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How do we harness potential?
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SCOTLAND

OF FOOD & DRINK

Grow the Industry to
£16.5 Bn by 2017

Reputation as a “Land of Food & Drink”

Premium Health Provenance

Sustainability

Innovation Skills for Growth
Collaboration Scale

A STRATEGY FOR GROWTH
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Turnover
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Research & Development Spend
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Total F&D Exports
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£14.3bn

SCOTTISH FOOD AND DRINK
RECORD FOOD AND
DRINK HQI%USTS\(() TURNOVER MANUFACTURING GROWTH RATE
TWICE UK AVERAGE
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Change in UK market



Convenience
10.7%
(9%)

Total Grocery (RST) Scotland — 52 w/e 3rd January 2016

Supermarket
62.8%

(GB — 63.9%)

Internet Discounters
4.2% 9.3%
(6.7%) (8.3%)

High
Street
12.9%

(12.1%)
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Growing value, growing reputation SCOTLAN D

OF FOOD
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Growing internationally
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"4 Bakers

Global Food & Drink

eam — In Market Specialists

Lorraine Btuce Helmkay (Canada)

W
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raine 9 ._\=-<e mkay ;' cotent.co.uk

Cameron Sutherland (France)
03000132724

Cameron.Sutherland@scotent.co.uk

J-C Jeffery (USAWest Coast)

Mobile phone: +011-408772-3919

|Scottish

GUALITY MEAT SCOTLAMD

Peter Toholt (Germany)

Jeanie Wang (China)
+86 21 60627100, +56 13661883030

Nott Jeanie. Wang@scotent.co.uk

Keigo Yoshida papan)
+81 3-5501-3486

Megan Donnachie (usa - gast) 1
(617)692-7361 -
megan.donnachie@scotent.co.uk - 1 Tadwan
) E € \ =
R - A s '4
4 : 5 - > Ruth Ellis (Hong Kong)
T o 4 Moira Bibb (Middie gast) | . Sei Lanka +65 €809 €145 & fone

+97143094309
Moira.Bibb@sc

Ruth.Ellis@sc

cotent.co.uk

otent.co.uk

SCOTLAND

OF FOOD & DRINK

| Beatrice Woodbridge (singapore & Thailand)
+65 6809 6145
Beatrice. W

ocodbridge @scotent.co.uk
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Scottish Salmon
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The Scottish
Government
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The challenges for supply chains



PRODUCTIVITY

Work being done to aligh our Food & Drink
‘Productivity Plan” to the newly launched
Manufacturing Action Plan for Scotland.

SCOTLAND

OF FOOD & DRINK




SRills Investment
Plan for Scotland’s
Food and Drink Sector

SKILLS

e Raising Profile of Industry to New Entrants

* Driving Leadership and Management
Excellence

e Support for Business Improvement

e Support for Business Growth

SCOTLAND

OF FOOD & DRINK



Ensuring farmers are part of food
and drink success

The-Scottish
Government 4
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Thank you!

James@foodanddrink.scot

? @scotfoodjames
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