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Introduction  

 

Background 

 

The beginning of the 21
st
 century has been characterised by a rapid growth of Information and 

Communication Technologies (ICT) that have improved the ways in which information ï of all kinds 

ï can be stored, revised and communicated.  

 

Many observers have emphasised the benefits and importance of ICT in todayôs society and see such 

technologies as a new basis for social inclusion and social capital. The Internet, for example, in 

addition to improving peopleôs access to information, provides a new means of interpersonal 

communication, as it can: 

 

¶ increase informal networks by providing an additional medium for communication with 

friends and relatives (e.g. e-mail), 

¶ create new informal contacts through, for example, discussion forums and social networking 

websites, 

¶ enable people who may have difficulties in taking part in face-to-face conversations (e.g. 

because of a disability) to increase their participation.  

 

The impact of the internet on the development of social relations is more controversial. There are 

similarities with watching TV, as people tend to sit in front of a screen and engage in solitary activities 

such as browsing for information or playing online games. Some observers think that the steady 

expansion of ICT might be a threat, leading to new forms of exclusion and a decline in face-to-face 

contacts.  

 

This survey (Flash Eurobarometer 241: Information society as seen by EU citizens) was conducted in 

order to examine EU citizensô perceptions about the positive or negative impacts of ICT on their lives 

ï the way they socialise, shop, work, learn and participate in leisure activities.  

 

The fieldwork was carried out between 26 and 30 September 2008. Over 27,000 randomly selected 

citizens aged 15 and over were interviewed in the 27 EU Member States.  

 

A mixed-mode methodology 

 
Most Flash Eurobarometer surveys cover the 27 EU Member States. Although these surveys 

predominately use fixed-line telephone interviews, use is also made of mobile phones and face-to-face 

interviews as appropriate. This methodology ensured that the reported results are representative of the 
EU27 population (for citizens above 15 years-of-age). 

 

The implicit assumption inherent in fixed-line telephone surveys is that their sampling frame can 
provide a reasonable coverage of the target population, i.e. in the case of this survey, the EU27 adult 

population. However, with mobile telephones replacing fixed-line telephones in certain societal 

segments in several of the EU Member States, fixed-line telephone surveys can no longer reach a 
significant part of the Unionôs population (i.e. there would be a non-coverage bias). According to the 

Special Eurobarometer 239 ñE-communications household survey ï 2007ò
1
, within the EU, the 

percentage of mobile phone-only households is the highest in the Czech Republic (64%) and Finland 

(61%). However, in some Member States, the figure is below 10%, e.g. the Netherlands (9%), 
Luxembourg (5%), Sweden and Malta (both 3%). 

 

The other half of the story is the number of households that have access to a fixed-line telephone ï i.e. 
the coverage rate of a traditional fixed-line telephone survey. The same source (Special Eurobarometer 

239), for the EU27 Member States, shows that while almost all households in Sweden, Malta and 

                                                   
1 See: http://ec.europa.eu/public_opinion/archives/ebs/ebs_293_full_en.pdf  
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Luxembourg have a fixed-line telephone, that is only true for one in three households in the Czech 

Republic and Lithuania and around four out of 10 households in Portugal, Finland and Hungary. 
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Coverage rates of a ótraditionalô fixed telephone survey
(i.e. who we reach?)

 
Since the subject of this survey (Flash 241) was closely linked to mobile phone usage ï for example, 

measuring perceptions about the possible positive effects of using such a phone ï the potential 

problem of non-coverage bias of not including mobile phone users in the sample frame was worthy of 
extra attention.  

 

In most of the countries where mobile phone users could not ï or could not easily ï be reached via 

fixed-line telephones, a mixed-mode methodology ensured that these individuals were contacted by 
face-to-face (F2F) interviews or by including mobile phones in our sampling frame. For this survey, 

there were some mobile phone interviews in Portugal, Finland, Austria and Italy, and some F2F 

interviews in the Czech Republic, Lithuania, Hungary, Slovakia, Latvia, Romania, Estonia, Bulgaria 
and Poland.  

 

Regarding the questions that asked about mobile phone use in this survey, the way that interviewees 

were reached (i.e. fixed-line telephone, mobile phone or face-to-face) had no significant impact ï after 

controlling for socio-demographic characteristics ï on the responses.  

 

 
 



Flash EB No 241 ï Information society as seen by EU citizens  Analytical report  

 

 page 6 

Main findings  

 

Setting the scene  

 

¶ This survey examined EU citizensô perceptions about the potential impact of ICT on certain 

aspects of their lives ï e.g. their relationships with family members and friends, their work or 

leisure activities. 

 

¶ As an initial step, we examined EU citizensô current activities: almost nine out of 10 citizens 

said they watched TV on a daily ï or almost daily ï basis. Almost as frequently, a large 

majority of citizens (78%) said they liked to stay informed about current events.  

 

¶ Although all respondents liked to stay informed about events at least once a week, men were 

slightly more likely to say they did this on a daily ï or almost daily ï basis (80% vs. 75%). Age 

played a part, eight out of 10 respondents under the age of 40 liked to stay informed about 

current events on an almost daily basis compared to around three-quarters of the older ones. 

 

¶ The participation rates for various leisure activities were higher for Internet users than for those 

not using the Internet ï these differences remained after controlling for the effect of age on 

Internet use. For example, four out of 10 Internet users met friends every day, or almost every 

day, and one-third pursued their hobbies just as frequently compared to, respectively, 29% and 

30% of those not using the online facility.  

 

Frequency of using the Internet 

 

¶ Two-thirds of the surveyed citizens had used the Internet for personal use at least a few times in 

the last three months. Half of the interviewees were ñregular usersò ï surfing the Internet almost 

once a day (21%) or several times a day (31%). 

 

¶ The country rankings showed that respondents in the eastern and southern EU Member States 

were less likely to be Internet users than those in the Unionôs northern and central regions.  

However, this gap was smaller if the comparison was only between the frequent users of the 

Internet in the various regions. 

 

¶ The proportion of citizens who had used the Internet ranged from 41% in Romania to 91% in 

Denmark. Sweden, the Netherlands, Luxembourg, Finland, and the UK were other countries 

where at least eight out of 10 interviewees had used the Internet this frequently. 

 

¶ Men, younger respondents, the more educated ones, those living in large cities or urban areas, 

employees and the self-employed were the most likely to have used the Internet regularly in the 

past three months. 

 

Internet activities 

 

¶ Using a search engine to find information and sending e-mails or instant messages (IM) were 

the two most common online activities: 94% of Internet users used a search engine and 93% 

sent or received e-mail or IM. These were followed in popularity by keeping in touch with the 

news and shopping online 

 

¶ In most EU Member States, at least nine out of 10 Internet users had used a search engine to 

find information and sent or received e-mail and/or IM. Internet users in Romania were the least 

likely to have used a search engine (75%), while those in Greece and Bulgaria were the least 

likely to have used e-mail or IM (both 80% ï the lowest figure recorded). 
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¶ The most notable difference between the frequent and non-frequent Internet users was the 

increased use of the Internet for work-related purposes among the former group (70% vs. 44% 

of the non-frequent users). 

 

¶ More men than women had carried out each of the online activities listed in the survey. For 

example, almost half of the men (48%) had transferred content from the Internet to other 

devices (e.g. an MP3 player) compared to slightly more than a third of women (35%). 

Respondents below 40 were more likely than their older counterparts to have sent or received e-

mail and/or IM, to have used a search engine and to have kept up with the news online. 

 

¶ The more educated respondents and those living in a large city or urban area were more likely to 

have carried out each of the Internet-related activities.  

 

¶ Respondents in couple households with no children at home ï generally being older than 

respondents in most other households ï were the least likely to use the Internet for their daily 

work, to have downloaded files, to have been active on a social networking site and to have 

followed an online course. 

 

Internet and peopleôs lives 

 

¶ Seven out of 10 Internet users thought that it had improved their opportunity to share views with 

other people and to learn about other cultures. However, relatively speaking, they were less 

likely to think that the Internet had improved their relationships with family members and 

friends or their opportunity to meet new people. 

 

¶ Agreement with the statement that the Internet has improved respondentsô relationships with 

family members and friends ranged from 40% in Austria to 77% in Romania; disagreement with 

the statement ranged from 20% in Romania to 58% in Germany.  

 

¶ A large majority of online users in all EU Member States agreed that the Internet had improved 

their capability of being informed about current issues (ranging from 79% in Sweden and the 

Netherlands to 94% in Lithuania, Poland and Hungary) and that it had improved their 

opportunity to learn (ranging from 54% in France to 94% in Malta).  

 

¶ Approximately two-thirds of internet users in the UK, Malta and Poland answered that the 

Internet had improved their shopping habits. In Lithuania and Bulgaria, on the other hand, only 

three out of 10 Internet users agreed that this was the case. 

 

¶ The countries with the lowest numbers of respondents using online banking were those where 

respondents did not see an improvement in financial management.  

 

¶ In all aspects of life ï e.g. relationships with family and friends, jobs, hobbies, money 

management and shopping ï the Internet earned higher marks among men, the more highly-

educated online users and those living in a large city or urban area (i.e. they agreed more often 

with each of the statements). 

