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Flash EB N° 27471 Attitudes towards the EU in the UK Annex

Introduction

Alongside the standatsiannualEurobarometer surveyde European Commissigeriodicallykees
track ofthe UK public'sattitude to and knowledge of the European Uraml its familiarity with
certain important issues.

The main themes in thaurrentreportrelate to British citizens and their

- selfperceived knowledge of the EU

- need for information on the EU

- awarenessf the EU

- opinion aboutvho should be responsible for keepthgminformed about the EU
- opinion about thdéenefits of EU membership

- thoughts on thepportunities provided by EU membership

- awareness of several benefits and projects related to the EU

This studyfollows on from earlier Flash Eurobarometer sursdafiat have bee undertakensince
2002! The content of the questionnaires, howehaschanged substantiallyith each wave of the
surveys in ordeto reflect the changing realiothwithin the EU and the UK.

The fieldwork was carried oum the United Kingdonbetween21 and 2 May 2009. 1,000 randomly
selected citizens aged® and older were interviewed viixed-line telephone. To correct for sampling
disparities, a posdtratification weighting of the results was implemented baseckeynsocioc
demographic variabk.

! Flash EB 137, 185, 203 and 231 are accessible at the EC Eurobarometer website at
http://ec.europa.eu/public_opinion/archives/flash_arch_en.htm

page4



Flash EB N° 27471 Attitudes towards the EU in the UK Annex

Main findings
Information about the EU

1 18% of UK respondents felt informedbout the EUcompared to 12% and 15% in,
respectively, 2002 and 2008owever 83%? said theyknewlittle or nothingaboutthe EU.

1 Only a tiny minority of the Britistp u bl i ¢ Astronglyo agreed that
EU affairswassimple and clear (4%), and a third (34%) agreed to some extent.

1 Respondents felt that EU repoxs television, radio and, particularly, in the written press
weretoo negative. Alrast half (48%)perceived a negative biaspress reports.

1 More than half of the British public (54%) indicated that tldgy not want to receivenore
information about the EU.

1 British citizens mainly expect their government to inform them about the Eamdgnion and
its decisions (43%).

Support for the EU

T Respondents were divi ded a btakinga pdsition, akibuthad ge 6 0 |
had arather positive imagef the EU (37%), while the other half toothe opposite view
(40%).

91 Similarly, 37% of respondents felt the economic benefits of the UK being a member of the EU
outweighed the costs and 40% took an opposite viewpoint.

T Taking an overview of t he questi on-beneitoncern
analysi®8 of me mb e restdageq 55 and ev&@I%)radd those with the lowest level
of education (39%) were the most l' i kely to
consistently negatively.

The UK6és contribution to the EU

T When asked t o mrescontribntontetheEl lrudget Kndy £% of respondents
saidit was below 3%of GNI (the actual figure is 0.21%2007). On average, respondents
estimated that the UK transferred, annua®®o of GNI to the EU Just under half of
respondents (48%) did not or could aoswer

1 Politically, 44% felt that the UKkhada lot or a fair amountof influence on the way EU laws
are made. Half (51%), on the other hand, felt that thehbiilittle or verylittle influence.

EU policies affecting the UK

1 Mostrespondentscknowledgd that he EU hada role in tackling some of the most pressing
topical issue$ each of them having clear international dimens{@@8o).

1 Presented with areas where EU membership could be beneficial, a convincing majority agreed
on thesebenefits: the single marké7%), a cleaner environme($8%), more weight irtrade
negotiationg58%). They were least convinced about improved working conditions (49%).

1 The perceptiothat consumers were benefiting from the single maskeest exceptionally high
in the youngestegment (1824 yearolds 81%), among thenosteducated (78%and those
living in large cities (72%). Those who felt informed about the EU were more likely to
confirm such benefits (74%) than those wheittle or nothing about EU mattefswhich
was gererally true for all benefits tested.

1 Most interviewees would care (at leasbit) if any of these benefits were lost, e.g. by not
being a member of the EU. Roughly one in six (1L6&pugh,would not mindlosing these
benefits if the UK verenot a membeof the EU.

% please note that the due to rounding numbers might not add up to 100% or add up to 101%.
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Flash EB N° 27471 Attitudes towards the EU in the UK Annex

1. Information about the EU

18% of UK respondents felt informadout the Eltompared to 12% and
15% in, respectively, 2002 and 20Gtwever 83% said they law little or
nothing of the EU.

Only a tiny minority @dreedtlmaetheBr i ti sh
information available on EU affaingas simple and clear (4%), and a third
(34%) agreed to some extent.

Respondents felt that EU repods television, radio and, particularlyn the
written pressvere too negative. Almost half (48%@raeived a negative bias
in press reportsMore than half of the British public (54%) indicated that
they dd not want to receive more information about the EU.

British citizens mainly expect their government to inform them about the
European Union and its desions (43%).

1.1 Self-perceived level of knowledge aboutthe EU

publ i

Historically, Standard Eurobarometer surveys have sHaatthe British publi®€ s awar eness |

of the EU have been lovAlthougha vast majority(83%) still say that they know eithédittle (69%) or
nothing (L4%) aboutt h e iBstitdtisns and policieghis lateststudy showsa small change The

size of themostill -informedsegment of the public has halveidce2006,whenalmost 3 in 10 (29%)

said they knew nothing at all about tB&), compared to roughly one in seven (14%) in ¢therent
survey.lt remainsto be seen hether or not thisrend will continueor if it will be influenced bythe
informationcampaigs held prior to the European parliamentary electisobeduled twdahree weeks
after the fieldwork of the current study.

There has been little chaniferegard to thg@roportionof respondents feelingiostinformed. Aslight
increasewas detectechoweverwhen comparing the current result (1% kn@angreat dealand17%

fiquite a  I; icet18% felt informed about EU mattersjth previous studiedn 2002 and 2006, the

correspondindigures were, respectively, 12% and 15%

Knowledge of the EU, its policies and

institutions nothing at all alittle W quitealot Magreatdeal
) I
£ 2000 (FL274) |14 69 1
® Agreat deal 2006 (FL185) | 29 56 2
= Quite a lot | ‘ ‘ ‘ ‘
Alittle
Nothing at all 2002 (FL137) 29 58 1
69 DKINA 1

0 20 40 60 80 100

Q14.Howmuch doyou feel you know aboutthe
European Union, its policies, its institutions?
Would you say you know ...?
%, Base: all respondents

3 For the latest results see Standard Eurobarometer 70
(http://ec.europa.eu/public_opinion/archives/eb/eb70/eb70_en.htm).
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Annex

Men felt moreknowledgeablabout EU matter§1% vs. 14%of women)andawareness was seen to
increasewith age(see Annex Table 23The mostinformed were thoseespondentsvith the highest
level of educationwho attendedcollegeschool beyondhe age of 20)but eventhere,only roughly
one in fourfelt they knewquite a lot or a great deal about the E2¥%).On the occupational front,
the selfemployed (26%jelt far more informed than manual werk (10%) and employees (15%).
several segments, the proportion of those who indicated thesy hothing about the EU vgahigher
than those who said thégew quite a lot or a great deat.g.among thosavith the lowest level of
education (who left schodht the age of 15 or earllerl1% said they were informed and 18%
confirmed they kaw nothing at alland amonghe youngest respondentaded15-24), these figures

werel3% and 18%.

In section 2.1., an attitudinal typology defined Looking at attitudinal segments accordingtheir

stance towards the Eltthe proportion of well informed citizengas highest among thoseho held a
consistently favourable opinioof the EU and the UK snembership (30% followed by those who
provideda consistently sceptical opinion (21%). The pelfceived level of informatiomwas at its
lowest among those with inconsistent views altoeitEU (11%).

