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Introduction

T he E U®Wesmber Statescan adopt the common currency, the euro, once they have fulfilled the
criteria defined in the Maastricht Treaty. They all are expected to join the euro area in the coming
years. Slovenia, Cyprus and Malta have already joined the eurm&®@@7 and 2008 respectively,
while Slovakia is currently preparing to changeover fromSlogakkoruna, its national currency, to

the euro in January 2009.

Concerning the introduction of the euro in the new EU Member States, the European Commission is
keeping track of general opinions, the levels of knowledge and information and the familiarity with the

single currency among citizens of the respective countries. The objective of the present survey is to
identify and f ur t he nSldvakia edarding the inzoductioroof tipeeamenenp t i o n s
currency, four months before the changeover on the first of January 2009.

The main themes of this report are the:

— levels of knowledge and experience regarding the euro among citizens in Slovakia
feelings as to whether citizens are infornieand the most favoured information channels
perceptions about the single currency

— expectations and fears concerning the adoption of the euro.

This study is the eighth of its kind in Slovakia, following earlier FlBsrobarometer survegsace

2004. The content of the questionnaire is consistent with those from 2004 and 2005, although the new
interviewing mode (the last four survey waves were predominantly completed over the telephone)
required certain modificatiorts the actual wording of the questions as of spring 2006. The order of

the questions also changed at that time, which influenced the responses (earlier studies started with the
attitude questions, while later ones had the experience and knowledge gu@stiprwWwhere possible,

a comparison of current results with those measured in previous waves has been included. The present
questionnaire is most comparable to the 2006 and 2007 questionnaires.

The surveyods fiel dwor R?aw28"ofSeptembie?0@B. Qver 1,000 et we e n t
randomly selected residents aged 15 years and above were interviewed in Slovakia. The survey was
primarily carried out via telephone, with WebCATI (wiehsed computer aided telephone

interviewing).Due to the relativgllow fixed telephone coverage in Slovakia, we also sampled and
interviewed 300 persons fateface.To correct for sampling disparities, a psgatification

weighting of the results was implemented, based on importantderniographic variables.

1 Slovakia, Poland, the Czech Republic, Hungary, Bulgaria, Romania, Latvia, Estonia, Lithuania, Slovenia, Cyprus and Malta
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Mai n findings
Familiarity with the euro

e 82% of citizens in Slovakia have seen euro banknotes and 81% have seen euro coins; 50%
have already used banknotes and 52% have used coins.

¢ Two thirds of Slovak citizens (65%) are correct in knowing that coins hesigrs that vary
from country to country, but only two fifths of citizens (42%) know that the design of the
banknotes is uniform throughout the euro area. When asked about the number of countries
already in the euro area, only slightly over a third of sagients (36%) knew the correct
answer.

¢ Despite the fact that 42% of Slovaks still believe that their country is free to choose whether
or not to join the euro area, none of the respondents saifiltvatkiawould never adopt the
euro.

e Threemonths befae the changeover to the common currency in Slovakia, a vast majority of
citizensi four out of five people (80%) feel informed about the euro, and only one fifth still
feel the opposite. Over half of Slovaks (59%) consider themsedtleey well informedabout
the euro, and 21% said they feety well informedThere was a remarkable increase in the
level of selfperceived knowledge regarding the euro in the last year (only 47% felt informed
in September 20Q7This figure suggesta level of selconfidence that is unprecedented
considering the euro area accesst@sesince 2006at the same juncture, 67% of Cypriots
and74% of Maltesdelt very well or rather well informedbout the eurcAs regards
Slovenians, although total 0f83%felt well informed only 13% of Sloveniansonsidered
themselvewery well informedcompared to 21% of Slovakaidthe same

Information and information channels

e The most trusted sources of information regarding the euro and issues related to the
changeover are the Nanal Bank of Slovakia (90% of citizens expressed confidence in it),
followed by European institutions (77% of citizens trust them aboutrelated information),
the Government, national or regional authorities (75%) and commercial banks (72%).

¢ Most respondents would like to receive useful information about the euro and the changeover
via television (88%). Other favoured channels of information are banks (78%), hewspapers
and magazines (77%) and radio (70%).

¢ The topic most preferred in an informaticemgpaign is thealue of the euro in korunshe
Slovak national currency (considered essential by 85% of citizens). All of the topics suggested
for inclusion in the euro information campaign are considered essential by large majorities
(76% and over).

¢ Among information campaign actions, ttheal display of pricess perceived as being the
most essentidl in shops (92%), as well as on utility bills and on pay slips (both 88%).
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Perceptions of and support for the euro

e Over half of Slovak citizens beliegeh at t he e ur o dwery gositvepot ratleen  wi | |
positiveconsequences for their country (54%), and for themselves (52%). Thirty percent of
citizens expectather negative or very negatieensequences at a national level, and 36%
expect a negate impact at a personal level.

e The relative majority of citizens (47%) say that most people they know are against the idea of
the eurods introduction in their country. Sor
favourable to the changeover, an&dBave no definite picture of what others think about the
switchover to the euro.

e Nevertheless, over half of Slovaks (57%) aeey happyor rather happythat the euro will
replace their national currency, while 35% eatiher unhappy or very unhappou this fact.

Expectations and fears regarding the euro

e Two thirds of citizens (65%) believe that the ewiith increase pricesvhen it is introduced,
as opposed to the 25% who believe that the eilf@ontribute to price stabilityOnly a few
citizensexpect that the introduction of euro will have impacton prices (5%).

e A notable majority of respondents agreed with all statements concerning the positive effects
resulting from the introduction of theeure.g.ii t wi I | be mor ehoconveni e
travel to other EU countrieso (91%); dait wildl
(82%),etcTher e was, however b itoffees pretectior from the n , t hat
effects of an internationalcrisis (only 50% agreed) .

e Lookingatthe ari ous economic and political effects
citizens agree that an enlargement of the euro area by the accession of theinvoowidtry
i mprove Eur op e 6 sPegple arbraore seepticahaboltiwether a ehange to
the euro wouldnsure low inflation rate®nly 40% agree), wouldnsure sounder public
financeq(37%),improve growth and employm€36%) orease their debt burderi83%)i
with comparable proportions of people who disagree with these statements.

¢ Morethan half of Slovaks agree that introducing the euro in their country will makeféleém
more Europealf55%), while 40% do not feel this way.

¢ Asregards a number of fears related to the introduction of the euro, over half of the
respondents (56%) do nio¢lieve that adopting the euro will cawsboss of identityor their
country. The majority of people are also not worried that their country hoiggaicontrol of its
economy(54% vs. 33% who are worried it might happen). A majority of people are not
corcerned aboypersonal inconveniencesused by the changeover (57% vs. 36%).

e People are clearly afraid of potentidduses o f b ei ng ehrecaatteedd 60 rwidihl Ir e ¢
pricesi around the time of the changeover to the euro (63% are worried abbudlsuses,
while 34% are not worried).
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1. Awareness of and experience with the euro

The first chapter | ooks at respondentsd awarenes
1. 1. Citizensd6 awareness of the ineurooducti on
area

1.1.1. Awareness of current euro area countries

When asked about the number of countries already in the euro area, only 36% of respondents knew the
correct answer. An equal proportion believe there are 13 countries in the euro area (36%)iel@% be

that there are only six such countries, while 4% believe that the euro has been already adopted in 27
Member States. One out of seven respondents (14%) said they did not know the number of countries

in the euro area.

The current level of awarenestthe number of states in the euro area is very similar in Slovakia to
that recorded in the previous survey (May 2008), and somewhat lower than it was in September 2007,
before Malta and Cyprus joined the euro area.

