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Investment, saving and

During 2006 Assogestioni, the Italian asset managers association, further increased its efforts in spreading and developin
financial education in ltaly. As a consequence of the pension funds reform, it published a new educational website
(www.investireperilfuturo.it). Thanks to an advertising campaign and promotional events the website has already had more]

Vincenzo Galimi, Direttore Comunlcaz\one
& Affari Istituzional Assogest

Associazione del fsparmio gssmu 20121

Milano - Via Andegar, 18, Tel

$300256165127: Moble +39335250131;

Jial 1t association {Adults in general Directly fo the oubli retirement Not location specifi bsite than 130,000 unigue users to date_Particioants in 2006 (according to provider): more than 130 00 email: vincen, it it
Leaflets/brochures etc.,
printed
toolkitsiandbooks etc.,
CD-Rom, website, game|
(Computer games, boa
games, etc.), training
Classroom/university and [ course, one-to-one PattiChiari is a consortium of italian banks committed to a large project to change the relationship between customers and | Monica Rivell, phone 0039 6 6767.581, e-
Bank accounts and money other (city squares, guidance and other | banks and to establish simplicity, quality, transparency, clarity and comparabiliy. It aims to build a new relationship based | mail: m.rivelli@abi.it / Giovanna Boggio
Consortium of italian banks, promoted and Both (directly to the public|basics; Credit and debt; | railway stations, airports, | (media partnership, on clear comprehensible and transparent dialogue where information s not only a tool of knowledge, butis also one which| Robutti, phone 0039 6 6767.852, e-
PattiChiari: A new relationship managed by the ltalian Banking |Association of private companies | Young adults, adults in general, senior |or trough other Investment, saving and  |internet, speaking focuse reports and allows available financial services to be compared so that customers can make beneficial, informed choices. Participants | mail:g.robuti@consulenti abi.it,
between banks and client Jial (financial services) citizen: etirement olatforms, efc) dossiers) in 2006 (according to provider): 1 it it
Leaflets/brochures etc.,
printed
Taloudenhallinnan Ministry of Trade (lead partner), Consumer| toolkitsiandbooks etc., | The Financial Comittee ( was established by the Ministry of Trade in
neuvottelukunta/Financial Authority, Federation of Finnish Financial Children, young adults, adults in general, [ Both (directly to the public| training course, films, | Finland 2006. The purpose is to increase consumers' knowledge of their own finances and their ability to use financial | Ministry of Trade and Industry, P.O. Box
Mangement Committee of the Services, banks, FSA, other ministries, | Association of providers of senior citizens (esp. Specially young,  |or trough other Bank accounts and money] Cl in |7V, radio services. The Committee develops material for financial services, loans etc. to be used in schools by representatives from] 32, FI-00023 Government, Finland,
Ministry of Trade Finland onsumer Eigland different sorts basics: Credit and debt ltheir home advi quidance  Ibanis. oubliclv-funded advisors or other for seminars, campaians. efc Tolephone: +358.9 16001 B
Leaflets/brochures etc.,
printed
toolkitsandbooks etc.,
CD-Rom, game GEMAP, with the support of the Scottish executive, the big lottery fund, have developed a series of generic financial Sharon Graham email
Classroomiuniversity, in | (Computer games, inclusion programmes which can be delivered to a variety of groups, including , NEET : o.uk Tel.: +44
Bank accounts and money their worksite, in the board-games, etc.), family centre work, homeless work, mental health , and post-empl 1417735850
Greater Easterhouse Money Advice Children, young adults, adults in general [Both (directly to the public|basics; Credit and debt; | providers own ofice,  |training course, one-to- | GEMAP Financial Inclusion Services delivers a versatile programme that is adapted to suit all age groups from three to 60 | Brian Togher-dep chief exec, gemap. Tel.
Project (GEMAP) Financial Inclusion| Gemap (greater easterhouse money (women, low-income groups, low- or trough other Investment, saving and | advice centre, aduit one guidance, heavy | years and over. During the last two years, more than 2,000 adults and young people have participated in the programme. | +44 141-773-5850 E-mail
ices/Fi Literacy Project ladvice project) United Kingdom | Charit Qroups emolovees) etirement ducation centre aroup work influen: in 2006 (according to provider): 1500, n B
The Financial Literacy Project works to improve financial literacy across all sectors in the UK. Itis funded by the DES
Skills for Life Unit until March 2008. Its priorities are: developing the use of a financial context as a way of teaching literacy|
and numeracy to adults up to level two; disseminating research and development work into the most effective ways of
delivering literacy and numeracy in a financial context; delivering training to basic skils practitioners to increase their Claire Robinson, Head of Financial
Financial Literacy Project of the Department of Innovation, Post 16 for people with low levels of [ Through other We design and produce |capacity to delivery financial lteracy to learners; working with the Financial Services Authority on the delivering the Literacy, +44 20 7440 6625, http:/fwww.basic-
Basic SKilt Basic SKill at NIACE. United Kingdom kil Jiteracy and or numeracy skl N resour National Financial Capability Strateqy. Particioants in 2006 (according to provider) laire 21U kills.co
Estonian financial literacy Credit and debt
programme for small business. Adults in general (esp. women, low- Investment, saving and Training course, one-to-
na Estonia bod income arou Directly fo the oubli reticement dult education centre Jone quidan In every Estonian countv and in bigger towns are fraining cenres 437251418 B
Bank accounts and money The financial literacy programme assists children from kindergarden to grade 12 in making decisions about income,
National Council on Economic Education, basics; Credit and debt; Printed spending, saving, borrowing, investing and managing their money. There are workshops based on a set of materials for | Danute Poskiene; email
NCEE, USA and Economic Education Children, young adults (esp. their Through other Investment, saving and C\assmom/unlvers\ty toolkits/handbooks etc., |teachers, students and parents. There are about 500 teachers trained in how to use the printed materials and more than ~|danutepo@hotmail.com Tel
Einancial Fitness for Life Centre Vinius Lithuania |1 ithuania bod oarents) etirement adult education \raining cours 10,000 children have participated around the country, Particioants in 2006 (according fo orovider): 400 +37067237700 B
Leaflets/brochures etc.,
printed
toolkitsiandbooks etc.,
game (Computer games, The National Open College Network, The
NOCN (National Open College board-games, etc.), | Basic financial literacy is an important aspect of a young person's introduction to independent living. The financial lteracy | Quadrant, Parkway Business Park, 99
Network) Entry Level Award in Young adults (esp. low-educational Bank accounts and money fims, TV, radio course currently being delivered provides students (14 to 19 year olds) with useful exercises and information in a leaming | Parkway Avenue, Sheffield, S9 4WG, Tel
Einancial Literacy (Entrv 3) North West Kent Colleq: United Kingdom bod groups) Directly o the oubli basics: Credit and debt |c Particioants in 2006 (according to orovider): o/, +44 114 2270500, nocn@nocn org Uk QQ K
Leaflets/brochures etc.,
printe
toolkitsandbooks etc.,
- e
(Computer games,
Bank accounts and money board-games, etc.), e-
basics; Credit and debt; learning portal, training | This is a nationally recognised qualification which has been referenced to the Adult Literacy & Numeracy Core Curriculum
Investment, saving and course, films, TV, radio | and is suitable for students of all ages. It s offered at Entry 3 and Level 1. Students take the level appropriate to their | Elaine Tumer, Programme Coordinator,
NOCN L1 Award and Certificate in Adults in general (esp. low-educational retirement; Assurances bility. The programme is very practically based and students are encouraged to apply skils to their own situations. Skills for Life Telephone: ++44 10)19027
Einancial literacy Citv of College United Kingdom bod Qroups) Directly fo the oubli and i quidance in 2006 (according to provider). 23, 621814 emall Q0K
The ifs School of Finance believes that financial capability is  life skill that everybody needs to have regardless of his or
Bank accounts and money her level of education or job type. ifs has therefore developed four qualifications to sit alongside other school subjects for
basics; Credit and debt; | Classroom, adult 1410 19 year olds, and an additional qualification to help adults develop the skills and confidence to plan their own Anne Kiem, email
Personal Finance qualifications (for Investment, saving and | education centre, CD-Rom, website, e~ |finances. The programmes are designed for young people to develop an awareness of personal financial planning as well | akiem@ifsleaming ac.uk, Telephone: +44
1419 year olds) and personal Through other retirement; Assurances | community groups, learning portal, training | as an appreciation of the UK regulated market and the impact of technology on financial products and providers. 207 444 7102, http: L
financial planning (for adults) ifs School of Finan: United Kingdom bod Children, Young adults. Adults in general and risic Tax and benefits | orison: u; anbe found at apability. Particioants in 2006 (according to provider) n/a fn
Leaflets/brochures etc.,
printe
toolkitsandbooks etc.,
Bank accounts and money CD-Rom, website, game| Claire Robinson, Head of Financial
Teaching and delivering literacy, basics; Credit and debt; (Computer games, b Lmeracy Basic Skills Agency, email
numeracy and language in the Through other Investment, saving and games, etc.), training | The Basic Skills Agency works with teachers of literacy, numeracy and language in England to develop the teaching of rg.uk; tel: +44 | nttp:
sontext of finance Basic SKill 2l NIACE. United Kingdom bod Teachers etirement dult education centre urse e subjects using finance as a confext. Particioants in 2006 (according to provider): 200 zo» 207206 kils.Co.
Leaflets/brochures etc.,
printed
toolkitsandbooks etc.,
CD-Rom, website, game|
Bank accounts and money (Computer games, boa Matthew Herman Numeracy Coordinator
basics; Credit and debt; games, etc.), e-leamning NewCEYS Beckton Globe 1 Kingsford
Investment, saving and portal, training course, | A wide range of financial aspects are covered here. The scheme can help people learn how to save money, get outof | Way Beckton London E6 5JQ, Tel: ++44
Young adults, adults in general (esp. retirement; Assurances fims, TV, radio debt, open a bank account and even save for the future. It offers one to one advice and, at the same time, people can | (0)7804 660 647, Email
Financial literacy scheme and Newham Community Education & Youth ethnic minorities, low-income groups, low, and risk; Savingsand [ Advice centre, adult study for a nationally recognised numeracy qualification at one of the adult leaming centres. Participants in 2006 | matthew.herman@newham.gov.uk,
with Numeracy support | Service (N United Kingdom bod Qroups) Directly o the oubli oension: education entre quidan {according o provider) acuk -
Creditand debt;
Investment, saving and lan Fribbance Chair, You and Your Money|
retirement; Assurances Printed The "You and Your Money' financial literacy course from The Open University is available to everyone from 18+, as well as| The Open University, UK, email
Young adults, adults in general, senior and risk; Housing, Classroomiuniversity, in | toolkits/handbooks etc., | from 16 to 18 year olds in certain UK schools. It is a supported distance leaming course delivered via textbook and DVDV i w.fribbance@open.ac.uk tel: ++44 (0)20
You and Your Money Qpen Universit United Kingdom bod gitizen: Directly o the oubli budgeting care context ltheir home ebsite DVD-Rom | Rom and suoported by a tutor, 2,400 students envolled in 2006-07, Particioants in 2006 (according to provider) 556 6173 (Secretary) enacuk Q0000 UK
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Leaming Monev Matter

Personal Finance Education Group (ofeg)

United Kingdom

charity

Children, young adults (esp. school
teachers)

Through other

Bank accounts and money
basics; Credit and debt;
Investment, saving and
retirement; Assurances
and risk; The exact
content is determined by
the school and may cover
any and all of th

Classroomfuniversity, can

also be through off-site

training courses and at
chool Staff meefing:

Leaflets/brochures etc.,

printe
toolkits/handbooks etc.,
[

gar
course, films, TV, radio

Personal Finance Education Group (pfeg) is an educational charity with the mission to ensure that all young people
leaving school in the UK have the confidence, skills and knowledge in financial matters to take part fully in society. pfeg
offers a range of advice and resources suitable for pupils of all abilty levels, as well as reflecting different social, economi
and cultural backgrounds. pfeg supports UK teachers working with children and young people aged between four and
nineteen

Learning Money Matters is the largest project currently being run by pfeg. It aims to work with 4,000 secondary schools
and 1.8m young people aged 11 to 19 over a five year period starting in April 2006. By the end of Oct 2007, 1,560

Alastair Mathews, Director of Policy, pfeg
Fifth Floor 14 Bonhill Street  London
EC2A4BX e

rect Dial:

guidance, other teaching|
fesource:

schools throughout England had joined the project. pfeg delivers Learning Money Matters through its own staff
and other part-time freelance staff, funded by the Financial Services Authority (FSA). Participants in 2006 (according to
orovider) n/a

Di
+44207330 9476 Switchboard: +44 20

73309470 Fax: +44 20 7374 6147
feqorg

"Learning in a virtual World" -

Bank accounts and mone;
basics; Credit and debt;

Leaflets/brochures etc.,
e-learning portal, trainin

"Learning in a virtual world — Exciting, Innovative and Unique” This programme offers financial education and life skills for
students aged 13 to 17. It aims to provide students with an understanding of finance and enable progression into studying
for a career in financial services. Students expect learning to keep up with the new computor skills many have developed