 

¶ The 25-39 year-old Internet users were the most likely to see the positive effects of the Internet 

on the way they shopped, managed their finances, did a job and dealt with public authorities. 

 

Pros and cons of using the Internet 

 

¶ The survey examined the pros and cons of not using the Internet. The largest group of 

interviewees ï almost two-thirds ï thought that people who did not use the Internet missed the 

opportunity of finding bargains online, such as airline tickets. 
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¶ Almost six out of 10 respondents (58%) thought that people who did not use the Internet were 

less reachable for professional purposes and a similar proportion (55%) agreed that not using 

the Internet would also be a disadvantage for peopleôs career prospects. 

 

¶ Four out of 10 respondents thought that those not using the Internet knew less and were not as 

well informed as others or were less open to the outside world. Slightly less than half of the 

interviewees agreed that people who did not use the Internet ran the risk of becoming old-

fashioned. 

 

¶ For most statements about the potential negative impact of not using the Internet, Internet users 

were the most likely to be in agreement, followed by indirect ones (those who had used it via 

someone else, i.e. a proxy), while those not using the Internet were the least likely to agree.  

 

¶ Younger respondents and those in the highest educational category were more likely to agree 

that people not using the Internet were less reachable for professional purposes or disadvantaged 

in their career prospects. 

 

¶ Respondents in households with children (both single parent and couple households) appeared 

to be more likely to agree with most of the statements about the potential negative impact of not 
using the Internet.  

 

Using a mobile phone 

 

¶ Nine out of 10 interviewees said they used a mobile phone, with the remaining 10% not having 

the use of such a device. Almost one in two respondents used their mobile phone several times a 

day and one-fifth used it at least on a daily basis. 

 

¶ The proportion of respondents who used a mobile phone ranged from 79% in Romania to 99% 

in Finland. Other countries where almost all respondents used a mobile phone were Sweden 

(96%), Italy, Luxembourg, Ireland and Denmark (all 95%). 

 

¶ Respondents in Latvia (79%), Cyprus (74%) and Estonia (71%) were the most likely to use their 

mobile phone several times day. In most new Member States (NMS), at least six out of 10 

interviewees said they used their mobile phone to a similar extent. 

 

¶ Certain socio-demographic groups were characterised by higher numbers who did not have a 

mobile phone:  women (12% vs. 10% average), the over 54 year-olds (24%), those living alone 

(20%), the less-educated (26%), rural residents (13%) and those not working (16%). 

 

¶ Similar to the findings for Internet usage, men, younger respondents, the more educated ones, 

those living in large cities or urban areas, employees and the self-employed were the most likely 

to use their mobile phone regularly. 

 

Benefits of using a mobile phone 

 

¶ Mobile phone users were the most likely to agree that a mobile phone had helped them to keep 

in touch with family and friends (84%). Three-quarters of mobile phone users also agreed that a 

mobile phone helped them to feel more secure. Mobile phone users, however, differed as to 

whether using a mobile phone helped them in their work: 52% agreed with the statement, while 

40% disagreed. 

 

¶ In about half of the Member States virtually all mobile phone users agreed that a mobile phone 

helped them to keep in contact with family and friends. Latvia (90%), Romania and Bulgaria 

(both 88%) had the highest proportions of respondents strongly agreeing.  
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¶ A large majority of mobile phone users in all EU Member States linked using a mobile phone to 

feeling more secure, and less than one-third disagreed that this was the case (ranging from 11% 

in Portugal to 31% in the Netherlands and Slovenia). 

 

¶ The proportion of frequent mobile phone users who agreed that a mobile phone helped in their 

work, to organise their free time, to be more informed and to share ideas and material was each 

time almost twice as high as the proportion of non-frequent users who agreed. 

 

¶ Although women were more likely to agree that using a mobile phone made them feel more 

secure (82% vs. 71% of men), men more frequently agreed that using a mobile phone helped 

them in their work (63% vs. 41% of women), to better manage their free time (56% vs. 47%) 

and to be more informed (47% vs. 41%). 

 

Pros and cons of not using a mobile phone 

 

¶ Seven out of 10 respondents agreed that people who did not use a mobile phone were less 

reachable by the outside world; a slim majority (53%) agreed that people who do not have a 

mobile phone missed the opportunity to have more contact with family and friends. 

 

¶ A significant number of respondents, however, recognised that not having a mobile phone could 

have advantages: two-thirds (65%) agreed that they could save money by not buying such a 

device and on the related telephone bills and half (52%) agreed that it could reduce the stress in 

peopleôs lives. 

 

¶ The individual country views as to whether anyone not using a mobile phone missed the 

opportunity to having more contact with family and friends showed great variations. The 

proportion agreeing with that statement ranged from less than a third in the Netherlands (28%) 

and Germany (32%) to four-fifths in Ireland (80%), Latvia (79%) and Lithuania (78%).  

 

¶ Men were more inclined to agree with the statement that anyone not using a mobile phone was 

less reachable by the outside world (74% vs. 66% of women) and that they missed the 

opportunity of having more contact with family and friends (57% vs. 50% of women). 
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1. Setting the scene: EU citizensô free-time and social activities  

Almost nine out of 10 citizens said they watched TV on a daily ï or almost 

daily ï basis. Almost as frequently, a large majority of citizens (78%) said 

they liked to stay informed about current events. 

 

 

This survey examined EU citizensô perceptions about the potential impact of ICT on certain aspects of 

their lives ï e.g. their relationships with family members and friends, their work or leisure activities. 

However, peopleôs lives vary depending on where they live and on their societal segment (or socio-

demographic group). As such, the impact ï and perceptions about the impact ï of, for example, using 

the Internet will  differ across countries, socio-demographic groups and by Internet use. In this chapter, 

we illustrate some of the differences in EU citizensô social and leisure activities. 

 

Watching TV is one of the favourite leisure activities of Europeans: almost nine out of 10 EU citizens 

(86%) said they watched TV on a daily ï or almost daily ï basis. Just as frequently, a large majority of 

citizens (78%) also liked to stay informed about events. Less than one-tenth of respondents failed to 

list watching TV or staying informed about the news among their regular leisure activities.  

 

Eight out of 10 respondents said they met friends at least once a week (36% every day or almost every 

day, and 44% at least once a week) and six out of 10 pursued their hobbies at least once a week (32% 

daily or almost daily, and 30% at least once a week). However, while virtually no respondents said 

they met friends less than twice a year or never, a fifth said they pursued their hobbies just as 

infrequently (3% vs. 21%, respectively).  

 

A quarter of respondents played sports or exercised every day or almost every day, 32% did so at least 

once a week. A minority said they took such exercise at least once a month (8%) or at least several 

times a year (5%) ï while 30% did so less than twice a year or never.  

 

Only a few EU citizens (6%) had a meal in a restaurant, café or pub, or went for a drink at a bar or 

club, every day or almost every day. Three out of 10 respondents did so at least once a week and a 

similar proportion socialised in this manner at least once a month. Only one-tenth of the interviewees 

went to the cinema, a concert or to the theatre, or watched a live sports event at least once a week. The 

proportion doing so at least once a month, however, was about the same as that who went out for a 

meal/drink (30%). The proportions going out for a meal/drink or to a show or sports event less than 

twice a year ï or never ï were, respectively, 15% and 32%. 

EU citizensô participation rates for various leisure activities

Q1. Iôm going to read out a list of leisure activities. How often would you say that you do the following?
Base:  all respondents
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Everyday or almost every day At least once a week At least once a month

Several times a year Less than twice a year or never DK/NA
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The previous chart showed that some leisure activities were more common than others (e.g. watching 

TV vs. pursuing hobbies). Furthermore, participation rates for certain leisure activities and/or the 

frequency of those activities differed across countries, socio-demographic groups and depended on 

Internet use ï as illustrated in the following paragraphs. 

 

Country variations in participation rates for various leisure activities 

 

The proportion of citizens who liked to stay informed about events on a daily ï or almost daily ï 

basis (via e.g. newspapers and the Internet) ranged from 47% in Romania to 94% in Finland. Other 

countries at the higher end of the scale were Sweden (92%), Austria (88%), Luxembourg (87%) and 

the Netherlands (86%). Slovakia and Cyprus joined Romania at the lower end of the ranking ï with a 

slim majority of respondents who liked to stay informed about events on a regular basis (53% and 

55%, respectively).  

 

A quarter of the respondents in Romania, and around one in 10 interviewees in Cyprus (15%), 

Slovakia (12%), Bulgaria and Greece (both 11%) said that they hardly ever bothered to stay informed 

about events. 

