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1. Presentation

2. Alarming growth

3. Propositions



Created in 1872 by 
French pharmacists

Recognized as a public 
interest organization 
in 1877

Today: 400 members 
from all industry sectors

1. Unifab presentation

a. History



1. Unifab presentation

b. Organization

EXECUTIVE COMMITEE

Air Liquide
Altadis
Bic
British American Tobacco
Danone
Hermès
Lacoste
L’Oréal
Louis Vuitton Malletier
LVMH 
Microsoft
Nike
Peugeot
Philip Morris
Polo Ralph Lauren
Renault
Richemont
Sanofi Aventis
Seb
Walt Disney
Weston

BOARD OF DIRECTORS

Chairman
Marc-Antoine Jamet – LVMH

Vice Chairman
Philippe Lacoste – Lacoste

Administrators
Patrick Mousset – Novartis
Loïc Armand – L’Oréal
Marie-Aimée Bich Dufour - Bic
Christiane BUTTE – Danone
Fabrice DUCCESCHI - Nike
François GARNIER - Pfizer
Jean-Claude Hanus - PSA
Philippe Laco – Walt Disney 
Marc Mosse - Microsoft

Internal team



1. Unifab presentation

b. Organization: international team

Union des Fabricants CHINA
Shenku Yard – Ritan Park

Chaoyang District
Beijing 100020

T: 00 86 10 856 17 842
F: 00 86 10 856 17 840

Email : pranjard@unifab.com

Union des Fabricants FRANCE
16, rue de la Faisanderie

75116 Paris
T : 01 56 26 14 03 
F : 01 56 26 14 01 

Email : info@unifab.com

Union des Fabricants JAPAN
SK Bldg. 3F

1-5-5,Hirakawacho
Chiyoda-ku, Tokyo

102 – 0093
T: 00 81 (03) 32 39 – 3110
F: 00 81 (03) 32 39 – 3224

Email : glntok@psnet.co.jp



Inform and support its members

1.Unifab presentation

b. Goals



Work with Government departments and 
Administrations

1.Unifab presentation

b. Goals

Collaboration with Mr. Woerth, Minister for the Budget



Increase public awareness 

1.Unifab presentation

b. Goals

UNIFAB Communication summer campaigns 
in the South of France and in Paris



2. Alarming growth

a. The counterfeiting change

b. The Internet issue

b. World key figures

c. Risks for health and safety

d. Sustainable development



2. Alarming growth

a. The counterfeiting change: Internationalization

● Main production area ● Main distribution area



2. Alarming growth

a. The counterfeiting change: Diversification



2. Alarming growth

a. The counterfeiting change: Criminalization

Canada - 2006France - UNIFAB 2004
« The organized crime is 

relying on you »

France – CNAC 2006
« Are you ready to finance 

the organized crime ? »



2. Alarming growth

a. The counterfeiting change: Criminalization

Italy – INDICAM 2004
« Fake product but authentic 

crime »

United States –
New York 2008

Canada - 2006



2. Alarming growth

a. The counterfeiting change: Industrialization



2. Alarming growth

a. The counterfeiting change: Industrialization

Counterfeit products factory in China

Louis Vuitton workshop in France



2. Alarming growth

a. The counterfeiting change: increasing



2. Alarming growth

b. World key figures: Seizures

French customs seizures



2. Alarming growth

b. World key figures: Employment

France – CNAC 2006
« Are you ready to let counterfeiting 

destroy 30.000 jobs ? »
Canada – 2006



2. Alarming growth

b. World key figures: Loss of revenue

United States – New York 2008



2. Alarming growth

c. Risks for health & safety: drugs



2. Alarming growth

c. Risks for health & safety: drugs

United States – New York 2008World Health Organization - 2006



2. Alarming growth

c. Risks for health & safety: toys

Canada – 2006

France – UNIFAB 2008
« Do you think they are identical ?
They have nothing in common »



2. Alarming growth

d. Sustainable development

France - UNIFAB 2007 Communication campaign 
in the South of France and in Paris: « Counterfeiting: Un-natural ! »



2. Alarming growth

d. Sustainable development: children work

United States – New York 2008



2. Alarming growth

d. Sustainable development: children work

Italy - INDICAM / UNIFAB / ROME December 2007
« Behind a fake bag there is not a great fashion designer »



2. Alarming growth

e. The internet issue

Example: a counterfeit product sold on eBay



2. Alarming growth

e. The internet issue

Italy - Milan 2005 / 2006
« The real pirate is you »



3. Propositions

1. Counterfeiting as a major theme of the 
French EU presidency

2. Creation of a High representative post

3. Launch of a European awareness 
campaign 

4. Creation of a European Counterfeit 
Observatory

5. Support ACTA project

6. A draft treaty to the Palermo Convention



Thank you for your attention.

16, rue de la Faisanderie
75116 Paris – France

Tel : + 33 1 56 26 14 03 
Fax : + 33 1 56 26 14 01

Email : info@unifab.com
Website : www.unifab.com
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