A crossanalysis of the current level dhowledgea b o u't

t he EU with t he

receive more information about this topic confirms tinise with the least knowledge of EU affairs
are also those most likehotto want morenformation. Thosevho claimed they were knowledgeable

about the EU (e.g. they
knew more thanfia | i
aboutthe EU, its policies
and institutions) were by
far the mostlikely to say
they would be interested
in  receiving further
information. Overall, 5%

in this groi
or Aquiteo
obtaining more

information about the EU
versus 21% of those wh
claimed they  knew
nothing at all about EU

HVeryinterested ® Quite interested

Knowledge of the EU and interest in receiving more information

Quite uninterested Not at all interested

Knows a great deal and quite a lot 17 41 17 24

Knows a little |} 40 23 29

Knows nothing at all 27 50

Q14. How much do you feel you know about the European Union, its policies, its

institutions?
Would you say you know ...?

Q16. How interested are you in receiving more information about the EU?

%. Base: all respondents

affairs. Exactly half of those who said they knew nothing about the EU also indicated thatethey w

notinterested in receiving more information.

1.2 Information supply
Only atiny minority of theBritish pu b | i ¢

Information available on the EU is simple
and clear

H Strongly agree
20 m Agree

Disagree

Strongly disagree

33 DK/NA

Q15. Would you agree that current information
available on the European Union is simple and clear
enough? Wouldyou ....
%, Base: all respondents

A agteedinat thé ipformation available on EU
affairs was simple and clear(4%), and &hird
(34%) agreed to some extenh larger share of
respondentsfelt that EU-related information
wasnot easy to digesR0% strongly disagreed
and 33% disagreed thahe informationwas
simple and clear.

Interestingly, the results of the socio
demographicanalysis show thasome of the
respamdents feelinghe least informed about EU
matters were the onesagreéng that the
available informationwas clear enough. For
example the youngest respondents (6b%nd
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Flash EB N° 27471 Attitudes towards the EU in the UK Annex

manual workerg55%) werethe segments in most agreement that information abouiUhe simple
and cleaii see Annex Table 24)

Those who had a consistently positive stance towards the EU were more likely to admit that EU
related information is easily understandable (46%) compared to those wha bawsistently
unfavourable opinion (26).

The surveyalsoaskedBritish citizenswhether or not the information conveyed by the varimaslia

about the EU was objective, or whether ithad a particularbias.Re s pondent sé repli es

general negative bias the reporting orEU affairson television, radio anth thewritten press. Each

of thesewas seen to be rather negative in their repodfrigU-related newsthefit oo negati veo
outhnumberedthé t 0 0o p responsedinthe oase of broadcast media, slightly less thannviige
respondents found the repatisbeobjective

Reports appearing in thewritten press

Perception of the British media howeverwere seemo be the most negative
plurality of respondents (48%) indicated that
H Too positively = Objectively = Too negatively ~ DK/NA reportsabout the EU tend tbe u—mecessar”y

negative Even those respondents who
expressed consistently  unfavourable
opinions about the EU and the UK s
membership (see section 2dt a description

38 21 23 of how groups were definganostly agreed
33 17 39 that press reports about the EU were too
negative (45% vs. 27% who saw them as
objective and 18%who felt they aretoo
positive).

Television 2009 36 33 13

2007 36 25 25
Radio 2009

2007
Press 2009 26 48 11

2007 27 38 22

Q13. Do you think that the British ... presents the European LO_OkIng at the eVOIUtlon Of OplnlonShe fIrSt
Uniontoo posivel, oo negatvely orobjectely? evident difference between the current study
T and Flash Eurobarometer 208December
2006/ January2007) is the significantly lower proportion of those whaldiotexpress ampinion at
that time It must be remembered thdtet fieldwork of the current study was carried duting the
campaignfor the 2009 European parliamentary elections and this may have had a significant impact
on citizensawareness of thepic. The dominant pattern, e.thatcitizensbelieve thathe media tend
to report EU mattertn a nonobjective way has not changedince 2007 The relativenumbers of

those respondents feeling that the reportinf isbj ect i ved ( amo apinionfhave se who

decreased somewhat since 2007. In such relative tbotisthe proportionof those seeing the reports
asit o o n angl those seeirmgfpositived bias hae increased (especially the former) in the case
of television and thevritten pres. Radio reportsthough,were more frequently perceivédamong
those who expressed an opinioas havinga pdsitived bias, compared to 2007.

Those who felt informed about EU matters were more likely to criticise the television and press
coverage as lvai n g e positived o r negativi® bias (in the case of the presise difference was

hi gher in the c asgonsesThe dituationwas differaneigthetcase @& the radio
the wellinformed group only felta  mo postivedibias with the uninformed seeing a more
inegat i Genedallyothe anost systematic difference across the variousdsmiographic and
attitudinal segments was the proportion of the
among women and those tvitower levels of educatiorBut the fundamental pattern of a rather
finegativ® bias in EUrelated reports was present in eaththe analysedegmerg i even among
those who generally had a consistently unfavourable opinion about the EU and@hméshbeship.

(For further details see Annex Tables 20, 21 and 22 for television, radiowvatten press,
respectively.)

* http://ec.europa.eu/public_opinion/flasBdB_en.pdf
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Annex

1.3 Information needs

More than half of the British publi¢54%)
indicated that theydid not want to receive
moreinformation aboutthe EU.

Overall, just under half47%) were interestec
in receiving more information, with arourddn
10 expresmg a definite interest imavingmore
information (9%) and 38% confirming they
wereAqui t e dimldamingensrée abolut
the EuropeariJnion.

The proportios of those interested ireceiving
further information essentially match th
pattern we saw for the current level of
information those segments most interested
receiving further information arethose that
were already relatively well riformed (See

Interest in receiving more information
aboutthe EU

m Very interested

31

m Quite interested
Quite uninterested

Not at all interested

23 DK/NA

Q16. How interested are you in receiving more
information about the EU?
%, Base: all respondents

Annex Table 2k Roughly 6 in 10 §9%) of the informed citizens in their opinion- were quite or
veryinterestedn receiving more informatiorut only 44%of the uninformed groufelt that way Of
the sociedemographic groupghose withthe highest level aéducaibn were most likely to expresm
interestin obtaining more information (61%# number roughly double that tfosewith the lowest

level (30%). Thee was also a twofoldgap between consistenfisupporterd and consistent
th&ndbership 68% and 34%, respectively, said theyere

floppment® of the EU andt h e

interested imeceving more information about thelE

If more simple and clear information on
the EU were available

m Very likely
u Likely
Not likely
Not likely at all

DK/NA

Q17. If more simple and clear information on the
European Union were available, how likely would you be
to read /listen /watch it?
%, Base: who think information on the EU in not simple and clear
or who are interested in receiving more information about the EU

Looking at the various segments, their replies furt@roboratedthe underlying assumption that
there are people who are simply not interested inr&bked informationyegardless of its simplicity

Whenthe surveyaskedthose who criticised EU

related information for not being simple and clear

enoughif they would bemore likely to absorb
information if it was easier to digest 29% of
respondentsaid thatthis wasvery likely and a
further 54% hinted that itvas likely that they
would be more open to Ekdlated information if
it wasless difficult

A deeper nalysisof the repliescollectedin the
survey, however,
perceived simplicity (or complexity) of the
information ha much

respondent so
one in five of those who felt informeas well as
those who felt uninformed in EU mattetsongly
disagreed that theurrentinformation about the

EU was clear and simple (21% and 20%,

respectively).

or clarity. Those segments who felt betieformedandwere more interested in receiviagditional

information were alsthe most likely to indicate thahey would consume even more information if it

did not confirm that the

to do with the
S up p aboatd

awar

were simpler to understand. A clear indication of this pattern is that 44% of those who already felt
informed about the EU admitted that they wouldvbey likely to read or watch more such newstif

wereessier to digest, while 25% of the uninformed group had this opinion. See Annex Table 26.

