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Introduction

Background

The beginning of the 21century has been characterised by a rapid growth of Information and
Communicaibn Technologies (ICT) thadtave improved the ways in which informatibrof all kinds
T canbe stored, revised and commurtezh

Many observers have emphasised the benefits and
technologies as a new basis for social inclusion and social capital. The Internet, for example, in
addition to improving p eroviuds eabrew raears ef isterpersonali nf or
communication, as it can:

1 increase informal networks by providing an additional medium for communication with
friends and relatives (e.g:reail),

9 createnewinformal contacts through, for example, discussion foramg social networking
websites,

1 enable people who may have difficulties in taking part in-fadace conversations (e.qg.
because of a disability) to increase their participation.

The impact of the internet on the development of social relations ie owtroversial There are
similarities with watching TV, as people tend to sit in front of a screen and engage in solitary activities
such as browsing for information or playing online games. Some observers think that the steady
expansion of ICT might be threat, leading to new forms of exclusion and a decline intéafzee
contacts.

This survey (Flash Eurobarometer 24iformation society as seen by EU citizewas conducted in
ordertoexaminE U ci t i zens 0 thpegpositive prinegatenimpacss mfdQrton their lives
T the way theysocialise, shop, work, learn and participate in leisure activities

The fieldwork was carried out between 26 and 30 September 2008. Over 27,000 randomly selected
citizens aged 15 and over were interviewethin27 EU Member States.

A mixedmode methodology

Most Flash Eurobarometer surveys cover the 27 EU Member States. Although these surveys
predominately use fixetine telephone interviews, use is also made of mobile phones antbffme
interviews asappropriateThis methodology ensured that the reported results are representative of the
EU27 population (for citizens above 15 yeafsage).

The implicit assumptioninherent infixed-line telephone surveys is that their sampling frame can

provide a rasonable coverage of the target population, i.e. in the case of this survey, the EU27 adult
population. However, with mobile telephones replacing fidate telephones in certain societal

segments in several of the EU Member States, fixexdtelephone sweys can no longer reach a
significant part of the Uni ocovrsmgepiaspacdrdingtothe (i . e.
Special Eurobarometer 238 Ecommunications household survey2 0 0'7wviithin the EU, the

percentage of mobile phommly howseholds is the highest in the Czech Republic (64%) and Finland

(61%). However, in some Member States, the figure is below 10%, e.g. the Netherlands (9%),
Luxembourg (5%), Sweden and Malta (both 3%).

The other half of the story is the number of househitldshave access to a fixéide telephoné i.e.
the coverage rate of a traditional fixkde telephone survey. The same source (Special Eurobarometer
239), for the EU27 Member States, shows that while almost all households in Sweden, Malta and

! See: http://ec.europa.eu/public_opinion/archives/ebs/eBsfdp en.pdf
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Luxemboug have a fixedine telephone, that is only true for one in three households in the Czech
Republic and Lithuania and around four out of 10 households in Portugal, Finland and Hungary.

Coverage rates of a O6traditionaldé fixed tele
(i.e. who we reach?)
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Since the subject of thsurvey(Flash241)was closely linked to mobile phone usagir example,
measuring perceptions about the possipdsitive effects of using such a phohethe potential
problem of norcoverage bias of not including mobile phone users in the sample frame was worthy of
extra attention

In most of the countries where mobile phone users could notcould not easily be reached via
fixed-line telephones, a mixemhode methodology ensured that these individuals were contacted by
faceto-face (F2F) interviews or by indling mobile phones in our sampling frank@r this survey,

there were some mobile phone interviews in Portugal, Finland, Austria and Italy, and some F2F
interviews in the Czech Republic, Lithuania, Hungary, Slovakia, Latvia, Romania, Estonia, Bulgaria
andPoland.

Regarding the questions that asked about mobile phone use in this survey, the way that interviewees

were reached (i.e. fixelihe telephone, mobile phone or faeface) had nsignificantimpacti after
controlling for sociedemographic charaatisticsi on the responses.
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Main findings

Setting the scene

T This survey examined EU <citizensd percepti ons:e
aspects of their lives e.g. their relationships with family members and friends, their work or
leisure activities.

T As an initial step, we examined EU <citizenso
said they watched TV on a daily or almost dailyi basis. Almost as frequently, a large
majority of citizens (78%) said they liked to wiaformed about current events.

1 Although all respondents liked to stay informed about events at least once a week, men were
slightly more likely to say they did this on a dailypr almost dailyi basis (80% vs. 75%). Age
played a part, eight out of I@spondents under the age of 40 liked to stay informed about
current events on an almost daily basis compared to aroundgieters of the older ones.

1 Theparticipation rates fovariousleisure activitiesvere higher for Internet users than for those
not using the Internét these differences remainadter controlling for the effect of age on
Internet useFor example, four out of 10 Internet userst friendsevery day, omlmostevery
day, andonethird pursued their hobbies just as frequently camgpdo, respectively29% and
30% ofthose not using the online facility

Frequency of using the Internet

9 Two-thirds of the surveyed citizens had used the Internet for personal use at least a few times in
the last three months. Half of the interviewees r e i r e giwsurflmg the Untermet @ndost
once a day (21%) or several times a day (31%).

1 The country rankings showed that respondents in the eastern and southern EU Member States
were |l ess |likely to be | nt etherrand ecestralmregions. han t
However, this gap was smaller if the comparison was only between the frequent users of the
Internet in the various regions.

9 The proportion of citizens who had used the Internet ranged from 41% in Romania to 91% in
Denmark. Sweeh, the Netherlands, Luxembourg, Finland, and the UK were other countries
where at least eight out of 10 interviewees had used the Internet this frequently.

1 Men, younger respondents, the more educated ones, those living in large cities or urban areas,
empoyees and the sedfmployed were the most likely to have used the Internet regularly in the
past three months.

Internetactivities

1 Using a search engine to find information and sendinmtpids or instant messages (IM) were
the two most common online adties: 94% of Internet users used a search engine ad 9
sent or received-mail or IM. These were followed in popularity by keeping in touch with the
news and shopping online

1 In most EU Member States, at least nine out of 10 Internet users had sisata engine to
find information and sent or receivedmil and/or IM. Internet users in Romania were the least
likely to have used a search engine (75%), while those in Greece and Bulgaria were the least
likely to have used-enalil or IM (both 80% thelowest figure recorded).
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1

The most notable difference between the frequent andfrequent Internet users was the
increased use of the Internet for woetated purposes among the former group (70% vs. 44%
of the norfrequent users).

More men than womehad carried out each of the online activities listed in the survey. For
example, almost half of the men (48%) had transferred content from the Internet to other
devices (e.g. an MP3 player) compared to slightly more than a third of women (35%).
Respondentbelow 40 were more likely than their older counterparts to have sent or received e
mail and/or IM, to have used a search engine and to have kept up with the news online.

The more educated respondents and those living in a large city or urban area nediketydo
have carried out each of the Internelated activities.

Respondents in couple households with no children at Horgenerally being older than
respondents in most other househaldsere the least likely to use the Internet for their daily
work, to have downloaded files, to have been active on a social networking site and to have
followed an online course.

I nternet and peoplebs | ives

1

Seven out of 10 Internet users thought that it had improved their opportunity to share views with
other peple and to learn about other cultures. However, relatively speaking, they were less
likely to think that the Internet had improved their relationships with family members and
friends or their opportunity to meet new people.

Agreement with the statemerit & t the I nternet has i mproved
family members and friends ranged from 40% in Austria to 77% in Romania; disagreement with
the statement ranged from 20% in Romania to 58% in Germany.

A large majority of online users in allEMember States agreed that the Internet had improved
their capability of being informed about current issues (ranging from 79% in Sweden and the
Netherlands to 94% in Lithuania, Poland and Hungawyl that it had improvedheir
opportunity to learfrangng from54% in Franceto 94% inMalta).

Approximately twethirds of internet users in the UkKMalta and Poland&nsweed that the
Internet hadmproved their shopping habitk Lithuania and Bulgaria, on the other hand, only
three out of 10 Internet useagreed thahis was the case.

The countries with the lowest numbers of respondents using online banking were those where
respondents did not see an improvement in financial management.

In all aspects of lifei e.g. relationships with family and frids, jobs, hobbies, money
management and shoppiigthe Internet earned higher marks among men, the more highly
educated online users and those living in a large city or urban area (i.e. they agreed more often
with each of the statements).

The 2539 yearold Internet users were the most likely to see the positive effects of the Internet
on the way they shopped, managed their finances, did a job and dealt with public authorities.

Pros and cons of using the Internet

1 The survey examined the pros and consnof using the Internet. The largest group of

intervieweed almost twethirdsi thought that people who did not use the Internet missed the
opportunity of finding bargains online, such as airline tickets.
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9 Almost six out of 10 respondents (58%) thouglat theople who did not use the Internet were
less reachable for professional purposes and a similar proportion (55%) agreed that not using
the I nternet would also be a disadvantage for

1 Four out of 10 respondents thought that éhoset using the Internet knew less and were not as
well informed as others or were less open to the outside world. Slightly less than half of the
interviewees agreed that people who did not use the Internet ran the risk of becoming old
fashioned.

1 For moststatementsiboutthe potential negative impact of not using the Internet, Internet users
were the most likely to be in agreement, followed by indirect ¢ifesse who had used it via
someone else, i.e. a proxy), while those not using the Internet wdeashékely to agree.

1 Younger espondentaind thosdn the highest educational categomere more likely to agree
that people natising the Internet were less reachable for professional purposes or disadvantaged
in their career prospects.

1 Respondentén households with children (both single parent and couple households) appeared
to be more likely to agree with most of the statements aheuiotential negative impact of not
using the Internet.

