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Structure of the presentation  

Ç Studies  completed  (3)  

 

Ç On - going studies (7)  

 

Ç Prospective studies (2)  

 

Ç Invitation to the 3 rd  Conference on Behavioural 
Economics, 30 th  Sept  

 

Ç Q&A: relevance of these studies for MSs  
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Overview on all studies  

Ç Studies completed  

Á Energy Labelling, Package Travel , Switching of bank accounts  
 

Ç On - going studies  

Á Tobacco warnings, Common European Sales Law, European 
Consumers Centres, Cross -Border HealthCare Directive, Car 
CO2 labelling, Food Information, MIFs  (Multilateral  Interchange  
Fees) for Credit  Cards  

 

Ç Prospective studies  

Á Online Gambling , Sustainability  Information  
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Information requirements on the consumption of 
energy and essential resources  
 

Target: end - users, public and private demand 
(installers)  
 

Lisbon Treaty: consultation of stakeholders but 
no Committee with a vote by Member States  
 

EP and Council scrutiny  

Energy Labelling Directive 2010/30/EU  
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3 Product Label designs tested  

ABCDEFG ABCDEFG

ABCDEFG

ABCDEFG

ABCDEFG

a) Current Energy Label  b) Proposed Energy 
and Carbon Footprint 
Label  

c) Proposed Energy and 
Environmental Label  
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Energy Labelling Behavioural Study  

 

Ç 6,000 interviews  

 

Ç 9 EU countries (UK, FR, DE, 
IT, NO, PL, RO, ES, EE )  

 

Ç The online experiment was 
just completed  
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Main results  

1) A robust methodology exists to produce new 
product labels  

 

2) Consume behaviour : respondents  submitted  
higher  bids  (higher  Willingness -To-Pay, WTP ) 
for environmentally - friendly  products , with  
the new labels  

 

3) #2 holds for information on carbon footprint 
(ex. c) but not for additional info (ex. c)  
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Main results (cont.)  

4) The 7 -point scale (A to G) is effective  

 

5) New labels have a greater  impact for more 
expensive  products  (e.g ., not for light bulbs)  

 

6) Understanding the label is key for purchasing 
behaviour  

 

7) An education campaign would be necessary  
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Car CO 2  labelling  

1) A robust methodology exists to produce new 
product labels  

 

2) Consume behaviour : respondents  submitted  
higher  bids  (higher  Willingness -To-Pay, WTP ) 
for environmentally - friendly  products , with  
the new labels  

 

3) #2 holds for information on carbon footprint 
(ex. c) but not for additional info (ex. c)  
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Different labels exists in different MSs  
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On - going studies ï Car CO 2  labelling  
 

 
Availability of 
guide on fuel 
economy 

 
Driver 
behaviour and 
CO2 

Info on 
running costs 
(annual road 
tax and typical 
annual fuel 
cost for 12000 
miles) 

 

                                


