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Introduction  
 

The euro is currently the official currency of the European Union Member States of Austria, Belgium, 

Finland, France, Germany, Greece, Ireland, Italy, Luxembourg, the Netherlands, Portugal, Spain and 

Slovenia, also known as the euro area. Cyprus and Malta is scheduled to join the euro area in 2008. 

The euro is now the single currency of more than 300 million people in Europe. Especially since its 

launch in physical form (as banknotes and coins), the euro has become a recognised international 

currency enjoying the kind of stability and predictability favoured both by consumers and investors in 

the European Union and elsewhere.  

 

The European Commission repeatedly measures changes in citizensô public perception in the 12 ï 

since January 1, 2007 in the 13 ï euro area countries. The current report follows up some of the earlier 

surveysô questions. The first survey was conducted about the expectations regarding the euro in March 

2000 (Flash EB 76) followed up by adapted measurements at regular intervals ever since, reflecting 

the various stages of the process by which the euro became an established currency in the EU 

countries that currently use it as their legal tender.  

 

The current study again introduces a major change in the questionnaire in order to shift the emphasis 

from the euro as a new phenomenon to a direction where the euro is considered as an established 

currency, exactly what it now is in twelve of the 13 countries of the current euro area, six years after 

its introduction: 

 

­  Support for the euro 

­  Practical aspects of the single currency, how easy or difficult is to distinguish and to handle 

­  Euro, as a mental benchmark when purchasing 

­  Macro-economic assessments 

­  Economic reform 

­  Opinions on the inflation and on the household income. 

 

The surveyôs fieldwork was carried out between the 24/09/2007 and the 28/09/2007. Over 13,000 

randomly selected citizens aged 15 years and over were interviewed across the euro area. The survey 

was carried out by telephone, with WebCATI (web-based computer assisted telephone interviewing). 

To correct for sampling disparities, a post-stratification weighting of the results was implemented, 

based on socio-demographic variables. 
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Main findings  
 

½ The decisive majority of respondents share the opinion that the euro has a good impact on 

Europe (72%). At a national level only the relative majority agree with this (45%), while 42% 

of citizens feel that the euro is a bad thing for their country (only 14% feel this way about its 

influence on Europe).  

½ Those with the most favourable opinions about the euroôs influence on national level are 

found in Ireland, where 81% of the citizens think that the common currency is a good thing for 

their country. Second and third are, respectively, Luxembourg (76%) and Slovenia (66%), the 

latter being the country that most recently entered the euro area. According to most 

respondents, the euro had little if any effect on their identity, to what extent they feel 

European. The majority of citizens claim that nothing has changed in this regard due to the 

euro. However, one in five citizens feels ñmore Europeanò because of the euro. 

½ As we saw in previous surveys, citizens in the euro area adjusted quite easily to the new 

currency. The clear majority mentioned it is easy to distinguish and handle the euro ï this 

being more true for banknotes than for the coins. One in five, however, still has difficulties 

with coins, most notably with the 1 and 2 euro cent coins.  

½ Citizens are becoming more comfortable with handling the euro, and the majority of them are 

using the euro as a mental benchmark when calculating the prices of common purchases and 

there is an increase in ratio of those who use the euro for exceptional purchases, too.  

½ Two thirds of the Slovene citizens ï whose country entered the euro area as of January 1, 2007 

ï prefer to maintain the dual display of prices. There is only one third of the Slovenes thinking 

that this is not useful for them. Slovenia is now one of the Member States, where public 

support is the highest towards the common currency.  

½ The perceived main benefits stemming from the introduction of the euro are clearly the easier 

price comparisons and similarly high the cheaper and easier travel. On the other hand, fewer 

citizens mentioned that the euro has contributed to reduced cross-border banking charges 

between the euro area countries.  

½ There is a maintained perception of the inflationary effect of the euro; the clear majority of 

citizens in the euro area believe that the euro increased the inflation rate in their country. 

Besides the unfavourable structural assessment, citizens in Slovenia reported an increase in 

prices (the majority in all product categories) as a result of the changeover earlier this year.  

½ Awareness of the Stability Pact reached a record low since 2003; only 16% of the EU13 

citizens are confident to say that they do know what it is about, while 53% have simply never 

heard of this fundamental instrument to safeguard sound public finances in the EU. 

½ The EU13 public on one hand recognises the need for economic reforms, but they do not wish 

to pay more in taxes or receive less in benefits in order to facilitate such reforms. The majority 

of citizens agree that there is a need for significant reforms to improve the performance of our 

economy, that governments need to save more today in order to prepare public finances for 

the ageing of population and even that EU should play an active role in the reform process. 

½ Slightly more than one third of the citizens could not name one single sector where reforms 

had taken place in their country. The sector where most citizens are aware of reforms taking 

place is the health system, followed by the labour market reforms and the pension system 

(around one in ten citizens mentioning so). Fewer citizens are aware of the reforms in areas of 

education, taxation, and social security system. Respondents mentioned market reforms the 

least often. 

½ When asked about the effect of reforms on their personal life, respondents were more likely to 

say that they are not affected or affected rather negatively than to say there have been positive 

personal consequences. In two sectors reforms have had negative effects for the relative 

majority of respondents, namely in areas of health system and taxation system. The only area 

where the relative majority of citizens (38%) mentioned a positive effect is market reform.  
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½ When it comes to the effect of reforms on a national level the views of EU13 citizens are 

radically different. Respondents are less likely to say that certain reforms do not have 

significant effect on their national economy and they mentioned positive effects in six out of 

the nine listed reform areas. Citizens who mentioned sectors where reforms took place are 

most likely to credit positive consequences on the national economy to market reforms, 

followed by taxation, labour market, reforms in general, reforms in other specific areas and 

social security systems. The three exceptions, where those who see negative effects outnumber 

those who see positive consequences, are the health system, education systems and the 

pension system.  

½ When we asked citizens about the inflation rate in average consumer prices in their countries 

last year (i.e. in 2006), the plurality (33%) of euro area citizens stated that the consumer price 

inflation rates were between 1.5% and 2.5%. As national inflation rates are different (annual 

rates being between 1,4% in Finland and France to 3% in Slovenia since September 2006), the 

perception vary even more from country to country. In most countries the plurality of those 

with an opinion indicated the range that corresponds with the national inflation figure. In nine 

countries the plurality of informed answers were approximating the true figure. Exceptions are 

France and Finland with an exceptionally low annual figure for 2006-2007 September, but 

also Portugal, and especially Ireland where the public excessively overestimated the rate of 

inflation (35% think it was over 4%). 

½ Almost half of the citizens from EU13 expect the inflation will be even higher this year, 

namely in 2007, and only one in ten citizens think that it will be lower. 

½ Half of the citizens from euro area indicated that their income stayed the same since last year 

and expect the same for this year as well. A quarter of them experienced a decrease in the past 

year and somewhat fewer, around two out of ten, foresee a continuing negative tendency for 

this year. 21 percent reported positive changes since last year and a significantly higher level, 

27%, expect an increase in their household income for this year. On balance, people in the 

euro area are modestly optimistic regarding their short term economic outlooks.  
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1. General attitudes  
 

1.1. Consequences of having the euro for the country and for Europe  

 

The majority of the citizens in the euro area countries state that the euro is a good thing for both their 

country and for Europe. However, a significantly lower level agreed with this statement with regard to 

their country. The decisive majority of respondents share the opinion that the euro has a good impact 

on Europe (72%). At a national level only the relative majority agree with this (45%). 42% of citizens 

feel that the euro is a bad thing for their country, while only 14% feel this way about its influence on 

Europe. 12% think that euro is neither good, nor bad for their country and 8% think this is the case for 

Europe. 

 

Consequence of having the euro for the country and for Europe
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Q3. Generally speaking, do you think that having the euro is a g ood or bad thing for Europe?

%,  all respondents
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Those with the most favourable opinions about the euroôs influence on national level are found in 

Ireland, where 81% of the citizens think that the common currency is a good thing for their country. 

Second and third are, respectively, Luxembourg (76%) and Slovenia (66%), the latter being the 

country that most recently entered the euro area. Respondents from Greece (36%), Germany (39%), 

Portugal (41%) and Italy (42%) have the most unfavourable view in this matter. In these four countries 

those who see negative effects of the euro actually outnumber those who think of its introduction as a 

good thing. Regarding the answer option of neither good nor bad less significant differences are 

observed, the ratios for this response range from 4% in Ireland to 14% in Portugal and Germany, 

indicating that the currency matter is not insignificant in any of the euro area countries.  
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From a wider perspective respondents are generally more positive regarding the influence of the euro 

on Europe itself and this opinion is mostly shared by all countries; at least 65 percent in each EMU 

country agree that the euro is a good thing for Europe.  

 

The highest levels of agreement are again in Ireland (89%), followed by Luxemburg (81%), Belgium 

and Slovenia (both 80%), while the lowest levels are in Greece, Spain and Portugal (65%, 67% and 

69%, respectively). The highest ratios of those who see bad influences are found in Greece (18%), 

Spain and Austria (each 16%). The share of those who have a neutral opinion in this matter is the 

highest in Portugal with only 13%.  
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1.2. The euro and the European identity  

 

In terms of identity , it seems not to be affected by using the common currency, the majority of 

citizens agree that in this regard nothing has changed due to the euro. However, one in five citizens 

feels more European because of the euro. 

 

Cross-country analysis shows some deviation; there are a greater proportion of those who feel more 

European because of the euro in Ireland, where 38% agreed with this proposition, and this ratio is also 

relatively high in Luxembourg (33%) and Italy (29%). The lowest rates are found in the Netherlands 

(14%) and Austria (18%). 
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1.3. Socio -demographic analyses  

 

Considering whether or not the euro is a good or bad thing for the country, those who attribute a 

positive effect to it are more likely to be men, the youngest generation, those who are still in education 

and those with the most education, citizens from metropolitan areas and the self-employed ï a very 

similar set of attributes that characterise the supporters of the EU membership as well. Those with the 

opposite opinion are more often women, from the eldest generation, with the lowest level of education, 

from rural zones and manual workers. The most significant variation can be observed between the 

different education levels. Six out of ten who are either still in school or have the highest degree of 

education stated that the euro is a good thing, while only a quarter of those who ended their schooling 

at age 15 or earlier felt the same way. The inactive people and the oldest citizens show the highest 

levels of indifference, while manual workers tend to be the most opinionated (mostly considering it a 

bad thing); although differences are slight in this sense. 

 

Tendencies are very similar regarding perceived consequences for Europe, but with significantly 

lower level of variation across groups (see full details for these and any other socio-demographic or 

country-by-country breakdowns of the results in Section 9, Annex tables).  

 

Those who consider the EU membership as a good thing are also more likely to say the euro is a good 

thing for both their countries and for Europe. Consequently, those who consider the EU membership a 

bad thing are more likely to say the same about having the euro in country and having euro in Europe 

and their negativity is stronger than the positivity the survey found among those who favour the EU. 
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Those with mixed feelings regarding the EU membership of their country predominantly see benefits 

of the euro on European level (58% vs. 19% who say the euro is a bad thing for Europe), but at the 

same time 59% claim that the euro is a bad thing for their own country and only 22% appreciate the 

national effects of the European currency.  

 

Those who are supporters of the EU membership are also more likely than other socio-demographic 

segments (second only to self-employed respondents) attributing a boost in their European identity to 

the euro.  
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2. The euro cash  
 

Overall, it seems that citizens in the euro area are adjusting more and more to having the euro as their 

currency, as has been noted in previous years. Citizens are becoming more comfortable with handling 

the euro. Generally, the survey finds that more citizens have difficulties with coins than with 

banknotes, but neither of them cause difficulties for the majority of respondents.  

 

2.1. Recognising and handling euro coins  

 

In 2007, three quarters (76%) of those citizens residing in the 13 Member States that already adopted 

the euro (EU13) reported that they find distinguishing and handling euro coins very or rather easy as 

well. Slightly more citizens find it very easy than rather easy (39% compared to 37%). Although one 

out of five citizens still find it very or rather difficult, among them the majority find it only rather 

difficult, only 4 percent of respondents stating to have great difficulties in distinguishing and handling 

euro coins. Only 3 percent choose ï voluntarily ï a neutral response, indicating that it is neither easy 

nor difficult.  