British citizensoverwhelminglyexpect their governmentto inform them about the EU: 43%chose
it as the agent primarily responsible for conveying information abouElthénefifth of the British
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public felt that this responsibility lies with media outlets, and 14% felt that it was their local
governmerti s r e s p oinfam themlaboutt the EUand its decisions.

Fewercitizensthink it is the EUs jola roughly 1 in 10 (126) thought that h e  BWKIbdf@mation
Centreshave the prime responsibility
to inform British citizens andhalf
that numberg§%o) felt that thisshould
be the responsibility ofthe EU
institutions. The British government

Responsibility  for keeping citizens informed about
the EU and its decisions

Only political partiesscored lower Newspapersfielevision

than theEU: 4% sawthemas being Local government
primarily responsible for keeping
them up to date with EUrelated

EU information centres in the UK

development and news. The EU institutions

Opinions were rather homogenous Political parties

the various segments with each DK/NA

respondent group feeling it was up 1

the gOVernment to pl‘OVidE Q18. Who do you think should be responsible for keeping you
information. ~~ The ~ youngest B N e
respondents were remarkably mo %, Base: all respondents

likely than others to expect the media

to provide such information (29%), while those who had a consistently favourable opinion about the
EU were twice as likely as others to assign such responsibility tanEtilutions (9%) or EU
information centres (17%¥%ee Annex Table 27

pagel0
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2. Support for the EU

Respondents were divi deodfthesbtaking t he Ai mage:c
position, about half had a rather positive image of the EU, while the other
half took the pposing view (40%).

Similarly, 37% of respondents felt the economic benefits of the UK being a
member of the EU outweighed the costs and 40%thmxpposite
viewpoint.

Taking an overview of the questions concer
fi ¢ eberefitanalysi® o f me meSpprdentage 55 and ovéB4%)
and those with the lowest level of education (39%) were the most likely to

evaluate the EU and the UKO6s member ship ¢

UK supportfor the EUhas been lacklustre, as evidendsdthe series of Standard Eurobarometer
surveys keeping track of EU support in the country since 19¥8s section looks at hoWBritish
citizensperceive thé&e U dnsage andheir opinion about theconomiccosts andenefitsoft he UK 6 s
membership.

21Public perception of tmemberEhp and t he UKSO

The British public is highly ambivalent whel  Attitudes toward the European Union
it comes to judging he Ai magedo
about half of those whtook a position one
way or the othehada rather positive image
of the EU(37%), whilethe other haltook the
oppositeview (40%, slightly more thanthe
proportion of favourable replies).Roughly
one in six 7% took a neutral stancedither

m Rather positive

Rather negative

= Neither positive,

positive nor negatieand 6% had no opinior nor negative
on thismatter DK/NA
A positive perception of the EUwvas well
above average among the younge
respondents aged 15-24: 47%), thosewith Q1 Ingeneral do you have rather a posiive of

| X ! X negative image of the European Union?
the highest level of educatidf5%) and city %, Base: all respondents

dwellers (47%). Manual workers were also
more positive than the average as far as thé Bhhge was concerned (45%ee Annex &ble 1 for
more details.

On the other handBritish citizensaged 5 or over 64%), rural citizens (46%pandthosewith the
lowest level of educatio(60%)tended to have rather negativamage of the European UnioMen
also had a clearly more negatineage of the EW{44% vs. 37%f women)

® For the latest results see Standard Eurobarometer 70
(http://ec.europa.eu/public_opinion/archives/eb/eb70/eb70_en.htm).
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Similar results characterise British opingowhen it comedoacostboenef it anal ysi s
membership 37% of respondentdelt economic benefit®utweighed lhe costs and 40%ook the
opposite viewpointAbout 1 in 12 hought costs and benefitgerein balancg8%) andabout one in
seven {5%) had no opinion

Economic costs vs. benefits of being in the EU In fact, as discussed in section 3.1 only a
small minority in the UKareaware of the
size of theUK& ontribution to the EU.

® The benefits exceed the Among those who uy this figure

economic costs .

(correctly) in the range of €8% of GNI,
The economic costs exceed  the proportion of those who felt that
the benefits benefits exceeded costs reached 6Phis

u They are in balance finding may indicate that if peoplewere
more awareof the amountchannelled

DK/NA towardsthe EU, _thelr cosbenefit analysis

40 could chang@ositivdy.

15

N _ o Not just the overall results, but those
Q7. In your opinion, do the economic costs of being in the EU Cp .
exceed the benefits or do the benefits exceed the cost? shown within the various segments (aS
% Baserallrespondents  Apnex Table 11 shows) are reminisceft
the results found for the ElUsnage:i.e. a
positive balance of costs and benefits was most often sedrebyotingest generatioaged 5-24:
55%), tle most educated50%) and city dwellers (44%). Furthermore, those who felt costs
outweighed benefitsvere most often found among those agedab8l over(47%) and the less
educated49%). Selfemployedcitizens(47%) andthose in mediunsized cities (45%) were alsoore
likely to perceive a net losgcruing from thé&JK6 membership in economic terms.

Looking atthe various social segments in the Bkgeneral population, the survey found none where
thoserespondats providing consistently positive replies wouldibeghe majority.

The older respondents and those wi
the lowest level of educationerethe
mostlikely to evaluate the EU and the

Support for the EU and the UK membership in various
social segments (emotional and rational assessmentcombined, %)

UK6 s membership consistently GENDER
negativdy (55 and over 34%, least Male - MRS - I
edwcated 39%) Female |[7716 65 [

. AGE
1524 34 55 11
The correlation between time spent 25-39 |20 67 12
full-time education andegarding the g e e S
; . 34

EU favourably is evidentonly 9% of OCCUPATION
those with the lowest level o Self-employed [1719 57 24
education were consistently Employees |7720 57 23
favourable towards the EU and th Manual workers - . 25 —
" . Not working 20 56 23

UK& membership, busupport rose URBANISATION
with the level of education: 13% o metropolitan zone 27 58 15
those with an average level ¢ other town/urban/centre 17 58 24
. . . . rural zone 21 53 26 |

education i0 educabn at leastuntil <1000 AT THE AGE OF..
the age of 20)and to 35%of those -15 |19 52 39
with the highest level of educatiol 1620 713 62 25
(presumablyeducated to degree level e E - e
Still in education 42 53 5

L. INFORMED ABOUT THE EU
The opinions of men were mor informed 35 37 28 |
polarised han ttoseof women, but on notinformed |77 61 22

balance both genders tended fel consistently favourable
mixed

more negatively towards the EU an
t he UK©b6 s nf@enb28%,s + p

H consistently unfavourable

pagelz
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Flash EB N° 27471 Attitudes towards the EU in the UK Annex

women 19%)thanpositivdy (men 25%,women 16%). Thosdiving in the UK& metrgolitanareas
were somewhat more favourabtevards the EU and tHg K énsembership (27% vs. 208 average
in the UK), and manual workersiere generally more positivi28% vs. 19%20% among other
occupational grous).

