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Estonian Rural Tourism Organisation was established on January 

2000 as a nationwide organization in order to represent and protect the 

interests of rural tourism entrepreneurs.

Members of the organisation must be situated in the countryside or in 

rural settlements with up to 10 000 inhabitans.

In April 2018 ca 300 members in the organisation. 

RURAL TOURISM DEVELOPMENT



MEMBERS

OF THE ORGANISATION

Members are:

Tourism farms, holiday houses, guest houses,

motels, small-size hotels, camping places

Activity tourism companies

Theme parks

National inns, local lore museums and handicraft

companies

Vocational schools teaching tourism

Active tourism 

providers; 10%

Others; 12%

Accommodation 

providers;
78%



MEMBERS

North-Estonia West-Estonia South-Estonia

GENERAL   ASSEMBLY

COUNCIL

15 members (county representatives + Setomaa + head of council)

BOARD (2 members)

+

Office (8 people)

MANAGEMENT STRUCTURE



FINANCING

Annual budget: approximately 28 000 – 100 000 €

Financial sources: membership fees, internal and international projects

Membership  fee: 100 €/per year



CHALLENGES OF ESTONIAN 

RURAL TOURISM

Vision:

In 2020 the Estonian Rural Tourism:

and the supporting rural entrepreneurship has become a sustainable 

rural industry, supporting the economical growth and rural livelihood, 

being a considerable source of employment in rural areas and a 

substantial part of the tourism sector;

will be known and acknowledged in Estonia, Europe and Baltic Sea 

Region as a provider of tourism products which are of high quality, 

attractive all year round, offering active holidays in natural environment 

and tourism products using local heritage. 



CHALLENGES OF ESTONIAN 

RURAL TOURISM 

Goals:

Estonian Rural Tourism Enterprises are known and acknowledged 

destinations among tourists from Europe and Baltic Sea region

Development of the marketing conception of the Estonian Rural Tourism, 

considering the seasonality of the rural tourism

Delivering the information to the target market’s final consumers

Developing the information portal of the Estonian Rural Tourism

The products and services of the Estonian rural tourism 

entrepreneurs are known and highly evaluated in  Estonia

Distributing the information to the target groups

Developing the internet portal www.maaturism.ee

Image development 

Positioning as the bears of the national heritage and culture

Creating  and supporting the development of the cooperation networks

http://www.maaturism.ee/


CHALLENGES OF ESTONIAN 

RURAL TOURISM 

The products and services of the rural tourism are of high quality, 

diverse and in fine tune with the principles of the sustainable 

development

Raising the environmental awareness of the rural tourism entrepreneurs

Raising the quality awareness of the rural tourism entrepreneurs 

Through the product development dissipate the seasonality of the 

products

Supporting the diversity in product development. Favouring the product 

development, based on natural and cultural heritage

Quality development and management

Supporting the sustainable development based product and service 

development

Estonian rural tourism is an economy, sustainably supporting and 

considering the rural life

Supporting the regional and sectorial networks

Promoting the sustainable tourism

Linking the rural tourism entrepreneurship with different interest groups of 

the local community



AIMS OF THE ORGANISATION

Rural tourism development and training of entrepreneurs.

Rural economy development  in partnership with different 

institutions:
Rural Economy Research Centre (LEADER program Local action groups)

Estonian Tourist Board

Regional Tourism umbrella organisations

Ministry of Rural Affairs

Ministry of Economic Affairs and Communications; 

Marketing of the rural tourism enterprises.

Representation and protection of rural tourism entrepreneurs 

interests in Estonian tourism politics.

Participation in European rural tourism organisation 

(EUROGITES) work.



MOST IMPORTANT ACTIVITIES

Product development and service design

Training of entrepreneurs and trainers.

Developing Estonian food culture trails (part of Baltic Sea 

Culinary Routes).

Development of the webpage maaturism.ee and compiling 

brochures and travel guides.