 

Comparing these figures to results from 2006, we observe a slight increase in the number of those who 

consider manipulating the coins easy (+2 points), while 3 percentage points fewer respondents 

reported difficulties. As an overall trend, we note that euro area citizens find using euro coins easier 

and easier year by year, but generally not much has changed after the first year when the European 

money was introduced in its physical form. 
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In all countries, most citizens find it easy to handle the common currency coins. Opinions on this 

matter range from 91% in Portugal to 63% in Germany. Slovenia, the country that have been using the 

common currency only for about 9 months as its legal tender, adapted rather quickly and now rank 7
th
 

among the 13 countries in the EMU, with the same proportion of persons being comfortable with the 

euro coins as in Ireland or Luxembourg (78%). The countries where we observed the lowest rates of 

those having difficulties are Portugal (5%), followed by Spain (7%) and Greece (10%).  

 

According to the perceptions expressed, people in Germany prove to be relatively the least successful 

to adapt to the coins of their ónewô money, where 34% of citizens find it difficult to handle the euro 

coins.  
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2.2 . Difficulties with euro coins  

 

The survey also asked those citizens who expressed to have difficulties handling euro coins (some 

21% in total), which coins in particular cause problems for them. Among these respondents, the 2 euro 

cent coin is widely considered the most problematic, 54% naming it in the first place as the most 

problematic one (this mean 12% of all respondents). The second most difficult coin to handle is the 

smallest denomination, the 1 cent (47%; it means 10% of all respondents), followed by the 20 cent 

(26%; it means 5% of all respondents), 10 cent (18%; it means 4% of all respondents), the 5 and 50 

cent coins (13% both; it means 3% of all respondents). The least troublesome coins are the 1 and 2 

euro coins (8% and 7%, respectively; it means 2% and 1% of all respondents). 
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As the table below shows, the 1 and 2 euro cent coins are most likely to be considered difficult in 10 

countries out of 13. The exceptions are Germany, the Netherlands and Finland. In Germany, the 2 euro 

cent coins were named as most problematic, followed by the 20-  and 10 euro cent coins. The Dutch 

and the Finnish citizens have difficulties with 20, 10 and 50 euro cents ï in both countries the two 

lowest denominations are hardly in use due to compulsory or voluntary rules on the rounding of cash 

payments to the nearest 5-cent. 

 

Type of the euro coins most people have difficulties with (% of those indicating difficulties) 

BE   DE   EL    ES   

1-cent euro coin 72  2-cent euro coin 41  2-cent euro coin 57  1-cent euro coin 64 

2-cent euro coin 70  20-cent euro coin 38  1-cent euro coin 54  2-cent euro coin 55 

20-cent euro coin 15  10-cent euro coin 27  2-euro coin 15  5-cent euro coin 10 

           

FR    IE    IT     LU   

2-cent euro coin 78  2-cent euro coin 54  1-cent euro coin 83  1-cent euro coin 78 

1-cent euro coin 77  1-cent euro coin 54  2-cent euro coin 79  2-cent euro coin 77 

5-cent euro coin 11  20-cent euro coin 25  20-cent euro coin 6  10-cent euro coin 8 

           

NL   AT    PT    SI   

20-cent euro coin 63  2-cent euro coin 47  2-cent euro coin 60  1-cent euro coin 73 

10-cent euro coin 42  1-cent euro coin 43  1-cent euro coin 60  2-cent euro coin 69 

50-cent euro coin 30  20-cent euro coin 33  1-euro coin 6  10-cent euro coin 8 

           

FI            

20-cent euro coin 58          

50-cent euro coin 47          

10-cent euro coin 31          

 

2.3. Satisfaction with the current selection of euro coins  

 

Most citizens in the euro area (62%) are happy with the current selection of euro coins and the trend 

is positive over the past years. Among those who disagree, most respondents find that there are too 

many coins (32%) and these dominantly want to see the 1-cent and 2-cent coins to be removed. 5% 

would like an even greater selection. 2 percent were unable to answer the question.  
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In all but three countries those who think that there is just the right number of coins outnumber those 

who say the selection is too large (or small). In Italy 59% think there are too many coins, while only 

37% are content with the current selection. In Belgium 53% stated that there are too many coins and 

45% of citizens believe that there are just the right number of euro coins, and finally, in Greece 46% 

would like to see fewer coins; 41% are satisfied with the selection of euro coins.  

 

The highest share of contentment can be seen in Finland (87%, a country that, along with the 

Netherlands, has introduced rules of rounding cash payments to the nearest 5-cent, which means that 1 

and 2 cent coins are hardly used in practice), followed by Germany (81%) and Portugal (75%).  

 

In four countries we can observe rather significant changes. In all but one Member State more citizens 

say in 2007 than did in 2006 that the selection of coins is just right. The exception was Greece, where 

a slight 2 percentage point decrease can be seen. In Ireland, a sudden 27 percentage point increase 

took place in the proportion of those who think that there is just the right number of coins since 2006. 

In five other countries we also see a significant increase: Luxembourg (+12), the Netherlands, Portugal 

(+11 both), Belgium (+8) and Finland (+6). More moderate increases can be noted in five euro area 

countries: France, Italy, Austria (+4 in each), Spain (+2) and Germany (+1).  
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2.4 . Coins to  be removed?  

 

The respondents who feel that there are too many euro coin denominations (31.5% of the total) were 

also asked which denominations they would want removed. Of those, 85% (-2) would prefer to 

remove the 1-cent coin, 80% (-2) the 2-cent coin, and 21% (-8) find the 5-cent coin unnecessary. 10% 

are in favour of removing the 2-euro coin. With regard to other coins, only smaller proportions favour 

their removal. 
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Which coins should be removed, 2006 -2007
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The top three mentions are the same in all but three countries, as we have already noted at the EU13 

level. The three exceptions are the Netherlands, Austria and Finland.  

 

The Dutch citizens who consider there to be too many euro coins would like to remove the 1, 2 and 20 

euro-cent coins. Citizens from Austria mentioned the 1 and 2-euro cent coins, as well as 2-euro coins 

in this respect. And the Finnish people 

consider the 5 and 10-cent coins, as 

well as the 1-euro coins, unnecessary.  

 

On the chart to the right we 

summarize the above results on the 

preferably removed coins among 

those who deem the current 

denominations too many. It is quite 

clear that most EU13 citizens have 

difficulties only with 1 and 2 euro 

cents and they mostly want these 

coins to be removed. 
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2.5. Recognisi ng and handling euro banknotes  

 

Asking citizens about the difficulties encountered using euro banknotes the vast majority report that it 

is very or rather easy (94%). Only a slight minority find it very or rather difficult (4%), and negligible 

2 percent show neutrality. These figures have not changed significantly since 2006 or even from 2003. 

Only a very slight increase was detected as a tendency over the last five years considering the whole 

euro area. 
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Looking at results from country-to country, some modest differences can be seen. Italians were the 

most likely to mention that they find distinguishing between and handling euro banknotes very or 

rather easy (98%), followed by the Finnish (97%) and the Greeks (96%). The lowest rates can be 

noted among citizens from Spain (89%) and Luxembourg (91%), but these ratios still represent the 

vast majority of respondents.  
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2.6. Socio -demographic analysis  

 

Those still in education and the youngest generation find handling and distinguishing euro cash (with 

more significant variation regarding the coins) the easiest, while it causes the most trouble for the 

eldest, although the clear majority even from this segment does not report difficulties. The most 

decisive socio-demographic features are age and education; the older people are the more likely they 

are to have difficulties, and the more educated they are the less likely they are to have problems. More 

modest variation can be seen between genders, subjective urbanization, and the occupation scale.  

 

As we mentioned above, the vast majority of citizens find it easy to manipulate euro banknotes, and 

there is no significant deviation across different socio-demographic segments. The greatest numbers of 

those finding it easy are among those aged between 25 and 39. The highest ratios of those who report 

difficulties handling notes are among manual workers, but even in that group the overwhelming 

majority have no problems.  

 

3. The euro as mental benchmark  for p rice calculations  

3.1. Exceptional purchases  

 

Over years, we see a continuous increase in the number of citizens who use the euro as a mental 

benchmark in exceptional purchases, such as buying a car or a home. 

 

Despite the twofold increase since 2003 (by that time it was 16%), still a minority, one third of citizens 

from the euro area count most often in euro when considering exceptional purchases (32%). The 

relative majority of respondents still state that they mostly calculate in their national currency when 

making exceptional purchases (40%) and an additional 27% indicate that they use euro as often as 

national currency for price assessments. The exclusive role of the euro as mental benchmark in 

exceptional purchases increased linearly since 2003, at the expense of a similar role of the old national 

currency, while the proportion of those who use both currencies in evaluating prices remained more or 

less stable in the 27%-31% range.  
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In most countries, eight out of thirteen, citizens use their old national currency exclusively as a mental 

benchmark when considering the price of a car or a house for example. The highest numbers in this 

sense are seen in Belgium, where a large majority of respondents reported still to use their national 
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currency as a mental benchmark (67%), followed by Netherlands (53%) and Austria (51%). 

Surprisingly, the figure for Slovenia, which just introduced the euro is on the contrary only 37%.  

 

The survey found only four countries in the euro area, where at least the relative majority use euro 

when evaluating prices of special purchases. The highest proportion among those who use euro as a 

benchmark can be found in Ireland with 88%, where the vast majority of citizens said that they 

calculate most often in euro when it comes to exceptional purchases. In the remaining three countries 

significantly fewer respondents reported the same; in Greece, Italy and Luxembourg, 45% of citizens 

calculate in euro.  

 

45 45 45
32 31 31 30 30 27 26 24 24 20

6

26 24

42

40
53

34
43 41 51

37 45
36

67

3

29 30

13

27
14

34
25 27

21

35
30

37

12

88

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

IE IT EL LU EU13 NL FI ES DE AT SI FR PT BE

Most often in euro Most often in [NATIONAL CURRENCY]

As often in euro as in [NATIONAL CURRENCY] DK/NA

The euro as mental benchmark for exceptional purchases

Q8. Today, when purchasing, do you count mentally: most often in euro, most often in [NATIONAL 
CURRENCY], or as often in euro as in [NATIONAL CURRENCY] when it concerns:

a) Exceptional purchases such as the purchase of a car or a hous e for example
% by country

 
 

In all but three countries there was an increase in the number of those who use the euro most often as a 

mental benchmark for exceptional purchases; the most significantly in Luxembourg (+9), and Italy and 

Spain (both of 6 percentage points). The three exceptions were the Netherlands, Ireland and Portugal, 

where numbers remained unchanged since last year or varied within sampling error. 
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3.2. The euro as a benchmark for common purchases  

 

Citizens in the euro area were significantly more likely to report that they use the euro as a mental 

benchmark when making common purchases than with exceptional ones. The euro seems to have 

reached a ñmental plateauò in the extent to which people use it as a benchmark currency for small 

purchases. 57% of citizens of the euro area state that they calculate prices in euro when doing 

everyday shopping. This opinion is almost exactly as widespread as it was in 2005, showing only a 

nominal change (+1 percentage point). 
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At least a relative majority of citizens in each of the euro area countries most often calculate in euro 

when making small purchases, although this number ranges widely, from 49% to 93% in individual 

countries.  
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The highest proportion can be found again in Ireland with 93%; in all other countries we observe 

significantly lower levels. After Ireland, the countries where citizens are most likely to assess prices in 

euro when doing common purchases are Finland (73%) and Luxembourg (71%) Not surprisingly, the 

lowest proportion is in Slovenia, the country that most recently joined the euro area, in 2007 (49%). 

 

The trends are not as clear as we found regarding major purchases, where in most countries the ratio of 

those who calculate in euro increased. We observe an increase in only five countries since the last 

measurement one year ago, most significantly in Portugal (+9) and in the Netherlands (+8), while 

more modest increases can be seen in Germany (+3), Ireland and Italy (both +2 percentage points). In 

two countries (Belgium and Spain) numbers have not changed (60%). While in the remaining five 

countries reported proportions even decreased: in France (-7), Austria (-4), Luxembourg (-3), Greece 

and Finland (-2 each).  
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As this summary chart shows the euro as 

a mental benchmark is used in Ireland for 

both exceptional and common purchases. 

In Luxemburg, Greece and Italy the 

citizens calculate in euro mostly in case 

of exceptional purchases. But in Greece 

the citizens are less likely to use the euro 

for common purchases than in 

Luxemburg, and the citizens from Italy 

are even less likely to do so.  

