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Population unit Firm/enterprise
Do you apply a cut-off? yes

If yes, specify > 10 employees
Population size (before cut-off) 83282

Survey sampling frame Business register
If other, specify

Size of sampling frame 8578
Weighted frame coverage 86.9%

Frequency of update of the sampling frame At least every year
Sampling method Stratified sampling (e.g. branch, firm size etc.)

If applicable: variables used for strata/quota definition 84 strata are defined by 28 NACE2 classes and 3 employee groups (10-19; 20-49; 50+)
Comments, if any Some Services divisions are omitted from the survey sample for methodological and discretion 

reasons since they only include few companies with 10 or more employees, which is the cut-off 
point: 59, 60, 66, 75, 80 & 96. For same reasons, the four divisions from 90 to 93 are aggregated 
into one sample group “Arts, sports and recreation activities (90-93)”

Weighting scheme yes
If yes, weights applied at firm level Employment

If yes, weights applied at branch level Employment
If other, specify
Panel sampling yes

if yes, describe the process for panel refreshment Refreshed twice a year to contact 2900.
Number of units contacted (per month) 2900

Number of units replying to the survey (per month) 2400
Response rate 83%

Weighted sample coverage 56.40%
Treatment of unit non-response None

Remarks One reminder send.
Treatment of item non-response None

Remarks
Survey method Post and email

If mixed mode, specify the distribution between modes
Fieldwork period - usual start date 25th each month
Fieldwork period - usual end date 18th each month

Additional remarks on the methodology
September 2023

Business and Consumer Survey
Metadata Overview

Contact data
Country

Survey

Contact person (operational aspects)
Name

Organisation
Address
Website

Phone number
Email address
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