Flash Eurobarometer

EUROBAROMETER

c
o
=}
©
N
=
©
(@]
S
@)
Q.
=
‘©
)
)
L5
-
|
N
i
(QV
o
)
S
()
S
S
L
©
Ko}
o
S
>
w
<
0
©
i

Attitudes towards the
planned EU pilot project —
“Erasmus for Young
Entrepreneurs”

Survey among young would-be
and existing entrepreneurs in all
EU Member States

Summary

Fieldwork: October 2007
Report: November 2007

This survey was requested by Directorate-General Enterprise and Industry and
coordinated by Directorate-General Communication

This document does not represent the point of view of the European Commission.
The interpretations and opinions contained in it are solely those of the authors.



Flash Eurobarometer Series
#212

Attitudes towards the
planned EU
pilot project -
“Erasmus for Young
Entrepreneurs”

survey conducted by The Gallup Organization
and coordinated by Directorate-General
Communication

EUROBAROMETER

This document does not reflect the views of the
European Commission.
The interpretations and opinions contained in it
are solely those of the authors.

THE GALLUP ORGANIZATION



The Gallup Organization Flash EB N° 212

Table of Contents

QL= o] L= 0] = o1 RS 3
80T [ Tox 1 o o T 4
I I 11 T [T g T RS 6
L. GENEral ATITUTES ....cueeeeeeeeee bbbttt b e bbbt nrenns 8
1.1 Attractiveness of the ProgramiMe.............ee st nres 8
1.2 Reasons for not participating in the programme ...t 8
2. Desired scope of the “Erasmus for Young Entrepreneurs programme”..........ccoeeeeveeeeseseeenenns 10
2.1 Preferred objectives of the Programime ...........coeoereieieeeses e 10
2.2 Educational objectives of the programme...........coceoe e e 11
2.3 No limitationsfor the target groUD ........ocee e ee et e e e s re e e e snneeneens 12
3.4 Long programmes are PrefeITeA. ... ..o nne s 14
O 000 B 17 ] 0o TRV T PP PSPPSRSO 15
3. Characteristics of theideal hOSt COMPANY........ccoiiiieieiieese e 17
3.1 A preference for an older and more experienced ENtrEPreneUr ..........ceveeveeveeseeeieeseeseeseeeneens 17
3.2 A preference for host enterprises from the SAME SECLON .........oivvererieierienere e 17
3.3 A preference for small and Micro enterpriseS as NOSES.........covierererieieeienire e 18
4. POLENTIAl NOSES.....ctiiitiieie ettt bbbttt b bbbt n b 20
5. Anticipated impact of the planned Programme ... 21
6. Respondents’ views and suggestions about the planned Programme..........ccccoeevevvvveninneenenn 22

page 3



Flash EB N° 212 The Gallup Organization

Introduction

The European Commission (Directorate - Genera for "Enterprise and Industry™) is about to start a
pilot action "Erasmus for Young Entrepreneurs' to establish a mobility programme for young existing
entrepreneurs and young woul d-be entrepreneurs. The beneficiaries would be entrepreneurs (owners or
managers of SMEs and micro-enterprises) who are in the process of setting up a business or who have
recently (in thelast 3 years) started up a business.

The pilot action will seek to ensure that experience is pooled among such young entrepreneurs at the
European level by means of traineeships and training coursesin key or complementary sectors. The
relevant representative bodies (Chambers of Commerce and Industry, and Craft Associations) will be
invited to support and promote this pilot action.

The goa of the Flash Eurobarometer 212 "Erasmus for Young Entrepreneurs' was to gather
information about the needs, attitudes and ideas of the potential beneficiaries of the planned pilot
action with the aim of taking these opinions into account before any official launch. This Flash
Eurobarometer consisted of three separate surveys.

e Phase 1. gtart-up counselling and support organisations
e Phase 2: trainers and counsellors of start-up organisations
e Phase 3: young would-be and existing entrepreneurs

The present report presents summarises the results of Phase 3 — the survey among young would-be
entrepreneurs and young existing entrepreneurs. At the beginning of the interview, the young would-
be and existing entrepreneurs were introduced to the idea of the European Commission launching an
“EU programme that would support young would-be entrepreneurs who want to spend a period of
time in another country in order to learn from and exchange experiences with entrepreneurs and ook
for potential partners.”* After thisintroduction, the respondents were asked about various aspects of
such an "Erasmus for Young Entrepreneurs programme”. These questions covered the:

Genera attitudes towards the idea of a mobility programme for young entrepreneurs
Desired elements and ideal scope of the programme

Preferred characteristics of the host enterprise

Y oung entrepreneurs as potential hosts for other young entrepreneurs

Expected impact of the envisaged mobility programme

This Flash Eurobarometer survey was conducted between the 28" September and 20™ October 2007.
Almost 7,000 randomly-selected young woul d-be entrepreneurs (N=3922) and young existing
entrepreneurs (N=3002) between the ages of 18 and 40 were interviewed in all of the EU Member
States. The survey was carried out by telephone, with WebCATI (web-based computer assisted
telephone interviewing).

Sampling was achieved in two steps, arandom representative sample of the general population
between the ages of 18 and 40 was selected, and the sampled persons were screened as to whether or
not they belonged to any of the two broad beneficiary groups (existing and woul d-be entrepreneurs) of
the planned programme. The results of the screening interviews indicate that 11% of EU citizens
between 18 and 40 years-of-age identify themselves as a would-be entrepreneur and 8% are already
entrepreneurs.

