ENRD Thematic Group

‘Sustainability agreements: Implications for
business, the environment and the consumer’
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Question 1: What are the main consumer benefits that food chain sustainability agreements can bring?
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Question 2: What sort of agreements are going to be most important in delivering such

benefits to consumers?
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Question 3: What are the key enabling conditions/barriers to the development of such
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Lack of
knowledge

Consumers tend to
underestimate the
impact of their
consumers habits (BEUC)

Consumers do not
have targets - their
consumer decissions
are voluntary

Increase the
information on the
J impact of the

>
consumers choices }

Innovation and
product variety

Make sure sustainable
products also adapts
to the needs/demands
of the consumer

Need for

competition -
diverse system
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Price

Price is number 1 barrier for
consumers to eat more
sustainable (BEUC) - but

majority of consumers would
not mind paying more.

It would be important
that the price is not
inflated in vain -
greenwashing

Ensure a mechanism
that the sustainable

added value is covered
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in the price
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Greenwashing

Make sure public sector
is also involved - green
washing comes from
private companies

Create market trust
mechanisms to
avoid greenwashing

Reward

external factors

impact on our food
from external events

Ukranian conflict

Transparency

credibility is esential | w o

Changing

Awareness of the

le. COVID
pandemic and