Q1. Iôm going to read out a list of leisure activities. How often would you say that you do the following?
Base: all respondents

% by country; DK/NA not shown

Leisure activities: stay informed (e.g. via newspapers, the Internet)

94 92 88 87 86 85 84 83 82 82 81 81 78 78 75 75 74 72 71 68 67 65 64 62 60 55 53 47

5 5 8 10 7 11 11 12 12 11 10 13
13 12 15 11 14 15 17 24 23

19 24 28
21

23 23

16

2 3 2 5 3 3 2 3 5 6 3 6 8 5
7 8 10

4 4 3
11 4 3

11 15 12
25

1
2 2 2

1 1 2 3 2 2 2 2
3 2 4

4 4 3
8 3 7

5
6 6

6 6 12

10

0

25

50

75

100

F
I

S
E

A
T

L
U

N
L

D
E S
I

D
K

U
K

F
R IT IE

E
U

2
7

E
S

H
U P
T

B
E

M
T

E
E

L
V

C
Z

E
L

P
L

L
T

B
G

C
Y

S
K

R
O

Everyday or almost every day At least once a week

At least once a month or several times a year Less than twice a year or never

 
A majority of respondents in all EU Member States said they met friends at least once a week 

(ranging from 64% in Estonia to 89% in Cyprus). Furthermore, respondents in Greece, Cyprus, 

Bulgaria and Portugal were the most likely to meet their friends even more frequently: in these 

countries between 53% and 60% of the interviewees said that they met their friends everyday or 

almost every day. 

 

In Estonia and Lithuania, on the other hand, more than a fifth of the respondents said they probably 

met their friends less than once per week, but at least once a month (26% and 22%, respectively). In 

Malta and Romania, around one in 10 said they met friends less than twice a year or never (16% and 

11%, respectively). 
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Q1. Iôm going to read out a list of leisure activities. How often would you say that you do the following?
Base: all respondents

% by country; DK/NA not shown
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More than three-quarters of the Dutch and Germans pursued a hobby at least once a week (43% daily 

or almost daily, and 33%-37% at least once a week). Slightly less, but still more than seven out of 10 

Finns, Austrians, Luxembourgers, Irish and Slovenes pursued their hobbies just as frequently. 

 

In sharp contrast, only 14% of Romanian respondents pursued a hobby daily or almost daily, and a 

similar proportion (13%) did so at least once a week. Half of the Romanians answered that they 

practiced such activities less than twice a year or never. Other countries where it was less common to 

pursue hobbies ï on a regular basis ï were Bulgaria (39% at least once a week vs. 39% less than twice 

a year or never), Cyprus (43% vs. 41%), Hungary (49% vs. 30%) and Greece (51% vs. 37%). 

Q1. Iôm going to read out a list of leisure activities. How often would you say that you do the following?
Base: all respondents

% by country
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Differences across socio-demographic groups 

 

Participation rates for the three above-mentioned leisure and social activities ï staying informed, 

meeting friends and pursuing hobbies ï also differed across socio-demographic groups. We saw 

differences, for example, when comparing the sexes or when looking at different age groups. 

  

Gender 

  

Although all respondents participating in this survey liked to stay informed about events at least once a 

week, men were slightly more likely to say they did this on a daily ï or almost daily ï basis (80% vs. 
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75%). Women, however, slightly more frequently said that they tried to do so at least weekly (14% vs. 

12%). 

 

Men were also more likely to meet their friends or pursue their hobbies. Four out of 10 men met 

friends everyday or almost every day and one-third pursued their hobbies just as frequently compared 

to, respectively, 32% and 31% of women. On the other hand, women were more likely to meet their 

friends at least once a month (15% vs. 12%) and that they pursued their hobbies less than twice a year 

or never (24% vs. 17%).   

 

Age 

 

Eight out of 10 respondents under the age of 40 liked to stay informed about current events on an 

almost daily basis compared to slightly more than three-quarters of the older ones. However, while the 

40-54 year-olds were more likely to answer that they stayed informed on a weekly basis (15% vs. 11% 

of the over 54 year-olds), the latter more frequently said they did so only a few times a year or never 

(9% vs. 5% of the 40-54 year-olds).  

 

The oldest respondents were the most likely to answer that they met friends infrequently: 16% said 

they did so at least once a month, 5% a few times a year and 7% less than twice a year or never (the 

figures for the 15-24 year-olds were 3%, 1% and 1%, respectively). The 25-54 year-olds were more 

likely to meet friends at least once a week (49% of the 25-39 year-olds and 51% of the 40-54 year-olds 

vs. 43% of the over 54 year-olds), and the 15-24 year-olds were the most likely to meet their friends 

every day or almost every day (68% vs. 28% of the over 54 year-olds).  

 

Four out of 10 of the youngest respondents pursued their hobbies on a daily ï or almost daily ï basis, 

and one-third did so at least once a week. Although a smaller proportion of the 25-54 year-olds did 

this on a daily basis (27% of the 25-39 year-olds and 28% of the 40-54 year-olds), they were as likely 

to answer that they pursued their hobbies at least once a week (35% of the 25-39 year-olds and 32% of 

the 40-54 year-olds). Finally, similar to the 15-54 year-olds, 37% of the over 54 year-olds pursued a 

hobby on a daily basis. However, a significant number of the oldest respondents did this less than 

twice a year or never (26% vs. 13% of the 15-24 year-olds). 

 

For more details, see annex tables 1b through 7b. 

 

 

Differences in participation rates for various leisure activities by Internet use 

 

In this last section, we show that the participation rates for the leisure activities listed in the survey 

were higher for Internet users than for those not using the Internet
2
. For example, more than eight out 

of 10 Internet users (85%) liked to stay informed about events on a daily ï or almost daily ï basis, 

compared to slightly more than six out of 10 interviewees who did not use the Internet.  

 

Similarly, four out of 10 Internet users met friends every day, or almost every day, and one-third 

pursued their hobbies just as frequently compared to, respectively, 29% and 30% of those not using 

the online facility. Additionally, the latter were more likely to meet their friends or pursue their 

hobbies less than twice a year or never (8% vs. 1% for meeting friends and 34% vs. 15% for pursuing 

hobbies).  

 

The only exception was watching television ï interviewees who did not use the Internet watched TV 

slightly more frequently than those using it: nine out of 10 of the former watched TV on a daily ï or 

almost daily ï basis, compared to 85% of the latter.     

                                                   
2 The differences in participation rates for leisure activities between Internet users and non-users remained even after 
controlling for the effect of age on Internet use. 
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Differences in participation rates for various leisure activities by Internet use

Q1. Iôm going to read out a list of leisure activities. How often would you say that you do the following?
Base:  all respondents
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A. The Internet  

2. Internet usage across the EU27  

Two-thirds of the surveyed citizens had used the Internet at least a few times in 

the last three months. Half were ñregular usersò ï surfing the Internet almost 

once a day (21%) or several times a day (31%). 

 

The country rankings showed that respondents in the eastern and southern EU 

Member States were less likely to be Internet users than those in the Unionôs 

northern and central regions.   

 

Using a search engine to find information and sending e-mails or instant 

messages (IM) were the two most common online activities: 94% of Internet users 

used a search engine and 93% sent or received e-mail or IM. 

 

The most notable difference between the frequent and non-frequent Internet users 

was the increased use of the Internet for work-related purposes among the former 

group (70% vs. 44% of the non-frequent users). 

 

 

2.1 Using the Internet ï for personal purposes  
 

Two-thirds of the surveyed EU citizens had used the Internet for personal use ï whether at home, at 

work or somewhere else ï at least a few times in the last three months. Half of the interviewees were 

ñregular usersò ï surfing the Internet almost once a day (21%) or several times a day (31%). An 

additional 13% had used the Internet at least once a week for personal purposes in the past three 

months, while only a minority said they had used it once a month (2%) or less (1%). 

 

One in seven said they never, or almost never, used the Internet (for personal purposes) in the past 

three months, and one-sixth said they did not have access to the Internet. 

Frequency of personal Internet use in the past three 
months

Q4. In the last 3 months, how often have you used the Internet ïwhether at home, 
at work, or somewhere else ïfor your personal use?

Base:all respondents
% EU27

31

21

13

2

1

14

18

0

Several times a day

About once a day

At least once a week

At least once a month

Less than once a month 

Almost never / never 

No access to the Internet

DK/NA

68%
Internet 
users

 
Individual country differences in the frequency of Internet use 

 

The proportion of citizens who had used the Internet for personal purposes in the past three months 

ranged from 41% in Romania to 91% in Denmark. Other countries at the lower end of the scale were 

Bulgaria, Greece and Portugal ï where approximately half of the respondents had used the Internet. 

Other countries at the higher end of the ranking were Sweden, the Netherlands, Luxembourg, Finland, 
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and the UK ï where at least eight out of 10 interviewees had used the Internet at least a few times in 

the past three months
3
.  

 

The country rankings showed that respondents in the eastern and southern EU Member States were 

less likely to be Internet users than those in the Unionôs northern and central regions.  However, this 

gap was smaller if the comparison was only between the frequent users of the Internet in the various 

regions. 

 

Although six out of 10 Danes and slightly more than four out of 10 respondents in France, the 

Netherlands and Sweden had used the Internet several times a day in the past three months, in all other 

northern and central European Member States, just between one in four and one in three had used the 

Internet this frequently. In comparison, in almost all of the eastern and southern European countries at 

least a quarter of the respondents had used the Internet several times a day: from 25% in Slovakia to 

40% in Slovenia. The proportion of frequent Internet users was the lowest in Greece (18%), Romania 

(21%), Lithuania (23%) and Bulgaria (24%). 

