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WTTC MISSION

To maximise the sustainable growth of t
sector by informing governments and wider
soclety of the enormous economic and soci
benefit that Travel & Tourism brings to the

world community )
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MEMBERSHIP IN 2016 COVERS ALL KEY
SECTORS AND GEOGRAPHIES...
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4% GDP growth
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1 in 10 jobs 10.8"/;

Source: WTTC, March 2016
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LONG TERM GROWTH

6,0
5,0

4,0

B8
2
1
0,0

Asia/PacificMiddle East  Africa World Latin North United Caribbean Oceania  Europe,
America  America States Total

©

©

©

Source: WTTC 2016 for GDP and jobs and UNWTO 2013 for arrivals estimation
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Importance of

« Impact of taxes on prices
* Price sensitivity of travellers

« Lower transportation costs — more accessible an
easier for travellers to choose alternative destinatio
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EU Competitiv

« Europe already a relatively expensive destin

 WEF Travel & Tourism Competitiveness Index 2

« Out of 138 countries, the best ranked EU count
(Poland) only comes in 46/138.

* Most EU countries in lower ranking for price

competitiveness '

"
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Principles of Intelligent Taxation

1. Equity

2. Efficiency

3. Simplicity

4. Fair revenue generation

5. Effective stimulus to growth
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Equity

« All economies and industries should be treated fairly in
regards to taxation.
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Efficiency

e

« Taxes must generate revenue without a significant
Impact on the demand for a good or service.
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* Revenue gainec
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Decrease in demand S
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Simplicity —

» Good tax policy should achieve the highest possible

~

ratio of revenues generated per amount invested.

« Special note should be made to consider taxpayers’

costs of compliance in calculating this ration.

« Simplicity in taxing also dic
should make it clear what t
the revenues are to be used.

chernments
he ates are and

Icated taxing schemes eat
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Fair revenue generaticmﬁ

« Unreasonable to assess special fees or levies on
specific goods or services.

* These type S ar bﬂanguage
and terminology to hid nt.

Special charges and fe Y

hecome an unreasonal W
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Effective stimulus to g'rah

« Tax incentives and disincentives should be imposed
with the underlying goal of stimulating growth.

aﬂTresult IN
employment.

T

 Taxes that fra
the attraction of invest

.',.'

When taxes beco
grinds to a halt.
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Make the deal reasonable!
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