Number of current euro area countries

=5 ® 13 (12) 15 m27(25) ODKINA () Correct answers

09/2008 10 36 14
05/2008 11 38 @ 13
28

11

Eeipizla

09/2007 17 41

04/2007 20 38 27 10

09/2006 23 42 22 11

04/2006 26 40 20 12

Q5. According to you, how many EU countries have already introd uced the euro?
(figures in parentheses were asked in previous surveys)
%, all respondents

1.1.2. Expectedadapioh e of t he eurods

Citizens in Slovakia were asked when they expected the common currency to be introduced in their
country. Despite a widespread belief (see next page) that the Member States (specifically Slovakia) are
free to choose whether or not to join thecearea, very few Slovaks actually expected throughout this
survey series that the euro woulelverbe adopted in their country. In the present survey none of
respondents said this.

In line with the level of preparedness for joining the euro area, awbgkning majority in Slovakia

i scheduled to join the euro areain 2000 x pect t o adopt the €200mn@odn: cur
95% of Slovaks thought this, virtually the same proportion as did in May 2008.
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Expected date of the  euro & adoption

m Up till 2008 = 2009-2010 2011-2012 = 2013 or later ® Never DK/NA

09/2008 [ 95 ‘2
05/2008 P4 94 13
09/2007 7 86 2I 4
04/2007 10 80 4 I 5
09/2006 13 71 7 l 8
04/2006 19 66 5 I 8
QSter. When, in which year do you think the euro will be introduced in Slovakia ?

%, all respondents

1.1.3. Can new Member States choose whether pnot to adopt the euro?

In contrast to the dominant opinion in Slovakia in the previous surveys, that their nation has a choice
about whether or not to adopt the euro, currently half of Slovakian respondents (50%) think the
opposite. A minority of citizes (42%) still believe that their country can make a decision on this

issue, while about one out of 10 Slovaks has no opinion in this respect (9%). In fact, the Accession
Treaty did not provide the new Member States with a legal choice in the matter.

Compa ed to the previous surveyds results, recorde
decrease of 16 percentage points in the proportion of those who think their country can choose

whether or not to join the euro area. In the same time, theofatiose who correctly think the

opposite has increased by 12 points, while the number of those who could not answer the question has
doubled to 9 percent.

Can Member States choose whether or not to adopt the euro?

Yes 0 DK/NA B NO (correct answer)
05/2008 58 38
09/2007 52 42
04/2007 56 39
09/2006 58 37
04/2006 56 38

Q5bis. Can Slovakia choose whether or not to introduce the euro?
%, all respondents
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1.1.4. Familiarity with the design of euro banknotes and coins

A decreasing number of Slovak®aware that the euro banknotes look exactly the same in all
Member States in the euro area. Less than half of the respondent$ g4@8fcentage points since

May 2008) answered the question correctly, while slightly over half think that euro bankages h
designs that differ from country to country (51%, +6). Only 7% of respondents said they did not know
the answer.

On the other hand, an increasing proportion of citizens in Slovakia are aware that the euro coins have
somewhat different designs from etity to country. In the current survey, about two thirds of
respondents (65%) provided the correct answer concerning the design of euro coins (+6 percentage
points more than in May 2008, and +16 points more than a year ago). About three out of 10 citizens
(28%) still think the euro coins look the same in all euro area countries, and 7% of respondents did not
give a definite answer.

Familiarity with the design of euro money, % of correct answers

fiThe euro BANKNOTES look exactly the same fiThe euro COINS have partly different
in all countries that use the euro0 designs from country to country 0
05/2008 45 05/2008 59
09/2007 49 09/2007 49
04/2007 48 04/2007 50
09/2006 42 09/2006 52
04/2006 41 04/2006 53
2006 -200 8: Q3/Q4. What do you think, which of the following statements is ¢ orrect?

The euro banknotes/coinsé look exactly the same in all countries -
/ have partly different designs from country to country/ thatus e the euro
%, all respondents

1.2. Experience with the euro cash

The aim of the questions about whether respondents had seen or used euro bankriotewas
eval uate peopleds experience with the common cur
banknotes and coins, and the usage of euro cash has increased remarkably in the last four months.

In September 2008, four fifths of the respondémiSlovakia (82%) indicated that thegd seen euro
banknotes and half of them (50%) reported that thed already usedeuro banknotes.

We observe a slight, but steady increase in the proportion of Slovaks who had seen euro banknotes
over the last twogarsi compared to May 2008, there has been an increase of +4 percentage points,
and since April 2007 there is an overall increase of +8 points. There was only a minor change in the
number of those who have used euro banknotes (+1 percentage point sirze08)a
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Sl ovaks b e xpecooinsis comgarable td their experience with euro banknotes. A large
majority of respondents indicated that they had seen euro coins (81%, +4 since May 2008), and 52%
of them said that they had used euro coins (48tgo

Seen and used euro money

Banknotes Coins

I, - [
09/2008 50 09/2008 =

I, I s
05/2008 2 05/2008 9

I
09/2007 _4 76 09/2007 m
8 B Seen

I I, 0
04/2007 m Used 04/2007 w2

I I,
09/2006 o) 09/2006 20

I o [
04/2006 m 04/2006 n

Qla/b. Have you already seen euro banknotes/coins?
Q2a/b. Have you already used euro banknotes/coins ?
%, all respondents

As the table below shows, the Slovak results compare unfavourably with those found in Slovenia in
2006, prior to the introduction of the euro, and in the same stage of preparations the familiarity with

the incoming cash was higher in Cyprus.tblowever, the results for the question whether or not

citizens have seen the euro cash remained below the current Slovak results in Malta one year ago. This
is encouraging in the light of the fact tiMaltesexdapted fairly successfully to the euro cash,

according to the subsequent survey measurements following the introduction.

Familiarity with the cash, prior to euro introduction
Seen euro banknotes  Seen euro coins

Slovakia (2008) 82% 81%
Cyprus (2007) 89% 88%
Malta (2007) 74% 73%
Slovenia (200p 95% 93%

1.3. Where do people use the euro?

Most Slovaks who have used the euro have only used it abro&ler three quarters of respondents
who have already used euro banknotes (77%) said they have only usedtbathFew respondents
said they ha® only used euro banknotestiveir country(7%), while somewhat more people have
used banknotes both iheir country and abroa5%).

Looking at the usage of euro coins, we see very similar figures: 79% of those who have already used

euro coins havesed them abroad; 6% used them in Slovakia, and 15% used them both in Slovakia
and abroad.
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Where do people use the euro " ?

Banknotes Coins
09/2008 77 09/2008 79
05/2008 & 87 05/2008 € 87
09/2007 % 81 09/2007 % 84
04/2007 79 04/2007 % 82
09/2006 76 09/2006 76
04/2006 81 04/2006 87

H In Slovakia [ In Slovakia and abroad Abroad

Q2bis. /Q2ter. You said you already used euro banknotes/coins. Was it..?
%, Base: those, who have already used euro banknotes/coins

Since May 2003, the proportions of those who have only used euro banknotes and coins abroad have
decreased by 10 and 8 percentage points respectively, whilegwtons of those who have used

euro banknotes and coins both in their country and abroad have roughly doubled (from 8% to 15% in
each case).

1.4. Socio -demographic segments: awareness and experience of the euro

There are certain general trends thait lsa seen throughout this survey.

Those who havenore extensive experience with the eurtend to be men rather than women;
younger generations rather than older people (aged 55+); fedhbated citizens and those who are
still in the educational systerather than the lessducated; the sefmployed and employees rather
than those not working and manual workers; and people from urban areas (especially metropolitan
zones) rather than those from rural areas.