Using a mobile phone

9 Nine out of 10 interviewees saidey used a maobile phone, with the remaining 10% not having
the use of such a device. Almost one in two respondents used their mobile phone several times a
day and ondifth used it at least on a daily basis.

9 The proportion of respondents who used a matfilene ranged from 79% in Romania to 99%
in Finland. Other countries where almost all respondents used a mobile phone were Sweden
(96%), Italy, Luxembourg, Ireland and Denmark (all 95%).

1 Respondents in Latvia (79%), Cyprus (74%) and Estonia (71%) wengottdikely to use their
mobile phone several times day. In most new Member States (NMS), at least six out of 10
interviewees said they used their mobile phone to a similar extent.

9 Certain sociedemographic groups were characterised by higher numbersiidhaot have a
mobile phone: women (12% vs. 10% average), the over 54olds(24%), those living alone
(20%), the leseducated (26%), rural residents (13%) and those not working (16%).

9 Similar to the findings for Internet usage, men, younger resgaadthe more educated ones,
those living in large cities or urban areas, employees and thersplbyed were the most likely
to use their mobile phone regularly.

Benefits of using a mobile phone

1 Mobile phone users were the most likely to agree thmbbile phone had helped them to keep
in touch with family and friends (84%). Threearters of mobile phone users also agreed that a
mobile phone helped them to feel more secure. Mobile phone users, however, differed as to
whether using a mobile phone hetpthem in their work: 52% agreed with the statement, while
40% disagreed.

1 In about half of the Member States virtually all mobile phone users agreed that a mobile phone

helped them to keep in contact with family and friends. Latvia (90%), Romania agdrigul
(both 88%) had the highest proportions of respondents strongly agreeing.
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1 A large majority of mobile phone users in all EU Member States linked using a mobile phone to
feeling more secure, and less than-tmed disagreed that this was the casadmg from 11%
in Portugal to 31% in the Netherlands and Slovenia).

1 The proportion of frequent mobile phone users who agreed that a mobile phone helped in their
work, to organise their free time, to be more informed and to share ideas and materialhwas eac
time almost twice as high as the proportion of-fr@guent users who agreed.

1 Although women were more likely to agree that using a mobile phone made them feel more
secure (82% vs. 71% of men), men more frequently agreed that using a mobile phone helped
them in their work (63% vs. 41% of women), to better manage their free time (56% vs. 47%)
and to be more informed (47% vs. 41%).

Pros and cons of not using a mobile phone

1 Seven out of 10 respondents agreed that people who did not use a mobile photessvere
reachable by the outside world; a slim majority (53%) agreed that people who do not have a
mobile phone missed the opportunity to have more contact with family and friends.

1 A significant number of respondents, however, recognised that not haviohile phone could
have advantages: twbirds (65%) agreed that they could save money by not buying such a
device and on the related telephone bills and half (52%) agreed that it could reduce the stress in
peopl ebs | ives.

1 The individual country views astwhether anyone not using a mobile phone missed the
opportunity to having more contact with family and friends showed great variations. The
proportion agreeing with that statement ranged from less than a third in the Netherlands (28%)
and Germany (32%) tmur-fifths in Ireland (80%), Latvia (79%) and Lithuania (78%).

1 Men were more inclined to agree with the statement that anyone not using a mobile phone was

less reachable by the outside world (74% vs. 66% of women) and that they missed the
opportunity & having more contact with family and friends (57% vs. 50% of women).
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1. Setting the scen-#imeamddocialiadiviiesens o fr e

Almost nine out of 10 citizens said they watched TV on aidaiyalmost
daily 7 basis. AlImost as frequently, ar¢je majority of citizens (78%) said
they liked to stay informed about current events.

This surveyexaminedEU c i t i zens 6 tipegpotent@lgnpacbonl€T oa bettaintaspects of

their livesi e.g. their relationships with family members andrids, their work or leisure activities.
However, peopleds lives vary depending on where
demographic group). As such, the impaend perceptions about the impaaobf, for example, using

the Internet Wi differ across countries, soedemographic groups and by Internet.Usethis chapter,

we illustrate some of the differences in EU citi

Watching TV is one of the favourite leisure activities of Europeans: almosbuire 10 EU citizens
(86%) said they watched TV on a dailyor almost dailyi basis. Just as frequently, a large majority of
citizens (78%) also liked to stay informed about events. Less thatewtieof respondents failed to
list watching TV or stayingnformed about the news among their regular leisure activities.

Eight out of 10 respondents said they met friends at least once a week (36% every day or almost every
day, and 44% at least once a week) and six out of 10 pursued their hobbies at keasiveak (32%

daily or almost daily, and 30% at least once a week). However, while virtually no respondents said
they met friends less than twice a year or never, a fifth said they pursued their hobbies just as
infrequently (3% vs. 21%, respectively).

A quarter of respondents played sports or exercised every day or almost every day, 32% did so at least
once a week. A minority said they took such exercise at least once a month (8%) or at least several
times a year (5%i) while 30% did so less than twiceyear or never.

Only a few EU citizens (6%) had a meal in a restaurant, café or pub, or went for a drink at a bar or
club, every day or almost every day. Three out of 10 respondents did so at least once a week and a
similar proportion socialised in thisanner at least once a month. Only -0@eth of the interviewees

went to the cinema, a concert or to the theatre, or watched a live sports event at least once a week. The
proportion doing so at least once a month, however, was about the same as that it ¥oera
meal/drink (30%). The proportions going out for a meal/drink or to a show or sports event less than
twice a yeali or neveri were, respectively, 15% and 32%.

EU citizensd partici paleisumnactiviligses f or

m Everyday or almost every day ® At least once a week At least once a month

Several times a year m Less than twice a year or never DK/NA

Watch TV

Keep yourself informed
(e.g. via newspapers, Internet, etc.)

Meet friends
Pursue a hobby

Sport, fitness and exercise

Have a meal in a restaurant, café or pub,

or go for a drink at a bar or club st st 16 1
Go to the cinema, a concert, theatre or other
life performance, or watch live sport events 10 S0 26 l

QL1 6m going to read out a I|ist of leisure activities. Ho
Base: all respondents
%EU27
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The previous chart showed that some leisure acswtiere more common than others (e.g. watching
TV vs. pursuing hobbies). Furthermore, participation rates for certain leisure activities and/or the
frequency of those acities differed across countriespcicdemographic groupand depended on
Internet ugi as illustrated in the following paragraphs.

Country variationsin participation rates for various leisure activities

The proportion of citizens whiiked to stay informed about eventson a dailyi or almost dailyi

basis (via e.g. newspapers and lilernet) ranged from 47% in Romania to 94% in FinlaDther
countries at the higher end of the scale were Swed®¥)(QAustria (88%)Luxembourg (87%) and

the Netherlands (86%). Slovakia and Cyprus joined Romania at the lower end of the rankimg

slim majority of respondents whiked to stay informed about events on a regular basis (53% and
55%, respectively).

A quarter of the respondents in Romania, and around one in 10 interviewees in Cyprus (15%),
Slovakia (12%), Bulgaria and Greece (bot®d) kaid that they hardly ever bothered to stay informed
about events.

Leisure activities:  stay informed (e.g. via newspapers, the Internet)
B Everyday or almost every day At least once a week
At least once a month or several times a year H Less than twice a year or never

100 -

R L L
10 13 12 15 11 14 15 17 24 o3 1 6 12
19

75 A
10
23 o3

16
50 -

94092
888786 #eslsa a3 flaols2lsil st 78Q 78R 7T5M 750 74l 720 71
68

64 62 60
25 55530 4,

QL1 6m going to read out a |ist of leisure activities. Hc
Base: all respondents
% by country; DK/NA not shown

A majority of respondents in all EU Member Stasssd theymet friends at least once a week
(ranging from 64% in Estonia to 89% in Cyprus). Furthermoespondents in Greece, Cyprus,
Bulgaria and Portugal were the most likely to meet their friends even more frequently: in these
countries between 53% and 60% of the interviewees said that they met their friends everyday or
almost every day.

In Estonia and.ithuania, on the other hand, more than a fifth of the respondents said they probably
met their friends less than once per week, but at least once a month (26% and 22%, respectively). In
Malta and Romania, around one in 10 said they met friends lesswitanat year or never (16% and

11%, respectively).
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Leisure activities:  m eeting friends

m Everyday or almost every day At least once a week At least once a month
Several times a year M Less than twice a year or never
100
R L P b b bbb e k] | Bl
- ® 9 9 1479 13 15 13 120 15 13 15 15 8
16 20 17 15 18 b
20 22
15 45 20 26

75 1
31 40 28 27

QL1 6m going to read out a |ist of leisure activities. Hc
Base: all respondents
% by country; DK/NA not shown

More than thregjuarters of the Dutch and Germans pursued a hobby at least once a week (43% daily
or almost daily, and 33%87% at least once a week). Slightly less, but stdle than seven out of 10
Finns, Austrians, Luxembourgers, Irish and Slovenes pursued their hobbies just as frequently.

In sharp contrast, only 14% of Romanian respondents pursued a hobby daily or almost daily, and a
similar proportion (13%) did so atdst once a week. Half of the Romanians answered that they
practiced such activities less than twice a year or never. Other countries where it was less common to
pursue hobbieé on a regular basiswere Bulgaria (39% at least once a week vs. 39% lesdhas

a year or never), Cyprus (43% vs. 41%), Hungary (49% vs. 30%) and Greece (51% vs. 37%).