Carter & Carter Group plc, Mere Way,
Ruddington Fields Business Park,

financial education and Investment, saving and course, one-to-one and this programme allows themn to really enjoy learning about finance and opens their eyes to career that NG 6JZ,
Carter and Carter Group PLC in Through other retirement; Assurances | Classroom/university, in | guidance, usually many would never have previously considered. Carter and Carter Group PLC are currently working with ten schools as a_ [ Tel: +44 (0) 115 945 7200, emai
hool United Kingdom  Yinterational training Comoany {children and risic |ife Skl their home classroom based oilot before national and international role out. Particioants in 2006 (according to provider: n/a, com htto: m
Leaflets/brochures etc., | One of the key principles of European consumer policy is the recognition of consumers as responsible economic agents in] Dieter Pscheidl, Austrian Insurance
printed the internal market. The Austrian Insurance Association (Versicherungsverband Osterreich, VVO) has already been Association, Legal and International
etc, to raising financial literacy for many years. VVO provides a vast range of independent customer information | Affairs, Schwarzenbergplatz 7, A-1030
Financi The Austrian Insurance Association Investment, saving and | Classroom/university, in | website, films, TV, radio | nationwide through the use of brochures, the VWO website (www.vvo.at) and via phone services. Special activities are | Vienna, Tel: ++ 43 1 711 56 - 215, Fax: ++
Austrian I Osterreich, VVO) Children, young adults, adults in general retirement; Assurances | their home, in their programmes, carried out for schools and universities. In addition, VVO regularly monitors consumers' understanding, expectations and |43 1711 56 - 280, E-mail
(VVO) is Droviding this schem ustria. National fi D Directly o the oubli and risic orksite information hotlin oninions, Particioants in 2006 (according to provider: 6,000,000, al at B
Anderwerk GmbH, AWO Miinchen
gemeinniltzige Betriebs-GmbH, DGB Bank accounts and money Leaflets/brochures etc., | "Cashless Muenchen” targets youth and young adults. The goal of this project is it to impart knowledge in financial literacy.
Cashless-Miinchen/Cashless Region Miinchen, Kreisjugendring Non profit association, Public | Young adults (esp. young adults in basics; Credit and debt; website, other leaflets of | Here, the main focus for prevention of debt is on the promotion of responsible and independent budgeting. Participants in | Tel. 089/514106983, email
Munich d German authority and Private compan multiol Directly fo the oubli Budgeting o the banks, e 006 (according to provider): 1,650 muenchen d hito: de
Leaflets/brochures etc.,
Bank accounts and money printec
basics; Credit and debt; toolkitsiandbooks etc., | The Foundation Programme is an interactive, practical, extra-curricular training course covering two days that allows Agnes Sebesteny, email
Alapok Program/Foundation Voung aduts, age 16-18 (esp. low- Through other Investment, saving and game (Computer games chilren aged 16 o 20 toleam about fnancial and money maters. I 2o provides useful informaion on career ssues. _[sebestenyagnes(@olpbank hu, Telephone:
OTP Fay Andras Foundation Hungary Non orofit foundation income aroup Qroup etirement board: fo) The course helps children to start adultlfe after school Participants in 2006 (acording fo orovider): 200 +361:486-6385
Leaflets/brochures etc.,
printed
toolkitsandbooks etc.,
CD-Rom, website, game|
Bank accounts and money (Computer games, board The Junior Achievement-Young Enterprise network with its 40 member nations has developed a series of financial and
basics; Credit and debt; games, etc.), e-leaning education targeting children and young adults of all ages. Through practical economic- and
EU-wide and Investment, saving and portal, training course, | enterprise-oriented activities, children lear how money moves through our communities, how important their ‘personal
abroad (40 Both (directly to the public| retirement; Assurances one-to-one guidance, | finance' is and how businesses are financed and managed. The users are in direct contact with business people JA-YE Europe, Diana Filip, Marketing and
Junior Achievement - Young Junior Achievement-Young Enterprise | European Non-profit association or trough other and risk; Running a business mentors in the throughou the programmes. Participants in 2006 (according to provider): 22,000 students in "Banks in Action', 200,000 | Development Director, Tel: +32 2 626
i Europe Member O ouniries) Children, voung adults (from age 6t omoan o Jassioom tudents in "My Finance" and 46 000 students in "My Money Businy 174 omail di 9 -ve.0rg
Bank accounts and money]In their home, in their Dolceta is an online learning tool aimed at adults and adult educators. It offers information and learning materials on
Dolceta - Developing Online EUCEN with a team in each of the 27 Non-profit association including basics; Credit and debt; | worksite, in their worksite, consumer rights and financial services in 25 Member States (soon to be available in 27 Member States). Now developing
Consumer Education Tools for Member States to provide a version for consumer protection agencies Investment, saving and advice centre, adult Website, e-learning | module targetted at teachers in primary and secondary schools and of adults with literacy problems. Participants in 2006| Pat Davies, email: pat davies@univ-
Adult each country EU-wid dults in general Directly fo the oubli retirement: Budgeting leducation centre. oortg {according fo orovider): n/a, lile1fr. Tel.; +33 321861590 hito: "
Generation Europe (contratorflead partner) Non-profit association including Bank accounts and money The Europe Diary aims at equipping schools with basic knowledge in areas such as consumer rights and obligations, | Ginette Nabavi; email
The Europe Diary/European in cooperation with with 27 national consumer protection agencies | Young adults, young adults (esp. Through other basics; Credit and debt; Printed product safety, managing personal finances, credit, advertising and online security. The texts are written and approved | ginette.nabavi@ec.europa.eu; Tel http:/ec.europa.eu/consumers/cons_info/consume]
onsumer Diar oartner; EU-wid tudents 15- and sk o tc.|centrally and then transiated and adapted b the 27 oartners, Participants in 2006 (according fo provider): 18,055 schools |+3; [ diary enhim
The purpose of the project is to deliver essential financial education skills to at-risk teenage students through the "Get to
Bank accounts and money Know Your Money” programme. Implemented in the Czech schools during 2003/2004, it equips youth with a basic
basics; Credit and debt; Leaflets/brochures etc., | framework for making sound economic and financial decisions in their lives. It provides young people with the life skills of
Non-profit association including Investment, saving and printe personal financial management to help ensure financial literacy independence and prevent them taking risky money Katerina Mackova, Junior Achievement,
Poznej svoje penize/Get to Know | Junior Achievement, CR with the support consumer protection agencies Through other retirement; Assurances etc, decisions. It also helps them gain and develop creative problem solving skills essential for success in their | CR; email: mackova@jacr.cz; Tel.: +
Your Money. of Citibank Czech Reupli Young adults (aged 16:19) fisk learning portal oersonal. professional and community life. Particioants in 2006 (according to provider: 18: 4230240 0
Bank accounts and money
basics; Credit and debt;
Investment, saving and Printed The financial literacy part of the "Women Entrepreneurs” project of SIFE in Malta aims to teach local women basic, every-
Non-profit association including Both (directly to the public| retirement; Assurances toolkits/handbooks etc., | day financial techniques as well as to promote financial independence. Itis aimed to reach its target audience through a
consumer protection agencies | Young adults, adults in general (esp. |or trough other and risk; Euro, Savings training course, number of conferences and open discussions as well as regular publications. Participants in 2006 (according to provider): | SIFE (Students In Free Enterprise) email
Women oroiect JEE - Students In Free Enterori Malta omen) and Spendings e i hall "dlassron” discussions 12,000 om hito: if 2sp7ID=MT
Leaflets/brochures etc., | The MFC Financial Education Program (FEP) aims to improve financial capability of low-income households and other
printe vulnerable groups in Eastem Europe and Central Asia. The MFC Financial Education Program (FEP) strongly believes
toolkitsandbooks that financial education is a tool to ease passage along the road out of poverty for low-income households and enhance
Bank accounts and money etc.game (Computer  |inclusion in financial matters. The initiative sees itself as a tool to better realise the mission objectives. Currently, this
basics; Credit and debt; games, board-games, | programme focuses on raising awareness within the FEP and on building the skills of local development organisations and| Micro Finance Center Warsaw, Michal
Microfinance Centre for CEE and the NIS Non-profit association including | Young adults, adults in general (esp. Investment, saving and | Classroom/university,  |etc.), game (Computer |financial service providers to deliver financial education workshops. The initiative has on-going activities in Poland, Russia Matul, email: michal@mfc.org.pl,
MFC Financial Education and ts partners in the countries of Eastern consumer protection agencies |women, ethnic minorities, low-income | Through other retirement; Assurances  |advice centre, adult games, board-games, | Bosnia and the Caucasus countries. The educational package "Plan Your Future” is currently available in Polish, English, | Telephone: +48-22 622 34 65,
Eurooe and Central oland Qroups. low-ed L aroups) fisk education centre etc) training cowrse  |Russian and Serbo-Croat, The aporoach is bottom-up an Particioants in 2006 (according o provider): 100 mic.org.0l 0l
"Plan Your Future" is a package from financial education providers that was developed and tested in 2004  05. Itis
currently being implemented on a large scale by a consortium of diverse institutions (from non-governmental and the
Microfinance Centre for CEE and the NIS, Bank accounts and money Printed banking sector). The consortium (www.edufin.org.pl), under the direction of MFC, seeks to increase the financial literacy of
Foundation for Democracy Education basics; Credit and debt; etc., |five million low-income households in Poland by 2015. By the end of June 2006, 500 households have been exposed to | Micro Finance Center Warsaw, Michal
Centre for Citizenship Education, Rural Non-profit association including | Young adults, adults in general (esp. Investment, saving and game (Computer games| Plan Your Future. The consortium has also piloted a partnership delivery model which will allow it to provide high quality | Matul, email: michal@mfc.org.pl,
Development Foundation, Association of consumer protection agencies | women, low-income groups, low- Through other retirement; Assurances | Classroom/university,adul | board-games, etc.),  |financial education to large number of vulnerable groups in a cost-effective and sustainable manner. Participants in 2006 | Telephone: +48-22 622 34 65,
Plan Your Future Polish Banks and manv local roups | and risk teducation centre training cours {according fo orovider): 100 mic.0rg.0l 0l
Basic information workshops for adults on financial products, their characteristics, risks and their advantages and
for specific personal situations. The first workshop was on life insurance and capital life insurance and has
1. Austrian Consumer Association VKI Leaflets/brochures etc., |been held twice already. The workshops were attended by 220 consumers. Further workshops will follow. This scheme,
(lead partner), 2. Professionalist Non-profit association including Investment, saving and printe where information is given to consumers through a cooperation between the country's consumer protection institutions [ Max Reuter; email: mreuter@vki.at;
Life Insurance and Capital Life | Association of Personal Financial Planners| consumer protection agencies retirement; Assurances toolkitsiandbooks etc., |and the service providers, is supposed to be the first of its kind in Austria. Participants in 2006 (according to provider): | Telephone: 0043 1 5887720 Intenet:
Insurance of the Chamber on Commerc ustria. dults in general (eso_consumers) Directly o the oubli and risic dvice cene bit 0 a B
Austrian Consumer Association VKI in Information for adults enabling them to work out if specific financial products suit their needs in regards to future capital
cooperation with Professionalist Non-profit association including Investment, saving and Printed generation (e.g. for retirement) and risk protection. Its main focus is on adult consumers. It is a cooperation between Max Reuter; email: mreuter@vki.at;
VKI Public seminars on financial  [Association of Chamber of Commerce, consumer protection agencies retirement; Assurances etc., product providers and the Austrian consumer association VKI. Participants in 2006 (according | Telephone: 0043 1 5887720; Internet:
oroduct ustria dults in general (eso_consumers) Directly o the oubli and risic dvice cente jebsit to orovider): 200 a B
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Kiartext, Schuldnerberatung
Oberdsterreich (Debt Counselling

Non-profit association including
consumer protection agencies

Bank accounts and moneyf
b

Advice centre, adult

Leaflets/brochures etc.,

The organisation commissioning the programme has to pay a small fee. The main aim of the programme is to teach
parents how to deal with money matters in family life and how to make their children aware of money issues. It consists of

Thomas Mader; email
tmader@Kartext at; Telephone: 0043 (0)
1-23 at

chool ooer Austria ustria. dults in general (eso_parents) Directly fo the oubli asi education entre a lecture and a discussion Particioants in 2006 (according to orovider): 10;
Leaflets/brochures etc.,
Bank accounts and money printed
basics; Credit and debt; toolkits/andbooks etc.,
Kiartext, Schuldnerberatung Non-profit association including Investment, saving and CD-Rom, films, TV, radic] The programme encompasses 8 to 16 lessons each 45 minutes long. Part of the programme is funded via the public, part | Thomas Mader; email
Fit fiirs Geld, fit fiirs Leben/Fit for | Obersterreich (Debt Counselling consumer protection agencies | Children, young adults (esp. young adult retirement; Assurances t from the apprentices’ employers. The main reason for the interest of the employers is to avoid the over- tmader@Kartext at; Telephone: 0043 (0)
meonev, fit for life Uoger Austria) ustria. an aporenti Directly fo the oubli and risk 10 their worksit Quidan f their emolovees, Particioants in 2006 (according to provider): 4 3 at B
Leaflets/brochures etc.,
Bank accounts and money printed
basics; Credit and debt; toolkitsiandbooks etc., | The programme encompasses a one-day lesson where disseminators are trained to deliver financial information to their
Kiartext, Schuldnerberatung Non-profit association including Investment, saving and | Classroom/university, |website, films, TV, radio [target group. The disseminators are, for example, teachers, private bodies (sos-kinderdor), advisers for unemployed | Thomas Mader; email
for (Debt Counseling consumer protection agencies Through other retirement; Assurances  |adult education centre, | programmes, one-to-one] people. The attendees are taught to make use of the schuldenkoffer within their lessons over a longer period of time. tmader@kartext at; Telephone: 0043 (0)
tion Uooer Austria) ustria. Children, voung adult and risk ducation centre Quidan in 2006 (according to provider). 26, 3 al him
Leaflets/brochures etc.,
printed
Bank accounts and money toolkits/andbooks etc.,
Kiartext, Schuldnerberatung Non-profit association including basics; Credit and debt; CD-Rom, films, TV, radio] The programme is project-orientated and encompasses two to three sessions. The employees of Klartext teach students | Thomas Mader; email
(Debt Counselling consumer protection agencies | Children, young adults (esp. 13-19 year Investment, saving and t how to manage their day to day finances, how to make smart purchasing decisions and how to avoid over-indebtedness. |t mader@Klartext.at; Telephone: 0043 (0)
oroiect; Debt rap tion Upoer Austria) ustria. old vouth) Directly fo the oubli etirement Quidan 0 2006 (according to provider): 1250 3 al him
Leaflets/brochures etc.,
printec
Weil kein Geld vom Himmel Kiartext, Schuldnerberatung Non-profit association including Bank accounts and money toolkitsiandbooks etc., | The programme targets elementary school children, 3rd years and 4th years. It is a continuous programme that follows up | Thomas Mader; email
fallt/Because money does not fall | Oberdsterreich (Debt Counselling consumer protection agencies basics; Investment, saving| training course, films, | the lessons in the elementary school with two lessons each in the 3rd and 4th years. Participants in 2006 (according to ~ |tmader@Klartext.at; Telephone: 0043 (0)
from the sky tion Uooer Austria ustria. Chidren Directly fo the oubli and refirement TV adio rovi 1-23 at
Bank accounts and money The "Schuldenkoffer” aims to enable disseminators to teach children (13 and older) about financial matters. It focuses on
Kiartext, Schuldnerberatung Non-profit association including basics; Credit and debt; purchasing topics most relevant to children at this age (e.g. buying mobile phones, a car or the first flat, dealing with credit| Thomas Mader; email
Oberdsterreich (Debt Counselling consumer protection agencies Through other Investment, saving and | Classroom/university, in | Website, e-learning  [institutions and pocket money). Additionally the programme is enhanced through the use of newspaper articles, studies, ~ |t mader@kartext.at; Telephone: 0043 (0)
uitcase Uoger Austria) ustria. Children, voung adult etirement their home agvi Jiterature tios and fim Particioants in 2006 (according o provider): 3,000 3 at
Leaflets/brochures etc.,
printed The aim of the Upper Austrian Financial Driver's Licence is to impart basic financial information to young people (aged 14 |Verein fiir prophylaktische Sozialarbeit,
Bank accounts and money toolkitsiandbooks etc., |to 25 years) and to ensure that these young adults learn how to handle money. The course contains up to nine modules. | SCHULDNER-HILFE Oberdsterreich
Verein fir prophylaktische Sozialarbeit, Non-profit association including basics; Credit and debt; website, training course, | Each one lasts three hours and has a principal theme, such as buying my first moped/car, my new flat, budgeting etc. The | Stockhofstrafte 9, 4020 Linz (Austria);
Finanzfiihrerschein/Financal driver's| SCHULDNER-HILFE (Association for consumer protection agencies | Children and young adults (from 14 to 25 andrisk;  |ci films, TV, radio scheme enables young people to achieve a high degree of financial d king skils and Tel.: 0043 732 77 77 34; e-mail
cial Work, Debt Helo) ustria. ears) Directly fo the oubli Private budget a0ult education centre. in 2006 (according to orovider) hifeat hito: hifeat
Bank accounts and money Leaflets/brochures etc.,
basics; Credit and debt; printec
Investment, saving and toolkitsiandbooks etc., | Based on the US programme "Your Money or Your Life” (New Road Map Foundation, Seattle), the scheme offers Dr. Robert Neunteufel, AK Steiermark,
Geld beherrscht die Welt! retirement; Critical view orf Classroom/university, in | website, training course, | workshops for young people, adults and teachers. The workshop is planned to last eight hours (one day, two half days or 4l Bildungsabteilung H. Resel G. 6-14 A-
Beherrschen sie ihr Geld?/Money Non-profit association including | Children, young adults, adults in general | Both (directly to the public|the meaning of money,  |their worksite, in the money - music, to 6 shorter lessons.) The teacher training seminars are scheduled to last two days. The programme wants to develop the | 8020 Graz (Austria):; Tel: 0043 316 7799
controls the world! Do you control [ Chamber of Labour of Styria , Department consumer protection agencies | (esp. low-income groups, employees,  |or trough other critical view on providers own office, adulf collection of money | financial intelligence and the financial integrity of the participants and give them the tools to ensure self-confident and self-] 2354; E-mail
jour monev? for Education ustria. teachers trainers) ducation centre bo) sitical personal financial articioants in 2006 (according to provider): 130 fobert at htto: 1 1P-30176 hitrl
Young people (16 to 20) with a generally low standard of educational are a high risk group for over-indebtedness. Simply
because they have not been told the basic rules of household finances and warned about possible traps, these young
Leaflets/brochures etc., | people can end up in monetary disaster. The Austrian school system has a huge deficit in this area of education and it is
Lieber ein altes Auto mit dem Léwen| printed Up to debt advice organisations to provide the missing topic of financial literacy. This happens fairly well in some states
drauf als ein neues mit dem Bank accounts and money etc, and Upper Austria) and ot at all in others (Salzburg and Vienna) or just sporadically, as financial support from
Kuckuck drauf /Better an old car Non-profit association including Both (directly to the public| basics; Credit and debt; CD-Rom, website, public bodies is very poor, like in Tyrol. For example, there is a need for a 100 more seminars in Tyrol. The only solution | Thomas Pach, email
with a lion on it than a new one with Tirol (Debt Counsell consumer protection agencies | Children, young adults (esp. low-income |or trough other Assurances and risk; training course, films, |for the long term for Austria’s young population can be the inclusion of financial literacy in the school system. Participants | thomas.pachi@sbtirol.at; Telephone: 0043
acuckoo Tucol) ustria. group o o TV radio in 2006 (according to provider): about 2,000 in 99 seminars 6 49 - 14. Interne. btiolat ]
Printed
|Adult education centre, in | toolkitsiandbooks etc.,
RISK! Projekt fiir Jugendliche zum Bank accounts and moneya climbing hall, atthe | CD-Rom, website,
bewussten Umgang mit Geld und Young adults (esp. women, low-income basics; Credit and debt; | driving-test center of the |training course, e- RISK! created this training course for young people. With its partner organisations, it ran and evaluated a pilot scheme for
Risiko/Project for young people for & Schuldnerberatung Steiermark GmbH Non-profit association including | groups, low-educational groups, young | Both (directly to the public Investment, saving and | austrian automomile club, Video- |16 eighteen-year-olds. Together with young professionals and the partner organisations it is now planning to implement |Lore Kieewein; email
conscious handling of money and | (Debt Counselling Styria, lead partner) and| consumer protection agencies | men and women who are in education in |or trough other retirement; Assurances  [in the casino, inalarge | reflection, group- the model for around 200 young people across the whole Austria over the next two years. Participants in 2006 (according |lore kleewein@gmail.com; Telephone:
sisk oariners ustria. 2 orival and risk hoooing center ceflection, cars monev lto orovidery: 21 +43 664 5480984 al
Managing their own money is a new experience for many young people when they start to become independent and there
Classroom/university, in is a great need for information on this. The printed and online publication "The Cash" aims to give basic information on
jugendinfo.cc on behalf of the Austrian the providers own office, managing money by using a young person-friendly approach to try to make the theme accessible to this target audience; i
Youth Information Centers in cooperation Non-profit association including advice centre, youth is not aimed at people who are already in financial difficulties but is intended to reach young people before they getinto | jugendinfo.cc, Alexandra Cangelosi,
with the Austrian umbrella organisation for consumer protection agencies Bank accounts and enters and |1 etc., [trouble. 15,000 copies (2006)/7,000 copies (up-dated reprint in 2007) of The Cash brochure have been printed and itis | emailalexandra cangelosi@jugendinfo.cc,
The cash - on tour gebl counseling (ASB Young adults (esp, voungster from 16) ! Directlv to the oupli basics: Creditand debt lonline CD:Rom, websit Iso displaved on the web, Particioants in 2006 (according to provider): n/a, Tel. +43/1/216 4844 - 56 atithecash hi)
Lead Partner: Land Vorariberg
(Government of Vorarlberg), "aha” - Tipps
und Infos fiir Junge Leute ("aha - Youth
Informationcenter), Wirtschaftskammer Depending on their age, children and young adults have different approaches towards money. Hence three curricula have
(Economic Chamber), Arbeiterkammer Leaflets/brochures etc., | been developed for the Austrian Vorarlberger Finanzfiihrerschein (Vorarlberg Financial Driver's Licence) to suit the
(Chamber for Employees), Bank accounts and money website, game different needs: "S" for 10 and 11-year olds, "M" for 14 and 15-year olds and "L" for those aged 16 to 18. Financed by the |Mag. Marga Moosbrugger,
Vorariberger Arbeitsmarktservice (Public Employment Non-profit association including Both (directly to the public|basics; Credit and debt; | Classroom/university, in | (Computer games, board local government and other local institutions and organisations, the programme operates - up to now - solely in the Mehrerauerstraite 3 A-6900 Bregenz
inanzfi Service), Hypo consumer protection agencies or trough other Investment, saving and | their worksite, also rooms| games, etc.), films, TV, | Vorarlberg region. Participants in 2006 (according to provider): 2,394. (By the end of September 2007, 4317 children have | (Austria) Tel.: 0043-(0)5574/46 185 - 26,
Einancial Driver's Licence L ustria. Children, voung adult cotirement. f different clubs Ladii ma at al
8 organisations in social sector: Takuu-
S5 (The Guarantee Foundation, lead Leaflets/brochures etc.,
partner), A-Clinic Foundation, The Finnish printe
entral Association for toolkits/andbooks etc.,
Health, Mielenterveyden Keskuslitto, Non-profit association including website, e-learning The "How to get on your own feet” project finds methods to help ex-prisoners, ex-drug abusers or the mentally il to get | Leena Veikkola, executive director email
Omille jaloille- to get consumer protection agencies | Adults in general (esp. mentally il, drug | Through other portal, one-to-one help in their debt problems. It also creates methods for providing financial advice. The aim is to show the people who leena veikkola@takuu-saatio.fi telephone:
Kisatio, Adkilioien litlo Einland abusers Creditand dept dvice cene Quidany wooort individuals in these grouos where thev can find helo, Particioants in 2006 (according fo orovider n/a +345 40 526389 hito: i
Finnish Foundation for Share Promotion. Bank accounts and mone)
Federation of Finnish Financial Services, Non-profit association including basics; Credit and debt; Courses and material for teachers who teach children between the ages 15 and 18. The courses are held in several cities. | Sirkka-Liisa Roine, email: sirkka-
Talous tutuksi/Know the Economy - | TAT Group, Teacher's Association (History consumer protection agencies Through other Investment, saving and | It varies, conference Leaflets/brochures etc., | The programme consists of lectures about the function of the capital market, investment alternatives for the private liisa £, Tel: +3589  ntip: fildefault aspx?path=159:3|
eminar for teacher: and qivics) Eigland Children (eso_school children) etirement cenfers and so on bit nvestorand Particioants in 2006 (according to provider): 201 66891611 0
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Contact
ARCAF. 33, avenue de Wagram 75017
Paris; Tél. : 01-56-68-7541
printe Fax : 01-56-68-75-01; email: contact-
toolkitsiandbooks etc., | ARCAF informs and supports French public employees in saving for their retirement. It explains to them the pros and cons|arcaf@epargneretraite.org;

of investing in dedicated retirement saving oroducts, Particioants in 2006 (according to orovider): 5,000 Qg hito: orgl