Asthe achieved sample of young actual and existing entrepreneurs was recruited from a random
general population sample for each Member State surveyed, we can consider these subsamples as
random and representative as well. We remind readers that higher levels of sampling errors can be
associated with the relatively low number of casesin some Member States. Neverthel ess, the margin

! For reasons of simplification the survey used the term “programme” and not “pilot project”. The name
“Erasmus for Young Entrepreneurs” is provisional and does not anticipate any future action in this field.
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of sampling error associated with the overall EU level results for both broad beneficiary groupsis

lower than +/-2%. The overall results, therefore, constitute very solid and statistically robust findings
at both the EU and nation state level.
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Main findings

General attitudes towards the programme

¢ Overall, theidea of the Erasmus for Young Entrepreneurs programme, that provides
exchange opportunities for young people who are either in the process of setting up a business,
or have recently done so, is attractive for both target gr oups (young would-be and young
existing entrepreneurs) that would benefit. More than four-fifths (81%) of young would-be
entrepreneurs say that participation in the planned Erasmus programme could be useful for
them. Among those who are already entrepreneurs, only slightly fewer regard the programme
as “useful” (71%).

e Whilein eastern and southern European countries, a vast majority of respondents
regard the programme as useful (82% - 94% of young would-be entrepreneurs, 67% - 85%
of young entrepreneurs); respondents in northern and western European countries find it
somewhat |ess attractive (55% - 80% of young would-be entrepreneurs, 43% - 67% of young
entrepreneurs).

¢ Notimeavailableisthe reason most often cited (by 55% of young would-be entrepreneurs
and 62% of young entrepreneurs) as an important barrier to participation by those who did not
find the programme to be useful. No advantage for their (planned) company is the second
most important reason mentioned by both young would-be entrepreneurs (55%) and young
entrepreneurs (59%).

o When asked about the potential impact of the Erasmus for Young Entrepreneurs programme,
a large mgjority of respondents in both target groups agree that gaining experience at a
company in another Member State would contribute to knowledge and inter-cultural
under standing, would make it easier for a young (would-be) entrepreneur to start up a
business and would increase the chances of success in a business start-up.

Desired characterigtics of the programme

e A plurality of young would-be and young existing entrepreneur s agree that all of the
main obj ectives of the programme defined in the survey are important. Respondents are
dlightly more likely to find goals directly related to their own business to be important (e.g.,
receiving training on how to successfully run abusiness) and less likely to agree with
statements about objectives that focus more on the general economic perspective (e.g.,
learning about the economic and legal environment in another Member State).

e The percentage of respondents who consider the educational aspects of the programme
lessuseful is generally dightly higher for those who already run a businessthan for
young would-be entrepreneurs. Still, the various educational objectives, especialy the
possibility of learning or practicing aforeign language were regarded as useful by alarge
majority of respondents in both target groups.

¢ A magjority of respondents think that the Erasmusfor Young Entrepreneurs programme
should not belimited to young entrepreneurs; results show that 45% of young would-be
entrepreneurs and 51% of young entrepreneurs suggest an upper age limit of ‘over 40° for
participation in the programme.

o Slightly more than half of young would-be entrepreneurs and 34% of young entrepreneurs
think that theideal duration of the programme (for the time spent in another Member
State) should be six months or more. Y oung entrepreneurs more often than young would-be
entrepreneurs give a preference for a shorter exchange of experiences. Y ounger respondents
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are more likely to find it necessary to stay with another entrepreneur for six months or more,
while older respondents are more likely to think that the stay in another Member State should
be limited to less than three months.

A majority of both young would-be entrepreneur s and young entr epreneurs arewilling
to contributeto thefinancing of their time spent abroad (70% of young would-be
entrepreneurs and 68% of young entrepreneurs), especially by paying travel costs (70% of
young entrepreneurs and 66% of young woul d-be entrepreneurs). Large proportions of both
target groups are also willing to pay for any preparatory costs (e.g. language courses) and
daily expenses.

In several New Member States (NM Ss) and a so in some southern European countries,
respondents are lesswilling to pay their daily expenses than they are willing to cover travel
costs and preparatory costs.

Characteristics of the ideal host company

In both target groups, approximately two in three respondents would prefer tolearn from a
mor e experienced entrepreneur than ayounger |ess experienced one.

In both target groups, a mgjority of respondents prefer a mobility programme that brings
together entrepreneursfrom the same business sector. Slightly more young entrepreneurs
than young woul d-be entrepreneurs prefer sectoral matching (59% vs. 53%), while, on the
contrary, young woul d-be entrepreneurs have a preference for a programme that allows
entrepreneurs from different business sectorsto collaborate (35% vs. 29%).

A clear mgjority of young would-be entrepreneurs (71%) and existing entrepreneurs (70%)
would prefer tolearn in amicro- or small company (up to 50 employees).

Respondents as potential hosts

Nearly two in three young entrepreneurs, who have started up a business in the last three
years, answered that they are ready to contribute to the programme by hosting a young
entrepreneur or would-be entrepreneur from another EU Member State.

While three in four of these are willing to share their skills and know-how and to introduce a
guest entrepreneur to the local business environment, respondents proved to be less willing
to contribute to the actual cost of a young entrepreneur’s stay. While approximately two
in three respondents said they were willing to provide board and lodging, only about half of
the respondents would offer a small salary or provide office space, training and language
courses. Even fewer entrepreneurs (36%), would be ready to cover travel expenses.
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1. General attitudes
1.1 Attractiveness of the programme

When confronted with an idea of an EU-wide mobility programme for young entrepreneurs, the
majority of the Union’s young people, either planning to start their own business or having recently
started one, respond positively. Across Europe, alarge majority of young existing and young woul d-be
entrepreneurs fed that participating in the Erasmus for Young Entrepreneurs programme could be
‘useful’.