Leisure activities:  pursuing a hobby

m Everyday or almost every day At least once a week At least once a month
Several times a year M Less than twice a year or never DK/NA
100 - 4

CLUELELLE L

77 9 '8 16 ° E
™ N E g 10 g 16 g . & 19
37 a3 8 7 8 16
i 23

30 26 p9

QLI 6m going to read out a |ist of leisure activities. Hc
Base: all respondents
% by country

Differences across socidemographic groups

Participation rates for the three abewentioned leisure and social activitiésstaying informed,
meeting friends and pursuing hobbiesalso differed across soetemographic groups. We saw
differences, for example, when comparing the sexes or when looking at different age groups.

Gender

Although all respondents participating instsurvey liked to stay informestbout events at least once a
week, men were slightly more likely to say they did tmsaodailyi or almost dailyi basis (80% vs.
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75%). Women, however, slightly more frequently said that they tried Bodt least weekl(14% vs.
12%).

Men were also more likely to meet their friends or pursue their hobbies. Four out of 10 men met
friends everyday or almost every day and-thied pursued their hobbies just as frequently compared

to, respectively, 32% and 31% of womem Me other hand, women were more likely to meet their
friends at least once a month (15% vs. 12%) and that they pursued their hobbies less than twice a year
or never (24% vs. 17%).

Age

Eight out of 10 respondents under the age of 40 liked to stagmatbabout current events on an
almost daily basis compared to slightly more than tiopesrters of the older ones. However, while the
40-54 yearolds were more likely to answer that they stayed inamiron a weekly basis (15% vs.%21

of the over 54 yeaolds), the latter more frequently said they did so only a few times a year or never
(9% vs. 5% of the 464 yearolds).

The oldest respondents were the most likely to answer that they met friends infrequently: 16% said
they did so at least once a monthp & few times a year and 7% less than twice a year or never (the
figures for the 1824 yearolds were 3%, 1% and 1%, respectively). Theb25yearolds were more

likely to meet friends at least once a week (49% of th@2§earolds and 51% of the 494 yearolds

vs. 43% of the over 54 yealds), and the 124 yearolds were the most likely to meet their friends
every day or almost every day (68% vs. 28% of the over 540fdg).

Fourout of 10 of the youngest respondents pursued their hobbies oly & daialmost dailyi basis,
and onethird did so at least once a week. Although a smaller proportion of t5d 3garolds did
this on a daily basis (27% of the-29 yearolds and 28% of the 484 yearolds), they were as likely
to answer that they pswed their hobbies at least once a w@&lk4 of the 2539 yearolds and 32% of
the 4054 yearolds). Finally, similar to the 154 yearolds, 37% of the over 54 yealds pursued a
hobby on a daily basis. However, a significant number of the oldest resgerdid this less than
twice a year or never (26% vs. 13% of theZbyearolds).

For more details, see annex taldesthrough 7b

Differencesin participation rates for various leisure activities by Internet use

In this last section, we show thdtetparticipation rates fothe leisure activitiedisted in the survey
were higher for Internet users than for those not using the IrfteFimetexample, more than eighit
of 10 Internet userg85%) liked to stay informedabout eventsma dailyi or aimost dailyi basis
compared to slightly more than six out of 10 interviewees who did not use the Internet.

Similarly, four out of 10 Internet userset friendsevery day, oralmostevery day, aninethird
pursued their hobbies just as frequently coregap, respectively29% and30% of those not using
the online facility Additionally, the latterwere more likely to meet their friends pursue their
hobbiesless than twice a year or ne\86 vs. 1%for meeting friends and 34% vs. 15% for pursuing
hotbies)

The only exception was watching televisiointerviewees who did not use the Internet watched TV
slightly more frequently than those using it: nine out of 10 of the former watchesh B\Vdailyi or
almost dailyi basis compared to 85% of thettar.

2 The differences irparticipation rates for leisure activitidsetween Internet users and Agers remained even after
controlling for the effect of age on Internet use.
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Differences in participation rates for various leisure activities by Internet use

Internet users Non-users

Watch TV

Stay informed
(e.g. via newspapers, Internet)

o
16 Hl
A
50
]
55

Meet friends

Pursue a hobby 9 -3
e
.

Sport, fitness and exercise 5

2

Have a meal in a restaurant, café or pub,
or go for a drink at a bar or club

Go to the cinema, a concert, theatre or
other life performance, or watch live
sport events

14

B Everyday or almost every day ® At least once a week At least once a month
= Several times a year M Less than twice a year or never DK/NA
Q1.1 6m going to read out a |ist of |eisure activities. H
Base: all respondents

%EU27
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A. The Internet

2. Internet usage across the EU27

Two-thirds of the surveyed citizens had used the Internet at least a few times in
the | ast three mont hissurfingithd Irfternet@lmast nr egul ar
once a day (21%) or several times a day (31%).

The country rankings showed that respondents in the eastern and southern EU
Member States were | ess |likely to be Inter
northern and central regions.

Using a search enginte find information and sendingraails or instant
messages (IM) were the two most common online activities: 94% of Internet users
used a search engine an@% sent or received-mail or IM.

The most notable difference between the frequent anéreguent Internet users
was the increased use of the Internet for weillted purposes among the former
group (70% vs. 44% of the ndrequent users).

2.1 Using the Internet i for personal purposes

Two-thirds of the surveyed EU citizens had used the Intdongbersonal usé whether at home, at

work or somewhere eldeat least a few times in the last three months. Half of the interviewees were
fi regul airsurfing the Istérnet almost once a day (21%) or several times a day (31%). An
additional 13% hadised the Internet at least once a week for personal purposes in the past three
months, while only a minority said they had used it once a month (2%) or less (1%).

One in seven said they never, or almost never, used the Internet (for personal purpbseppét
three months, and orsixth said they did not have access to the Internet.

Frequency of personal Internetuse inthe pastthree
months

Several times a day 31

About once a day 21
i 68%

At least once a week 13 Internet
R users
At least once a month 2

Less than once a month 1

Almost never / never 14

No access to the Internet 18

DK/NA | 0

Q4. In the last 3 months, how often have you used the Internet i whether at home,
at work, or somewhere else i for your personal use?

Base: all respondents

%EU27

Individual country differences in the frequency of Internet use

The proportion of citizens who had used the Internet for personal puripodes past three months
ranged from 41% in Romania to 91% in Denmark. Other countries at the lower end of the scale were
Bulgaria, Greece and PortugalWwhere approximately half of the respondents had used the Internet.
Other countries at the higher eofdthe ranking were Sweden, the Netherlands, Luxembourg, Finland,
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and the UKi where at least eight out of 10 interviewees had used the Internet at least a few times in
the past three months

The country rankings showed that respondents in the eastéreocathern EU Member States were

l ess |ikely to be Internet users than those in
gap was smaller if the comparison was only between the frequent users of the Internet in the various
regions.

Although six out of 10 Danes and slightly more than four out of 10 respondents in France, the
Netherlands and Sweden had used the Internet several times a day in the past three months, in all other
northern and central European Member States, just between fmue and one in three had used the
Internet this frequently. In comparison, in almost all of the eastern and southern European countries at
least a quarter of the respondents had used the Internet several times a day: from 25% in Slovakia to
40% in Slovera. The proportion of frequent Internet users was the lowest in Greece (18%), Romania
(21%), Lithuania (23%) and Bulgaria (24%).

Frequency of personal Internet use in the past three months

100 7 91 Internet users m Used the Internet several times a day

85 g2
81 80 80
76 75
75 | 787171 70 69 69 g8 6

3 63 60 59 59

56 55 55

50 1

25 4

=)
T

LT
IT
SK
cy
PT
EL
BG
RO

—
=

DK
SE
NL
LU
F
UK
IE
EE
BE
FR
DE
AT
Ccz
PL
SI
[ever]
ES
LV

Q4. In the last 3 months, how often have you used the Internet i whether at home, at work, or somewhere else i for your personal use?
Base: all respondents
dnternetusersd Ysedthe InternetGe ver al ti neboua oay@ataldagd onatel @aweelbddes sa tmoant hdn cre
% by country

Individual country differences in Internet access

As shown earlier, Greece, Portugal, Bulgama Romania had the lowest proportion of citizens who

had used the Internet in the past three months. The following chart shows that three out of 10 Greek
respondents had access to the Internet but had never, or almost never, used it, while justalmgif as m
respondents (17%) had no access. In the other three countries, however, more than a third of the
respondents had no Internet access, while between 13% and 22% had access but never used the
Internet.

% The findings in terms of the proportion of adults who regularlylike Internet (i.e. at least once a week) were similar to

the results obtainediBur ost at 6s fACommunity survey on | CT wusage in hou
known that Internet use has increased gradually in the past years andréns survey did measure a higher level of regular

Internet use among EU27 citizens. The country rankings in terms of Internet use were, however, similar for the two surveys.

(For more details, sehttp://epp.eurostat.ec.europa.eu/cache/ITY_OFFPUERYRSD7-023/EN/KSQA-07-023-EN.PDR
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Internetn  on -users : No access vs. No use

100 ~
W Never or alsmost never used the Internet No access to the Internet

75 A
59
50 49 48

50 | 44 44 44
41 41 40
37 17 37 37

18 4 20 18 2 32 31 31 29 29 29

27 27 54 o4

25 | 24 59 23 20 24 18 13 s 15 14 15 20 20 19 18 15
2 32 o 2 '8 20 19 15 10 9 13 9 g o 8

ol 13 14 17812 174 164 13 14 o [ 1414 147 s N 00 14 127§ 0] 20 o
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Q4. In the last 3 months, how often have you used the Internet i whether at home, at work, or somewhere else i for your personaluse  ?
Base: all respondents
% by country

Sociedemographicconsiderations

Men, younger respondents, the more educated ones, those living in large cities or urban areas,
employees and the salfnployed were the most likely to have used the Internet regulafty

personal purposes in the past three months. Wave the largest differences when comparing the
proportion of respondents in the various groups who had used the Isievast| times a day

1 almost four out of 10 men (37%) had used the Internet this frequently compared to a quarter of
women

1 half of the B-24 yearolds used the Internet this often, compared to 13% of the over 54 year
olds

1 only 7% of respondents with the lowest level of education used the Internet several times a
day compared to 41% of the most higlelgucated respondents

9 almostfour out of 10 respondents in large cities and -timied in other urban areas were
frequent Internet users compared to a quarter of rural residents

91 while slightly more than four out of 18elf-employedrespondent&nd employees used the
Internet this frequently, #s than one in four manual workers and-mamking respondents
did so (24% and 22%, respectively).