Name of scheme Provider Provider countrv | Provider category Target groups Quireach aporoach Content area: Settings Short description Project website or reference

AR .CAF. - Association Nationale des Leaflets/brochures etc.,
Fonctionnaires Epargnant pour Ia Retraite
(National Association of Civil Servant

ARCAF jte.org) aving for Refirement Eance

Non-profit association including

Both (directly to the public|
consumer protection agencies t

or trough other Long terms savings and
dults in general (eso civil servants) retirement

The IEFP wants to familiarise the French with financial matters and enable them to better manage their money and their
Leaflets/brochures etc., | savings. Such action is vital, especially for young people at school, as it becomes more and more important for consumes
website, fims, TV, radio |to confront the issue of financing their retirement, and because of the growing complexity of financial decisions. The IEFP
programmes, school [ has developed a website and school materials. These resources will be made available free of charge to the general Bernard Marx

materials, conferences, | public and school teachers and will be disseminated through marketing campaigns on radio and television and especially |email:b. marx@Iafinancepourtous.com:
targeted at schools, Particioants in 2006 (according to provider). 6 Telephone: 0033 (Q)149 3 com

Bank accounts and money
basics; Credit and debt;
Investment, saving and
retirement; Assurances

Children, young adults, adults in general
Non-profit association including | senior citizens (esp. economically active
consumer protection agencies | people, young people at school and
onsumers of financial services)

Institut pour I'Education financiére du
La finance pour tous/Financial skills | public (IEFP) (Institute for the Financial
for all Education of the Public) Erance

In their home through
web site and books, at

Directly {0 the oubli ik at school jideo:

fisk
T
basics; Credit and debt; Leaflets/brochures etc.,
Investment, saving and printed Financial literacy improvement begins at school and a specific scheme has been developed for 15-year-olds. However,

retirement; Assurances | Classroom/university, in |toolkitsiandbooks etc., [adults also need to improve their understanding of financial matters. Direct action has been taken through the Intemet to
Both (directly to the public|and risk: Impact of their home, in their website, training course, | provide the public with useful information. And to help those people less at ease with financial world or uncomfortable | Philippe Caplet, Scheme manager, email
or trough other personal decisions (eg | worksite, advice centre, |films, TV, radio dealing with written materials, a coordinated approach with social workers is sought. Participants in 2006 (according to | pcaplet@fb.fr Telephone: 33 (0)1 48 00
mariage) adul education ceni orovider): 2,600 social workers irained 0,14, finas o

French Banking Federation (all the banks
operating in France are members of the Non-profit association including | workers and volonteers of consumers
Les Clés de la Banque/Keys to the ~|FBF, including savings or cooperative consumer protection agencies | associations (esp. low-income, low-
bank banks or Postal Bank) Erance Qroups)

Young adults, adults in general, social

Leaflets/brochures etc.,
printed
Classroomiuniversity, in | toolkits/handbooks etc.,
Bank accounts and money] the providers own office, | CD-Rom, training

redit and debts advice centr ourse, training cour

Diakonie Krefeld & Viersen, Helmut
Peters, email: helmut. http:
keefeld de Tel; 02151/3632030 himl

Non-profit association including
consumer protection agencies

"Bank and youth in dialogue” is a programme that aims to promote the development of skills in purchasing and finance.
The goal is to advance and develop an association with monev. Particioants in 2006 (according to provider): 100,

Arbeitskreis Krefeld
rking Group Debt Coungelling

Through other
Young adut basi

Bank und Jugend im
and vouth in dialogue 0

Peter Gnielczyk, Referent Fortbildung und
Wissensmanagement (Policy Officer
Vocational Training) Verbraucherzentrale
Bundesverband e.V. (Federation of

School children must be taught considerably more about money matters than simply receiving lessons on credt, M
instalment payments, insurance, etc., because the knowledge and skills that are required are not provided through normal | Telephone ++49 (0)30 258 00-105 / Fax
learning processes. What is needed above all is for them to be made aware of their own desires and wishes for the future, | ++49 (0)30 258 00-218, email

Dept Prevention - A Future
Workshop/Where and how does
today's youth learn money

Verbraucherzentrale Bundesverband e.V.
(vzbv) (Federation of German Consumer
o

Non-profit association including

Both (directly to the public| Bank accounts and mone;
consumer protection agencies or trough other basics; Credit and debt; | Classroom/university, | Leaflets/brochures etc.,
and risk

German Children, voung adult adult education centre |websit hich are all 100 often assodiated with (the acouisition of) material goods, Particioants in 2006 (according to orovider): n/a de
The Federation of German Consumer Organisations (vzbv) together with the Consumer Centres of the German States
provides a series of guidebooks addressed to consumers of all kinds and ages which deal with all relevant consumer | Verbraucherzentrale Bundesverband e.V.
issues and their possible questions. The series cover eight main topics. One is "old age provision”, the other one is (vzbv) Fachbereich
Bank accounts and money] Advice centre, internet oney and insurance”. Both topics are covered by a range of guidebooks. The scheme offers, for instance, 7 guidebooks| Finanzdienstieistungen Helga
Verbraucherzentrale Bundesverband e.V. basics; Credit and debt; | shop of the provider. All concerning "old age provision” (http:/fwww. htm). Under the topic "Money and| Springeneer Markgrafenstr. 66 D-10969
(vzbv) (Federation of German Consumer Non-profit association including | Young adults, adults in general, senior | Both (directly to the public Investment, saving and ~|book stores. Newspaper |Printed insurance”, the programme offers 38 different guidebooks Berlin email: springeneer@vzbv.de
Organisations) in cooperation with the consumer protection agencies | citizens (esp. young families, women, low]or trough other retirement; Assurances | kiosks. Special hints in etc., |(http p Participants in 2006 Telephone: 0049 (0)30 25800302 Fax: | htp://www.vzbv.delratgeberirubrik/Geld_und_Vers
VZBY Gui regional Consumer Centre: German income groups, emplovees), and risk kind of media. CD:Rom, websit {according fo orovider): n/a, 0049 (0130 25600318 byd himl
The Federation of German Consumer Organisations (vzbv) aims to enhance consumers' ability to make informed financial
decisions by providing materials which address different target groups: school children, adults in general, and young adult
migrants. The material can be downloaded from www.verbraucherbildung.de. There are several schemes on the website:
1.Consumer rights and financial skills targeted at those taking German language courses. 2. Debt prevention - a future
conference (*Zukunftswerkstatt” based on the seminar design of Robert Jungk). 3. The module "New consumption and
Verbraucherzentrale Bundesverband - Non-profit association including | Children, young adults, adults in general financial management” of the online course "New home economics”. Clara Hildegard Mackert, email.
www.verbraucherbildung.de vzb (Federation of German Consumer consumer protection agencies | (esp. intermediares for different target Bank accounts and money] Classroom/university, The VZBV also runs specialised web portals such as de, de, Tel.: ++49 (0)30/25800]
nsumer education portal o German 9roups) Directly fo the oubli basics: Credit and debt ladult education centre jebsite de,Particioants in 2006 (according to provider: n/a 104
Printed
toolkits/handbooks etc.,
website, e-learning www.vorsorgedurchblick de informs consumers about government-sponsored and private old-age pension provision. The
portal, one-to-one parameters and conditions of the "Riester” pension introduced in Germany in 2002 are described and the functionalities of]
Verbraucherzentrale Bundesverband e.V. In the providers own guidance, documents | the products are presented. The consumers receive advice and information that they should consider when making
(vzbv) (Federation of German Consumer Non-profit association including Both (directly to the public| Investment, saving and | office, advice centre, own |including political decisions about their old-age provisions. The website was developed in cooperation with the Federal Ministry of Food,
d o in cooperation with the consumer protection agencies | Young adults, adults in general, senior | or trough other retirement; Assurances |and other media comments and other | Agriculture and Consumer Protection and the German consumer agencies. Participants in 2006 (according to provider): ~ | Axel Kleinlein, email: kieinlein@vzbv.de,
onsumer education portal regional Consumer Centre: German citizen: and risic promotion for the website { statement 0 Telephone: 0049 (0130 25800300 deloroigk|01

Financially fitis an educational opportunity for young unemployed people under 25. Unemployment is one of the main
reasons for becoming heavily indebted. Recognizing problematic developments early may help to develop new prospects.
basics; Credit and debt; Leaflets/brochures etc., | The aim of secondary heavy debts prevention is to provide economic and social stabilization. Further aims are to support
Both (directly to the public| Investment, saving and printed individual planning abilities and the capability to cope with existential crises. The following competencies are taught

or trough other retirement; Assurances | Classroom/university,  |toolkitsihandbooks etc., |economic planning ability, general financial knowledge and capability to cope with crises. An external evaluator

and risk adult education cenre  1CD-Rom training the oroiect balancing the project aims against the project resut

Bank accounts and money
Schuldnerfachberatung der Johannes
Gutenberg-Universitét Mainz (Expert Debt

ly-fit for young dvice Center at the Johannes Gutenberg:
people University Mainz)

Werner Sanio, email: werner sanio@sfz-
mainz.de, Tel.: 06131 39 24 597, www.sfz-
mainz g it

Non-profit association including
consumer protection agencies | Young adults (esp. low-income groups,
German lo-ed, L aroups)

Depending on the age of the children, they learn different aspects of money. In the 5th year they leam all about banks and|
credit cards. In the next classes they learn all about the costs of using a car, essential insurances and planning the future. | Schuldnerberatung Passau, Nikolastr. 124
The last step is then making a plan for when the young adults leave home. They learn all about renting a room or flat and |94032 Passau, Tel.: 0851-5606140, email
the other costs of daily life, plus planning the budget for the month, the year and the future. Participants in 2006 (according| diakonie-passau@t-online.de,

to orovider): 80 Jisch B

Bank accounts and mone;
basics; Assurances and Leaflets/brochures etc.,
Children, voung adults, adults in general | Directlv to the oubli sk, ol training

Non-profit association including
Schuldnerberatung Passau (Debt consumer protection agencies
Counselling Passau)

genius assau) German

Leaflets/brochures etc.,
SKM - Katholischer Verein fiir soziale
Dienste in Dortmund e.V., Propsteiof 10,
44137 Dortmund; Fon: +49 231-1848-117:
SKM in Dortmund e.V. works mainly with young adults at the transition from school to working life. Through their courses, |info@skm-dortmund.de,

the initiative tries to improve the individuals’ existing knowledge and behaviour patterns. SKM aims to the d

printe
Classroomiuniversity, in | toolkits/handbooks etc.,
their worksite, in the CD-Rom, website.
providers own office,
Bank accounts and money] advice centre, adult

SKM - Katholischer Verein fiir soziale
Dieaste n Dortrund e.. (Gatholc
for Social Services in

training course, films,

Non-profit association including | Young adults, adults in general, multiples | Both (directly to the public|
t TV, radio programmes,

consumer protection agencies | (esp. low-income groups, low-educational o trough other d.de, www.ksd]

Finanzmanagement in jungen
imancial

dortmund de it Jdde

invoung Dortmund) German Qroups. oregnant women asics: Credit and debt leducation centre need for them to take for their future ives, Participants in 2006 (according fo orovider): 1,800,
Niels Nauhauser, Produktmanager
Finanzdienstieistungen
Verbraucherzentrale Baden-Wirttemberg Bank accounts and money Verbraucherzentrale Baden-Wirttemberg
.. (Consumer Advice Centre of Baden basics; Credit and debt; "Finanzprodukte fiir Berufsstarter und junge Leute / Financial services for people starting work and other young people” is [ V., Paulinenstr. 47, 70178 Stuttgart, Tel
fiir Non-profit association including Investment, saving and provided by the Consumer Advice Centre of Baden-Wuertemberg. The goal is to teach trainees or other people starting ~|+49 (0)711 6691-48, Fax +49 (0)711 6691
und junge Leute/Financial Services Eundesverband &.V. (vzbv) (Federation of consumer protection agencies Through other retirement; Assurances C\assmom/unlvers\ty in | Leaflets/brochures etc., |jobs about reasonable and unsuitable financial products. The target group is thereby given the skills to avoid financial  [6048, EMail: nauhauser@va-bw.de,
for voung People rman Consumer O erman Young adut and risk oroviders own off mistakes and save costs. Particioants in 2006 (according to provider) n/a bawue de B
Arbeitsgemeinschaft Jugend und Bildung
e. V., Reinhardtstatie 16, 10117 Berlin,
Arbeitsgemeinschaft Jugend und Bildung Telefon: +49 (0) 30 288 772 0, E-Mail
e.V. (Working Group Youth and Education redaktion@jugend-und-bildung.de; BVI
Hoch im Kurs - Vermgensaufbau, | Association) in cooperation with "Hoch im Kurs" was commissioned by the German Association on Investment and Asset Management and serves t Bundesverband Investment und Asset
Kapitalmarkt und Bundesverband Investment und Asset introduce 15 to 20-year-olds to the ways of structuring savings, capital markets and unit trust funds. "Hoch im Kurs"is | Management e.V., Eschenheimer Anlage
up - V. (BVI) (German Non-profit association including based on a magazine for pupils and supported by interactive tools for the pupils. Extra materials are provided to support | 28, 60318 Frankfurt am Main, Telefon: +49|
assets, the caj for Investment and consumer protection agencies Through other Leaflets/brochures etc., | teachers working on this course: for example, a brochure and monthly working leaflets which can be downloaded on the | (0) 69 15 40 90 - 0, E-Mail: info@bvi.de; | http:/fwww.hoch-im-
and investment fund German [Young adut jebsit bsite, The initiative "Hoch im Kurs” was set up in 2006, Participants in 2006 (according fo orovider): 200 emall kur ftink oo/ c-5/ibtml
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Name of scheme Provider Provider countrv | Provider category Target grouo: OQutreach aporoach | Content area: Setting: Short description Contact Proiect website or reference
redaktion@safety1st.de;
Arbeitsgemeinschaft Jugend und Bildung Arbeitsgemeinschaft Jugend und Bildung
€.V. (Working Group Youth and Education "Safety 1st" is a programme commissioned by the German Insurance Association and aims to introduce 13 to 19-year-  [e. V., Reinhardtstratie 16, 10117 Berlin,
Association) in cooperation with 0lds to the social security system, ways of providing provision for old-age and risks. "Safety 1st” consists of a “basic” and |Tel.: ++49 (0)30/288772-0
Safety 1st - das Schulportal fiir Informationszentrum der deutschen a "plus" package. The former targets 13 to 15-year-olds, the latter older students. The leaming package is based on either | Informationszentrum der deutschen
soziale Sicherung und private Versicherer "Zukunt Kiipp + Kiar” (GDV) Non-profit association including Investment, saving and the basic or the plus magazine and is supported by videos, interactive tools and/or working leaflets which can be Versicherer
Vorsorge/The school portal for (Information Centre of the German consumer protection agencies Through other retirement; Assurances [ etc., or ordered from the website. Extra material is also provided to support teachers working with these sources. | Zukunft Klipp + Kiar, Postfach 08 04 31, | http://www.safety1st de/webcom/show_article_por
ocial safety and private pro L n German Children, voung adult and risic o jebsit The initiative "Safetv 1st” was Set up in 2005 Particioants in 2006 (according to orovider): 350, 10004 Berlin, Tel. ++49 (0130/20 20-55 70} al.oho/ ¢-100/ihtml

Leaflets/brochures etc., | The information centre of the German insurers "Kiipp + Kiar" is the central point of contact for consumers in insurance