Re s p o n de-petceivéd level of informatioabout the EUWwhich, as we sawnisection 1.k5hows

a strong correlation with level @ducation) has a clear relatitmtheir consisteny of opinion about

the EU:i.e.those who felt theknewquitea lot or a great deal about the EU were more than twice as
likely to have a consistegtfavourable opiniom b o ut  tintege artthedbenefits of membership

than those who said they know nothing at all or only a little about the EU (35% and 17%,
respectively).The same is true for thse withconsistently negative opinions: 28% of thoseowlt
informed and 22% of uninformed respondents provided a consistently negative answer to this
question. Overallself-evaluatedamiliarity with EU matters goes along with a higher appreciation of
the EU and the UB snembership:within the informed grop the consistently positive answers
outscored the consistently negative ones (35% vs. 28%). Among those who felt uninformed the
consistently negative responses outnumbered the positive ones (22% vs. 17%).
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2.2 Participation in the E uropean parliamentary elections

It is reliably assumedn survey research that respondents tend to-@mort their participationin
elections Overreporting also increas with the time elapsed sincg¢he last electionJust under half
(4899 of the UK publ _ o _

that they voted in 2004 at the previot Intentlon to participate in the next European
Europeanelections whereasthe actual parliamentary election on June 4th

turnout wassignificantlylower (38.9%). Definitely wil 46

In this survey,46% said they would Most probably will 24
definitely vote in the 2009 Europear
election. Projected participation rate:
are as indicated above,generally Definitely not 13
exaggerated incomparison withpost
election polls; these results alone
therefore,cannot be used to predittte Not eligible to vote 3
actual voter turnotft

Most probably not 10
| was not aware of the elections | 1

DK/NA 3

What iS Clear f_rom the reSUItS iS thi Q21. Do you intend to vote in the next European parliamentary
those who felt informed about the El election on June 4th?

. . %, Base: all respondents
(know quitea lot or a greatehl about its
policiesand nstitutions) were far less likely ®aythattheywould abstain from the electiof®7% in
this group stated that theyouldA d e f i n i veeslis 2% of/tleeturdnformed group).

Will definitel . . . .
\I/Otee, ;n(;ggy Those with a consistently negative view

aboutthe EU and the benefits of the GKs

INFORMED ABOUT TH E EU membership wer¢éhe most motivated to

informed 67 vote in the election(59%), slightly over

not informed 42 the corresponding share d@€onsister

STANCE TOWARDS THE EU supporterof the EU(56%). Those with a
) fimixedd opinion about the ElWvere less

consistently favourable 56 likely by far to indicate that they would

mixed 38 actually vote

consistently unfavourable 59

®In fact, 34,7% turned out to vote in the UK, see http://www.elections2€€dts.eu/en/turnout_en.html
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3. The UK 6 sontribution to the EU

The UK pays in more than it directly receives from the EU budget. In 2007,
this difference was 0.21% of Gross National Income (GNI).

When asked t o netsontiibatiantoghe ElhbedgeibKlyado
of respondentsaid it wasbelow 3%. On averag respondents estimated
that the UK transferred, annuall23 of GNI to the EU Just undehalf of
respondents (48%) did not or could ramtswer

Politically, 44% felt that the UKada lot a a fair amount of influence on
the way EU laws are made. H§f§1%), on the other hand, felt that the UK
hadlittle or very little influence.

A controversial area where lack of information has been evident is the level of thesdHribution
to the EW decisionmaking andts budget.This section looks at the puli pefiception®f the UKS s
role in a)financing the EU and) theEUO Eegislatiormaking process

3.1 Financial contribution

The UK pays an annual contribution to the EU on the basis of the rules laid out in th2023G07
multi-annual budget fraework. In 2007, the UK sontribution to the EU budget was slightly over
0.5%0 f t h &rodd Kaiianal IncoméGNI). The contribution as determined iBurcs - is set to
rise in the 2002013 period, and the recent exchange rate changes betwagautiteand the euro
makes durther increase in the K daanual contributiomnevitable’ However,even considering these
factors the annual contribution will be around 186GNI. The UK, despite the existing rebate system
that channels some of its contributsodirectlybackto the national budget, has a negative net position
in the BJ, meaning that it paysm more than it directly receives from the EU budget. In 2007, this
difference amounted to about 0.21%GhH|.

Public perception however,is not even abse. In the first placaoughly half (48%) of the British
respondentsadmited that they simplydo not know how much, compared to tlNI, the UK
contributes to the EU budget. (The relative majority in this grialipthat the economic costs of
membershigxceeded the benefits: 38%
Percentage of the UKds gros: although such economic effects may
goes towards the EU budget indeed go well beyond the direct
payments. Only 6% of respondents
estimatedhe UKO sontributionat below
3%, andonly 25 of the 1000 interviewes
put this figure in the A% range.The
anticipated average proportion of the
UK®6 snational income transferred to
the EU was a stunning 23% this shows
that the average citizemoesnot seem to
understand sucligures Even themost
educated draduate level respondehnts
estimatedthe UK6 scontribution to the

0-3%

4-5%'

6-10 %

13220 %

21-40 %

41-100 %

DK/NA

Q6. How much percent of the UK's gross national
income do you think goes towards the EU budget? EU bUdget td)e_abOUt 12(y00f GNI and
%, Base:allrespondents 3804 of them did not reply (see Annex
Table 10)

" See, for examp! here: http://www.globalision.net/perspectives11.asp
8 The figures are available 4ittp://ec.europa.eu/budget/library/publications/fin_reports/fin_report_07_data.xls
the last two rows show the net contribution by Member State
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The UK6 sontributionwas overestimatetb a greater extetty the groups that expressed consistently
unfavourable views about the EU and the 8Jshembership33% estimated thamountto be over
10% of the UK sational income and 7% thought it was below B%mong EU supporters these
proportions were 29% and 13%, respectivBlgughly one in eight13%) of those who felt informed
aboutEU matters thought thaté UKS sontribution was below 3% @NI.

3.2 Political contribution

Through various established channels, all EU Member State<ijetdi in the decisiemaking
processes that affect fundamental EU policlese public isdivided in its perceptianof the UKO s
influence on EU decisiemaking: 44% felt that the Ukhada lot (11%) ora fair amountof influence

(33%) onthe way EU laws are maddalf (51%),
on the other hand, felt that the UKad little
(28%) orvery little (23%)influence Considerig
the difference in the extreme values as well as
nominal difference between the two sidéise
dominantperception is that the UK does not ha
a majorinfluence on EU decisiemaking.

Those who were most content with the &igole
in EU decisioamaking (stating that it either ba
lot or a fair amount of say in how EU laws ai
formulated were found among the younge:
respondents (124: 59%), tke most educated
(51%) and thosdiving in metropolitan zones
(52%). It is interesting that the opiniord those
who felt they were informed about EU matte
and those who did not wenelatively similar

50% in the former and 43% in the latter group fc..

Influence of the UK government on EU

legislation
5
mA lot
23

m A fair amount
Little
Very little
DK/NA

28 /

Q8. According to you, how much say has the UK
governmentin the way that EU laws are made ...?
%, Base: all respondents

that the UKhadat least a faimmountof influence on how Elawsare made. The gap is, on the other
hand, considerabléf we compare attitudinal groups defined by their stance towards the EU. Those
with consistently positive viewaboutthe EU were almost four times as likely to agree that the UK
has its fair share in shaping tlequis (80%) compared tdhose who were consistently sceptical

(24%).

