EUROPEAN COMMISSION
DIRECTORATE-GENERAL FOR ECONOMIC AND FINANCIAL AFFAIRS

BUSINESS AND CONSUMER SURVEY RESULTS
November 2006

Next publication of Business and Consumer Survey Results scheduled for 5 January 2007
http://ec.europa.eu/comm/economy_finance/indicators/businessandconsumersurveys en.htm

GRAPH 1: Economic sentiment indicator (s.a.)
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Economic sentiment strengthens further in the EU and remains stablein theeuro area

The Economic Sentiment Indicator (ESI) in the EU continued to rise in November, reaching its highest level
since the beginning of 2001, while it remained broadly stable in the euro area. The indicator rose by 1.6 points
in the EU and decreased by 0.1 point in the euro area, to 113.1 and 110.3 respectively. In both areas,
sentiment has been on an upward trend since mid-2005.

Economic sentiment was boosted by a rise in confidence across almost all sectors. For the EU in particular,
the increase in the sentiment indicator is due to positive developments in the industry, services and retail
trade sectors. Sentiment also improved somewhat in the construction sector, while remaining broadly stable
among consumers. The sector developments were slightly different for the euro area, where the indicator for
services and retail trade declined.

At the individual country level, the picture is rather mixed. Among the large Member States, confidence
improved in Germany (+1.3), France (+0.8), Poland (+2.7) and in the UK (+8.4), while it decreased in Italy (-
3.1) and Spain (-1.0).
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Industrial confidence strengthensboth in the EU and in the euro area

In November, the industrial confidence
indicator improved both in the EU and in the GRAPH 2: Industrial confidence indicator
euro area. In both areas the indicators
increased further above their long-term
averages and their local peaks recorded in
2000.
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Economic confidence for the EU rose in all
three underlying components. production 0
expectations, order books and stocks of
finished products. Similar developments were

recorded in the euro area, although managers -10 \/"
assessment of stocks of finished products ‘

remained unchanged. -15 ¢
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Most of the EU Member States reported an
increase in industrial confidence. Among the . |
large Member States, Germany (+2), Poland 1099 2000 2001 2002 2003 2004 2005 2006
(+2) and the UK (+6) recorded an increase in

confidence, whereas managers in ltaly (-1)

became dlightly more pessimistic. In France and Spain, industrial confidence remained virtually
unchanged.

A sectoral breakdown shows that EU confidence rose in the investment goods and intermediate goods
sectors, while it remained unchanged for consumer goods. The rise in confidence was also widespread at
the sub-sector level. In particular, confidence in the food, beverage and tobacco industry sharply
increased and reached an all-time high.

Services confidenceimproves slightly in the EU while decreasing in theeuro area

Since April 2006, the service confidence

indicator in both the EU and the euro GRAPH 3: Services confidence indicator
area has been above its long-term

average. In November, it increased ——EU ——EA

further in the EU but fell in the euro 40 -

area. | |
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Looking a the components of the 30 +
confidence indicator, EU managers in
the services sector were more optimistic

situation and the expected evolution of ;J
demand. In contrast, managers in the 10 | W

euro area were less positive regarding
these components. Furthermore, the

assessment of the recent evolution of 0|
demand worsened both in the EU and
the euro area. 10

Among the |arge Member States. the 1999 2000 2001 2002 2003 2004 2005 2006

service indicator is well above its long-

term average in all countries except Spain. In November, the UK registered a substantial rise in
confidence (+11), while the increase in France was modest (+1). The service confidence indicator
declined somewhat in Germany (-1), Poland (-1) and Spain (-3) and more markedly in Italy (-8).
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Consumer confidence remains unchanged in the EU whileincreasing dightly in the euro area

Consumer confidence stayed at the same
level in the EU and improved somewhat
in the euro area. In both areas, the
indicator has been on an upward trend
since mid-2005 and although the levels
are currently above their long-term
averages, they are significantly below the
record levels of 2000.

The overall minor change of the indicator
in both areas is reflected in broadly stable
underlying components. Households
expectations about the general economic
Situation decreased dlightly in the EU,
while they improved somewhat in the
euro area.

At the country level, the results show
confident consumers in amost all large
countries. The consumer confidence
indicator improved in Germany (+2),
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GRAPH 4: Consumer confidence indicator
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France (+1), Italy (+1), Poland (+4) and Spain (+1). According to the indicator, Polish consumers were
more confident in November than they have ever been. Consumers in the UK (-1), on the other hand,
became dlightly more pessimistic, although the indicator remains above its long-term average.

Retail confidencereachesrecord levelsin the EU while declining slightly in theeuro area

In the EU, the retail confidence
indicator reached an all-time high in
November. Meanwhile, the indicator
declined somewhat in the euro area,
although remaining well above its long-
term average level.

All components contributed positively
to the EU indicator. Retalers
assessments of both the current and the
future business situation became more
optimistic and retailers were also more
satisfied with the volume of stocks. In
the euro area, the improved assessment
of the current business situation was
offset by a more pessimistic appraisal
of the future business situation.

The picture among the Member States
is rather mixed. The overall improved
confidence in the EU is mainly due to

10

-10

-15

-20

-25

GRAPH 5: Retail confidence indicator
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rising indicators in the UK (+14), Italy (+4), and to a lesser extent in Poland (+1). Retailers became less
optimistic in France (-2) and Spain (-4), while confidence remained stable in Germany.




4

Confidence in the construction sector remainson a high level in both the EU and the euro area
In both the EU and the euro area, the

construction confidence indicator was GRAPH 6: Construction confidence indicator
unchanged in November. Thus, the

indicator remained at a very high level, ——EU ——EA

well above itslong-term average. 10 -
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In most countries only small
movements were recorded. Among the 25 [ EUlong term average
large countries, construction managers 30 \ \ \ \
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(+1), Poland (+3) and Spain (+3) while
they were less optimistic in the UK (-2)
and France (-1). Construction managers confidence in Italy remained stable.

Employment, unemployment and price expectationsin the EU

Employment expectations in the EU showed positive developments in November. Managers in both the
industrial and the services sector became more optimistic, while consumers unemployment expectations
remained stable.

Concerning future price developments, both industrial managers and consumers expected higher price
pressures. Meanwhile, construction managers expectations remained unchanged compared with October.
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Results of the World Economic Survey

In October 2006, the IFO institute, in co-operation with the European Commission, carried out the latest
World Economic Survey (WES), which evaluated national economic trends in 89 countries through
interviews with 1,060 economic experts. This allows an up-to-date aggregate assessment of the
economic situation prevailing around the world (see Graphs 9 to 11). The previous survey was conducted
in July 2006.

For the fourth quarter in a row, a magjority of experts worldwide considered that the present economic
situation of the world economy had improved. The current level of confidence is close to the record-high
levels observed six years ago. However, experts expectations for the next 6 months again deteriorated,
approaching the low levels recorded in 2001.

At the national level, experts in the EU continued to strongly improve their assessments of the present
economic situation, whereas experts in the USA became less positive in their assessments. Views on the
economic situation in the next six months once again worsened in the EU, while expertsin the USA were
less pessimistic than in the previous survey.

Export and imports expectations for the next 6 months remained on a downward trend worldwide. The
levels of both indicators are currently close to their historical averages. Import expectations decreased
considerably in the EU, while recovering somewhat in the USA. Export expectations decreased further in
the EU and to alesser extent in the USA.

The expressed views on the evaluation of currencies remained broadly unchanged. Experts worldwide,
as well as those in the EU, stated that the US dollar and the euro remain fairly close to their appropriate
values. These perceptions that the currencies are properly valued have stabilised recently.
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GRAPHS 9 - 11: “World economic survey: October results’ (*)

Graph 9: Current economic situation and expectations for the next six Graph 10: Import and export expectationsfor the next 6 months
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Graph 11: Evaluation of currencies
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(*) The World Economic survey is conducted by the IFO Institute on behalf of the European Commission 4 times per year (January, April, July, October and is
based on the answers of approximately 1.100 experts in more than 90 countries. The replies are ‘ graded’: positive responses (+) receive a grade of 9, indifferent
ones (=) agrade of 5, and negative ones (-) agrade of 1. Grades between 5 and 9 imply a preponderance of positive replies or increases, while grades between 1 and
5 indicate that negative replies or decreases dominate.
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TABLE ¥ Indicators of confidence and economic sentiment(s.a.)

