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Introduction  
 

The EUôs new Member States
1
 can adopt the common currency, the euro, once they have fulfilled the 

criteria defined in the Maastricht Treaty. They all are expected to join the euro area in the coming 

years. Slovenia, Cyprus and Malta have already joined the euro area in 2007 and 2008 respectively, 

while Slovakia is currently preparing to changeover from the Slovak koruna, its national currency, to 

the euro in January 2009.  

 

Concerning the introduction of the euro in the new EU Member States, the European Commission is 

keeping track of general opinions, the levels of knowledge and information and the familiarity with the 

single currency among citizens of the respective countries. The objective of the present survey is to 

identify and further track citizensô perceptions in Slovakia regarding the introduction of the common 

currency, four months before the changeover on the first of January 2009.  

 

The main themes of this report are the:  

 levels of knowledge and experience regarding the euro among citizens in Slovakia 

 feelings as to whether citizens are informed ï and the most favoured information channels  

 perceptions about the single currency 

 expectations and fears concerning the adoption of the euro. 

 

This study is the eighth of its kind in Slovakia, following earlier Flash Eurobarometer surveys since 

2004. The content of the questionnaire is consistent with those from 2004 and 2005, although the new 

interviewing mode (the last four survey waves were predominantly completed over the telephone) 

required certain modifications to the actual wording of the questions as of spring 2006. The order of 

the questions also changed at that time, which influenced the responses (earlier studies started with the 

attitude questions, while later ones had the experience and knowledge questions first). Where possible, 

a comparison of current results with those measured in previous waves has been included. The present 

questionnaire is most comparable to the 2006 and 2007 questionnaires.  

 

The surveyôs fieldwork was carried out between the 22
th
 and 26

th
 of September 2008. Over 1,000 

randomly selected residents aged 15 years and above were interviewed in Slovakia. The survey was 

primarily carried out via telephone, with WebCATI (web-based computer aided telephone 

interviewing). Due to the relatively low fixed telephone coverage in Slovakia, we also sampled and 

interviewed 300 persons face-to-face. To correct for sampling disparities, a post-stratification 

weighting of the results was implemented, based on important socio-demographic variables.  

                                                      

 
1 Slovakia, Poland, the Czech Republic, Hungary, Bulgaria, Romania, Latvia, Estonia, Lithuania, Slovenia, Cyprus and Malta 
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Mai n findings  
 

Familiarity with the euro 

 

 82% of citizens in Slovakia have seen euro banknotes and 81% have seen euro coins; 50% 

have already used banknotes and 52% have used coins. 

 

 Two thirds of Slovak citizens (65%) are correct in knowing that coins have designs that vary 

from country to country, but only two fifths of citizens (42%) know that the design of the 

banknotes is uniform throughout the euro area. When asked about the number of countries 

already in the euro area, only slightly over a third of respondents (36%) knew the correct 

answer. 

 

 Despite the fact that 42% of Slovaks still believe that their country is free to choose whether 

or not to join the euro area, none of the respondents said that Slovakia would never adopt the 

euro. 

 

 Three months before the changeover to the common currency in Slovakia, a vast majority of 

citizens ï four out of five people (80%) ï feel informed about the euro, and only one fifth still 

feel the opposite. Over half of Slovaks (59%) consider themselves rather well informed about 

the euro, and 21% said they feel very well informed. There was a remarkable increase in the 

level of self-perceived knowledge regarding the euro in the last year (only 47% felt informed 

in September 2007) This figure suggests a level of self-confidence that is unprecedented 

considering the euro area accession  cases since 2006: at the same juncture, 67% of Cypriots 

and 74% of Maltese felt very well or rather well informed about the euro. As regards 

Slovenians, although a total of 83% felt well informed, only 13% of Slovenians considered 

themselves very well informed, compared to 21% of Slovaks said the same. 

 

Information and information channels 

 

 The most trusted sources of information regarding the euro and issues related to the 

changeover are the National Bank of Slovakia (90% of citizens expressed confidence in it), 

followed by European institutions (77% of citizens trust them about euro-related information), 

the Government, national or regional authorities (75%) and commercial banks (72%). 

 

 Most respondents would like to receive useful information about the euro and the changeover 

via television (88%). Other favoured channels of information are banks (78%), newspapers 

and magazines (77%) and radio (70%). 

 

 The topic most preferred in an information campaign is the value of the euro in koruna, the 

Slovak national currency (considered essential by 85% of citizens). All of the topics suggested 

for inclusion in the euro information campaign are considered essential by large majorities 

(76% and over).  

 

 Among information campaign actions, the dual display of prices is perceived as being the 

most essential ï in shops (92%), as well as on utility bills and on pay slips (both 88%). 
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Perceptions of and support for the euro 

 

 Over half of Slovak citizens believe that the euroôs adoption will have very positive or rather 

positive consequences for their country (54%), and for themselves (52%). Thirty percent of 

citizens expect rather negative or very negative consequences at a national level, and 36% 

expect a negative impact at a personal level. 

 

 The relative majority of citizens (47%) say that most people they know are against the idea of 

the euroôs introduction in their country. Somewhat fewer (43%) perceive a climate of opinion 

favourable to the changeover, and 10% have no definite picture of what others think about the 

switchover to the euro. 

 

 Nevertheless, over half of Slovaks (57%) are very happy or rather happy that the euro will 

replace their national currency, while 35% are rather unhappy or very unhappy about this fact. 

 

Expectations and fears regarding the euro 

 

 Two thirds of citizens (65%) believe that the euro will increase prices when it is introduced, 

as opposed to the 25% who believe that the euro will contribute to price stability. Only a few 

citizens expect that the introduction of euro will have no impact on prices (5%). 

 

 A notable majority of respondents agreed with all statements concerning the positive effects 

resulting from the introduction of  the euro ï e.g. ñit will be more convenient for those who 

travel to other EU countriesò (91%); ñit will facilitate purchasing goods in EU countriesò 

(82%), etc. There was, however, one exception, that being: ñit offers protection from the 

effects of an international crisisò (only 50% agreed). 

 

 Looking at the various economic and political effects of the euroôs introduction, 59% of 

citizens agree that an enlargement of the euro area by the accession of their country would 

improve Europeôs global significance. People are more sceptical about whether a change to 

the euro would ensure low inflation rates (only 40% agree), would ensure sounder public 

finances (37%), improve growth and employment (36%) or ease their debt burdens (33%) ï 

with comparable proportions of people who disagree with these statements. 

 

 More than half of Slovaks agree that introducing the euro in their country will make them feel 

more European (55%), while 40% do not feel this way. 

 

 As regards a number of fears related to the introduction of the euro, over half of the 

respondents (56%) do not believe that adopting the euro will cause a loss of identity for their 

country. The majority of people are also not worried that their country might lose control of its 

economy (54% vs. 33% who are worried it might happen). A majority of people are not 

concerned about personal inconveniences caused by the changeover (57% vs. 36%).  