Women, older respondents, the less educated ones, those living in rural areas, manual workers,
respondents in couple households with no children at homtheoother hand, more frequently said

that they had not or only very seldoni used the Internet for personal reasons in the past three
months or that they had no access. For example, while almost none ofathe/éér olds had not used

the Internet (2% this proportion increased to 24% of the over 54 ydds. Furthermore, only 3% of

the former had no Internet access compared to 38% of the latter.

For more details, see annex table 10b.

2.2 Using the Internet I indirectly via someone else (by proxy)

Three out of 10 of those respondents who had not used the Internet themselves had done so via
someone else (e.g. a friend or a colleague). The country results showed that almost half of the French,
Irish and British respondents who had not directly ubedinternet had asked someone else to get
information i or purchase something online or send an-mail on their behalf. This was in
comparison to less than eeixth of the Bulgarian (10%), Portuguese (15%), Polish (16%), Lithuanian
(16%) and Spanish spondents in that category (17%). The country ranking for indirect Internet use
reinforces the earlier observation that Internetiufse personal reasons, direct or indireavas lower

in the eastern and southern European countries than in the nentidecentral European ones.
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Indirect Internet use: non-users who asked someone else to go online on their behalf

100 4

75 A

s0 | 47 47 46

333 33 3131 30 30 30 29 29 27 27 4 26

22 22
25 | 19 17 16 16 15
10

Q8. In the past year, have you asked someone else (a friend, a colleague, a neighbour, some in your family)
to send an email for you, get information from the Internet or make an online purchase?
Base: who did not use the Internet in the last 3 months or have n o access to the Internet
%0 Yes O bysduntrwn

Among the respondents who had not used the Internet themselves in the past three months or who had
no access to the Internet, women, thes40yearolds, those in couple households with one oreno
children at home, the more educated respondents, those still in education, those living in large cities or
urban areas, the safmployed and employees had most often asked songsméo do this in their

stead. For example, the most higlelyucated Ilternet norusers were twice as likely as the least
educated ones to have asked a friend, a neighbour etc. to go online on their behalf (42% vs. 19%).

For more details, see annex table 34b.

2.3 Using the Internet i for a range of activities

Internet sers access the Internet for many reasons: sending and receiviailj esing a search
engine to find information, shopping, banking, playing and downloading games, music and software,
keeping up with news and listening to the radio or watching televisienthe Internet.

Using a search engine to find information and sendintaids or instant messages (IM) were the two
most common activities carried out online: 94% of Internet users used a search engiié ardtDr
received email or IM. These weréollowed in popularity by reading, listening or watching the news
(76%) and shopping online (60%).

A slim majority of users (56%) had used the Internet for their daily work. One in two Internet users
had used Internet banking and 45% had completedemcekectronic forms to public administrations.

For each of the following Internet activities,

1 played or downloaded games, images, films, music or software (49%),
9 transferred content from the Int@t to other devices, e.g. MpByer or game console (42%),
1 uploaded photos, videos or other files to a website for others to see/share (41%).

Although emailing and IM were popular ways of communicating online, onlytorlei r d of t he
Internet userbad created a profile on a social networking site (e.g. Facebook or MySpace) and/or sent
messages via such a sit®ne reason could be that whilemail and IM are primarily used to
communicate with friends and ¢ehgues, people often make névormal connections viasocial
networking sites.

Finally, one in three Internet users (35%) had already followed an online course or used the Internet
for educational purposes.
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EU citizensd Internet skills: Interne
Using a search engine to look for information ] 94
Sending / receiving e-mail or instant messages | 93
Reading, listening or watching the news on the Internet | 76
Buying products and/or services through the Internet | 60
Using the Internet for my daily work | 56
Internet Banking | 51
Playing or downloading games, images, films, music or i 49
software

Filling out and sending forms electronically to the public i
administrations

Transferring content from the Internet to other devices i
(mp3, game consol eég

Uploading photos, videos or other files to a website where i a1
others can see

45

42

Doing an online course or using the internet with the
purpose of learning

Creating a profile or sending a message in a social |
networking website

35

32

Q5. Which of the following Internet -related activities have you already carried out?
Base:who used the Internetin the last 3 months
% O0YesOEWRown,

Differences in online activates by frequency of Intexnuse

Unsurprisingly, respondents who had used the Internet several time$ &odgersonal purposdsin

the past three months (i.e. the frequent Internet users) had been involved in more online activities than
those who had used the Internet legxjfiently. The proportion of frequent Internet users who had
carried out each of the 12 listed Internefated activities was higher than the proportion of the less
frequent Internet users who had done this.

The online activities of the frequent and l&sgjuent Internet users followed the same general pattern,
withemai |l ing [/ HAinstant messagingod and searching
for both groups. The relative popularity of each of the other activities was also the satheetfoo t

groups: from following the news via the Internet to creating a profile on a social networking website.

The most notable difference between the frequent andraqonent Internet users was the increased
use of the Internet for wortelated purposeamong the former group (70% vs. 44% of the-non
frequent users). The second largest differeénde relative termsi was found in the popularity of
social networking sites: while only a quarter of the -freguent Internet users had created a profile
on, and/or sent messages via such a #itis increased to 42% for the frequent Internet users.

page19



Flash EB N° 24171 Information society as seen by EU citizens Analytical report

Internet skills by frequency of Internet use

Used the Internet several times a day mUsed the Internet less frequently
. L - 98
Sending / receiving e-mail or instant messages a8
) . ) . 97
Using a search engine to look for information 92

Reading, listening or watching the news on the internet
Buying products and/or services through the internet
Using the internet for my daily work

Internet Banking

Playing or downloading games, images, films, music or
software

Filling and sending forms electronically to the public
administrations

Transferring content from the internet to other devices
(mp3, game consol e

Upload photos, videos or other files to a website where
others can see

Doing an online course or using the internet with the 43

purpose of learning 28
Creating a profile or sending a message in a social 42
networking website 24
Q5. Which of the following Internet -related activities have you already carried out?

Base: who used the Internet in the last 3 months
% O0YesoEWAown,

Individual country differences in online activities

Online communication and information gathering have become increasingly impiortaveryday
life. In most EU Member States, at least nine out of 10 Internet users had used a search engine to find
information and sent or receiveehil and/or IM. Internet users in Romania were the least likely to

have used a search engine (75%)jlevthose in Greece and Bulgaria were the least likely to have
used email or IM (both 80% the lowest figure recorded).

Using a search engine to look for information

100,97 97 96 96 96 96 95 95 95 94 94 94 94 94 93 93 93 92 g o1 91 g9 gs
88 87 g4 o,

75
75 A

50 -

25 4

Q5. Which of the following Internet -related activities have you already carried out?
Base:who used the Internet in the last 3 months
%0 Yes o Bbylaunty
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Sending/ receiving e-mail or instant messages
100 196 95 95 95 95 95 94 94 94 94 94 93 93 93 92 92 92 91 91 91 91 90 90

4 82 g1 go go

75 A
50 A

25 4
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Q5. Which of the following Internet -related activities have you already carried out?

Base:who used the Internetin the last 3 months
%0 Yes O bylauntp

Following the news online was most popular with Latvians, SlovendeniBas and Hungariaris

where nine out of 10 Internet users had read, listened or watched the news over the Internet. In Ireland
and the Netherlands, on the other hand, less than six out of 10 Internet users had carried out this online
activity (53% and 3%, respectively). Nevertheless, in a large majority of the EU Member States at
least threegquarters of Internet users had read, listened or watched the news over the Internet.

Reading, listening or watch ing the news on theInternet
100 -
90 89 89 89
86 86
8 85 84 51 81 81 80 80 80 79 17 76

75 A

50 1

25 4

= w = ¢ W J = = N X (%] w ~ x - w Y > 4
3"7|.|.|§':'-'-Qwan:_<,:<)¢/)3uJ'jmEg%u.munggozE
w
Q5. Which of the following Internet -related activities have you already carried out?

Base:who used the Internet in the last 3 months
%0 Yes O bylauntp

Threequarters of Slovene users (78%) had usieel Internet for their daily work, followed by
approximately twethirds of Internet users in Cyprus (66%), Sweden (64%), Portugal and Denmark
(both 63%). In Ireland, Finland, Lithuania and Hungary, on the other hand, slightly less than half of
the Internéusers had used it in this way.

Using the internet for daily work
100 -

78
75 A

66 64 63 63 62 g1

58 57 57 57 56 55 55 55 55 55 55 54 54 54 52 52

50 - 48 48 47 47

25 4

Q5. Which of the following Internet -related activities have you already carried out?
Base:who used the Internet in the last 3 months
%0 Yes o bylauntrp
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In comparison with othepnline activities the individual country results fasnline shopping and
banking and for completing and sending electronic forms to public administratiensedthe

greatest variation (for those who had used the Internet):

1 respondents in the UK were three times more likely than those in Bulgaria, Romania and

Greece to have bought products and/or services online (78% v=2@%%

1 the latter were also five timdsss likely than the Finnish and Estonian respondents to have

used Internet banking (13%% vs. 68%88%), and

1 French and Danish respondents were almost four times more likely than Romanians to

complete and send electronic forms to public authorities {63% vs. 16%).

