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CIP-EIP call for proposals no. 68/G/ENTR/CIP/13/C/N02C011 

 

“Building and Implementing Strategic Roadmaps of Demand-side Policy 

Measures to boost Demand for Industrial Innovations” 

 

Questions & Answers sent to ENTR-CIP-13-C-N02C011 

 

Q & A published on 6 May 2013 

 

 

1 Does the "roadmap" application should focus on the 3 stages: "early" (proofs), 

"precommercial" (prototypes) and "procurement" (products)? or we should focus in just one of 

these stages? which stage is the most appropriate for this call? 

Answer: The call invites interested stakeholders “To create a roadmap of demand-side policy 

actions in Europe that boost demand for innovations in a particular sector or market. […]. 

The type, sequencing and combination of demand-side policy actions are determined by the 

(future, anticipated, or new) characteristics of the market” (2.2. no. 2). Therefore, interested 

applicants need to judge at what development stage of their specific innovative product / 

service / process demand-side policy actions can have an impact. For an overview of possible 

stages and measures please see study “Developing an Evaluation and Progress 

Methodology”, Figure 7, page 31.  

 

2 Does the roadmap application should be focused just on one sector (ie. Lead Market Initiative-

based? and within that sector, should the application be even more concreted, ie. within a 

field, activity,...? Does the roadmap proposal should target one or several of the Lead Market 

policy actions (ie. standards, legislation, etc), or could our proposal deal with new approaches, 

but aligned/complementary  to current Lead Market policies? 

Answer: The call invites interested stakeholders “To create a roadmap of demand-side policy 

actions in Europe that boost demand for innovations in a particular sector or market”. 

Therefore, roadmaps can also refer to a group of products or services or be cross-sectoral in 

a certain market. With view to the definition of the market, it is important that applications 

can “generate a baseline understanding of the market structure”. To that end “data sources 

shall be identified, a detailed description of the market shall be provided and the main 

barriers for the market uptake of the innovation(s) shall be explained.” (See 2.2. number 1).  
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Therefore, the market or submarket chosen should be of a size or scope which allows for the 

use of data to describe the market and which allows for a detailed description of the barriers 

to market uptake of a product/service/process. The number of demand-side policy actions 

depends on the specific innovation and the market(s) for this innovation. New approaches are 

always welcome, as well as the link to current Commission priorities or policies without 

repeating what has already been developed in previous actions. 

 

3 Within the call activity related to: "map and engage with potential stakeholders and bodies....": 

could we consider actions and strategies related to social media, digital marketing, etc? 

Answer: All means of engagement with stakeholders are possible, as long as it is ensured that 

these potential organisations and bodies (public, private, local, regional, national, EU and 

international) “could deliver the actions foreseen in the roadmap within the foreseen 

timeframe”. Therefore, an approach needs to be developed which describes how an 

engagement of these stakeholders could be achieved over the timeframe needed” (2.2. number 

3) 

 

4 Question: Is it expected to receive individual or consortia applications? 

 Answer: It is expected to receive applications from consortia whose members must be based 

in at least 3 different states from the list of eligible applicants (see 5.1).   

 

5 Question: The project needs to concern only the activity sectors named in the call : e-health, 

sustainable construction, bio-products, smart grid, clean vehicles. Or is it possible to be open 

as food sector? 

 Answer: The call text says “With this call, the Commission invites stakeholders to propose a 

set of demand-side projects open to all markets and sectors, which will develop and 

implement roadmaps for demand-side innovation measures”. (1. Context) Therefore, also the 

food sector is eligible. 

 

6. We are planning to launch innovative services at our Drivers‘ Training Centre, i.e. driving 

lessons with electromobile. To implement this goal, we will have to purchase an 

electromobile. Do consortium partners have to do the same? If they also launch innovative 

services do they also have to purchase an electromobile or they can purchase different means? 

 Answer: This call invites interested stakeholders “To create a roadmap of demand-side 

policy actions in Europe that boost demand for innovations in a particular sector or market.” 

To that end, consortium partners are free to decide and “propose how the work shall be 

organised, led, implemented and how progress of the implementation of the roadmap will be 

monitored” (2.2. number 4). Hence, consortium partners should have a common objective 
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with view to the acceleration of the market uptake of an innovative product / service / process 

in a particular sector or market, but do not necessarily need to take the same actions.    

 

7. Could you give (good) examples of demand-side policy measures? What should we think 

about? What type of measures? Of what kind of governments? 

 

Answer: For examples of demand-side policy instruments, please consult the study 

“Developing an Evaluation and Progress Methodology” as indicated in the call for proposals 

and saved on the following website: 

http://ec.europa.eu/enterprise/policies/innovation/policy/lead-market-initiative/index_en.htm. 

On this same website, you will also find information on the Lead Market Initiative carried out 

from 2007-2011 and the corresponding demand-side measures developed for 6 sectors to 

lower barriers to bring new products and services to the market. With view to the kind of 

governments, all levels could be considered (see number 3 in chapter 2.2: “local, regional, 

national, EU, international”).    
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