In fact,whenUK citizens areconfronted with a media rep@ayingthe EUor fiBrusselgéfic o ntar ol s 0

"Brussels -controlled " policies

3

DK/NA

Q19. When you read or hear in the media that the EU or
Brussels 6control so certain policy

B The UK government has some
say in the way EU laws are made

The UK government has no say
in the way EU laws are made

areas,

particular policy area,some of them
believe that the UK has drashad no
say at all in how thesepolicies are
developed one in five survey
respondentsvere of this opinion For
this 200, such media reports conjure
up a compl etely
decisionmaking process that develops
laws that apply to the Ukas an EU
Member StateHowever, over three
quarers (7%) of respondentassumed

T correctly i that the UKmust have
hadat least some say developing EU
legislation (3% did not know or could
not answer this question).

i ndep

%, Base: all respondents

in ABrwowsnselos | edo
55+ (28%). See Annex Table .28

The perception that the UK has no say

widdspread amsng éhleast edocatg®7%) and those aged
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There wadlittle difference in this perception between the groups that felt inforonachinformed
aboutEU matters21% and 20%respectivelythough that EU polices are madmdependently of the

UK. The difference was, on the other hand, rather dramatic in the segsdefmed by their attitude

to the EU: 40% of eurosceptics felt that UK interests are not represented in Boosgelfied
policies, whereas oni% thought so in the group that had a consistently favourable opinion about the
EU and British membership.

As the cross analysilowsuggests, a rather large proportion of those who felt the UK had more than
Avery |l ittled sayilh bbhpemngd Etbhnatorlotl bl aebdsoi Bptoul si scei
inputs from the British government (45%). It is also remarkable, that 15% of those who were aware

that Brusselbased policies must have included Britigpinion felt that the UK influence on EU

decision is veryimited.

In"Brussels-c ontr ol |l ed"” p

The UK The UK
government has government
no say inthe  has some say
Influence the UK government has in the way way EU laws in the way EU

EU laws are madeg(Q8) are made laws are made DK/NA
Very little 55 15 24
Little or 29 29 21
A fair amount 10 40 18
A lot 6 12 6
DK/NA 1 4 30
Total 100 100 100

When askedthe majorityof respondentagreed that if they knew that the UK had a role in shaping
the E U 6rsgulatory policiesthey would be more positive about the o u n tEU ynénsbership.
Almost twothirds 62%) provided such an answdRoughly one in severi4%) would not change his

or her opinion about membership, and

22% would be even more criticabout

If the UK government had influence on all EU the UKo participation in theEU
legislation, that would make you feel ... '

As Annex Table 13 shows, the majority
in each of the various segments stated
that their opinionwould change for the
better upon learningthat the UK was
Less positive about UK involved inall EU decisios. Even sothe
membership of the EU other repliesrevealed someintriguing
= Would not change, feel the  d€tails Very sgnificant minorities of the
same way oldest respondent group (agesids over:
29%) andin particular, the least educated
(36%) claimed that theyould become
more critical towards the EU ithe UK
_ was always involved in the EUG s
O way EU taws re made, would | make you foe decisionmaking process

%, Base: all respondents

m More positive about UK
membership of the EU

DK/NA

Thosewho claimed to be informed about
EU matters were more likely to indicate that their opinwould not change in the light of this
information {nformed: 21% vs. uniformed: 13%resumably because thesere alreadymore aware
of the multilateral nature of & decisioamaking), but they were slightly more likely todmmemore
critical (24%vs. 21%) and certainly less likely to change their views in a positive direcigib {s.
64%).
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Another important detail is that those who expressed consistently urdbleopinions towards the
EU and the UK EU membership became most criticatelatively speaking, compared to those who
did not have such attitudewhenthey leant about consistent UK participation in EU decisimaking
(36% indicated that they becareeenless positive about the WWKsembership). They were also far
more likely than others to indicate that their opimieould not chang€21% vs. 12% of all others)
they learnt about this feature of H&lel legislation (while those alreadyeing posiive became
mostly Amore positiveo, 8 0 %, based on this

nfor

As the tablebelowh i nt s, more of those peophéerwhbede@l pelvie

made without UK involvement (many of them being eurosceptics) changed their stanogs UK
membershipin a morenegativedirection when they learnt that these decisionshdblack a UK
contribution.

In"Brusselss<control |l ed" p

The UK The UK
government has government
no say inthe  has some say
way EU laws  in the way EU
When toldthattheUK hasa s ayé ( Q' are made laws are made DK/NA

Would not change, feel the same way 13 15 9

Less positive about UK membership of the EU 46 17 44
More positive about UK membership of the EU 39 67 31
DK/NA 2 1 16
Total 100 100 100

Even so,the results should be read with cautiealf-proclaimedfuture i ¢ h a ndop @a always
directly translate into reality. When looking at #aetual difference in EU suppoirt conjunction with
the belief that the UK always has a sayEU regulatioamaking the relationship is fairly evident:
those who believe that the UK has no say in the way the EtJdagmade were much more likely to
provide consistently unfavourable views on the EU and thé giembership (48% vs. 21% among
those who knew thaBritish interests are directly represented dlh decisions). However this
relationshipi as the results summarised in the table above suggasty not work the same way
among those who currently believe that EU decisions are imdépendently of UK inviwement.
This group seems to possess a specific attitadgeneral dispositiarrather than an actual lack of
informationas toexactly how decisions are madkit is not the information, bua certainempathy
wi t h A Bhatseens to de missing

In "Brusselssc ontr ol |l ed"” p

The UK The UK
government has government
no say inthe  has some say
way EU laws  in the way EU

Stance towards the E{Q1&Q6) are made laws are made DK/NA
consistently favourable 4 23 3
mixed 48 56 84
consistently ufavourable 48 21 13
Total 100 100 100
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Annex

4. EU policies affecting the UK

Most respondentacknowledged that the Etada role in tackling some of
the most pressing topical issuesach of them having clear international
dimensiong70%)

Presented wit areas where EU membership could be beneficial, a
convincing majority agreed on tbebenefits: the single market (67%), a
cleaner environment (58%), more weight in trade negotiations (58%). They
were least convinced about improved working conditions §49%

Most interviewees would care (at leasbit) if any of these benefits were
lost, e.g. by not being a member of the EU. Roughly one in six,(16%)
though,would not mind losing these benefits if the Wkrenot a member of

This section discussddK r e spondent s o

role in combating topical problems.

41The EU6s rol e i n

the EU.
u n d espesific BUh pblicynageasand ibsu t

certain areas

policy

Most citizens in the UK acknowledge that tBe has a role in tackling some of the most pressing
topicalissues each of them having clear international dimensions.

The Uniord s rwad enost widely
acknowledged irthe protection of human
rights (85%felt that the EUnhada rolé, in
tackling climate change (81%) in
countering international terrorism(79%)
and dealing with the financial crisis
(78%). Threequarters thought the EU ha
a role to play intackling global povey
and 72%in presening the security of
energy supplies.

As evident from Annex Tabld9, each
broad sociedemographic and attitimhl
segment of British society including the
most committed eurosceptics 1
overwhelmingly believe that the EU has
role in dealing with these key problems.

EU has arole in tackling various issues

The protection of human rights
Climate change
Global terrorism

The financial crisis

Global poverty

The security of energy supplies 72

Q12. Which of the following issues do you feel the EU
has a role in tackling?
% of o0The EU has
Base: all respondents

Looking at the perceptions of specific benefits citizens may attribute to the BEt, Bnitors
confirmedthat EU citizenshave the right to free movement acréssmberStatesi i.e. that they have
the right totravel and tostudyin ary other EU country (85%). One itD respondents (11%jelieved
that this is not the casnd 5% had no opinioan this matter At leastthreequarters of respondents
(77% in each broadociocdemographicsegmentfelt that free movement acrosdemberStates &t
least as far amovement not related to woik concerneflis now a reality in the EU{SeeAnnex

Table 7)
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Over twothirds of respondentiselievadt h a t
quarter of those interviewadld not believe s@¢24%) and 7% did not have an opinion or did not reply
to this questionThis statement wahe leastcceped by those who were consistently critical towards

the EU and the UB's
membership (34%), but
even in this group the vas
majority agreed that this
is indeed the case (58%
the respective proportions
among those who
consistently favoured
membership were 23
and 85%. See Annex
Table 9

Just over half (54%) of
the British public vere

True or false ?

