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a. History

= Created in 1872 by
French pharmacists

= Recognized as a public
interest organization
in 1877

= Today: 400 members
from all industry sectors
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b. Organization

EXECUTIVE COMMITEE

Air Liquide

Altadis

Bic

British American Tobacco
Danone

Hermeés

Lacoste

L’Oréal

Louis Vuitton Malletier
LVMH

Microsoft

Nike

Peugeot

Philip Morris

Polo Ralph Lauren
Renault
Richemont

Sanofi Aventis
Seb

Walt Disney
Weston
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BOARD OF DIRECTORS

Chairman
Marc-Antoine Jamet — LVMH

Vice Chairman
Philippe Lacoste — Lacoste

Administrators

Patrick Mousset — Novartis
Loic Armand — L’Oréal
Marie-Aimée Bich Dufour - Bic
Christiane BUTTE — Danone
Fabrice DUCCESCHI - Nike
Francois GARNIER - Pfizer
Jean-Claude Hanus - PSA
Philippe Laco — Walt Disney
Marc Mosse - Microsoft
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b. Organization: international team

Union des Fabricants FRANCE
16, rue de la Faisanderie
75116 Paris
T:0156 26 14 03
F:0156 26 14 01
Email : info@unifab.com

Union des Fabricants CHINA
Shenku Yard — Ritan Park
Chaoyang District
Beijing 100020
T: 0086 10 856 17 842
F: 00 86 10 856 17 840
Email : pranjard@unifab.com

Union des Fabricants JAPAN
SK Bldg. 3F
1-5-5,Hirakawacho
Chiyoda-ku, Tokyo
102 — 0093
T:00 81 (03) 3239 - 3110
F: 00 81 (03) 32 39 — 3224
Email : gintok@psnet.co.jp
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b. Goals

= |nform and support its members
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1.Unifab presentation | rtsinen

b. Goals

= Work with Government departments and
Administrations

Collaboration with Mr. Woerth, Minister for the Budget
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b. Goals

*= |ncrease public awareness

UNIFAB Communication summer campaigns
in the South of France and in Paris



2. Alarming growth

a. The counterfeiting change
b. The Internet issue
b. World key figures

c. Risks for health and safety

d. Sustainable development
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2. Alarming growth
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a. The counterfeiting change: Internationalization

S

e Main production area e Main distribution area
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a. The counterfeiting change: Diversification
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a. The counterfeiting change: Criminalization

LE CRIME ORGANISE
COMPTE SUR VOUS

\‘lﬂls EIEE EHEITI ?‘

DANGER

Eepp Canndians 5218 - buy (e real 1king

lt'{”l ‘l_-l- §

France - UNIFAB 2004
« The organized crime is
relying on you »

Canada - 2006

La contrelagon participe au financement des réseaux mafioux,

‘i‘““lkl‘

France — CNAC 2006
« Are you ready to finance
the organized crime ? »
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a. The counterfeiting change: Criminalization

United States —
New York 2008

COUNTERFEIT PRODUCTS FUND
ORGANIZED CRIME
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Meep Canadians sale - boy the real thing

Canada - 2006

FAUX
PRODUIT
CRIME
AUTHEN-
TIQUE

Italy — INDICAM 2004
« Fake product but authentic
crime »
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a. The counterfeiting change: Industrialization
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a. The counterfeiting change: Industrialization

Counterfeit products factory in ChinaT

Louis Vuitton workshop in France

A
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a. The counterfeiting change: increasing




2. Alarming growth | e

b. World key figures: Seizures

£\ Sl TR )

French customs seizures
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b. World key figures: Employment

Th irace in CLE Fanan
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Hoep Canadians employed - buy the real thing

&mE— == Canadi

France — CNAC 2006
« Are you ready to let counterfeiting Canada — 2006
destroy 30.000 jobs ? »
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b. World key figures: Loss of revenue

WHEN YOU BUY COUNTERFEIT GOODS,

COUNTERFEIT

GOODS

United States — New York 2008
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c. Risks for health & safety: drugs
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c. Risks for health & safety: drugs

GOUNTERFEIT
ILL!
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World Health Organization - 2006

BY BOYCOTTING
COUNTERFEIT
GOODS.