Regarding euroelated knowledgé notably he fact thatoins have partially different designs from
country to country the groups with the most knowledge are men, people agéd, t6ose with
medium or high levels of education and those still in education, thersplbyed and employees. The
highest ratios of citizens who could riobr did not want td answer the questions about the design of
euro banknotes and coimgere more likely to be the eldest citizens and those with lowest levels of
education.

Regarding theumber of countries thatlre already joined the euro argthe categories most likely
to give a correct response were men, the youngest generation (a2 g&ople with the highest
levels of education and those still in education and urban citizens. The eldest people (aged 55+
people still in education were the most likely to be aware that Slovakia (as a new Member State)
cannot choose whether or not to introduce the common currency.

A demographic breakdown for responses to each question in this survey is includefiringke
Tables attached to this report.
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2. Informing citizens about the euro

This chapter analyses the degree to which the Slovaks feel informed about the euro, their preferred and
most used information channels, the kind of information they want, artied timing for the
distribution of such information.

2.1. Level, channels and content of information

2.1.1. SeHperceived level of information

While questions in the previous section dealt with the level of factual knowledge about the euro, the
nextquestion inquired to what extent citizens are content with the level of information available to
them. In the present survey, one fifth of the respondentsdeglell informedibout the euro (21%),

and a further three fifths of them feather well iformed(59%). A minority of Slovaks feelot very

well informed(17%), and very few people believe they ao¢ at all well informedbout the euro

(2%).

Overall, four months before the changeover to the common currency in Slovakia, a vast majority of
citizensi four out of five peoplé feel informed about the euro, and only one fifth still feel the
opposite.

We notice in Slovakia a remarkable increase in thepsetfeived level of knowledge regarding the

euro over the last year. While in 2006 and 26ighly a half of Slovaks felt informed about the euro,
now 80% feel informed. More specifically, the number of those whoséeglwell informedas

doubled since May 2008 (21% vs. 11%), and has almost tripled since a year ago (21% vs. 8%), and
more peofe now feelrather well informedhan did four months ago (59% vs. 53%, +6).

Evolution of self  -perceived information level regarding the euro, %

® Very well infformed ® Rather well informed O [DK/NA] Not very well informed ® Not at all well informed

09/2008 21 59 1 17
05/2008 11 53 ) 29
04/2007 [E] 44 ) 39
09/2006 8 39 2 37 14.8
04/2006 8 37 3 40 12.3
Q6. To what extent do you feel informed about the euro? Do you f eel é
%, all respondents
This feeling of being better informed could be
introduction as well as an increased amount ofeslfcation by Slovakgrior to the changeover on 1
January 20009.
(Selt-perceived) level of information, prior to euro introduction
Very well Rather well  Not very well Not at all
informed informed informed  well informed
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Slovakia (2008) 21% 59% 17% 2%
Cyprus (2007) 22% 45% 22% 11%
Malta (2007) 22% 52% 20% 5%
Slovenia (2006) 13% 70% 13% 3%

80% of citizens consider themselwesy well or rather well informedrhis figure suggest a level of
self-confidence that is unprecedented considering the euro area accession ezaecp[2806, see

table above. While e.g. only a minority are able to correctly say how many countries are in the euro
area (36%) or whether national designs appear on the euro banknotes (only 42% know that the
banknotes look exactly the same), these in&tiom bits proven to be secondary when exchange rates
and process milestones are in the focus, as we have seen in the previous accession instances as well.
On the other hand, increasing numbers know the correct answers regarding the design of euro coins
(65%, +6 since May 2008) and whether Slovakia has the possibility to choose whether to introduce the
euro (50%, +12).

2.1.2. Scheduling information

An increasing majority of those Slovai9% in the total populatigrwho do not feel well informed

about tle euro would like to improve their knowledage soon as possib{&7%, +5 percentage points

since May 2008, and +14 points since a yfevar ago)
yearshefore t he i ntroduct i on obutasethis option nolongérbasany count ry
relevance in Slovakia, it probably suggests a rather immediate need for information as well. A further

20% want informatiora few months befofiewhich is essentially the samefasa s ajipen the short

time before thecheduled switchover to the euro in Slovakbdae can conclude that overall, nine out

of 10 Slovaks who feel not yet informed about the euro desire immediate information (89%). Only 6%

want the information just few weeks befotae change.

Desired timeframe for being informed about the euro

B As soon as possible ® A few years A few months ® A few weeks [ DK/NA
before before before

09/2008

05/2008

09/2007

04/2007

09/2006

04/2006

Q7. When would you like to be informed about the introduction of euro in [COUNTRY]?
%, Base: who are not informed
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2.1.3. Trusted distributors of information on the euro

Trust is a key factoin the provision of information: people tend to differentiate between possible
sources based on their assessments of how trustworthy such sources are. It is therefore essential to
provide he necessary information through channels that are widely trusted in those countries planning
to adopt the euro.

Traditionally, as previous measurements have establishellatlmal Bank of Slovakiis the most
trustworthy source of information regandithe euro and issues related to the changeover. Comparable
to the May 2008 and September 2007 results, 90% of citizens expressed confidence in their national
central bank. The second most trusted source remaitbgean institutionswith 77% of Sloaks
trusting them about eunelated information (however with a significant decrease of 8 percentage
points since one year ago). The third most trusted source @trernment, national or regional
authorities,cited by 75% of citizens, and outscoricgnmercial bank$72%, which were previously

the third most trusted institutions in Slovakidax/fiscal administrationare trusted by 69% of

citizens, while slightly over half of citizens consider tdomsumer associatior{§86%) andrade

unions, professinal organisation§51%) trustworthy sources of information.

The least trusted ajeurnalists less then half of Slovaks trust information they provide on the
changeover to the euro (46%, though slightly increasing over the last year).

Trusted distributors of information and campaigns

I <0
National Central Bank 88
90
I 77
European Institutions 78
85
[ 75
Government, national or regional authorities 68
73
I
Commercial banks 73
74
I, 0
Tax/fiscal administrations N.A.
N.A.
- E§
Consumer associations 60 m 09/2008
53
| 51 05/2008
Trade unions, professional organisations, etc 55
50 09/2007
I 2o
Journalists 45
42

Q8. For each of the following institutions or groups, please tel I me if you would trust
information they provide on the changeover to the euro, or not? B
% of ATrust o

TheNational Central Bankis the most trusted institution in all demographic segments, while
European institutionandGovernment, national or regional authoritiage in the top three in most
segmentsCommercial bankare among the top three most trusted institgtimmong men, those aged
15-24, people with the lowest levels of education and those still in education, and-#melyed.

As a general trend, citizens aged3band manual workers are more likely to trust most kinds of euro
information sources thasthers are. Tax/fiscal administrations are more trusted by employees and
women, as well as by those aged325 European institutions are more trusted by men, urban citizens
(especially those living in metropolitan zones), by employees and manual workaragrcial banks
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are more trusted by the younger generations (ag&®).3he least educated people and those still in
education. Trade unions and journalists are also more trusted by those with the lowest levels of
education and the setimployed, in adition to those aged 239 and manual workers. Finally,
consumer associations are more trusted by manual workers and people-&84€tb2Sletailed figures
please see Annex tables.)

2.1.4 Preferred channels of information

Another key aspect of a succkgsnformation and communication campaign is thedium used to

reach citizens. We asked respondents to tell us how they would li&kediweuseful information

about the euro and the related changeover. Communication campaigns are normally desigreed base
audience measurement data rather tharrgptirted preferences of information placements, as the

latter are reported less accurately. However, these results might add a dimension that goes beyond the
use of the most expensive mass media channelsftim most preferred by citizens).