All EU citizens have the right to travel to, or

study in another EU country

The EU has very strict food-safety standards

Mobile phone roaming charges have

decreased for anyone travelling within the EU

t he EU

has

False DK/NA

HTrue

84 11 5

24 7

54 26 20

Q5. I will now list a series of statements. For each one, please tell

me if you think they are true or false?
%, Base: all respondents

aware that an EU law introduced in the summer of 2007 cappedbmass roaming tariffs in the
EU. A quarter of respondents belieyed felt, that roaming chargdsadnot decreasd (26%)and 20%

could not tell if this statement was true or falseJanuary 2007, the awareness of the planned EU

action to cap mobile roaming charges in the EU was knoys0% of UK respondents As Annex

Table 8shows, 39%of 15-24 yearolds and 34% of manual workers thought that this statement was
false The majority, however, in each broad segmewnfirmed that this was a true statement,

including the most scepticegéspondents

4.2 UK r elevance of specific EU policies

The surveyakedrespondents iftheydh e ar d o f

some

Aisignatureo

various water quality monitoring systems (Blue Flag, Bathing Water Remic), the European
Health Insurance Card and the European Arrest Warrant. Each ofinhége/es hasinvolved EU-
level coordinated actiony MemberStates.

Britons were most familiar with thEuropean Health Insurance Cardthat allows citizens to receive
medical treatment in gother EU country: 54% ltbheard of theCard prior to the suey. Awareness
of this instrument was higher among women (57% vs. 52% of men), the yomrgmstdent$l5-24

yearolds 62%), themosteducated (59%andcitizensin large urban centres (59%). Those who felt

informed about the EU were consistently moreasawof each initiative, i.e. 71% théaeard about the
European Health Insurance Card as opposed to 51% of those who felt generally uninformed about EU

Awareness of initiatives

The European Health Insurance Card

The Blue Flag Guide

The European Arrest Warrant

The Bathing Water Report

54

18

16

Q2. Have you heard of any of the following?

%, Base: all respondents

matters. Similarly, each initiative
was more known to people who
claimed they would votan the
forthcomirg European elections
for the Health Insurance Card
60% of this group were aware
versus 54%on average. Those
with  consistently  favourable
opiniors aboutthe EU and the
UK® sembership were also more
likely to state that they lisheard
of the European Héh Insurance
Card (65%) compared to those

with consistently unfavourable opinions (55%) and especially compared to thosamxdtd views

towards t he

and the

countryods

member ship

° see Flash Eurobarome®03-- http://ec.europa.eu/public_opinion/flash/fl203_en.pdf
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TheBlue Flag Guidewas knownby 41% of inteviewees(The Blue Flag is an edabel for beaches

in Europe and beyond, awarded on the basis of regularly monitored cleanliness of water-and eco
friendliness of the beaehsfdcilities). The Blue Flag Guide was also better known among women
(43% vs. 39%0f men), but in this case it was thaddle-aged respondentgho were most familiar

with it (40-54 yearsold: 55%). Thelevel of awarenesslid notvary with the level of educationthose

with the lowest level of educatiomere essentially as aware of tintiative asthosewith the highest

level (47% and 48%, respectivelyilso, those in rural areas were more aware of the Blue Flag label
(46%) than those ithe more urban locations (35% in metropolitan areas). Considering the attitudes
towards the EU, th&lue Flag Guide was best known among those with consistently unfavourable
opinions (57%)bout the EU and the WKsembershipln January 2007, the K ofamiliarity level

of boththe Bathing Water Report and the Blue Flag Guide was'6046wever, at theitne, the

survey combined both initiatives in a single question.

The Bathing Water Report (16%) and th€european Arrest Warrant (18%) wereonly known to a
minority in the UK There was no segment wheriher d these twanitiatives wasfamiliar to more

than a quarter of those interviewed. The only exceptions were those who felt informed abouinthe EU
general 26% of this group indicated that théyadheard about the Bathing Water Report and as many
as 40% were aware of the European Arrest Wafthatensures speedy extradition of suspects across

EU MemberStates.

Importance ofthe i ni ti ati ves?®o

B Very important B |mportant Not important

The European Health Insurance Card, that allows
citizens to receive medical treatment in any other EU
country

The Bathing Water Report and Blue Flag Guide,
which inform people about the safety and cleanliness
standards of Europe's beaches

The European Arrest Warrant, that helps suspects to
be extradited more speedily to the UK

benefits

DK/NA

Not important at all

Q3. How important are the benefits of these initiatives for you: very important,
important, not important or not important at all?

%, Base: all respondents

Respondents weyanoreover askedhow importantthe aboveinitiatives were for them Overall, the
majority of the UK public overwhelmingly rated the EU initi@s in each of the three areas
important orvery important. This was especially true for the Health Insurance Card: 65% of UK

EU initiatives make you feel ...

m More positive about the
European Union

Less positive about the
European Union

B The same way about the
European Union

DK/NA

Q4. Does the fact that these initiatives have been initiated and
developed by the European Union make you feel...
%, Base: all respondents

respondents felt that this was \gery

i mportant initiative
further quarter (25%) stated that they
consideedt hi s as fAi mp-ortant ¢
coordinated beach  water  quality
monitoring (on which the Bathing Water

Report and the Blue Flag Guide informs

citizens) was consideretb be at least

important by 80%, and 41% answered that

this was avery important initiative The

resultswere almost identical when it came

to the European Arrest Warrant: 76% felt

that such cooperation in crime prosecution

across Member States is important, and

40% stated that this is indeed a very
important achievement.

i f

% see Flash Eurobarometer 203ttp://ec.europa.eu/public_opinion/flash/fl203_en.pdf
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In theory, awarenessf such initiatives and the EJsole in their developmenshould improve
r e s p o nattitaded temrds the EWix in 10 60%) answered that the ElJsole in initiating and
developing the abovmentioned initiativesnadethem feel more positively abothe BJ, 19%were
left unmovedand 18%felt such EU initiativesveakenedheir opinionof the EU (3%did not answer
this question).

Broad socicdemographicsegments wher¢he EWH s i n p u tinitiatives atlebeellg enproved
attitudes towardshe EUthe nost includedwomen (65%vs. 56% of menwere more positive those
aged 2 and undef78%vs. 48% of those age®5 and ove) and ttose with higher levels of education
(average level of educatin4% \s.40% of thosewith the lowest levgl SeeAnnex Tableb.

If we look at current evidence, whether or not those who are currently aware of any of the four
initiatives have a better opinion about the EU and the&d dkembership, the results are rem
unidirectional as the above findings would suggest. In fhose who were not aware of any initiative

were the least likely to express a consistently negative stance towards the EU and thes UK
membership (20%) and those who were aware of at least two of them were most consistently critical
(31%). However,it was not cleaii but it would beplausiblé that those aware of these initiatives

would have been at the same time aware of their European context as well.) The fact that the
proportion of consistent supportesso increases withithe awareness of the testintiatives (and
inconsistent opinions decrease sharply) suggests that those who are better informed may have a more
consistent but not necessarily more positive view about the EU and thesigkhbership.