'
Q THE
OF

COUNTERFEIT
GOODS

United States — New York 2008
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c. Risks for health & safety: foys

WOULD YOU RISK
HER LIFE?

Vous pensez qu'ils sont identiques !
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. Sl France — UNIFAB 2008
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« Do you think they are identical ?
Canada - 2006 They have nothing in common »
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2. Alarming growth

d. Sustainable development

INVITATION POUR 2 PERSONNES
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France - UNIFAB 2007 Communication campaign
in the South of France and in Paris: « Counterfeiting: Un-natural ! »
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2. Alarming growth

d. Sustainable development: children work

BY BOYCOTTING
GOUNTERFEIT
GOODS.

United States — New York 2008
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2. Alarming growth

d. Sustainable development: children work

DIETRO UNA BORSA FALSA
NON C’E UN GRANDE STILISTA

a1 Lo 1 Pai Livnd Bs
anienl from chid en

Italy - INDICAM / UNIFAB / ROME December 2007
« Behind a fake bag there is not a great fashion designer »
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e. The internet issue

IV ALtk LOUIS VUITTON Black Murakami Alma Handbag Purse - eflay [Rom 270229083791 ond ime Ape-25-08 174918 POT] - Moslla Feslos

Advancad Uy
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I Suarch Sell
qn in or regester Site Map ||
Categories v | Motors  Express | Siores m‘ﬂwm‘
& Back to home pags Lisbad in catagaory: Clothing, Shoes § Sccessorias > Wormen's Accersoriss, Mandbage > Handbage. Bags
LV!Auth LOUIS VUITTON Black Murakami Alma Handbag Purse tem number: 270229063791
Seller of this ftem? Sign in far your status Watch this item in My eBay
Meet the seller
Staring bid US §759.99 Seller  decadestwo (3381 y ) B0 e

Wiew largar picturs

Your maximim bid

Ehy i Mow price.

End tima

Shipping costs:

Ships o
ltern location
Hestory

P — o> |

(Enter LIS $759.59 ar mang)

Make no payments for up to 6 months Apply

Us $799.99

9 hours 36 mins (Apr-25-08 17:49.19 POT)

USs $13.00
Standard Flat Rate Shipping Sepice
Senice 1o United States

{more semaces]

M. and 5. Amenca, Europe, Australia, Japan
Hollywood, CA, United States

0 bids

Feedback: 99.3% Positive
Member.  gince Dec-02-99 in United States
. Sea detailed feadback
. Ask sellar 3 question
Add to Favorite Sellers
« View seller's other items: Store | List

« Visit seller’s Store;
g decadestwo

Buy safely

1. Check the seller's reputation
Seons: 3381 | 99.3% Positive
See detailed feadback

2. Check how you're protected

PayPal Up to $2,000 in buyer protection. See
eligability

Example: a counterfeit product sold on eBay
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e. The internet issue

ANTSD
N CORSUMAIDRY

IL VERO

Italy - Milan 2005 / 2006
« The real pirate is you »
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3. Propositions

1. Counterfeiting as a major theme of the
French EU presidency

2. Creation of a High representative post

3. Launch of a European awareness
campaign

4. Creation of a European Counterfeit
Observatory

5. Support ACTA project

6. A draft treaty to the Palermo Convention



Thank you for your attention.

POUR LA PROTECTION INTERNATIONALE DE
LA PROPRIETE INDUSTRIELLE ET ARTISTIQUE

II.
16, rue de la Faisanderie
75116 Paris — France

Tel:+ 33156 26 14 03
Fax:+ 33156 26 14 01

Email : info@unifab.com
Website : www.unifab.com
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