Young adults, adults in general, senior DrRom website, fims, | related matters. It provides up-to-date tips and recommendations on financial planning and security. Furthermore, itis
citizens (esp. employees, entrepreneurs, TV, radio programmes,  |independent and does not give any product-related recommendations nor provide any comparisons between products. It
self-employed persons, parents, young mfﬂrmahun hotiine does not handle complaints (unlike www.versicherungsombudsmann.de) and does not provide legal advice. Booklets
Gesamtverband der Deutschen Non-profit association including | couples, singles, founders of new Both (directly to the saving and in | (phone or E-Mail) distributed in 2006 (according to provider): 323,000. Consumer contacts via E-Mail or phone in 2006 (according to Dr. Wilhelm Ruprecht, E-Mail
Versicherungswirtschaft e.V. (German consumer protection agencies | businesses, high school pupils, or trough other retirement; Assurances | their home, in any setting |interactive integrated | provider): 56,000. Internet page views in 2006 (according to provider): 813,000. Downloads in 2006 (according to phone: 0032-2-282- | http: ipp-und-Klar.de/;
Klipo + Klar/Clear s davlight I f German gradugtes) and risic if order oension information lorovider): 212,000 4 o: de

rinted The programme mainly targets children and young adults from 13 to 23 years and provides 7 to 15 lessons each month or{
toolkits/handbooks etc., | different subjects. Topics are: mobile phones, advertisements, consumer rights, debt prevention and how to overcome

KIDS - Kompefemz in Sachan Non-profit association including Bank accounts and money] Classroom/university, in | training course, films, |over-indebtedness. The initiative mainly works with schools, but the programme is also offered to other public associations
in cash Prigrnitz (Insolvency Help consumer protection agencies basics; Credit and debt; | their worksite, adult TV, radio programmes, | dealing with unemployed people and young adults doing apprenticeships. Participants in 2006 (according to provider): | Herr Elverich, email
matter: Prignitz) German Children, voung adults, adults in general |Directy fo the oubli and risk education centre ne-to-one guidance 11,000 iho & de/main himl

Bank accounts and mone;

basics; Credit and debt; Initiative Finanzstandort Deutschland, Herr
Non-profit association including Investment, saving and "KursraumGeld / Lecture subject ~ money” is an information portal (www.kursraumgeld.de) on the topic of money. The | Prof. Dr. Biirklin, email
KursraumGeld/Lecture room Initiative Finanzstandort Deutschland consumer protection agencies Through other retirement; Assurances members of Initiative Financial Location Germany provide material for this web-site which aims to be used in school wilhelm buerklin@bdb.de, Phone
inar room money Unitiative Finance Location Germany) | Germany Children, voung adults, teachers and risk jebsite Jlessons, Particioants in 2006 (according to provider): 11,000 +493016631501 de/
Bank accounts and money The basic idea behind the programme was that it had been recognised that there was an increasing need to teach people
basics; Credit and debt; about money matters. Because the material that was already available was not structured in an accessible way and too
Non-profit association including Investment, saving and complicated, the provider decided to develop a CD-Rom with basic content and links to further information. Another target
Diakoniestiftung fir die Pfalz (Deaconry consumer protection agencies Through other retirement; Assurances of the programme is to reach a certain level of sustainability and to cover a wide area. Participants in 2006 (according to | Klaus Schank, email http:/fwww. diakoniestiftung-
Nix fiir Lau/Nothing for free Palatinate) German Children, voung adult and risk o CD:Rom orovidery 4 Klau: falz g ofalzde/11 akiuelleshim

"Schul/Bank - Economics for teachers and students” is a programme developed for the classroom by the Association of
German Banks. The goal here s to make economics and finance more accessible to young people. Twenty years ago, the|
Association of German Banks set up a special division called Schul/Bank to develop projects for use in the classrooms
with these goals in mind. It developed a programme which can be divided into two parts: 1. On request, the scheme
Leaflets/brochures etc., | supplies teachers with teaching materials on economics, financial lteracy and choosing a career. 2. Every year the

printed initiative organises two big competitions for schoolchildren: "Schul/Banker  the Banking Game", a special competition | Anke Papke, Association of German
Bank accounts and money toolkitsiandbooks etc., |about financial literacy, and "Youth and Economy”, a competition about economics in general run in cooperation with the | Banks, Director General Economic and
SchulBank-Wirtschaft fiir den Non-profit association including basics; Credit and debt; | Cl in |website newspaper "Frankfurter Allgemeine Zeitung". Since the beginning of the programme in 1997, more than two Social Issues Department, Phone
i i deutscher Banken consumer protection agencies | Children, young adults (esp. teachers, Investment, saving and | their home, in their training course. million schoolchildren and teachers have participated in the complete programme. Detailed information about the +493016631510, Fax + 493016631519,
for teachers and students of German Banks) German Directly o the oubli etirement orksite, for pupil - Programme is 10 be find unfer de_Particioants in 2006 (according 1o provider): Qver 200,000} email. anke packe@bdb d htto, g

Leaflets/brochures etc.,

printed
toolkitsiandbooks etc., | With classical and modern media plus various activities (e.g. training sessions for teachers), the "School Service” helps
CD-Rom, game young people to be prepared for their role in society. As part of this savings bank's social involvement, the scheme aims to|
Bank accounts and money (Computer games, contribute to the financial and economic education of young people. The topics of this programme range from an
basics; Credit and debt; board-games, etc.), e~ |enjoyable, light-hearted introduction to the subject of money to the introduction to the stock market, consumer questions
Deutscher Sparkassenverlag Stuttgart ( Non-profit association including Both (directly to the saving and learning portal, training | and financial politics. The programme was rewarded by the UNESCO, for providing education for sustainable Christine Kadoll; email
Sparkassen Schulservice/Savings | German Savings Banks Publisher consumer protection agencies or trough other retirement; Assurances course, films, TV, radio | development "consumption behaviour and sustainable budgeting” in the year 2005. Participants in 2006 (accordingto | christine kadolli@dsv-gruppe.de; Tel.
Bank School Service tutigart) German Children, voung adults, adults in general and risk In their home, orovider): 120,000 ++49 (Q\711/7821508 hito: g
The project "Unterrichtshilfe Finanzkompetenz / Teaching materials for financial skils” is a cooperation between the
Arbeitsgemeinschaft Schuldnerberatung Arbeitsgemeinschaft Schuldnerberatung der Verbéinde (AG SBV) and the Federal Ministry for Family, Seniors, Women
der Verbande (AG SBV) (Working Group of and Youth (BMFSFJ) on handling money and making purchasing decisions. In the last years, increasing indebtedness has|
the German Debt Counselling been identified among young adults. The high level of demand for consumer goods among children and young people is
Associations) and Bundesministerium fir not matched by a high competency in financial matters. Therefore, schools increasingly have to offer courses in financial
Unterrichtshilfe Familie, Senioren, Frauen und Jugend Non-profit association including Both (directly to the public| and consumer skills and this project aims to support teachers in this. Here, teachers find guidance on teaching and
Finanzkompetenz/Teaching (BMFSFJ) (Federal Ministry of Family, consumer protection agencies | Children, young adults (esp. teachers as |or trough other Bank accounts and money Leaflets/brochures etc., | prepared leaming modules for secondary schools and vocational schools. Participants in 2006 (according to provider): | Marius Stark, Tel.: ++49 (0)221/91 39 28
materials for financial ski niors, Women and Youth) German basi o jebsit nia 84 _omall del
Vermittlung von Sozialdienst Katholischer Frauen Herford Non-profit association including Bank accounts and money The programme "Vermittlung von Finanzkompetenz / Teaching financial competence” has been developed to teach young | Frau Mallemann, email
Finanzkompetenz/Teaching of (Social Service of Catholic Women consumer protection agencies basics; Credit and debt; Training course, films,  |adults in schools finance skills. The main topics of this programme are planning finances for the future and avoidance of - | barbara.moellemann@skf-herford.de Tel.
finance Herford) German Young adults (in 2 school confext) Directly o the oubli and sk o TV cadio Particioants in 2006 (according to provider): 900, +49 (015221 1037 KE-herford d
The programme "How much is the world?" mainly targets adolescents because the initiative feels that their need is the
greatest (e.g. they need to fund their own fat, first car, important insurances). One of the main project aims is to prevent
[ etc., The advisers of the consumer protection agency present the information directly to the students within
game (Computer games| five to six hour-long working sessions. They try to encourage the teachers to continue teaching financial matters and
Non-profit association including Bank accounts and money board-games, etc.), | provide a large variety of learning materials for this purpose. The programme also provides teachers and parents with the | Katrin Rieger, email
Was kostet die Welt?/How much is | Verbraucherzentrale Schieswig-Holstein consumer protection agencies basics; Credit and debt; training course, films, | knowledge to enable them to give lessons on financial topics themselves. Participants in 2006 (according to provider): h.de, http:
the world? (Consumer Centre Schl Hol German Children, voung adult Directly o the oubli and risk o TV, cadi 1250 Teleohone: ++49 (01431 - 590990 h bt
Bank accounts and money
basics; Credit and debt
Sozaildienst katholischer Frauen und Non-profit association including (Whatis after the Game (Computer SKFM Hilden e.V., Frau Peters, email
Wer pumpt zuerst die Oma an?/Who [ Ménner e.V. Hilden (Social Service of consumer protection agencies purchase? What for costs games, board-games, | "Who asks grandma first?" targets young people who want to buy a car in the near future. Through practical exercises |iris.peters@skfm-hilden.de, Telephone:
asks grandma first? Catholic Women and Men Hilden) German Young adut Directly o the oubli pect me?) o ™ thev leam how much a car will cost them and what thev can afford, Particioants in 2006 (according o provider): 100 +49 (012103 2019 Kinchidende |-

Leaflets/brochures etc.,

Non-profit association including printed Financial services: Dr. Eva Vasas email:
Programme of the Hungarian Federation of Consumer Protection in consumer protection agencies Bank accounts and mone toolkitsiandbooks etc., | Part of the Generation Europe Foundation, this scheme participates in the education of consumer protection issues for | vasas@ofe.hu, Telephone: +36 1311-
of Consumer Protection {Hungary Hungary | Young aduits from 14-16 (eso pupils) I Directlv to the oupli basi o bit ndary ouoils, This vear the initiative sent cooies of a book together with @ teacher's book 1o 30 000 secondary oupils, 17030 htto, gfehu

The initiative has recently developed information on goods and services and maintains basic programme for financial
Leaflets/brochures etc., | services. The target group is pupils aged 14 to 16. The initiative can use the same distribution/delivery channels for both

Programme of the National National Association of Consumer Non-profit association including printed pupils and the teachers. The main topics are: banking accounts, bank cards, saving, handling pocket money, how different]
of Consumer i in Hungary and its network in consumer protection agencies Bank accounts and money toolkitsiandbooks etc., |solutions depend on different situations. The programme is financed by international and national sources. Participants in | Financial services: Dr. Eva Vasas email
Hungary Hungary Hungary Young aduits from 14-16 (eso pupils) I Directlv to the oupli basi o bit 006 (according to provider): 1,500 hu, Telephone +36 1311 gfehu

The project is aimed at low-educated customers and, in particular, financial services users. The ultimate goal is to pmwue
consumers with clear information about the most relevant legal issues and risks concerning financial services.

Bank accounts and money | Association is supported by a network of academics and professional advisors. These are experienced in the ana\ys\s of
Non-profit association including Both (directly to the public|basics; Credit and debt; |In the providers own | Website; Training the major and most common problems of customers in obtaining a sound comprehension and knowledge of purchasing
consumer protection agencies or trough other saving ; life insurance  [office, in the interested [course; next realisation | financial services. The project is developed in partnership with other organisations to ensure that comprehensive
I ociati Jial dults in general oroduct ff aconsumers webty linformation is delivered to the public, Participants in 2006 (according fo provider): 12,000 it htto, iy
Printed
toolkits/handbooks etc.,
Lietuvos Junior Achievement in partnershi Non-profit association including website, game The basics of retail banking is taught by using computer simulation and additional business case studies and advertising
with Hansabank (local subsidiary of consumer protection agencies Bank accounts and money] Classroom/university, in | (Computer games, board contests. The approach also includes students visiting bank and listing to lectures there. Annually, about 500 11 to 12 year| Eugenijus Savicius, email: jalith@ja.t,
Banks business contest Lithuania Chidren Directly o the oubli basics: Credit and debt ltheir home games. etg) tudents oarticioate in this education project, Particioants in 2006 (according fo orovider): 500 Tel. +370 5 26261641 him
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Name of scheme Provider Provider countrv | Provider category Target groups Quireach aporoach Content area: Settings Short description Contact Project website or reference

Credit and debt;

Non-profit association including Both (directly to the public| Assurances and risk Leaflets/brochures etc.;
Consumer education ini of consumer protection agencies or trough other Cross border transfers: website; fims, TV, radio | A consumer education scheme devoted to adult consumers and dealing with the main legal issues for this group.
e Linuanian Consumer institute |\ ibuanian Consumer ostu Lithuania dults in general oavment instrument o in 2006 (according to provider). n/a na Jtieny

Bank accounts and mone;

Ministry of finance, Ministry of social basics; Credit and debt;
affairs, Ministry of education, importar Non-profit association including Investment, saving and CentiQ is a platform of knowledge on financial information and education in which cooperating partners exchange. Wilna van Rossum, email
players in the financial world, consumer consumer protection agencies | Children, young adults, adults in general, | Through other retirement; Assurances There arem ey and information to use and complete each others' knowledge. They also develop new initiatives where there |wj.rossum@minfin.nl, Tel: 0031-70-
CentiQ and several unjversitie enior citizens, all mentioned age and risk Not decided vet orodu are deficits in this field. Particioants in 2006 (according to orovider): 100 4, htto, ol
Leaflets/brochures etc.,
website, game
Non-profit association including Both (directly to the public| (Computer games, boart
Alles over verzekeren/Everything [Verbond van Verzekeraars Association of consumer protection agencies | Children, young adults, adults in general, |or trough other games, etc.), films, TV, | The project starts in September 2007 on a modest scale with a website and campaign. Probably the name will be Verbond van Verzekeraars, Postbus
aboutinsurance Insurers enior citizen and risk In their home Ladi ol ol Particioants in 2006 (according to provider): n/a, 93450, 2500 AL Den Haag htto, olhome sy

Polska Izba Ubezpieczef (The Polish
Chamber of Insurance) (lead partner),

Edukacja iowa uczniow na Rzecz
szk6t ponadpodstawowych w Finansowego Obywateli RP (The Leaflets/brochures etc., Marek Kurowski (PIU) e-
ramach przedmiotu "Podstawy Association for Financial Security of the website, e-learning The main purpose of this innovative programme is to increase understanding of insurance issues among young people at | mail:m kurowski@piu.org.pl +48 022 420
Citizens of the Republic of Poland) Non-profit association including Investment, saving and portal, training course, | secondary schools using attractive, e-learning methods (e.g. on-line tests and a discussion board via Internet). The 5132; Ariadna Auriga-Borowko e-
education at secondary schools as a (author), 4System Polska (IT and E- consumer protection agencies | Young adults (esp. the young people at retirement; Assurances | Classroom/university, in |specially dedicated programme operates nationally and is especially beneficial for students who are not in the main university towns. pl Mobile:+48 693 44|
part of the economics course Leaming orovider) Poland condary schools) Directly o the oubli and risic their home, discussion forum in 2006 (according to orovider):. 320 61 B
Bank accounts and money Printed Over three years 216,000 secondary school students shall participate in courses and workshops on financial managemen]
basics; Credit and debt; toolkits/handbooks etc., | conducted in an innovative way. Attractive educational materials for young people have been on offer since the beginning
Junior Achievement Foundation (lead Investment, saving and CD-Rom, website, game] of the 2005. The programme of "My Finances" shall familiarise the students with the
partner), National Bank of Poland, Leopold| Non-profit association including retirement; Assurances (Computer games, board basics of banking, provide them with skils necessary for choosing and using a bank account, getting bank loans and Jaroslaw Lepka; email
Kronenberg Foundation funded by Citiban} consumer protection agencies Through other and risk; Social security games, etc.), fims, TV, | making investments. The programme shall complement and broaden the secondary curriculum subject of business rg.pl; Tel.: | http:
Moie finanse/My Finance Handlo, Poland Children, high school student tem of pension funds {c (adio jth oractical and multimedia educational materials, Particioants in 2006 (according to provider): 142,000, 448228268324 ext 1 43 4410him

As the credit unions are mutli-branched in Poland, the majority of the 69 credit unions designed individual financial literacy|

schemes, programmes and activities. The major partners are the Association for Promotion of Financial Education Pawel Grzesik Representative of the
Bank accounts and money (SKEF), a country-wide NGO closely associated with the credit unions. The SKEF counsellors are supported by individual | National Association of Cooperative
1. Polish credit unions network (lead basics; Credit and debt; credit unions all over the country. The Higher School of Finance and Administration is a strategic partner in disseminating | Savings and Credit Unions (NACSCU),
partner), 2. Association for Promotion of Non-profit association including Both (directly to the savingand  |Cl in |t etc., |financial literacy not only to the managers and volunteers of the credit unions but also to the public. The Schoolis anon [ head of the Warsaw office,  office ph: + 4g|
Financial literacy schemes from the Financisl Education (SKEF), 3. Higher consumer protection agencies | Adults in general (esp. low-income or trough other retirement; Assurances | the providers own office, | website, training course, | public (not state owned) higher education institution and is owned by the credit unions system. Participants in 2006 22 696 85 40, email
Polish credit union hool of Finance and Poland groups emplovees) and risk advice centr one-to-one auidance  {according 1o orovider) n/a oawel ol hito: Kok ol

Leaflets/brochures etc.
printec he scheme "Moje vreciisko pedazi” ("My small pocket of money”) is oriented towards children and young people
toolkitsiandbooks etc., |attending the primary and secondary schools. First target group covers children up to the age of nine and aims at

website, game providing basic information on money using games. The second group consists of children from the age of ten to fourteen
Asocidcia ujivateov slujieb (Association of| Non-profit association including (Computer games, and they are taught using specific case studies. The third group s children aged 15 upwards and they are taught using [ Mr. Oliver Petrik, Association of Service

Moje vrecisko pedazi/My small Service Users) with selected pilot school in consumer protection agencies Through other Bank accounts and money] Classroom/university, in | board-games, etc.), one- slmp\e instructions on laws. This programme is offered in the region of Banska Bystrica, Slovakia and started in 2007. | Users, email: asubb@centrum.sk, Tel

ourse Banska Bvstrica, Slovakia lovakia Chidren asics: Credit and debt lthe oroviders own office lto-one quidan 006 (according to provider): n/a +421484138708 hito://asy skjrekreacie him

This project provides young people with the financial skills and knowledge essential for a successful and responsible

