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• Stakeholders:

– Identify 

– Engage

• Digital products and 
services:

– Design Processes

– Open innovation 

– Trust



ENABLING, AND SUPPORTING A MULTI-
STAKEHOLDER SELECTION AND DESIGN 
PROCESS
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Digital literacy

Use - technical fluency that’s needed to engage 
with computers and the Internet.

Understand – information management skills for 

finding, evaluating and effectively using 

information to communicate, collaborate and 
solve problems.

Create is the ability to produce content and 

effectively communicate through a variety of 

digital media tools.

The ability to create ensures that citizens are 

active contributors to digital society.



Digital skills
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CREATING THE COMPLETE PACKAGE
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Creating Digital and Hybrid 
Services and Products
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Smart Ptuj

• Stakeholders: Citizens, 
Tourists, Public 
administrators; 

• Digital services: 
Community management, 
E-Government

• But before that: 
connectivity (access); 
awareness raising 
(understand), skills 
development (use)
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Infographic summarising a study
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‘Creating the Complete Package’: Integration into wider community regeneration: comprehensive 
support for new ‘entrants’ business/infra/social-cultural



✓ Start’Up Chef

Today – a multi-functional service and innovation hub for the Territory with

an international reach
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