Television continues to be the most preferred channel of information; nine out of 10 Slovaks would

like to receive information on the euro and the changeover through the television (88%). In second and
third place folow banks and newspapers and magazines, which are essentially equally preferred
information channels (by 78% and 77% of respondents respectively); the radio ranks in fourth place
with 70%. Two thirds of respondents would like to receive information in lds#rbox (67%), and

similar numbers mention the Internet (66%).

Supermarkets, shops and public places are less preferred channels (mentionB8%)yo56itizens),
and slightly over half of Slovaks would welcome such information at their workplae¢plarces of
education and training (both 54%).

We notice that the order of the four most preferred channels did not change since the previous surveys.
On the other hand, all information channels have gradually decreased in the preferences of Slovaks
since September 2007 and May 2008, with the exception of television, newspapers and magazines,
mentioned by numbers similar to those in May 2008.
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Preferred channels for information and campaigns, %

I

On television 86
92

In banks 85
In newspapers, magazines 77
On the radio 75
In your letter box 72
On the Internet 74
In public places 61

65 m 09/2008

In supermarkets and shops 57 05/2008

| E 09/2007

In the workplace 61

In schools and other places 54 63
of education and training 67

Q9. Where would you like to receive useful information on the eu ro and the changeover?
multiple answer

Television is the most preferred channel for euro related information in all demographic segments,
except amog those still in education and the youngest generation aged, Hil of whom prefer the
Internet the most. Banks and newspapers and magazines are the second and third most preferred
channels in the majority of segments. The Internet is one of theniosiepreferred channels by
younger generations (aged-29), people still in education and those with the highest levels of
education. Those still in education prefer school and other places of education next to the Internet and
television. Finally, radids in the top three preferences of the eldest people aged 55+, those with the
lowest levels of education, rural inhabitants and theesaffloyed. In addition, radio is the fourth or
fifth most preferred channel by women, people age84(people with médm or high levels of
education, manual workers and those not working. Letterbox ranks the fourth or fifth in the
preferences of older generations (aged 40+), people with the lowest level of education and rural
inhabitants.

2.1.5 Most favoured topics of information campaigns

As for theinformation content required by citizens, most people feel that all of the topics suggested
for inclusion in the euro information campaign are more or less essential; however, we observe a
decreased interest in all topicace May 2008.

Slovaks continue to be most interested in the value of the eGtovakkoruna, their national

currency (85%i 9 percentage points since May 2008). Citizens are almost equally interested in a

number of topics: what euro notes and codukllike (82%,1 5), the changeover scenario (the way the

euro will be introduced in Slovakia, 81%4d,1), how to ensure that the conversion rules are respected
(81%,i8) , and the practical i mplications of the eur
accounts (80%,8). Slovaks are somewhat less interested in the social and political implications of the

euro; nonetheless 76% of them still want the information campaign on the euro to give priority to this

topic (i 12 points since four months ago).
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A possible reason for this decrease in interest for information on the euro could be due to the
increasing level of selperceived knowledge about the euro, as presented in section 2.1.1.

Preferred topics for information and campaigns

I 55
The value of one euro in koruna 94
93
2
What notes and coins in euros look like 87
80
I 51
The way how the euro will be introduced in Slovakia 92 m 09/2008
92
How to ensure that the rules for currency conversion into e — 81 89 05/2008
euro are respected
P | 90 09/2007
The practical implications of the euro regarding your salary, A — 80 a8
your bank account 89
[ 76
The social, economic or political implications of the euro 88
85
Q10. In your view, which of the following issues about the euro are essential to be covered in priority

by the information campaign?
% of AEssentiald

Regarding demographic groups, there are no significant differeat@edn men and women in their
preferences for the topics in an information campaign. People living in metropolitan zones, those still

in education and the youngest generation show less general interest in thenahtivaed topics.

The value of euro in lmal currency is the most preferred topic in the majority of sdeimographic

segments. People with the lowest levels of education are most interested in the physical appearance of
the euro. Metropolitan citizens are most interested in the social, ecoandhpolitical implications of

the euro, while manual workers most want to find out about the practical implications of the euro
regarding their salaries and bank accounts. Theesgfiioyed are most interested in how to ensure

that the conversion rulesearespected.

2.1.6. Main activities and events essential for an information campaign

Most activities that have been part efiro introduction campaignsin the current euro area are also
considered to be essential for any campaigns in Slovakia, and/¢ie d& support are comparable
with those recorded in May 2008 (as the chart below shows, changes aré pércentage points).

About nine out of 10 Slovaks consider the dual display of prices essential in shop$492sa,

utility bills (receipts, 886,71 1) and on payslips (88%, +4) in preparation for the euro switchover. Over
three quarters of citizens expect the situation to be explained in leaflets, brochures (76%, +1) or in
television advertisements (77%, +2), and somewhat fewer consider advertisémnewspapers
essential (72%i,3). Fewer Slovaks find radio advertisements useful in their personal preparation for
the eurobs iddoption (66 %,
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Preferred tools of the information campaigns

I o2
Dual display of prices in shops 96
92
88
Dual display of the amoupt on bills (electrici8y, gasé)
86
| c5
Dual display on your pay slip 84
83
77
TV advertisemen 75
advertisements - = 09/2008
| 7
Leaflets / Brochures 75 05/2008
67
I 72 09/2007
Newspaper advertisements 75
71
[
Radio advertisements 70
63
Q11. Here is a list of various information campaign actions. Cou Id you tell me for each of them
whether you would find it essential or not essential to prepare yourself for the euro?

% of fEssentiald

There are only some differences between sdeimographic segments regarding the tools people find
essential for information campaigns. Aftoups consider the dual display of prices in shops, on bills
(receipts) and pay slips to be the three most essential aspects of any caRgagitgpaged 254,

rural inhabitants and manual workers are somewhat liketg than others to find useful the dual

display on pay slips. Less educated people, those living in rural areas and-égmeelfed are more

likely to be interested in leaflets, brochures and newspaper advertisements than are the more educated,
urbancitizens and people in other occupational groups. Theesghloyed are also more likely than

others to consider television and radio advertisements essential.
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3. The euro: perceptions and support for its introduction

This chapter deals withthe Slowd i nt er est i n, perceptions of and

3.1. Consequences of the eurobés introduction

When examining attitudes about the introduction of the euro in Slovakia at both the national and
personal levels, we observe that citigeexpect slightlynore positiveconsequences for their country
than they do for themselves.

3.1.1. Consequences at the national level

The overall <climate for the eurob6s introduction
t he edoptiendvidl hage positive consequences for their colinBY expecvery positive

consequences, and 47% believe the changeover willrhther positiveconsequences for Slovakia.

Less than a third of citizens expeather negativg25%) orvery negatie (6%) consequences for their

country, and 16% have no clear opinion.

Consequences of the euro & introduction at a national level

m Very positive ™ Rather positive O [DK/NA] Rather negative  ® Very negative

- W
e NI - |5
oo | - | K
weos N - |5 KN
04/2006 14 28 n

Q13.(2007 -2008)/Q12(2006). Do you think the introduction of the euro would have
positive or negative consequences for Slovakia?
%, all respondents

Looking at the historical picture in Slovakia, we observe a fluctuation of both optimistic and negative
opinions; however, <citizens expetoductionglegphosi ti ve ¢
outnumbered those who expected negative results over the last three years. In addition, in the last year,
there was a continuous decrease in negative expectat®percentage points since September

2007), while the proportion of thoseéno could not, or did not want to answer this question has

increased by +5 points.