The judgement of the usefulness varies according to whether the respondent has aready started a
business or if he, or she, is planning to do so in the next three years. Overal, more than four-fifths
(81%) of young would-be entrepreneurs say that participation in the planned Erasmus programme
would be useful or very useful for them. Among those who are already entrepreneurs, dightly fewer
regard the programme as “useful” (71%).

Usefulness of participating in the programme

Young would-be entrepreneurs Young entrepreneurs

Very useful
31

42 Rather useful

Rather unuseful
B Not useful at all 71%
39

O DK/NA
40

81%

B1. There is the idea to launch an EU programme that would support young would-be entrepreneurs who want to spend a period of
time in another country in order to learn from and exchange experiences with other entrepreneurs and look for potential partners.
How useful would it be for you to participate in such a programme, provided that expenses are at least partially covered?

%, Base: young would-be entrepreneurs N=3425, young entrepreneurs N=2742

When looking at the differences between Member States, roughly two groups can be distinguished.
Thefirst group consists of mostly eastern and southern European countries, and the second group
covers both the northern and western European countries. While in the first group a vast majority of
respondents judge the programme to be useful (between 82% and 94% of young would-be
entrepreneurs and between 67% and 90% of young entrepreneurs), respondents in the second group
are generally less supportive of the Erasmus for Young Entrepreneurs programme. In this latter
grouping, only between 55% and 80% of young would-be entrepreneurs and between 43% and 67% of
young entrepreneurs think that the programme would be beneficial.

1.2 Reasons for not participating in the programme

In order to determine more about the reasons why individual respondents might not participate in the
Erasmus for Young Entrepreneurs programme, those interviewees that responded negatively were
presented with alist of possible reasons for not wishing to take part in the Erasmus programme.

No time available is the reason most often cited as an important barrier to participation in the
programme by both young would-be entrepreneurs (55%) and young entrepreneurs (62%). As the
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latter group usually face a heavy workload during the business start-up phase, they see this asthe main
reason for not taking part in the programme; of the 62% of young entrepreneurs that considered thisto
be important, 42% said it was a very important reason.

Both the mgjority of young entrepreneurs and woul d-be entrepreneurs who do not consider the
programme useful aso feel that learning from another European entrepreneur offers no advantage to
their (planned) company. Thisisthe second most important reason cited by both young would-be
entrepreneurs (55%) and young entrepreneurs (59%). Once again, the young entrepreneurs consider it
to be avery important reason (35%).

The factor that comes third for both respondent groupsis ‘other personal reasons’, such ashaving a
family that they can’t easily leave behind (50% of the young would-be and 42% of young
entrepreneurs consider this to be important). Such personal reasons for not participating in the
programme are more often considered as very important by young woul d-be entrepreneurs than by
young entrepreneurs (35% compared to 28%).

Given less importance, sightly less than half of young woul d-entrepreneurs (47%) mention the
expenses related to participation in the planned Erasmus programme as a barrier and 44% mention no
interest in going abroad. In addition, 42% of young would-be entrepreneurs feel that they do not
have the necessary language skills for participating in the programme. The reasons - cost, language
skillsand no interest in going abroad - are given equa weighting in importance, when it comesto
young entrepreneurs’ reasons for not participating in the programme. Forty one percent of young
entrepreneurs cite both alack of interest in going abroad and insufficient language skills as a barrier,
while four out of ten mention that participation would be too expensive.

The problem of competition between entrepreneursis not considered as an important reason for

non-participation in both groups (only 27% of young would-be entrepreneurs and 26% of young
entrepreneurs have such a concern).

Reasons for not participating in the programme

Young would-be entrepreneurs Young entrepreneurs
No time available 33 42 20 20 15
No advantage for my company 28 35 24 21 1
Other personal reasons 35 28

Too expensive 20 18

No interest in going abroad 22 23

I don't have the necessary 24 -

language skills
'Foo se.nsmve (in terms .O.f 1 G 12 14
business ideas and competition)

Very important ~ Rather important = Rather unimportant M Not important at all O DK/NA

B2. What would be the reasons for you for not spending some time abroad and learning from and exchanging experience with another entrepreneur?
Could you tell me for each of the following reasons if they are very important, rather important, rather not important or not important at all ?

%, Base: those who do not think participating in the programme is useful

young would-be entrepreneurs N=654, young entrepreneurs N=796
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2. Desired scope of the “Erasmus for Young Entrepreneurs
programme”

2.1 Preferred objectives of the programme

When young and young woul d-be entrepreneurs were asked about the main objectives of the Erasmus
for young entrepreneurs programme, a plurality of them agree that al of the programme’s main
objectives (as defined in the survey) are important.

Primarily, more than nine out of 10 respondents agree that one of the programme’s main objectives
should be to improve language skills. Both young (59%) and young would-be entrepreneurs (61%o)
are most likely to strongly agree with this objective.

We also see that respondents in both groups are more likely to agree with statements that define
objectivesdirectly relating to their own business, such as being able to:

e receive training on how to run a business successfully,

e acquire skillsin developing their own business and

e |earn from the experiences of an entrepreneur in the same sector,

and dightly lesslikely to agree with statements about obj ectivesthat focus more on a general
economic and inter-cultural perspective, such as being able to:

¢ |earn about the economic and legal environmentsin another Member State,

e learn how to successfully run a business in another country and

o develop abroader cultural perspective.

For example, 54% of young would-be entrepreneurs and 52% of young entrepreneurs strongly agree
with the objective of acquiring skills that would hel p the devel opment of new products and services
for their own business, while just 41% of young would-be entrepreneurs and 38% of young
entrepreneurs strongly agree that one of the main objectives of the programme should be to learn about
the economic and legal environment in another Member State.