Children of Slovakia Printed professional and personal life. In the teaching process, use is made of the modern communications and e-learning
Foundation(CSF)/Nadacia pre deti Non-profit association including etc., to motivate students and others involved. The project also takes into account economic changes expected | Ms. Havrilova Marcela, Director of Junior

Poznaj svoje peniaze/Get to Know | Slovenska and Junior Achievement consumer protection agencies | Young adults (esp. students of secondary| Bank accounts and money CD-Rom, website, e | over the relvant period of time. Students directly involved in the project pass their knowledge further to their parents and | Achievement in Slovakia; email

Your Mone lovaiia (CSF is a major partner) lovakia hools) Directly fo the oubli basi o learing portal 10 often also lack information on finances, too Particioants in 2006 (according to provider). 1088,

Leaflets/brochures etc.,
printed
toolkits/andbooks etc.,
website, game

Unga Aktiesparares Unga Aktiesparare (lead), Aktiesparama (Computer games, Therese Lundstedt CEO Unga
i i ish Youth (lead), Non-profit association including Both (directly to the public| Bank accounts and mone; board-games, etc.), e~ | Young people in Sweden today express a lack of knowledge when it comes to financing and planning for their future. Aktiesparare email
Shareholders Ass. School férening, OMX, Svenska consumer protection agencies or trough other basics; Investment, saving| learning portal, training | Unga Aktiesparare have developed a scheme for students (aged 16 to 18) and teachers which includes guest lectures, ~|vd@ungaaktiesparare se Tel.: +46 8 506
i i den Young adut and refirement o ourse literature, magazines and a website. Particioants in 2006 (according to provider): 12,000, 1558 e
The money matters module from “Talking shop” uses web-based technology to deliver interactive scripted sessions Carol Musgrave North Warwickshire CAB
North Warwickshire Citizens Advice Non-profit association including covering aspects of financial skills e.g. money management, bank accounts and associated financial products etc. aimed | The Parish Rooms Welcome Street
"Talking shop" financial literacy |Bureau (lead partner) and Warwickshire consumer protection agencies Through other Bank accounts and money at 16 to 18 year olds. High-tech messaging keeps users in touch with an "expert while they are on-line. A pilot has Atherstone Cv19DU Tel: 01827 718995
module Trading Standard United Kingdom Children, Young adult basics: Credit and debt |c E-learming oortal been delivered into 22 | ocal Authority areas in UK. Participants in 2006 (according fo orovider): n/a oo nitp 00 uKfindex asp?¢=1124

Leaflets/brochures etc.,

ABCUL provides the Range of locations one-to-one guidance,
leaflets to member credit including credit unions' | credit union staffand | ABCUL's financial literacy leaflets enable staff and volunteers from credit unions small and large to provide basic
unions which supply own offices, partners | volunteers can use the ~information to their members and their wider communities. The leaflets also provide a tool to assist credit unions to help | Abbie Shelton, Policy Officer Association
The Association of British Credit Unions Non-profit association including | Adults in general (esp. women, ethnic [ leaflets to members of the | Credit and debt; offices and through leaflets with members to | their members work out the best way of dealing with their finances. Over 1.2 million leaflets have been distributed ina |of British Credit Unions Ltd email
ABCUL Credit Union Finan Ltd along with approximately 200 of its consumer protection agencies | minorities, low-income groups, low- credit union and people saving and places, advice help them plan income ~ | credit union movement of just over 600,000 adults, showing the importance credit unions place on education in their wider| rg Tel.: (+44)
leaflet: memper credit union, United Kingdom roups. emolovee: their wider community |refirement centres et and expenditure e Particioants in 2006 (according to provider): 400,000, (0)161 810 6994 htto, abeul fn
Business volunteers play specially-designed board games in school with classes of 13 year olds. Ten young people are
selected by their peers to form an enterprise team in each school. This team works with a professional film maker to make|
Game (Computer a short film that explores an issue of personal finance for 11 to 17 year olds. The teams compete at a final conference and|
games, board-games,  |the fiims are compiled on a DVD and shared with other schools. The scheme is supported by curriculum advisors who
etc.), films, TV, radio | assist schools to re-model the curriculum to incorporate personal finance. Schools use art, maths, drama and citizenship
to deliver personal finance education. The pilot phase of the programme has shown the effectiveness of enabling| Hugh Thomas Investors in learnin
|ABLAZE A Business Learning Action Zone Bank accounts and money guidance, employs children to produce films about personal finance and share their leaming with their peers. Participants in 2006 -400 and  |Leader Watershed Canons Rd Bristol
Clerical med rsonal Finance | for Education Clerical Medical, HBOS Non-profit association including | Children, young adults (esp. ethnic basics; Credit and debt; young film makers to | 2007-410 includes Muslim School and School for teenage mothers(according to provider).In 2008 the programme is BS1 England email
and Enterprise Programme for Key [Foundation Bristol Children & Young consumer protection agencies | minorities, low-income groups, low- Through other Investment, saving and work with an enterprise | operating with whole year groups in 12 schools (1000+ participants using the board games and working with business | hugh govuk Tel.: +44 117ty org  www.eshed.net
Stage3 People Service United Kingdom Qroups) retirement: Citizenshio |c aroup to make 3 fim Junteers with 100 particioants working s fim makers) 6444 (Film screenings)
Leaflets/brochures etc.,
printed
toolkitsandbooks etc.,
CD-Rom, game Working in partnership with housing associations and credit unions, Devon Pound's mission is financial inclusion,
(Computer games, specifically, to drive down debt in the county of Devon, UK. Its outreach workers offer budgeting advice in people’s homes

board-games, etc.), e~ |and community centres, together with access to low-cost loans. The financial lteracy programme is designed to
Classroom/university, in [ learing portal, training | complement this outreach work, on the principle that, when it comes to debt, prevention is better than cure. At the time of

Non-profit association including Both (directly to the public| their home, in their course, films, TV, radio | writing (June 2007) Devon Pound's work was starting up with intention of working in partnership with schools, families, an
consumer protection agencies | Children, young adults, adults in general, |or trough other Bank accounts and money] worksite, advice centre, dult community centres, as well as with networks of housing associations and credit unions. Participants in 2006 Alan Gorman, Tel.: 01803 867382, email
Devon Pound Devon Pound United Kingdom enior citizen basics: Creditand debt | aguit education cenve  lauidance (according 1o orovider): n/a com hito: o
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Flnanclalczpah ity Project - funded
the d

East Staffordshire Citizens Advice Bureau

Non-profit association including
consumer protection agencies

Children, young adults, adults in general

Both (directly to the public|
or trough other

Bank accounts and moneyf

Classroom/university, in
the providers own office,
advice centre, other

Leaflets/brochures etc.,

printec
toolkits/andbooks etc.,
website, training course,
a steering group of
about 25 organisations
who steer the project in
a relevant direction and
who cascade training to
"

This three-year project, running in Burton on Trent, works with service providers and users and encourages people to

make better informed financial decisions. The scheme wants to train key organisations, such as those providing social

housing, schools and youth workers, in financial capability issues so that this help is available after the three-year period.
00 )

Anna Hall East Staffordshire Citizens

| Advice Bureau Unit 5D/SE Anson Court

Horninglow Street Burton on Trent DE14
NG

Anna Hall@eaststaffordshirecab.co.uk
00441283

Lottery Fun Burton United Kingdom enior citizen asics, Credit and debt mises |their servi in 2006 (according to provi htto, e
Bank accounts and money Leaflets/brochures etc.,
Non-profit association including | Adults in general (esp. women, low- basics; Credit and debt; printed
Financial Exclusion project consumer protection agencies |income groups, long term unemployed, Investment, saving and toolkitsiandbooks etc., | The programme delivers financial literacy to people living in the most deprived parts of the local community. Help is tailor- | Terry Deveney, email
i Chesterfield Cit dvice Bureay United Kingdom disabled) Directly fo the oubli etirement dvice cent CD:Rom, websit made to meet the needs of the individual, Participants in 2006 (according fo orovider): 200 uk B
Bank accounts and money
Non-profit association including | Young adults, adults in general (esp. basics, credit and debt, printed Liverpool Field Office, Suite 193, First
consumer protection agencies | ethnic minorities, low-income groups, low, Investment, saving and | Classroom/university, in ~[toolkits/handbooks etc., Floor, India Buildings, Water Street,
Einancial Literacy Awarene: cif dvice Bureay Liverpool United Kingdom Qroups) Directly fo the oubli retirement, budget the oroviders own office. {one-to-one auidance Liverpool 12 0XQ Manager: Nick Bussev |-
Leaflets/brochures etc.,
printed
toolkitsiandbooks etc.,
CD-Rom, website, game|
(Computer games, boa
games, etc.), e-leaning Helen Taverner, Project Manager, email
Children, young adults, adults in general portal, training course, | The provider runs a range of workshops for teenage children or to adults designed to be delivered in a training setting | helen. org.
Non-profit association including | senior citizens (women, ethnic minorities, Bank accounts and money fims, TV, radio (informal) via an interet-based exercise and using a variety of learning tools. Workshops include information on debt, | uk, tel: 0116 242 1135 Leicester Money
Money Management Workshops consumer protection agencies |low-income groups, low-educational | Through other basics, Credit and debt, | Community centres or budgeting, credit and basic bank accounts. Participants in 2006 (according to provider): 50. We have also | Advice 1st Floor, Epic House Charles
Leicester Leicester dvice Ltg United Kingdom aroups. emplovees ) Household budgetting liocal agencie quidance calculators delivered 6 QCN Level 1 accredited Financial Literacy courses (January - March treet Leicester 1E13SH UK SOUK
Financial Skills for Life is a programme developed by Citizens Advice (national voluntary organisation) to encourage local
Citizens Advice Bureaux to develop the delivery of financial education in their local areas. The project provides workshops
for local groups and voluntary organisations on topics such as budgeting, independent living, credit options, using a bank [John Rhodes Head of Financial
Bank accounts and money account, dealing with debt, saving for the future. All sessions are participatory and involve quizzes, case studies and Capability, Citizens Advice, Myddieton
chng s, scults n genersl (eep basics, Credit and debt, | In their worksite, advice games. Phase 1 of the programme ran from 2002 to 2005 and phase 2 started in 2006 and will run to December 2008. As | House 115-123 Pentonville Road,
Non-profit association including | women, low-income groups, low- Investment, saving and | centre, , adult education | Leaflets/brochures etc., |part of phase two of the programme 14 financial capability forums have been set up across England and Wales. Their key| London, N19LZ +44 207 833 7066
consumer protection agencies cducatonal groups, people at risk from | Through other retirement, financial centre (community training course, one-to- | objectives are to identifiy and prioritise local and regional needs for financial education, actively seek to co-ordinate local | john.rhodes@citizensadvice.org.uk
cif dvice Burea United Kingdom financial crisi locations) one guidance jork and share good practice in the area of financial caoability, Particioants in 2006 (according to provider) e
Non-profit association including Leaflets/brochures etc., info@leicestermoneyline org.uk, +44 116
consumer protection agencies | Adults in general (esp. low-income Bank accounts and money]In the providers own training course, one-to- | Moneyline provides broad financial literacy and budgeting advice in both a group setting and on a one-to-one basis. Much | 253 7879, 3rd Floor, Apex House, 74-76
Leicester Monevline Leicester Moneviine United Kingdom group Directly fo the oubli basics, Credit and debt |off one guidance of the work focuses on high interestloans, Particioants in 2006 (according to provider) Charles Street, Leicester |E11FB QUK
Prison and Probation ~[Leaflets/brochures etc NIACE, Project Contact: Silvanna Harvey,
Non-profit association including | Aduits in general (esp. people in offender| Services printe Let's Talk about Money (LTAM) started in 2006 and will finish in June 2008. It aims to encourage offenders to start Development Officer, Tel.: +44 116
National Institute of Adult Continuing consumer protection agencies |institutions or ex-offenders and their | Through other Bank accounts and money toolkitsiandbooks etc., |thinking about their financial education needs and promote the development of financial education leaming programmes  [4206, email
Let's talk about Mone Education (NIACE) United Kingdom families) asics: Credit and debt CD-Rom, raining corking with oracitioners. Paricioants in 2006 (according 10 Drovider) ilvanng Qrouk Qg UK
Quaker Social Action, Ramona Doherty
Bank accounts and money "Made of Money?" The Tab Centre 3
Non-profit association including | Children, adults in general and famiies basics; Credit and debt; "Made of Money?" will bring families together to talk, listen and learn about money as a family unit. The initiators believe | Godfrey Place London E27NT  Tel.
consumer protection agencies | (esp. women, ethnic minorities, low- Investment, saving and that giving children some fundamental tools to understand the power of money wil benefit them right now, but also give [ +44 207 729 2023 email
Made of Money? Quaker Social Action United Kingdom income groups, | L aroups) |Directly fo the oubli etirement it Training cour them an invaluable foundation for the future. Particioants in 2006 (according to provider). n/a famona gsa@dial pivex com 1
Leaflets/brochures etc.,
printed Gavin Lindsay, Forest of Dean CAB,
Non-profit association including toolkitsiandbooks Money advice case worker,
consumer protecton agencies [ Aduls in general (esp. women, low- Bank accounts and money]In the providers own  |etc.website, one-to-one fodcab.consumerd@tiscali.co.uk
Money. Eorest of Dean Cif dvice Bureay  {United Kingdom income group: Laroups) |Directly fo the oubli basics, Credit and debt loffice advice centr quidan in 2006 (according to provider) Telephone 01594 629657 extension 208 |-
Leaflets/brochures etc.,
-Rom, website, game|
South Kirklees Citizens Advice Bureau, (Computer games, b
North Kirklees Citizens Advice Bureau, Non-profit association including | Young adults, adults in general (esp. low-| Both (directly to the public| james, etc.), training | This scheme is dealing with the growing problem of debt in the UK, it empowers people to make informed choices, builds |Jamie Littlewood, email htp: org. i
Neighbourhood Renewal Fund, Abbey consumer protection agencies income groups, parents of children under | or trough other Bank accounts and money] Advice centre, childrens | course, one-to-one confidence, and has a massive impact on participants’ ability to mange their money. Participants in 2006 (according to | jamie. org.uk, Tel: +44 p=28p:
Charitable trust, Seedcorn fund United Kingdom 4 asics: Credit and debt munity centre {quidar orovider): 300, 4851124 D=14
The scheme is provided by West Wilts
Credit Union in partnership with the Strong The 'Save 4 it project started in November 06 and initially about 20 children joined the scheme. Since then an additional |Helen Cotter, email
Children's project and managed by an Non-profit association including Both (directly to the public| 45 children have joined saving over £1,300 between them. The scheme is set up to encourage children to save for heotter@communityfirst. org.uk, Telephone:
employee from Community First who is the| consumer protection agencies | Children (pilot started with primiary or trough other Encouraging children to something that they really want. They are rewarded with incentives for the regularity of saving as opposed to the amount | ++44 (0)1380 722475,
Savedit rker for credit union United Kingdom ols) ave tc. lihey save Particioants in 2006 (according 1o orovider) Q0K 10Uk
Leaflets/brochures etc., | SAFE helps people to access specific financial services, such as bank accounts and savings schemes, as well as
printe providing debt advice and financial capability training. SAFE uses its thorough knowledge and understanding of the issues|
Non-profit association including Both (directly to the public| In the providers own | toolkits/handbooks etc., |faced by individuals and households to primarily serve the community of Tower Hamlets, but is now more widely serving | Toynbee Hall, 28 Commercial Street,
Services Against Financial consumer protection agencies | Adults in general (esp. ethnic minorities, |or trough other ank accounts and money] office, advice centre,  [training course, one-to- | London and the South East. The initiative provides tailored services that are relevant and practical, with the potential to beLondon E1 6LS; Tel.: +44 207 247 6943; | http: org.uklpage
Exclusion (SAFE) Tovnbee Hall United Kingdom I Qr0ups) asi community centre: one quidance replicated nationally, Particioants in 2006 (according to orovider): n/a, emall 00
Emma Aldridge Project Manager -
Non-profit association including Financial Inclusion
Big Issue financial literacy consumer protection agencies Through other Bank accounts and money] Big Issue distribution | One-to-one guidance, ~|The Big Issue has developed a programme of financial lteracy support for homeless and vulnerably housed people who  [emma aldndge@hlglssue com T: 020
The Big lssue Foudation United Kingdom Homeless person asics, credit and debt. Drop-in session: el the Big Issue magazin 6 3 Q0K -
Graeme Hunter, email
Leaflets/brochures etc., graeme hunter@cff.org.uk, Care for the
Non-profit association including Both (directly to the public| Classroomiuniversity, | printed Based on the best-selling book, The Money Secret, this course educates adults to manage their money better. With Family Garth House Leon Avenue Cardiff
The Money Secret Adult Education consumer protection agencies or trough other Bank accounts and moneyladult education centre,  [toolkitsiandbooks etc., |practical case studies this ten-week accredited course looks at issues such s priority and non-priority debts, banks, credit| CF15 7RG UK,
Course Care for the Fam| United Kingdom dults in general basics: Credit and debt. mmunity centre: bsite training course {cards. loans and shooping! Participants in 2006 (according fo orovider): 400 Ak info
Leaflets/brochures etc.
Young adults, adults in general (esp. In their home, in the printe Using an innovative coaching and financial support package, TSP works with homeless clients to enable them to gain
Non-profit association including | women, ethnic minorities, low-income | Both (directly to the accounts and office, ) employment and move into the private rented sector. TSP has a strong focus on developing client's abiliies to Debbie Hilton, Project Director, email
consumer protection agencies | groups, low-educational groups, or trough other basics; Credit and debt; |advice centre, adult website, training course, | manage their own finances, and to help them manage the financial support package they receive through the TS debbiehilton@osw.org.uk, Telephone: Tel
Soaces Project Off the Streefs and Info Work (OSW) United Kingdom homeless) Einancial Education ucation centre e:t0-one quidance heme Particioants in 2006 (according to orovider): n/a ++44 (0120 7089 o aso
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Student's charity, UNIAID, and the

of this project has been
supprted by Aimghigher, HSBC and The

Non-profit association including
consumer protection agencies

Children, young adults (esp. low-income

Through other

Credit and debt
Investment, saving and
retirement; Student

Classroom/university, in
their home, adult

Website, game
(Computer games,

board-games, etc.), e-
learning portal, training

UNIAID Interactive is a vital toolkit for anyone who is concerned with helping students cope with their finances. It
comprises 30 imaginative workshops covering 9 modules linked with the UK National Curriculum. Whether for teachers or
trainers, ambassadors or advisers, it provides the individual with the tools, ideas and knowledge to deliver fun learing