3.1.2. Consequences at the personal level

Over half of the citizens in Slovakia (52%) expeety positive or rather positiveonsequences of the
changeover at a persor@vel, while 36% expect @ather negative or very negatiwapact. One in
eight respondents (12%) cannot decide if the euro will bring positive or negative personal
consequences.
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Again, we observe a decreasing pessimism since May 2008: today fewergegumguta negative

personal impact due to the euro than did four monthsigpdrcentage points.) Concomitantly, the

number of citizens who expecvary positivampact at a personal level halved since May 2008, and

the proportion of those undecidedbne c hangeover 0s consequences al mc

Consequences of the  euro & introduction at a personal level

B Very positive  ® Rather positive O [DK/NA] Rather negative ® Very negative

= - B
04/2006 14 30 -
Q14.(2007 -2008)/Q13.(2006) And for you personally, do you think that it wo uld be

positive or negative if the euro would be introduced?
%, all respondents

Comparing Slovaksd expectations at the national
expect aather positiveg(47%) orvery positiveoutcome (5%6%) for both themselves and for their

country,buc i ti zens®é outl ooks are slightly more pessin
level (29% vs. 24% respectively expeather negativeeonsequences, and 7% vs. 6% expecy
negativeconsequences).

Further comparison of results over the ghste years shows that Slovaks have consistently expected
slightly more positiveconsequences for their country than for themselves.

Very positive or rather

positive cons| 04/2006| 09/2006| 04/2007| 09/2007 | 05/2008| 09/2008

national leve| 51 56 54 50 54 54
personal leve] 48 49 52 a7 51 52
Difference: 4 8 2 3 4 2
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3.2. Support for the single currency

This subchapter reviews respondentsd perceptions
the changeover to the euro, and aboetstatus of the euro as an international currency.

3.2.1. Opinions within the respondentsdé soci

In order to describe general attitudes towards the euro, respondents were asked to evaluate how people
they know f eel a bdodidn prochse. Thisusrimpatant bedasse theroverall social
environment within a country has a great i mpact

Four months before the changeover to the euro in Slovakia, the relative majority of citizens (47%) say
thatmst people they know are opposed to the idea o
Somewhat fewer citizens (43%) perceive a climate of opinion favourable to the changeover, and 10%

have no definite picture of what others think about the switchowbeteuro.

Climate of opinion regarding the euro & introduction
B Very much in favour ® Rather in favour O [DK/NA] Rather against ® Very much against
2 - EEERN
= O
= - R
= R -
= - R
Q15.(2007 -2008)/Q14.(2006) Generally speaking, are most people you persona lly know more
in favour or against the idea of introducing the euro in Slovaki a?

%, all respondents

Since the previous survey in May 2008, the perceived attégdmstthe changeover hatecreased
slightly in Slovakia (by 5 percentage points, from 52% to 47%), but the proportion of people reporting
a positive climate of opinion remaingitually the same (423%).

From a larger perspective, the perceived climate of opinion was rather opposed to the changeover in
Slovakia in the last three years, with the exception of April 2007, when a relative majority (46%)
reported that most peopieey know are supportive of their country adopting the euro.

3.2.2. Support for replacing the national currency by the euro

Besides the rational aspects that must be considered, changing a national currency is also an emotional
issue. A national currenaye pr esent s the autonomy of the nation
national identity. This Flash Eurobarometer survey looked at how people related emotionally to a

future changeover to the euro, by asking whether or not they are happy thabthdleaplace their

national currency.
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As we found in previous surveys from 26B808, the Slovak citizens are apparengigdy i at least
mentallyi to have their currency replaced by the euro: currently 57% say they are very or quite happy
about the bangeover, which is a +4 percentage points increase compared to May 2008 (but close to
the September 2007 resultS)nce May 2008, the ratio of citizens unhappy about the changeover has
decreased significantly by 8 percentage points, from 43% to 35% vehtise lowest level of
discontentment recorded in the last three years.

Are people happy that the euro will replace their national curre ncy?
| Very happy B Rather happy 0 [DK/NA] Rather unhappy ® Very unhappy
05/2008 13 40 5 31
09/2007 15 40 6 28
T -
2 - ER

Q12.(2007 -2008)/q15. (2006)Are you personally happy or not that the euro ¢ ould replace the koruna?
%, all respondents

The proportion of people happy with the changeover to the euro is even higher than the proportion of

those who gave a positivationala s s es s ment of t h e 52800frStovalks saidnhatr o d u c t

the change would bring positive consequences for theee section 3.1.2.)

Emotional readiness for the changeover, prior to euro introduction

Rather Rather Very

Very happy happy unhappy unhappy
Slovakia (2008) 9% 47% 26% 9%
Cyprus (2007) 14% 29% 25% 20%
Malta (2007) 18% 39% 21% 11%
Slovenia (2006) 15% 57% 19% 4%

As the table above shows, Slovaks are almost as happy as Maltese were to introduce the common
European currency, but less than Slovenes at the same junctpriet€were most ambivalent among
the New Member States that already joined the euro area, with results significantly below the current
Slovak findings.

3.2. 3. The most desired timeframe for t he

To estimate support for the euro, respems were askaghenthey would like to have the common
currency introducedA quarter of Slovak citizens would like to have the euro as soon as possible
(24%), and a similar proportion would like the opposite: to have the euro as late as possiblé (26%).
third of respondents said they would | ike the
(33%).
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While the proportion of Slovaks with a welefined opinion regarding the desired timeframe for
introducing the euro has not changed substaypalice May 2008, the number of those who want the
euro to be adopted Aafter a certain timeodo has
time period, the number of people who could not or did not want to answer the question has increased
dramdically, from 3% to 17%. Overall, stil majority of citizens would like to have the euro

sooner rather than later (57% versus 26%#s was the case in all surveys in Slovakia in the last three
years

Desired timeframe for adopting the euro

B As soon as possible = After a certain time 0 [DK/NA] As late as possible
09/2008 26
05/2008 28
09/2007 34
04/2007 29
09/2006 20 47 5 28
04/2006 16 49 7 29

Q16. When would you like the euro to become your currency?
%, all respondents

3.2.4. Status of the euro as an international curr ency

There is a steady and broad consensus in Slovakia that the eanmisrnational currency, similar

to the Japanese yen or the US dollar. Over three quarters of Slovak citizens hold this vieib (81%,
percentage points since May 2008), and only iB®agree. The dominant opinion has not changed
over the course of the past few years.

Status of the euro as an international currency

Yes O [DK/NA] ® No
09/2008 81 m
05/2008 86
09/2007 82 Z“
04/2007 86 n 10
09/2006 77 Zn
04/2006 78 Zn

Q19.(2007 -2008 )/ Q18. (2006) Do you think that the euro is an international currency like the
US dollar or the Japanese Yen?
%, all respondents
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3.3. Analysis by demographic variables

As an overall conclusion, the perceived support
impact of such an eveappear to be quite positive, both at the personal and national levels.
Nevertheless, some interesting points have emerged.

Generally, men, the youngest generations (agegPl5people with higher levels of education, as well

as those still in educatiorgspondents in urban areas, employees and especially teenpédiyed

tend to be more positive and optimistic about th
demographic groups. They feel that the climate of opinion is more favourablectwatigeover, and

they are happier about the eurods introduction.
their expectations about the consequences of the changeover both at a personal level and at a national
l evel . I n g e niBmiacteasesavithttheizlevel of 6duaatpn andwith their level of

subjective urbanisation.

The | east fiexcitedo about the euro (i.e. the per
the leasieducated people, those aged 55+, citizens al aweas, those not working, manual workers

and women. In addition, these groups are more likely than others to feel that the prevailing climate is
against the changeover.

Men, the generation aged-29, people with medium or high levels of educationyal as those still

in education and urban citizens are more likely than people in other demographic groups to look
forward to the introduction of the euro in Slovakia as soon as possible. Women, those aged 55+,
people with the lowest levels of educatiaural inhabitants, manual workers and inactive people are
more likely to want to have the euro introduced as late as possible.