Main objectives of the programme

Young would-be entrepreneurs Young entrepreneurs
To improve language skills 61 33 4|:| 59 33 5Il
To acquire skills that will help to develop new 2 % p
products and services for my own business 54 43 5 4
To receive training on how to run successfully 6
a business 52 43 47 45 1
To learn from the experiences of an
entrepreneur running a business in the same, 48 48 { 49 46 {
or in a similar sector of the planned enterprise |
To get a broader cultural perspective 43 46 8 43 46 9
To learn how to successfully run a company in
11
another European country 42 48 v 41 45
To search markets for products/services 42 51 5[ 42 48 6
To learn about the economic and legal |
11 12
environment of another country 41 45 [ 38 47
To look for potential business partners across |
national borders for the planned business 40 49 8 40 44 11
project and establish a network
Strongly agree Agree Disagree B Strongly disagree 0O DK/NA

B8. Do you strongly agree, agree, disagree or strongly disagree with what should be the main objectives of such an EU Programme:
%, Base: young would-be entrepreneurs N=3425, young entrepreneurs N=2742
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2.2 Educational objectives of the programme

Since there are educational objectives to the planned Erasmus for Young Entrepreneurs programme,
the respondents were al so asked to how useful it would be for them to learn about certain topics.
Overall, we find that alarge majority of respondents in both target groups would like to learn more
about the topics covered in the survey as they consider them all to be at least rather useful. The
percentage of respondents who consider the educational aspects of the programme as less useful is
generally dlightly higher for those who aready run a business than for young would-be entrepreneurs.

In accordance with the answers to the question about the programme’s objectives, the largest
percentage of young and young woul d-be entrepreneurs consider it very useful for themto learn
another language (66% of young would-be entrepreneurs and 63% of young entrepreneurs). Only 5%
of young would-be entrepreneurs and 8% of young entrepreneurs say that it would not be particularly
useful or not useful at al, to learn another language.

Relatively speaking, learning about the growth and inter nationalisation of companiesis considered
to be the least useful objective; even so, only 16% of young would-be entrepreneurs and 21% of young
entrepreneurs say that it would not be useful for them to learn about thistopic. Thisisin line with their
preference to primarily visit small- or even micro enterprises and not larger ones (see section 4.3 for
details). Nonetheless, one in three young would-be entrepreneurs and 29% of young entrepreneurs still
consider it avery useful topic to learn about within the framework of the programme.

For the other educational areas, we find that 45% of young woul d-be entrepreneurs and 40% of young
entrepreneurs consider it very useful to learn about the host company’s specific skills and know-how,
and 42% of young would-be entrepreneurs and 38% of young entrepreneurs say it would be very
useful to learn about the host company’s local market and business environment. Finally, learning
more about the single market and EU law is considered to be very useful by four out of 10 young
would-be entrepreneurs and by 37% of young entrepreneurs.

Useful topics to be taught about in the framework of the programme

Young would-be entrepreneurs Young entrepreneurs
Language 66 29 1 63 28 6 H
Specific skills and know-how 45 45 6 40 50 6
ofthe host company
The local market and business 6
environment in the host 42 4 9 38 46 12
country
The single market and EU law 40 45 9 { 37 45 i E
Growth and % .
internationalisation of 33 49 29 47 7
companies
Other 23 24 SH 43 23 20 6 I 45

Very useful Rather useful Rather un-useful B Not useful at all O DK/NA

Bog. If you consider learning as one the main objectives for such an EU Programme, how useful the following topics would be for you to be taught about?
Very useful, rather useful, rather not useful, or not useful at all?
%, Base: younq would-be entrepreneurs N=3425, young entrepreneurs N=2742
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2.3 No limitations for the target group
2.3.1 All entrepreneurs should be invited

A majority of young would-be entrepreneurs (79%) agree that the Erasmus for Young Entrepreneurs
programme should not belimited to young entrepreneurs but should be open to other target
groups. Slightly lessthan onein five (19%) state the opposite.

The young woul d-be entrepreneurs most often mention that the programme should be opened-up to
young entrepreneurs (83%), followed by any type of entrepreneur (78%) and university students
(77%). A smaller proportion of this target group say that the programme should be opened up to
apprentices (67%) and 58% report that the programme should be accessible for other target groups
than the ones already mentioned.

The results for young entrepreneurs are very similar to those of young would-be entrepreneurs. A
similar proportion of the former (78%) agree that the planned programme should be open to other
target groups than themselves.

Also similar to the young would-be entrepreneurs, a large majority of young entrepreneurs mention all
types of entrepreneur should be admitted to such a programme; 83% would open the programme to
any entrepreneur and 79% for young entrepreneurs. Slightly more than seven out of ten young
entrepreneurs (72%) would open up the programme to university students and 66% to apprentices.

Target groups of the programme

Young would-be entrepreneurs

Young
entrepreneurs

Which other target groups?

Any
Open to entrepreneur
o other
Limited to target University
young groups, 79 students

would-be
entrepre-

neur, 19 Apprentices

DK/NA, 2
Other target

\ group

B4_1. Should such a Programme be limited to young would-be entrepreneurs or should it be open to other target groups?
B4_2. Which other target groups?
%, Base: young would-be entrepreneurs N=3425

Looking at theindividual country results for young and young would-be entrepreneurs who are willing
to open up the programme to other target groups, we observe in almost all countries that both
respondent groups are somewhat more willing to open up the programme for the other group of
interest (i.e. would-be entrepreneurs or young entrepreneurs) and for any type of entrepreneur than
they would be to open it up to university students or apprentices. For example, in Ireland, 75% and
79% of young entrepreneurs mention, respectively, would-be entrepreneurs and any type of
entrepreneur as a preferred target group compared to, respectively, 55% and 66% who mention
university students and apprentices.