 

The Belgians, the Portuguese and the 

Slovenes are at the low ends on both 

scales.  
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3.3. The usefulness of dual displ ay of prices in Slovenia  

 

Dual displays of prices are mandatory after a period succeeding the changeover in order to assist 

citizens in price conversions from the old to the new currency. While shopkeepers in certain euro area 

countries continue voluntarily to maintain the dual price tags, it is not mandatory anymore. This 

phenomenon on one hand responds to popular ñdemandò as price calculation still heavily relies on the 

old currency in most euro area countries, but to some extent it is also preserving the situation where 

citizens do not need to adapt to the new currency in their mental calculations,  

 

We asked citizens from Slovenia, having entered the euro area only this year and having their 

mandatory 6-months dual display system just expired, about their opinions regarding the extension of 

the system of displaying prices both in Tolars and in euro. The majority of Slovenes (63%) would 

welcome the idea of continuing the dual display of prices by shopkeepers. Only about a third of 

respondent consider this unnecessary (35%). 2% do not know or do not answer the question.  

 

The usefulness of dual display of prices in
Slovenia

Yes; 63

DK/NA; 

2

No; 35

Q9a. Would you say that it would be useful for you that shopkeep ers 
continue with dual price displays?

%, respondents only from  Slovenia

Cím javítva

 

3.4. Socio -demographic analyses  

 

Looking at purchases, men are significantly more likely to use euro as a mental benchmark than 

women. We can note some clear tendencies among other socio-demographic segments as well, 

suggesting that the issues around the euro cash are dominantly generational problems. (See also 

Annex tables 10 and 11.) Twice as many respondents from the youngest generation than from eldest 

one reported using euro when calculating exceptional purchases. Regarding common purchases, we 

find a 25 percentage point difference between the two age groups. While three quarters of respondents 

from the youngest generation mentioned the euro as a mental benchmark for common purchases, only 

every second from the oldest generation said the same. We see a similar, however less marked 

tendency as regards respondents' level of education. Those still in education are most likely to mention 

that they use euro, and the lowest numbers are among those who ended their education at age 15 or 

earlier. The higher the level of education of the respondents, the more likely they are to count in euro 

when making small or exceptional purchases. Citizens from metropolitan areas are again more likely 

to calculate in euro when making either exceptional or common purchases. Based on respondentsô 

occupations we note that the self-employed are the most likely to use the euro as a mental benchmark 

for both exceptional and common purchases. 

 

The EU supporters calculate in euro when they do exceptional purchases; while those who consider 

the EU membership a bad thing, are more likely to calculate in national currency in such a cases. 
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When it comes to the common purchases such as day-to-day shopping, the underlying attitudes 

towards the EU do not matter.  

 

It is especially interesting in the light of the above results that in Slovenia the youngest generation and 

those still in education are most likely to support a continuation of the dual display of prices, while 

respondents with the highest levels of education mentioned are the least in favour of this. Overall, as a 

tendency, we see that younger respondents are more likely than those from older generations to voice 

a desire for the dual display of prices. Fewer men than women, and fewer self-employed than citizens 

with other occupations want the dual display to continue.  
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4. The euro a nd travel  

4.1. Travelling abroad  

 

The majority of citizens (54%) from the euro area do not regularly travel abroad, while 46% said that 

they travel at least once a year outside the country. These figures vary widely across the euro area 

countries. In eight out of thirteen states those who travelled outnumber those who did not ï in 

Luxembourg (89%), Ireland (79%), Slovenia (78%), Netherlands (73%), Belgium (72%), Austria 

(65%), Finland (53%) and Germany (51%). In the remaining five countries the majority of citizens 

stayed inland ï in Spain, Greece, Italy (with 34% each), Portugal (40%) and France (46%).  
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4.2. International utility of the euro  

 

Most respondents think that especially comparing prices across the euro area, and travelling in the 

euro area have became easier with the common currency, although only 30% felt the same way about 

cross-border banking charges, in which question the plurality simply does not have an opinion or 

experience (42%).  

 

A quarter (25%) of citizens doubt that the euro has made price comparisons easier, and 36% do not 

feel that it facilitates travelling. 16% could not answer the question regarding the influence of the euro 

on travel, and 9% as regards price comparisons. As we said, most respondents have no clear idea about 

cross-border banking charges (42%), and 29% think that they were not reduced with the new currency.  
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Travellers (who say they travel abroad at least once a year) are significantly more likely to see positive 

influences from the euro in the above mentioned regards. The vast majority of citizens who travel 

abroad at least once a year finds it easier and less costly (81% compared to 66% measured among all 

respondents), 59% think that comparing prices has become easier (vs. 48%), and 39% report a positive 

influence as regards a reduction of cross-border banking charges (vs. 30%).  
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Making cross-country comparison we also find that the plurality of citizens think that travelling has 

become easier and cheaper due to the euro, but the levels of agreement range widely - from a vast 

majority to a simple plurality. The highest proportion can be found among citizens from Ireland; 86% 

of them agreed with this idea, but in every other country we see significantly lower ratios, the highest 

among them is Finland (63%), followed by Portugal (60%) and Austria (59%).  

 

The lowest level of agreement is in Italy with 40% (one of three countries where respondents were 

least likely to travel abroad). The highest proportions of those who do not agree with the statement that 

the euro has made travelling easier and less costly are among citizens from France (42%), Slovenia 

(40%) and Greece (39%).  

 

Generally, the levels of those who could not answer this question are rather high (except for Ireland 

with 5%); this is especially so in Italy, where one quarter of citizens were unable to answer the 

question. 
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The majority of citizens in all countries agree with the statement that the euro has made price 

comparisons easier. Again, Ireland shows the highest level of agreement, where the vast majority of 

citizens stated that comparing prices has become easier due to the euro (90%), followed by 

Luxembourg (84%) and Finland (78%). The lowest levels of affirmative answers were detected in 

Spain (56%) and France (62%). These two countries also mentioned in highest proportion that they do 

not think that the euro has made it easier for them to compare prices, both with 32%. Again, the 

Italians were the most likely to be unable to answer this question (20%).  
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Regarding the statement that the euro has reduced cross-border banking charges we find that the 

proportion of those who stated that they do not know the answer is quite high, ranging from 29% 

(Ireland) to 56% (in Italy). In ten out of thirteen euro area states, the plurality or even the absolute 

majority of citizens were unable to answer this question. These countries are Italy 56%, and Portugal 

51%, Finland (47%), Belgium (42%), Spain (40%), France (38%), Austria and Germany (both 37%).  
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In the remaining five countries the relative majority of respondents share the opinion that the euro has 

reduced cross-border banking charges; these are Ireland (52%), Greece (43%), the Netherlands (42%), 

Slovenia (38%) and Luxembourg (35%).  

 

However, the greatest proportions of disagreement can be found in Germany (34%), followed by 

France and Luxembourg (33%-33%). In these countries a third of respondents believe that the euro has 

not reduced cross-border banking charges.  
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4. 3. Socio -demographic analysis  

 

We observe rather significant differences among socio-demographic groups if they are travelling 

abroad or not. Men, the younger generations, those with higher levels of education, citizens from 

metropolitan areas and the self-employed are more likely to travel at least once a year outside their 

country than are women, the eldest respondents, those with the lowest level of education, respondents 

from rural areas and inactive persons. The most significant differences can be seen between different 

levels of education; among those who ended their education at age 15 or earlier only every second 

travels abroad at least once a year, while among those who completed schooling to beyond 20 years, 

almost two thirds travel beyond their borders once a year. The EU membership supporters are more 

likely to travel abroad, while those who consider the EU membership a bad thing, are less likely. 

These differences have a direct influence on the subsequent attitude questions as well, as those who 

regularly travel have a significantly more positive assessment of the international utility of the euro.  

 

Therefore, when we asked citizens about possible positive consequences due to the euro, the survey 

again found that men were significantly more likely than women to attribute positive effects in all 

listed aspects (made travelling easier and less costly, made comparing prices easier, and reduced cross-

border banking charges, see Annex Table 16.). Between different age groups we noted that the eldest 

generation is less likely to see positive consequences. In all three aspects of analysis the relationship is 

inverse: the older the respondents are, the less likely they are to see the positive consequences of the 

euro. The most significant deviation can be seen again between the different levels of education. 

Those with the lowest level of education were the least likely to mention positive consequences, while 

those with the highest levels of education or those still studying had the highest proportions expecting 

positive consequences. We saw similar differentiation between subjective urbanization groups and 

occupational groups. Those from rural zones, the manual workers, as well as inactive people, are less 

likely to have experienced positive consequences. On the other hand, citizens from metropolitan areas 

and the self-employed are more likely to attribute positive consequences in every category. 
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Regardless of the support of the EU membership, most of citizens say the euro has made it easier for 

them to compare prices. However, while this attitude is common for the clear majority of the EU 

membership supporters, it is only a relative majority among those who are against the EU 

membership. The majority of EU supporters found that the euro made has made travelling easier and 

less costly, while the majority of those who are against the membership say the contrary. Among both 

the EU supporters and those who are against, the majority was not able to decide if the euro has 

reduced cross-border banking charges or not. However, among the EU supporters more citizens hold 

the view the euro has reduced cross-border banking charges. 

 

5. Macro economic assessment s 

5.1. Evaluation of public finances  

 

Similarly to previous research results, the majority of respondents thought that their countryôs budget 

was in deficit in the previous year (55%). However, comparing the percentages from 2006 and 2007, 

citizens are overall less pessimistic when evaluating their countryôs budget balance; we see a 

significant 11 percentage point decrease in the percentage of respondents who think there is a deficit. 

Looking at longer time series, actual budget deficits in the euro area almost halved since 2004 

(decreased to 1,5% of the GDP from 2,8%), which is well reflected in the 19 percentage points 

decrease of the proportion of those reporting deficit for ólast yearô since 2005.  

 

Fourteen percent of respondents say that their state had a budget surplus, meaning that it earned more 

money than it spent (+5), 13% from the euro area think that their state revenues and spending were 

balanced (+3) and 18% claim to be unaware of whether their countryôs budget is balanced or not (+3).  
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While the above analysis provides an understanding of the changing mood in the euro area, generally 

appreciating healthier public finances on the average, this information is more valid in a country-by-

country comparison, as respondents were requested to rate the situation in their own country. The 

below chart compares the survey results to the actual national budget situation 
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Looking at country-by-country results on the issue of their national economic situation, we again see a 

large variation among Member States, mostly well reflecting the fiscal situation in each. However, it 

seems that the different exposure to macro economic data in public discourse also have an effect in the 

assessments, putting France ï after the election campaign in spring ï the most aware of their country's 

2006 deficit (-2,5%
1
), while Italy that has a much more immense budget problem of their deficit 

reaching 4,4%, the awareness is lower, and even decreasing since last year. 

 

Going to actual figures; In 2007, France (72%), Austria (64%) and Germany (62%) rank highest in the 

percentage of respondents claiming that their state had a budget deficit, while Luxemburg (23%), 

Finland (21%) and Ireland (19%) rank the lowest. 

 

In Ireland and Finland ï countries with tradition to have a budget surplus ï 37%-37% of citizens 

believe that their country indeed had a budget surplus; making these the two euro area states where the 

plurality of respondents mentioned a positive national balance ï with about a quarter of respondents 

not being able to tell what is the situation. In all other countries (but Luxembourg) the relative 

majority of citizens think that their national budget is in deficit. In Luxembourg most citizens (32%) 

believe that their countryôs budget is balanced (which is in fact the case in the whole Benelux region 

with public balances of 0,4 in BE, 0,6 in NL and 0,7 in LU).  

 

Comparing 2006 and 2007, some notable changes can be detected. The percentage of respondents 

believing that there was a budget deficit in the previous year decreased in all but two countries. In 

Germany, the percentage decreased by an impressive 25 percentage point, despite the fact that the 

budget is still in deficit, but the public balance improved remarkably indeed, since 2005 (from -3,4% 

to -1,6%). In Belgium and Spain, we see the opposite development; the percentages of respondents 

who believe that there is a deficit increased with 8 percentage points in Belgium and with 7 points in 

Spain compared to the results from last year ï these perceptions do not reflect reality; in both countries 

we saw an improving budget balance with an overall surplus in 2006. 

 

                                                      
1
 Public balance figures from Eurostat, Structural Indicators, http://epp.eurostat.ec.europa.eu/ 
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The below table provides an overview on the recent changes in public balance in the euro area 

countries. 