Men, those aged 289, people living in urban areas, highly educated people, employees and-the self
employed are somewhat mdileely than others to consider the euro an international currency, such as
the US dollar or the Japanese yen.

Further details on the soettemographic aspects of public support for the euro can be found in the
Annex Tables.
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4. Consequences of adoptingt  he euro

This chapter deals with Slovaksd opinions about
the practical consequences, the political and economic advantages, and the expected positive effects of
joining the euro area. In addition,thee pt er exami nes the fears relate

Hal f of respondents (52%) see the positive conse
are already members of the euro drdad% think that it has hadrather positiveeffect aml 8% see

very positiveconsequences, while slightly over a quarterrssgativeeffects: 5%very negativand

23%rather negativesffects. A significant 20% could not answer this question.

Looking at changes over time, there is little variation in thiet¥es years. In each survey, about half
of respondents were confident that the changeover to the common currency has had positive
consequences for the Member States already in the euro area, repeatedly outnumbering those who felt

pessimistic. Since May 280there has been a slight increase in the ratio of those who are optimistic
(+3 percentage points), accompanied by a corresp

Consequences of the introduction of the euro in those countries
already using the euro

B Very positive  ® Rather positive O [DK/NA] Rather negative  ® Very negative

09/2008 8 44 20 23
05/2008 21 29
09/2007 21 26

04/2007 16 28

Mmmn

Q17. Do you think the introduction of the euro has had positive or negative consequences in those
countries that are using the euro already?
%, all respondents

The sociedemographic analysis of the results shows that men, the younger geneld&tiddyéars

old), people with high and medium levels of education as well as those still in education, citizens in

urban areas, employees and especially theesghloyed were the most likely to see positive effects of

the euro for those countriesalreadpn t he eur o ar ea. Mor eover , t he | ¢
increase with the level of education, and to decrease with age.

The older generations, (over 40 years), the least educated people and manual workers were the most
likely to expect negative effexas a result of the changeover. However, in all stemographic

segments but one, those who mentioned positive consequences outnumber those who mentioned
negative effects. This exception is the group with the lowest levels of education, who were almost
twice as |ikely to be pessimistic as optimistic
already adopted it (42% negative vs. 23% positive). People aged 55+ were essentially split between a
perception of negative and positive effects in thisteng38% vs. 36%).

There were also a relatively large proportion of those who did not venture to answer the question.
Over a third of the leasiducated people (35%), and between 25% and 29% of women, the youngest
and eldest generations, those still dueation, rural inhabitants and inactive people were unable or
unwilling to answer the question.
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4.1. Political and economical consequences of introducing the euro

4.1.1. Will the changeover to the euro increase prices?

Even though the euro is considetede a stable currency, two thirds of Slovak citizens (65%) believe
that the euravill increase pricesvhen it is first introduced, as opposed to 25% who think theetliro
contribute to price stabilityFew citizens expect that the introduction of theoen Slovakia will have
no impacton prices (5%), and about the same proportion do not have an opinion on this issue (6%).

Apparently, the Slovaksd fear that the adoption
diminished in the last four mtims. While in May 2008 three quarters of Slovaks were afraid of price
increases associated with the changeoWwl2r, curren
percentage points). The number of citizens who believe that the common currency wilLibenod

price stability in Slovakia when first introduced has almost doubled (+11, from 14% to 25%).

Expected consequences of the changeover to the euro on prices

Will increase prices O [DK/NA] [No impact] = Wil contribute to price stability
0512008 76 6 4
Q18. (2008) Do you think the euro will increase prices in Slova kia when it is first introduced or,

on the contrary, it will contribute to price stability?

If we compare the results for this question, and for the question about the potential advantages of the
changeover for Slovakia (see p&¥®, the clear message is that most people expect price increases
during the changeover, but a relative majority (40%) still associate the eudowittflation rates

In the previous two waves of these surveys, instead ofthée quasro Yy ou t hi nk t he eur
introduction will increase prices or contribute to price stabildly? r e s ponden desyower e asKk
think the eurods introduaction wil!] increase or |

Expected consequences of the changeover to the euro on prices

Wil increase prices O [DK/NA] [No impact] ® Wil lower prices

09/2007 83 5 9
04/2007 79 8 8

Q18. (2007) Do you think the euro will increase prices in Slova kia when it is first introduced or,
on the contrary, it will lower prices?
%, all respondents

Comparing the two charts above, we see that many morencespts felt in 2008 that the euro would
contribute tgprice stability than were confident in the potential of the eurlmteer pricesin 2007. In
addition, fewer people expected in 2008 that the introduction of the euro would increase prices than
did inthe previous two surveys in 2007. One could conclude that people tend to believe in the
potential of the euro to contribute to price stability rather than in its capacity to reduce prices at the
moment of the changeovemwhile the majority of citizens #texpect prices to increase.
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4.1.2. Favourable political and economic consequences of the euro

According to the Slovak citizensd6 dominant opini
the common currency in their country will beierprovel global significance of Europd hree fifths

of respondents (59%) agreed that the envillar gement
reinforce the place of Europe inthewasld One out of seven respondents
respect (14%

Two fifths of citizens (40%) agreed tHatv inflation rates because of the ewill be one of the main
advantages of the changeover in Slovakia, while somewhat fewer did not agree with this (37%). A
quarter of Slovaks were unable to say whether tine will ensure low inflation rates. (24%)

Slovaks are quite divided with regard to the potential effect of the euro on public finances; 37% of
citizens think that adopting the common currency ®iilsure sounder public finangdsit an equal

number do nbexpect this as a result of the changeover (37%). Again, a quarter of respondents had no
clear opinion (26%).

Citizens do not tend to think that adopting the eurohlp increase employment or boost economic
growthin Slovakia:44% of respondents digaeed with this statement, and only 36% agreed with it.
The number of those who could not or did not want to reply to the question is also high (20%).

A third of respondents agree (33%), and 37% of them disagree with the statement that the euro will
ensue lower interest rates and will ease their debt burdérss topic proved the most difficult to
consider; almost a third of respondents could not give an answer (30%).

Potential political and economic advantages of adopting the euro

Will ensure
Will reinforce the Will ensure Will ensure Will improve lower interest
place of Europe low inflation sounder public growth, rates, lower debt
in the world rates finances employment charges
27
37 37 37

44

24 No
26 20 30 O DK/NA
H Yes

Q21a-e. In your opinion, what are the main advantages of the adoption of the euro for Slovakia?
%, all respondents

Analysing the results of surveys from the last three years, we see consistgetigumbers of people
who were unable to answer these questions (ranging from 12% to 36% for various topics).

There is no significant doubt in Slovakia about Europe havstgoager global positionfollowing a

further enlargement of the euro area. Té@s of those agreeing that the euro will reinforce the place

of Europe in the world were consistently much higher than the ratios of those who disagreed.

However, the proportion of those agreeing has decreased since May 2008 by 9 percentage points (from
68% to 59%), which is the largest decrease in this topic in the last three years.
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In the two surveys in 2007, more than half of respondents agreed (59% in April and 55% in September
2007), and over a quarter disagreedZ8%) thatprice stabilitywould be one of the main advantages

of adopting the euro. As an alternative approach, in the surveys from 2008, we tested the statement
fitheeuro will ensure low inflation ratés. It turned out that al most hal
40% in September 200&@ected theeuro to ensure low inflation rates while 37% of them did not

expect this (in both waves).

In all previous surveys from 20808, the relative majority of respondents were confident that the
common currency would help their country to achiegalthier public finances Such positive
expectations reached a maximum in April 2007, but have gradually decreased since then. Currently,
those who do not feel that the euro will ensure sounder public finances in Slovakia are equal in
numbertothegrqu of fAopti mi stico people (both 37%).