 

 People are clearly afraid of potential abuses ï of being cheated or ôill-treatedô with regard to 

prices ï around the time of the changeover to the euro (63% are worried about such abuses, 

while 34% are not worried). 
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1. Awareness of and experience with the euro  
 

The first chapter looks at respondentsô awareness of the euro and their familiarity with the currency. 

 

1.1. Citizensô awareness of the introduction of the euro and of the euro 

area  

1.1.1. Awareness of current euro area countries 

When asked about the number of countries already in the euro area, only 36% of respondents knew the 

correct answer. An equal proportion believe there are 13 countries in the euro area (36%), 10% believe 

that there are only six such countries, while 4% believe that the euro has been already adopted in 27 

Member States. One out of seven respondents (14%) said they did not know the number of countries 

in the euro area.  

 

The current level of awareness of the number of states in the euro area is very similar in Slovakia to 

that recorded in the previous survey (May 2008), and somewhat lower than it was in September 2007, 

before Malta and Cyprus joined the euro area. 
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%, all respondents

Correct answers

 
 

1.1.2. Expected date of the euroôs adoption  

Citizens in Slovakia were asked when they expected the common currency to be introduced in their 

country. Despite a widespread belief (see next page) that the Member States (specifically Slovakia) are 

free to choose whether or not to join the euro area, very few Slovaks actually expected throughout this 

survey series that the euro would never be adopted in their country. In the present survey none of 

respondents said this.  

 

In line with the level of preparedness for joining the euro area, an overwhelming majority in Slovakia 

ï scheduled to join the euro area in 2009 ï expect to adopt the common currency as of ñ2009-2010ò: 

95% of Slovaks thought this, virtually the same proportion as did in May 2008. 
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1.1.3. Can new Member States choose whether or not to adopt the euro?  

In contrast to the dominant opinion in Slovakia in the previous surveys, that their nation has a choice 

about whether or not to adopt the euro, currently half of Slovakian respondents (50%) think the 

opposite. A minority of citizens (42%) still believe that their country can make a decision on this 

issue, while about one out of 10 Slovaks has no opinion in this respect (9%). In fact, the Accession 

Treaty did not provide the new Member States with a legal choice in the matter. 

 

Compared to the previous surveyôs results, recorded just a few months ago in May 2008, we observe a 

decrease of 16 percentage points in the proportion of those who think their country can choose 

whether or not to join the euro area. In the same time, the ratio of those who correctly think the 

opposite has increased by 12 points, while the number of those who could not answer the question has 

doubled to 9 percent.  

 

Can Member States choose whether or not to adopt the euro?
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1.1.4. Familiarity with the design of euro banknotes and coins  

A decreasing number of Slovaks are aware that the euro banknotes look exactly the same in all 

Member States in the euro area. Less than half of the respondents (42%, ï3 percentage points since 

May 2008) answered the question correctly, while slightly over half think that euro banknotes have 

designs that differ from country to country (51%, +6). Only 7% of respondents said they did not know 

the answer. 

 

On the other hand, an increasing proportion of citizens in Slovakia are aware that the euro coins have 

somewhat different designs from country to country. In the current survey, about two thirds of 

respondents (65%) provided the correct answer concerning the design of euro coins (+6 percentage 

points more than in May 2008, and +16 points more than a year ago). About three out of 10 citizens 

(28%) still think the euro coins look the same in all euro area countries, and 7% of respondents did not 

give a definite answer. 
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1.2. Experience with the euro cash  

 

The aim of the questions about whether respondents had seen or used euro banknotes or coins was to 

evaluate peopleôs experience with the common currency. Slovaks seem equally familiar with euro 

banknotes and coins, and the usage of euro cash has increased remarkably in the last four months. 

 

In September 2008, four fifths of the respondents in Slovakia (82%) indicated that they had seen euro 

banknotes, and half of them (50%) reported that they had already used euro banknotes. 

 

We observe a slight, but steady increase in the proportion of Slovaks who had seen euro banknotes 

over the last two years ï compared to May 2008, there has been an increase of +4 percentage points, 

and since April 2007 there is an overall increase of +8 points. There was only a minor change in the 

number of those who have used euro banknotes (+1 percentage point since May 2008). 
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Slovaksô experience with euro coins is comparable to their experience with euro banknotes. A large 

majority of respondents indicated that they had seen euro coins (81%, +4 since May 2008), and 52% 

of them said that they had used euro coins (+3 points).  
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As the table below shows, the Slovak results compare unfavourably with those found in Slovenia in 

2006, prior to the introduction of the euro, and in the same stage of preparations the familiarity with 

the incoming cash was higher in Cyprus, too. However, the results for the question whether or not 

citizens have seen the euro cash remained below the current Slovak results in Malta one year ago. This 

is encouraging in the light of the fact that Malteseadapted fairly successfully to the euro cash, 

according to the subsequent survey measurements following the introduction.  

 

Familiarity with the cash, prior to euro introduction  

 Seen euro banknotes Seen euro coins 

Slovakia (2008) 82% 81% 

Cyprus (2007) 89% 88% 

Malta (2007) 74% 73% 

Slovenia (2006) 95% 93% 

 

 

1.3. Where do people use the euro?  

 

Most Slovaks who have used the euro have only used it abroad. Over three quarters of respondents 

who have already used euro banknotes (77%) said they have only used them abroad. Few respondents 

said they have only used euro banknotes in their country (7%), while somewhat more people have 

used banknotes both in their country and abroad (15%).  

 

Looking at the usage of euro coins, we see very similar figures: 79% of those who have already used 

euro coins have used them abroad; 6% used them in Slovakia, and 15% used them both in Slovakia 

and abroad. 
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Since May 2003, the proportions of those who have only used euro banknotes and coins abroad have 

decreased by 10 and 8 percentage points respectively, while the proportions of those who have used 

euro banknotes and coins both in their country and abroad have roughly doubled (from 8% to 15% in 

each case). 

 

1.4. Socio -demographic segments: awareness and experience of the euro  

 

There are certain general trends that can be seen throughout this survey.  

 

Those who have more extensive experience with the euro tend to be men rather than women; 

younger generations rather than older people (aged 55+); highly-educated citizens and those who are 

still in the educational system rather than the less-educated; the self-employed and employees rather 

than those not working and manual workers; and people from urban areas (especially metropolitan 

zones) rather than those from rural areas.  

 

Regarding euro-related knowledge ï notably the fact that coins have partially different designs from 

country to country ï the groups with the most knowledge are men, people aged 15-54, those with 

medium or high levels of education and those still in education, the self-employed and employees. The 

highest ratios of citizens who could not ï or did not want to ï answer the questions about the design of 

euro banknotes and coins were more likely to be the eldest citizens and those with lowest levels of 

education.  