 

Net borrowing/lending of consolidated general government sector 

as a percentage of GDP 

 

2001 2002 2003 2004 2005 2006 2007 

Euro area -1.8 -2.5 -3.1 -2.9 -2.5 -1.3 -0.6 

Belgium 0.6 0 0 0 -2.3 0.3 -0.2 

Germany -2.8 -3.7 -4 -3.8 -3.4 -1.6 0 

Ireland 0.9 -0.4 0.4 1.4 1.6 3 0.3 

Greece NA -4.7 -5.6 -7.4 -5.1 -2.6 -2.8 

Spain -0.6 -0.5 -0.2 -0.3 1 1.8 2.2 

France -1.5 -3.1 -4.1 -3.6 -2.9 -2.4 -2.7 

Italy -3.1 -2.9 -3.5 -3.5 -4.2 -3.4 -1.9 

Luxembourg 6.1 2.1 0.5 -1.2 -0.1 1.3 2.9 

Netherlands -0.2 -2 -3.1 -1.7 -0.3 0.5 0.4 

Austria 0 -0.5 -1.6 -3.7 -1.5 -1.5 -0.5 

Portugal -4.3 -2.9 -2.9 -3.4 -6.1 -3.9 -2.6 

Slovenia -4 -2.5 -2.7 -2.3 -1.5 -1.2 -0.1 

Finland 5 4.1 2.5 2.4 2.9 4.1 5.3 

source: Eurostat, General Economic Background 

 

 



 Flash EB No 216 ï Public attitudes  and perceptions in the euro area The Gallup Organization 

 

  

page 32 

5.2. Inflation ary effect of the euro  

 

Comparing inflation rate s before and after the introduction of the euro, most citizens reported an 

increase in inflation (ñthe inflation is higherò). Only a very small minority felt that there was a 

decrease (6%) and 12 percent of respondents did not experience any substantial changes. Reality is, as 

shown in the table below, that euro bought a generally lower inflation rate in the euro area in general 

as well as in most countries.  

 

Looking at data country-to-country, the underlying trend is the same: citizens everywhere have a 

predominant perception that current inflation rate exceeds the one in the pre-euro era. This ranges 

from France (88%) and Spain (84%) to Greece and Finland (both with 65% having memories of lower 

inflation before the introduction of the common currency). In reality, the 2007 annual inflation rates 

exceed those in the year preceding the euro introduction only in Germany, Luxembourg and Slovenia. 

Perceptions do not reflect this  

 

Annual average rate of change in Harmonized Indices of Consumer Prices (HICPs) 

  2001 2002 2003 2004 2005 2006 2007 

2007  

vs. 2001
2
 

Euro area 2.3 2.2 2.1 2.1 2.2 2.2 2.1 lower 

Belgium 2.4 1.6 1.5 1.9 2.5 2.3 1.8 lower 

Germany 1.9 1.4 1.0 1.8 1.9 1.8 2.3 higher 

Ireland 4.0 4.7 4.0 2.3 2.2 2.7 2.9 lower 

Greece 3.7 3.9 3.4 3.0 3.5 3.3 3.0 lower 

Spain 2.8 3.6 3.1 3.1 3.4 3.6 2.8 same 

France 1.8 1.9 2.2 2.3 1.9 1.9 1.6 lower 

Italy 2.3 2.6 2.8 2.3 2.2 2.2 2.0 lower 

Luxembourg 2.4 2.1 2.5 3.2 3.8 3.0 2.7 higher 

Netherlands 5.1 3.9 2.2 1.4 1.5 1.7 1.6 lower 

Austria 2.3 1.7 1.3 2.0 2.1 1.7 2.2 lower 

Portugal 4.4 3.7 3.3 2.5 2.1 3.0 2.4 lower 

Slovenia 8.6 7.5 5.7 3.7 2.5 2.5 3.8 higher 

Finland 2.7 2.0 1.3 0.1 0.8 1.3 1.6 lower 

source: Eurostat, General Economic Background 

 

Even those who are otherwise in favour of their countryôs EU membership say that the euro brought 

an elevated inflation level (75%), indicating that such response is not (just) a reflection on oneôs 

emotional stance on the EU or the euro itself. Having said that, the proportion of unfavourable 

opinions is even higher among those whore are not in favour of the EU membership (84% among 

opponents and 85% among ambivalent respondents). 

 

There are two countries where citizens are ï relatively speaking ï more likely to think that the price 

hikes are now lower than before the introduction of euro, namely Portugal (17%) and Greece (16%). 

In Finland (21%), Germany (20%), Slovenia (20%) and the Netherlands (20%) two out of ten citizens 

perceived no change since the euro has been introduced; these are the highest shares.  

 

                                                      
2
 Slovenia is compared to 2006 
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Most respondents in all socio-demographic segments perceived an increase in inflation in their 

country compared with the situation before the euro was introduced, and the figures differ only 

slightly across the various groups (Annex Table 14.)  

 

Men are more likely than women to say that prices stayed the same. Among different age groups we 

see no significant differences, although the middle aged (between 25 and 39, as well between 40 and 

54) are somewhat more likely to have perceived an increase in prices than the eldest or youngest 

generation. Regarding respondentsô education levels, those with the highest level were most likely to 

mention that prices more or less stayed the same. Considering subjective urbanization respondents 

from rural zones had the highest numbers of those who experienced inflation. Manual workers had the 

greatest proportion of all segments who felt that prices increased. Both the EU membership supporters 

and those who are against say the average prices are higher as compared with the situation before the 

euro was introduced.  
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5.3. The inflation rate last year  

 

When asked about the inflation rate of consumer 

prices in their countries last year, nominally 

speaking, the plurality (33%) of euro area citizens 

stated that the consumer price inflation rates were 

between 1.5% and 2.5%, correctly approximating the 

annual figure of 2,2% for 2006
 
(please refer to the 

corresponding table in the previous section).  

 

Only 5 percent think that the annual euro area 

inflation rate was below 1,5%, but a rather significant 

23% have the perception that it was somewhere 

between 2,5% and 4%. Fourteen percent even 

estimated the 2006 inflation to be 4%, adding up to 

37% the proportion of those believing that the 

inflation rate was higher than the actual figure. 

Overall, while a quarter can not provide an opinion, 

the euro area public is evenly split in estimating the inflation rate with 38% indicating the 

approximately right figure or even lower, and 37% overestimating it.  

 

As national inflation rates are different (annual rates being between 1,3% in Finland to 3.6% in Spain), 

the perception vary even more from country to country. In most countries the plurality of those with an 

opinion indicated the range that corresponds with the national inflation figure. The red circles on the 

chart below show the range matching the actual inflation rate in each country. Apart of Finland (where 

most respondents overestimate the rate) and Luxembourg (where we have a contrary patters as shown 

below), in all countries the plurality of informed answers was approximating the true figure
3
.  
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Range corresponding to 2006 annual inflation rate (HCIP )

 
 

                                                      
3
 For Slovenia, where the 2006 HCIP change rate was 2,5% we considered the 2,5-4% range as the matching 

interval, reflecting the fact that this figure was uniquely low compared to the previous years as well as compared 

to 2007. 
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The proportions of those unable to answer this question vary significantly from country to country, 

ranging from 8 to as much as 54 percent. The highest levels of unawareness can be found in Italy 

(54%), Portugal (44%), Spain (31%), Luxemburg (30%) and Greece (29%). With the exception of 

Spain those not being able to formulate an opinion form the relative majority of respondents in these 

countries. Citizens from Germany and Austria are most aware of the inflation ï they are the least 

likely to be unable to answer the question, and most likely to correctly approximate the right range, 

too.  

 

5.4. The inflation rate: expectations for the present year  

 

Expectations regarding the inflation rate this year are pessimistic throughout the euro area. Most 

respondents foresee a higher rate in comparison to last year; 48% felt this way. 30 percent of citizens 

expect that the inflation rate will be the same this year. Only 12% expect a lower level of inflation, 

while 10 percent were unable to answer this question.  

 
The inflation rate : expectations for the
present year

DK/NA; 10

Higher; 48Equal; 30

Lower; 12

Q18b. What is your expectation about the inflation rate this yea r. 
Compared to last year, will it be

%, all respondents

Cím javítva

 
 

The highest proportion of those who expect higher inflation rates are among the recently joined 

Slovenes, the vast majority of whom foresee a higher inflation rate (82%), followed by Ireland (66%), 

Spain and Belgium (both 53%). The lowest levels can be seen in Luxembourg (41%), Netherlands 

(41%) and Italy (42%). 

 

In all but one country the relative majority of respondents foresee a higher rate of inflation. The only 

exception to this is the Netherlands, where the plurality of citizens do not expect any change in their 

inflation rate this year in comparison to last year. After the Netherlands (42%), the greatest number of 

those who said their expectation is an equal inflation rate this year can be found in Finland (40%), 

Germany and Luxembourg (38% each).  
 

The highest proportion of those who foresee lower inflation rates are in Greece (22%), France and 

Spain (15% each). 

 

Again we observe rather high levels of do not know answers in Italy, where 26% could not answer. 

However, this is significantly lower than it was regarding the extent of the inflation rate last year.  
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Regardless of the demographical characteristics, the plurality of citizens thinks the inflation rate was 

between 1,5% and 2,5% in last year. However the man, those aged 25-39, the more educated, the 

citizens of metropolitan areas and the employees consider so in higher number than the other 

(respective) demographical groups. The women, the youngest generation, the least educated and the 

inactive people were more likely to be unable answering the question.  

 

The women, the oldest generation, the least educated, the citizens from rural zones and the manual 

workers, as well those who consider the EU membership a bad thing, are more likely to expect that the 

inflation will be even higher in 2007.  

5.5. I ncrease of prices in Slovenia during the changeover period  

 

The changeover to the euro in the first wave 

countries showed a small but empirically 

measurable effect on prices of some local goods. 

The situation was similar in Slovenia which 

introduced the euro in the beginning of 2007.  

 

The vast majority of Slovenes report that they 

experienced an increase in prices as a 

consequence of the euro introduction (86%); 

three out of ten citizens perceived prices going 

up in some product categories only (31%), while 

most Slovenes reported an overall increase 

(55%). Only a slight minority (12%) felt that 

prices more or less remained the same.  
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6. Economic reform  

6.1. Awareness of the Stability and Growth Pact  

 

The Stability and Growth Pact is the institutional framework to warrant sound fiscal policies in the 

Economic and Monetary Union (EMU). 47% of respondents in the euro area remember that they have 

heard about the Stability and Growth Pact, which is an all-time low since 2003, when this question 

was asked the first time. This probably reflects the smooth functioning of the Pact after its reform in 

2005. Among those who remember to have heard about it, 31% state that they have heard about it but 

do not know very well what it is about; and only 16% say they are even aware of the nature of issues it 

regulates.  
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The share of those who have not heard about the Pact ranges from 36% to 84%. Portugal and Germany 

are the least likely to be unaware of the Stability Pact, both with 36%, while the vast majority of 

citizens from Ireland said that they have never heard about the Stability Pact (84%).  

 

The highest proportion of those who are confident that they even know what the Pact is about was 

found in Germany (23%), followed by Austria (21%) and Portugal (20%). These three nations also 

have the overall highest ratios of general awareness. If we count sums of yes answers ï irrespective of 

the level of knowledge ï in five euro area countries those who have at least a minimal awareness of 

the Pact outnumber those who have not heard about it. This is the case in Germany (64% vs. 36%), 

Portugal (62% vs. 36%), Austria (54% vs. 45%), Luxembourg (53% vs. 46%) and Slovenia (53% vs. 

47%).  
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Respondentsô levels of awareness of the existence of the Stability Pact have decreased in most 

countries, most significantly in Ireland, by a surprising 23 percentage points. The four exceptions are 

Portugal (+6), Greece (+5), Luxembourg (+3) and Finland (unchanged).  
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Those with the highest levels of education are more aware of the Stability and Growth Pact, while the 

youngest generation and those with less education are less informed.  

 

The plurality of the both the EU supporters (48%) and the majority of those who are against (62%) 

mentioned they have not heard about the Stability and Growth Pact. Those favouring EU membership 

mentioned in higher proportions than others that they are aware and they also know what the Pact 

entails. Those with mixed views on membership have very similar opinions to that of opponents. 
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6.2 . Underlying attitudes regardin g economic reform  

 

The survey in the countries of the euro area introduced a battery of questions related to economic 

reforms. Overall, people in the euro area are aware of the need for structural reforms, but are less 

clear on how to finance it (there is clear resistance against financing reforms both at the expense of 

their benefits and even more via increased tax contributions).  

 

Eight out of ten citizens from the euro area find that reforms are inevitable to improve the economy. 