Potential political and economic advantages of adopting the euro

o ) ) . Will ensure
Will reinforce the wil Will ensure Will ensure Will improve lower interest
place of Europe Vi etnsgjllr.e low inflation sounder public growth, rates, lower debt
in the world price stability rates finances employment charges
17 51 18 20 19
27 27 28 29 27 29

37 37 30 34 5 B A, g 31 31 36 37

13 ,]112] 15][13 50 48
14{/16 No
24|59
16
O DK/NA 24 27 34
H Yes 21
N.A N.A. N.A
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Q21a-e. In your opinion, what are the main advantages of the adoption of the euro for Slovakia?
%, all respondents

As regards the expected effect of the common currency on ecogamith and employmentin

Slovakia, citizens have been rather pessimistic over the last three years. Those who do not expect the
euro to improve groth and increase employment in their country frequently outnumbered (or at least
equalled, in 2007) those expecting this positive effect as a result of the adoption of the common
currency.

Sl ovaks proved rat her und e clawdrerddit charges CQoesistentlyy o 6 s p o
about a third of the public (between 30% and 36%) had no definite opinion on this topic, while those

with an opinion tended equally for or against the belief that the adoption of the euro will ensure lower
interest rateand debt charges. In the last two surveys, those not expecting this positive effect as a

result of the changeover slightly outhnumbered those who did expect this (36% vs. 34% in May 2008

and 37% vs. 33% in September 2008).

Considering economic outlooks gtleurrent situation is dramatically different compared to earlier

times, and thus, it is hard to directly compare the current expectations of the Slovak public with those
found in the countries that acceded to the euro area recently. Still, if we |dekraspective numbers
(please note that some questions were not asked in the previous survey, for which the cells were left
blank in the below table), Slovaks seem to be less enthusiastic as to how much their addition to the
euro area could elevate thersficance of Europe in the global arena. Also, they are more sceptical
than any of the New Member States that have already joined the eurozone before that the common
currency will bring more discipline in the public spending. Anticipation of lowered Bitemges is

also a record low considering the three countries where relevant comparison is available. Slovaks are
now about as optimistic (with the slight majority indicating the affirmative answer category) as were
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Maltese and Cypriots that the euro wifintribute to price stability, and the Slovak pessimism
regarding the euro boosting economic growth or create jobs was only surpassed in Slovenia in 2006.

Anticipated political and economic consequences of adopting the euro, prior to introduction

Will Will ensure
reinforce the Will ensure Will lower
place of Will ensure  Will ensure sounder improve interest
Europe in price low inflation public growth, rates, lower
the world stability rates finances  employment debt charges
Slovakia (2008) 59% 55% 40% 37% 36% 33%
Cyprus (2007) 74% 50% . 42% 50% 39%
Malta (2007) 72% 57% . 54% 49% 34%
Slovenia (2006) 71% . .. 57% 31% 48%

4.1.3. The euro as an ingredient in European identity

This question parallels the question about the loss of national identitxsskstin the subchapter 4.3
(see pag82), and deals with the relationship between European money and European identity.

Similar to results recorded in May 2008, more than half of Slovaks agree that introducing tine euro
their country will make therfeel more Europeanthan now (55%, no change), while 40% (+2) do not
feel this way.

Looking over the figures of previous surveys from 22008, we find that the majority of

respondents have always agreed with the statetina@nusing the euro will increase their sense of
European identity. After an earlier increase in the number of citizens who felt that way, followed by a
setback in September 2007, the current proportion of people who believe that the euro will make them
feel more European is back to the level recorded in April 2006.

Using the euro will make people feel more European

B Agree O [DK/NA] Disagree
09/2008 55 5 40
05/2008 55 7 38
09/2007 7 41
Q22.(2007 -2008)/Q21e. (2006) Could you tell me for each of the following statements if you agree or disagree € ?
KThe usage of the euro instead of the koruna will make us feel mo re European than now 0

%, all respondents
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4.2. Practical consequences of the euro changeover

I n order to evaluate citizensd perceptions of th
respondents were presented witlefstatements regarding the positive and practical outcomes of
introducing the common currency.

A notable majority of respondentagreedwith four out of five statements concerning the positive
effects of introducing the euro. An undisputed advantageimifj the euro area concerns tourism:

nine out of 10 respondents in Slovakia agree that the euro will make it more convenient to travel in
another country in the euro area (91%). Eight out of 10 people agree that it will be easier to shop in
other counties in the euro area(82%), and the same percentage believe that the euro will eliminate
exchange charges within countries of the euro area (82%). There is somewhat less agreement that
price comparisons will become easier between countries in the eur@é#ea (

A benefit of joining the euro area much less evident for Slovaks is the protection (or buffer) it provides

in cases of international crisegconomic or other. However, significantly more citizens agree than
disagree that the euro would help toypde such protection (50% versus 30%). One fifth of

respondents (20%) were not able to decide whether such a benefit might be expected as a consequence
of the changeover.

Expected positive effects of joining the euro area

Will be more Will make it Will eliminate Will allow you to Will protect from
convenient for those easier to shop in charges for changing easily compare the effects of
who travel in other other countries from one currency to prices between EU international
countries of EU that use the euro another inside EU countries crises

7

15 14
5

No
O DK/NA
| Yes

Q20a -e .(2007 -2008)/Q19. (2006) Do you think that the euro ...?
%, all respondents

Since May 2008, only small changes (mostly decreases) of 2 to 5 percentageqmrined in the

number of people who expected either effect. In addition, we observe no major changes over the past
few years in the Sl ov aknenionedpasitive effacss ofithe changedvem g t h e
(Please notahat the fieldwork toolplace before the worst of the financial crisis broke)out.

According to the perception of over 90% of Slovaks during the last three years, the leading practical
benefit of the changeover (out of those tested) remains the convenience conferred bytthe euro
people who travel in other euro area countries. Easier shopping, the elimination of exchange charges
and easier comparison of prices in other countries in the euro area were benefits repeatedly
acknowledged by over three quarters of the respondents.

On the other hand, much fewiepnly about half of Slovaks had seen a protective capacity of the
euro against the effects of international crisis. Over a quarter of respondents had questioned this
potential benefit, while the share of people with no amirwas generally high, ranging from 18% to
26%.
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Expected positive effects of joining the euro area

Will be more Will make it Will eliminate Will allow you to Will protect from
convenient for those easier to shop in charges for changing easily compare the effects of
who travel in other other countries from one currency to prices between EU international
countries of EU that use the euro another inside EU countries crises
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4.3. Fears regarding the introduction of the euro

There are a number tdars people refer to when they discuss the euro, but generally, only a minority
holds these views. Most people a concerneédbout personal inconveniences caused by the
changeover (57%). The majority of people are also not particularly concerned about their country
losing control of economic policy (54%) or that adopting the euro could have a negative effect on their
C 0 U n tdentjtyd(56%).

However, people are clearly afraid about potential pricing abuses around the time of the switchover to
the euro. Almost two thirds of citizens (63%) are worried that there will be cheating on price
conversions during such a changeoved anly one third (34%) trust that prices will be fair and that

there will be no abuses. This fear parallels a similar concern detected in previous surveys conducted in
the countries currently in the euro area, prior to their changeover fo euro

2e.g. Flash EB 98/2
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Fears regarding the adoption of the euro

You are afraid of Adopting the euro will The replacement of the Adopting the euro will
abuses and cheating mean that Slovakia koruna by the euro will mean that Slovakia will
on prices during the will lose a great deal cause you personally a lot lose control over its
changeover of its identity of inconvenience economic policy
34
56 57 i
Disagree
m]
7 13 DK/NA
63 | Agree

Q22a-d. Could you tell me for each of the following statements if you agree or disagree € ?
%, all respondents

The dart on the next page summarizes the related results of the survey series from the last three years.