Q4. In the last 3 months, how often have you used the Internet ïwhether at home, at work, or somewhere else ïfor your personal use?
Base: all respondents

óInternet usersô= Used the Internet óseveral times a dayô + óabout once a dayô + óat least once a weekô + at least once a monthô + óless than once a monthô
% by country
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Individual country differences in Internet access 

 

As shown earlier, Greece, Portugal, Bulgaria and Romania had the lowest proportion of citizens who 

had used the Internet in the past three months. The following chart shows that three out of 10 Greek 

respondents had access to the Internet but had never, or almost never, used it, while just half as many 

respondents (17%) had no access. In the other three countries, however, more than a third of the 

respondents had no Internet access, while between 13% and 22% had access but never used the 

Internet.   

                                                   
3
 The findings in terms of the proportion of adults who regularly used the Internet (i.e. at least once a week) were similar to 

the results obtained in Eurostatôs ñCommunity survey on ICT usage in households and by individualsò in 2007. It is well 
known that Internet use has increased gradually in the past years and this current survey did measure a higher level of regular 
Internet use among EU27 citizens. The country rankings in terms of Internet use were, however, similar for the two surveys. 
(For more details, see: http://epp.eurostat.ec.europa.eu/cache/ITY_OFFPUB/KS-QA-07-023/EN/KS-QA-07-023-EN.PDF) 
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Q4. In the last 3 months, how often have you used the Internet ïwhether at home, at work, or somewhere else ïfor your personal use ?
Base: all respondents

% by country
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Socio-demographic considerations 

 

Men, younger respondents, the more educated ones, those living in large cities or urban areas, 

employees and the self-employed were the most likely to have used the Internet regularly ï for 

personal purposes ï in the past three months. We saw the largest differences when comparing the 

proportion of respondents in the various groups who had used the Internet several times a day: 

 

¶ almost four out of 10 men (37%) had used the Internet this frequently compared to a quarter of 

women 

¶ half of the 15-24 year-olds used the Internet this often, compared to 13% of the over 54 year-

olds  

¶ only 7% of respondents with the lowest level of education used the Internet several times a 

day compared to 41% of the most highly-educated respondents  

¶ almost four out of 10 respondents in large cities and one-third in other urban areas were 

frequent Internet users compared to a quarter of rural residents 

¶ while slightly more than four out of 10 self-employed respondents and employees used the 

Internet this frequently, less than one in four manual workers and non-working respondents 

did so (24% and 22%, respectively).  

 

Women, older respondents, the less educated ones, those living in rural areas, manual workers, 

respondents in couple households with no children at home, on the other hand, more frequently said 

that they had not ï or only very seldom ï used the Internet for personal reasons in the past three 

months or that they had no access. For example, while almost none of the 15-24 year olds had not used 

the Internet (2%), this proportion increased to 24% of the over 54 year-olds. Furthermore, only 3% of 

the former had no Internet access compared to 38% of the latter. 

 

For more details, see annex table 10b. 

 

 

2.2 Using the Internet ï indirectly via someone else (by proxy)  
 

Three out of 10 of those respondents who had not used the Internet themselves had done so via 

someone else (e.g. a friend or a colleague). The country results showed that almost half of the French, 

Irish and British respondents who had not directly used the Internet had asked someone else to get 

information ï or purchase something ï online or send an e-mail on their behalf. This was in 

comparison to less than one-sixth of the Bulgarian (10%), Portuguese (15%), Polish (16%), Lithuanian 

(16%) and Spanish respondents in that category (17%). The country ranking for indirect Internet use 

reinforces the earlier observation that Internet use ï for personal reasons, direct or indirect ï was lower 

in the eastern and southern European countries than in the northern and central European ones.  
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Indirect Internet use: non-users who asked someone else to go online on their behalf

 
 

Among the respondents who had not used the Internet themselves in the past three months or who had 

no access to the Internet, women, the 40-54 year-olds, those in couple households with one or more 

children at home, the more educated respondents, those still in education, those living in large cities or 

urban areas, the self-employed and employees had most often asked someone else to do this in their 

stead. For example, the most highly-educated Internet non-users were twice as likely as the least-

educated ones to have asked a friend, a neighbour etc. to go online on their behalf (42% vs. 19%).  

 

For more details, see annex table 34b. 

 

 

2.3 Using the Internet ï for a range of activities  
 

Internet users access the Internet for many reasons: sending and receiving e-mail, using a search 

engine to find information, shopping, banking, playing and downloading games, music and software, 

keeping up with news and listening to the radio or watching television over the Internet. 

 

Using a search engine to find information and sending e-mails or instant messages (IM) were the two 

most common activities carried out online: 94% of Internet users used a search engine and 93% sent or 

received e-mail or IM. These were followed in popularity by reading, listening or watching the news 

(76%) and shopping online (60%).  

 

A slim majority of users (56%) had used the Internet for their daily work. One in two Internet users 

had used Internet banking and 45% had completed and sent electronic forms to public administrations.    

 

For each of the following Internet activities, less than half of the EUôs surveyed online users had: 

 

¶ played or downloaded games, images, films, music or software (49%), 

¶ transferred content from the Internet to other devices, e.g. MP3-player or game console (42%), 

¶ uploaded photos, videos or other files to a website for others to see/share (41%). 

 

Although e-mailing and IM were popular ways of communicating online, only one-third of the EUôs 

Internet users had created a profile on a social networking site (e.g. Facebook or MySpace) and/or sent 

messages via such a site. One reason could be that while e-mail and IM are primarily used to 

communicate with friends and colleagues, people often make new informal connections via social 

networking sites.  

 

Finally, one in three Internet users (35%) had already followed an online course or used the Internet 

for educational purposes. 
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EU citizensô Internet skills: Internet use by online activities 

Q5. Which of the following Internet -related activities have you already carried out?
Base:who used the Internet in the last 3 months

% òYesò shown, EU27

94

93

76

60

56

51

49

45

42

41

35

32

Using a search engine to look for information

Sending / receiving e-mail or instant messages

Reading, listening or watching the news on the Internet

Buying products and/or services through the Internet

Using the Internet for my daily work

Internet Banking

Playing or downloading games, images, films, music or 
software

Filling out and sending forms electronically to the public 
administrations

Transferring content from the Internet to other devices 
(mp3, game consoleé.)

Uploading photos, videos or other files to a website where 
others can see

Doing an online course or using the internet with the 
purpose of learning

Creating a profile or sending a message in a social 
networking website

 
Differences in online activates by frequency of Internet use 

 

Unsurprisingly, respondents who had used the Internet several times a day ï for personal purposes ï in 

the past three months (i.e. the frequent Internet users) had been involved in more online activities than 

those who had used the Internet less frequently. The proportion of frequent Internet users who had 

carried out each of the 12 listed Internet-related activities was higher than the proportion of the less 

frequent Internet users who had done this. 

 

The online activities of the frequent and less frequent Internet users followed the same general pattern, 

with e-mailing / ñinstant messagingò and searching for information being the most popular activities 

for both groups. The relative popularity of each of the other activities was also the same for the two 

groups: from following the news via the Internet to creating a profile on a social networking website.  

 

The most notable difference between the frequent and non-frequent Internet users was the increased 

use of the Internet for work-related purposes among the former group (70% vs. 44% of the non-

frequent users). The second largest difference ï in relative terms ï was found in the popularity of 

social networking sites: while only a quarter of the non-frequent Internet users had created a profile 

on, and/or sent messages via such a site, this increased to 42% for the frequent Internet users. 
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Internet skills by frequency of Internet use 

Q5. Which of the following Internet -related activities have you already carried out?
Base: who used the Internet in the last 3 months

% òYesò shown, EU27
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Transferring content from the internet to other devices 
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others can see

Doing an online course or using the internet with the 
purpose of learning

Creating a profile or sending a message in a social 
networking website

Used the Internet several times a day Used the Internet less frequently

 
Individual country differences in online activities 

 

Online communication and information gathering have become increasingly important in everyday 

life. In most EU Member States, at least nine out of 10 Internet users had used a search engine to find 

information and sent or received e-mail and/or IM. Internet users in Romania were the least likely to 

have used a search engine (75%), while those in Greece and Bulgaria were the least likely to have 

used e-mail or IM (both 80% ï the lowest figure recorded). 

Q5. Which of the following Internet -related activities have you already carried out? 
Base: who used the Internet in the last 3 months

%òYesò shown by country
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Q5. Which of the following Internet -related activities have you already carried out? 
Base: who used the Internet in the last 3 months

%òYesò shown by country
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Following the news online was most popular with Latvians, Slovenes, Estonians and Hungarians ï 

where nine out of 10 Internet users had read, listened or watched the news over the Internet. In Ireland 

and the Netherlands, on the other hand, less than six out of 10 Internet users had carried out this online 

activity (53% and 57%, respectively).  Nevertheless, in a large majority of the EU Member States at 

least three-quarters of Internet users had read, listened or watched the news over the Internet. 