Allie Cairnie, email:

allie.caimie@uniaid.org.uk, Tel:: +44 207
g

Leaming Partnership United Kingdom group finance education centr cous around stydent finance Particioants in 2006 (according to provider): 30000 Q0K
Young Scot Infoline is a telephone and web-based service that aims to provide young people in Scotland with the core
information they need to help them develop their own solutions to their money and financial information needs. The Young Scot, Ms. Kirsten Maxwell,
Non-profit association including Infoline covers topics such as banking, student finance, ethical money, training and work, housing and benefits. It also | Rosebery House 9 Haymarket House
consumer protection agencies Bank accounts and money signposts young people to trusted sources of information and advice in their area. Participants in 2006 (according to Edinburgh EN12 5EZ; Tel.: +44 131 313
Young Scotinfoline Young Scot United Kingdom Children, voung adult Directly fo the oubli basics: Credit and debt | Teleohone jebsite telephone  {orovider g 488 email Qg ra/
Help the Aged, Contact: Rachel Corry
Help the Aged 207-221 Pentonville Road
In their home; Local The aim of the project is to help older people manage their finances in times of change and help them plan for their future. |London N1 9UZ, Telephone: +44 7239
Non-profit association including Bank accounts and money] Voluntary Organisation Its objectives are: to improve older people’s knowledge of money management (through awareness raising sessions); to | 7567 (ext 1949), email
consumer protection agencies basics; Credit and debt; | Offices (dependant on provide practical, individual assistance to older people to overcome debt problems; to raise awareness of the issues of | rachel.corry@helptheaged.org.uk
Your Monev Matter: Help the Aged United Kingdom nior gitizen Directly fo the oubli benofits Advi area of the couniy) One-to-one quidance {older people debt and mon: Particioants in 2006 (according to provider). n/a ro.uk Qg uklen-gh

Hammersmith and Fulham Citizens Advice
Bureau funded by New Deal for

Non-profit association including
consumer protection agencies

Children, young adults, adults in general
senior citizens (esp. women, ethnic
minorities, low-income groups, low-
educational groups, employees, young
people, second tier workers, people with

Both (directly to the public|
or trough other

Both (directly to the public|
or trough other

Bank accounts and money
basics; Credit and debt;
Investment, saving and

Classroom/university, in
their worksite, in the
providers own office, a
local school, other local

Leaflets/brochures etc.,
training course, one-to-
one guidance,
handourts, magazine

MoneyMAX is a CAB project in partnership with New Deal for Communities which aims to educate NDC residents with all
aspects of financial literacy or money management. It aims to increase residents’ confidence in handling money, increase
adult qualifications and raise awareness of money matters. It also aims to help NDC residents avoid debt (reaching them
before they get into debt) and helps them to take control of their finances. Unlike other projects in existence, this does not
orincioally advise on debt " of benefits, although these are of course indluded

MoneyMAX organises events in schools, funds workshops and accredited training courses on money management and
gives one-to-one help and advice.

MoneyMAX has thirteen different strands including: teaching primary school children (from reception age four upwards),
teaching low paid workers in the workplace, teaching second tier workers on how to help clients with money management
training peer group mentors — especially young people aged 18 to 25. It also produces magazine articles and cartoons on
financial management, offers one-to-one help, plus lteracy/numeracy/financial capability certificate courses (adult
education, six workshops), shorter non-cert courses (two or three sessions) tailored to the needs of recipients. Participants]

MoneyMAX@fulhamcab.org.uk, +44 20
85 331

fties Financial SKils for Life United Kingdom mental health problems) etirement jenu artigles. cartoon: in 2006 (according to orovider): 600, Ak
Bank accounts and money
basics; Credit and debt;
Children, young adults, adults in general Investment, saving and Leaflets/brochures etc., Chantal Fazekas, Telephone: 00 33 01 58
senior citizens (esp. ethnic minorities, retirement; Assurances | Classroom/university, in | CD-Rom, website, game| 40 41 91; email
Non-profit association including | low-income groups, low-educational and risk; Relation to their worksite, adult (Computer games, board For 50 years Finances & Pédagogie has been informing people how they can deal with their money be providing training | chantal fazekas@finances-
consumer protection agencies | groups, employees, entrepreneurs, civil money, banking education centre, games, etc), training | on subjects like basic money management; prevention of excessive indebtedness (and fighting against financial pedagogie.caisse-epargne fr; fp@finances
Finances & Pédagoy & servants, young militaries, social workers] Through other local course, films, TV, radio |exclusion); the use of banking services and financial investments. Participants in 2006 (according to provider): in 4,000 | pedagogie.caisse-epargne.fr, internet:
Education Einances & Pédagoq Eance Training organism tudents in social matters) f oatrimon authorities, arm jons 70,000 people informed g i g aso
Monica Monaco, Senior Manager, Eu
Relations/ Regulatory Affairs, Visa Europe
Brussels office Rue du Luxembourg 3,
Without expert advice, it can be difficult to decide on the best way to manage money. That is why Visa has launched its [ 1000 Brussels, email
Young adults (card holder), Adults in Leaflets/brochures etc., | FACTS programme — Financial Awareness for Consumers, Teachers and Students — across Europe. FACTS will explore | monacom@visa.com, t +32 (0) 2 501 08
Visa FACTS Programme - Financial general (card holder) and other Both (directly to the public| CD-Rom, website, national and pan-European projects, working with consumer groups, educators, financial institutions and interested parties| 46, f +32 (0) 2 501 08 50, m: + 32 (0)
Awareness for Consumers, Teachers Other: Member Association (governments, industry, 3rd party or trough other Bank accounts and money] Visa Europe website,  |training course, to identify, support and create initiatives that help to improve the availability and quality of financial education. Participants | 473973174, homepage:
and Student: jsa Euro0: EU-wid (financial servi basics: Credit and debt. in 2006 (according to provider: >100 om com
Leaflets/brochures etc.,
printed
toolkits/andbooks etc.,
website, game MyBnk gives young people a hands-on experience of organising, running and using financial services with real money.
(Computer games, MyBnk sets up a MyBnk branch, also known as "MyBnk-in-a-box', in secondary schools and youth organisations thereby
Bank accounts and money board-games, etc.), providing a convenient place for young people to save and take out small loans. Young people can use these loans to put
Children, young adults (esp. ethnic Both (directly to the public|basics; Credit and debt; films, TV, radio their good ideas into practice and set up small enterprises. MyBnk also runs youth-led workshops on ethical financial
minorities, low-income groups, low- or trough other Investment, saving and |l enterprise skills and how to shop for a bank that best suits your needs. Participants in 2006 (according to Elisabetta Lapenna, email
MyBnk. MyBK United Kingdom | Private compan Qroups ) etirement homele: Quidan orovider): 500 (in 2007: 2,500 010, Tol.; +44 7613138814 xgl
Bank accounts and money
basics; Credit and debt; This platform is engaged in financial lteracy and provides e.g. the "Kanon der finanziellen " (Handbook of| C: G, Ideenlabor, Thomas
Investment, saving and Leaflets/brochures etc., |financial literacy) that compiles the basic financial knowledge one needs to make most important financial decisions. It can] Henrich, email http:
Commerzbank Private company (financial Children, young adults, adults in general, | Through other retirement; Assurances | Classroom/university, in | printed be used as a knowledge base for any kind of activities in different institutions (e.g. schools, to develop thoma
Idealab {C German services) enior citizen and risk their home, to.|specific material, Particioants in 2006 (according to provider): 1000, Telephone: +49 69/136-2448] nlabor hirl
Thomas Henrich, email
Bank accounts and money The programme helps teachers to easily teach subjects like money, markets and investment. Internet based, it provides | Thomas.Henrich@commerzbank com
Lehrer Info ClublTeachers® Private company (financial basics; Investment, saving| information and materials that can be downloaded and used in lessons. About 7,000 teachers in Germany have Telephone: ++49 69/136-24487.
ion Club C German services) Chidren Directly fo the oubli and refirement jebsite registered. Particioants in 2006 (according to provider): 7,000 de B
Leaflets/brochures etc.
printe The "Einfach Investieren/Simply invest” initiative, which was founded by Fidelity International, features events and easy-t
etc, information. It encourages people who were previously sceptical about financial issues to reconsider and
Both (directly to the public| website, fims, TV, radio [ adapt mwsavmg habits. It does not focus on specific products or providers. In addition, "Einfach Investieren/Simply Julia Oeppert, email
Private company (financial or trough other Investment, saving and X rovides more than 1,000 financial advisers with objective information and innovative materials. Participants in Jo@ﬂschemppe\megler de, Tel: +49 40
Einfach invest {Fideli German services) dults in general fetirement Quidan 006 (according to provider): 25,000, htto, del
Bank accounts and money
sics; Credit and debt; Leaflets/brochures etc., | The main goal is to promote economic topics in school and enable students to build up basic know-how in the area of
Both (directly to the public| Investment, saving and printe finance. The concept encompasses 15 different financial topics with different degrees of complexity. The teacher may | Wilhelm Tanke; email
OLB Schulservice/OLB school Private company (financial or trough other retirement; Assurances | Classroom/university,  [toolkitsiandbooks etc., | subscribe for half a year's of extra-curricular financial lessons and can also book single sessions. The lessons can be led | wilhelm. Ianke@ulb de; Telephone.: ++49 | http://www.olb.de/dieolb/h15200.php?PHPSESSID|
ervice QLB Q Landesbank German services) Children, voung adult fisk creditintitut CD:Rom ither by an QLB emolovee or the teacher him or herself. Particioants in 2006 (according to provider): 1350 (01441/2211; =1abbesd 1215044
Bank accounts and money Oldenburgische Landesbank, Frau
basics; Credit and debt; The "Financial driver's licence” had been created to prevent over-indebtedness. The Programme targets the young people| Dannemann, email
Finanzfiihrerschein/Financial Private company (financial Investment, saving and Leaflets/brochures etc., | between 15 and 17 years old. In the training courses, the participants learn to handle their money and make sound birte dannemann@olb.de, Tel.: +49
driver's licence QLB Q Landesbank German services) Young adut Directly fo the oubli cotirement. o training cour finance degisions, The orevention work is prevalentin schools, Particioants in 2006 (according to orovider: 300, (014451 /9669-0 www olb di B
The advisory service "Geld und Haushalt / Money and budget” is operated by Germany’s Saving Banks Association
Bank accounts and money [ etc., her Sp: - und (DSGV)). Since 1958 the DSGV has been honing the financial management
basics; Credit and debt; | In their home, adult printed skills of people in Germany through a whole range of options dealing with the themes of private finance and household | Reiner Hardt, Geld und Haushalt -
Geld und Haushalt - Investment, saving and | education centre, banks, |toolkitsiandbooks etc., |budget management. In terms of its key objectives, this advisory service aims to improve the scope for action of private | Beratungsdienst der Sparkassen-
ienst der Deutscher ) Both (directly to the public| retirement; Assurances | website, communities | website, computer households in financial matters, and so help prevent excessive debt and private insolvencies. It also aims to provide Finanzgruppe, Charlottenstr. 47, 10117
Finangruppe/Money and budget | Berlin (German Savings Banks Private company (financial Children, young adults, adults in general, [or trough other and risk; Private Budget ~|thorugh field markeung programms, Lecture | financial hteracy training with a view to expandmg basio financial know-how. Its educational serices indlude brochures, [ Beftin, emai: reinerharct@dsgu.de
advice servi German services) enior citizen activities, o rvice: o ot dualb n/a | Telephone: +49 1 hito: de
e R ey o e M G e oo
March 2006. About 55 classes from 55 schools participated. The aim of this financial education offensive is to familiarise
young people with financial services at an early stage and thereby promote general financial skills. Hamburger Sparkasse
Leaflets/brochures etc., | branch offices act as "satellite classrooms” where specialist youth advisors simulate financial advice sessions with
printed students. Besides Hamburger Sparkasse, the other partners of this project are the Institut fir Finanzdienstieistungen e.V. | Marcus-Andree Schoene; email: marcus-
Haspa-Schiilerbanking/Haspa- Hamburger Sparkasse AG (Hamburg Private company (financial Through other Bank accounts and money] Classroom/university,  [toolkitsiandbooks etc., |and the Agency for Education and Sport, plus the Zentrum Schule und Wirtschaft. Participants in 2006 (according to andree schoene@naspa.de; Tel.: ++49
tudent banking avings Bank) German services) Children (esp, Dupils) basics: Credit and debt lbranches of the bank  lone-to-one quidance  lorovider: 2.400 3 htto, g
This project is realised in cooperation with some of the most important consumers’ associations and aims to improve
people’s knowledge of bank accounts and basic money matters, credit, debts and investments and other topics on Capitalia Gruppo Bancario, Via Minghett,
Private company (financial Through other Bank accounts and money]In the providers own financial services. Its purpose is to enhance the relationship between banks and consumers. Participants in 2006 17,00187 — Roma, Tel. +39 06.6707.1
|Abank that speaks vour language | Capitalia Grouo Jial services) dults in general basics: creditand debt | off jebsite {according fo provider): o/, email:info, it it
Closing of empirical input: September 2007 Page 8 of 15



Survey of Financial Literacy Schemes in the EU27

EVERS JUNG

Name of scheme Provider Provider countrv | Provider category Target grouo: OQutreach aporoach | Content area: Setting: Short description Contact Proiect website or reference
Julita Varanauskiené, Advisor to the CEO
Credit and debt The Household Economist from SEB Vilniaus bankas aims to provide information to the public through various channels ~ [of SEB Vilniaus bankas, Household
Both (directly to the public|investment, saving and Website, TV, radio on the subjects of personal finance (money management, borrowing, saving, investing), financial services and the effects | economist email
Private company (financial or trough other retirement; Assurances | Through mediaandin | programmes, print on financial decisions (interest rates, inflation). The information provided does not include any It Tel.: +370
cconomist EB Vilniaus Banka: Lithuania services) dults in general and risk minars media,internet media{in 2006 (according fo orovider): nja, 61537746 htto: bt
Nearly all parents teach their children financial literacy. The majority of the children save their pocket money. But children
Investment, saving and Website, game from the ages 8 up to 12 years are not taught in school about money matters or how to manage money and related risks. |Patrick Koimans, Delta Lioyd Group
De show van je leven/The show of Private company (financial retirement; Assurances (Computer games, The website aims to stimulate children to manage their own finances and give them some basic knowledge in insurance. |Netherlands, Tel.: 0031205942177
our life Delta Liovd Group services) Chidren Directly o the oubli and risic In their home board: fo) Particioants in 2006 (according to provider): 20,000 lemaozi ol htto, ol
‘Monika Pietrasik, Senior Officer
International Banking, Structured Finance
& Financial Institutions, PKO Bank Polski
Children from primary schools collect small amounts of money on school savings books. The programme "School savings | SA, Warsaw, Poland e-mail
SKO - Szkolna Kasa Private company (financial Through other Investment, saving and bank" is financed solely by PKO Bank Polski. In 2007 more than 2500 schools participated. Participants in 2006 monika.pietrasik@pkobp.pl, phone: +48 27
i Savings Fund | PKO Bank Poiski Poland services) Children (eso_primary schools Dupils) fetirement Qne-to-one quidance | (according to provider): 258,000, 180 ol
Within the scope of its "Accomplish More” social responsibilty programme, Banco Espirito Santo is set on placing
"Financial Knowledge at the Service of Sustainable Development” by creating a financial literacy programme. Its "From
Mathematics to Financial Literacy" represents a set of initatives to stimulate and develop a liking for mathematics, and to
contribute to the development of a new generation of better informed consumers of financial services, by enhancing
people’s capacity for analysis and decision-making. In view of the existing shortfalls in the promotion of, and incentive for,
learning mathematics — which are reflected in the low level of financial literacy — BES decided to make its own Espirito Santo D d
Leaflets/brochures etc., | to address these needs. Therefore it has launched a programme that will help young people to understand financial Comunicagao Carla Veludo Avenida da
Banco Espirito Santo, Sociedade Both (directly to the public| Bank accounts and mone; printed information and to manage their personal budget. The programme includes several initiatives taken by BES individually, | Liberdade, 195 1250-142 Lisboa Telefone:
to de Matematica and Jornal Private company (financial Children, young adults, (children tll 18) ~[or trough other basics; Credit and debt; |Cl in etc, entered into with recognised institutions in the promotion and teaching of mathematics in the country: thef 00351 21 350 17 85 e-mai
Einancial Literacy Pblico Portugal services) and math teachers Onlv saving the providers own off bit "0 Publico” newspaper and the Portuguese ociety. Particioants in 2006 (according to orovider), 27,500, or B
Credit and debt; As the various pension schemes have been through huge reconstructions during the last ten years, people in Sweden
Investment, saving and Leaflets/brochures etc., | close to retirement will have a great variety of pension options. With the Swedbanks scheme "55+, How to plan your
55+ How to plan your future pension Private company (financial retirement; Assurances | In conference halls and at] lectures and powerpoint | pension finances" several issues are dealt with to help people understand their options and make better decisions. Local | Yiva Yngveson, email
economy. dbank’s Institute of Private Finance den services) nior gitizens (esp, 5564 vears oid) | Directlv fo the oubli and risk the banks premise: banks are able to orovide lectures all over Sweden, Particioants in 2006 (according to orovider): n/a, v htto:
In their worksite, Today, pension schemes are based on each person’s employment history and their savings decisions over their Iifetime.
Investment, saving and | customer meetings in | Leaflets/brochures etc., | All Swedish inhabitants have to be more aware of the rules. Swedbank's scheme "Pension economy” aims to increase the|
Private company (financial Young adults, adults in general (esp. | Through other retirement; Assurances | conference halls or in the | lectures and power point]ability of individuals to make better decisions. It is provided all over Sweden by local banks and savings banks. Yiva Yngveson, email
Institute of Private Finance den services) omen, empl and risic bank i 2006 (according to provider) n/a jva htto,
The financial world is becoming more and more complex. Today, the global economy influences the private economy
much more than just ten years ago and people have to make many more important financial decisions over their whole
Bank accounts and money lifetime. Therefore, young people in Sweden require much more knowledge compared to their parents about savings
basics; Credit and debt; markets, pension systems, obtaining loans/mortgages, going to university and the effect that family law has on the private
Investment, saving and economy. To give young people a better start when leaving school Swedbank and the savings banks offer lectures about
Private company (financial Young adults (esp. 16-19 years old youth | Through other retirement; Assurances Lectures and powerpointf the economy and finances at school. The subject is not compulsory in the Swedish school system yet. Participants in 2006] Yiva Yngveson, email
The step into adult life dbank’s Institute of Private Finance den services) in high school) and risk 1ding 10 provider). /g jva htto,
Immigrants who come to stay in Sweden will discover a different world compared to that of their homeland. They will have
an advantage if they leam about savings markets, pension systems, buying a house or flat in Sweden and obtaining
loans/mortgages, going to university, the social welfare system, the tax system and the effect that family law has on the
Both (directly to the public| private economy. To give immigrants in Sweden a better chance of integrating into Swedish society, Swedbank and the
Private company (financial or trough other Investment, saving and Lectures and banks offer lectures about the economy and finances. Itis used by people who themselves are immigrants to | Yiva Yngveson, email
The step into Sweden dbank’s Institute of Private Finance den services) dults in general (eso Immigrants) cotirement o inform newcomers, Particioants in 2006 (according fo orovider): n/a, v, hito:
Since 1994, RBS and NatWest have invested £32.5m in MoneySense (previously known as Face2Face with Finance) and|
Leaflets/brochures etc., | Financial Capability programmes. These are a range of initiatives to help people understand and manage their money
printed better. The MoneySense for Schools programme is the largest financial education programme in the UK, highly rated by
toolkitsiandbooks etc., teachers and pupils. It was developed to help secondary schools teach personal finance and enterprise skils. In 2006, the|
website, e-learning initiative launched the MoneySense website to extend the financial education programme beyond schools. The sites give
MoneySense and MoneySense for Private company (financial Bank accounts and money] Classroom/university, in |portal, fims, TV, radio |customers and consumers free access to practical information and advice to help them understand and manage their [ Therese O'Donnell; Tel. ++44 (0)131626 | http://www.natwest.com/moneysense or
School: Roval Bankof Scotland Group United Kingdom _Jservices) Children, voung adults, adults in general |Directy fo the oubli basics: Credit and debt ltheir home money. Particioants in 2006 (according to provider): 500,000 voung people and a0prox 60,000 dult 4163 emal There: SOUK [bs.co