Since 0710907 2005 2006
Min. Ave. Max.

Value Date Value Date Dec. Jan. Feb. Mar. Apr. May June July Aug. Sep. Oct. Nov
EU 1 Industry -27 1192 -8 7 12-94 -6 -6 -4 -2 1 1 2 3 1 4 4 5
2. Services -7 03-03 7 32 06-98 2 1 14 5 20 8 8 s} 9 18 9 20
3.Consumer -27 03-93 -1 2 08-00 -9 -9 -8 -9 -8 -8 -8 -7 -7 -7 -6 -6
4. Retail trade -21 09-92 -6 5 1106 -6 -6 -4 -3 -1 -1 2 1 3 4 3 5
5. Construction -42  10-93 -18 3 09-06 -4 -3 -4 -3 -3 -2 -1 1 1 8 2 2
=6. ESI 743 1192 100.0 117.3 05-00 1012 1022 1045 1051 1091 108.7 109.2 1102 109.6 1.0 ms 113.1
Euro area 1Industry -30 04-93 -7 6 1106 -5 -4 -2 -1 2 2 3 4 2 4 5 6
2. Services -4 1101 s 33 08-98 B 15 14 5 8 20 9 20 21 B 21 9
3. Consumer -29 07-93 -2 2 04-00 -1 -1 -10 -1 -1 -9 -9 -8 -9 -8 -8 -7
4. Retail trade -21 02-93 -7 7 12-90 -3 -6 -3 -1 2 -1 2 0 3 3 4 3
5. Construction -44  10-93 -7 5 03-90 -4 -2 -4 -2 -2 -2 -1 2 2 4 3 3
=6. ESI 742 07-93 100.0 117.4 05-00 1011 1018 1032 1040 1064 1074 1078 1086 1085 1093 104 10.3
BE 1 Industry -33 04-93 -10 6 07-06 -4 -5 -2 0 2 8 8 6 5 4 5 2
2. Services -7 03-03 B3 33 03-98 4 28 n 10 21 15 23 16 16 9 25 23
3. Consumer -27 08-93 -6 17 12-00 -6 -4 -5 -6 -5 -5 -3 -2 -2 -2 4 2
4, Retail trade -25 05-93 -5 13 04-90 -4 -5 -2 -1 -9 -2 7 1 2 5 0 -2
5. Construction -35 1195 -1 10 02-00 -3 1 0 0 2 2 1 7 4 6 6 5
=6.ESI 755 04-93 100.0 120.8 06-00 105.8 1109 1055 1069 1120 1099 13.0 127 126 135 164 137
cz 1 Industry -31 03-99 0 27 06-00 8 8 6 7 9 10 2 2 15 n 13 15
2. Services 32 06-05 41 48 07-02 41 43 44 43 40 42 45 45 46 47 46 46
3. Consumer -36 03-98 -3 4 10-06 -1 3 3 4 1 1 0 3 3 1 4 -1
4. Retail trade -1 02-99 u 26 08-02 22 15 21 B 16 B 22 22 i) 20 9 21
5. Construction -64 06-99 -16 3 06-95 -8 -9 -7 -6 -7 -6 -7 1 0 2 2 0
=6.ESI 66.9 03-99 100.0 1225 10-06 ma2 134 142 143 105 136 17.7 1194 1221 1207 1225 211
DK 1 Industry -26 12-98 -1 16 09-94 1 4 4 6 8 9 n 9 8 1 12 10
2. Services 1 10-01 27 37 04-04 35 34 32 30 32 32 35 32 32 34 36 34
3. Consumer -1 10-90 7 19 1106 B 18 6 16 8 B 16 6 7 16 16 19
4. Retail trade -6 10-01 18 37 1194 29 25 26 25 27 28 29 24 24 26 25 28
5. Construction -37  12-91 -6 25 1106 B 21 20 8 21 22 23 22 il 22 23 25
=6. ESI 732 12-98 100.0 1206 09-94 110.6 1121 14 mz2 139 1mW2 1157 U35 127 16.6 171 116.2
DE 1 Industry -35 04-93 -10 11 09-90 -7 -5 -3 -1 3] 8 5! 5! 4 7 9 n
2. Services -8 12-02 24 52 03-99 12 18 16 8 9 21 17 18 15 12 7 16
3. Consumer -28 10-93 -1 6 05-00 -8 -6 -7 -8 -6 -3 -5 -6 -7 -7 -7 -5
4. Retail trade -41 0103 -16 19 12-90 -26 -23 -16 -9 -12 -12 -5 -1 -1 -10 -1 -1
5. Construction -55  12-02 -34 2 02-90 -36 -33 -29 -26 -20 -19 -7 -15 -4 -4 -15 -4
=6. ESI 799 07-93 100.0 1217 09-90 98.7 1013 1025 1041 1060 1075 1069 1072 1056 1068 108.1 109.4
EE 1 Industry -31 07-92 6 25 1106 21 1 B B B 16 20 22 23 21 22 25
2. Services 4 1104 23 39 0106 33 39 27 8 1 7 21 27 32 33 22 21
3.Consumer -56 04-93 -21 13 04-06 7 9 9 9 B 2 n 8 6 n 2 10
4. Retail trade -1 04-03 20 35 09-06 27 27 27 26 31 32 34 33 35 35 35 34
5. Construction -46  12-99 6 48 05-06 46 45 45 45 45 48 46 39 37 40 43 42
=6. ESI 69.0 07-92 100.0 123.8 09-06 123.1 232 156 1128 1121 134 1173 1200 1231 1238 118.1 118.8