 

Regarding the number of countries that have already joined the euro area, the categories most likely 

to give a correct response were men, the youngest generation (aged 15-24), people with the highest 

levels of education and those still in education and urban citizens. The eldest people (aged 55+) and 

people still in education were the most likely to be aware that Slovakia (as a new Member State) 

cannot choose whether or not to introduce the common currency. 

 

A demographic breakdown for responses to each question in this survey is included in the Annex 

Tables attached to this report. 
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2. Informing citizens about the euro  
 

This chapter analyses the degree to which the Slovaks feel informed about the euro, their preferred and 

most used information channels, the kind of information they want, and the desired timing for the 

distribution of such information. 

 

2.1. Level, channels and content of information  

2.1.1. Self-perceived level of information  

While questions in the previous section dealt with the level of factual knowledge about the euro, the 

next question inquired to what extent citizens are content with the level of information available to 

them. In the present survey, one fifth of the respondents feel very well informed about the euro (21%), 

and a further three fifths of them feel rather well informed (59%). A minority of Slovaks feel not very 

well informed (17%), and very few people believe they are not at all well informed about the euro 

(2%).  

 

Overall, four months before the changeover to the common currency in Slovakia, a vast majority of 

citizens ï four out of five people ï feel informed about the euro, and only one fifth still feel the 

opposite. 

 

We notice in Slovakia a remarkable increase in the self-perceived level of knowledge regarding the 

euro over the last year. While in 2006 and 2007 roughly a half of Slovaks felt informed about the euro, 

now 80% feel informed. More specifically, the number of those who feel very well informed has 

doubled since May 2008 (21% vs. 11%), and has almost tripled since a year ago (21% vs. 8%), and 

more people now feel rather well informed than did four months ago (59% vs. 53%, +6).  

 

Evolution of self -perceived information level regarding the euro, %
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This feeling of being better informed could be a result of the information campaign about the euroôs 

introduction as well as an increased amount of self-education by Slovaks prior to the changeover on 1 

January 2009.  

(Self-perceived) level of information, prior to euro introduction 

 Very well 

informed 

Rather well 

informed 

Not very well 

informed 

Not at all 

well informed 
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Slovakia (2008) 21% 59% 17% 2% 

Cyprus (2007) 22% 45% 22% 11% 

Malta (2007) 22% 52% 20% 5% 

Slovenia (2006) 13% 70% 13% 3% 

 

 

80% of citizens consider themselves very well or rather well informed. This figure suggest a level of 

self-confidence that is unprecedented considering the euro area accession examples since 2006, see 

table above. While e.g. only a minority are able to correctly say how many countries are in the euro 

area (36%) or whether national designs appear on the euro banknotes (only 42% know that the 

banknotes look exactly the same), these information bits proven to be secondary when exchange rates 

and process milestones are in the focus, as we have seen in the previous accession instances as well. 

On the other hand, increasing numbers know the correct answers regarding the design of euro coins 

(65%, +6 since May 2008) and whether Slovakia has the possibility to choose whether to introduce the 

euro (50%, +12).  

 

2.1.2. Scheduling information  

An increasing majority of those Slovaks (19% in the total population) who do not feel well informed 

about the euro would like to improve their knowledge as soon as possible (57%, +5 percentage points 

since May 2008, and +14 points since a year ago). One out of eight people want to be informed ña few 

years beforeò the introduction of euro in their country (12%), but as this option no longer has any 

relevance in Slovakia, it probably suggests a rather immediate need for information as well. A further 

20% want information a few months before ï which is essentially the same as ñasapò.given the short 

time before the scheduled switchover to the euro in Slovakia. One can conclude that overall, nine out 

of 10 Slovaks who feel not yet informed about the euro desire immediate information (89%). Only 6% 

want the information just a few weeks before the change. 
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2.1.3. Trusted distributors of information on the euro  

Trust  is a key factor in the provision of information: people tend to differentiate between possible 

sources based on their assessments of how trustworthy such sources are. It is therefore essential to 

provide the necessary information through channels that are widely trusted in those countries planning 

to adopt the euro.  

 

Traditionally, as previous measurements have established, the National Bank of Slovakia is the most 

trustworthy source of information regarding the euro and issues related to the changeover. Comparable 

to the May 2008 and September 2007 results, 90% of citizens expressed confidence in their national 

central bank. The second most trusted source remains the European institutions, with 77% of Slovaks 

trusting them about euro-related information (however with a significant decrease of 8 percentage 

points since one year ago). The third most trusted source is the Government, national or regional 

authorities, cited by 75% of citizens, and outscoring commercial banks (72%, which were previously 

the third most trusted institutions in Slovakia). Tax/fiscal administrations are trusted by 69% of 

citizens, while slightly over half of citizens consider the consumer associations (56%) and trade 

unions, professional organisations (51%) trustworthy sources of information.  

 

The least trusted are journalists, less then half of Slovaks trust information they provide on the 

changeover to the euro (46%, though slightly increasing over the last year).  
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information they provide on the changeover to the euro, or not? 

% of ĂTrustò
 

 

The National Central Bank is the most trusted institution in all demographic segments, while 

European institutions and Government, national or regional authorities are in the top three in most 

segments. Commercial banks are among the top three most trusted institutions among men, those aged 

15-24, people with the lowest levels of education and those still in education, and the self-employed.  

 

As a general trend, citizens aged 25-39 and manual workers are more likely to trust most kinds of euro 

information sources than others are. Tax/fiscal administrations are more trusted by employees and 

women, as well as by those aged 25-39; European institutions are more trusted by men, urban citizens 

(especially those living in metropolitan zones), by employees and manual workers; commercial banks 
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are more trusted by the younger generations (aged 15-39), the least educated people and those still in 

education. Trade unions and journalists are also more trusted by those with the lowest levels of 

education and the self-employed, in addition to those aged 25-39 and manual workers. Finally, 

consumer associations are more trusted by manual workers and people aged 25-54 (for detailed figures 

please see Annex tables.) 

 

2.1.4 Preferred channels of information  

Another key aspect of a successful information and communication campaign is the medium used to 

reach citizens. We asked respondents to tell us how they would like to receive useful information 

about the euro and the related changeover. Communication campaigns are normally designed based on 

audience measurement data rather than self-reported preferences of information placements, as the 

latter are reported less accurately. However, these results might add a dimension that goes beyond the 

use of the most expensive mass media channels (the option most preferred by citizens). 

 

Television continues to be the most preferred channel of information; nine out of 10 Slovaks would 

like to receive information on the euro and the changeover through the television (88%). In second and 

third place follow banks and newspapers and magazines, which are essentially equally preferred 

information channels (by 78% and 77% of respondents respectively); the radio ranks in fourth place 

with 70%. Two thirds of respondents would like to receive information in their letterbox (67%), and 

similar numbers mention the Internet (66%). 