The same proportion agrees that governments need to save more today in order to prepare public 

finances for the ageing of population (80%). A majority in the euro area are optimistic that the EU 

itself, or the example of successful reforms elsewhere in the block could facilitate reforms in their own 

country; with 63% confirming that the success of reform in other euro area countries put pressure on 

the government to reform and 59% agreeing that the EU should play an active role in the reform 

process.  

 

But clearly, citizens prefer reforms that does not involve anything else than restructuring of currently 

available funds; when it comes to them to bear expenses of reforms or reforms that result in cutting the 

benefits people are entitled to currently, the support evaporates. Only 39% think that the government 

should reduce expenditures and even less agreed with the statement that government should increase 

taxes to finance economic reform (13%).  
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With varying levels, a clear majority in each euro area country agrees that economic reforms are 

needed. Respondents from Italy are the most likely to be in favour of significant reforms to improve 

the performance of their economy (89%), followed by those from Greece (89%) and Portugal (86%). 

These reforms are least deemed necessary in Finland (54%), the Netherlands (61%) and Luxembourg 

(67%).  

 

There is a much lower variation across countries whether or not changes are needed to reflect the 

problems caused by the ageing population of the EU. Respondents from Ireland are the most likely to 

acknowledge that consequences of this phenomenon need to be taken into account in forms of 

structural reforms (90%), followed by those in Belgium (89%) and Portugal (88%). Relatively 
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speaking, Italian respondents are the least supportive of such measures. Nevertheless, a clear majority 

in all countries is aware of the necessity to adapt to the situation with proper policy reforms.  

 

The proposition that ñsuccessful reforms in other euro area countries put pressure on our government 

to reformò is most widely confirmed by citizens from Portugal (74%), Greece (73%) and Ireland 

(71%), and the least likely to be agreed by those from Luxembourg (52%), Spain (55%) and Germany 

(61%). However, the majority of respondents do agree with this statement in all countries of the euro 

area. 
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The support of the European Unionôs active role in the reforms ranges from 34% to 77% in a country 

by country analysis, suggesting that ópoorerô countries (that is Member States with relatively lower 

national income) who at the same time are beneficiaries of structural funds made available by the EU, 

are most likely to acknowledge a more active EU role to facilitate structural reforms. An active EU 

participation is most welcome in Spain (77%), followed by Portugal (75%) and Greece (70%). At the 

same time, only a minority in Austria (34%), the Netherlands (39%) and only a relative majority in 

Luxembourg (42%) expect the EU to be active with respect to national economic reforms.  

 

In three countries of the euro area the majority is prepared to accept reforms that bring along cuts in 

public expenditure, including social and other benefits: France (59%), Netherlands (50%) and Belgium 

(48%, only the relative majority). In Luxembourg the same proportion of respondent are pro and 

contra, 42% of citizens agreed and disagreed. In the remaining nine countries the majority is against 

such cuts, the countries least likely to agree are Finland (24%), Germany and Austria (both 27%). 

 

The measure citizens are least content with is tax increases in order to finance reforms. There is little 

differentiation between countries in this regard; the decisive majority in every country are against this 

idea. Relatively speaking, the least negative responses regarding the possibility of a tax increase came 

from citizens of Ireland, where 29% of respondents supported this idea, followed by those from 

Finland and Greece, both with 24%.  
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6.3.  Awareness of sectoral reforms  

 

Reporting about the last few years; 36% of citizens in the euro area could not name any sector in their 

country where structural changes or reforms had taken place. The sector that citizens were most 

likely to mention spontaneously is the health system with 13% indicating that there have been reforms 

in this area, followed by the labour market (11%). One out of ten respondent named reforms in the 

pension system (9%), 7% mentioned the areas of education and taxation, 6% the social security 

system, and 5% reported reform in general. The least often mentioned area what that of market 

reforms (such as telecom or energy market liberalisation). 
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Awareness of reforms in the health system was in the top three topics in eight out of 13 countries, and 

in the first place in Belgium, Germany, Spain, the Netherlands and Slovenia. It is not among the top 

three mentions in Greece, France, Italy, Luxemburg and Finland either.  

Labour market reforms were mentioned among top three only in Germany, France and Italy, while 

pension system reforms were mentioned in France, Italy and Austria ï in the latter two countries in the 

first place. Reform of the education system is most widely reported from Portugal, but we find it 

among the top three in Greece, Spain, Italy, Austria and Slovenia as well. Reforms in other specific 

areas are mentioned among the top three in quite a few countries as well. In five out of these nine 

countries reforms of this kind are mentioned in the first place.  

 

Sectors with most important reforms (% of mention, the ñdonôt knowò option removed form the ranking) 

BE   DE   EL   ES  

Health system 10  Health system 27  Reforms in other areas 16  Health system 10 

Reforms in other areas 10  Labour market 19  Education systems 15  Reforms in other areas 10 

Taxation 9  Taxation 10  Reforms in general 7  Education systems 10 

           
FR   IE   IT   LU  

Reforms in other areas 20  Reforms in other areas 12  Pension system 10  Reforms in other areas 7 

Pension system 12  Health system 8  Labour market 9  Taxation 6 

Labour market 12  Social security system 5  Education systems 6  Market reforms 5 

           
NL   AT   PT   SI  

Health system 20  Pension system 26  Education systems 11  Health system 14 

Social security system 12  Education systems 14  Health system 9  Reforms in other areas 13 

Reforms in general 9  Health system 13  Reforms in other areas 9  Education systems 12 

           
FI           

Reforms in other areas 13          

Taxation 12          

Social security system 6          

 

Twice as many respondents among those with least education - every second - were unable to name 

any reforms than were those who ended their education at age 20 or later. As a tendency, men were 

more aware of the reforms than women, with the exception of the education system reforms, about 

which women were somewhat more aware. Almost every reform was mentioned by a greater number 

of those with the highest level of education. However, similarly high levels of those still in education 

were familiar with market reforms, and not surprisingly, even more aware of educational reforms.  

 

Similar proportions of awareness can be found among the self-employed and those with the highest 

level of education as regards labour market reform.  

 

Regarding the health-system-reforms, the middle aged generation, citizens from metropolitan areas, 

the self-employed and the employees are more aware (almost as much as are those with the highest 

education).  

 

The reforms regarding the pension system are more likely to be mentioned by the 40-54 year old 

citizens, by the self-employed and by employees as well (after those with the most education).  
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6.4.  The effects of the reforms on personal life  

 

When asked about the personal effect of reforms they witnessed (only of those few who named 

any
4
), respondents were more likely to say that they are not affected or affected rather negatively than 

to say there have been positive personal consequences.  
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Regarding most reform areas the relative majority of citizens reported that reforms did not affect them 

personally. These areas are labour market (65%), social security system (57%), other specific area 

(50%), reform in general (48%), pension system (46%) and education system (44%). 

 

In two sectors reforms have had negative effects for the relative majority of respondents, 44% feel 

negative consequences in the reform of the health system and 43% reported the same about reforms 

that took place in the taxation system. The only area where the plurality of citizens mentioned a 

positive effect is market reform, 38% sharing this opinion. Market reform is thus the most ópopularô, 

followed by reforms in óother specific areasô and the education system, with 27% and 23% of citizens 

attributing rather positive effects to them.  

 

The reforms respondents are least likely to mention having positive personal consequences are the 

reforms of the pension system (11%), labour market (12%) and social security (15%). The reforms 

that people are the most likely to think of as having outright negative effects personally took place in 

the healthcare sector (44%), in taxation (43%) and again in the pension system (39%).  

 

Overall ï averaging out all reform areas ï the Irish respondents reported the most positive balance of 

personal impacts form reforms overall, followed by Luxemburgish, Belgian, Greek and Finnish 

citizens.  

                                                      
4
 Please note that we have very few mentions in some case, see the number of respondents on questions Q17a-

Q17i in the Annex tables. 
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On the other hand, personal consequences of reforms in general were most dissatisfying in Portugal 

and Germany. People reported an overall negative personal impact of reforms in France, the 

Netherlands, and Slovenia as well, although to a lesser extent. In Italy and Spain the overall personal 

balance of impacts breaks more or less even.  

 

Detailed sectoral analyses 

 

The plurality of respondents stated in only five countries that they attribute positive effects on their 

personal lives as a result of market reforms: Italy (55%), Greece (52%), Ireland (47%), France (37%) 

and Austria (27%). However, in six countries the relative majority of citizens think of the market 

reforms as having had no effect on their personal life; these are Slovenia, Portugal, Finland, the 

Netherlands, Luxembourg and Belgium; the highest proportion can be found in Slovenia with 48 

percent. In Germany (39%) and in Spain (34%) the plurality of respondents find that market reforms 

have had negative consequences for them personally.  

 

A mostly mixed picture can be observed with regard to opinions about educational reforms. In six 

countries respondents mentioned in high proportions that they have not been effected personally ï 

France (63%), Slovenia (57%), Luxembourg (51%), Spain (49%), Austria (47%) and Portugal (44%). 

In three countries respondents see mostly positive results ï in Ireland (59%), Finland (58%) and 

Belgium (43%). While in the remaining four countries, in Italy (42%), Germany (39%), the 

Netherlands (35%) and Greece (34%), citizens have experienced negative personal consequences due 

to educational reforms.  

 

Regarding the pension system reforms, in most countries (ten out of thirteen in the euro area) the 

plurality of citizens voiced that there has been no effect on their personal life, most notably in Ireland 

(73%). The three exceptions are Greece (where the plurality said they have felt a positive effect, 39%); 

Germany and Slovenia, where citizens are most likely to state that pension system reforms brought 

negative personal consequences for them.  

 

Looking at social security system reforms, a wide agreement can be seen that they have no direct 

personal effect in the euro area. There is only one country where the plurality of respondents reported 

some ï in this case positive ï effect, Austria, with 37%. 

 

Again, regarding reforms of labour market in all countries the relative majority of citizens share the 

opinion that these have had no effect on their personal life. This is especially notable in Germany, 

where the vast majority of citizens report this (81%). Those who see positive consequences are most 
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likely to be among citizens from Ireland (32%), while the greatest number of those who experienced 

negative effect is found among respondents from Portugal (38%).  
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Opinions regarding the effect of taxation system reforms differ widely from country to country. In 

five countries ï the Netherlands, France, Luxembourg, Belgium and Austria ï the relative majority 

find that there has been no effect on their personal life. The ratio of those mentioning positive effects 

ranges from 6 percent in Spain to 70 percent in Ireland, but in only two countries is this the most often 

mentioned point of view, in Ireland (70%) and Finland (43%).  

70

43

38

31

30

30

26

24

23

22

21

16

7

6

19

20

46

30

40

54

43

54

62

61

14

16

25

6IE

FI

BE

FR

LU

EL

AT

SI

IT

NL

EU13

DE

PT

ES

The effects of the r eform on personal life

Taxation

59

58

43

32

31

27

26

23

22

20

20

18

14

13

23

30

39

42

32

33

19

20

19

15

5

34

35

10IE

FI

BE

EL

NL

LU

ES

EU13

DE

SI

IT

PT

AT

FR

Education system

66

44

38

35

31

30

28

23

23

21

17

13

8

2

23

18

24

26

35

28

40

35

12

31

17

5

8

15

IE

EL

LU

IT

FI

SI

BE

ES

NL

EU13

DE

AT

PT

FR

Reforms
in general

54

49

39

32

31

31

31

31

30

27

27

21

19

16

22

18

20

26

20

24

16

17

16

15

13

22

25

8IE

EL

IT

SI

DE

LU

ES

FI

BE

EU13

PT

NL

FR

AT

Reforms 
in specific areas

Q17a. Please tell me about each of these reform areas you menti oned if they affected you personally in any way, and if yes, did they affect 
you rather positively or rather negatively on balance?

%, base: those who mentioned it as a sector where reforms took place
(The Ăpersonally not affected òand the ĂDK/NA òcategories are not shown on the chart)

Affected rather 
positively

Affected rather 
negatively

 
 

 



 Flash EB No 216 ï Public attitudes  and perceptions in the euro area The Gallup Organization 

 

  

page 46 

In six countries, just to the contrary, the relative majority of citizens attribute negative consequences 

on their personal lives to taxation system reforms. These countries are: Portugal (62%), Spain (61%), 

Germany, Italy (both 54%), Greece (46%) and Slovenia (40%).  

