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esults from campaign
'‘Grass Is greener than Gold”
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Results from campaign
"Grass Is greener than Gold”

2013

More than 2000 people visited the “pasture turnout”
events

Debate articles published in five newspapers, among
them one national.

10 MPs from all parties participated at meeting in
parliament of which 5 work in the environmental- and
agricultural parliamentary committee
. The
oo Swedish
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Results from campaign
"Grass Is greener than Gold”

2014

More than 8 500 people visited “pasture turnout” events

135 persons on five regional workshops, among them
local and regional politicians, supply managers for public
procurement and grocers,

800 individual visits to the website
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esults from campaign
"Grass Is greener than Gold”

2014 800 individual visits to the website

Besdkare pa Landsbygdsnatverkets webhsida om miljényttor
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Results from campaign
"Grass Is greener than Gold”

General result;:

e Strengthening the knowledge among politicians, public supply managers and
grocers on the connection between what you eat, biodiversity in nature and
the environment. Environmental benefits with active “green industries”.

* Contributed to Sweden having a just as big RDP for 2014 — 2020 as in 2007 —
2013 by promoting RDP as crucial for governments environmental goals.

* The thematic group itself, and the network between NGOs and authorities is
a good result, which gives a lot of open doors for all. Itis also an arena to
find common ground for bilateral activities outside the group. For example
WWF and Swedish Beef Farmers have had debate articles together.
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Thank”s for your attention
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