EL 1 Industry -2 09-90 0 13 03-00 -2 -1 -1 3 3 4 6 5 5 7 5 3
2. Services -4 04-03 27 62 08-00 1 13 5 19 25 31 30 33 30 32 37 38
3. Consumer -44 07-03 -30 -6 04-00 -36 -31 -36 -38 -40 -36 -31 -33 -34 -33 -30 -33
4. Retail trade -24 06-95 3 27 09-06 2 n 9 23 22 1 21 23 23 27 27 25
5. Construction -53 03-05 -12 33 04-00 -34 -30 -22 -15 -23 -22 -7 -9 -3 10 -1 -8
=6. ESI 79.6 09-90 100.0 128.7 07-00 92.8 94.7 951 991 996 1032 1061 106.6 1051 1095 1079 106.0
ES 1 Industry -44 0193 -8 7 04-00 -3 -7 -6 -3 -5 -1 -2 -2 -5 0 -2 -2
2. Services 5 02-06 29 56 06-98 24 18 5 9 16 20 1 15 26 5 9 16
3. Consumer -37 10-92 -1 6 03-00 -10 -2 -3 -2 -10 -4 -4 -4 -13 -4 -1 -10
4. Retail trade -36 02-93 -7 10 06-00 -5 -10 -3 -13 -2 -1 -19 -9 -1 -4 -7 -1
5. Construction -57 10-92 -1 42 0199 23 21 6 el n » » 20 8 16 3 16
=6. ESI 68.1 0193 1000 1174 04-00 102.1 964 925 954 977 993 962 974 997 989 998 9838
FR 1 Industry -41 06-93 -8 15 06-00 -6 -7 -4 -5 -2 -2 -2 -2 -1 -2 0 0
2. Services -22 06-93 3 25 06-90 7 9 10 9 9 n 8 10 9 10 12 13
3. Consumer -34 08-93 -18 4 0101 -16 -15 -B -16 -15 -3 -15 -1 -10 -9 -8 -7
4. Retail trade -37 04-97 -5 6 10-04 0 -10 -8 -8 -3 -4 5 0 1 2 5 3
5. Construction -60 03-93 -14 34 10-00 10 15 14 5 1 5 5 16 B 20 19 18
=6.ESI 732 06-93 100.0 119.2 04-00 103.4 103.7 1058 1046 1066 106.8 1058 107.1 1079 1084 1101 110.9
IE 1 Industry -23 1101 -1 21 1199 -5 -6 0 5 2 -2 10 5 4 4 3 3
2. Services -4 05-03 16 44 08-98 el 18 B 1“4 9 9 B 20 21 B 17 21
3. Consumer -31 03-93 -4 19 0100 4 4 1 0 -3 -5 -4 -2 1 -2 0
4, Retail trade -21 05-03 2 24 06-00 0 -2 -3 -2 -5 0 -1 -2 -4 -6 -6 -7
5. Construction -54 09-02 10 58 06-97 B 13 0 -2 4 -1 2 -20 3 18 -3 -16
=6.ESI 78.1 06-93 1000 12243 1199 1012 100.3 1017 1035 1015 100.6 107.2 M3 1049 1049 1031 1034
IT®™ 1 Industry -22  04-93 -3 13 07-95 -1 1 0 2 5 5 7 6 3 6 7 6
2. Services -5 11-01 18 44 02-98 9 19 9 7 30 25 33 37 36 37 38 30
3. Consumer -38 04-93 -3 2 06-01 -7 -19 -5 -5 -7 -4 -16 -4 -16 -14 -18 -17
4. Retail trade -9 09-96 9 39 09-95 27 19 26 22 31 28 24 20 30 31 33 37
5. Construction -68 10-93 -3 21 05-90 -2 3 0 -5 -4 -7 -1 -10 1 -4 -5 -5
=6.ESI 726 04-93 1000 1215 02-95 103.9 1047 1063 1055 1092 1081 M5 122 103 132 125 1094
CcY 1 Industry -9 04-03 3 12 04-02 -1 2 1 3] 3] 4 8 2 3 -2 12 2
2. Services -20 09-02 6 20 02-06 4 7 20 16 16 13 13 7 13 4 16 12
3. Consumer -42 07-04 -30 -13  06-01 -37 -37 -38 -35 -37 -38 -39 -35 -36 -36 -30 -28
4. Retail trade -6 04-03 -4 7 04-06 1 -3 -1 -1 7 -7 -1 0 2 3 4 0
5. Construction -30 12-05 7 39 12-03 -30 5 -3 8 4 -27 -3 -23 -10 -25 -2 -3
=6. ESI 784 09-02 100.0 128.0 04-02 84.7 93.6 981 1003 980 938 953 987 96.1 843 13.8 1025
LV 1 Industry -45 04-93 -9 8 10-06 8 5 5 5 5 5 4 7 7 8 8 7
2. Services 7 03-02 2 18 1106 1 16 5 7 1 15 5 16 16 16 16 18
3.Consumer -45 02-93 -23 0 09-06 -n -8 -9 -5 -7 -5 -5 -4 -5 0 -4 -5
4. Retail trade 1 10-96 10 20 04-06 16 18 7 8 20 7 7 16 7 7 18 19
5. Construction -64 07-93 -25 13 1105 10 10 9 10 10 2 n » 2 9 10 10
=6. ESI 709 04-93 100.0 1200 11-06 14.7 169 147 1Iy8 144 156 155 18O 176 195 118.1 120.0
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TABLE ¥ (continued) :Indicators of confidence and economic sentiment (s.a.)