 

Supermarkets, shops and public places are less preferred channels (mentioned by 56-58% of citizens), 

and slightly over half of Slovaks would welcome such information at their workplaces or at places of 

education and training (both 54%). 

 

We notice that the order of the four most preferred channels did not change since the previous surveys. 

On the other hand, all information channels have gradually decreased in the preferences of Slovaks 

since September 2007 and May 2008, with the exception of television, newspapers and magazines, 

mentioned by numbers similar to those in May 2008.  
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multiple answer  
 

Television is the most preferred channel for euro related information in all demographic segments, 

except among those still in education and the youngest generation aged 15-24, all of whom prefer the 

Internet the most. Banks and newspapers and magazines are the second and third most preferred 

channels in the majority of segments. The Internet is one of the three most preferred channels by 

younger generations (aged 15-39), people still in education and those with the highest levels of 

education. Those still in education prefer school and other places of education next to the Internet and 

television. Finally, radio is in the top three preferences of the eldest people aged 55+, those with the 

lowest levels of education, rural inhabitants and the self-employed. In addition, radio is the fourth or 

fifth most preferred channel by women, people aged 40-54, people with medium or high levels of 

education, manual workers and those not working. Letterbox ranks the fourth or fifth in the 

preferences of older generations (aged 40+), people with the lowest level of education and rural 

inhabitants. 

 

2.1.5 Most favoured topics of information campaigns  

As for the information content required by citizens, most people feel that all of the topics suggested 

for inclusion in the euro information campaign are more or less essential; however, we observe a 

decreased interest in all topics since May 2008.   

 

Slovaks continue to be most interested in the value of the euro in Slovak koruna, their national 

currency (85%, ï9 percentage points since May 2008). Citizens are almost equally interested in a 

number of topics: what euro notes and coins look like (82%, ï5), the changeover scenario (the way the 

euro will be introduced in Slovakia, 81%, ï11), how to ensure that the conversion rules are respected 

(81%, ï8), and the practical implications of the euroôs introduction regarding salaries and bank 

accounts (80%, ï8). Slovaks are somewhat less interested in the social and political implications of the 

euro; nonetheless 76% of them still want the information campaign on the euro to give priority to this 

topic (ï12 points since four months ago).  
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A possible reason for this decrease in interest for information on the euro could be due to the 

increasing level of self-perceived knowledge about the euro, as presented in section 2.1.1. 
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Regarding demographic groups, there are no significant differences between men and women in their 

preferences for the topics in an information campaign. People living in metropolitan zones, those still 

in education and the youngest generation show less general interest in the above-mentioned topics. 

The value of euro in local currency is the most preferred topic in the majority of socio-demographic 

segments. People with the lowest levels of education are most interested in the physical appearance of 

the euro. Metropolitan citizens are most interested in the social, economic and political implications of 

the euro, while manual workers most want to find out about the practical implications of the euro 

regarding their salaries and bank accounts. The self-employed are most interested in how to ensure 

that the conversion rules are respected.  

 

2.1.6. Main activities and events essential for an information campaign  

Most activities that have been part of euro introduction campaigns in the current euro area are also 

considered to be essential for any campaigns in Slovakia, and the levels of support are comparable 

with those recorded in May 2008 (as the chart below shows, changes are of ±1-4 percentage points). 

 

About nine out of 10 Slovaks consider the dual display of prices essential in shops (92%, ï4), on 

utility bills (receipts, 88%, ï1) and on payslips (88%, +4) in preparation for the euro switchover. Over 

three quarters of citizens expect the situation to be explained in leaflets, brochures (76%, +1) or in 

television advertisements (77%, +2), and somewhat fewer consider advertisements in newspapers 

essential (72%, ï3). Fewer Slovaks find radio advertisements useful in their personal preparation for 

the euroôs adoption (66%, ï4). 
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There are only some differences between socio-demographic segments regarding the tools people find 

essential for information campaigns. All groups consider the dual display of prices in shops, on bills 

(receipts) and pay slips to be the three most essential aspects of any campaign. People aged 25-54, 

rural inhabitants and manual workers are somewhat more likely than others to find useful the dual 

display on pay slips. Less educated people, those living in rural areas and the self-employed are more 

likely to be interested in leaflets, brochures and newspaper advertisements than are the more educated, 

urban citizens and people in other occupational groups. The self-employed are also more likely than 

others to consider television and radio advertisements essential. 
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3. The euro: perceptions and support for its introduction  
 

This chapter deals with the Slovaksô interest in, perceptions of and support for the euroôs introduction.  

3.1. Consequences of the euroôs introduction  

 

When examining attitudes about the introduction of the euro in Slovakia at both the national and 

personal levels, we observe that citizens expect slightly more positive consequences for their country 

than they do for themselves.  

 

3.1.1. Consequences at the national level  

The overall climate for the euroôs introduction appears to be positive. Over half of Slovaks believe that 

the euroôs adoption will have positive consequences for their country ï 6% expect very positive 

consequences, and 47% believe the changeover will have rather positive consequences for Slovakia. 

Less than a third of citizens expect rather negative (25%) or very negative (6%) consequences for their 

country, and 16% have no clear opinion. 

 

10

9

8

9

6

44

46

45

43

46

47

14

13

10

11

11

16

28

23

31

31

29

24

6

8

5

8

6

6

804/2006

09/2006

04/2007

09/2007

05/2008

09/2008

Very positive Rather positive [DK/NA] Rather negative Very negative

Consequences of the euro ôs introduction at a national level

Q13.(2007 -2008)/Q12(2006). Do you think the introduction of the euro would have
positive or negative consequences for Slovakia?
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Looking at the historical picture in Slovakia, we observe a fluctuation of both optimistic and negative 

opinions; however, citizens expecting positive consequences from the euroôs introduction clearly 

outnumbered those who expected negative results over the last three years. In addition, in the last year, 

there was a continuous decrease in negative expectations (ï9 percentage points since September 

2007), while the proportion of those who could not, or did not want to answer this question has 

increased by +5 points. 

 

3.1.2. Consequences at the personal level 

Over half of the citizens in Slovakia (52%) expect very positive or rather positive consequences of the 

changeover at a personal level, while 36% expect a rather negative or very negative impact. One in 

eight respondents (12%) cannot decide if the euro will bring positive or negative personal 

consequences.  
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Again, we observe a decreasing pessimism since May 2008: today fewer people expect a negative 

personal impact due to the euro than did four months ago (ï6 percentage points.) Concomitantly, the 

number of citizens who expect a very positive impact at a personal level halved since May 2008, and 

the proportion of those undecided on the changeoverôs consequences almost doubled. 
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Comparing Slovaksô expectations at the national and personal levels, we see that similar numbers 

expect a rather positive (47%) or very positive outcome (5%-6%) for both themselves and for their 

country, but citizensô outlooks are slightly more pessimistic at a personal level than at the national 

level (29% vs. 24% respectively expect rather negative consequences, and 7% vs. 6% expect very 

negative consequences).  