Q5. Which of the following Internet -related activities have you already carried out? 
Base: who used the Internet in the last 3 months

%òYesò shown by country

Reading, listening or watch ing the news on the Internet
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Three-quarters of Slovene users (78%) had used the Internet for their daily work, followed by 

approximately two-thirds of Internet users in Cyprus (66%), Sweden (64%), Portugal and Denmark 

(both 63%). In Ireland, Finland, Lithuania and Hungary, on the other hand, slightly less than half of 

the Internet users had used it in this way.  

Q5. Which of the following Internet -related activities have you already carried out? 
Base: who used the Internet in the last 3 months

%òYesò shown by country

Using the internet for daily work
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In comparison with other online activities, the individual country results for online shopping and 

banking and for completing and sending electronic forms to public administrations showed the 

greatest variation (for those who had used the Internet):  

 

¶ respondents in the UK were three times more likely than those in Bulgaria, Romania and 

Greece to have bought products and/or services online (78% vs. 25%-26%),  

¶ the latter were also five times less likely than the Finnish and Estonian respondents to have 

used Internet banking (13%-17% vs. 68%-88%), and 

¶ French and Danish respondents were almost four times more likely than Romanians to 

complete and send electronic forms to public authorities (61%-63% vs. 16%). 

Buying products and/or services through the Internet
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Q5. Which of the following Internet -related activities have you already carried out? 
Base: who used the Internet in the last 3 months

%òYesò shown by country

Filling out and sending electronic forms to public administrations
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Although Internet users in Bulgaria, Romania and Greece appeared at the lower end of the distribution 

on most of the above-mentioned online activities, they were above average in the ñentertainment-

relatedò activities, i.e. playing, downloading, transferring and uploading specific files, such as films, 

music or photos. On the other hand, German, Swedish and Finnish users consistently scored lower 

than average for such activities.  

 

Seven out of 10 Internet users in Poland, Bulgaria and Greece had played or downloaded games, 

images, music or software compared to approximately four out of 10 in Germany, Ireland and the UK. 
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Furthermore, while almost six out of 10 Bulgarian and Greek Internet users had transferred content 

from the Internet to other devices, only one-third of the Germans and Finns had done so. Finally, only 

three out of 10 Internet users in Sweden, Germany and Finland had uploaded photos, videos or other 

files to a website for others to see/share compared to a slim majority of the Internet users in Bulgaria 

and Romania. Internet users in Latvia and Poland were, however, the most likely to have carried out 

this online activity (66% and 59%, respectively).  
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Q5. Which of the following Internet -related activities have you already carried out? 
Base: who used the Internet in the last 3 months

%òYesò shown by country

Uploading photos, videos or other files to a website for others to see

66
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The proportion of Internet users who had followed an online course or used the Internet for 

educational purposes ranged from 24% in Bulgaria to 55% in Lithuania. This online activity was also 

rather popular in Finland ï with half of the respondents using the Internet in that way. The 

Netherlands, Italy and Spain, on the other hand, joined Bulgaria at the lower end of the scale ï with 

less than three out of 10 respondents who had followed an online course or used the Internet for 

educational purposes. 
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Q5. Which of the following Internet -related activities have you already carried out? 
Base: who used the Internet in the last 3 months

%òYesò shown by country

Following an online course or used the internet with the purpose of learning
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In Poland, a slim majority of 52% ï the highest EU27 figure ï had been or was currently active on a 

social networking site. However, less than half of the Internet users in all of the other 26 Member 

States had created a profile on such a site or used one to send messages: from 17% in Slovenia to 48% 

in Portugal and Latvia.  

Q5. Which of the following Internet -related activities have you already carried out? 
Base: who used the Internet in the last 3 months

%òYesò shown by country

Creating a profile or sen ding a message in a social networking website
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The following chart shows, for each of the EU27 Member States, the average number of online 

activities of the ones listed in the survey (12 in total) that Internet users had carried out. Internet users 

in Denmark, Poland and Latvia had conducted, on average, the largest number of online activities: 7.6 

of the 12 listed activities. Romanians and Bulgarians, on the other hand, had the narrowest range of 

activities: an average of less than six of the 12 listed in the survey (5.6 and 5.9, respectively). 

Q5. Which of the following Internet -related activities have you already carried out? 
Base: who used the Internet in the last 3 months

by country

Average number of online activities

7.6 7.6 7.6 7.3 7.3 7.2 7.1 7.1 7.0 7.0 6.9 6.8 6.8 6.8 6.8 6.7 6.7 6.7 6.7 6.6 6.4 6.4 6.4 6.4 6.1 6.0 5.9 5.6

0

2

4

6

8

10

D
K

P
L

L
V

S
E

E
E F
I

F
R

M
T S
I

S
K

L
U

N
L

U
K

A
T

C
Z

B
E

E
U

2
7

H
U P
T

L
T IE D
E

E
S IT E
L

C
Y

B
G

R
O

 
 



Analytical report  Flash EB No 241 ï Information society as seen by EU citizens 

 page 25 

Socio-demographic considerations 

 

Gender 

 

More men than women had carried out each of the online activities listed in the survey. For example, 

almost half of the men (48%) had transferred content from the Internet to other devices (e.g. an MP3 

player) compared to slightly more than a third of women (35%). The differences between men and 

women in the number of Internet users who had sent or received e-mail and/or IM, used a search 

engine to find information or who were active on a social networking site were minor.  

 

Age 

 

Respondents below 40 were more likely than their older counterparts to have sent or received e-mail 

and/or IM, to have used a search engine and to have kept up with news online. For example, 96% of 

the 15-24 year-olds and 95% of the 25-39 year-olds had sent or received e-mail or IM compared to 

90% of the 40-54 year-olds and 88% of the over 54 year-olds. 

 

The younger the respondents, the more likely they were to have played, downloaded, transferred or 

uploaded specific files, such as films, music or photos, to have been active on a social networking site 

and to have followed an online course. For example, while three-quarters of the 15-24 year-olds had 

played or downloaded games, images, films, music or software, this proportion decreased to 26% of 

the over 54 year-olds.  

 

The 25-54 year-olds, on the other hand, were the ones to have most frequently bought something 

online, filled out or sent an electronic form to public administrations, used online banking or used the 

Internet for their daily work. For example, 71% of the 25-39 year-olds and 60% of the 40-54 year-olds 

had bought products and/or services over the Internet compared to 55% of the 15-24 year-olds and 

49% of the over 54 year-olds. 

 

Educational attainment 

 

The proportion of the more educated respondents who had carried out each of the listed Internet-

related activities was higher than the proportion of the least-educated ones. For example, eight out of 

10 respondents in the highest educational category had read, listened or watched the news on the 

Internet compared to six out of 10 respondents in the lowest educational category. 

 

Place of residence 

 

Respondents living in a large city or urban area were more likely to have carried out each of the 

Internet-related activities. For example, 44% of respondents in large cities and 43% of those in other 

urban areas had uploaded photos, videos or other files to a website, so that others could see /share the 

files, compared to 36% of rural residents. However, the differences by place of residence in the 

proportions of respondents who had sent or received e-mail and IM, searched for information online, 

followed a course or bought something online were small. 

 

Occupation 

 

Manual workers were the least likely to have sent or received e-mail and/or IM, to have used a search 

engine and to have created a profile on a social networking website. For example, 89% of the manual 

workers had used a search engine to look for information compared to 94%-95% of respondents in the 

other occupation categories. 

 

The self-employed and employees had most frequently bought something online, filled out or sent an 

electronic form to public administrations, used online banking or used the Internet for their daily work. 

For example, six out of 10 employees and self-employed respondents had used online banking 

compared to 43% of the manual workers and 40% of non-working respondents. 
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The self-employed were, however, the least likely to have played, downloaded, transferred or 

uploaded specific files, such as films, music or photos, or to have read, listened or watched the news 

online. For example, 72% of the self-employed had read, listened or watched news on the Internet 

compared to 78% of employees and 76% of the manual workers. 

 

Household composition 

 

Respondents in couple households with no children at home ï generally being older than respondents 

in most other households ï were the least likely to use the Internet for their daily work, to have played, 

downloaded, transferred or uploaded specific files, to have been active on a social networking site and 

to have followed an online course. For example, 28% of respondents in couple households with no 

children at home had followed an online course or used the Internet for educational purposes 

compared to 35%-37% in all other types of households. 

 

Respondents in couple households without children, on the other hand, tended to have more frequently 

bought something online, filled out or sent an electronic form to public administrations or used online 

banking. For example, 70% of respondents in this type of household had bought products and/or 

services over the Internet compared to 60% of respondents in single parent households or 61% in 

couple households with children at home. 

  

For more details, see annex table 11b. 
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3. Has the Internet improved EU citizensô lives?  

Eighty-six percent of Internet users agreed that it had improved their 

capability of being informed about current issues (86%) and their 

opportunity to learn (72%). 

 

Seven out of 10 thought that it had improved their opportunity to share views 

with other people and to learn about other cultures. They were less likely to 

think that the Internet had improved their relationships with family and 

friends or their opportunity to meet new people. 

 

The 25-39 year-old Internet users were the most likely to see the positive 

effects of the Internet in the way they shopped, managed their finances, did a 

job and dealt with public authorities. 