Buying products and/or services through the Internet
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50 1 40 39
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Online banking
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Filling out and sending electronic forms to public administrations
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75 A
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Q5. Which of the following Internet -related activities have you already carried out?
Base:who used the Internet in the last 3 months
%0 Yes o bytaummp

Although Internet users in Bulgaria, Romania and Greece appeared at the lower end of the distribution

Afent-ertain|
relatedo activities, i . e. playing, downl oadi
music or photos. On the other hand, German, Swedish and Finnish users consistently scored lower

on most of the abovmentioned online activities, they were above average me

than average for such activities.

ng,

Seven out of 10 Internet users in Poland, Bulgaria and Greece had played or downloaded games,
images, music or software compared to approximately four out of 10 in Germany, Ireland and the UK.
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Furthermore, while almost six out of 10 Bulgarian and Gregérihet users had transferred content

from the Internet to other devices, only @hed of the Germans and Finns had done so. Finally, only
three out of 10 Internet users in Sweden, Germany and Finland had uploaded photos, videos or other
files to a webde for others to see/share compared to a slim majority of the Internet users in Bulgaria
and Romania. Internet users in Latvia and Poland were, however, the most likely to have carried out
this online activity (66% and 59%, respectively).

Playing or download ing games, images, films, music or software
100 4

75171 71 70 45 66 66 65 64 6o
59
56 55 55 53 52 51 49 49

48 47 47 46 45

50 4
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Transferr ing content from the Internet to other devices (e.g. mp3, game console)
100 4

75 A

58 57 gg 54 55 5

0 | 47 46 46 46 46 45 44 44 43 43 42 4 4 20

25 A

Uploading photos, videos or other files to a website for others to see
100 4

45 45 43 42 22

Q5. Which of the following Internet -related activities have you already carried out?
Base:who used the Internet in the last 3 months
%0 Yes O bytauntrp

The proportion of Internet users who had followed an online course or used the Internet for
educational purposes ranged from 24% in Bulgaria to 55% in Lithuania. This online activity was also
rather popular i Finland i with half of the respondents using the Internet in that way. The
Netherlands, Italy and Spain, on the other hand, joined Bulgaria at the lower end of tlievaitale

less than three out of 10 respondents who feéldwed an online course or ed the Internet for
educational purposes.
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Following an online course or used the internet with the purpose of learning
100 4

75 4

55 50
50 4

44 43 42 g1
40 39 37 37 37 37 36 36 35 34 33 31 31 31 31 30 30 30 29
27 26 o4

25 4

Q5. Which of the following Internet -related activities have you already carried out?
Base:who used the Internet in the last 3 months
%0 Yes o bywaumrp

In Poland, a slim majority of 52% the highest EU27 figuré had been or was currently active on a
social networking site. However, less than half of the Internet users in alk aitiler 26 Member

States had created a profile on such a site or used one to send messages: from 17% in Slovenia to 48%
in Portugal and Latvia.

Creating a profile or sending a message in a social networking website
100 1~

75 1

52
s0 | 48 48 45 g

39 39 38
38 38 37 36 36 33 33 33 33 33 32 32 29 57 96
25 24 24 23

25 4 17

Q5. Which of the following Internet -related activities have you already carried out?
Base:who used the Internetin the last 3 months
%0 Yes o Bbyrauntp

The following chart shows, for each of the EU27 Member States, the averagernoimbnline
activities of the ones listed in the survey (12 in total) that Internet users had carried out. Internet users
in Denmark, Poland and Latvia had conducted, on average, the largest number of online activities: 7.6

of the 12 listed activities. Roanians and Bulgarians, on the other hand, had the narrowest range of
activities: an average of less than six of the 12 listed in the survey (5.6 and 5.9, respectively).

Average number of  online activities
10 q

76 76 7.6
8 73 73 7.2
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Q5. Which of the following Internet -related activities have you already carried out?
Base: who used the Internet in the last 3 months
by country
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Sociedemographic considerations
Gender

More men han women had carried out each of the online activities listed in the survey. For example,
almost half of the men (48%) had transferred content from the Internet to other devices (e.g. an MP3
player) compared to slightly more than a third of women (35%@§ differences between men and
women in the number of Internet users who had sent or receivadl end/or IM, used a search
engine to find information or who were active on a social networking site were minor.

Age

Respondents below 40 were more likdign their older counterparts to have sent or receivedie

and/or IM, to have used a search engine and to have kept up with news online. For example, 96% of
the 1524 yearolds and 95% of the 239 yearolds had sent or receivedngil or IM comparedd

90% of the 4664 yearolds and 88% of the over 54 yealds.

The younger the respondents, the more likely they were to have played, downloaded, transferred or
uploaded specific files, such as films, music or photos, to have been active on a sociklimgpiie

and to have followed an online course. For example, while-tjueeters of the 124 yearolds had

played or downloaded games, images, films, music or software, this proportion decreased to 26% of
the over 54 yeaolds.

The 2554 yearolds, o the other hand, were the ones to have most frequieatlght something
online, filled out or sent an electronic form to public administrations, used online banking or used the
Internet for their daily work. For examplel% of the 2539 yearolds and 60%f the 4054 yearolds

had bought products and/or services over the Internet compared to 55% of2#heyddrolds and

49% of the over 54 yeanlds.

Educational attainment

The proportion of the more educated respondents who had carried out eacHistethinternet

related activities was higher than the proportion of the Jedistated ones. For example, eight out of

10 respondents in the highest educational category had read, listened or watched the news on the
Internet compared to six out of 10 resdents in the lowest educational category.

Place of residence

Respondents living in a large city or urban area were more likely to have carried out each of the
Internetrelated activities. For example, 44% of respondents in large cities and 43% ointlodiser

urban areas had uploaded photos, videos or other files to a website, so that others could see /share the
files, compared to 36% of rural residents. However, the differences by place of residence in the
proportions of respondents who had sentegeived email and IM, searched for information online,
followed a course or bought something online were small.

Occupation

Manual workers were the least likely to have sent or receiradikkand/or IM, to have used a search
engine and to have creategmfile on a social networking website. For example, 89% of the manual
workers had used a search engine to look for information compared t0®¥6f respondents in the
other occupation categories.

The selfemployed and employees had most frequembiyght something online, filled out or sent an
electronic form to public administrations, used online banking or used the Internet for their daily work.
For example, six out of 10 employees and -satpbloyed respondentsad ugd online banking
compared to 4% of the manual workers and 40% of ranrking respondents.
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The selfemployed were, however, the least likely to have played, downloaded, transferred or
uploaded specific files, such as films, music or photos, or to have read, listened or watched the news
online. For example, 72% of the seimployed had read, listened or watched news on the Internet
compared to 78% of employees and 76% of the manual workers.

Household composition

Respondents in couple households with no children at fiogemerally beinglder than respondents

in most other householdswere the least likely to use the Internet for their daily work, to have played,
downloaded, transferred or uploaded specific files, to have been active on a social networking site and
to have followed an dime course. For example, 28% of respondents in couple households with no
children at home had followed an online course or used the Internet for educational purposes
compared to 35987% in all other types of households.

Respondents in couple householdtheut children, on the other hand, tended to have more frequently
bought something online, filled out or sent an electronic form to public administrations or used online
banking. For example/0% of respondents in this type of household had bought psodunct/or
services over the Internet compared to 60% of respondents in single parent households or 61% in
couple households with children at home.

For mae details, see annex table 11b
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3. Has the I nternet I mproved EU ci't

Eighty-six percenbf Internet users agreed that it had improved their
capability of being informed about current issues (86%) and their
opportunity to learn (72%).

Seven out of 10 thought that it had improved their opportunity to share views
with other people and to leambout other cultures. They were less likely to
think that the Internet had improved their relationships with family and
friends or their opportunity to meet new people.

The 2539 yearold Internet users were the most likely to see the positive
effects othe Internet in the way they shopped, managed their finances, did a
job and dealt with public authorities.

In Chapter 1, we saw that thrgaarters of EU citizens tried to keep themselves regularly informed by
reading newspapers or surfing the Interet.even larger proportion of Internet users in the EU27
agreed that the Internet had improvibeir capability of being informed about current issues
(86%) andheir opportunity to learn (72%). One in two responderggonglyagreed with the former
statenent, and a smaller proportion (about a third, 36%) did about the latter.

Seven out of 10 Internet users thought that it had impréweid opportunity to share views with

other peopleand to learn more about other cultures (28%6nglyagreed and 39%ather agreed, i.e.
to an extent). However, relatively speaking, they were less likely to thinkthlatnternet had
improvedtheir relationships with family members and friends or their opportunity to meet new

people Nonetheless, 56% agreed with the forratement (26%trongly agreed and 30%ather

agree(, and 43% agreed with the latter (28%onglyagreed and 23%atheragreedl

Has the I nternet improvedeé?

m Strongly agree Rather agree Rather disagree  ® Strongly disagree DK/NA

7E1

14 11 K]

Your capability to be informed about current issues

Your opportunity to learn
Your opportunity to share views/access culture
The way you get healthrelated information

The way you perform your job

Your relationships with family members and
friends

The way you pursue your hobbies
The way you manage your finances

The way you shop

The way you deal with public authorities

Your opportunity to meet new people

Q6. Based on your personal experience, to what extent do you agree with the following
statements about the Internet: do you strongly agree, rather agree, rather disagree or
strongly disagree that the Internet has improved:
Base: who used the Internetin the last 3 months
%EU27

A significant number of Internet users agreed that the Internet had changed the way &msciic
things; for example, the way they:

91 find and receive healtfelated information (64% agreed),
1 perform their job (59%),
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manage their finances (49%),

pursue their hobbies (48%),

shop for goods and services (47%), and
deal with public authoritiest4%).