Summary Report, page 12
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The acceptance of university students and apprentices as target groups appears to be somewhat higher
in the NM Ss than in the EU-15. For example, while the percentage of would-be entrepreneurs who
mention university students as atarget group is 93% in the Czech Republic, 92% in Poland and 88%
in Bulgaria, the percentages for the Netherlands and Finland are, respectively, 55% and 29%.

2.3.2 Entrepreneurs of all ages should beinvited
Lower age limit of the target groups

One in three respondents in both groups (33% for young would-be entrepreneurs and 32% for young
entrepreneurs) state that the lower age limit of the target groupsfor the Erasmusfor Young
Entrepreneurs programme should be less then 18. Slightly more than one in five respondentsin each
target group (22%) answer that the programme should have alower age limit of 19 or 20 years-of-age,
and one in three respondents in each group (33% for young would-be entrepreneurs and 32% for
young entrepreneurs) say that the lower age limit should be between the ages of 21 and 25. Finaly,
only one in 10 young entrepreneurs, and 8% of young would-be entrepreneurs, think that participants
should be older than 25 in order to take part in the programme.

Lower age limit of the target group

Young would-be entrepreneurs Young entrepreneurs

~18years -18 years

19-20 years 19-20 years

21-25 years 21-25 years

26-30 years 26-30 years

30+ years

30+ years

DK/NA

DK/NA

B5_1. What should be the age range of the target group of such a programme? Could you tell me first what the lower age limit
should be for the target group?
%, Base: young would-be entrepreneurs N=3425, young entrepreneurs N=2742

Respondentsin the 18-24 year-old age group are more likely to prefer avery young lower age limit
than their older colleagues. Almost seven out of 10 young would-be entrepreneurs who are between 18
and 24 years-of-age (67%) think that the lower age limit to participate in the programme should be
below 20, while only five out of 10 young woul d-be entrepreneurs between 25 and 34 years-of-age
(49%) and 45% of those in the oldest age category say the same. We observe a similar pattern of
differences for the young entrepreneurs.

Upper age limit of the target groups

Looking at results for the upper age limit of the target groups, we see that 45% of young would-be
entrepreneurs and 51% of young entrepreneurs say that the upper age limit should be over 40. This
result is consistent with the finding that a majority of respondents think that the Erasmus for Young
Entrepreneurs programme should not be limited to young entrepreneurs but should be open to all
entrepreneurs (Question 4_2).
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On the other hand, 43% of young woul d-be entrepreneurs and 35% of young existing entrepreneurs
say the upper age limit should be less than 40. Of the young woul d-be entrepreneurs, 10% say that the
upper age limit of the programme should be between 26 and 30 years-of-age, 13% select an age limit
between 31 and 35 and 18% select an age limit between 36 and 40. The corresponding percentages for
the young entrepreneurs are slightly lower, with 7% selecting an upper age limit between 26 and 30,
9% between 31 and 35, and 17% between 36 and 40 years-of-age. Finally, a very small proportion of
the respondents (2% of each group) report that the upper age limit should be less than 25 years-of-age.

Upper age limit of the target group

Young would-be entrepreneurs Young entrepreneurs

-25 years [ -25 years

26-30 years 26-30 years

31-35 years 31-35 years

36-40 years 36-40 years

41-50 years 41-50 years

50-99 years 50-99 years

DK/NA DK/NA

B5_2. And what should be the upper age limit for the target group?
%, Base: young would-be entrepreneurs N=3425, young entrepreneurs N=2742

The older the would-be entrepreneurs the more likely he or she will mention an age limit over 40 years
of age or no age limit. More than five out of 10 young would-be entrepreneurs, who are between 18
and 24 years-old (55%), state that the upper age limit for taking part in the mobility programme should
be below 40. The corresponding percentages for young woul d-be entrepreneurs who are between 25
and 34 years-of -age and between 35 and 40 years-of-age are, respectively, 40% and 18%. A similar
pattern emerges for young entrepreneurs. However, for that group, we also find that women are more
likely to say that the age limit for the programme should be over 40 (60% compared to 46%).

3.4 Long programmes are preferred

Slightly more than half of the young would-be entrepreneurs think that the idea duration to exchange
experiences with an entrepreneur in another Member State would be six months or more; 22% of the
respondents in this group report that the ideal length of the programme should be around six months
and 30% answer that the length of the stay should be longer than that.

In comparison with young would-be entrepreneurs, a smaller proportion of young entrepreneurs report
that the ideal duration of the time spent in another Member State should be six months or more; only
14% of young entrepreneurs answer that the ideal length should be around 6 months and 20% answer
that the time spent abroad should be longer than six months.

Y oung entrepreneurs, however, are more likely to give a preference for a shorter exchange of
experiences with other entrepreneurs. For example, while 6% of young would-be entrepreneurs report
that the ideal duration of the time spent abroad should be less than one month, the percentage of young
entrepreneursis 13%. Similarly, while 9% of young would-be entrepreneurs say that the duration of
the work experience in another Member State should be approximately one month and 8% say that it
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should be around two months, the percentages for young entrepreneurs are 16% and 12%,
respectively.