 

 

In Chapter 1, we saw that three-quarters of EU citizens tried to keep themselves regularly informed by 

reading newspapers or surfing the Internet. An even larger proportion of Internet users in the EU27 

agreed that the Internet had improved their capability of being informed about current issues 

(86%) and their opportunity to learn  (72%). One in two respondents strongly agreed with the former 

statement, and a smaller proportion (about a third, 36%) did about the latter. 

 

Seven out of 10 Internet users thought that it had improved their opportunity to  share views with 

other people and to learn more about other cultures (29% strongly agreed and 39% rather agreed, i.e. 

to an extent). However, relatively speaking, they were less likely to think that the Internet had 

improved their relationships with family members and friends or their opportunity to meet new 

people. Nonetheless, 56% agreed with the former statement (26% strongly agreed and 30% rather 

agreed), and 43% agreed with the latter (20% strongly agreed and 23% rather agreed).  

Has the Internet improvedé?

Q6. Based on your personal experience, to what extent do you agree with the following 
statements about the Internet: do you strongly agree, rather agree, rather disagree or 

strongly disagree that the Internet has improved: 
Base:  who used the Internet in the last 3 months
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Your capability to be informed about current issues

Your opportunity to learn

Your opportunity to share views/access culture
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The way you perform your job

Your relationships with family members and 
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The way you pursue your hobbies

The way you manage your finances

The way you shop 

The way you deal with public authorities

Your opportunity to meet new people 
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A significant number of Internet users agreed that the Internet had changed the way they did specific 

things; for example, the way they: 

 

¶ find and receive health-related information (64% agreed), 

¶ perform their job (59%), 
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¶ manage their finances (49%), 

¶ pursue their hobbies (48%), 

¶ shop for goods and services (47%), and 

¶ deal with public authorities (44%).  

 

Focusing on the proportion of those who strongly agreed with the propositions, we found that Internet 

users were slightly more likely to strongly agree with statements about their job (31%), their ability to 

get health-related information (28%) and their finances (24%) than with those about their hobbies 

(20%), their shopping behaviour (19%) and, finally, dealing with the public authorities (15%). 

 

Differences in opinions between the frequent and less-frequent Internet users 

 

The following chart shows that the proportion of respondents using the Internet most frequently (i.e. 

several times a day for personal purposes) who agreed with each of the statements about how the 

Internet has improved their lives was significantly higher than the proportion of the less frequent 

Internet users who agreed with those statements.  

 

The largest differences in agreement were found for the statements that the Internet had improved the 

way interviewees performed their job (71% of the most frequent Internet users vs. 50% of the less 

frequent users), the way they shopped for goods and services (58% vs. 40%) and the way they 

managed their finances (57% vs. 41%). We saw the smallest differences in the improvements in the 

way that Internet users got health-related information (70% vs. 60%), were informed about current 

issues (92% vs. 80%) and had opportunities to learn (79% vs. 67%). 

 

Note: respondents who used the Internet more frequently also used the facility for more reasons than 

the less frequent users ï e.g. online shopping or banking; more of the former group, therefore, were 

better placed to see an improvement in several aspects of their lives ï e.g. their shopping habits or the 

way they managed their finances ï because of the Internet.  

Frequent vs. non -frequent Internet users: The Internet has improved...

Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet: 
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved: 

Base: who used the Internet in the last 3 months
%òStrongly agreeò and òRather agreeò shown, EU27
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Individual country results 

 

A large majority of online users in all EU Member States agreed that the Internet helped them to be 

better informed about current issues (ranging from 79% in Sweden and the Netherlands to 94% in 

Lithuania, Poland and Hungary). In only three countries did one-sixth of the Internet users disagree: 

Sweden (19%), the Netherlands (18%) and Germany (17%). 

 

Seven out of 10 Greek Internet users, and two-thirds of the Hungarian, Romanian, Bulgarian and 

Latvian ones strongly agreed that the Internet had improved their ability to be informed about current 

issues ï Internet users in France, though, were more than twice less likely to strongly agree (33%). In 

only five other countries did less than half of the Internet users strongly agree with this statement: 

Belgium (38%), Denmark (42%), Spain (47%), Slovakia (47%) and Sweden (49%).  

Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet: 
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:

Base: who used the Internet in the last 3 months
% by country
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More than nine out of 10 Maltese and Portuguese Internet users agreed that the Internet had improved 

their opportunity to lear n (94% and 93%, respectively). Furthermore, almost six out of 10 users in 

these countries strongly agreed with this statement (57% and 58%, respectively). Although the overall 

level of agreement was slightly lower in Ireland (87%), Greece (83%) and Romania (80%), an equally 

large number of participants, who had used the Internet, strongly agreed that their opportunities to 

learn had improved.  

 

Internet users in France and Luxembourg were the least likely to agree that the Internet had improved 

their learning opportunities. In France, only slightly more than one-tenth of the users strongly agreed 

(13%) and 41% rather agreed; the corresponding proportions for Luxembourg were 23% and 36%. 

Furthermore, approximately a quarter of French and Luxembourgish interviewees rather disagreed 

with this statement and almost a fifth strongly disagreed (18% and 17%, respectively). However, the 

Austrian Internet users most frequently expressed strong disagreement (24%). 
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Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet: 
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:

Base: who used the Internet in the last 3 months
% by country

The Internet has improved your opportunity to learn
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The Portuguese Internet users were the most likely to agree that the Internet had improved their 

opportunity to share views and have access to other cultures (55% strongly agreed and 37% rather 

agreed). Spain, Hungary, Poland, Romania and Bulgaria joined Portugal at the higher end of the scale 

ï with approximately eight out of 10 online users who agreed with this proposition. Compared to 

Portugal, the proportion of online users who strongly agreed that their opportunity to share views had 

improved was similar in Romania (54%), but was lower in Hungary (43%), Spain (37%) and Poland 

(36%).  

 

In the Netherlands (53%), Germany (54%), Cyprus (56%) and Austria (57%), less than six out of 10 

Internet users agreed that using it had improved their opportunity to share views and have access to 

other cultures. However, while three out of 10 Austrian users strongly agreed with this proposition, 

only half as many Germans (15%) and a quarter of Cypriots and Dutch did so.  

 

The total level of disagreement was the highest in Germany (26% rather disagreed and 18% strongly 

disagreed). It was, nevertheless, the Austrians (once again ï see chart above) and the Swedish who 

most frequently strongly disagreed (both 25%). 

Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet: 
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:

Base: who used the Internet in the last 3 months
% by country

The Internet has improved your opportunity to share views / access culture
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Agreement with the statement that the Internet has improved respondentsô relationships with family 

and friends ranged from 40% in Austria to 77% in Romania; disagreement with the statement ranged 

from 20% in Romania to 58% in Germany.  
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Respondents in Romania, Hungary and Portugal were not only among the most likely to see the 

benefits of learning about other peopleôs views via the Internet (see above), they also saw advantages 

closer to home. In these countries, 57%, 50% and 42%, respectively, of Internet users strongly agreed 

that the Internet had improved their relationships with family and friends.  

 

In Slovenia, Germany and France, on the other hand, less than one-sixth of respondents strongly 

agreed with this statement. However, while only 16% of the French Internet users strongly disagreed 

that the Internet had improved their relationships with family members and friends, almost twice as 

many (or more) Slovenes and Germans did so (29% and 35%, respectively). The proportion of Internet 

users who strongly disagreed was, nevertheless, the highest in Sweden (40%), Austria (39%) and 

Greece (38%).  

Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet: 
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:

Base: who used the Internet in the last 3 months
%by country

The Internet has improved your relationships with family members and friends
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More than half of the Internet users in the eastern European countries and Portugal (ranging from 53% 

in Slovenia to 74% in Latvia) agreed that the Internet had improved their opportuni ties to meet new 

people. Furthermore, in most of these countries (except for Slovenia and the Czech Republic), more 

than one-third strongly agreed with this statement: from 33% in Estonia, Lithuania and Slovakia to 

46% in Romania. In Slovenia and the Czech Republic, respectively, two and three out of 10 Internet 

users strongly agreed.  

 

In all other EU Member States, less than half of the Internet users agreed that it had improved their 

opportunities to meet new people, and just a quarter or less strongly agreed that this was the case.  

 

The Austrian and German Internet users were not only the most likely to disagree that the Internet had 

improved their relationships with family members and friends, but also that it had improved their 

opportunities to meet new people (70% and 68%, respectively, disagreed). Other countries where more 

than two-thirds of Internet users disagreed with this statement were Italy, France and Luxembourg (all 

67%), Finland (60%) and Belgium (58%). In Austria, Italy and Sweden, almost half of the Internet 

users strongly disagreed (51%, 49% and 48%, respectively).   
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Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet: 
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:

Base: who used the Internet in the last 3 months
%by country

The Internet has improved your opportunity to meet new people
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The proportion of Internet users who agreed that the Internet had improved the way they found and 

received health-related information ranged from a slim majority in Poland, Austria and Sweden (all 

52%) to more than four-fifths in Hungary and Malta (84% and 83%, respectively).  