= =4 -8 =9

Focusing on the proportion of those wétoonglyagreed with the propositions, we found that Internet
users were slightly more likely sironglyagree with statements about their job (31%), their ability to
get healthrelated information (28%) antheir finances (24%) than with those about their hobbies
(20%), their shopping behaviour (19%) and, finally, dealing with the public authorities (15%).

Differences in opinions between the frequent and lissquent Internet users

The following chart shas that the proportion of respondents using the Internet most frequently (i.e.
several times a day for personal purposes) who agreed with each of the statements about how the
Internet has improved their lives was significantly higher than the proportidheofess frequent
Internet users who agreed with those statements.

The largest differences in agreement were found for the statements that the Internet had improved the
way interviewees performed their job (71% of the most frequent Internet usersf30e less
frequent users), the way they shopped for goods and services (58% vs. 40%) and the way they
managed their finances (57% vs. 41%). We saw the smallest differences in the improvements in the
way that Internet users got heaftiiated informatia (70% vs. 60%), were informed about current
issues (92% vs. 80%) and had opportunities to learn (79% vs. 67%).

Note: respondents who used the Internet more frequently also used the facility for more reasons than
the less frequent userse.g. online shagping or banking; more of the former group, therefore, were
better placed to see an improvement in several aspects of their Bvgstheir shopping habits or the

way they managed their financiebecause of the Internet.

Frequent vs. non -frequent Internet users: The Internet has improved...
Frequentinternet users ~ m Non-frequent internet users

Your capability to be informed about current issues 92

Your opportunity to learn

Your opportunity to share views/access culture

The way you perform your job

The way you get healthrelated information

Your relationships with family members and friends
The way you shop
The way you manage your finances
The way you pursue your hobbies

The way you deal with public authorities

Your opportunity to meet new people

Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet:
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:
Base: who used the Internet in the last 3 months
%0Strongly agreedo andEUWRat
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Individual country results

A large majority of online users in all EU Member States agreed that the Internet helpdd them
better informed about current issues(ranging from 79% in Sweden and the Netherlands to 94% in
Lithuania, Poland and Hungaryin only three countries did orsxth of the Internet users disagree:
Sweden (19%), the Netherlands (18%) and Germany (17%).

Seven out of 10 Greek Internet users, and-ttials of the Hungarian, Romanian, Bulgarian and
Latvian onesstronglyagreed thathe Internet had improved their ability to be informed about current
issues Internet users in France, though, were more than twice less liketyotmglyagree (33%). In
only five other countries did less than half of the Internet usteosgly agreewith this statement:
Belgium (38%), Denmark (42%), Spain (47%), Slovakia (47%) and Sweden (49%).

The Internet has improved your capability to be informed about current issues

| Strongly agree Rather agree Rather disagree m Strongly disagree DK/NA
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Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet:
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:
Base:who used the Internet in the last 3 months
% by country

More than nine out of 10 Maltese and Portuguese Internet users agreed that the Internet had improved
their opportunity to lear n (94% and 93%, respectively). Furthermore, almost six out of 10 users in
these countriestronglyagreed with this statement (57% and 58%, respectively). Although the overall
level of agreement was slightly lower in Ireland (87%), Greece (83%) and Rof8a%&, an equally

large number of participants, who had used the Intesteingly agreed that their opportunities to

learn had improved.

Internet users in France and Luxembourg were the least likely to agree that the Internet had improved
their learnng opportunities. In France, only slightly more than-targh of the userstronglyagreed

(13%) and 41%ather agreed; the corresponding proportions for Luxembourg were 23% and 36%.
Furthermore, approximately a quarter of French and Luxembourgish ewemsrather disagreed

with this statement and almost a fifttrongly disagreed18% and 17%, respectivelyflowever, the
Austrian Internet users most frequently expressed strong disagreement (24%).
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The Internet has improved your opportunity to learn

m Strongly agree Rather agree Rather disagree m Strongly disagree DK/NA
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Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet:
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:
Base:who used the Internet in the last 3 months
% by country

The Portuguese Internetsers were the most likely to agree that the Internet had imprivedd
opportunity to share views and have access to other cultur¢s5%stronglyagreed and 37%ather
agreed). Spain, Hungary, Poland, Romania and Bulgaria joined Portugal at the higbkthenscale

T with approximately eight out of 10 online users who agreed with this proposition. Compared to
Portugal, the proportion of online users wdtonglyagreed that their opportunity to share views had
improved was similar in Roman{®4%), butwas lower in Hungary (43%), Spain (37%) and Poland
(36%).

In the Netherlands (53%), Germany (54%), Cyprus (56%) and Austria (57%), less than six out of 10
Internet users agreed that using it had improved their opportunity to share views and havibaccess
other cultures. However, while three out of 10 Austrian usemngly agreed with this proposition,

only half as many Germans (15%) and a quarter of Cypriots and Dutch did so.

The total level of disagreement was the highest in Germany (28%r disagreed and 18%trongly
disagreed). It was, nevertheless, the Austrians (once agsgée chart above) and the Swedish who
most frequenthstronglydisagreed (both 25%).

The Internet has improved your opportunity to share views / access culture
| Strongly agree Rather agree Rather disagree m Strongly disagree DK/NA
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Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet:
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:
Base:who used the Internet in the last 3 months
% by country

A

Agreement with the statement that the Internetitips oved respondentsd relatio
and friends ranged from 40% in Austria to 77% in Romania; disagreement with the statement ranged
from 20% in Romania to 58% in Germany.
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Respondents in Romania, Hungary and Portugal were not only among thdikelgsto see the
benefits of | earning about other peoplebds Vviews
closer to home. In these countries, 57%, 50% and 42%, respectively, of Internastas®lyagreed

that the Internet had improveldeir relationships with family and friends.

In Slovenia, Germany and France, on the other hand, less thasixtin®f respondentstrongly

agreed with this statement. However, while only 16% of the French Internetstregrgly disagreed

that the Intemet had improved their relationships with family members and friends, almost twice as
many (or more) Slovenes and Germans did so (29% and 35%, respectively). The proportion of Internet
users whostrongly disagreed was, nevertheless, the highest in Swetl¥)( Austria (39%) and
Greece (8%).

The Internet has improved your relationships with family members and friends
m Strongly agree Rather agree Rather disagree W Strongly disagree DK/NA
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Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet:
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:
Base:who used the Internet in the last 3 months
% by country

More than half of the Internet users in the eastern European countries and Portugal (ranging from 53%
in Slovenia to 74% in Latvia) agreed that the Internetiimdoved their opportunities to meet new

people Furthermore, in most of these countries (except for Slovenia and the Czech Republic), more
than onethird strongly agreed with this statement: from 33% in Estonia, Lithuania and Slovakia to
46% in Romania. In Slovenia and the Cz&dxdpublic, respectively, two and three out of 10 Internet
usersstronglyagreed.

In all other EU Member States, less than half of the Internet users agreed that it had improved their
opportunities to meet new people, and just a quarter ostiessylyagreed that this was the case.

The Austrian and German Internet users were not only the most likely to disagree that the Internet had
improved their relationships with family members and friends, but also that it had improved their
opportunities to meetaw people (70% and 68%, respectively, disagreed). Other countries where more
than twethirds of Internet users disagreed with this statement were Italy, France and Luxembourg (all
67%), Finland (60%) and Belgium (58%). In Austria, Italy and Sweden, alnadfsbf the Internet
usersstronglydisagreed (51%, 49% and 48%, respectively).
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The Internet has improved your opportunity to meet new people

m Strongly agree Rather agree Rather disagree W Strongly disagree DK/NA
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Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet:
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:
Base:who used the Internet in the last 3 months
% by country

The proportion of Internet users who agreed that the Internet had impghe/ady they found and
received healthrelated information ranged fom a slim majority in Poland, Austria and Sweden (all
52%) to more than fotfifths in Hungary and Malta (84% and 83%, respectively).

Focusing on the likelihood of choosing one of the more extreme answer categorgeo(iglyagree

or disagree), itvas noted that not more than four out of 10 respondents in almost all Member States
strongly agreed and, similarly, not more than esieth strongly disagreed. The most notable
exceptions were Romania with 55% of Internet users whstrongly agreed thathte Internet had
improved the way in which they got heattflated informatin, and Swedeii with onethird who
stronglydisagreed.

The Internet has improved the way you get health-related information

m Strongly agree Rather agree Rather disagree W Strongly disagree DK/NA
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Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet:
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:
Base:who used the Internet in the last 3 months
% by country

Threequarters of Internet users in Portugal (77%), Cyprus and Greece (both 75%) agrebd that
Internet had improvethe way they performed their job; and approximately half of thestrongly

agreed. Other countries at the higher end of the scale were Slovenia and Spain (in both countries 34%
stronglyagreed and 38%ather agreed). In the Nethiands and Finland, on the other hand, only 45%

and 51%respectively, agreed with this statement and just a gusrterglyagreed

Furthermore, the level of agreement in all eastern and southern European countries was higher than the

EU27 average (ramgg from 60% in Hungary to 77% in Portugal), but all central European countries
scored lower than the EU27 average (ranging from 45% in the Netherlands to 58% in Ireland). Finland
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was found at the lower end of the scale (51% agresek above), whereas iheighbours, Denmark
and Sweden, scored slightly above average (64% and 62%, respectively, agreed).