Alliance & Leicester (lead partner).
Leicestershire Education Business
Company (LEBC) and South
Leicestershire Citizens Advice Bureau

Private company (financial
services)

Through other

Bank accounts and mone;

L etc

printed
toolkits/handbooks etc.,

teaches financial capability to school pupils at the key stage three or four. It provides a website —
www.mymoneymatters.info - and lesson plans based on a number of case study characters. Financed by Alliance &
Leicester, itis being delivered in schools — some with the help of volunteers, some in conjunction with the local Citizens

Stuart Dawkins, Alliance & Leicester pic,
Director of Corporate Communications
Tel.+44 116 200 3088, email

United Kingdom Children, voung adult basi o bit dvice Bureau, Particioants in 2006 (according to provider): n/a, tuart Jeicestercouk|hito g <0 aso)
Classroom/university, an
The Personal Financial Capal Private company (financial Young adults (esp. students from schools| Through other end of year conference is | CD-Rom, films, TV, radi
and Enter Halifax BaniC of Scofland (HBO United Kingdom _Jservices) i areas) L mon also held na na m
Creditand debt Leaflets/brochures etc.,
Investment, saving and printed The FSA's Workplace programme provides general financial education to employees in their place of work through Ronnie Yellon - Associate Financial
Workplace: Make the Most of Your retirement; Investment, toolkitsiandbooks etc., |accessible resources and seminars delivered by trained professionals from the financial services industry and elsewhere. | Capability Retail Themes FSA, Telephone|
Money (taken from delivering Private company (financial saving and retirement; CD-Rom, website, Though funded by the financial services industry, the scheme is independent and focuses on education, not sales. No.: 0207 066 5034; Fax No.: 0207 066 | ttp://www.fsa.gov.uk/financial_capabilty/story/wor
change) Einancial fthority United Kingdom _Jservices) ults in general (esp_emplovees) Directly fo the oubli budget olanning 0 their worksit eminars in 2006 (according 10 provider): 220,000 emall. Ronnje Yellon@fsa govuk himl
Stuart Bartram Senior Manager,
www.six-steps.org, produced by Aviva pic, is based around six simple steps that people can follow to help them take Corporate Internet and Design Aviva plc
control of their finances and prepare for their retirement. It also features a retirement planner to help people understand | PO Box 48 King's House 15 Surrey
their financial position better. Research carried out for Aviva, the world's fifth-largest insurance group, shows that people ~ [ Street Norwich NR13TA UK e-mail
around the world want help to feel confident about taking decisions about their financial future. Six-Steps helps to meet  |stuart bartram@aviva.com
Private company (financial Investment, saving and | In their home, in their this need by providing straightforward, unbiased, personal finances information. Aviva will not offer financial services on | www.aviva.com tel: +44 (0)1603 687202
" jva olc United Kingdom _Jservices) dults in general Directly o the oubli fetirement jorksite, jebsite this website and users' orivacy is assured, Particioants in 2006 (according fo provider): 5,000 fax. +44 (011603 6890 hito: rgl
The aim of the "Lean to Manage your Money” programme launched by Caixa Terrassa is to promote planned, responsible]
management of personal and domestic finances among young people. It uses conceptual approaches to everyday
finances, referring to money s a limited resource which is obtained through effort and must be managed responsibly. The|
programme encourages saving and puts planning at the very heart of domestic finances. The central pillar of the
programme is a role-playing activity which lasts approximately two and a half hours, and is held in a hall inside the
Cultural Centre of the Caixa Terrassa savings bank. The set shows a typical city street with all the essential features of thel
economy and commerce: the home, a shop, a branch of the Caixa Terrassa for conducting transactions and taking out
financial services and products. It also contains a neutral space where students can reflect on unexpected situations and
here thev can use their mone kil
Depending on the age group, the programme has two versions. The first one is intended for the upper ages of primary
school, that is pupils aged between 10 and 12. It focuses on general aspects of looking after personal finances. The
second version is intended for secondary school pupils aged between 14 and 16 and is more complex in its contents and | Monica Malo Serisa, Confederacion
deals with how to manage family finances. Since the year 2000, a total of 44,000 pupis from about two hundred primary ~ | Espanola de Cajas de Ahorros, email
and secondary schools from various cities in Catalonia have benefited from the project. Over the course of the last five | mmalo@ceca.es Tel.: 915965482
years, the savings bank has invested a total of 1,250,000 euros in this educational programme. It has always gone down | Olga Tintor, Caixa Terrassa.
Private company (financial Through other Bank accounts and money]In the providers own very well with teachers, who give a positive evaluation of the suitability of the content and language for young students,  [ct.0719.4@caixaterrassa.es, Tel
Learn to manage vour money Caixa Terrassa oain services) Chidren basi of and the various elements involved B
Handelsblatt and Institut fir Okonomische
Handelsblatt macht Schule: Bildung der Carl von Ossietzky Universitat Bank accounts and money [ etc., [ macht Schule / goes to school” supports teachers in promoting the financial education of www.handelsblatinachtschule.de, Monica
Finanzielle Oldenburg (Handelsblatt and Institute for basics; Credit and debt; printed pupils. In this cooperation between Handelsblatt and the Institute of Economic Education of the University Oldenburg it | von Wysocki, m.wysocki@vhb.de, Sonja
inbil Education of the Carl von Investment, saving and toolkitsiandbooks etc., | compiles materials for school teachers. The goal is to provide the youth with instruments which enable them to make Reitemeier, de, http:
to school; financial education Ossietzky University Oldenburg) German Private company (other) [Young adults (esp, students in school)  IDirectiv to the oupli cotirement. o CD:Rom better financial decisions in the future, Particioants in 2006 (according to orovider): o/, Teleohone: +49-211:8871070 oho
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Name of scheme

Provider

Provider country.

Provider category.

Target aroup:

Quireach aporoach

Content area:

Settings

Short description

Contact

Project website or reference

Children, young adults, adults in general
(esp. low-income groups, low-educational

Bank accounts and money
basics; Credit and debt;
Investment, saving and

C\assmom/unlvers\ty in

Leaflets/brochures etc.,

printe
toolkits/handbooks etc.,

MoneyHelp is a tailored financial education programme, delivered in association with the high street bank HBOS, that

helps young and old alike understand the need to take control of their personal finances. It consists of interactive learning

workshops designed to improve participants' financial lteracy. The workshops offer valuable advice on basic financial

planmng paying bills and opening and operating bank accounts. MoneyHelp is targeted at hard-to-reach clients, such as
800

