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Hiking Europe

Brief Introduction 

Self-introduction Ice breaker = Attention caller/ Anecdote
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Key Points

Transnational 
cooperation

To face mass tourism

Territorial 
balance

Sustainable, 
responsible

Competitiveness
SMEs skills and 

capacities

Europe, tourist 
destination

Local diversity and 
uniqueness



MAIN RESULTS: 20 Hiking Routes
The Structure of Hiking Europe product



MAIN RESULTS: 20 Holidays Packages
Sharing Methodology



MAIN RESULTS: Strong cooperation framework
International Seminar & Training Sessions



LEARNINGS: Policy
Need for an integrative tourism strategy and sustainability  



LEARNINGS: Partnership
Enthusiastic partners are needed to create a cool tourism product



LEARNINGS: The important role of the DMC
They are the bridge between destination and market, 

between private and public

DMC



LEARNINGS: The HikingEurope future
The struggle to keep the spirit alife

Transnational:

• MoU DMCs
• MoU Regions
• Ideas about marketing cooperations

With the partners:

• Hiking as part of the tourism 
strategies

• HE as a igniting spark for better 
cooperation

• Ongoing trainings and cooperation
• Products that sell



WHAT DEFINITELY WILL STAY
Our Friendship