 

Focusing on the likelihood of choosing one of the more extreme answer categories (i.e. strongly agree 

or disagree), it was noted that not more than four out of 10 respondents in almost all Member States 

strongly agreed and, similarly, not more than one-sixth strongly disagreed. The most notable 

exceptions were Romania ï with 55% of Internet users who strongly agreed that the Internet had 

improved the way in which they got health-related information, and Sweden ï with one-third who 

strongly disagreed.  

Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet: 
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:

Base: who used the Internet in the last 3 months
%by country

The Internet has improved the way you get health-related information
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Three-quarters of Internet users in Portugal (77%), Cyprus and Greece (both 75%) agreed that the 

Internet had improved the way they performed their job; and approximately half of them strongly 

agreed. Other countries at the higher end of the scale were Slovenia and Spain (in both countries 34% 

strongly agreed and 38% rather agreed). In the Netherlands and Finland, on the other hand, only 45% 

and 51%, respectively, agreed with this statement and just a quarter strongly agreed.  

 

Furthermore, the level of agreement in all eastern and southern European countries was higher than the 

EU27 average (ranging from 60% in Hungary to 77% in Portugal), but all central European countries 

scored lower than the EU27 average (ranging from 45% in the Netherlands to 58% in Ireland). Finland 
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was found at the lower end of the scale (51% agreed ï see above), whereas its neighbours, Denmark 

and Sweden, scored slightly above average (64% and 62%, respectively, agreed).   

Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet: 
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:

Base: who used the Internet in the last 3 months
%by country

The Internet has improved the way you perform your job
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Internet users in the UK and Denmark were the most likely to have made online purchases of products 

or services (see section 2.3), and they were among the most liable to answer that the Internet had 

improved the way they did their shopping (68% and 60%, respectively). However, 37% of the 

British Internet users strongly agreed compared to only one-fifth of Danish users. In Malta and Poland, 

approximately three out of 10 Internet users strongly agreed and a similar proportion rather agreed. 

 

In Lithuania and Bulgaria, on the other hand, only three out of 10 Internet users agreed that the 

Internet had improved their shopping habits ï note that in both of these countries only a quarter of 

Internet users had bought product or services online. Furthermore, while in Lithuania the relative 

majority of Internet users rather disagreed that such an improvement had occurred (27% strongly 

disagreed vs. 35% rather disagreed), in Bulgaria the relative majority strongly disagreed (43% 

strongly disagreed vs. 19% rather disagreed). The proportion who strongly disagreed with this 

statement was similarly high in Austria (44%), Italy (41%), Greece and Sweden (both 40%). 

Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet: 
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:

Base: who used the Internet in the last 3 months
%by country

The Internet has improved the way you shop
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Agreement that the Internet had improved the way respondents pursued their hobbies was the 

highest in Lithuania (76%), followed by Malta (64%), Portugal (61%), Poland (60%), Ireland and 

Slovakia (both 59%). Furthermore, of these five Member States, Lithuania had the highest proportion 

of Internet users who strongly agreed (36%) and Slovakia the lowest (20%). The Romanians, however, 

were the most likely to strongly agree with the statement (38%). 
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In Chapter 1, we saw that Germans, Finns, Austrians and Luxembourgers were among the most likely 

to pursue their hobbies at least once a week. Internet users in these countries ï and in France ï were, 

however, the most prone to disagree that it had improved the way in which they pursued their hobbies: 

64% of German online users disagreed with the proposition, as did 60% of the Austrians, 58% of the 

French and 54% of Finns and Luxembourgers. Furthermore, the German (37%) and Austrian Internet 

users (36%), together with the Swedish (38%), were the most likely to strongly disagree.  

Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet: 
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:

Base: who used the Internet in the last 3 months
% by country

The Internet has improved the way of you pursue your hobbies
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On the subject of the Internetôs impact on the respondentsô ability to  manage their finances, the 

country results differed from those for the previous statements. The Finnish Internet users stood out 

from the pack: two-thirds strongly agreed, and an additional one-fifth rather agreed, that the Internet 

had improved the way they managed their finances. Other countries with a high level of agreement 

were Estonia (74%), the Netherlands (72%) and Denmark (67%): these were the countries with the 

most experience of Internet banking.  

 

The countries where Internet users were among the least likely to have used online banking, on the 

other hand, were found at the bottom of the distribution. The Greek and Bulgarian Internet users were 

the least likely to agree ï only three out of 10 said the Internet had improved their ability to manage 

their finances; they were followed by online users in Romania (35%), Italy and Hungary (both 36%). 

Furthermore, online users in Italy (43%), Bulgaria (41%), Greece (41%) and Romania (39%) were the 

most likely to strongly disagree.  

Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet: 
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:

Base: who used the Internet in the last 3 months
%by country

The Internet has improved the way you manage your finances
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The proportion of Internet users who agreed that it had improved the way they dealt with public 

authorities ranged from 33% in Germany to 63% in Estonia and Malta, and the proportion who 

strongly agreed ranged from 9% in Germany to 31% in Estonia. Other countries at the higher end of 

the scale were Denmark (19% strongly agreed and 43% rather agreed) and Sweden (26% strongly 

agreed and 35% rather agreed), while Bulgaria joined Germany at the lower end of the scale (17% 

strongly agreed and 17% rather agreed). Finally, more than a third of the Italians (36%), Bulgarians 

(35%) and Poles (34%) strongly disagreed that the Internet had improved the way they dealt with 

public authorities. 

 

People dealing with public authorities must complete several forms. In Chapter 2, we saw that in some 

countries, e.g. France, Internet users were significantly more likely to fill out and send such forms to 

the authorities electronically, while in others, e.g. Romania, only a minority had done so. However, 

when asked if the Internet had improved the way they communicated with public authorities, the 

French and the Romanians were just as likely to agree that the Internet had improved the situation; 

furthermore, while a quarter of the Romanians strongly agreed, only one-tenth of the French did so. 

Q6. Based on your personal experience, to what extent do you agree with the following statements about the Internet: 
do you strongly agree, rather agree, rather disagree or strongly disagree that the Internet has improved:

Base: who used the Internet in the last 3 months
%by country

The Internet has improved the way you deal with public authorities
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Socio-demographic considerations 

 

Gender, place of residence and educational attainment 

 

In all aspects of life ï e.g. relationships with family and friends, jobs, hobbies, money management 

and shopping ï the Internet earned higher marks among men, the more highly-educated users and 

those living in a large city or urban area (i.e. they agreed more often with each of the statements). For 

example, online users in the highest educational category were twice as likely to agree that the Internet 

had improved the way they performed their job compared with those in the lowest educational 

category (70% vs. 35%). Likewise, half of the Internet users in large cities (52%) and other urban 

areas (51%) agreed that the Internet had helped them pursue their hobbies, while just 44% of rural 

residents were of that opinion. We saw an exception to the rule concerning citizensô ability to get 

health-related information: women were slightly more likely to agree that the Internet had improved 

the situation (66% vs. 63% of men). 

 

Age 

 

The 25-39 year-old Internet users were the most likely to see the Internetôs positive effects on the way 

they shopped, managed their finances, did their jobs and dealt with public authorities. For example, 

51% of the 25-39 year-olds agreed that the Internet had improved the way they dealt with public 

authorities compared to 47% of the 40-54 year-olds, 39% of the 15-24 year-olds and 38% of the over 

54 year-olds.  
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The younger online users were more likely to agree that the Internet had helped them to pursue their 

hobbies, stay informed about current issues and learn about various topics (e.g. 57% of 15-24 year-

olds agreed that the Internet had improved the way they pursued their hobbies vs. 45% of the over 54 

year-olds). They were also more liable to see an improvement in their relationships with friends and 

family, and in their opportunities to meet new people and share their views with others (e.g. 67% of 

the 15-24 year-olds agreed that the Internet had improved their relationships with friends and family 

vs. 55% of the over 54 year-olds).  

 

Finally, improved access to health-related information was less likely to be noted by the over 54 year-

olds: 58% said the Internet has improved the way they get healthcare information vs. 64%-69% of the 

15-54 year-olds.  

 

Occupation 

 

For shopping, money management, working and dealing with public authorities, the self-employed 

and employees were more likely to see improvements because of the Internet. For example, 56% of 

the self-employed and 54% of employees agreed that the Internet had improved the way they managed 

their finances compared to 42% of the manual workers and those not working.  

 

However, for hobbies, making new contacts, and for relationships with family members and friends, 

the manual workers and those not working reported the most positive effects. For example, 60% of 

non-working respondents and 57% of manual workers thought their relationships with family 

members and friends had improved because of the Internet compared to 53% of the employees and 

48% of the self-employed. 

 

Finally, the manual workers were less likely than those in other occupations to agree that the Internet 

had improved the way they received and found health-related information, the way they learnt about 

various topics and their ability to stay informed about current issues. For example, 62% of manual 

workers agreed with the statement about the improved educational opportunities compared to 71%-

76% in the other occupational groups. However, it was the self-employed online users who were the 

least likely to agree that the Internet had improved their ability to share views and have access to other 

cultures (64% vs. 69%-71% of the other occupational groups). 

 

Household composition 

 

Internet users in couple households without children were the most likely to see the positive effects of 

the Internet on the way they shopped, managed their finances and dealt with the public authorities. For 

example, 55% of the Internet users in this type of household agreed that the Internet had improved the 

way they managed their finances compared to an EU average of 48%.  

