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• Setting Standards – Identifying and promoting responsible best 
practice and self-regulation.

• Improving - Advancing sponsorship competencies, practice and 
knowledge.

• Promoting - Being an advocate for sponsorship and promoting its 
importance, values and ethics.

• Supporting - Being an essential resource for sponsorship 
information, education/training and relationships.

• Engaging – Acting as the advocate, manager and authority on 
key policy issues at national government and pan-European level.

• Benefiting – Encouraging the role of sponsorship to make a 
contribution to society

ESA’s Aims



•ESA currently has 236 members across Europe and close 
links to national sponsorship associations in:

• Austria, Denmark, France, Germany, Netherlands, Norway, 
Sweden

•Membership open to all practitioners within the industry:

•Sports & Non-Sports Sponsorship

Members

• Sponsors
• Agencies
• Legal Firms
• Venues
• Research Companies

• Rights Holders
• Independent Advisors
• Accountants
• Hospitality Companies
• Exhibition/Signage Companies



Sports Statistics Needed for the 
Sponsorship Industry

Sports
Statistics



Types of  Sports Statistics 
Required & Collected

Sports
Statistics



Use of Sports & Sponsorship Data

Used to Maximise Sponsorship Return
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“42% of 
sponsorship 

professionals 
predicting ROI 

would increase in 
importance in 

2011” *

*IFM Sports Marketing Surveys End of Year 2010 Global Industry Survey
Sample 450 sponsorship professionals

Use of
Data



Sports Statistics & Research Sources for 
the Sponsorship Industry

“92% of sponsorship 
organisations 

evaluate sponsorship 
using a combination 

of internal and 
external resources” *

*IFM Sports Marketing Surveys End of Year 2010 Global Industry Survey
Sample 450 sponsorship professionals

Sources of
Data



Sports Participation & Following

Examples of
Sports  Data



Sponsorship Deals

Examples of
Sponsorship   

Data



Sports & Sponsorship Intelligence

Examples of
Intelligence



www.sponsorship.org
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