Organising study tours (Latvia, Lithuania, Ireland, Slovenia, 

Czech Republic, Hungary, Poland, Italy, Georgia, Croatia, 

France, Scotland).

Labeling of the ecotourism products (EHE-label).

http://www.maaturism.ee/


WWW.MAATURISM.EE



THE QUALITY SIGN “EHE” (genuine and interesting 

Estonia - can be also translated as the "real thing")

FOR ECOTOURISM PRODUCTS

In the year 2001 the system EHE for labeling the tourism 
products was launched in Estonia.

EHE - label is a quality sign to mark the tourism products 
and services that corresponds to the principles of 
ecotourism.

The main aim of the EHE label is to promote the 
principles of ecotourism among tourism enterprises, 
consumers and the general public.

Examples:
Kayaking to the islands of the Baltic Sea

Trip on the Log-boats (old boats)

on the rivers of the Soomaa National Park

Feast in Seto style

Tour in the old water mill



EESTI TOIDUTEE www.toidutee.ee

(Estonian Culinary Route)



The idea was born already in 2006.

At the end of 2013 was created website.

First presentation was in Berlin in January 2014, during Green Week (GW –

Grüne Woche)

Finally we have worked out criterias.

At the moment we are collecting entreprises who could belong to this route in 

Estonia and today already on the Baltic Sea Culinary Routes

www.balticseaculinary.com

Second international presentation was in Berlin, 17.01.2015 during Green Week 

(GW – Grüne Woche)

Last presentation in Riga, during Riga Food

Baltic Sea Culinary Routes 

incl Estonian Culinary Route

http://www.balticseaculinary.com/


Welcome to the

BALTIC SEA CULINARY ROUTES

- THE NORTH DIGNITY -



Common logo and branding



balticseaculinary.com



Common value of the

Baltic Sea Culinary Routes

LOCAL TASTE FROM NATURE









Baltic Sea Region cuisine

versus Mediterranean cuisine
Mediterranean Baltic Sea Region

Wine Beer;

Pasta Potatoes

White bread Dark bread

Poultry Pork,  Lamb; Ducks and geese

Eggplant, zucchini Cabbage, beet

Dried (meat...) Smoked (meat...)

Pepper, balsamic, garlic Onion, horseradish

Olive oil Butter

Sardines Herring

Saltwater fish Freshwater fish

Mozzarella Cottage cheese

Truffles Mushrooms from forest

Couscous, polenta, rice Buckwheat, pearl barley, oats, beans

Yogurt Sour cream

Roasted vegetables Tanned vegetables (like sauerkraut, pickles)

Almond Nuts

Iberico (pig) Game meet

Citrus fruits (Forest, garden) berries

Dried fruits Fruit compotes

Bottled water Clean tap water

Grappa;  Ouzo / Grape distillates Vodka / Grain and root distillates

Light soup Rich soup

Fruit juices Kissels

... ...



Project „Baltic Sea Food“



Project „Livonian Culinary Route“ 

 Development of the tourism 

product based on culinary heritage

(Livonian Flavours and sub-

product TasteHanseatica)

 Capacity building and 

strengthening the networking of 

service providers

 Marketing and communication 

activities to promote the route





Meta cluster for attracting the Japanese tourism market 

(CAITO)





SAUNATEE (Sauna Route) 

The idea was born in March, during our sauna theme training course in the Männiku Forest Farm. 

Idea´s authors are entrepreneurs Meelis Parijõgi from Lammasmäe Holiday Centre and Raido Notton 

from

Kopli Madise Farm.

Saunatee is not just a set of so-called saunas, but we expect that the

host / hostess of sauna should be able to carry forward the tradition of the sauna

And to teach their visitors sauna techniques and etc.

Our aim is to have up to 100 saunas on SAUNATEE (Sauna Route)

Registration of domain www.saunatee.ee

Common values for SAUNATEE participants have been agreed..