 

Looking at the reform that brought most negative personal consequences on EU13 level ï health 

system reforms ï, the plurality of citizens express a negative point of view in only two countries, 

Germany (with a huge influence on the euro area average due to its size; 57%) and the Netherlands 

(42%). In Greece (49%) and Luxembourg (43%) the relative majority of citizens find such reforms to 

have had a rather positive influence on their personal lives. Meanwhile, in most countries the plurality 

of citizens do not attribute any personally relevant effect to healthcare reforms, most notably in 

Belgium (54%), Ireland and France (52% both).  

 

6.5.  The effects of the reforms on national economy  

 

When it comes to the effect of reforms on a national level the points of view of EU13 citizens are 

radically different. Respondents are less likely to say that certain reforms do not have significant effect 

on their national economy, and they mentioned positive effects in six out of the nine listed reform 

areas. At the same time level of reluctance in evaluating the effects on national economy is markedly 

higher than the effects on personal life, ranging from 7% (market and labour market reforms) to 14% 

(reforms in general).  

 

Citizens are most likely to credit positive consequences on the national economy to market reforms 

(52% felt this way), followed by taxation (47%), labour market (46%), reforms in general (45%), 

reforms in other specific areas (39%) and social security systems (36%). The three exceptions, where 

those who see negative effects outnumber those who see positive consequences even on the national 

level, are the health system (37% vs. 34%), education systems (31% vs. 30%) and the pension system 

(36% vs. 27%). 
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On the national level, the Irish have the best overall impression about the anticipated impact of the 

various reforms to their national economy, while French are the most sceptical, however, still positive. 
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Detailed sectoral analyses 

 

The relative majority find that market reforms have had a positive effect on their national economy in 

all but one country; in Spain 46% of citizens think that they had a negative influence. The highest 

ratios of agreement can be seen in Ireland (74%), Italy (68%) and Greece (66%), where the decisive 

majority of respondents attributed a good influence on their national economies to market reforms.  
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Regarding opinions about education system reforms on a national level, we again see significant 

variance between countries. Only in France is there a majority of respondents who see no effect on 

their national economy (51%). In eight countries respondents see positive consequences due to these 
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reforms, ratios ranging from 35% in Portugal and Greece to 80% in Ireland. In five countries a 

plurality said the opposite; in Germany (42%), the Netherlands (40%), Portugal, and Italy, (both 35%) 

and Austria (30%) the relative majority of citizens stated that there have been negative effects due to 

educational reforms on the national economy.  

 

Cross-country comparison shows a wide deviation of attitudes toward pension system reforms. In 

Ireland (73%), France (39%) and Portugal (37%) the plurality of citizens stated that these reforms did 

not affect their national economy. The relative majority of citizens felt that there were positive 

consequences in Finland (63%), Luxembourg (46%) and Greece (40%). Respondents from Slovenia 

(42%), the Netherlands, Germany, Belgium (each 41%) and Spain (39%) on the other hand were more 

likely to feel that pension system reforms have had a bad influence on their national economy.  

 

Citizens from most countries ï eleven out of thirteen ï agreed that social security system reforms have 

had a positive effect on their national economy. The two exceptions are France and Slovenia. Citizens 

from France (40%) were most likely to mention that these reforms have had no influence on their 

national economy, and respondents from Slovenia were most likely to say that social security reforms 

have had a negative effect (39%).  

 

We see wide agreement among the EU13 that labour market reforms have positively influenced their 

national economies; this is most agreed in Greece and Finland, both with 61 percent. There are only 

two countries were the plurality of citizens find that the reforms have affected the national economy 

negatively - Spain (43%) and France (36%).  

 

Reforms of taxation system were seen positively by the plurality of citizens in all but one country. 

52% of respondents from Spain reported a negative influence on their national economy. Again, in 

Ireland a significantly higher proportion of citizens (84%) attribute positive consequences to taxation 

reform than in all other countries.  

 

In nine out of thirteen countries most citizens said that health system reform has had a good effect on 

their national economy. In fact, the majority of citizens in Finland, Greece (both 53%) and Belgium 

(52%) consider this to be the case. In four countries a relative majority of respondents think that health 

care reform has had negative consequences for their national economy; these are Germany (45%), 

Slovenia (44%), the Netherlands (41%) and Portugal (36%). 
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6.6. Effects of reforms, from a socio -demographic perspective  

 

Market reforms - the most popular reforms (considered to have had a rather positive effect) on both 

national and personal level - were most positively evaluated by respondents aged 25-39 and the least 

favoured (considered to have a rather negative effect) by manual workers, on a personal level. The 

oldest generation was the most likely to mention that their personal life is not affected by market 

reforms. On a national level, citizens with the lowest level of education are the most likely to think 

that market reform has no effect on their national economy; one quarter of them stated feel this way. 

However, the decisive majority of citizens aged 25-39 feel that market reform has had a positive effect 

on their national economy. Negative consequences were most likely to be mentioned by the youngest 

generation.  

 

The plurality of the EU membership supporters mentioned the market reforms have positive affect on 

their personal life, while the plurality of those who are against the EU membership consider no effect 

of these reforms on their personal life.  

 

Regarding the effects of these reforms on national economy, the picture is different. While the 

majority of the EU supporters think again the market reforms have positive affect on their national 

economy, those who are against the EU membership are almost equally split between the two 

opinions, namely the reforms have positive or the reforms have negative effects on their national 

economy (however the agreement with the latter is slightly higher than the agreement with the 

former).  

 

ñReforms in other specific areasò were most often seen as having a positive effect on their personal 

life by citizens of other towns and by the oldest generation. Is regards these reforms having a positive 

effect on a national level, the self employed were the most likely to feel this way. Negative 

consequences on a personal level were most often seen by respondents with the lowest level of 

education, and on a national level by the youngest generation. Most citizens within the youngest 

generation feel no personal involvement, but those aged 40-54 were the most likely to think that these 

reforms have had no influence on their national economy.  

 

Not surprisingly, the eldest generation feels the least involved in the education system reforms and 

those who are still in education feel the most involved. Both positive and negative effects were most 

likely to be seen by them, although overall, they have a greater sense of the negative consequences.  

 

On a national level respondents with the lowest level of education and manual workers were most 

likely to report these reforms have no effect on the national economy. The self-employed were most 

likely to mention that the education system reforms have positive consequences, while respondents 

aged 40-54 and the most educated were the most likely to mention that these reforms have a bad 

influence.  

 

EU supporters experience the negative effect, while those who are against the membership experience 

the positive affect of these reforms on their personal life. The effect of these reforms on national 

economy is valued differently. Those who think the EU membership is a bad thing, clearly hold the 

opinion these reforms do not affect the national economy. While the EU membership supporters are 

split again between two contrary opinions: they see also the positive as well the negative effects of 

these reforms on their national economy (however, slightly more positive than negative opinions on 

balance). 

 

Taxation system reforms are most likely to be perceived as having no effect on personal life by those 

who are still in education; while the self-employed and the eldest generation reported more often the 

same with regard to the national economy. Those who feel a good influence on their personal life as a 

result of these reforms are most likely to be among the self-employed, but we must note that even 
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more self-employed feel a negative influence. Negative effects on a personal and national level are 

most likely to be often mentioned by those with the lowest level of education. A similar number of 

women also mentioned that the taxation system reforms have a negative effect on their national 

economy. Those most likely to attribute positive effects to the taxation system reforms at national 

level are the youngest generation. The majority of those who think the EU membership is a bad thing 

holds the opinion the reforms of the taxation system affected both their personal life and national 

economy negatively. The EU supporters do not hold such a clear opinion. They said in equal number 

these reforms have no effect on their personal life and that these reforms have positive affect on their 

personal life. Regarding the national consequences of these reforms, the majority of the EU supporters 

clearly emphasized the positive effect.  

 

Reforms to the health system were most likely to be perceived as having little effect on both a national 

and a personal level by the younger generation and those who are still in education. The highest 

number of those who experienced positive personal consequences was among manual workers. 

However, when it comes to a national level, men and respondents aged 25-39 were most likely to 

mention that these reforms have had a positive effect on the national economy.  

 

Those who are the least satisfied with the consequences of health system reform for both them and 

their state were citizens with the lowest level of education.  

 

Social security reforms are perceived as having no effect on their personal life by those who are still 

in education, and are thought to have the most positive effect on their personal life by those with the 

lowest education. Negative effects are more often mentioned by manual workers both on a personal 

level and as regards the national economy; the plurality of them feel this way. However, manual 

workers are also most likely to state that these changes are neutral to their national economy. Positive 

effects on the national economy due to these reforms were most often mentioned by the youngest 

generation.  

 

Those who feel the least personally involved in labour market reforms are respondents who are still in 

education, while the most involved (both positively and negatively) are the self-employed. Although 

both positive and negative consequences were most likely to be mentioned by the self employed, more 

of them perceived negative effects than positive ones. A similarly high proportion of manual workers 

see the negative influence of these reforms on both their personal life and on their countriesô economy. 

In fact the majority of them see a negative influence. On a national level those who see the positive 

effect of the labour market reforms are more likely to be among the youngest generation or among 

those who are still in education. Those most likely to see no effects of labour market reforms for their 

country are often those who ended their education at age 15 or earlier.  

 

The majority of the citizens think the labour market reforms do not affect their personal life whether 

they are supporters of the EU membership or not. However there is a general trend that the EU 

membership supporters mentioned with higher ratio than those who are against the membership that 

the market reforms have positive affect on their personal life; and at the other end, those who are 

against the EU membership mentioned in higher number than the supporters that they experienced 

negative affect on their personal life. Regarding the effects of the market reforms on national 

economy, this previously described trend is present here, as well: the majority of the EU membership 

supporters consider the positive affect, while the majority of those who are against the EU 

membership consider the negative affect of these reforms on their national economy. 

 

Pension system reforms - the least popular reform of all (judged by the fewest respondents as having a 

positive effect) - is not surprisingly perceived as having less of an effect on personal life by those who 

are still in education. Those over 55 years of age were least likely to perceive no personal effects 

(which is progressively decreases with the age of the respondent), and they are relatively the most 

likely to report positive personal consequences, too. Still, the predominant perception is negative in 

this age group as well. Regarding national level consequences the opinions of the eldest group do not 

differ significantly from the average. 
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Those who saw the most positive effects were most likely to be respondents with the lowest level of 

education, but this figure is still relatively low. Employees are the most likely to have perceived the 

negative influence of these reforms. When judging the effect of the pension system reforms on their 

national economy, these figures changed radically. Employees had the highest proportion of those who 

felt that these reforms have had no effect on their country. The self-employed were most likely to say 

that these reforms have had a positive effect; in fact the plurality of them was of this opinion. Manual 

workers are the most likely to believe that they pension system reforms have had a bad influence on 

their state.  

 

While the plurality of the EU supporters said the pension system reforms have no effect on their 

personal life, those who consider the EU membership a bad thing are more likely to see the negative 

consequences of them. Regarding the effect of these reforms on national economy, the EU supporters 

emphasized the positive consequences, while those who are against, emphasized the negative 

consequences.  
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7. Personal e conomic outlook  
 

There is a generally positive short term outlook regarding personal (or household) finances in the euro 

area. The majority of respondents in the euro area have stable household incomes since last year 

(51%) and expect the same for this year as well (50%). A quarter (25%) experienced a decrease in the 

past year and somewhat fewer (18%) foresee a negative tendency for this year. 21% reported positive 

changes since last year and a significantly higher level, 27%, expect an increase in their household 

income for this year. 

 

Change in household income...

DK/NA; 

4 Increase

; 21

Stay the 

same; 51

Decrease

; 25

Q19a. How has your household income changed since last year? Did it
Q19b. When looking into the future, how do you expect your house hold income to change this year? Will it

%,  all respondents

since last year expectation for this year

DK/NA; 

5 Increase

; 27

Stay the 

same; 

50

Decreas

e; 18

 
 

Cross-country comparison shows that the expectation of stability is widespread in each Member State; 

with one exception citizens predominantly experienced no change last year and with two exceptions 

foresee no change for this year either. The exceptions are Ireland, where most citizens perceived an 

increase since last year, and expect further increase for this year and Greece, where the same 

proportion of respondents foresees no change as do an increase compared to last year.  
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Those who experienced an increase in their household income since last year are most likely to be in 

Ireland (50%), followed by Finland (33%) and Luxembourg (32%). The Irish also have the highest 

proportion of those with positive expectations for this year (55%); in all other countries significantly 

fewer citizens expect increases. Among the rest, Luxembourg has the highest expectations (35%) and 

Portugal the lowest (21%).  

