you want to communicate?

WHO do you want to interact with?

HOW do you do this?

Social Media 

Strategy



WHY: organisational objectives → social goals

WHAT: defining themes, topics & types of info

WHO: people & platforms 

HOW: copy, creation & call to action

Social Media 

Strategy



WHY?



Objectives



1. increase the involvement of stakeholders in 
the implementation of rural development

2. improve the quality of implementation of rural 
development programmes

3. inform the broader public and potential 
beneficiaries on rural development policy and 
funding opportunities

4. foster innovation in agriculture, food production, 
forestry and rural areas

Objectives









1. Increase awareness of funding opportunities 
amongst rural businesses

2. Drive 20% more referral traffic to the one-stop-
shop website on Tuesday mornings.

3. Boost newsletter signups by 10% amongst 30 -
35 year olds 

4. Drive social media followers to on-the-ground 
engagement via Facebook events

SMART goals



WHAT?



Identify themes, topics and types of information

Content



1. Competitiveness

2. Environment

3. Social

Themes



1. Knowledge Transfer and Innovation

2. Farm Viability and Competitiveness

3. Food Chain Organisation and Risk Management

4. Restoring, Preserving and Enhancing Ecosystems

5. Resource-efficient, Climate-resilient Economy

6. Social Inclusion and Economic Development

Topics



Types
1. Funding opportunities 

2. Cooperation Offers

3. National News & events

4. Good Project Examples 

5. Benefits of the policy

6. … any others?



WHO?



People & Platforms

Target Audience



Human/non-human



“General Public”



“Stakeholders”



Stakeholders



Target Audience



“Project Beneficiaries”



Target Audience



Target Audience

How can social media help?



HOW?



Engagement



Any action on a post:

Retweet, Comment, 
Likes, Share, Click, 
Expand details/see 
more, Reactions, 
Favorites

Engagement



1. Post types

2. Techniques

○ Copy

○ Creation 

○ Call to Action

How to Engage



Facebook



Language options



Preferred Audience



Audience Restrictions



Twitter



Visuals

When people hear information, 

they're likely to remember only 

10% of that information three days 

later... 

However, if a relevant image is 

paired with that same information, 

people retained 65% of the 

information three days later!







Video

Global internet traffic 

from videos will make 

up 80% of all internet 

traffic by 2019!

Native Videos get 

more reach than any 

other kind of social 

media post



http://www.youtube.com/watch?v=k7YscWfNekg




Other options



Polls

● Encourage Debate
● Build Community
● Useful Feedback
● Be Social!

Note: #Hashtags & timing



Event

● Engaging
● Audience Insights
● Community Management
● Geo-location specific
● Facebook LIVE! option



Event

● Engaging
● Audience Insights
● Community Management
● Geo-location specific



Notes (like blog posts)



Extras

● Check-in/geo-tag
○ helps identify audience 

i.e. country-specific

● Include ‘feeling/activity’ -
loads of options 
○ can give personality to a 

post

● Tagging people and profiles
○ tagging business partners 

for sponsored content



Identify a problem

Agitate the problem

Solve the problem

Problem - Agitate - Solve

via Buffer

https://blog.bufferapp.com/copywriting-formulas


via Buffer

https://blog.bufferapp.com/copywriting-formulas


Voice



Tone 



Tone 

Tone adds specific flavor to your 

voice based on factors like 

audience, situation, and 

channel.



Tone 



CREATION



GIFs



Via GIPHY



Via YouTube



Visual Quote

Widely used: events, press 

conferences, publications, 

international days

Power Point template or...





Infographics 

Three things to remember:

1. Content

2. Visual

3. Knowledge



Photo/Visual

Where do you find your 

images?

Best practice is take your own 

pictures. Otherwise:

● iStock 

● Unsplash 

● Pixabay 

● Flickr 

Just consider copyright...



© Ian McCafferty



Creative Commons:

Attribution: CC BY

Allows you to distribute, 

tweak, and/or build upon 

the original image for 

personal or commercial 

purposes, provided that 

you credit the creator. 

© Ian McCafferty



© Ian McCafferty



© Ian McCafferty



www.ec.europa.eu/avservices



www.ec.europa.eu/avservices



Call to Action

https://twitter.com/HillaryClinton/status/740152594224558080
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