Since 011990 ) 2006
Min. Ave. Max.

Value Date Value Date Dec. Jan. Feb. Mar. Apr. May June July Aug. Sep. Oct. Nov.
LT 1 Industry -37 1198 -13 8 06-06 4 4 4 6 5 7 8 5 6 6 8 3
2. Services 9 1104 19 34 07-06 25 30 27 7 2 15 23 34 26 21 8 20
3. Consumer -32  05-01 -1 3 1L06 -2 -2 -1 -1 0 0 0 0 -1 2 1 3
4. Retail trade -25 09-00 -2 40 1106 5 17 u 12 17 12 22 37 39 35 37 40
5. Construction -76 09-00 -37 9 03-06 7 6 -1 € 1 5 4 6 5 -1 2 8
=6. ESI 749 1198 100.0 1319 07-06 123.8 1265 1256 1207 18.0 1211 1263 1319 1270 1249 1237 1235
LU 1 Industry -35 05-92 -10 26 04-95 -4 -5 -1 -14 -n -10 -16 -3 -7 -4 -9 -3
2. Services : : : : : : : : : : : : : : : : :
3. Consumer -8 05-06 2 4 02-02 -1 2 0 0 -4 -8 -2 -4 -2 2 -1 1
4. Retail trade : : : : : : : : : : : : : : : : :
5. Construction -73 03-94 -26 24 03-90 -22 -19 -27 -23 -26 -29 -30 -26 -22 -29 -36 -33
=6.ESI 818 06-96 100.0 1236 04-95 100.6 1024 963 966 942 902 933 916 965 936 962 99.6
HU 1 Industry -5 05-99 ES) 8 12-97 -3 -3 -3 0 1 1 -2 0 -4 1 2 1
2. Services -13 08-06 0 4 03-02 -7 5 1 -4 -1 0] -2 -8 -13 -2 -7 -6
3. Consumer -58 04-95 -29 0 08-02 -7 -5 -10 -1 -n -23 -41 -46 -44 -48 -47 -49
4. Retail trade -28 05-05 -8 9 197 -12 -13 -4 -10 -5 -3 -4 -16 -18 -16 -16 -13
5. Construction -24 12-04 -8 11 09-98 -15 -16 -7 -2 -10 -5 -9 -9 -4 -18 -19 -20
=6. ESI 770 05-99 100.0 123.2 04-98 94.6 1072 1038 1044 1084 1070 942 898 790 945 903 882
MT 1 Industry -25 07-05 -8 8 03-06 6 5 3 8 6 -n -6 4 -7 -7 -4 -7
2. Services : : : : : : : : : : : : : : : : :
3. Consumer -36 04-06 -25 -1 0103 -30 -25 -32 -33 -36 -34 -35 -35 -31 -28 -27 -22
4, Retail trade : : : : : : : : : : : : : : : : :
5. Construction : : : : : : : : : : : : : : :
=6. ESI . . . . . . . . : : : : : : : : .
NL 1 Industry -2 05-93 -2 7 07-06 -1 0 2 3 3 1 4 7 5 5 6 6
2. Services 3 06-03 16 35 12-97 8 5 10 B 12 : : : : : : :
3. Consumer -19 07-93 4 31 03-00 3 3 3 9 5 9 16 5 1 hivg 21 15
4. Retall trade -6 12-03 » 30 10-99 7 7 6 7 n : : : : : : :
5. Construction -25 05-03 -2 27 12-00 3 3 7 4 7 “ 15 n 2 3 15 8
=6. ESI 78.8 05-93 1000 189 12-97 98.7 998 1041 1070 1056 989 1054 1089 1068 1074 109.2 108.0
AT 1 Industry -31 06-93 -1 8 03-90 -9 -5 -7 -3 -1 -1 0 2 2 3 4 4
2. Services 0 0102 5 30 03-98 » 16 15 1 15 21 21 20 19 20 19 21
3. Consumer -16 04-96 -1 1 07-00 -3 2 -1 1 2 4 5 7 6 8 9 10
4. Retail trade -29 03-03 -12 4 07-00 -8 -4 -2 -2 -1 -7 -2 -7 -5 -7 -5 -3
5. Construction -60 04-96 -27 1 09-06 -2 -2 -7 -13 -9 -9 -7 -6 -4 1 -3 0
=6. ESI 695 04-96 1000 12246 1106 102.4 113 1084 ma 114.2 117.8 119.9 214 1204 1223 1226 1246
PL 1 Industry -29 10-01 -4 9 09-97 -1 -2 -13 -2 -n -10 -9 -7 -7 -6 -5 -3
2. Services -7 0103 4 4 07-06 10 n 10 10 10 n n 14 10 12 13 12
3.Consumer -40 08-01 -27 -0 1106 -4 -13 -1 -2 -14 -18 -15 -2 -3 -4 -4 -10
4. Retail trade -19 0102 -6 7 07-98 -4 -4 -5 -4 -4 -2 -1 o] -1 -1 2 3
5. Construction -66 02-02 -40 -7 1106 -22 -22 -22 -20 -5 -5 -2 -9 -n -9 -10 -7
=6.ESI 737 12-01 100.0 1321 1106 119.8 1204 1209 1210 1206 12207 1236 1298 1244 1251 1294 1321
PT 1 Industry -28 06-93 -8 7 03-98 -10 -10 -8 -10 -n -9 -9 -6 -9 -7 -8 -4
2. Services -7  05-03 7 29 06-01 4 -5 -3 -5 -4 0 6 4 0 7 6 9
3. Consumer -49 03-03 -24 -1 07-91 -41 -41 -38 -36 -39 -38 -36 -36 -33 -30 -32 -32
4. Retail trade -27 0103 -8 4 0199 -n -6 -5 -19 -n -20 -3 -10 -2 -9 -n -2
5. Construction -56 02-03 -27 -1 12-97 -39 -35 -35 -37 -42 -40 -36 -35 -34 -33 -41 -41
=6. ESI 740 06-93 1000 150 03-98 924 89.5 90.8 88.8 89.9 913 94.0 95.6 934 96.3 95.8 99.7
SI 1 Industry -21 03-99 -2 18 06-00 B 5 4 8 9 5 “u 13 10 i n i3
2. Services 12 05-05 22 32 10-02 16 7 7 7 16 19 18 21 22 27 23 21
3.Consumer -29 06-99 -18 -9 10-04 -24 -16 -5 -18 -19 -16 -3 -3 -3 -3 -4 -n
4. Retall trade 3 0101 2 26 07-06 7 21 16 15 9 9 20 26 24 21 23 25
5. Construction -32 06-02 -6 6 1-06 -10 -5 -13 -6 -6 -3 -1 5 8 3 16 16
=6.ESI 738 03-99 100.0 1325 06-00 100.0 1052 1038 1047 1058 1066 157 1207 153 1239 167 15
SK 1 Industry -22 12-95 5 26 05-96 -2 -4 1 7 8 8 9 10 1 9 g n
2. Services 27 09-05 45 60 06-03 41 48 42 42 43 44 48 47 46 33 45 43
3. Consumer -50 08-99 -28 -3 11-06 -4 -4 -4 -13 -16 -17 -4 -n -n -6 -5 -3
4. Retail trade -7  10-93 9 34 1198 24 1 B 26 24 24 27 28 24 21 16 28
5. Construction -86 07-99 -26 B8 03-97 -6 -10 -1 -7 -2 0 3 7 5 1 -3 -3
=6. ESI 68.3 03-99 1000 127.3 05-96 103.3 1043 1038 108.6 109.9 115.8 114.8 15.5 116.4 1079 1204 116.1
Fl 1 Industry -24 0193 3 30 10-94 2 3 n 7 3 16 8 8 n B 16 5
2. Services -2 09-03 27 61 09-00 38 31 45 44 41 48 36 10 28 43 37 42
3.Consumer 6 1101 B 23 02-00 7 1 16 B n “ 8 16 15 8 g 20
4. Retail trade -7 100 -3 11 04-06 6 6 8 7 n 3 7 7 5 7 6 4
5. Construction -97 09-91 -15 48 06-98 19 22 24 25 22 3 19 19 10 16 22 21
=6.ESI 731 04-91 100.0 120.7 1194 107.5 1051 121 109.0 1104 131 122 1062 106.3 12.1 1m1 131
SE 1 Industry -29 10-01 -4 15 05-00 -4 2 0 -1 1 1 7 7 4 4 4 9
2. Services -24 0103 B 46 12-00 33 37 39 35 36 36 29 29 37 35 39 41
3. Consumer -10 09-96 8 25 03-00 10 2 n n 13 16 2 2 n “u 8 16
4. Retail trade -8 09-01 9 36 07-06 21 27 30 31 31 33 32 36 24 28 31 27
5. Construction -83 12-93 -33 27 0106 i) 27 25 16 26 23 16 “u 19 2 25 23
=6. ESI 771 10-01 100.0 126.6 03-00 109.3 114.6 114.0 112.3 115.2 116.3 116.2 114.6 116.3 15.7 1201 1214
UK 1 Industry -40 02-91 -1 1 02-95 -15 -19 -2 -10 -3 -6 -7 -2 -7 -1 -5 1
2. Services -20 12-02 1 37 10-97 -2 4 7 10 23 n n 8 10 n 6 g
3. Consumer -28 10-92 -8 7 10-97 -4 -4 -2 -6 -3 -6 -5 -6 -6 -7 -4 -5
4. Retail trade -32 1105 -5 20 06-04 -23 -14 -7 -7 -17 -n -6 -3 -1 3 -5 9
5. Construction -79 06-91 -19 5 08-04 -8 -9 -5 -9 -2 -8 -7 -5 -3 -2 -1 -3
=6.ESI 69.8 02-91 100.0 1184 12-97 94.5 941 1003 1000 110.2 1043 1028 1063 1026 1065 1025 10.9

In the tables: (s.a.) = seasonally adjusted, (n) = not seasonally adjusted, : = not available.

(*) Minumum, maximum and averages are calculated over the period of availability which is not necessarily 04/1990.

(**) Due to the harmonisation of the reference period used in the questionnaire, the retail trade figures for Italy and the construction figures for P oland were shifted
backwards by one month for the period Oct. 1985 to Aug. 2006 and Jul. 1993 to Aug. 2006, respectively.

The economic sentiment indicator is composed of the industrial confidence indicator (40%), the service confidence indicator (30%), the consumer confidence

indicator (20%), the construction confidence indicator (5%), and the retail trade confidence indicator (5%y). Its long term average (1990-2005) equals 100.

The reported ESlaverage is based on this standardisation sample. All confidence indicators are balances.