 

In all other aspects of life ï e.g. relationships with family and friends, jobs, hobbies ï the Internet 

earned the lowest marks among online users in couple households with no children at home, while 

Internet users in households classified as ñotherò were the most likely to agree. One exception, 

however, was the influence of the Internet on opportunities to meet new people ï in this case, the 

Internet users in single parent households were more likely to agree. Slightly less than a quarter of 

online users in couple households with no children at home agreed that the Internet had improved their 

opportunity to meet new people compared to 54% of Internet users in ñotherò households and 61% in 

single parent households. 

 

For more details, see annex tables 12b through 22b. 
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4. The pros and cons of not using the Internet  

Two-thirds of interviewees thought that people who did not use the 

Internet missed online bargains, such as airline tickets.  

 

Almost six out of 10 respondents (58%) thought that people who did not 

use the Internet were less reachable for professional purposes and a 

similar proportion (55%) agreed that not using the Internet would be a 

disadvantage for peopleôs career prospects. 

 

 
The survey examined the pros and cons of not using the Internet. The largest group of interviewees ï 

almost two-thirds ï thought that people who did not use the Internet missed the opportunity of finding 

online bargains, such as airline tickets (31% strongly agreed and 34% rather agreed). 
 

Almost six out of 10 respondents (58%) thought that people who did not use the Internet were less 

reachable for professional purposes and a similar proportion (55%) agreed that it would also be a 
disadvantage for peopleôs career prospects. For each of these statements, a quarter of the interviewees 

strongly agreed (25% and 24%, respectively). 

 

Respondents were, however, more likely to see a negative impact from not using the Internet in the 
above-mentioned economic and work-related domains than they were for situations that were more 

related to being ñin touchò with todayôs world, as in the following cases: four out of 10 respondents 

thought that those not using the Internet were not as well informed as others (16% strongly agreed and 
24% rather agreed), or that they were less open to the outside world (16% strongly agreed and 23% 

rather agreed). Slightly less than half of the interviewees agreed that people who did not use the 

Internet ran the risk of becoming old-fashioned (19% strongly agreed and 28% rather agreed). 

 
Although 58% of the interviewees agreed that people who did not use the Internet had more time for 

themselves, family and friends, 41% agreed that they were missing the opportunity of having greater 

contact with family and family. Almost three out of 10 respondents (28%) strongly agreed with the 
former statement and one-sixth (17%) with the latter. 

 

A majority of the interviewees agreed that people who did not use the Internet took fewer risks since: 
 

¶ they did not run the risk of online fraud (63% agreed), and 

¶ other people could not find out their personal information (56% agreed). 

 

Three out of 10 respondents strongly agreed with the former statement and a quarter with the latter. 

Furthermore, half of the respondents also agreed that not using the Internet meant avoiding the 
frustration of dealing with complicated technologies (19% strongly agreed and 30% rather agreed). 
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People who do not use the Internet...

Q7. To what extent do you agree or disagree that people that donôt use the Internet:
Base:  all respondents
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Differences in opinions between the direct and indirect Internet users and the non-users 

 

The following chart lists the pros and cons of not using the Internet and compares the opinions of the:  

 

¶ Internet users (those who used it for personal purposes in the past three months)  

¶ indirect Internet users (those who had used it via someone else, i.e. a proxy)  

¶ non-users (those who never, or almost never, used the Internet, or had no access).  

 

For most statements, Internet users were the most likely to be in agreement, followed by indirect ones, 

while those not using the Internet were the least likely to agree. For example, three-quarters of the 

Internet users agreed that those not using the Internet missed the opportunity of finding online 

bargains compared to 62% of the indirect Internet users and only 39% of those who had no access.  

 
Indirect Internet users were as likely as the Internet ones (as defined above) to agree that those not 
using the Internet avoided the frustration of dealing with complex technologies (both 51%). They were 

even more likely to agree that not using the Internet reduced the risks of being exposed to online fraud 

(69% vs. 63%) and of other people finding out personal information (61% vs. 57%). Those who had 

not used the Internet were, nevertheless, again the least likely to agree (41%, 58% and 53%, 
respectively). 

 

Finally, seven out of 10 indirect users agreed that those not using the Internet had more time for 
themselves, family and friends, compared to only 56% of the Internet users and 60% of those who did 

not use the Internet. 
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People who do not use the Internet...

Q7. To what extent do you agree or disagree that people that donôt use the Internet:
Base:  all respondents

%òStrongly agreeò and òRather agreeò shown, EU27
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Individual country differences 

 

When looking at the individual country results for opinions about the advantages and disadvantages of 
using the Internet, we can make three types of comparisons:  

 

¶ a comparison of the overall level of agreement for all respondents across countries: i.e. how 

did the general attitude towards using the Internet differ by country? 

¶ a comparison of the opinions of users across countries, and a similar comparison for non-

users: in which countries were Internet users (or non-users) the most or least likely to agree 

with statements about using the Internet?  

¶ a comparison of the opinions of users and non-users at a national level: are Internet users in all 

countries more likely than the non-users in their country to agree with the statements? 
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The individual country results for the statement that people who do not use the Internet miss the 

opportunity of finding online bargains showed that eight out of 10 citizens in the UK (82%), Ireland 

(81%), Denmark and Sweden (both 80%) agreed with this statement ï note that these countries were 
the most popular for online shopping (see section 2.3). Nevertheless, in all other countries ï except 

Slovakia ï at least half of the interviewees agreed with this statement. In Slovakia, only 40% agreed 

that anyone not using the Internet missed online bargains.  

 
The second and third charts show that the proportion of Internet users who agreed with this 

proposition ranged from 55% in Slovakia and the Netherlands to 86% in the UK, and the proportion of 

non-users ranged from 22% in Slovakia to 70% in Ireland. In all countries, Internet users were more 
likely to agree than those not using the facility were and the country rankings were relatively stable 

(i.e. similar countries were at the top and bottom of the rankings). Note: this logic applies to charts in 

this chapter.  
 

Finally, it was noted that respondents in Romania and Bulgaria were the most likely to give a ñdonôt 

knowò response, and this was also the case for all of the following statements ï this can be explained 

by the fact these countries had the highest number of citizens without access to the Internet. 

People who do not use the Internetmiss the opportunity of finding good bargains online
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Q7. To what extent do you agree or disagree that people that donôt use the Internet:
Base: all respondents

Chart 1: % per country; Chart 2 & 3: %òStrongly agreeò and òRather agreeò shown, by country
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In almost all Member States, at least half of the respondents agreed that not using the Internet meant 

being less reachable for professional purposes: from 53% in Cyprus and France to 70% in Ireland. 
In three Member States ï Denmark, the Netherlands and Romania ï slightly less than half of the 

respondents agreed that this was the case (49%, 47% and 45%, respectively). 

 

Furthermore, at least a third of the Irish (38%), Greek (36%), British, Hungarian and Austrian 
respondents (all 33%) strongly agreed that by not using the Internet people were less reachable for 

professional purposes. Although Romania was characterised by the lowest level of agreement (i.e. the 

sum of the strongly agree and rather agree responses), the proportion of Romanians who strongly 
agreed was higher than the EU27 average (28% vs. 25%).  

 

In all countries ï except Denmark and the Netherlands ï between 55% and 72% of Internet users 

agreed that those not using the Internet were less reachable for professional purposes. In Denmark and 
the Netherlands, on the other hand, only one in two Internet users agreed with this proposition. 

Furthermore, the Dutch respondents who did not use the Internet were also the least likely to agree 

(32%), followed by the Estonians and the Belgians (both 37%). The difference in agreement between 
users and non-users was the largest in Estonia (67% vs. 37%). 

People who do not use the Internetare less reachable for professional purposes
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The Irish were also the most likely to agree that those not using the Internet were disadvantaged in 

their career prospects (33% strongly agreed and 34% rather agreed). Although the Danes were 

among the least likely to agree that anyone not using the Internet was less reachable for professional 
purposes, they were among the most likely to agree that non-users would be disadvantaged in their 

career prospects (27% strongly agreed and 40% rather agreed). 

 

The Romanians, Dutch and French, on the other hand, were found ï once again ï at the bottom of the 
distribution; less than half of these countriesô citizens agreed that not using the Internet would mean a 

disadvantage to career prospects. Only slightly more than one-tenth of the French and Belgians 

strongly agreed (11% and 14%, respectively), although almost twice as many Dutch and Romanians 
strongly agreed (18% and 23%, respectively). 

 

Both the Internet users and non-users in the Netherlands (45% and 27%, respectively) were the least 
likely to agree that, by not using the Internet, people were disadvantaged in their careers. Internet users 

in Slovakia and Portugal, on the other hand, were the most likely to agree with this statement (both 

74%) ï but in these countries less than half of the respondents who did not use the Internet agreed 

(42% and 47%, respectively). The Danish and Irish non-users were the ones who most frequently 
agreed with the statement (61% and 60%, respectively) ï in these countries the difference in opinions 

between Internet users and non-users was the smallest.  

People who do not use the Internetare at a disadvantage in their career prospects
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