Ideal length of stay abroad
Young would-be entrepreneurs Young entrepreneurs

Less than one month Less than one month

Around 1 month Around 1 month

Around 2 months Around 2 months

Around 3 months Around 3 months

Around 4 months Around 4 months

Around 5 months Around 5 months

Around 6 months Around 6 months

More than 6 months More than 6 months

DK/NA

DK/NA

B1o. What should be the ideal length of the period that you would be able to spend abroad? Please tell me the number of months.
%, Base: young would-be entrepreneurs N=3425, young entrepreneurs N=2742

For both target groups we observe that younger existing entrepreneurs and would-be entrepreneurs are
more likely to find it necessary to stay with another entrepreneur for six months or more, while older
respondents are more likely to think that the time spent abroad should be limited to less than three
months. We find, for example, that 43% of entrepreneurs between 35 and 40 years-of -age state that the
ided length is less than three months compared to only 32% of the entrepreneurs younger than 24.

3.5 Cost sharing

A magjority of both young would-be entrepreneurs (70%) and young entrepreneurs (68%) are willing to
contribute to the financing of the time spent abroad in the programme. Only 26% of both target groups
report that they are not willing to contribute to the financing of their stay in another Member State.

Willingness to personally contribute to the financing of the stay abroad

Young would-be entrepreneurs Young entrepreneurs

Yes

H No

70 O DK/NA 68

B11. Would you be ready to contribute to the financing of your stay abroad?
%, Base: young would-be entrepreneurs N=3425, young entrepreneurs N=2742
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Both young and young woul d-be entrepreneurs, who said they were willing to financially contribute to
their stay abroad, are most likely to mention that they are willing to pay for travel costs relating to
the programme. Seven out of 10 young entrepreneurs and 66% of young would-be entrepreneurs are
willing to pay for travel costs.

However, large proportions of each group of respondents are al'so willing to pay for preparatory
costs, such aslanguage coursesor other training, and for daily expenses, such asfood and
accommodation. Six out of 10 young would-be entrepreneurs are willing to pay for preparatory costs
and the same proportion iswilling to contribute to the cost of their time spent in another Member
State. The corresponding percentages for young entrepreneurs are 58% and 61%.

Willingness to contribute to the financing of the stay abroad - type of costs

Young would-be entrepreneurs Young entrepreneurs

Travel costs Travel costs

Preparatory costs
(language course,
training)

Preparatory costs
(language course,
training)

Daily expenses
(food,
accommodation)

Daily expenses
(food,
accommodation)

B12. What type of costs would you be ready to cover yourself?
%, Base: those who are ready to contribute to the financing of the staying abroad
young would-be entrepreneurs N=2408, young entrepreneurs N=1877

We found that young Finnish existing and would-be entrepreneurs were among those least willing to
contribute financially to the exchange. In addition, if Finnish respondents are willing to contribute,
they are less likely than respondents in most other countries to accept to cover their preparatory or
travel costs. However, they are very likely to say they are willing to cover daily expenses during the
programme. For example, while only 33% of Finnish would-be entrepreneurs who want to contribute
themselves are willing to pay for preparatory costs, 83% are willing to cover daily expenses. In the
UK, we can observe asimilar pattern of differencesin the willingness to cover each type of costs.

The Polish results show the opposite; for young and young would-be entrepreneurs willing to
contribute financialy to their stay, we find that they are very willing to cover preparatory and travel
costs, but are very unlikely to be willing to cover daily expenses. While 86% of Polish young
entrepreneurs, willing to contribute themsel ves, accept to cover preparatory costs and 88% travel

costs, only 42% are willing to cover daily expenses. The corresponding percentages for young woul d-
be entrepreneurs are 79%, 87% and 50%. This pattern - alower willingness to cover daily expenses
compared to travel and preparatory costs - can be observed in several NM Ss and also in some southern
European countries. For example, in Slovakia, young woul d-be entrepreneurs who want to contribute
to their stay are willing to cover 63% of preparatory costs and 69% of travel costs. However, only 38%
of them are willing to cover daily expenses.

Summary Report, page 16



The Gallup Organization Flash EB N° 212

3. Characteristics of the ideal host company
3.1 A preference for an older and more experienced entrepreneur

In both target groups, young would-be entrepreneurs and existing entrepreneurs, approximately two in
three respondents (68% and 66% respectively) would prefer to learn from an older and more
experienced entrepreneur than a younger entrepreneur (15% and 14%). Nearly one in five young
would-be entrepreneurs (16%) and young entrepreneurs (19%) report no specific preferencein this
regard.

Comparing both respondent groups, we can see that both a magjority of young would-be entrepreneurs
and young entrepreneurs prefer learning from an experienced business person. Estoniais the only
exception to the rule, where, in both respondent groups, a considerably higher number of young
would-be and young entrepreneurs do not regard the host’s age as a factor.

Preferred age group of host entrepreneur

Young would-be entrepreneurs Young entrepreneurs

Young entrepreneur

B Older and more
experienced
entrepreneur

M Both would have been
fine

O DK/NA

B3. What do you think would be more advantageous for you: to learn from and exchange experiences with a young entrepreneur who
has established his/her company quite recently, OR with an older and more experienced entrepreneur?
%, Base: young would-be entrepreneurs N=3425, young entrepreneurs N=2742

In most of the EU Member States, a clear majority of young would-be entrepreneurs and young
entrepreneurs show a preference for learning from an older entrepreneur. Estoniais the only exception
to the rule, where, in both respondent groups, a considerably higher number of young would-be and
young entrepreneurs do not regard the host’s age as a factor.

