Business and Consumer Survey

Metadata Overview

Contact data
Country Poland
Survey Manufacturing industry

Organisation

Statistics Poland (GUS)

Address

Al. Niepodleglosci 208
PL-00 925 WARSZAWA

Website

www.stat.gov.pl

Contact person (operational aspects)

Name

Magdalena SWIECKA

Phone number

(+) 48 22 608 3550

Email address

M.Swiecka@stat.gov.pl

Methodology

Population unit

Firm/enterprise

Do you apply a cut-off? yes
g If yes, specify firms which are not surveyed:
g firms with revenues from sale equal to O;
£ firms with less than 10 persons employed
‘2 Population size (before cut-off) circa 210000
-% Survey sampling frame Other
_3_ If other, specify Structural Business Statistics
I3 Size of sampling frame circa 18000
Weighted frame coverage 100.0%
Frequency of update of the sampling frame At least every year
Sampling method Stratified sampling (e.g. branch, firm size etc.)
If applicable: variables used for strata/quota definition NACE Rev.2 (section or division or branch) / size class according to numbers of persons
employed
Comments, if any
Weighting scheme yes
If yes, weights applied at firm level Other
If yes, weights applied at branch level Other
If other, specify Data are weighted by revenues from sale
g Panel sampling no
§ if yes, describe the process for panel refreshment
0‘; Number of units contacted (per month) 3500
'éﬂ Number of units replying to the survey (per month) circa 3250
TE: Response rate 93%
& Weighted sample coverage 77% of total revenues from sale of the sector with 10 and more persons employed.
Treatment of unit non-response Other
Remarks The respondents receive reminder by e-mail on 11th of current month if they do not fulfill the
questionnaire in time.
If there is no reply in the cluster the answers from the previous month (quarter) are taken. If
there was no reply in the previous month (quarter) the answer from the same kind of activity
but nearest size class is chosen.
Treatment of item non-response None
Remarks
< Survey method Online
% '§ If mixed mode, specif'y the distribu'tion between modes
a 3 Fieldwork period - usual start date 1st day of current month
o

Fieldwork period - usual end date

15th day of current month

Additional remarks on the methodology
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