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THOMAS COOK — MAKING A DIFFERENCE WITH EVERY HOLIDAY

STEPHEN D'ALFONSO, GROUP HEAD OF PUBLIC AFFAIRS




THOMAS COOK AT A GLANCE

_ Thomas Cook

Own-brand hotels and resorts Employees
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One of the world’s leading
leisure travel companies,
innovating in travel for 176
years
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. Thomas Cook
OUR INDUSTRY — RISING TO THE GROWING CHALLENGE

Tourism is of the worlds biggest industries, but
also one of the most complex.

Businesses often operate with a long and complex
supply chain, shared with a number of different
operators, reducing the influence of each
individual business.

Customer demands are changing rapidly, but
tourism businesses must also operate under
greater demand for transparency.

We are now in an era of ever greater instability,
politically and in terms of environmental and
social risks.
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Thomas Cook
THOMAS COOK AND SUSTAINABLE TOURISM -

Thomas Cook has a long tradition of making a positive impact on the communities in which we operate as well as
reducing our impact on the environment. Our new sustainability strategy reflects our customer journey and helps
us continue to be a trusted brand who offer fantastic holidays.

We will put the customer at our  We will strive to deliver resource We will embed sustainability into our
@ heart and well contribute to the  efficiencies throughout the business  business to deliver world class
2 communities in which we live to run our operations in the most quality products and services. We
EA and work. responsible way possible. will collaborate and innovate with
© our customers, partners and
suppliers.
" 100,000 people reached through 12% increase in fuel efficiency for 100% own brand hotels to obtain a
§ g, our charitable and community Group Airlines (2008/09 baseline) Travelife award
N e programmes.
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g % By engaging every one of our 22,000 employees we will make a difference with every holiday and embed

@ Z sustainable practices at the heart of our business.
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. Thomas Cook
AT HOME - ANIMAL WELFARE

Tourists’ dolphin trips cut over fears
of cruelty

Thomas Cook is blacklisting some attractions after an inquirv found animals that had
to ‘hug’ 20 people

theguardian

website of the year

SeaWorld sees profits plunge 84% as
customers desert controversial park

Company reports decline in attendance, sales and profits in continuing struggles
for park since 2013 film Blackfish claimed it mistreated orca whales
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. Thomas Cook
ON THE JOURNEY — AIRLINE FUEL EFFICIENCY

Imcreasad use of fved alectrical
[pever units at alnports, instead of

.................. - on-board auxiilany power unirs (APU),
: wihikch bum aviation fusal.

Optimiad loading of
alroraft included in
............................... i ;
Imvestment In fablets to
replace heavy paper
mianuals.
PR 0 e f
Pilot training and provision of : : Imeestment In
Information on fusl saving : . T lightweight ferms
Inttatives such as Continuous : : such as trolleys
Descent Approaches and Single and luggage
Emgine Tand-in contalners.
Amending flight plans 1o Trialling different coatings Improved enginewashing Equipping our Boeing alrcraft
enable pllots to take the and paints which enable and engine husbandry. planes with winglets and Alrbus
correct amount of fuel and Increzsed serodynamics. A5 T with sharklets, saving
reducing discretionary fuel as approximately 5% of fuel
wiall =5 fiy shorter routes. per fllght.
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. Thomas Cook
ON HOLIDAY - TRAVELIFE

h
* Our own brand hotels are core to our strategy. T &% SENTIDO ?Ine

RESCRTS

* Adopted Travelife Sustainability certification

programme for hotels and accommodation. ’
v
* Addresses key areas of sustainability including; SUNPRIME ’ SUNWING |

HOTELS FAMILY RESORTS /

e Resource efficiency
* Child Protection

e Labour conditions

* Waste management

* Benefits for hotels, our customers and us.

e (Casa Cook and Travelife stainability in tourism
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Thank you!

Stephen D’Alfonso
3dalf;c).nso@thomascook.com




