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Channels and instruments used to promote green 
economy projects:

Events Printed&online publications Online

Thematic groups Good practices Website

Public debates Rural Romania Newsletter

Thematic Publication Social media: 
Facebook
Youtube
Twitter















Regarding the communication on the NRN website – www.rndr.ro, the site
has been restructured in order to make the access for relevant information
easier.

The site has 6 sections: Homepage, About, Events, Media (comprising 6 sub-
sections: Press releases, Video and Photo Galleries, Publications, Booklets
and Projects), NRDN member registration form and Contact.

The site is mobile friendly and the information can be fast and easily accesed.

The most important news for the members and NDRP target public are
published on the Facebook page as soon as the information is posted on the
website. In this way, we use all available channels to disseminate up-to-date
an valuable information.

https://www.facebook.com/RNDR.Romania





The newsletter mailing has been improved by using 
WhiteList applications, in order to better reach the public 
interested in Rural Development and Rural Development 
Program. 

From August 2015 – the newsletters contain aspects such 
as: agro-environment brochures, Local Development
Strategies Guides and calls for submission, approval of 
NRDP modifications. 





Thematic workshops
Increase newsletter subscriptions
Complete the database of current network members
Increase the number of active members
Organizing information spots in rural areas



Building online communities in order  to put 
together the stakeholders of the green economy 
projects with potential stakeholders – for example:  
Facebook groups

Promote green economy in University of 
Agronomic Sciences and Veterinary Medicine –
implementing an hour of green economy debates 
and interactive games 



Thank you!
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