The surveys in the Services and in the Retail trade for the Netherlands are temporarily discontinued and will be available again as from January 2007.
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TABLE 2a: Monthly survey of manufacturing industry (s.a)®
Since 071990 2005 2006
Min. Ave. Max.
Value Date Value Date Dec. Jan. Feb. Mar. Apr. May June July Aug. Sep. Oct. Nov.
INDUSTRIAL EU -27 1192 -8 7 294 -6 -6 -4 -2 1 1 2 3 1 4 4 5
CONFIDENCE Euro area -30 04-93 -7 6 1106 -5 -4 -2 -1 2 2 3 4 2 4 5 6
INDICATOR BE -33  04-93 -0 6 07-06 -4 -5 -2 0 2 3 3 6 5 4 5 2
cz -31 03-99 0 27 06-00 8 8 6 7 9 ] » » 5 n B 5
DK -26 12-98 -1 6 09-94 1 4 4 6 8 9 n 9 8 u » 0
DE -35 04-93 -10 1 09-90 -7 -5 -3 -1 3 3 5 5 4 7 9 n
EE -31 07-92 6 25 1106 21 u B B B i) 20 22 23 21 22 25
EL -2 09-90 0 1B 03-00 -2 -1 -1 3 3 4 6 5 5 7 5 3
ES -44 0193 -8 7 04-00 -3 -7 -6 -3 -5 -1 -2 -2 -5 0 -2 -2
FR -41 06-93 -8 5 06-00 -6 -7 -4 -5 -2 -2 -2 -2 -1 -2 0 0
IE -23 1101 -1 21 199 -5 -6 (0] 5 2 -2 0 5 4 4 3 3
IT -22  04-93 -3 B 0795 -1 1 0 2 5 5 7 6 3 6 7 6
(24 -9 04-03 3 2 04-02 -1 2 1 3 3 4 3 2 3 -2 » 2
LV -45 04-93 -9 8 10-06 8 5 5 5 5 5 4 7 7 8 8 7
LT -37 1198 -B 8 06-06 4 4 4 6 5 7 8 5 6 6 8 3
LU -35 05-92 -10 26 04-95 -4 -5 -n -U -1 -10 -16 -3 -7 -u -9 -3
HU -5 05-99 -3 8 197 -3 -3 -3 0 1 1 -2 0 -4 1 2 1
MT -25 07-05 -8 8 03-06 6 5 3 8 6 -n -6 4 -7 -7 -U -7
NL -2 05-93 -2 7 07-06 -1 0 2 3 3 1 4 7 5 5 6 6
AT -31 06-93 -1 8 03-90 -9 -5 -7 -3 -1 -1 0 2 2 3 4 4
PL 29 1001 -U 9 09-97 -n -2 -3 - -n -10 -9 -7 -7 -6 -5 -3
PT -28 06-93 -8 7 03-98 -0 -10 -8 -10 -1 -9 -9 -6 -9 -7 -8 -4
S -21 03-99 -2 18 06-00 3 5 4 8 9 5 u B o] » n »
SK 22 95 5 26 05-96 -2 -4 1 7 8 B 9 0 u 9 g n
Fl -24 0193 3 30 1094 2 3 n 7 B K9 B B n 5 6 5
SE -29 1001 -4 5 05-00 -4 2 0 -1 1 1 7 7 4 4 4 9
UK -40  02-91 -1 1 02-95 -5 -0 - -10 -3 -6 -7 -2 -7 -1 -5 1
PRODUCTION EU -5 1192 7 24 194 8 8 n B B u u u n u 5 6
EXPECTATIONS Euro area -8 D292 6 22 194 8 9 n » B u B B 0] B “u B
BE -36  04-93 -2 ¥ 294 5 2 7 9 7 » 0 B » 7 jie] 8
Component of the cz -26 05-93 23 61 05-95 30 29 el 20 24 30 35 33 34 29 31 34
industrial confidence DK -23 1-98 n 30 02-98 u B B 16 B ) 16 9 » B “u IS
indicator DE -26 1192 1 20 194 4 9 8 n » u 0 » 8 n » g
EE -70 04-92 0 68 03-02 29 ') O 28 25 23 27 24 28 26 28 29
EL 3 0291 26 44 02-00 22 25 29 31 30 31 33 30 25 28 26 25
ES -9 0193 5 7 1»-00 D 4 0 6 0 8 8 7 -2 n 6 7
FR -30 07-93 6 27 10-00 0 8 5 n B » 8 6 8 8 u 5
IE -22 1101 9 35 1199 1 -10 B B 7 5 5 26 B 5 9 2
IT P D92 u 31 294 u B B g B 22 24 o u 22 22 20
cY 0 05-02 B 35 10-06 8 ('] » B 0 B 0 » 1 1 35 »
LV -21 04-93 B 41 03-02 25 22 20 20 7 0 K9 20 20 22 22 21
LT -22  04-94 » 35 08-97 27 24 21 24 22 B 25 B o 20 21 6
LU -42 1091 -4 28 04-95 2 7 -8 - -4 (0] -3 -3 6 -7 3 5
HU -0 06-05 » 34 197 4 7 9 6 9 n 5 4 -3 2 7 8
MT -20 03-05 irg 54 02-06 41 41 54 53 45 34 34 31 5 20 n 6
NL -4 04-93 7 5 199 6 n u u » 7 n u B B 5 “u
AT -9 06-93 5 18 08-06 6 u B B B 5 g irg B irg B 6
PL -4 1001 20 44 02-03 23 B B irg 7 21 21 21 20 21 27 29
PT -1 03-93 4 21 0197 1 -2 -1 -2 -2 2 2 3 2 6 5 6
SI 0 1001 23 42 06-00 23 26 23 30 31 30 40 33 28 32 29 36
SK -2 D295 31 62 1-97 0 9 31 26 24 50 27 32 45 30 40 23
Fl -26  06-91 u 50 07-05 u u 33 23 30 36 31 28 28 27 29 36
SE -9 0591 5 46 05-00 22 30 27 0 B 21 31 26 20 10 5 27
UK -38  02-91 6 33 02-95 1 -6 3 8 9 8 B » 8 B » »
ORDER BOOKS EU -48 07-93 -© 3 106 -6 -5 -© -9 -4 -5 -2 0 -1 2 2 3
Euro area -54 07-93 -18 6 1106 -3 -2 -0 -6 -1 -2 2 3 3 4 5 6
Component of the BE -51 05-93 -0 1 06-00 -u -n -9 -5 -3 -4 3 5 2 6 3 4
industrial confidence CZ -50 12-98 -6 30 0101 0 -1 1 3 2 3 7 6 9 5 8 9
indicator DK -41 04-99 -5 32 194 5 0 5 7 n n 21 u B 25 23 g
DE -61 07-93 -22 ¥ 106 -u -B -8 -5 2 1 6 7 8 n B “u
EE -43  10-92 2 29 06-01 22 u B e 20 u e 24 25 23 21 27
EL -31 06-05 -B 7 05-98 -u -4 -5 -9 -9 -6 -2 -4 0 1 1 -4
ES -65 0193 -5 n 07-98 -5 -n -6 -1 -4 0 -2 -3 -1 1 0 2
FR -64 06-93 -6 27 06-00 -7 -5 -r -1 -7 -5 -5 -4 -4 -5 -5 -5
IE -36 06-93 -7 24 1-99 -n -7 -3 -1 -3 -22 5 2 -2 -9 -3 5
IT -47 06-93 -6 B 0295 -n -r -© -7 1 -2 1 2 1 -1 3 3
cY -39 02-03 -B -2 07-05 -5 -0 -9 -8 -n -10 -5 -9 -7 -7 -7 -9
LV -79 07-93 -37 -5 10-06 -7 -n -10 -10 -8 -10 -8 -9 -7 -6 -5 -6
LT -79 1198 -40 -6 07-06 -20 -0 -u -U -B -10 -9 -6 -9 -3 -10 -6
LU -64 02-92 -8 34 D97 -0 -4 -7 -24 -7 -7 -27 -7 -6 -6 -24 -8
HU -40 03-03 -B 0 04-98 -n -B -6 -6 -8 -© -6 -10 -n -3 -3 0
MT -54 05-03 -27 ¥ 06-05 -5 -6 -26 -6 2 -36 -5 7 -9 -10 21 -36
NL -25 0193 -7 8 07-06 -4 -5 -5 -2 1 1 4 8 4 5 5 5
AT -57 04-96 -24 1 0390 -25 -23 -26 -23 -6 -u -3 -8 -9 -6 -6 -5
PL -77 0102 -57 8 09-97 -52 -50 51 -50 -48 -48 -45 -42 -42 -41  -40 -38
PT -52 07-93 -9 9 03-98 -22 -22 -5 -20 -25 -20 -18 -9 -8 - -7 -2
S -51 03-99 - B 10-06 -6 -5 -5 2 2 -5 6 n 8 6 B 7
SK -70 03-99 -8 49 09-94 -u -8 -3 0 2 4 -6 -4 -4 -5 3 4
Fl -70  09-91 -1 40 1194 2 8 8 8 5 5 26 30 20 22 23 »
SE -67 03-92 -22 25 D94 -5 -8 -r -7 1 -2 -3 n 0 D -2 3
UK -62 0791 -22 1 02-95 -26 -29 -22 -20 -2 -7 -7 -n -2 -6 -9 -3
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TABLE 2a: (continued) Monthly survey of manufacturing industry (s.a)®

Since 011990 2005 2006
Min. Ave. Max.

Value Date Value Date Dec. Jan. Feb. Mar. Apr. May June July Aug. Sep. Oct. Nov.