The Internet has improved the way you perform your job

| Strongly agree Rather agree Rather disagree W Strongly disagree DK/NA
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Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet:
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:
Base:who used the Internet in the last 3 months
% by country

Internet users in the UK and Denmark were the most likely to have made online purchases of products
or services(see sedbn 2.3) and they were among the most liable to answer that the Internet had
improvedthe way they did their shopping (68% and 60%, respectively). However, 37% of the
British Internet userstronglyagreed compared to only ofiith of Danish users. In Mta and Poland,
approximately three out of 10 Internet ussirenglyagreed and a similar proportioather agreed.

In Lithuania and Bulgaria, on the other hand, only three out of 10 Internet users agreed that the
Internet had improved their shopping habh note that in both of these countries only a quarter of
Internet users had bought product or services online. Furthermore, while in Lithuania the relative
majority of Internet usersather disagreed that such an improvement had occurred @véagly
disagreed vs. 35%ather disagreed), in Bulgaria the relative majoriyrongly disagreed (43%
strongly disagreed vs. 19%ather disagreed). The proportion whatrongly disagreed with this
statement was similarly high in Austria (44%), Italy (41%), GreewkeSweden (both 40%).

The Internet has improved the way you shop

m Strongly agree Rather agree Rather disagree W Strongly disagree DK/NA
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Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet:
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:
Base:who used the Internet in the last 3 months
% by country

Agreement that the Internet had improvibg way respondentspursued their hobbieswas the
highest in Lithuania (76%), followed by Malta (64%), Portugal (61%), Poland (60%), Ireland and
Slovakia (both69%). Furthermore, of these five Member States, Lithuania had the highest proportion
of Internet users whstronglyagreed (36%) and Slovakia the lowest (20%). The Romanians, however,
were the most likely tetronglyagree with the statement (38%).
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In Chaper 1, we saw that Germans, Finns, Austrians and Luxembourgers were among the most likely
to pursue their hobbies at least once a week. Internet users in these cowamdes Francé were,
however, the most prone to disagree that it had improveddfiensvhich they pursued their hobbies:

64% of German online users disagreed with the proposition, as did 60% of the Austrians, 58% of the
French and 54% of Finns and Luxembourgers. Furthermore, the German (37%) and Austrian Internet
users (36%), togethavith the Swedish (38%), were the most likelystoonglydisagree.

The Internet has improved the way of you pursue your hobbies
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Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet:
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:
Base:who used the Internetin the last 3 months
% by country

On the subject of he | nt er net 6s | mpah@ltyto namagettheiefinancestipondent
country results differed from those for the previous statds. The Finnish Internet users stood out

from the pack: twdhirds stronglyagreed, and an additional ofith rather agreed, that the Internet

had improved the way they managed their finances. Other countries with a high level of agreement
were Estora (74%), the Netherlands (72%) and Denmark (67%): these were the countries with the

most experience of Internet banking.

The countries where Internet users were among the least likely to have used online banking, on the
other hand, were found at the twott of the distribution. The Greek and Bulgarian Internet users were
the least likely to agrek only three out of 10 said the Internet had improved their ability to manage
their finances; they were followed by online users in Romania (35%), Italy and iuibgéh 36%).
Furthermore, online users in Italy (43%), Bulgaria (41%), Greece (41%) and Romania (39%) were the
most likely tostronglydisagree.

The Internet has improved the way you manage your finances

m Strongly agree Rather agree Rather disagree W Strongly disagree DK/NA
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Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet:
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:
Base:who used the Internet in the last 3 months
% by country
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The proportion of Internet users who agreed that it had imprtwedvay they dealt with public
authorities ranged from 33% in Germany to 63% in Estonia and Malta, and the proportion who
stronglyagreed ranged from 9% in Germany to 31% in Estonia. Other countries at the higher end of
the scale were Denmark (19%trongly agreedand 43% rather agreed) and Sweden (268trongly
agreedand 35%rather agreed), while Bulgaria joined Germany at the lower end of the scale (17%
stronglyagreedand 17%rather agreed). Finally, more than a third of the Italians (36%), Bulgarians
(35%) and Poke (34%)strongly disagreed that the Internet had improved the way they dealt with
public authorities.

People dealing with public authorities must complete several forms. In Chapter 2, we saw that in some
countries, e.g. France, Internet users were sggmitfly more likely to fill out and send such forms to

the authorities electronically, while in others, e.g. Romania, only a minority had done so. However,

when asked if the Internet had improved the way they communicated with public authorities, the

Frenchand the Romanians were just as likely to agree that the Internet had improved the situation;
furthermore, while a quarter of the Romaniatrenglyagreed, only ongéenth of the French did so.

The Internet has improved the way you deal with public authorities
m Strongly agree Rather agree Rather disagree W Strongly disagree DK/NA
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Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet:
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:
Base: who used the Internet in the last 3 months
% by country

Sociedemographic consideratits

Gender, place of residence and educational attainment

In all aspects of lifd e.g. relationships with family and friends, jobs, hobbies, money management

and shopping the Internet earned higher marks among men, the more fédulyated users and

those living in a large city or urban area (i.e. they agreed more often with each of the statements). For
example, online users in the highest educational category were twice as likely to agree that the Internet

had improved the way they performed their jobmpared with those in the lowest educational

category (70% vs. 35%). Likewise, half of the Internet users in large (5@8%) and other urban

areas (5%) agreed that the Internet had helped them pursue their hobbies, while just 44% of rural
residents wee of t hat opinion. We saw an exception tc
healthrelated information: women were slightly more likely to agree that the Internet had improved

the situation (66% vs. 63% of men).

Age

The 2539 yearold Interné user s were the most | ikely to see t
they shopped, managed their finances, did their jobs and dealt with public authorities. For example,
51% of the 2839 yearolds agreed that the Internet had improved the way tealt with mublic

authorities compared to % of the 4054 yearolds, 39% of the 124 yearolds and 38% of the over

54 yearolds.
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The younger online users were more likely to agree that the Internet had helped them to pursue their
hobbies, stay infored about current issues and learn about variopics (e.g. 5% of 1524 year

olds agreed that the Internet had improved the way they pursued their hobbies vs. 45% of the over 54
yearolds). They were also more liable to see an improvement in theioredatps with friends and

family, and in their opportunities to meet new people and share their views with othe@/¥e.of

the 1524 yearolds agreed that the Internet had improved their relationships with friends and family
vs. 55% of the over 54 yeanlds).

Finally, improved access to healtblated information was less likely to beted by the over 54 year
olds: 586 said the Internet has improved the way they get healthcare information v6984%f the
15-54 yearolds.

Occupation

For shopping/money management, working and dealing with public authorities, thersployed

and employees were more likely to see improvements because of the Internet. For example, 56% of
the selfemployed and 54% of employees agreed that the Internet had imphevwedy they managed

their finances compared to 42% of the manual workers and those not working.

However, for hobbies, making new contacts, and for relationships with family members and friends,
the manual workers and those not working reported the nos#tiye effects. For example, 60% of
nonworking respondents and 57% of manual workers thought their relationships with family
members and friends had improved because of the Internet compared to 53% of the employees and
48% of the selemployed.

Finally, the manual workers were less likely than those in other occupations to agree that the Internet
had improved the way they received and found heealdted information, the way they learnt about
various topics and their ability to stay informed about curigsues. For example, 62% of manual
workers agreed with the statement about the improved educational opportunities compared to 71%
76% in the other occupational groups. However, it was theeagdfoyed online users who were the
least likely to agree thahe Internet had improved their ability to share views and have accettset
cultures (64% vs. 69981% of the other occupational groups).

Household composition

Internet users in couple households without children were the most likely to see tive pifscts of

the Internet on the way they shopped, managed their finances and dealt with the public authorities. For
example, 55% of the Internet users in this type of household agreed that the Internet had improved the
way they managed their financesngpared to an EU average of 48%.

In all other aspects of lifé e.g. relationships with family and friends, jobs, hobhighe Internet

earned the lowest marks among online users in couple households with no children at home, while
Internet users in haue hol ds <c¢l assified as fAothero were the
however, was the influence of the Internet on opportunities to meet new peplhis case, the

Internet users in single parent households were more likely to &ligdetly less than a quarter of

online users in couple households with no children at home agreed that the Internet had improved their
opportunity to meet new people compared to 54% ¢
single parent households.

For nore details, see annex tables 12b through 22b
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4. The pros and cons of not using the Internet

Two-thirds of interviewees thought that people who did not use the
Internet missed online bargains, such as airline tickets.

Almost six out of 10 respondents ¥pB8thought that people who did not
use the Internet were less reachable for professional purposes and a
similar proportion (55%) agreed that not using the Internet would be a

di sadvantage for peopleds career pr os

The survey examined the pros anch€@fnot usingthe Internet. The largest group of interviewées
almost twethirdsi thoughtthat people who did not use the Internet missed the opportunity of finding
online bargains, such as airline tickets (3d%6nglyagreedcand 34%rather agreed).

Almost six out of 10 respondents (58%) thought that people who did not use the Internet were less
reachable for professional purposes and a similar proportion (55%) agreed that it would also be a
di sadvantage for peopl e d e staementsearquarer af theirdecviesees F o r
stronglyagreed25% and 24%, respectively).

Respondents were, however, more likelyst® a negative impact from not using the Inteiméhe
abovementioned economic and werklated domains than they wera f&ituations that were more
related to being Ain toucho wi todroutaodDaesgposdentsor | d,
thought that those not using the Internet were not as well informed as otherst(@6&byagreecand

24% rather agreed), othat they were less open to the outside world (B8%ngly agreedand 23%

rather agreed). Slightly less than half of the interviewees agreed that people who did not use the
Internet ran the risk of becoming efashioned (19%tronglyagreedand 28%rather agreed).