 

Regarding changes in household income for the last year the highest proportion of those who felt that 

it remained the same are in Italy (61%), Slovenia (56%) and Spain (55%), and those most likely to 

expect this year to remain the same are in Finland (60%), Slovenia (55%) and Italy (53%).  

 

Looking at the shares of those who stated that there was a decrease in their income since last year, the 

highest ratios can be seen in Portugal and Germany (both with 31%), followed by Greece (28%). As 

regards expectations of a decrease for this year, Greece (27%), Germany (23%), France and Portugal 

(both 20%) are the most likely to foresee negative changes.  

 

As the graph to the right about 

the difference of positive and 

negative reports in both aspects 

in each country shows, 

experiencing and expecting 

short term decline of household 

income is only characteristic to 

Germany within the euro area 

(still much less pessimistic 

about the outlooks compared to 

the recent experience), while the 

best overall mood we find in 

Ireland, Luxembourg, Finland 

and Belgium, where 

respondents reported increases 

in the recent past and expect 

continuing favourable trend in 

their income. 

 

 

 

Household income: the difference of perceptions and 
expectations

-20

-10

0

10

20

30

40

50

60

41.223.419.217.311.12.60.70.5-0.9-3.7-4.4-11-13-17

Hhold income last year: increase-decrease, %

H
h

o
ld

 i
n

c
o

m
e
 t
h

is
 y

e
a

r:
 i
n

c
re

a
s
e
-

d
e
c
re

a
s
e
, 

%

IE

LU

EL

IT
EU13

NL

FIES

AT

DE

FR
SI

BE

PT

Q19a. How your household income changed since last year? Did it ...
Q19b. When looking into the future, how do you expect your house hold income to change this year? Will it ...

% by country



 Flash EB No 216 ï Public attitudes  and perceptions in the euro area The Gallup Organization 

 

  

page 54 

 

Regardless of the demographical characteristics, the dominant opinion is that the householdsô income 

stayed the same since last year. Patterns are completely matching for recent experience and future 

outlooks. Women, the oldest citizens, the least educated ones, the citizens from rural zones and the 

inactive people are more likely to either report stagnation or decline in their current a future household 

revenue. Optimistic replies were recorded mostly in the households of the man, the 25-39 years old 

citizens, the more educated ones, the metropolitan areasô citizens and the employees. 

 

The EU-membership supporters mentioned with higher rate that the income of their households 

increased; while those who are against the EU membership mentioned with higher rate their 

householdsô income decreased since last year. 
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Table 1. Influence of having the euro for the country  

QUESTION: Q2. Generally speaking, do you think that having the euro is a good or bad thing for your country? 

 

  
Total N % A good 

thing  

% A bad 

thing  

% Neither 

good nor bad 

% DK/NA  

 

EU13  13031 44,6 42,3 12 1,1 

COUNTRY       

 Belgium 1004 63,9 25,3 8,2 2,5 

 Germany 1006 39,2 46,1 13,8 0,8 

 Greece 1004 36,2 50,9 12,1 0,8 

 Spain 1002 44,5 42,3 12,1 1,1 

 France 1000 46,8 39,5 13,4 0,4 

 Ireland  1000 81,1 12,3 4,3 2,2 

 Italy  1001 41,6 47,3 9,8 1,3 

 Luxembourg 1000 75,6 15,6 7,3 1,5 

 Netherlands 1002 53,7 34 9 3,3 

 Austria  1005 49 36,7 12,7 1,6 

 Portugal 1002 40,8 43,4 14,2 1,6 

 Slovenia 1000 65,5 20,4 12,6 1,5 

 Finland  1005 57,1 32,1 9,4 1,4 

 

SEX       

Male 6318 52,3 35,5 11,5 0,7 

 Female 6713 37,3 48,7 12,5 1,5 

 

AGE       

15 - 24 1931 57,1 30,7 11,8 0,4 

 25 - 39  3062 45,9 42,2 10,7 1,2 

 40 - 54 3635 43,6 44,9 10,8 0,7 

 55 + 4319 39 45,3 14 1,7 

 

ED UCATION       

until 15 years of age 2185 24,8 61,5 12,7 1,1 

 16 - 20 5419 39,3 47,1 12,5 1,1 

 20 + 3668 59,4 28,5 11 1,1 

 Still in education  1390 60,6 26,3 12,1 1 

 

LOCALITY  TYPE       

Metropolitan area  2623 51,8 36,6 10,6 1 

 Other towns 4865 45,7 41,9 11,3 1,2 

 Rural zones 5478 40,2 45,3 13,4 1,1 

 

OCCUPATION       

Self-employed 1133 50,5 39,2 9,8 0,5 

 Employee 4366 50 38 11 1 

 Manual worker  976 34,7 55,9 8,6 0,8 

 Not working  6485 41,3 43,6 13,6 1,4 

 

OPINION 
ABOUT THE EU 
MEMBERSHIP  

     

 a good thing 8425 59,8 27,1 11,9 1,2 

 a bad thing 1707 6,5 87,8 5,5 0,2 

 
neither good nor 
bad 2574 22,2 59,3 17,7 0,8 
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Table 2. Influence of having the euro for Europe 

QUESTION: Q3. Generally speaking, do you think that having the euro is a good or bad thing for Europe? 

 

  
Total N % A good 

thing  

% A bad 

thing  

% Neither 

good nor bad 

% DK/NA  

 

EU13  13031 71,5 14,3 8,4 5,8 

COUNTRY       

 Belgium 1004 80,4 10,8 5,3 3,6 

 Germany 1006 72,6 15,1 9,2 3,1 

 Greece 1004 64,6 18 6,3 11,1 

 Spain 1002 66,8 15,6 9,2 8,3 

 France 1000 72,2 14,7 9,8 3,3 

 Ireland  1000 88,6 5,8 2 3,6 

 Italy  1001 69,6 14,1 7,4 8,8 

 Luxembourg 1000 80,9 11,2 6 2 

 Netherlands 1002 77,1 13,6 4,2 5,1 

 Austria  1005 69,7 15,8 8,4 6,1 

 Portugal  1002 69,2 8,1 13,4 9,4 

 Slovenia 1000 80,1 8,6 6,3 5 

 Finland  1005 76,2 5,8 6,4 11,7 

 

SEX       

Male 6318 77,8 11,2 7,1 3,9 

 Female 6713 65,6 17,1 9,7 7,6 

 

AGE       

15 - 24 1931 80,5 10,4 6,3 2,8 

 25 - 39  3062 74,7 12,9 8,3 4,2 

 40 - 54 3635 70,2 16,1 8,6 5,1 

 55 + 4319 66,8 15,3 9,2 8,7 

 

EDUCATION       

until 15 years of age 2185 56,2 20,4 11,3 12,1 

 16 - 20 5419 69,7 16,1 9,3 5 

 20 + 3668 81,5 9 6 3,5 

 Still in education  1390 81,5 9,7 6 2,7 

 

LOCALITY  TYPE       

Metropolitan area  2623 77,5 11,4 6,6 4,5 

 Other towns 4865 70,8 15,5 7,5 6,2 

 Rural zones 5478 69,5 14,6 10,1 5,9 

 

OCCUPATION       

Self-employed 1133 77,9 12,4 5,8 3,9 

 Employee 4366 77,3 11,7 7,5 3,5 

 Manual worker  976 63,6 18,1 12,5 5,8 

 Not working  6485 67,7 15,7 8,9 7,7 

 

OPINION 
ABOUT THE EU 
MEMBERSHIP  

     

 a good thing 8425 84,1 7,5 5,6 2,9 

 a bad thing 1707 35,5 39,8 13,6 11,1 

 
neither good nor 
bad 2574 58,1 18,7 14,1 9,1 
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Table 3. The influence of the euro on personally feeling of being European 

QUESTION: Q4. Does the euro make you personally feel more European than before or would you say that your 

feeling of being European has not changed? 

 

  
Total N % Yes, more 

European 

% Nothing has 

changed 

% DK/NA  

 

EU13  13031 22 77,2 0,8 

COUNTRY      

 Belgium 1004 21,9 77,3 0,7 

 Germany 1006 18,7 80,8  0,5 

 Greece 1004 24,8 73,5 1,7 

 Spain 1002 18,9 79,5 1,6 

 France 1000 22,9 76,8 0,3 

 Ireland  1000 38,3 60,7 1 

 Italy  1001 28,5 70,9 0,6 

 Luxembourg 1000 33,3 65,6 1,1 

 Netherlands 1002 14,1 84,7 1,3 

 Austria  1005 17,5 81 1,4 

 Portugal 1002 24,2 72,9 2,9 

 Slovenia 1000 22,2 77,1 0,7 

 Finland 1005 23,7 75,2 1 

 

SEX      

Male 6318 25,6 73,6 0,8 

 Female 6713 18,6 80,5 0,9 

 

AGE      

15 - 24 1931 24,1 75,3 0,6 

 25 - 39  3062 19,9 79,7 0,4 

 40 - 54 3635 23,6 75,7 0,7 

 55 + 4319 21,2 77,4 1,4 

 

EDUCATION      

until 15 years of age 2185 16,6 82,1 1,4 

 16 - 20 5419 19 80,3 0,7 

 20 + 3668 28,6 70,9 0,5 

 Still in education  1390 25,3 74 0,6 

 

LOCALITY  TYPE      

Metropolitan area  2623 26,1 73,2 0,7 

 Other towns 4865 22,8 76 1,2 

 Rural zones 5478 19,2 80,2 0,6 

 

OCCUPATION      

Self-employed 1133 29,1 70,2 0,6 

 Employee 4366 23,3 76,2 0,5 

 Manual worker  976 20,5 79,1 0,4 

 Not working  6485 20,1 78,8 1,1 

 

OPINION ABOUT 
THE EU 
MEMBERSHIP  

    

 a good thing 8425 27,9 71,5 0,6 

 a bad thing 1707 10,7 87,8 1,6 

 neither good nor bad 2574 11,5 88,1 0,4 



The Gallup Organization Flash EB No 216 ï Public attitudes  and perceptions in the euro area 

 

 

  

  Analytical Report, page 61 

Table 4. Difficulty to distinguish and handle euro coins  

QUESTION: Q5. When you pay cash, would you say that it is: very easy, rather easy, rather difficult or very difficult 

to distinguish and handle coins? 

  

Total N % Very 

easy 

% 

Rather 

easy 

% Rather 

difficult  

% Very 

difficult  

% Neither 

easy nor 

difficult, 

normal  

% 

DK/NA  

 

EU13  13031 38,9 36,6 17,3 3,8 3,1 0,2 

COUNTRY         

 Belgium 1004 44,5 29,7 20,5 2,6 2,4 0,4 

 Germany 1006 24,5 38,3 28,2 5,8 2,8 0,3 

 Greece 1004 55,1 32,3 7,1 2,5 2,9 0,2 

 Spain 1002 52,7 31,6 5,3 2 8,3 0,1 

 France 1000 20 52,5 21 4,8 1,7 0,1 

 Ireland  1000 57,4 24,6 12,3 4 1,5 0,2 

 Italy  1001 58,6 26,5 10,7 1,8 2,2 0,2 

 Luxembourg 1000 36,3 41,3 15,8 2,9 3,3 0,4 

 Netherlands 1002 35,5 35,7 20,7 4,8 2,6 0,8 

 Austria  1005 36,7 36,4 19,3 4,9 2,5 0,2 

 Portugal 1002 64,3 27 2,9 2,2 2,8 0,8 

 Slovenia 1000 35,1 42,7 14,3 4,4 3,2 0,3 

 Finland  1005 51,5 37,7 8,7 1,1 0,6 0,4 

 

SEX         

Male 6318 40,1 36,5 16,8 3 3,3 0,3 

 Female 6713 37,8 36,7 17,8 4,5 3 0,2 

 

AGE         

15 - 24 1931 52,1 37,4 6,5 2 2 0 

 25 - 39  3062 45 39,6 11 1,1 3 0,2 

 40 - 54 3635 37,7 35,8 20,5 3,5 2,4 0,1 

 55 + 4319 29,8 34,6 24,1 6,8 4,3 0,5 

 

EDUCATION         
until 15 years of 
age 2185 38,2 31,1 19,8 6,2 4,1 0,5 

 16 - 20 5419 36,4 38,1 18,7 3,6 3,1 0,2 

 20 + 3668 37,1 38,6 18 3,3 2,8 0,2 

 Still in education  1390 55,5 35,5 6,7 0,8 1,4 0 

 

LOCALITY  
TYPE         

Metro politan area 2623 43,5 35,3 15,4 2,4 3,1 0,3 

 Other towns 4865 42,5 35,7 14,4 3,5 3,7 0,1 

 Rural zones 5478 33,6 38,1 20,9 4,6 2,5 0,3 

 

OCCUPATION         

Self-employed 1133 44,8 35,4 15,3 2,2 2,4 0 

 Employee 4366 38,2 39,9 16,9 2,8 2 0,2 

 Manual worker  976 40,7 36,7 16,6 3,1 2,8 0,1 

 Not working  6485 38 34,6 18,1 4,8 4 0,3 

 

OPINION 
ABOUT THE EU 
MEMBERSHIP  

       

 a good thing 8425 41,6 37,8 15,4 2,5 2,6 0,1 

 a bad thing 1707 35,5 29,1 24 6,9 4,1 0,4 

 neither good nor 2574 31,7 38,4 20 5,5 3,9 0,5 
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Table 5. Type of the euro coins having difficulties with  

QUESTION: Q5bis. With which of the coins do you have particular difficulties?  