STOCKS OF EU 22 12-94 n 4 0193 n n 9 0 7 7 7 5 6 5 5 4
FINISHED Euro area 23 1194 0 2 04-93 10 9 8 8 7 6 5 5 5 4 4 4
PRODUCTS ® BE 26 02-95 8 -4 101 4 5 4 2 -2 -1 6 1 -1 0 2 5
cz 46 04-00 B -2 08-93 8 5 3 2 1 3 6 3 -2 0 -1 -1

Component of the DK 28 03-94 o] -7 06-99 B n 8 7 3 5 5 -2 5 1 0 4
industrial confidence DE 25 09-90 ) -9 07-93 n 0 8 8 6 5 2 3 3 1 -1 -1
indicator EE 39 106 5 -20 06-93 - -9 -6 -8 -n -n -4 -8 -7 -4 -7 -20
EL 22 06-94 r 1 09-90 B 5 6 B r n u n r 8 B r

ES 47 102 B -1 0393 B 5 0 u n » n n n » n “u

FR 34 04-00 B -2 06-93 » B “u u » » D 9 8 7 9 9

IE 23 07-06 6 -7 1193 4 2 6 3 -2 -n -0 -7 -2 -5 -3 -1

IT 7 07-95 8 -1 10-90 6 3 2 4 5 5 4 4 6 5 5 6

(24 5 09-01 - -34 1-05 5 -4 -1 -3 -9 -8 -4 -3 -16 1 -9 -5

LV 43 03-04 6 -2 07-93 -6 -3 -6 -4 -5 -5 -5 -9 -6 -7 -7 -5

LT 49 0195 n -6 0:94 -4 -7 -7 -8 -7 -5 -8 -8 -7 -0 -r -7

LU 31 03-95 8 -22  03-02 5 6 8 6 B “u 8 B 0 20 6 7

HU 5 103 3 -7 12-98 3 2 3 1 -1 -3 4 -5 -1 -5 -1 4

MT 36 06-05 u -4 06-06 B 20 20 22 30 31 36 25 5 32 33 22

NL 1 12-94 5) -1 06-91 5 5 3 4 5 6 3 1 1 2 1 1

AT 27 1:06 B 0 04-96 8 6 8 4 5 4 5 2 2 3 1 0

PL 20 D94 3 -1 02-99 3 4 2 3 3 3 2 0 -2 -1 0 -1

PT 25 09-04 8 -7 06-93 8 6 8 9 4 8 n n 9 u r 5

Sl 28 06-00 B -1 02-96 7 8 7 9 6 9 5 5 7 1 8 6

SK 55 02-01 8 -27 05-94 3 B B 6 3 -1 -5 -3 -1 -2 -9 -6

Fl 31 04-95 4 -20 0196 9 B 7 0 7 4 4 4 5 6 5 4

SE 37 10-06 B 2 101 o B 6 B B 5 8 B 8 9 2 5

UK 32 04-06 g 6 1198 '] 23 6 ) 6 0] 7 6 7 n B 7

PRODUCTION EU -23 0193 -1 9 0195 3 1 4 7 n 7 u n i u n B
TREND OBSERVED _Euro area -26 0193 -2 6 0195 4 1 4 7 r 6 B n 0] B 9 B
IN RECENT MONTHS BE -20 02-93 -1 6 06-06 8 -2 4 0 5 0 B 6 6 » 4 9
cz -32  10-98 B 42 100 20 u g B 24 20 25 32 29 37 30 35

DK -21 04-99 n 41 09-94 i 23 22 20 e 20 21 25 23 B B g

DE -32  02-02 -3 22 1-90 7 0 6 0 5 7 21 » n 6 0 6

EE -24  03-99 u 56 06-01 24 24 24 B 25 B 23 29 25 30 22 30

EL -5 10-90 u 36 0100 6 20 el o 20 22 26 29 32 29 24 22

ES -44  04-93 0 21 04-95 -1 -1 6 9 6 -1 3 4 9 B B n

FR -38 07-93 4 36 0195 4 3 3 6 B n “ n io] 0 8 n

IE -25  10-01 6 38 03-00 0 3 8 5 B 6 B 7 6 27 r 16

IT -36 06-93 -10 4 03-95 -9 -8 -10 -5 1 -3 2 3 4 0 4 5

(24 -37 04-03 -8 B 04-05 -5 -2 -3 -1 -8 -3 -1 2 2 -1 3 -5

LV -49 04-93 4 29 06-01 21 IS B 0 22 B B » 5 7 n 0

LT -36 07-94 2 34 04-98 31 u 20 n B B 7 5 0 21 B 5

LU -41 04-92 -3 32 04-95 5 -4 -9 -9 -7 -5 10 4 -18 -5 0 0

HU -30 06-99 -1 27 04-98 8 7 3 7 7 5 7 1 -1 B 0 0

MT -29 05-03 6 50 07-06 35 0 37 33 36 29 39 50 30 40 41 26

NL -2 05-93 4 B 09-06 5 6 6 7 8 7 u » 4 B 0 B

AT -28 06-93 6 28 106 6 u n B 22 22 27 26 23 24 28 28

PL -8 07-96 1 23 04-04 B » 2 -1 0 7 B u » u 9 B

PT -8 0193 -2 5 08-94 -3 -1 -6 -r -2 0 3 2 -3 1 -1 4

Sl -20 02-99 8 39 05-00 6 B B » o 3 23 21 6 B B 21

SK -30 12-96 g 78 12-03 43 20 35 29 41 25 n 52 » n 31 30

Fl -28  06-91 r 53 12-04 25 22 27 39 26 32 52 42 42 30 B 7

SH -28 07-91 o] 48 12-94 hirg B 22 28 31 24 33 34 28 35 32 B

UK -46  06-91 -2 34 03-95 -10 -8 -6 -2 2 7 2 5 5 n 8 23

EXPORT EU -44 0193 -19 2 02-95 - -2 -10 -7 -4 -3 (o] 0 -1 0 1 1
ORDER BOOKS Euro area -51 06-93 -© 3 06-06 -1 -1 -9 -6 -2 -2 3 2 1 2 2 2
BE -56 05-93 -21 7 06-00 -18 -7 -n -0 -3 -3 7 4 0 4 2 0

cz -41  12-98 -3 26 (09-00 0 -5 -2 -2 -2 -1 2 3 6 0 4 4

DK -39 04-99 -3 25 09-94 3 3 3 6 6 7 5 n (o] B o B

DE -60 08-93 -26 8 106 -7 -10 -8 -5 1 2 4 2 4 7 7 8

EE -37 03-99 1 25 03-01 5 9 5 9 n 8 6 7 7 8 u 6

EL -36 05-03 -5 B 0395 -5 -7 -9 -8 -6 -5 -3 -9 -5 -6 -1 -3

ES -55 0193 -19 6 05-95 -7 -19 -8 -n -3 -n -n -n - -B - -10

FR -65 07-93 -2 36 06-00 -B -9 3 -1 1 4 8 9 6 3 2 1

IE -53 09-93 -7 38 04-00 -23 2 -22 3 -10 -40 4 B -2 -6 0 0

IT -43  09-92 -B 9 02-95 -3 -2 -5 -7 -2 -5 1 -2 0 -3 -2 0

cY -54 05-03 -22 4 05-05 -2 -9 -3 -1 -6 -2 -9 -10 2 -4 -7 -2

LV -59 12-98 -34 -B  10-06 -5 -18 -16 -16 -5 -4 -7 -7 -4 -5 -3 -4

LT -65 04-99 -35 -0 07-06 -25 -21 -B -20 -19 -n -n -10 -2 - -n -8

LU -75 1191 -23 45 04-00 -20 21 -24 -24 -18 -5 -21 -2 -9 -1 -22 -10

HU -44  12-02 -5 7 02-98 - -6 21 22 -3 - -r -8 -n -9 -3 -3

MT -82 1-03 -29 ¥ 06-05 1 -1 -25 -6 0 -50 -24 2 -7 -9 -25 -39

NL -24 0193 -5 B 07-06 -2 0 2 2 4 4 9 B 9 n n n

AT -58 04-96 -34 -1 03-90 -33 -33 -33 -29 -27 -22 -23 -21 -18 -3 -1B -7

PL -75 05-99 -56 B 07-97 -56 -56 -55 -54 -52 51 -50 -47 -47 -47 -45 -44

PT -59 04-93 -7 22 0195 -19 -16 -19 -7 -18 -20 -5 -13 -3 -5 -16 -10

Si -53 05-99 -4 B 07-06 -7 -3 -3 2 6 -2 9 B B 7 u u

SK -57 03-99 -8 53 0194 -2 -8 -2 2 -2 6 -4 1 1 -3 4 5

Fl -43 0199 -7 42 0195 -8 1 5 4 B 0 20 23 5 el 21 9

SE -45 1201 4 45 08-91 -7 -3 -7 -2 1 5 2 g 0 “u 5 4

UK -55  10-98 -21 O 04-95 -3 -1 -2 -7 -8 -5 -7 -6 -7 -6 -2 1
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TABLE 2a: (continued) Monthly survey of manufacturing industry (s.a)®

Since 011990 2005 2006
Min. Ave. Max.