3.2 A preference for host enterprises from the same sector

In both target groups, existing and would-be entrepreneurs, a majority of respondents prefer a mobility
programme that brings together two entrepreneurs from the same business sector. Slightly more
young entrepreneurs than young woul d-be entrepreneurs prefer meeting an entrepreneur from the same
business sector (59% vs. 53%), while, on the contrary, young would-be entrepreneurs have a
preference for a programme design where entrepreneurs from different business sectors can
collaborate (35% vs. 29%).
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Branches/business sectors of guest and host entrepreneurs

Young would-be entrepreneurs Young entrepreneurs

The same
branch/business sector

B Different
branches/business
sectors

Does not matter
59

O DK/NA

B6. From which branches / business sectors should the person moving abroad and the host entrepreneur come from:
%, Base: young would-be entrepreneurs N=3425, young entrepreneurs N=2742

When comparing the results for young entrepreneurs and young-would be entrepreneurs, we can find
similar response patterns in some of the countries: In France, the Czech Republic, Finland, Spain and
Portugal, respondents from both target groups clearly prefer meeting an entrepreneur from the same
business sector (from 65% to 81%) as opposed to meeting an entrepreneur from a different sector
(from 2% to 30%). The opposite view is taken in Denmark, Malta and Austria, where respondents
from both groups think that bringing together entrepreneurs from different sectors would have the
most beneficial outcome.

3.3 A preference for small and micro enterprises as hosts

A clear mgjority of young would-be entrepreneurs (71%) and existing entrepreneurs (70%) would
prefer tolearn in amicro or small company (up to 50 employees) to learningin larger
companies (11% and 8% for the two groups, respectively). Thisis probably linked to the business
plans of the respondents in question.

Would-be entrepreneurs tend to prefer to be hosted by a small company, with an employee size of
between 10 and 50 employees, to amicro enterprise with fewer than 10 employees (39% vs. 32%).
However, about the same percentage of young entrepreneurs would opt for either amicro or small
company (36% vs. 34%).

For nearly one in six young would-be entrepreneurs (15%) and one in five young entrepreneurs (19%)
the size of the host company is of no importance.
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Prefered size of the host company

Young would-be entrepreneurs Young entrepreneurs
Around 2to 5 .
Around 2o 5 Micro company Micro CO(fnpany
32% 36%
Around 5 to 10 Around 5 to 10
Around 10 to Around 10 to Sl
20 Small company 20 ma CO(I)I/lpany
39% Around 20 to 34%

Around 20 to

50 50

More than 50 More than 50

It does not
matter

It does not
matter

DK/NA DK/NA

B7. What should be the size of the enterprise you visit, for instance how many employees should the enterprise have?
%, Base: young would-be entrepreneurs N=3425, young entrepreneurs N=2742

Those respondents who prefer medium-sized or larger companies are more likely to come from one of
the eastern European countries while respondents from the old Member States rather opt for acquiring
experiences at asmaller company. It isfor example the Bulgarian young woul d-be entrepreneurs who
are most in answering that they would prefer a company with more than 50 employees and aso the
Bulgarian young entrepreneurs who are second most in doing so. Those young would-be entrepreneurs
and young entrepreneurs who prefer amicro or asmall company come mostly from old Member
States like Denmark, Ireland, the UK, Italy or Sweden. Hungary can be considered as an outlier in this
trend, asit is an eastern European New Member state where respondents rather opt for small than big
companies.
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4. Potential hosts

As previous sections demonstrated, young entrepreneurs would prefer to benefit from the advice of
experienced and older host colleagues. However, the survey aso asked the existing entrepreneurs
about their willingness to act as a host. The young entrepreneurs, who have started up a businessin the
last three years, were asked if they were ready to contribute to the hosting of another young
entrepreneur or would-be entrepreneur — a question that was answered positively by nearly two in
three young entrepreneurs (62%).

Y oung femal e entrepreneurs are slightly less willing to contribute to the hosting of another young
(would-be) entrepreneur than their male counterparts (59% vs. 64%). Respondentsin the 35-40 year-
old age group are also less keen to host another entrepreneur than their younger colleagues (57% vs.
63% of 18-24 year-olds and 66% of 25-34 year-olds).

Those young entrepreneurs that expressed a willingness to act as a host were then presented with alist
of ways in which they could contribute in practice. For each of those items, e.g. lodgings, office space,
training courses etc., they were asked if they would be ready to offer facilities to a guest entrepreneur.

Results show that, while approximately three in four respondents are willing to share their skillsand
know-how (75%) and to introduce the guest entrepreneur to the local business environment
(70%), respondents proved to be less willing to contribute to the actual costs of a guest’s stay. While
approximately two in three respondents said they were willing to provide board and lodgings (66%),
only about half of the respondents (willing to act as a host) would offer office space, training and
language cour ses (51%) and a small salary (47%). Even fewer respondents, one in three, are ready to
cover travel expenses (36%).

Type of the contribution
Sharing specific skills and know-how of my
company

Introduction to the local business
environment of the host country

Providing board and accommodation
Office space, training, language course
A small salary / fee

Covering the travel expenses

C14. What kind of contribution could you offer when hosting a young (would-be) entrepreneur?
%, Base: those who ready to contribute to the hosting of a young (would-be) entrepreneur
young entrepreneurs N=1706
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5. Anticipated impact of the planned Programme

When asking young and young would-be entrepreneurs about the potential impact of the Erasmus for
Young Entrepreneurs programme (with alist of possible benefits presented in the questionnaire), more
than nine out of 10 respondents in both groups agree that gaining business experience in another
Member State would contribute to knowledge and inter-cultural under standing. Furthermore, just
under half (48%) of young would-be entrepreneurs and 45% of young entrepreneurs say they strongly
agree with this statement.