 

Further comparison of results over the past three years shows that Slovaks have consistently expected 

slightly more positive consequences for their country than for themselves. 

 
Very positive or rather   

positive consequences at aé 04/2006 09/2006 04/2007 09/2007 05/2008 09/2008 

national level 51 56 54 50 54 54 

personal level 48 49 52 47 51 52 

Difference: 4 8 2 3 4 2 
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3.2. Support for the single currency  

 

This subchapter reviews respondentsô perceptions about the climate of opinion regarding support for 

the changeover to the euro, and about the status of the euro as an international currency.  

 

3.2.1. Opinions within the respondentsô social environment  

In order to describe general attitudes towards the euro, respondents were asked to evaluate how people 

they know feel about the currencyôs introduction process. This is important because the overall social 

environment within a country has a great impact on the average citizenôs opinion. 

 

Four months before the changeover to the euro in Slovakia, the relative majority of citizens (47%) say 

that most people they know are opposed to the idea of the euroôs introduction in their country. 

Somewhat fewer citizens (43%) perceive a climate of opinion favourable to the changeover, and 10% 

have no definite picture of what others think about the switchover to the euro. 

 

Climate of opinion regarding the euro ôs introduction
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Since the previous survey in May 2008, the perceived attitude against the changeover has decreased 

slightly in Slovakia (by 5 percentage points, from 52% to 47%), but the proportion of people reporting 

a positive climate of opinion remained virtually the same (42-43%).  

 

From a larger perspective, the perceived climate of opinion was rather opposed to the changeover in 

Slovakia in the last three years, with the exception of April 2007, when a relative majority (46%) 

reported that most people they know are supportive of their country adopting the euro.  

 

3.2.2. Support for replacing the national currency by the euro  

Besides the rational aspects that must be considered, changing a national currency is also an emotional 

issue. A national currency represents the autonomy of the nation state and contributes to a citizenôs 

national identity. This Flash Eurobarometer survey looked at how people related emotionally to a 

future changeover to the euro, by asking whether or not they are happy that the euro will replace their 

national currency.  
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As we found in previous surveys from 2006-2008, the Slovak citizens are apparently ready  ï at least 

mentally ï to have their currency replaced by the euro: currently 57% say they are very or quite happy 

about the changeover, which is a +4 percentage points increase compared to May 2008 (but close to 

the September 2007 results). Since May 2008, the ratio of citizens unhappy about the changeover has 

decreased significantly by 8 percentage points, from 43% to 35%, which is the lowest level of 

discontentment recorded in the last three years. 
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The proportion of people happy with the changeover to the euro is even higher than the proportion of 

those who gave a positive rational assessment of the euroôs introduction (i.e. 52% of Slovaks said that 

the change would bring positive consequences for them ï see section 3.1.2.) 

 

Emotional readiness for the changeover, prior to euro introduction 

 

Very happy 

Rather 

happy 

Rather 

unhappy 

Very 

unhappy 

Slovakia (2008) 9% 47% 26% 9% 

Cyprus (2007) 14% 29% 25% 20% 

Malta (2007) 18% 39% 21% 11% 

Slovenia (2006) 15% 57% 19% 4% 

 

 

As the table above shows, Slovaks are almost as happy as Maltese were to introduce the common 

European currency, but less than Slovenes at the same juncture. Cypriots were most ambivalent among 

the New Member States that already joined the euro area, with results significantly below the current 

Slovak findings.  

  

 

3.2.3. The most desired timeframe for the euroôs adoption  

To estimate support for the euro, respondents were asked when they would like to have the common 

currency introduced. A quarter of Slovak citizens would like to have the euro as soon as possible 

(24%), and a similar proportion would like the opposite: to have the euro as late as possible (26%). A 

third of respondents said they would like the euro to be adopted in Slovakia ñafter a certain timeò 

(33%).  
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While the proportion of Slovaks with a well-defined opinion regarding the desired timeframe for 

introducing the euro has not changed substantially since May 2008, the number of those who want the 

euro to be adopted ñafter a certain timeò has decreased significantly from 44% to 33%. In the same 

time period, the number of people who could not or did not want to answer the question has increased 

dramatically, from 3% to 17%. Overall, still a majority of citizens would like to have the euro 

sooner rather than later (57% versus 26%), as was the case in all surveys in Slovakia in the last three 

years. 
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3.2.4. Status of the euro as an international curr ency  

There is a steady and broad consensus in Slovakia that the euro is an international currency, similar 

to the Japanese yen or the US dollar. Over three quarters of Slovak citizens hold this view (81%, ï5 

percentage points since May 2008), and only 13% disagree. The dominant opinion has not changed 

over the course of the past few years.  
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3.3. Analysis by demographic variables  

 

As an overall conclusion, the perceived support for the euroôs introduction as well as the perceived 

impact of such an event appear to be quite positive, both at the personal and national levels. 

Nevertheless, some interesting points have emerged. 

 

Generally, men, the youngest generations (aged 15-39), people with higher levels of education, as well 

as those still in education, respondents in urban areas, employees and especially the self-employed 

tend to be more positive and optimistic about the euroôs introduction in their country than do other 

demographic groups. They feel that the climate of opinion is more favourable to the changeover, and 

they are happier about the euroôs introduction. They also tend to be more positive than others are in 

their expectations about the consequences of the changeover both at a personal level and at a national 

level. In general, citizensô optimism increases with their level of education and with their level of 

subjective urbanisation. 

 

The least ñexcitedò about the euro (i.e. the perspective and consequences of the changeover) tend to be 

the least-educated people, those aged 55+, citizens in rural areas, those not working, manual workers 

and women. In addition, these groups are more likely than others to feel that the prevailing climate is 

against the changeover. 

 

Men, the generation aged 25-39, people with medium or high levels of education, as well as those still 

in education and urban citizens are more likely than people in other demographic groups  to look 

forward to the introduction of the euro in Slovakia as soon as possible. Women, those aged 55+, 

people with the lowest levels of education, rural inhabitants, manual workers and inactive people are 

more likely to want to have the euro introduced as late as possible. 

 

Men, those aged 25-39, people living in urban areas, highly educated people, employees and the self-

employed are somewhat more likely than others to consider the euro an international currency, such as 

the US dollar or the Japanese yen. 

 

Further details on the socio-demographic aspects of public support for the euro can be found in the 

Annex Tables. 
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4. Consequences of adopting t he euro  
 

This chapter deals with Slovaksô opinions about the consequences of adopting the euro: their views on 

the practical consequences, the political and economic advantages, and the expected positive effects of 

joining the euro area. In addition, the chapter examines the fears related to the euroôs introduction. 