Thef ear of beingrebhtatédwdbthfAirkebard tohaprices dur
actually decreased in the last yédoy 5 percentage pointsise May 2008 and by 9 points since

September 2007 (from 72% to 63%). At the same time, an increasing number of Slovaks have no fears

in this regard (currently 34%, +5 since May 2008 and +11 since a year ago). The share of respondents
saying t HKey wbdiod matd not want to answer the que:
6% to 3%).

The majority of respondents in Slovakia (5686)not believethat adopting the euro will causdoas

of national identity; these findings are comparable to thasmoded in 2007. The ratio of people

holding the opposite view has decreased since May 2008 {&/paints), reaching a level of concern
rather comparable to that recorded two years ago, in September 2006. There were virtually the same
number of people whoould not answer the question as in the previous surveyi (T,

Over half of the respondents (57#3agreewi t h t he st atement that the el
them a lot ofpersonal inconveniencé but more than a third of them (36%) do exmath problems.

The level of concern related to personal inconveniences due to the introduction of euro has gradually
decreased in the last year, by 4 percentage points since May 2008 and by 7 points since September

2007, recording the same (and lowestueasince April 2006. The proportion of people who did not

reply to the question remained unchanged since May 2008 (7%).

Consistent with previous resulesmajority of Slovak respondentiisagreedwith the statement that
adopting the euro will causdass of control over their national economic policyThis perspective
remained virtually unchanged over the last three years. More than half of respondents (54%, +2 points
since May 2008) disagreed with the scenario that Slovakia will lose control oveoritsneic policy,

while one third of citizens do fear a loss of control (382), The number of respondents who could

not answer the question (13%) did not change in the last four months, remaining comparable with the
levels recorded in the previous surveys
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Fears regarding the adoption of the euro

Afraid of abuses and Slovakia will lose a Will cause you Slovakia will lose
cheating on prices great deal of its personally a lot of control over its
during the changeover identity inconvenience economic policy
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Q22a -d. Could you tell me for each of the following statements if you agree or disagree  é ?
%, all respondents

4.4. An overview from a socio -demographic perspective

The sociedemographic analysis of the results shows great disparities in the proportion of those who
did not venture to reply, especially to the questions related fmothieal and economic

consequencesf adopting the euro (i.e. regardiloyver interest ratessounder public finances

improved growth and employmelaw inflation ratesandreinforced significance of Europe in the

world) i as well as to the question regarding the protecfieeteof the euro in cases of international
crises. For all of these questions, the likelihood of not giving an answer was the highest among
youngest and oldest respondents (age@4l&nd 55+), among women, people with the lowest levels
of education or thse still in education, and people not working.

Generally, men rather than women, people aget4lfather than the oldest generation, more

educated people and those still in education rather than those with the lowest levels of education, and
inhabitantsof towns and other urban centres rather than those living in metropolitan or rural zones
acknowledged expected positive consequences resulting from the euro in thenebtiveed areas.
However, there were some exceptions: inhabitants of towns andudbiaer centres were more likely

to be unable to answer the question regarding
they were to expect a positive effect in this
positive efect on public finances among those age@4%nd among those still in education.

In addition, the belief that the eundll lower interest rates and will ease debt burdansl that the
eurowill ensure sounder public financess more widespread amongmmual workers and employees
than among the seéimployed and people not working.

As for practical consequencesf the changeover, a majority of citizens in all demographic segments
acknowledge theositive effects of the euro that were proposed {i.@ill make it easier to shop; to
compare prices in the euro area; it will eliminate currency exchange charges; it will be more
convenient when travelling in the euro ayelslen, people aged 154, those with higher levels of
education as well as those siilleducation and (to some degree) people from urban areas were more
likely than others to agree that adopting the common currency will have these positive effects.

Only a relative majority of people from the oldest generation (aged 55+), of thedesated,
women, people not working and inhabitants of metropolitan and rural zones agree that ti# euro
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protect their country from the effects of an international crisisile in all other segments over half of
respondents agree with this statement. Mbst confident in this respect are the seifployed (68%
of them) and people aged-29 (60%).

In generalfearsrelated to the adoption of the euro in Slovakia are most characteristic of the oldest
generation, people with low or medium levels of edocatrural inhabitants and (somewhat) manual
workersi as opposed especially to those age@45highly educated people and those still in
education, as well as (to some degree) metropolitan citizens, who are the least likely to be worried
about the scemms tested.

We find the greatest disparities in the proportion of those who are afraid of personal inconveniences
and potential pricing abuses around the time of the switchover to the euro.

The proportion of those who agreed that the introductioneoéthio will cause themlot of personal
inconveniencewas three times higher among the lesthicated people (61%) than among those still

in education (20%), and over twice as high as among the most educated people (24%). Rural
inhabitants, manual workeand the oldest people (4836% each) were over twice as likely to be

worried that the euro will cause them personal inconveniences as were respondents from metropolitan
zones (15%), the setfimployed (22%) and the youngest people (20%).

There are similasubstantial disparities between sed@mographic segments regarding fiser of

price abusesThree quarters of rural inhabitants, those with the lowest level of education, manual
workers and the oldest people (each 7B6P%0) were concerned abatlteatirg on prices and abuses
during the changeover to the euro, compared to roughly a third of metropolitan citizens, those still in
education (35%37%) and roughly half of the highly educated,-s#fployed (51%2%) and the
youngest people (46%).

Women were lgghtly more likely than men to believe that adopting the euro will mdassaof
control over national economic poligydloss of national identity

Sl ovaksé fear that their country might | ose it
People still in education and metropolitan citizens were almost as likely to be afraid of a loss of
national identity due to the euro as were people with medium or low levels of education and rural
citizens; also the seémployed were roughly as worriedaut losing their national identity as were

manual workers. The sedimployed were also quite worried about losing control over national

economic policy.

Those aged 124, those still in education, men and those living in towns or other urban centres were
more likely than others to agree that by using the euro after the changeover tlegl witbre
European.

A considerable proportion of respondents in each of the slecimgraphic groups (between 46% and
77%) think thaprice increases will occurduringthe changeover to the euro. The most pessimistic in
this respect are the leasiucated people, older generations (aged 40 and over), people living in rural
zones and manual workers. The younger generations (especially those-2¢¢dpEnple still in
education, metropolitan inhabitants and the-geatiployed were more likely than others to believe that
the euro will contribute to price stability. In all segments, only very few people (less than 8%) think
that the changeover will have no impact on prices.
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QUESTION: Q1_A.Ha v e

Table 1. Already seen euro banknotes

al r-eueodgnknges e n é ?

Total N % Yes % No % DK/NA
B | TOTAL 1002 81,5 18,5 0
‘%’1 SEX
i 57| Mate 481 84,2 15,8
Female 521 79 21 0
@\ AGE
V= 151 24 212 84,3 15,7 0
25-39 240 89,8 10,2 0
40 -54 275 85,2 14,8 0
55+ 266 68 32 0
@",‘ik EDUCATION (end of)
Q«\_ Until 15 years of age 71 38,5 61,5 0
167 20 588 83,7 16,3 0
20 + 163 90,8 9,2 0
Still in education 163 84,2 15,8 0
URBANISATION
Metropolitan 74 90,6 9,4 0
Urban 530 82,3 17,7
Rural 394 78,7 21,3 0
OCCUPATION
Self-employed 73 97,5 2,5 0
Employee 268 91,3 8,7 0
Manual worker 143 81,1 18,9 0
Not working 509 74,2 25,8 0
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