The survey also found 84% of young would-be entrepreneurs agreeing that gaining business
experience in another Member State would make it easier for them to start up his’her business, and
the same proportion agrees that it would increase the chances of a business’s success. The
corresponding percentages for young entrepreneurs are 78% and 81%. Focussing on the percentages of
respondents who strongly agree with these two statements, it can be seen that young would-be
entrepreneurs are more likely than young entrepreneurs to agree with each of these statements (40%
vs. 32% for the statement about starting up a business, and 36% vs. 31% for the statement on business
SUCCESS).

The results for the negatively-formulated statement that taking part in the programme would have no
impact on the start-up of a new undertaking show that less than one out of 10 respondents report to
strongly agree with this. In total, only 27% of young would-be entrepreneurs and 30% of young
entrepreneurs agree with this statement.

Theindividual country results only show a small variation in the percentage of respondents who agree
that gaining business experience in another Member State could contribute to knowledge and inter-
cultural understanding, make it easier to start up a business and increase the chances of business
success.

Impact of the programme: Staying in a company abroad...

Young would-be entrepreneurs Young entrepreneurs
...contributes to knowledge
and inter-cultural 48 46 45 48
understanding
...makes it easier for a young I_
(would-be) entrepreneur to 40 44 12 32 46 15 %5
start up his/her business L
...makes the chances of 36 48 12 1 31 50 14 I;
success of a business higher L
...has no impact on the start- 8 19 42 5 9 21 40 6
up of a new undertaking

Strongly agree Agree Disagree B Strongly disagree 0O DK/NA

B13/C15. Do you strongly agree, agree, disagree or strongly disagree with the following statements about the impact of such a programme?
Staying in a company abroad...
%, Base: young would-be entrepreneurs N=3425, young entrepreneurs N=2742
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6. Respondents’ views and suggestions about the planned
Programme

At the end of theinterview, respondents of both target groups were asked if they had other views or
suggestions about the planned pilot programme Erasmus for Young Entrepreneurs. Many respondents
took the opportunity to express their interest in the programme, to formulate suggestionsfor it or to
explain any concerns they had about the Erasmus programme.

Positive attitude towards the Erasmusfor Y oung Entrepreneurs programme

Many respondents expressed positive opinions about the programme, such asit isa good idea and an
interesting initiative, or the programme should be developed as soon as possible. Others saw the
programme as a useful or interesting opportunity for themselves or for other young would-be and
existing entrepreneurs. Examples included: it’s an opportunity for inter-cultural exchange; the
possibility to learn a language and get more experienced; or it offers the possibility to find new
marketsto realise your ideas.

Requests for moreinformation and suggestions for advertising

Many respondents mentioned the need for more information about the Erasmus for Young
Entrepreneurs programme, and suggested the implementation of awider information campaign and
the use of different marketing channels to advertise the programme. In the more specific comments
about advertising and marketing, some respondents mentioned that it would be useful for university
students to learn more about the Erasmus programme and that there should be a partnership with
schools and universities.

Comments about the financial implications of participation

There were many comments about the cost of participating in the programme. Some respondents
clearly felt that all programme-related expenses should be covered (e.g., 100% financing, free of all
costs, all costs should be covered, etc.), others said there should be financia support to cover certain
types of expenses (e.g., financial help regarding accommodation, training and language cour ses, or
covering the costs abroad for the partner, etc.). A third group asked for more financial support but did
not specify which costs or how much of the costs should be covered.

Other comments related to the need for greater government funding and more government support.
The most common remarks included: more funds and support from governments, more resources for
the programme, and more EU funds and support.

Scope of the “Erasmus for Young Entrepreneurs” programme

Another topic that occurred regularly was the scope of the Erasmus programme. Here, two types of
answers were most prominent. The first group of respondents wanted a similar programme in their
own country, one that offered the opportunity to take part in amobility programme between
companiesin different regions of that country (e.g., there should also be “domestic” offers). The
second group, on the other hand, wanted the programme to include the possibility of visiting countries
outside the EU (e.g., the programme should not be limited to Europe).

Suggestions about the programme’s organisation
Respondentsin both target groups also formulated suggestions about the mobility programme’s
organisation. Here, anumber of recurrent patterns emerged in the answers. Overall, respondents said

that the programme should:

« beaccessible to everyone (e.g., women, minorities, students)
« haveno age limit for the target groups
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. alow the participation of both large and small business from all sectors

« providetraining, and in particular cover language training

« haveclear criteria so motivated and well-prepared participants were sel ected

. offer Professional guidance and support during the stay abroad

. offer the possibility of spending several shorter periods abroad

« focus on experienced host entrepreneurs operating in the same sector

« alow the continuation of the exchange of experiences after the time spent abroad
» giveimportance to follow-up and quality control

Concerns about the programme

A few respondents expressed concerns about the Erasmus programme. Some said that the programme
was not feasi ble because some people had a family with small children, because some did not have
enough money, there would be insufficient funds to make the programme work, they could not imagine
that experienced entrepreneurs would voluntarily share their know-how, or that smaller entrepreneurs
have no time. Other respondents were less optimistic about the programme because it offered no
personal benefits, that it would not be useful for them, or that it would have no impact on their
business.

The most pessimistic respondents stated, for example, that the programme is stupid; the programmeis
a waste of EU resources; or that there were no foreign entrepreneursin our country.

Other remarks— not directly related to the programme

Some of the answers to the open-ended question did not directly relate to the Erasmus for Young
Entrepreneurs programme. Many respondents chose to stress the importance of support for young and
young would-be entrepreneursin their own country. Examples included requests for: more help and
subsidies for young people who want to set up a business; tax reductions for new companies; or more
economic support so companies could survive.
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