Value Date Value Date Dec. Jan. Feb. Mar. Apr. May June July Aug. Sep. Oct. Nov.
EMPLOYMENT EU -38 06-93 -4 2 100 -n -n -0 -8 -8 -7 -8 -7 -6 -5 -5 -2
EXPECTATIONS Euro area -41 06-93 -B 4 100 -10 -10 -8 -7 -7 -6 -6 -6 -4 -4 -3 -1

BE -26  09-93 -8 9 09-00 -5 -7 -3 -4 2 1 0 3 1 1 5 3
Ccz -58 06-99 -23 0 1-06 -7 -10 -9 -8 -2 -1 2 1 1 -3 ) 7
DK -23  06-93 -3 1B 03-98 0 1 2 8 1 4 0 -2 0 8 n 0
DE -52  06-93 -18 8 02-90 -U -U - -1 -1 -n -1 -9 -6 -6 -5 -2
EE -78 04-92 -10 22 106 4 5 8 » D u u » 8 (] 5 22
EL -2 02-06 -2 » 05-02 -3 -7 - -9 -2 4 3 3 4 3 0 -2
ES -53 06-93 -9 9 03-01 -5 -8 -5 1 -1 5 -4 -5 -4 3 -4 -4
FR -50 09-93 -7 2 09-00 -7 -7 -1 -B - - -10 - -2 - -1 -8
IE s34 12-92 -10 ¥ 09-00 -B -7 -9 1 S -u 0 -9 -7 -r -20 -1
IT -30 08-96 -4 1 100 -2 0 -1 1 0 2 4 1 2 4 4 4
CcY -6 04-02 » 38 10-04 » 26 » B B B » B » u 26 B
LV -51 04-93 -7 1 1105 9 7 8 6 D 9 8 8 7 9 8 6
LT -59 04-94 -25 8 06-06 6 -2 -3 5 0 -1 8 2 6 0 4 3
LU 55 291 -27 1 09-01 -29 31 29 -30 31 -27 -31  -28 31 -32 -25 -23
HU -60 191 -6 D 197 -r -n -5 -5 1 1 -4 -1 -10 -9 -2 -6
MT -24  02-05 -3 7 102 -3 -10 - -20 3 -5 -4 -3 -4 -8 -1 -7
NL -30 06-93 -8 5 06-90 -8 -4 -5 -4 -2 -5 -2 -3 -5 0 3 2
AT -29 0196 -8 » 1106 -1 2 3 3 4 5 6 6 8 5 n »
PL -55 12-99 -22 4 1106 -3 -3 -4 -3 -4 -2 -2 -1 -1 0 2 4
PT -35 06-93 -6 -2 02-90 -24 -26 -20 -18 -20 -19 -3 -4 -4 -4 -7 -2
Sl -42  10-95 -22 -6 106 -8 -8 -16 -22 -18 -6 -10 -8 -7 -8 -6 -6
SK -56 06-99 -23 3 08-06 -22 -18 -2 -2 -1 -1 -8 -4 3 -7 -6 -9
Fl -60 06-91 -5 5 D2-00 0 -7 -6 -7 -16 -3 -7 -1 -1 -2 5 9
SE -51 06-92 -9 23 1-94 -26 -6 -6 -u -7 -3 -7 -4 -8 -4 -0 -U
UK 50 0391  -20 2 06-97 -6 -5 -9 -6 -16 -5 -21 -6 -7 -5 -8 -6
SELLING-PRICE EU -B 198 5 27 02-95 5 6 6 7 7 9 » (] B » » B
EXPECTATIONS Euro area -0 12-98 5 26 02-95 6 6 7 7 7 0] » n B B B »
BE -8 02-96 3 26 1-94 1 3 8 il » B 6 5 20 B 21 5
Ccz -6 12-98 ) 71 03-95 5 -1 4 7 6 B u B B n 8 9
DK -2 101 0 » 106 3 1 4 -4 6 -1 -2 7 8 6 r n
DE -8 12-93 6 23 02-95 3 4 6 5 7 8 8 9 B u B 0
EE -28 03-99 B 86 04-92 21 » o g i) B 23 23 29 28 30 36
EL -4 0199 7 41 10-90 7 8 9 n » 20 20 i) 21 i) » n
ES -18 04-93 3 35 04-95 5 6 9 7 6 6 » 7 7 9 8 5
FR -26 0199 0 24  02-90 9 0 0 -1 -1 8 n 9 7 6 5 n
IE 25 1192 -2 29 103 3 -4 0 8 8 3 7 6 0 6 D 0
IT -0 198 n 40 0395 » B u B 5 B B B B B 0 B
CcY -8 1001 5 39 10-03 4 3 -2 0 0 2 -1 5 9 5 5 8
LV -7 12-98 g 50 07-94 25 25 23 22 O 23 23 27 31 27 30 33
LT -20 0100 5 75 193 6 7 9 5 B B 8 6 7 u u 5
LU -50 08-91 -2 53 12-94 3 -2 -3 -1 -9 2 0 4 n B 9 2
HU 1 02-06 27 51 001 B 5 1 6 9 u 0 34 33 28 34 24
MT -41 1-04 -n 36 122-03 -33 -32 -22 -28 -22 -25 -33 -30 1 - -20 -20
NL -7 0199 5 20 1-94 4 6 9 4 7 8 B i3 u B i3) B
AT -23 03-96 0 B 106 2 3 ) 8 8 » u u 5} B B B
PL -6 06-02 B 46 0193 -2 -2 2 1 0 5 7 9 n (] 8 »
PT -9 05-03 8 29 10-90 -1 B 1 3 3 B 0 5 4 1 8 6
Sl -24  04-99 -7 B 106 -5 -2 4 -1 1 7 n 4 7 8 D B
SK -33 03-01 28 81 04-95 -2 » B B 29 22 23 7 » i -5 5
Fl -34 03-96 3 49 0894 u 20 B g 23 23 27 26 22 u 25 B
SE -20 1196 5 37 194 B n 3 7 6 8 g 2 » 4 0 n
UK -30 0199 0 29 02-95 0 5 4 9 9 2 0 8 5 B B 22

(a) Theindicator is the arithmetic average of the balances (%9 of the questions on production expectations, order-books and stocks (the last with inverted sign).
(b) Highest figure is considered as minimum, lowest figure is considered as maximum.
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TABLE 2.b.1: Industrial confidence indicator by sector : consumer goods @ (sa.)