Although 58% of the interviewees agreed that people who did not use the Internet had more time for
themselves, family and friends, 41% agreed that they were missing the opportunity of having greater
contact with family and family. Almost thremut of 10 respondents (28%j)rongly agreed with the
former statement and oséxth (17%) with thdatter.

A majority of the interviewees agreed that people who did not use the Internet took fewer risks since:

9 they did not run the risk of online fraud3® agreed), and
9 other people could not find out their personal information (56% agreed).

Three out of 10 responderggonglyagreed with the former statement and a quarter withatiter.

Furthermore, half of the respondents also agreed that not usninternet meant avoiding the
frustration of dealing with complicated technologies (1€%6nglyagreed and 30%ather agreed).

page 37



Flash EB N° 24171 Information society as seen by EU citizens Analytical report

People who do not use the Internet...

| Strongly agree Rather agree Rather disagree  ® Strongly disagree DK/NA
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Q7.To what extent do you agree or disagree tha
Base: all respondents
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Are less open to the outside world

Take less risk because they don't get exposed to the
risk of online fraud

Have more time for themselves, family and friends

Take less risk because they don't run the risk of other
people finding out information about them

Avoid the frustration of dealing with complicated
technologies

Differences in opinions between the direct and indirect Internet users and the users
Thefollowing chart lists the pros and consmaft using the Internetnd compares the opinions of the:

91 Internet users (those who used it for personal purposes in the past three months)
9 indirect Internet users (those who had used it via someone elsgriosya
1 nonusers (those who never, or almost never, used the Internet, or had no access).

For most statements, Internet users were the most likely to be in agreement, followed by indirect ones,
while those not using the Internet were the least likelpdree. For example, thrgaarters of the
Internet users agreed that those not using the Internet missed the opportunity of finding online
bargains compared to 62% of the indirect Internet users and only 39% of those who had no access.

Indirect Interné users were as likely as the Internet ofees defined abovdp agree that those not

using the Internet avoided the frustration of dealing with complex technologies (bothBidg)vere

even more likely to agree that not using the Internet reducedsiseaf being exposed to online fraud

(69% vs. 63%) and of other people finding out personal information (61% vs. 57%). Those who had
not used the Internet were, nevertheless, again the least likely to agree (41%, 58% and 53%,
respectively).

Finally, seve out of 10 indirect users agreed that those not using the Internet had more time for

themselves, family and friends, compared to only 56% of the Internet users and 60% of those who did
not use the Internet.
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People who do not use the Internet...

Internet users Indirect users m Non-users

Miss the opportunity of finding good bargains online (including 74

airline tickets and trips) 62
. 64
Are less reachable for professional purposes 54
44
i . 59
Are at a disadvantage in their career prospects 54
40
52
Risk becoming old-fashioned 43
32
46
Miss the opportunity of greater contact with friends and family 37
44
Know less and are not as well informed as other people 39
34
42
Are less open to the outside world 34
Take less risk because they don't get exposed to the risk of 63 69
online fraud
58
. . . 56
Have more time for themselves, family and friends 70
60
Take less risk because they don't run the risk of other people 5761
finding out information about them

Avoid the frustration of dealing with complicated technologies

Q7.To what extent do you agree or disagree that
Base: all respondents
%0Strongly agreeo andEU@Rat h

Individual country differences

When looking at the individual country results for opinions about the advantages and disadvantages of
using the Internet, we can make three types of comparisons:

9 a comparison of the overall level of agreement for all respondentss amyostries: i.e. how
did the general attitude towards using the Internet differ by country?

9 a comparison of the opinions of users across countries, and a similar comparison-for non
users: in which countries were Internet users (orusBTs) the most oedst likely to agree
with statements about using the Internet?

9 a comparison of the opinions of users and-users at a national level: are Internet users in all
countries more likely than the narsers in their country to agree with the statements?
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The individual country results for the statement that people who do not use the Imteéssethe
opportunity of finding online bargains showed that eight out of 10 ciéims in the UK (82%), Ireland
(81%), Denmark and Sweden (both 80%) agreed with this stasnmote that these countries were

the most popular for online shopping (see section 2.3). Nevertheless, in all other céuektept
Slovakiai at least half of the interviewees agreed with this statement. In Slovakia, only 40% agreed
that anyone natising the Internet missed online bargains.

The second and third charts show that the proportionntarnet userswho agreed with this
proposition ranged from 55% in Slovakia and the Netherlands to 86% in the UK, and the proportion of
nonusersranged fom 22% in Slovakia to 70% in Ireland. In all countries, Internet users were more
likely to agree than those not usitige facility wereand the country rankings were relatively stable
(i.e. similar countries were at the top and bottom of the ranking$g: Wos logic applies to charts in

this chapter.

Finall vy, it was noted that respondents in Romani
knowo response, and this was al siaghistcdnbe egpdaimer f or
by the fact these countries had the highest number of citizens without access to the Internet.

People who do not use the Internetmiss the opportunity of finding good bargains online

m Strongly agree Rather agree Rather disagree m Strongly disagree DK/NA
100 ~
ﬁﬁﬂeé 13 12 12 112 9 ﬁ 12 14 = B
9 9 11@175655.. llﬂ'l..27. .I
75 A 14 13 12 12 14 13 19

12 117 13 19
34 32 a5

9

100 -

86 g4 84 83 Internet users
81 80
77 75 76 78 75 76
75 | 74 72 7472 69 68 72 69 68 71 68 71
59 2 55 55
50 4
25
ol —
L > 0 - ~ 5 = N X
%”—Jéwﬁoﬁmgui5”’3':dn.”d'5:3§%§802m
L
100
mNon-users

Q7.To what extent do you agree or disagree tha
Base: all respondents
Chart 1: % per country; Chart2&3: %0 St rongly agreed andbyocoBuryt hel
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In almost all Member States, at least half of the respondents agreed that not using thentetenhet
beingless reachable for professional purpose$rom 53% in Cyprus and France to 70% in Ireland.
In three Member States Denmark, the Netherlands and Romanialightly less than half of the
respondents agreed that this was the case (49%, 47% %ndespectively).

Furthermore, at least a third of the Irish (38%), Greek (36%), British, Hungarian and Austrian
respondents (all 33%gtrongly agreed that by not using the Internet people were less reachable for
professional purposes. Although Romaniasveharacterised by the lowest level of agreement (i.e. the
sum of thestrongly agree andather agree responses), the proportion of Romanians sttomgly
agreed was higher than the EU27 average (28% vs. 25%).

In all countriesi except Denmark and theetherlandsi between 55% and 72% dfiternet users

agreed that those not using the Internet were less reachable for professional purposes. In Denmark and
the Netherlands, on the other hand, only one in two Internet users agreed with this proposition.
Furthermore, the Dutchespondents who did not use the Interwete also the least likely to agree

(32%), followed by the Estonians and the Belgians (both 37%). The difference in agreement between
users and nensers was the largest in Estonia (67% vs. 37%).

People who do not use the Internetare less reachable for professional purposes

m Strongly agree Rather agree Rather disagree m Strongly disagree DK/NA
100 ~ 7
é. . 9 13 16 14 15 11 15 13 11 13 13 11 11 9
z
.2 aol .1H EoppEcpfa” HIIII22
17 14 17 15 1
12 18 45 17 15 16 18 19 138 22 23
13 20 21
32 10 20 5
50 - 34 33 30 28 20
40 38 33 36 35 34 33 31 33 31 33 32

35 L 136 27 3o 133 |27 17

25 4

100 -

Internet users
72 72 72 7172
7542 70 66 65 66 66 g4 'O 67 69 g5 gq 69 o4 s 5 86 g o | s s
55
49 50
50 4
25 4
N = W = 0 X - >
egoaagawm;gtwug:mmwgguogggg
w
100 4
m Non-users

32 37

Q7.To what extent do you agree or disagree tha
Base:all respondents
Chart 1: % per country; Chart2&3: %0 St rongl y agreeo andbyooBunt hei
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The Irish were also the most likely to agree that those not using the Internedisasheantaged in

their career prospects(33% strongly agreed and 34%ather agreed). Although the Danes were
among the least likely to agree that anyone not using the Internet was less reachable for professional
purposes, they were among the most likely to agree thausens would be disadvantaged in their
career prospects (278tronglyagreed and 40%ather agreed).

The Romanians, Dutch and French, on the other hand, wereifaumze agairi at the bottom of the

di stribution; |l ess than half of these countri est¢
disadvantage to career prospects. Onlghsly more than ongenth of the French and Belgians
stronglyagreed (11% and 14%, respectively), although almost twice as many Dutch and Romanians
stronglyagreed (18% and 23%, respectively).

Both thelnternet usersandnonusersin the Netherlands (45%nd 27%, respectively) were the least

likely to agree that, by not using the Internet, people were disadvantaged in their careers. Internet users
in Slovakia and Portugal, on the other hand, were the most likely to agree with this statement (both
74%) 71 but in these countries less than half of the respondents who did not use the Internet agreed
(42% and 47%, respectively). The Danish and Irish-users were the ones who most frequently
agreed with the statement (61% and 60%, respectivaly}hese countes the difference in opinions
between Internet users and nosers was the smallest.

People who do not use the Internetare at a disadvantage in their career prospects
m Strongly agree Rather agree Rather disagree m Strongly disagree DK/NA

100 -
10 10 13 13 13 13 10 11 14 9 11 9 11 14

11
lﬂ..nm|nﬁlﬁn|l-ﬁ|l l| %IIH
7 17 16 14 18 18 18 20 13 19 21 18 19 26 24 59 I

] 16 20
50134 49 34 34 3

27 2
2 34 3 35 |81 & 34 35 26 32 31 29 26 25

25 4
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