 

Half of respondents (52%) see the positive consequences of the euroôs introduction in countries that 

are already members of the euro area ï 44% think that it has had a rather positive effect and 8% see 

very positive consequences, while slightly over a quarter see negative effects: 5% very negative and 

23% rather negative effects. A significant 20% could not answer this question. 

 

Looking at changes over time, there is little variation in the last two years. In each survey, about half 

of respondents were confident that the changeover to the common currency has had positive 

consequences for the Member States already in the euro area, repeatedly outnumbering those who felt 

pessimistic. Since May 2008, there has been a slight increase in the ratio of those who are optimistic 

(+3 percentage points), accompanied by a corresponding decrease in ñnegative opinionsò. 
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The socio-demographic analysis of the results shows that men, the younger generations (15-39 years 

old), people with high and medium levels of education as well as those still in education, citizens in 

urban areas, employees and especially the self-employed were the most likely to see positive effects of 

the euro for those countries already in the euro area. Moreover, the level of ñoptimismò tends to 

increase with the level of education, and to decrease with age. 

 

The older generations, (over 40 years), the least educated people and manual workers were the most 

likely to expect negative effects as a result of the changeover. However, in all socio-demographic 

segments but one, those who mentioned positive consequences outnumber those who mentioned 

negative effects. This exception is the group with the lowest levels of education, who were almost 

twice as likely to be pessimistic as optimistic about the euroôs effects on the countries that have 

already adopted it (42% negative vs. 23% positive). People aged 55+ were essentially split between a 

perception of negative and positive effects in this matter (38% vs. 36%). 

 

There were also a relatively large proportion of those who did not venture to answer the question. 

Over a third of the least-educated people (35%), and between 25% and 29% of women, the youngest 

and eldest generations, those still in education, rural inhabitants and inactive people were unable or 

unwilling to answer the question. 
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4.1. Political and economical consequences of introducing the euro  

4.1.1. Will the changeover to the euro increase prices? 

Even though the euro is considered to be a stable currency, two thirds of Slovak citizens (65%) believe 

that the euro will increase prices when it is first introduced, as opposed to 25% who think the euro will 

contribute to price stability. Few citizens expect that the introduction of the euro in Slovakia will have 

no impact on prices (5%), and about the same proportion do not have an opinion on this issue (6%). 

 

Apparently, the Slovaksô fear that the adoption of the euro will raise prices in their country has 

diminished in the last four months. While in May 2008 three quarters of Slovaks were afraid of price 

increases associated with the changeover, currently ñonlyò two thirds expect this to happen (ï12 

percentage points). The number of citizens who believe that the common currency will contribute to 

price stability in Slovakia when first introduced has almost doubled (+11, from 14% to 25%). 
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If we compare the results for this question, and for the question about the potential advantages of the 

changeover for Slovakia (see page 27), the clear message is that most people expect price increases 

during the changeover, but a relative majority (40%) still associate the euro with low inflation rates.  

 

In the previous two waves of these surveys, instead of the question ñdo you think the euroôs 

introduction will increase prices or contribute to price stability?ò respondents were asked, ñdo you 

think the euroôs introduction will increase or lower prices?ò  
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Comparing the two charts above, we see that many more respondents felt in 2008 that the euro would 

contribute to price stability, than were confident in the potential of the euro to lower prices in 2007. In 

addition, fewer people expected in 2008 that the introduction of the euro would increase prices than 

did in the previous two surveys in 2007. One could conclude that people tend to believe in the 

potential of the euro to contribute to price stability rather than in its capacity to reduce prices at the 

moment of the changeover ï while the majority of citizens still expect prices to increase. 
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4.1.2. Favourable political and economic consequences of the euro  

According to the Slovak citizensô dominant opinion, the most important benefit of the introduction of 

the common currency in their country will be an improved global significance of Europe. Three fifths 

of respondents (59%) agreed that the enlargement of the euro area by the accession of Slovakia ñwill 

reinforce the place of Europe in the worldò. One out of seven respondents had no opinion in this 

respect (14%). 

 

Two fifths of citizens (40%) agreed that low inflation rates because of the euro will be one of the main 

advantages of the changeover in Slovakia, while somewhat fewer did not agree with this (37%). A 

quarter of Slovaks were unable to say whether the euro will ensure low inflation rates. (24%) 

 

Slovaks are quite divided with regard to the potential effect of the euro on public finances; 37% of 

citizens think that adopting the common currency will ensure sounder public finances, but an equal 

number do not expect this as a result of the changeover (37%). Again, a quarter of respondents had no 

clear opinion (26%). 

 

Citizens do not tend to think that adopting the euro will help increase employment or boost economic 

growth in Slovakia: 44% of respondents disagreed with this statement, and only 36% agreed with it. 

The number of those who could not or did not want to reply to the question is also high (20%). 

 

A third of respondents agree (33%), and 37% of them disagree with the statement that the euro will 

ensure lower interest rates and will ease their debt burdens. This topic proved the most difficult to 

consider; almost a third of respondents could not give an answer (30%). 
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Analysing the results of surveys from the last three years, we see consistently large numbers of people 

who were unable to answer these questions (ranging from 12% to 36% for various topics).  

 

There is no significant doubt in Slovakia about Europe having a stronger global position following a 

further enlargement of the euro area. The ratios of those agreeing that the euro will reinforce the place 

of Europe in the world were consistently much higher than the ratios of those who disagreed. 

However, the proportion of those agreeing has decreased since May 2008 by 9 percentage points (from 

68% to 59%), which is the largest decrease in this topic in the last three years. 
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In the two surveys in 2007, more than half of respondents agreed (59% in April and 55% in September 

2007), and over a quarter disagreed (27-28%) that price stability would be one of the main advantages 

of adopting the euro. As an alternative approach, in the surveys from 2008, we tested the statement 

ñthe euro will ensure low inflation ratesò. It turned out that almost half of Slovaks (47%) in May and 

40% in September 2008 expected the euro to ensure low inflation rates, while 37% of them did not 

expect this (in both waves).  

 

In all previous surveys from 2006-2008, the relative majority of respondents were confident that the 

common currency would help their country to achieve healthier public finances. Such positive 

expectations reached a maximum in April 2007, but have gradually decreased since then. Currently, 

those who do not feel that the euro will ensure sounder public finances in Slovakia are equal in 

number to the group of ñoptimisticò people (both 37%).  
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As regards the expected effect of the common currency on economic growth and employment in 

Slovakia, citizens have been rather pessimistic over the last three years. Those who do not expect the 

euro to improve growth and increase employment in their country frequently outnumbered (or at least 

equalled, in 2007) those expecting this positive effect as a result of the adoption of the common 

currency. 