Awareness of policy initiatives (Q2ad)

aware of

aware of aware of at  more than
Stance towards the EU (Q1&Q6) none least one one
consistently favourable 15 15 23
mixed 66 59 46
consistently unfavourable 20 26 31
Total 100 100 100
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4.3 Benefits of the EU membership

The survey tested four a® where citizens mighdee a benefit fothe UK belonging to theEU:
consumer benefits (the Single Market)leaner environment (though commuHdieyel standards), a
stronger voice in globatade negotiationand improved working conditions due to commity-level
regulationsbeingapplied in the UK.

Being part of the EU means that ...
m Strongly agree H Agree Disagree Strongly disagree DK/NA

UK consumers benefit from the free movement of

goods resulting from the European Single Market 17 -

There is a cleaner environment 25 10 6
The UK has more say in global trade negotiations 22 10 10
There are improved working conditions in the UK 16 6

Q10. Do you agree or disagree with the following statements? Being part of the EU means that ...?
%, Base: all respondents

In most instancegitizens generally agreed that each of these might be a benefit of EU membership
Two-thirds of Bribns agred that theybenefied from the single marketyhile three in five tbught

that the environmenwvascleaner and thahe UK gota bigger say in global trade talitganks to the

EU. British dtizens were least convinced abaduoiprovements irworking conditions: those who felt

that membershipof the EU Iad contributed to improving working conditions in the UK (49&&)ly
outscored the oppingcamp (46%) by a small margin. In the other three areas, a convincing majority
agreed that belonging to the Eiddbrought benefitsqonsumeibenefits 67%,a cleaneenvironment:

58%, moreweightin trading negotiations58%).

Benefits to the consumedue to he EuropearsingleMarket are clearly seen by the majority in each
sociademographic and attitudinal segment; this is the aspect where even those who otrerease
consistently unfavourable opinion on the EU and thé Wembership were mostly agreed (50%, see
the summary table below and Annex Table 14 for detailed results). The perdbpti@monsumers
were benefitingvas exceptionally high in the youngestgment (124 yearolds 81%), among the
most educated (78%andin large cities (72%). Those who felt informed about the EU were more
likely to confirm such benefits (74%) than those whevkonly a little or nothing about EU mattérs
which is generallyrue for all benefits tested.

Improved working conditions in the UKwereseen as a benefit of EU membersbyp in particular,
manual workes (61%), themosteducated (56%), 289 yearolds (58%) angeople in towng57%).
The least likelyto agreewere rural dwellers(45%), those aged45or over (42%) and # least
educated37%). Those who were consistently favourable about the EU and the sd&mbership
were roughly three times as likely to perceive such benefits (7@%those who were consistently
critical (24%).SeeAnnex Table 15

Similar patterns emerdavhenit cameto environmental benefitsas well aghe UK6 sole in global
trade negotiations the majority in all soci@lemographic segments saw advantagdse nost
enthusiastic were the youngesnetropolitancitizens and the mosteducated. Only those with
consistentlynegative opinion about theEU and theUK& snembershiphad amajority seeing no
advantages in these areas (36% and 32% respectiSeBAnnex Tables 14.7.
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Benefits of the EUmembership

Benefits exist (% strongly agree + agree)

consumer  working global trade
benefits  conditions  environment  negotiations
TOTAL 67 49 59 59
GENDER
Male 69 49 62 59
Female 64 49 56 58
AGE
1571 24 81 52 75 84
2571 39 70 58 58 65
407 54 67 48 57 56
55 + 58 42 54 46
EDUCATION (end of)
Until 15 years of age 47 37 52 41
167 20 64 49 57 56
20 + 78 56 61 68
URBANISATION
Metropolitan 72 57 68 66
Urban 64 48 57 57
Rural 66 45 58 57
OCCUPATION
Selfemployed 66 48 50 48
Employee 69 49 58 61
Manual worker 66 61 73 52
Not working 65 49 60 59
SELFPERCEIVED LEVEL OF EU INFORMATION
Informed 74 61 62 60
Not informed 65 46 58 58
ATTITUDES TOWARDS THE EU
Consistently favourable 90 77 84 84
Mixed 65 49 59 60
Consisently unfavourable 50 24 36 32
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Most of those interviewedould care(at leasta bif) if any of the aboveébenefitswerelost, e.g. by not
being a membeof the EU Over a third of those interviewed would capeatly if any of these
benefits werelost, and 45% would
carea bit. Roughly one in sixX6%)
would not mindlosing these benefits
if the UK left the EU.

If the UK was notin the EU ...

m | would care greatly if we lost one
or more of these benefits

As Annex Table 18 shows, the
overwhelming majority in each
attitudinal and sociglemographic
segment would cara bit at least if
any of thesdenefitswerelost, should
the UK no longerbe a member of the
EU. Even among those who ar

m | would care a bit if we lost one
or more of these benefits

| wouldn't care if we lost any of
these benefits

. " DK/NA
consistently criticabf the EU and the
UKO snembership, only 28% woulc
not mind if thesebenefitswere lost .
B Q11. If we were not in the EU and were unable to secure a free -trade
But the proportlon of those whc agreement with it, which of the following best describes your opinion?

%, Base: all respondents

would greatly care if these
advantagesdisappearedvaried significantly across the variousocicdemographic segments.
Generally, those segmeritsat were mostin agreementhat such benefits dEU membership exist
would be most concerned if these were lost: the youngest (dg24: 44%), metropolitamitizens

(45%), themosteducatedespondent$46%) and manual workers (48%) wougceatly careif these
benefitswereforfeit. Over half 63%) of those who thought they knew a lot or a great deal about the
EU would be really soyras opposed ta third 83%) of those who felt uninformed about EU matters.
Finally, there is a vergharpdifference across the groups created according to thes p o rsthrean t s 6
towards the EU in general; twhirds of those who were consistently favalie to the EU and the

UK6 sembership would greatly care if these benefits were lost (67%igw shared byjust over a

third (35%) of those withfimixedd views aboutthe EU and 13% of those who expressed consistently
critical opinions.
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5. Annex tables
Table 1.Attitudes toward the European Union
QUESTION: Q1. In general, do you have rather a positive or negative iage of the European Union?
% Neither
positive, nor % Rather % Rather
Total N negative negative positive % DK/NA
% TOTAL 1000 16.9 40.3 37 5.8
SEX
Male 486 14.1 44.2 37.8 3.9
Female 514 19.6 36.6 36.2 7.5
AGE
157 24 146 19.2 22 47.2 11.6
257 39 239 25.9 25.2 43.3 5.6
407 54 274 15.6 46 34.4 4
55 + 323 11 53.6 30.7 47
EDUCATION (end of)
Until 15 years of age 157 14.6 59.7 195 6.2
167 20 491 19.4 44.9 29.1 6.6
20 + 246 13.4 28 55.4 3.2
Still in education 92 18.5 12.9 60.3 8.3
| URBANISATION
: Metropolitan 193 17.8 324 46.8 3.1
Urban 439 19.9 38.9 354 5.8
Rural 356 13.4 45.8 34.2 6.7
OCCUPATION
Self-employed 82 16.5 38.8 40.5 4.3
Employee 469 17.9 38.5 38.6 5
Manual worker 32 15.3 36.5 45 3.3
Not working 410 16.3 42.8 34 6.8
PARTICIPATED IN
THE LAST EP
ELECTION IN 2004
Yes 484 12.1 46.5 38.6 2.8
No 408 21.3 38.2 331 7.5
INTENTION TO VOTE
IN THE NEXT EP ON
' JUNE 4TH
Definitely not 132 24.4 44.8 22.3 8.5
Most probably not 95 25.6 52.7 18 3.8
Most probably will 240 19.8 29.8 43.8 6.6
Definitely will 463 10.6 44.8 41 3.6
SELF -PERCEIVED
LEVEL OF EU
INFORMAITON
Informed 173 7.2 37.1 52.5 3.3
Not informed 826 18.9 41.1 33.7 6.3
ATTITUDES TOWARDS
THE EU
Consistently favourable 204 0 0 100 0
Mixed 568 29.8 30.9 29.1 10.1
Consistently unfavourable 227 0 100 0 0
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Table 2. Awareness of initiatives
QUESTION: Q2_A-D. Have you heard of any of the following?