%of ñMentionedò shown 

Base: those who find it rather or very difficult to distinguish and handle euro coins 

  

Total 

N 

1-cent 
euro 
coin 

2-
cent 
euro 
coin 

5-
cent 
euro 
coin 

10-
cent 
euro 
coin 

20-
cent 
euro 
coin 

50-
cent 
euro 
coin 

1-
euro 
coin 

2-
euro 
coin 

DK/NA  

 

EU13  2755 47,2 54,2 13,1 18,4 25,7 13,3 7,9 6,8 3,7 

COUNTRY            

 Belgium 231 72,2 70,4 7,1 13,9 14,5 6,2 2 2,1 3,8 

 Germany 342 23,9 40,7 18,8 26,9 38,1 19,9 11,4 9,7 2,3 

 Greece 96 54,1 57 12,2 14,2 8,6 4,3 12,9 14,7 4,4 

 Spain 73 63,6 55,4 9,7 1,8 2,5 3,6 7 8,9 17,8 

 France 258 76,8 77,8 10,7 8,5 8,1 4,1 4,5 2,7 1,1 

 Ireland  163 53,6 54 14,5 20,9 25,2 8,7 7,2 5,7 1,4 

 Italy  125 83,4 78,7 3,1 2 6,4 3 1,8 3,8 6,3 

 Luxembourg 186 77,7 77 4,8 7,7 7,7 2,7 2,2 1,1 7,3 

 Netherlands 256 11,4 15,6 9,1 42 62,7 30,3 10 8 3,4 

 Austria  243 43,2 46,5 9,7 17,4 32,6 17,9 8,2 4,4 4,9 

 Portugal 51 59,9 60,3 1,6 5,5 5,6 2,9 6,3 5,1 23,4 

 Slovenia 187 72,5 68,5 7,3 8,2 6,5 2,6 6,1 6,3 3,9 

 Finland  99 1,2 1,9 14,5 30,5 57,9 47,2 12,3 4,9 10,2 

 

SEX            

Male 1253 45,9 52,5 12,5 19,5 27,3 13,9 7,2 7 4,2 

 Female 1502 48,4 55,6 13,6 17,5 24,3 12,9 8,6 6,6 3,2 

 

AGE            

15 - 24 164 55,6 59,3 18,8 9,4 15,3 12,2 4,8 8,1 2,3 

 25 - 39  371 45,8 53,8 10,9 25,3 30,9 8,6 10,4 7 1,1 

 40 - 54 873 45,4 54,1 11,2 19,7 26,9 14,9 7,6 7 4,5 

 55 + 1336 47,7 53,7 14,1 16,9 24,8 13,8 7,9 6,5 4 

 

EDUCATION            
until 15 years of 
age 567 55,3 61,8 13,4 11,6 18,1 9,9 6,9 5,5 5,9 

 16 - 20 1205 47,3 51,6 10,5 21,2 28,5 15,3 8,4 7,5 2,2 

 20 + 784 38,1 49,7 16 21,9 30,1 14,6 8,4 6,9 3,8 

 Still in education  105 59,2 69,3 21,1 8,8 14,3 3,9 2,9 3,5 1,4 

 

LOCALITY  
TYPE            

Metropolitan area  468 44,9 54,7 13,4 17,5 26,4 13,7 9,6 6,9 4,4 

 Other towns 871 50,5 54,3 13,8 19,3 24,4 13 6,2 6,6 3,3 

 Rural zones 1399 46 54,1 12,7 18,3 26,1 13,2 8,5 6,9 3,7 

 

OCCUPATION            

Self-employed 198 41,7 48,9 9,8 16,4 32 20,4 10,6 4,5 2,9 

 Employee 859 45,2 56,7 15,8 19,3 24,7 11,2 9,1 8,1 3 

 Manual worker  192 55 56,3 6,8 20,4 31,1 14,4 3,2 5,5 1,7 

 Not working  1491 48,2 53 12,6 18,1 24,8 13,5 7,5 6,6 4,5 

 

OPINION 
ABOUT THE EU 
MEMBERSHIP  

          

 a good thing 1507 46,1 54,4 13 18,8 27,6 14,9 6,8 6,3 3,2 

 a bad thing 527 53,4 61,3 14,9 15,5 17,1 8,4 9,7 6,9 4,1 

 
neither good nor 
bad 657 45,2 48,6 11,8 19,8 28,7 14,6 8,6 7,7 3,7 
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Table 6. Current selection of the euro coins 

QUESTION: Q6. Do you consider that there are too many or, on the contrary, not enough coins with different values 

or do you consider that there are just the right number? 

 

  
Total N % Too many % Not 

enough 

% Just the 

right number  

% DK/NA  

 

EU13  13031 31,5 4,5 61,9 2,1 

COUNTRY       

 Belgium 1004 53,4 1,1 44,7 0,9 

 Germany 1006 10 6,3 80,8  3 

 Greece 1004 46,4 9,4 40,9 3,4 

 Spain 1002 30,5 8,3 58,9 2,3 

 France 1000 34,4 2,6 61,9 1,1 

 Ireland  1000 34,2 2 62,4 1,4 

 Italy  1001 59,3 2,1 37,3 1,3 

 Luxembourg 1000 45,8 1,4 50,9 1,9 

 Netherlands 1002 21,7 2,6 72,3 3,4 

 Austria  1005 39,2 2,3 56,1 2,3 

 Portugal 1002 19,5 1,9 74,8 3,8 

 Slovenia 1000 29,4 3,9 65,5 1,1 

 Finland  1005 6,3 5,1 86,9 1,7 

 

SEX       

Male 6318 31,1 4,3 62,3 2,3 

 Female 6713 31,9 4,6 61,5 2 

 

AGE       

15 - 24 1931 29,7 4,1 65,8 0,5 

 25 - 39  3062 30 4,9 64,3 0,8 

 40 - 54 3635 33,7 4,7 59,7 1,9 

 55 + 4319 31,7 4,2 60,2 3,9 

 

EDUCATION       

until 15 years of age 2185 36,8 3,5 56,1 3,6 

 16 - 20 5419 32,7 4,6 60,9 1,8 

 20 + 3668 28 4,8 65,3 1,9 

 Still in education  1390 28,4 3,8 67 0,7 

 

LOCA LITY  TYPE       

Metropolitan area  2623 30 5,8 62,8 1,5 

 Other towns 4865 33,7 4,1 60,5 1,7 

 Rural zones 5478 30,3 4,2 62,8 2,7 

 

OCCUPATION       

Self-employed 1133 33,5 4,8 59,8 1,9 

 Employee 4366 30,4 3,9 64,8 0,9 

 Manual worker  976 34,7 7,5 56,5 1,3 

 Not working  6485 31,5 4,2 61,3 3 

 

OPINION 
ABOUT THE EU 
MEMBERSHIP  

     

 a good thing 8425 31,2 4,2 63 1,6 

 a bad thing 1707 38,2 5,3 53,2 3,2 

 
neither good nor 
bad 2574 27,6 5,2 64,8 2,3 
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Table 7. Removal of the euro coins 

QUESTION: Q6bis. Please indicate whether any of the euro coin denominations should be removed. If yes, which one 

or which ones? 

%of ñMentionedò shown 

Base: those who said there are too many euro coins with different values 

  

Total 
N 

1-cent 
euro 
coin 

2-
cent 
euro 
coin 

5-
cent 
euro 
coin 

10-
cent 
euro 
coin 

20-
cent 
euro 
coin 

50-
cent 
euro 
coin 

1-
euro 
coin 

2-
euro 
coin 

DK/NAd  

 

EU13  4107 85,4 79,5 21,2 3,6 3,1 0,9 6,9 9,9 2,3 

COUNTRY            

 Belgium 536 92 83,8 18,1 2,8 1,6 0,4 1,4 2,5 2,2 

 Germany 100 73,3 76 15,7 1,9 7,4 0,8 2,5 7,5 4,6 

 Greece 465 66,8 65,2 29,4 9,4 5,8 3 20,8 27,7 4,6 

 Spain 306 95,1 85,5 13,3 3,2 2,1 1,2 0,7 0,5 2,2 

 France 344 91,3 80,7 13,7 2,7 3 0 0,6 1 1,7 

 Ireland  342 90,6 75 16,4 5,8 2,7 0,9 1,2 0,5 2,2 

 Italy  594 84,9 80,6 30,6 3,4 1,4 1 13,5 17,2 1,3 

 Luxembourg 458 94 91,9 26,5 3 2,5 0,9 1,3 1,9 1,5 

 Netherlands 217 78,9 73,5 12,2 7,9 12,4 2,4 4,5 7 3,9 

 Austria  394 75,7 68,4 14,5 1,6 1,6 0,1 4,6 22,2 4,3 

 Portugal 195 91,9 89,2 11,1 1,4 0,9 0,3 2,3 6,1 2,3 

 Slovenia 294 77,6 72 35,4 11,3 8,5 3,9 7,5 11,5 7,7 

 Finland  63 27,2 23,9 47,8 34,6 13,7 6,3 3,2 7,9 16,6 

 

SEX            

Male 1964 83 78,1 19,9 3,4 3,1 0,9 9,7 12,6 2,1 

 Female 2143 87,7 80,8  22,4 3,9 3 1 4,3 7,4 2,5 

 

AGE            

15 - 24 573 86,5 80,9 21,6 3,6 2 0,1 3,7 5,6 3,5 

 25 - 39  919 86,8 84,8 25,5 4 2,6 1 6,5 10,8 1,5 

 40 - 54 1224 86,6 79 20 3,3 2,6 0,7 6,3 9,3 1,8 

 55 + 1369 83 75,6 18,8 3,4 4,3 1,4 9,1 11,7 2,7 

 

EDUCATION            

until 15 years of age 805 89,4 84,6 23,8 4,1 3,5 1,9 7,6 10,4 1,7 

 16 - 20 1773 83,6 76,2 22,5 3,9 2,6 0,7 7,9 11,1 3 

 20 + 1029 83,3 78,3 17,3 3,3 4,5 0,9 6,4 9,8 1,8 

 Still in education  395 90,2 85,8 20,4 2,9 1,1 0 3,1 6 0,7 

 

LOCALITY  TYPE            

Metropolitan area  786 84 77 18,2 3,1 2,9 0,7 5,1 9,9 3,4 

 Other towns 1639 86,4 80,7 20,5 4,1 2,7 1 8,4 10,7 1,3 

 Rural zones 1658 85,2 79,4 23,2 3,4 3,5 1 6,3 9,2 2,7 

 

OCCUPATION            

Self-employed 380 81,2 77,4 19,6 2,7 5,2 0,7 12,3 15,9 1,1 

 Employee 1325 86,6 79,6 20,7 3,5 2,6 0,8 4,8 8,1 1,9 

 Manual worker  338 82,7 84 23,1 5,7 4 2,6 4,6 5,9 4,2 

 Not working  2041 85,9 78,9 21 3,5 2,8 0,8 7,7 10,7 2,5 

 

OPINION ABOUT 
THE EU 
MEMBERSHIP  

          

 a good thing 2630 84,4 78,7 20,5 3,2 2,5 0,4 8 10,9 2 

 a bad thing 652 87,7 80,7 24 3,7 4,3 2,1 6,6 8,3 3,7 

 neither good nor bad 711 86,8 79,5 20,5 5,3 4,2 1,6 3,6 8,3 2,2 














































