 

Slovaks proved rather undecided on the euroôs potential to ensure lower credit charges. Consistently, 

about a third of the public (between 30% and 36%) had no definite opinion on this topic, while those 

with an opinion tended equally for or against the belief that the adoption of the euro will ensure lower 

interest rates and debt charges. In the last two surveys, those not expecting this positive effect as a 

result of the changeover slightly outnumbered those who did expect this (36% vs. 34% in May 2008 

and 37% vs. 33% in September 2008). 

 

Considering economic outlooks, the current situation is dramatically different compared to earlier 

times, and thus, it is hard to directly compare the current expectations of the Slovak public with those 

found in the countries that acceded to the euro area recently. Still, if we look at the respective numbers 

(please note that some questions were not asked in the previous survey, for which the cells were left 

blank in the below table), Slovaks seem to be less enthusiastic as to how much their addition to the 

euro area could elevate the significance of Europe in the global arena. Also, they are more sceptical 

than any of the New Member States that have already joined the eurozone before that the common 

currency will bring more discipline in the public spending. Anticipation of lowered interest rates is 

also a record low considering the three countries where relevant comparison is available. Slovaks are 

now about as optimistic (with the slight majority indicating the affirmative answer category) as were 
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Maltese and Cypriots that the euro will contribute to price stability, and the Slovak pessimism 

regarding the euro boosting economic growth or create jobs was only surpassed in Slovenia in 2006.  

 

Anticipated political and economic consequences of adopting the euro, prior to introduction 

 Will 

reinforce the 

place of 

Europe in 

the world 

Will ensure 

price 

stability 

Will ensure 

low inflation 

rates 

Will ensure 

sounder 

public 

finances 

Will 

improve 

growth, 

employment 

Will ensure 

lower 

interest 

rates, lower 

debt charges 

Slovakia (2008) 59% 55% 40% 37% 36% 33% 

Cyprus (2007) 74% 50% .. 42% 50% 39% 

Malta (2007) 72% 57% .. 54% 49% 34% 

Slovenia (2006) 71% .. .. 57% 31% 48% 

 

4.1.3. The euro as an ingredient in European identity  

This question parallels the question about the loss of national identity discussed in the subchapter 4.3 

(see page 32), and deals with the relationship between European money and European identity. 

 

Similar to results recorded in May 2008, more than half of Slovaks agree that introducing the euro in 

their country will make them feel more European than now (55%, no change), while 40% (+2) do not 

feel this way.  

 

Looking over the figures of previous surveys from 2006-2008, we find that the majority of 

respondents have always agreed with the statement that using the euro will increase their sense of 

European identity. After an earlier increase in the number of citizens who felt that way, followed by a 

setback in September 2007, the current proportion of people who believe that the euro will make them 

feel more European is back to the level recorded in April 2006. 

 

Using the euro will make people feel more European

Q22e.(2007 -2008)/Q21e. (2006)  Could you tell me for each of the following statements if you agree or disagree é?
ĂThe usage of the euro instead of the koruna will make us feel mo re European than now ò
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4.2. Practical consequences of the euro changeover  

 

In order to evaluate citizensô perceptions of the practical consequences of joining the euro area, 

respondents were presented with five statements regarding the positive and practical outcomes of 

introducing the common currency. 

 

A notable majority of respondents agreed with four out of five statements concerning the positive 

effects of introducing the euro. An undisputed advantage of joining the euro area concerns tourism: 

nine out of 10 respondents in Slovakia agree that the euro will make it more convenient to travel in 

another country in the euro area (91%). Eight out of 10 people agree that it will be easier to shop in 

other countries in the euro area(82%), and the same percentage believe that the euro will eliminate 

exchange charges within countries of the euro area (82%). There is somewhat less agreement that 

price comparisons will become easier between countries in the euro area (76%). 

 

A benefit of joining the euro area much less evident for Slovaks is the protection (or buffer) it provides 

in cases of international crises ï economic or other. However, significantly more citizens agree than 

disagree that the euro would help to provide such protection (50% versus 30%). One fifth of 

respondents (20%) were not able to decide whether such a benefit might be expected as a consequence 

of the changeover. 
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Since May 2008, only small changes (mostly decreases) of 2 to 5 percentage points occurred in the 

number of people who expected either effect. In addition, we observe no major changes over the past 

few years in the Slovaksô opinions regarding the above-mentioned positive effects of the changeover. 

(Please note  that the fieldwork took place before the worst of the financial crisis broke out.) 

 

According to the perception of over 90% of Slovaks during the last three years, the leading practical 

benefit of the changeover (out of those tested) remains the convenience conferred by the euro to 

people who travel in other euro area countries. Easier shopping, the elimination of exchange charges 

and easier comparison of prices in other countries in the euro area were benefits repeatedly 

acknowledged by over three quarters of the respondents.  

 

On the other hand, much fewer ï only about half of Slovaks ï had seen a protective capacity of the 

euro against the effects of international crisis. Over a quarter of respondents had questioned this 

potential benefit, while the share of people with no opinion was generally high, ranging from 18% to 

26%.  
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4.3. Fears regarding the introduction of the euro  

 

There are a number of fears people refer to when they discuss the euro, but generally, only a minority 

holds these views. Most people are not concerned about personal inconveniences caused by the 

changeover (57%). The majority of people are also not particularly concerned about their country 

losing control of economic policy (54%) or that adopting the euro could have a negative effect on their 

countryôs identity (56%).  

 

However, people are clearly afraid about potential pricing abuses around the time of the switchover to 

the euro. Almost two thirds of citizens (63%) are worried that there will be cheating on price 

conversions during such a changeover, and only one third (34%) trust that prices will be fair and that 

there will be no abuses. This fear parallels a similar concern detected in previous surveys conducted in 

the countries currently in the euro area, prior to their changeover to euro
2
. 

 

                                                      

 
2 e.g. Flash EB 98/2 
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The chart on the next page summarizes the related results of the survey series from the last three years.  

 

The fear of being cheated or ñill-treatedò with regard to prices during the changeover has 

actually decreased in the last year ï by 5 percentage points since May 2008 and by 9 points since 

September 2007 (from 72% to 63%). At the same time, an increasing number of Slovaks have no fears 

in this regard (currently 34%, +5 since May 2008 and +11 since a year ago). The share of respondents 

saying they ñdid not knowò or did not want to answer the question has halved in the last year (from 

6% to 3%).  

 

The majority of respondents in Slovakia (56%) do not believe that adopting the euro will cause a loss 

of national identity; these findings are comparable to those recoded in 2007. The ratio of people 

holding the opposite view has decreased since May 2008 (37%, ï3 points), reaching a level of concern 

rather comparable to that recorded two years ago, in September 2006. There were virtually the same 

number of people who could not answer the question as in the previous survey (7%, ï1). 