dnce 01/1990 2005 2006
Min. Ave. Max.
Value Date Value Date Dec. Jan. Feb. Mar. Apr. May June July Aug. Sep. Oct Nov.
EU 21 0193 -9 2 0190 -7 -9 -8 -7 -2 -4 o] -1 -3 1 -1 -1
Euro area -23 0193 -8 6 09-90 -6 -6 -5 -4 -2 -2 1 1 -1 2 2 1
BE 29 06-93 -10 4  07-06 -2 -4 -4 -2 -4 -1 2 4 1 -1 2 1
cz o 104 8 7  09-02 n 6 B g 8 3 10 o) 9 0 10 9
DK -26  12-98 -1 20 04-01 -5 1 -1 [} 1 2 7 3 8 n 0 5
DE -30 12-02 -5 22  09-90 -13 -8 -7 -7 -5 -3 o -1 -4 1 4 -1
EE 5 06-03 » 22 106 1 n » 1 » 10 18 19 hird 18 18 22
EL -27  09-90 3 13 02-00 o 2 -6 1 4 6 5 6 6 0 8 6
ES -47  0%93 -8 8 1097 -1 -5 -6 -4 -5 -4 -1 -3 -7 -1 -5 -1
FR -26  06-93 -6 15  09-00 -5 -9 -5 -4 -1 -4 -3 -3 -1 o o) 2
1E -34  08-93 -2 22 0195 5 -9 5 1 5 -1 13 B 0 B 7 3
1T -9 0193 -2 10 0190 -2 -2 -4 -3 2 1 5 4 2 6 4 4
cY -1 04-03 -4 3 12-01 -4 -6 -5 -4 -4 -8 -5 -2 -3 -1 2 -1
LV -34  10-98 -3 1 09-05 10 8 8 7 4 a4 3 6 6 6 9 6
LT -20 07-03 -7 9 03-06 7 9 3 9 5 8 4 o] 6 3 8 3
LU -41  05-93 3 40  1-90 23 B 9 9 -4 8 -2 -8 -10 -19 -21 -7
HU -19 104 -6 9 1100 -8 -9 -6 o -7 o 3 6 6 -1 -3 -4
MT -20  03-04 -8 5 03-05 2 1 5 -1 5 -1 3 5 1 -6 -9 -3
NL -2 06-03 -2 6 1294 -1 -3 -1 1 2 -2 o] 4 2 3 5 3
AT 23 04-96 -B -3  10-06 -9 -0 -0 -6 -6 -6 -4 -4 -5 -5 -3 -4
PL 23 0x02 -5 -4 106 -10 -3 -1 -2 -n - -9 -8 -9 -7 -6 -4
PT ® -29 0392 -7 n 0191 -15 - - -18 -13 -12 -1 -13 -1B -2 -13 -8
Si -9  04-03 -4 2 06-06 2 2 3 7 8 2 © n 8 9 5 7
SK -2 09-03 1 © 0801 -9 -8 -9 -2 -2 -4 -1 -7 1 -1 2 2
Fl -25  07-93 -1 7  10-06 6 1 4 3 7 n 1 3 10 0 firg 9
SE 24  06-04 -n 2 07-00 -10 -8 -0 -8 -6 -n -1 o) -6 -1 o] 1
UK -43 198 -B 13 0105 -16 -25 -22 -23 -3 -n -7 -9 -1 -8 -20 -3
TABLE 2.b.2: Industrial confidence indicator by sector : investment goods (incl. motor vehicles) @ (sa)
Snce 01/1990 2005 2006
Min. Ave. Max.
Value Date Value Date Dec. Jan. Feb. Mar. Apr. May June July Aug. Sep. Oct. Nov.
EU -38  06-93 -8 9 1106 -4 2 1 2 4 2 3 4 4 7 7 9
Euro area -42  07-93 -7 10 06-98 -5 -2 o] 2 4 4 5 4 5 7 8 10
BE -44 0193 -9 B 09-06 -4 o -1 4 5 1 -6 1 2 B 5 4
cz -38  04-02 9 23  08-06 15 15 10 9 n 15 11 19 23 u 20 7
DK -29 198 -1 28 0198 -3 2 6 » 8 20 18 » 8 22 20 5
DE -45  07-93 -8 7 106 -4 -2 -2 1 6 6 8 7 n n © firg
EE -1 09-01 hic] 38 09-02 18 f'o] u 21 27 © 9 5 29 B 20 24
EL -31 0594 -1 35  12-00 -7 -9 -2 o 5 -3 -1 -6 -10 -2 -8 -10
ES -46  07-93 -5 18 0698 -4 -8 -1 -3 1 4 1 2 -4 2 5 2
FR -49  06-93 -8 29 07-98 -10 -6 o] -2 o o -3 -6 -5 -5 -3 -2
IE -53 101 3 60  12-99 -30 -3 3 8 -6 -18 1 n 4 -2 3 »
1T -36  05-93 -4 25 07-95 3 6 5 7 7 6 6 7 5 6 © 6
CcY -6 1005 9 20 05-04 2 2 4 9 7 8 4 4 7 5 ) 8
LV -34  07-99 -8 » 106 6 [ 4 6 2 o 3 4 5 8 0 »
LT -16 103 (o} 20 04-05 » 3 5 9 7 4 n 7 6 n 0 B
LU -40  09-93 -6 21 08-95 7 4 -1 -n -6 3 2 8 6 o 1 »
HU -16 101 (o} 5 04-98 -1 -3 -1 (o} 5 -1 o] 2 3 3 10 8
MT -32 05-04 -2 31 02-05 1 firg 8 firg 6 3 a4 -3 6 -5 3 6
NL -8 03-93 -3 » 07-06 1 2 3 4 7 4 6 » 8 o) 7 10
AT -24  05-96 -7 13 08-06 -3 3 -2 1 5 o 6 8 B o] 9 n
PL -27 10-01 -10 4  10-06 -3 -5 -6 -5 -5 -2 -3 -1 o 1 4 4
PT ® -43  09-93 -6 “ 07-98 -6 -3 -5 - -9 -1 -n -6 -7 o 3 6
SI -6 06-96 3 22  09-06 10 9 7 6 u 13 7 fird B 22 20 22
SK -9 07-04 13 54  02-01 -4 1 n 20 20 33 © 9 18 B 3 -7
Fl -30 0x03 n 31 10-00 4 n 23 19 22 26 20 22 23 i) 8 18
SE -30 02-02 -3 20 07-04 -3 6 -9 -5 -4 -2 2 5 6 3 -5 5
UK -44 2-01 -» 21 1097 -2 -9 6 5 2 -8 -7 -3 -5 7 5 1
TABLE 2.b.3: Industrial confidence indicator by sector : intermediate goods @ (sa)
Snce 01/1990 2005 2006
Min. Ave. Max.
Value Date Value Date Dec. Jan. Feb. Mar. Apr. May June July Aug. Sep. Oct. Nov.
EU 29 02-93 -10 U 294 -7 -7 -6 -2 o 1 3 4 1 3 4 5
Euro area -32  04-93 -9 2 1294 -6 -6 -4 -1 1 2 4 4 1 4 5 5
BE -35  04-93 -n 5 0195 -7 -8 -4 1 4 6 6 9 7 4 6 2
cz -6 06-05 4 ¥ 06-04 3 6 1 6 8 6 n B “ o] 9 n
DK 21 0199 -1 19 0298 13 9 9 7 6 5 9 » 8 8 7 10
DE -36  04-93 -B n 106 -9 -8 -4 1 3 4 6 6 3 8 9 n
EE 0 0503 5 33 07-06 32 21 6 23 23 25 29 33 30 27 28 26
EL 20  02-91 -2 15 03-00 -3 -3 5 6 3 5 8 8 7 7 5 4
ES -41  03-93 -6 r 297 -2 -1 -8 -4 -7 -3 -1 2 -4 -1 -2 -5
FR -42  06-93 -9 22 1294 -7 -5 -8 -8 -4 -3 -2 -1 o -1 1 2
IE -29  09-01 -3 20 1199 -2 -1 -5 7 3 2 4 B -1 -2 o -4
1T -23  08-93 -4 1 07-95 -1 -1 o) 3 5 7 9 6 3 5 6 7
cY -34  06-03 5 20 06-05 -4 -9 -4 8 7 3 7 5 9 6 10 10
LV 21  09-99 -2 1B 0504 6 o) o) o 5 a4 a4 8 7 7 6 5
LT -5 2-01 -3 B 06-06 -1 (o] 6 5 7 9 6 n 7 a 7 (o]
LU -55  03-02 -1 37 04-95 -18 -1 -20 -24 -16 -20 -26 -20 -9 -7 -9 -2
HU -6 0102 -2 n 1097 -1 -2 -1 1 3 2 -3 2 -1 1 4 1
MT -77 1103 -10 36 1104 7 -3 2 n 3 -29 -7 9 -5 -8 -29 -22
NL -1 0593 -1 9 0195 -1 5 3 3 3 1 6 6 6 5 9 8
AT -32 04-96 -n 5 106 -2 -6 -8 -4 -1 1 o] 3 1 3 a4 5
PL -32 2-01 -6 -1 106 -13 -5 -5 -B -n -9 -7 -5 -6 -6 -1 -1
PT ® -34  07-93 -9 3 0195 -13 -1 -2 -8 -1 -1 -6 -6 -9 -2 -5 -7
SI -23  03-99 -1 18 06-00 2 4 4 9 9 5 13 B o) n 3 13
SK -8 03-01 4 24  07-06 -7 -13 -10 -1 5 19 18 24 22 21 7
Fl 