Potential participants should send a brief vision of the SAUNATEE (how Saunatee could function in 

their mind) and application (What kind of saunas they have? How do they train their guests for a better 

sauna experience? Etc.).

ERTO´s office organizes a small poll among sauna clubs and sauna visitors, in order to identify their 

expectations.

IDEAS FOR THE FUTURE! 

Sauna Clubs will evaluate the saunas?

Development of the sauna ranking system: 1 sauna whisk..... 5 sauna whisk)?

SAUNATEEe marketing takes place through www.maaturism.ee and any other website marketing 

channels.

http://www.sauantee.ee/


and also The Success Stories of Estonian 

Rural Tourism - traveling exhibition . . . 



TO DISCOVER ESTONIA´S NATURE -

BOGSHOEING

ESTONIAN RURAL TOURISM INVITES:



TO EXPLORE THE SEA WITH REAL FISHERMAN

ESTONIAN RURAL TOURISM INVITES:



TO TRACE THE MIGRATION OF BIRDS -

WESTERN ESTONIA IS A BIRD WATCHER´S PARADISE

ESTONIAN RURAL TOURISM INVITES:



TO DISCOVER ESTONIA´S CULTURAL DIVERSITY -

KIHNU CULTURE IN THE WESTERN CORNER OF ESTONIA

ESTONIAN RURAL TOURISM INVITES:



TO DISCOVER ESTONIA´S CULTURAL DIVERSITY -

SETO CULTURE IN THE SOUTH-EASTERN CORNER OF ESTONIA

ESTONIAN RURAL TOURISM INVITES:



TO NATURE –

SILANCE AND WiFi

ESTONIAN RURAL TOURISM INVITES:



TO BECOME CHARMED BY NATURE –

WILDLIFE PHOTOGRAPHY

ESTONIAN RURAL TOURISM INVITES:



TO DISCOVER ESTONIA -

CYCLING HOLIDAY

ESTONIAN RURAL TOURISM INVITES:





Contacts:

Mrs. Raili Mengel

Estonian Rural Tourism Organisation

Ph: +372 600 9999

GSM: +372 521 9722

eesti@maaturism.ee

maaturism.ee

mailto:eesti@maaturism.ee
http://www.maaturism.ee/


ESTONIAN RURAL TOURISM ORGANISATION

www.maaturism.ee
(background information)

Non-profit organisation Estonian Rural Tourism (ERTO) was established in January 2000.

It´s objective is to represent the common interests of rural tourism service providers in order to support the

development of countryside tourism in Estonia.

The organisation has ab 300 members from all rural areas from Estonia, which is really strong network of 

tourism businesses and other tourism service providers.

ERTO represents a rural tourism cluster comprising rural tourism entrepreneurs, rural SMEs in agricultural

and production sectors, active tourism providers, travel associations, schools teaching tourism and others.

ERTO has more than 18 years experience and competence in development and marketing of rural tourism

products in domestic and foreign markets.

ERTO has participated in many cross-border and national projects concerning product development, 

branding and promotion of rural tourism, quality assurance etc. During these projects a variety of analyses

and research exercises, strategies, marketing materials for end users, manuals and training videos were

completed. There has been training courses, seminars, workshops and conferences arranged for members of 

the organisation. In addition, the organisation has shared its experience in many international seminars and 

has organised many marketing and capacity building events.

One of the important fields is development and promotion of culinary tourism of Estonia. ERTO 

participated actively in implementation of "Estonian Food" project in cooperation with the Estonian 

Ministry of Agriculture and the Estonian Chamber of Agriculture and Commerce ca 10 years ago and 

now ERTO is the main partner for the Estonian Ministry of Rural Affairs and Enterprise Estonia Tourism 

Board in creation and promotion of Estonian Culinary Route, which is part of the Baltic Sea Culinary

Routes.

ERTO is administrating Eco-label EHE system in Estonia.

The organisation works closely with the various tourism umbrella organisations and stakeholders.



THANK YOU!

WELCOME BACK TO ESTONIA!