 

Over half of the respondents (57%) disagree with the statement that the euroôs introduction will cause 

them a lot of personal inconvenience ï but more than a third of them (36%) do expect such problems. 

The level of concern related to personal inconveniences due to the introduction of euro has gradually 

decreased in the last year, by 4 percentage points since May 2008 and by 7 points since September 

2007, recording the same (and lowest) value since April 2006. The proportion of people who did not 

reply to the question remained unchanged since May 2008 (7%).  

 

Consistent with previous results, a majority  of Slovak respondents disagreed with the statement that 

adopting the euro will cause a loss of control over their national economic policy. This perspective 

remained virtually unchanged over the last three years. More than half of respondents (54%, +2 points 

since May 2008) disagreed with the scenario that Slovakia will lose control over its economic policy, 

while one third of citizens do fear a loss of control (33%, ï2). The number of respondents who could 

not answer the question (13%) did not change in the last four months, remaining comparable with the 

levels recorded in the previous surveys.  
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4.4. An overview from a socio -demographic perspective  

 

The socio-demographic analysis of the results shows great disparities in the proportion of those who 

did not venture to reply, especially to the questions related to the political and economic 

consequences of adopting the euro (i.e. regarding lower interest rates, sounder public finances, 

improved growth and employment, low inflation rates and reinforced significance of Europe in the 

world) ï as well as to the question regarding the protective effect of the euro in cases of international 

crises. For all of these questions, the likelihood of not giving an answer was the highest among 

youngest and oldest respondents (aged 15-24 and 55+), among women, people with the lowest levels 

of education or those still in education, and people not working. 

 

Generally, men rather than women, people aged 15-54 rather than the oldest generation, more 

educated people and those still in education rather than those with the lowest levels of education, and 

inhabitants of towns and other urban centres rather than those living in metropolitan or rural zones 

acknowledged expected positive consequences resulting from the euro in the above-mentioned areas.  

However, there were some exceptions: inhabitants of towns and other urban centres were more likely 

to be unable to answer the question regarding the euroôs effect on interest rates and debt charges, than 

they were to expect a positive effect in this respect; also, there were fewer enthusiasts about the euroôs 

positive effect on public finances among those aged 15-24 and among those still in education. 

 

In addition, the belief that the euro will lower interest rates and will ease debt burdens and that the 

euro will ensure sounder public finances was more widespread among manual workers and employees 

than among the self-employed and people not working.  

 

As for practical consequences of the changeover, a majority of citizens in all demographic segments 

acknowledge the positive effects of the euro that were proposed (i.e. it will make it easier to shop; to 

compare prices in the euro area; it will eliminate currency exchange charges; it will be more 

convenient when travelling in the euro area). Men, people aged 15-54, those with higher levels of 

education as well as those still in education and (to some degree) people from urban areas were more 

likely than others to agree that adopting the common currency will have these positive effects.  

 

Only a relative majority of people from the oldest generation (aged 55+), of the least-educated, 

women, people not working and inhabitants of metropolitan and rural zones agree that the euro will 
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protect their country from the effects of an international crisis, while in all other segments over half of 

respondents agree with this statement. The most confident in this respect are the self-employed (68% 

of them) and people aged 25-39 (60%). 

 

In general, fears related to the adoption of the euro in Slovakia are most characteristic of the oldest 

generation, people with low or medium levels of education, rural inhabitants and (somewhat) manual 

workers ï as opposed especially to those aged 15-24, highly educated people and those still in 

education, as well as (to some degree) metropolitan citizens, who are the least likely to be worried 

about the scenarios tested. 

 

We find the greatest disparities in the proportion of those who are afraid of personal inconveniences 

and potential pricing abuses around the time of the switchover to the euro.  

 

The proportion of those who agreed that the introduction of the euro will cause them a lot of personal 

inconveniences was three times higher among the least-educated people (61%) than among those still 

in education (20%), and over twice as high as among the most educated people (24%). Rural 

inhabitants, manual workers and the oldest people (48%-50% each) were over twice as likely to be 

worried that the euro will cause them personal inconveniences as were respondents from metropolitan 

zones (15%), the self-employed (22%) and the youngest people (20%). 

 

There are similar substantial disparities between socio-demographic segments regarding the fear of 

price abuses. Three quarters of rural inhabitants, those with the lowest level of education, manual 

workers and the oldest people (each 76%-77%) were concerned about cheating on prices and abuses 

during the changeover to the euro, compared to roughly a third of metropolitan citizens, those still in 

education (35%-37%) and roughly half of the highly educated, self-employed (51%-52%) and the 

youngest people (46%). 

 

Women were slightly more likely than men to believe that adopting the euro will mean a loss of 

control over national economic policy and loss of national identity.  

 

Slovaksô fear that their country might lose its national identity shows a somewhat different pattern. 

People still in education and metropolitan citizens were almost as likely to be afraid of a loss of 

national identity due to the euro as were people with medium or low levels of education and rural 

citizens; also the self-employed were roughly as worried about losing their national identity as were 

manual workers. The self-employed were also quite worried about losing control over national 

economic policy. 

 

Those aged 15-24, those still in education, men and those living in towns or other urban centres were 

more likely than others to agree that by using the euro after the changeover they will feel more 

European. 

 

A considerable proportion of respondents in each of the socio-demographic groups (between 46% and 

77%) think that price increases will occur during the changeover to the euro. The most pessimistic in 

this respect are the least-educated people, older generations (aged 40 and over), people living in rural 

zones and manual workers. The younger generations (especially those aged 15-24), people still in 

education, metropolitan inhabitants and the self-employed were more likely than others to believe that 

the euro will contribute to price stability. In all segments, only very few people (less than 8%) think 

that the changeover will have no impact on prices. 
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Table 1. Already seen euro banknotes 

QUESTION: Q1_A. Have you already seené? - euro banknotes 

 

  Total N % Yes % No % DK/NA  

 TOTAL  1002 81,5 18,5 0 

 

SEX      

Male 481 84,2 15,8 0 

 Female 521 79 21 0 

 

AGE      

15 ï 24 212 84,3 15,7 0 

 25 - 39 240 89,8 10,2 0 

 40 - 54 275 85,2 14,8 0 

 55+ 266 68 32 0 

 

EDUCATION  (end of)      

Until 15 years of age 71 38,5 61,5 0 

 16 ï 20 588 83,7 16,3 0 

 20 + 163 90,8 9,2 0 

 Still in education  163 84,2 15,8 0 

 

URBANISATION      

Metropolitan  74 90,6 9,4 0 

 Urban 530 82,3 17,7 0 

 Rural 394 78,7 21,3 0 

 

OCCUPATION      

Self-employed 73 97,5 2,5 0 

 Employee 268 91,3 8,7 0 

 Manual worker  143 81,1 18,9 0 

 Not working  509 74,2 25,8 0 