% of fiYesO shown

The European The Bathing The European
Health Water The Blue Arrest
Total N Insurance Card Report Flag Guide Warrant
% TOTAL 1000 54.1 15.8 40.6 17.6
SEX
Male 486 515 15.7 38.6 234
Female 514 56.5 15.9 425 12.1
AGE
157 24 146 62.4 10 8.7 17.9
251 39 239 50 11.3 274 10.1
401 54 274 61 16.7 54.8 21.7
55 + 323 46.5 20.1 51.3 18.8
EDUCATION (end of)
Until 15 years of age 157 36.5 15.3 47 15.3
167 20 491 54.1 15.8 40.7 16.6
20 + 246 58.7 18.2 47.7 20.2
Still in education 92 72.1 8.8 9.2 20.2
i URBANISATION
' Metropolitan 193 58.5 12.8 35.1 23.7
Urban 439 51.9 15.4 38.9 14.7
Rural 356 53.1 17.1 46.1 17.2
OCCUPATION
Self-employed 82 56.7 215 47 24.5
Employee 469 58.4 14.8 41.5 17.4
Manual worker 32 47.1 12.8 60.2 13.1
Not working 410 48.8 15.7 36.8 16.7
PARTICIPATED IN
THE LAST EP
ELECTION IN 2004
Yes 484 61 20.3 51.2 22.7
No 408 44.3 11.6 32.7 12.4
INTENTION TO VOTE
IN THE NEXT EP ON
/ JUNE 4TH
Definitely not 132 38.8 9.3 26.7 111
Most probably not 95 46.8 9.7 34.8 9.7
Most probably will 240 55.3 17.6 38.7 14.7
Definitely will 463 60.1 18.8 50.4 245
SELF -PERCEIVED
LEVEL OF EU
INFORMAITON
Informed 173 71 26 59.3 39.9
Not informed 826 50.5 13.6 36.6 13
ATTITUDE S
TOWARDS THE EU
Consistently favourable 204 65.1 20.1 40.5 25.7
Mixed 568 49.9 11.8 34.3 12.8
Consistently unfavourable 227 54.7 218 56.5 22.3
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Table 3. Importance of the European Health Insurance Card

QUESTION: Q3_A. How important are the benefits of these initiatives for you: very important, important, not
important or not important at all? - The European Health Insurance Card, that allows citizens to receive medical
treatment in any other EU country

% Not
important % Not % % Very %
Total N at all important Important important DK/NA
% TOTAL 1000 34 6.3 24.9 64.8 0.6
SEX
Male 486 43 6.5 27.9 60.7 0.6
Female 514 2.6 6 22 68.7 0.7
AGE
1571 24 146 0 0 24.9 75.1 0
257 39 239 34 7.3 25 63.8 0.5
407 54 274 3.2 5.8 23.6 66.7 0.8
55 + 323 5.1 7.7 26.3 60.2 0.8
EDUCATION (end of)
until 15 years of age 157 6.8 12.5 26.5 52.7 15
167 20 491 2.8 45 26.2 65.9 0.6
20 + 246 35 6.5 23.7 65.9 0.5
Still in education 92 1.3 0 18.7 80 0
i URBANISATION
: Metropolitan 193 23 6.3 24.7 66.8 0
Urban 439 4 6.6 23 65.2 13
Rural 356 35 5.2 26.9 64.2 0.2
OCCUPATION
Self-employed 82 2.7 12 20.6 64.6 0
Employee 469 25 5.3 26.2 65.9 0.2
Manual worker 32 0 10.5 37.5 48.3 3.7
Not workin g 410 5 5.2 23 65.8 1
PARTICIPATED IN
y THE LAST EP
ELECTION IN 2004
Yes 484 3.9 6.9 24 64.8 0.5
No 408 3.6 6.6 27.2 61.8 0.8
INTENTION TO VOTE
% IN THE NEXT EP ON
' JUNE 4TH
Definitely not 132 6 9.4 295 54.7 0.4
Most probably not 95 2.7 6.9 30.4 58.4 1.6
Most probably will 240 2.3 3.1 30.2 63.1 1.3
Definitely will 463 3.6 6.7 20 69.5 0.2
_ SELF-PERCEIVED
4y LEVEL OF EU
INFORMAITON
Informed 173 35 49 24.8 66.7 0
Not informed 826 34 6.6 24.8 64.4 0.8
ATTITUDES
TOWARDS T HE EU
Consistently favourable 204 0.9 2.7 18.6 77.9 0
Mixed 568 3.3 6 26.2 63.7 0.8
Consistently unfavourable 227 6.1 10.2 27 56 0.8
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Table 4. Importance of the Bathing Water Report and Blue Flag Guide

QUESTION: Q3_B. How important are the benefits of these initiatives for you: very important, important, not
important or not important at all? - The Bathing Water Report and Blue Flag Guide, which inform people about the
safety and cleanlinesstandards of Europe's beaches

% Not
impor tant % Not % % Very %
Total N at all important Important important DK/NA
SIS TOTAL 1000 55 12.6 39 41.4 15
SEX
Male 486 8.2 15.2 41.1 34.5 1
Female 514 3 10.1 37.1 47.9 1.9
AGE
157 24 146 5.5 10.9 39.3 41.6 2.7
2571 39 239 4.9 14.3 46 34.3 0.5
401 54 274 4.1 13.3 39.8 41.6 1.2
55 + 323 6.4 10.4 33.8 47.5 1.9
EDUCATION (end of)
until 15 years of age 157 5 9.2 34.5 49 2.3
167 20 491 5 13 375 43 15
20 + 246 5.9 12.2 44.9 35.6 1.3
Still in education 92 5.6 14.4 43.4 36.6 0
i URBANISATION
: Metropolitan 193 6.2 14.9 38.3 40.6 0
Urban 439 5.2 12.7 41.7 38.5 1.9
Rural 356 5.1 9.8 37.2 46 1.8
OCCUPATION
Self-employed 82 8.7 18 34.9 37.2 1.2
Employee 469 45 11.2 44.8 37.5 1.9
Manual worker 32 0 14.7 37.3 48.1 0
Not working 410 6.1 12.4 34 46.4 1.2
PARTICIPATED IN
y THE LAST EP
ELECTION IN 2004
Yes 484 5.9 11.6 38.7 42.7 11
No 408 5.5 15.5 38.8 38.7 15
INTENTION TO VOTE
% IN THE NEXT EP ON
/ JUNE 4TH
Definitely not 132 9.2 17.4 36.7 34.2 24
Most probably not 95 6 235 33 36.5 1
Most probably will 240 2.1 10.1 40.1 46.6 11
Definitely will 463 6.2 10.9 38.7 42.7 1.6
_ SELF-PERCEIVED
4y LEVEL OF EU
INFORMAITON
Informed 173 8.1 11.2 41.2 38.6 0.9
Not informed 826 5 12.9 38.6 42 1.6
ATTITUDES
TOWARDS THE EU
Consistently favourable 204 5 6.2 45.3 42.9 0.6
Mixed 568 4.1 13 37.3 43.7
Consistently unfavourable 227 9.6 17.2 37.9 34.4 1
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