Ade, Ray Parkes, +44 7841 603813,
Uk

de (lead partner) HBO: United Kingdom | Private companv (other) Qroup: Directly fo the oubli etirement oroviders own Jassroom tutoring e long-term as well as children and voung adults, Particioants in 2006 (according to orovider) hito: a4e.co uk/Cus! Monevhelp asp
Bank accounts and money This is part of a delivery model for enhancing financial education for students and provide progression into a career in the [Catherine Rhodes, email
basics; Credit and debt; Printed financial services sector. The virtual world will also provide an unique exciting environment for NEET students to leam and| catherine.rhodes@carterandcartergroup.c
Young adults (esp. low-educational Through other Investment, saving and toolkits/handbooks etc., |overall provide a better preparation for lfe for all students involved and contribute to literacy, numeracy and functional  |om Tel: 07739 520746,
Virtual Financial Services Island | Carter & Carter Group P United Kingdom | Private companv (other) aroups) etirement jebsit kills, Particioants in 2006 (according to provider): n/a, com m
Leaflets/brochures etc.,
printec
toolkits/handbooks etc.
Bank accounts and money (German, Turkish,
Offenbach Region (lead partner), Ethno- basics; Credit and debt; | Capacity building ssian), training
medical Centre, Hannover Evers & Jung, Both (directly to the public| Investment, saving and | (mediator training) plus | course, feedback forms, | The project startet in 2006 and aims to establish training for mediators and develop campaigns to address financial
(infit - Financial training for Hamburg; Funded by Levi Strauss Young adults (esp. ethnic minorities, | or trough other retirement; Assurances | various sites in the standard evaluation  |literacy deficits in female m\gram.s and young mlgrams (under 26 years old) in the Offenbach region. Besides the training | Matthias Wienold, email
miarant; Eoundation German Public authority (local) female) fisk (campaian) Jtoql itself the learning oro d th f the mediator svstem s evaluated de B
Leaflets/brochures etc.,
printec
toolkits/andbooks etc.,
website, game
(Computer games,
board-games, etc.),
films, TV, radio
grammes; at the end
the result wil Debt-free. future free is a scheme that is basically based on project work. The participants choose their specific theme | Zentrale Schuldnerberatung Stuttgart,
Bank accounts and money presented in a self themselves and work under the supervision of teachers and experts for a deeper understanding of the issue. At the end, [ Martin Tertelmann, Eberhardstraiie 33,
basics; Credit and debt; choosen culture skill. | the result will be presented through a self-chosen medium (e.g. film, essay, rap-song, PowerPalint presentation, photo |70173 Stuttgart / Germany; email
Both (directly to the public| First own accomedation, vie, essay, rapp, ppp| story etc.) This guarantees that the participants, who mainly have a low standard of education, will be really involved in the] Martin Tertelmann@Tertelmann.de Tel
i. Zukunft frei./Dept-fi tral tu\lgar\ Children, young adults (esp. low-income |or trough other irst own car, firstown | Classroom/university, in presentauun fotostory | project for the duration of the course. And they can use their own skills. From 2004 until May 2007 more than ++49 (0) 711 7878622, www.zsb-
Euture clear ntral Debt Counselling Stutigay German Public authority (local) groups. low-ed, L aroups) 4 rksit Q) hildren and voung adults have been involved in this scheme Particioants in 2006 (according o provider): 1 tutigartde B
e
Services Division of the CBFA (Banking, As the single supervisory authority for the Belgian financial sector, the CBFA s skilled in several fields, including the
Finance and Insurance Commission Credit and debt consumer protection in financial services. One important method for ensuring such protection is by developing people’s | Cecile Van Leeuw, email
Lead of this division : Luc Roeges Lead off Young adults, adults in general, senior [ Both (directly to the public investment, savings and financial awareness. The CBFA contributes to this aim through dialogue and consultation at various levels, participation in | cecile vanleeuw@cbfa be, address: rue du|
(he cecton Financil Education . C. Van citizens, all consumers of financial or trough other retirement; Assurances Leaflets/brochures etc., [investment fairs and business events, and publication of relevant CBFA documentation on its website and in other media. | Congres, 12-14 1000 Bruxelles;
CBFA Financial awareness act Belgium Public authority (national) and risk it in 2006 (according fo provider) n/a bfa b biabe
Leaflets/brochures etc.,
printed
Consumers/investor Education toolkitsiandbooks etc., Christos Vassiliou, email
activities of the Cyprus Securities | Cyprus Securities and Exchange Investment, saving and biweekly artcles in all cvassiliou@cysec.gov.cy, tel:00357-
and Exchange c Cvory Public authority (national) dults in general Directly fo the oubli retirement Internet scams] Not location specifi national newspapers g, 8754 V520 0VC -
Itis widely recognised in Denmark that pensions are a complex issue which is very difficult to communicate to the Danish
public. In recognition of this challenge, both the government and the industry are continuously working on new initiatives t
pass information on this subject to consumers. The Ministry of Economic and Business Affairs, in cooperation with The
Ministry of Social Affairs, is working on Pensionsportalen (The Pensions Portal). This is a website where all Danish
citizens can find a complete overview of their current pensions (both mandatory occupational pension schemes and
private schemes etc.) as well as additional information on the pension system as well as often used expressions etc. The | Britt Ostergaard Jensen; email
Pensionsportalen/The Portal for | The Ministry of Economy and Business Young adults, adults in general, senior Investment, saving and aim is to establish a single point of entry to both general and personalised information on pensions. Participants in 2006 | bri@oem.dk; if: +45 33924549;
" frairs and The Ministry of Social Affairs | Denmark Public authority (national) citizen: Directly fo the oubli retirement Not location specifi bsite (according o orovider): o/ jemdk B
Bundesministerium fiir Arbeit und Soziales
(Federal Ministry of Labour and Social
Affaires), Bundesministerium der Finanzen|
(Federal Ministry of Finance),
undesministerium firr Ernahrung
Landwirtschaft und Verbraucherschutz
(Federal Ministry of Food, Agriculture and
Consumer Protection), Deuts
Rentenversicherung (German Statutory
Pension Insurance), Det
Volkshochschulverband (German Adult
Education Centres Associati
Verbraucherzentrale Bundesverband
(Federation of German Consumer
Organisations), Deutscher
ewerkschafibund 1C0nfederahon of
erman Trade Unions),
Bundesvereinigung Deut Leaflets/brochures etc.
Arbeitgeberverbéinde (Cun!ederanun of printe The campaign "Altersvorsorge macht Schule / Old-age provision goes to school” started in 2007. In a twelve hour training
German Employers' Associations, Investment, saving and toolkitsiandbooks etc., |course, adults between the ages 30 and 45 learn in detail about provision for their old-age. The training course is Dr. Stephan Fasshauer; email
macht (Federal Press and Young adults, adults in general, target retirement; Assurances website, 12h course with| mdependen( and is provided through about 500 adult education centres in Germany. About 800 courses were planned for | stephan.fasshauer@bmas.bund de; Tel.
age provision goes to school Office) German Public authority (national) Qroups: 30-4: Directly o the oubli and risic ult education centre 16 modul the 007, Particioants in 2006 (according to provider, 0049:(0)3018:527-6500 to: ht-schule de
Leaflets/brochures etc.,
printe
Bank accounts and money toolkitsandbooks etc.,
sics; Credit and debt; website, one-to-one | The ''s your money initiative is about creating clear, easy to understand resources and offering a one-to-one service to | Karen A O'Leary, Deputy Head of
Both (directly to the public| Investment, saving and guidance, Mass media - | help Irish consumers make informed decisions about their financial affairs. The scheme advertises the service in order | Consumer Information; DDI: +353 1410
or trough other tirement; Assurances newspaper articles and \hat people will know where to go for independent information and cost comparisons when they are buying or making 4681 E-mail
It's vour money. Einancial Requiator of lreland Jreland Public authority (national) dults in general and risic Equity relea: dvice cene radio interviey cisions about their finances, Particioants in 2006 (according to provider): 370,000 karena,
The project aims to reach consumers and financial services customers through leaflets, advertising and a website.
Advisors and experts in financial services are present in the bank's offices and provide people with information about legal | BANCA D'ITALIA, Via Nazionale, 91,
Economic and Financial formation - Bank accounts and money]In the providers own issues, consumer protection and the general risks concerning financial services, bank accounts and financial products. 00184 Rome, Italy, Tel.: +39 06 47921,
know to decide Banca dltalia (alian Central Bank) Jial Public authority (national) dults in general Directly o the oubli basi of bsite The information is constantly updated from time to time Particioants in 2006 (according fo orovider): n/a, mail it it
The 2003 campaign informed people about the pension accumulation system and participation conditions. The 2004 Ministry of Social Affairs and Labour,
Both (directly to the public| Leaflets/brochures etc.; | campaign covered possible risks in participating in pension accumulation systems and relevant criteria in choosing Pensions Division, Irma Juknelyte,
or trough other Investment, saving and website; fims, TV, radio | pension funds. The 2007 campaign dealt with the possibility of shifting from one pension fund to another. Participants in | lJuknelyte@socmin.It Tel: 113 266 42 56
on retirement savings | Ministry of Social Affairs and Labour Lithuania Public authority (national) dults in general fetirement 006 (according 1o provider): n/a, 9321, omail | htto, "
Consumer education in financial services is an integral responsibility and a key objective of the Malta Financial Services
Authority, as regulator of financial services in Malta. The MFSA's consumer education campaign targets a wide range of
consumers in respect of three areas of financial services for which the authority is responsibly — banking, securities Geoffrey Bezzina, Deputy Director,
Bank accounts and money (investment services) and insurance. The scheme is administered by the same department which processes complaints | Consumer Complaints Unit, Malta
Consumer education campai basics; Investment, saving| Leaflets/brochures etc., |and queries from the public about financial services. The MFSA s therefore in a unique position to identify issues which | Financial Services Authority, Direct: 00356
the Malta Financial Services and retirement; website, fims, TV, radio | consumers may bring to its attention by way of queries or complaints, and use such issues in ts educational campaigns to] 25485313 MFSA: 00356 21441155 ext
Authority (MFSA) Malta Financial thority Public authority (national) [Young adults, adults in general Directly o the oubli and sk Not location specifi helo consumers understand better certain aspects of financial services, Particioants in 2006 (according to providerk n/a 13 email ot m
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Name of scheme Provider Provider country | Provider category Target aroup: Qutreach approach | Content area: Setting Short description Contact Project website or roference
Many people in the Netherlands borrow money and are not aware of the risks. The National Ministry of Social Affairs has
Leaflets/brochures etc., | started the "Stay positivel” campaign in order to stop this trend. "BIif positief"is the web-portal of the BUD financial
Children, aoung adults, adults in general, [ Both (directly to the public| website, fims, TV, radio | coaching system. Itis to help users to become financially "fit", as in sport, because this hinders the temptations of quick | Ministerie van Sociale Zaken en
senior citizens (esp. ethnic minorities, low or trough other programmes, articles i |and risky loans. The scheme shows ways to get and stay financially healthy and features links to specialised organisations] Werkgelegenheid, Postbus 90801, 2509
Ministry of Social Affairs Netherland Puplic authority (nafional) income groups, vouth) Credit and debt dvice centre, media for further holp, Particioants in 2006 (according 1o provider) /g, Do Hagg Telephone: 070 - 333 4444 ol
Credits, savings,
investments, managing
money, as well as
monetary hostory of
Poland, financial analysis |Internet based, some | Interactive training
of firms and other competitions in national | course, information, | Created as a large internet portal and web resource for financial education issues. It also contains links to training portal@nbportal.pl,
NEPortal National Bank of Poland (central bank) | Poland Public authority (national) No particular target roup economic knowledge. lmedia nows. articl cours and different resource: ol oUoUnp
The Internet portal *rzu.gov.pl" is an insurance portal designed and operated to help insured on every stage of insurance. It contains
Insurance Internet portal Insurance Ombudsman in Poland Poland Puplic authority (nafional) No particular target roup and sk Injermet based jgbsite bicces of information’s and advics for beeinners ng ad Particioants in 2006 (sccording Lo provider) /g Marcin Kawingkim g0v0l 90Vl
Bank accounts and mone
basics; credit and debt;
investment, saving and
retirement. Also focuses. [ etc., from the Financial thority is a source of clear, impartial information to help consumers make | Vijay Reed - Team leader Financial
Consumer Communications (part of on life-stages e.g. buying printed better informed financial decisions. The initiative cuts out the jargon and gives just the facts about financial products and [ Capability Division FSA Telephone No.
the FSA's national strategy for 2 home, starting a family toolkitsiandbooks etc., | services. Participants in 2006 (according to provider): 10 million printed guides distributed and 2.2 million visits tothe | 0207 066 1058; Fax No.: 0207 066 1059;
financial capability) Einancial thority United Kingdom | Public authority (national) Mass market (no particular grouos) Directlv 10 the oubl and rotiroment Not locaion specif bsit bt omal 90vUK 9OV
The Partnership Development Team (formerly the Innovation Fund) reaches across and beyond the priority areas of our
National Strategy to address the needs of a range of people and community groups, many of whom might otherwise find
Young adults, adults in general, senior themselves excluded from the financial system. The Innovation Fund was launched in 2005, to provide grants
citizens (esp. low-income groups, those etc., and supporting innovative projects run by the not for profit sector to help people become more financially | Amanda Hobbs - Administrator Financial
with dependant children (especially lone printed capable. Building on the success of the first round, the Partnership Development Team has forged links with a number of | Capability FSA Telephone No.: 0207 066
parents), the financially excluded and In their home, advice etc, national bodies as it takes a national developmental approach to its work. This will ensure that the lessons | 7008; Fax No.: 0207 066 7009; email
Money Advice: Taken from those living in "hard pressed" Through other Bank accounts and money centre, community website, training course, |leamed from local delivery are not lost; rather they are scaled up for maximum impact by organisations that have the amanda hobbs@fsa.gov.uk, http:/fwww.fsa.gov.ukffinancial_capability/innovatio
Delivering Change Einancial thority United Kingdom | Public authority (national) basi Al ne-to-one guidance |capacit o roll out national tailored Particioants in 2006 (according 10 Drovider 9 152.00V.UK 0
Leaflets/brochures etc.,
printed
toolkitsihandbooks etc., | The Money Doctors' initiative is a resource kit for student advisers containing a range of practical and innovative Vernon Everitt, FSA Consumer Sector
website, game approaches to students’ money problems. It forms part of the National Strategy for Financial Capability led by the FSA and] Leader, Telephone: ++49 (0)20 7066 4998
(Computer games, developed in partnership with student money advisors in higher education institutions. Most importantly, the toolkit reflects | Email: Vernon.Everitt@fsa.gov.uk; Steve
Bank accounts and mone board-games, etc.), | the changing needs of students across the full academic experience — from fresher to graduate. Stillwell, FSA Education Policy Specialist,
Young adults (esp. students in higher | Through other basics; Credit and debt; | Classroom/universityadvi |training course, one-to- | The scheme was originally set up by Roehampton University s a pilot project in 2005 and helped more than 1,000 Telephone: ++49 (0)20 7676 4516, Email: |nttp
Monev Dogtors Einancial thority United Kingdom | Public authority (national) education) tudent Finan 2 coni one quidance tudents. Itis 1o be rolled out nationwide in 2007/08. Particioants in 2006 (according 10 Drovider), n/a 1 90V Qs
The Parent's Guide to Money is designed to help new parents at an important time in their lives, giving them the tools and
Bank accounts and mone information to review and organise their finances. The FSA s producing the guide as part of the National Strategy for
basics; Credit and debt; | wherever midwife meets Financial Capability. Prototypes of the guide have gone down well with parents, so regional trials working with health and | Andy Newton - Associate, Financial
Investment, saving and | expectant mum for Printed children's services will begin in the autumn of 2007 to send copies of the guide to as many parents as possible. If the trials| Capability Division, FSA_ Telephone No.
Adults in general (esp. new and The guide will be retirement; Assurances | example children's toolkits/handbooks etc., | are successful, the initiators will oll out the guide to the rest of the UK, aiming to reach 1.5m parents by 2010/11 0207 066 3098; Fax No.: 0207 066 3099; | http://www.fsa.gov.ukfinancial_capability/story/par
Parent Einancial thority United Kingdom | Public authority (national) oarents) distributed by midwives {and risk CD-Rom, webs i 2006 (according fo provider). 1 omal Qouuk nis/oilots hir)
Phil Eaton - Associate Financial Capabilit
Both (directly to the public| Credit and debt Retail Themes FSA Telephone No.: 0207]
Online Tools - Taken from delivering or trough other investment, saving and These provide a range of online tools to consumers to help them plan their finances, find information and get help. 066 0532; Fax No.: 0207 066 0533; email: | http://www.fsa.gov.uk/financial_capabilty/story/dory
change Einancial fthority United iingdom {Puplic authority (nafional) Young adults, adults in general retirement, insuran Not locaion speif jgbsite in 2006 (according 10 Drovider) hilip ealon@52,00v.uk bi)
Leaflets/brochures etc.,
printed
toolkits/handbooks etc.,
Bank accounts and mone CD-Rom, website, game
basics; Credit and debt; (Computer games, board This schools project aims to raise the profle of personal finance education in the school curriculum with policy makers in [Steve Stillwell - Manager Financial
Schools - Learning Money Matters Investment, saving and games, etc.), e-leaming |the UK. It also uses a partner organisation in England — the personal finance education group — to support schools Capability FSA Telephone No.: 0207 066
(part of the FSA's national strategy Through other retirement; Assurances portal, fims, TV, radio [ through Learning Money Matters by giving teachers the confidence to teach about financial matters. The Project will adopt| 4516; Fax No.: ++44 (0)207 066 4517; | http:/Awww.fsa.gov.ukffinancial_capability/tools/sch|
for financial capability) Einancial fthority United iingdom {Puplic authority (nafional) Chidren and risk the same aporoach in other parts of the UK. Particioants in 2006 (according 10 provider), 988 mal. sto Qovuk ools him
Leaflets/brochures etc.,
Working through printed
professional toolkitsandbooks etc.,
intermediaries: youth Classroomfuniversity, [ CD-Rom, website, game| The Young Adults project is splitinto three strands: higher education (HE), further education (FE) and not in education,
workers, money advice advice centre, adult (Computer games, board employment or training (NEET). The HE project developed and piloted the Money Doctors' Toolkit for money advice staff
staf in universities, education centre (esp. | games, etc.), e-eaming |in 19 universities (now expanding to 50). This supports them in helping their students learn about money matters. The FE
support staffin further | Bank accounts and money] higher education portal, training course | project is adapting the Money Doctors' Toalkit with 10 pilot colleges to suit that sector and will also promote the embedding| Amanda Taylor - Associate Financial
Young adults (esp. young adults aged 16 | education colleges. In | basics; Credit and debt; |institutions, further (for youth workers), | of personal finance in elements of the FE curriculum. The NEET Young Adults project involves providing youth work Capability Retail Themes FSA, Telephone
Young Adults: Helping Young Adults| 25 in universities, further education addition website being |Investment, savingand ~|education institutions, ~ [films, TV, radio intermediaries with a day of ree training to provide them with the necessary knowledge, skills and tools to engage No.: ++44 (0)207 066 7552; Fax No.: 0207]
Make Sense of Money (Taken from colleges or not in employment, for young Assurances | youth work setting, ith young people on financial matters and be better equipped o help them manage their money more 066 7553; email http:/www. fsa.gov.ukffinancial_capabiliy/story/ady
Delivering Change) Einancial thority United Kingdom | Public authority (national) or training) 02008 and sk bsite) quidance ffectively, Particioants in 2006 (2c¢ording to provider). 700 amanda tavior@fsa.govuk Its/oilots him]
The Hungarian central bank puts great emphasis on developing knowledge, surveys, analysis and theoretical solutions to
financial literacy-related topics and on enhancing financial culture, especially among young people. In order to achieve
these aims, the central bank has taken several measures over the past few years. The main measures are as follows: a
visitor centre was opened in March 2004. A monetary-issues competition for secondary school students was launched in
2005. Seminars for teachers have been held twice a year since 2004. In 2006 the central bank launched  project aimed
at integrating the teaching of basic financial knowledge in school education and to make students more informed (it
Bank accounts and mone included a survev to identify the level of financial awareness among voung people),
basics; Credit and debt; Leaflets/brochures etc.,
Investment, saving and website, game It has also organised conferences. Special information leaflets (covering the topics of loans for households and student
retirement; central bank (Computer games, board loans, pension funds, bank accounts, bankcards and savings) were distributed to all secondary school students in their
specific topics Classroomfuniversity, in [games, etc.), fims, TV, | final year. First edition in April 2007. The central bank also produced educational material on financial products and Ms. Zsuzsanna David  email
Financial literacy project of the Magyar Nemzeti Bank (The Central Bank Children, young adults (esp. 12-25 age- (e.gimonetary policy, price] the providers own office | radio programmes, services. In 2006 the central bank set up a forum for the exchange of information and experiences among relevant public. |davidzs@mnb.hu Tel.: +36-1-428-2600
Hungarian Central Bank f Hungary) Hungary Puplic authority (nafional) group Directlv 10 the oubl tability, currency history) | (visitor Center) isitor Centor authorities Particicants in 2006 (according 10 provider) n/a extonsion 1304 -
Lebensberatung fiir Langzeitarbeitslose
o.V.; Frau Anne Schneider Bolkerstr. 32
40213 Disseldorf Email
Lebensberatung fiir Langzeitarbeitslose Both (directly to the public| Leaflets/brochures etc., | "Moneycheck for life” is provided by the charitable L fiir L e.V. Disseldorf. [ schneider@Iflev.de phone: +49
.V, Dilsseldorf (Life counseliing for long- Young adults (esp. low-educational or trough other Bank accounts and money| Classroomfuniversity, [ website, fims, TV, radio [ The project s for adults between 16 and 25 years old. The areas of financial advice covered are: money basics, day-to- | (0)211/328195, www.Ifl-
lorm oersons Diisseldor) | German Public authority (regional) 9rous) basics: Credit and debt{aduit education centre jav mone and financial olanning for the future, Particioants in 2006 (according 1o provider), 130 g -
Leaflets/brochures etc.,
printed
Bank accounts and mone toolkitsandbooks etc.,
Observatory of Consumers 'Indebtedness, basics; Credit and debt; website, game This s a pilot-project conducted in a local school with 60 children aged 11 to 13 years. The aims of the initiative are: to
a research team of the Centre for Social Investment, saving and (Computer games, produce testing materials and learning approaches for this target group; to assess the skills and needs of the students in
Financial education for youth: Studies, from the School of Economics retirement; Household board-games, etc.), one-| financial literacy; to build an empirical understanding of the target group and their desires in the area of money matters. | Catarina Frade, email: cirade@fe.uc.pt,
learing the basic: University of Coimbra, Portugal Research insfitut Children from 1110 13 vears old Directlv 10 the oubl budget o to-one quidan in 2006 (according 10 Drovider). 3 Tel B
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Target aroup:

Quireach aporoach

Content area:

Settings

Short description

Contact

Project website or reference

Name of scheme Provider

National Institute of Adult Continuing
Monev Matters to Mo Education (NIACE)

Provider country.

United Kingdom

Provider category.

Research institut

dults in general

Both (directly to the public|
or trough other

Bank accounts and money
basics; Credit and debt;
Investment, saving and
retirement; Assurances
and risk

In their home, advice
centre, adult education
nire

CD-Rom, website

A series of road shows, supported by Abbey, will take the FSA's recruitment drive across the UK. They will be hosted by
individual universities, and student advisers and counsellors from all higher education institutions in the region will be
invited along, Participants in 2006 (according fo orovider): n/a,

NIACE, Howard Gannaway, email
howard gannaway@niace.org.uk, Tel.:+44
811

ui/defauithtm

National Institute of Adult Continuing

dults in general (eSp. empio

Through other

Bank accounts and money
basics; Credit and debt;
Investment, saving and
etirement

In their worksit

Leaflets/brochures etc.,
printed

The Successful Retirement Project is one element of a wider research programme funded by the Department of Work and|
Pensions under the Pensions Education Fund. The aim of the overall programme is to investigate whether voluntary
can provide education and information to workers about their retirement options. Participants in 2006

efc,

{raining cours

(o

rding to orovider: n/a

Lynsey Harris - Project Officer +44 1302
640190 Iynsey.harris@niace.org.uk,
Diace org UK

Refirment Project Education (NIACE)
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Name of scheme Provider Provider countrv | Provider category Target groups Quireach aporoach Content area: Settings Short description Contact Project website or reference

Activities which can be classified as schemes in a broader sense (non-core scheme: apter "Methodoloay" for details)

Bildungsakadenmie der Osterreichischen
Versicherungswirtschaft (BOV) (Education
| Academy of the Austrian Insurance

Industry) in cooperation with the insurance Leaflets/brochures etc.,
institute of the Karl-Franzens University in Both (directly to the public| Investment, saving and printed BOV, Schwarzenbergplatz 7, 1030 Wien,
Graz and the Johannes-Kepler University Adults in general (alumni of the academic] or trough other retirement; Assurances | Classroom/university, in |toolkitsiandbooks etc., Telephone: +43 1 711 56-210, email

Einancial Planner (eficert) inlin ustria. bod course for the insurance industrv) and risic their home training cour P duate education as certified Financial Planner, Particioants in 2006 (according to orovider): 31 1

Leaflets/brochures etc., | Savings Banks High School (Escuela Superior de Cajas de Ahorros — ESCA) was founded 33 years ago by CECA. This

printec school is in charge of training the savings bank's employees in their headquarters and their commercial network. Due to
Bank accounts and money toolkitsiandbooks etc., |financial innovation process, legal reforms and the implementation of new technologies in day-to-day financial services
basics; Credit and debt; CD-Rom, website, e | work, ESCA has increased the number of programmes in the last years. In 2005, ESCA carried out 930 programmes in
Employee trainings from ESCA Both (directly to the public| Investment, saving and learning portal, training | which 4,307 students participated, 24% more than in 2004. Courses are taught by recognised experts from different
Escuela Superior de Cajas de Escuela Superior de Cajas de or trough other retirement; Assurances | In their worksite, in the ~|course, one-to-one economic sectors (Bank of Spain, Stock Exchange Commission, Data Protection Agency, Insurance General Directorate, ipifwicoca.celCEC:
Banks High School Banks Higher School oain bod dults in general and risk oroviders own off quidanc Universities, etc) The ESCA's Training svstem combines online. in-company and attendance learing, na CORPORAT] himl
Non-profit association including The Consumers’ Protection Association of Romania has established an advice centre for consumers. This unit has Dr. Ec. Emil Bojin; expert for Consumers
Advice Center of the Consumers | Consumers Protection Association of consumer protection agencies Leaflets/brochures etc., | performed several studies on the consumer credit market. These studies are available for browsing in its premises Association of Romania; email
Protection of Romania |Romania Romania dults in general Directly fo the oubli Creditand dept dvice cene bit in 2006 (according 10 provider) /2 boin@b astral. o hito: Lo
Assessment of the financial
education needs and opportunities
of British-Bangladeshi women and Non-profit association including In their home, advice This is assessing the financial education needs and opportunities of Bangladeshi women and young people in Tower Sandra M. Kabir Executive Director,
young people in Tower Hamlets, consumer protection agencies centre, focus group Hamlets, East London, UK. It willlead to a financial education programme for disadvantaged women and young people in [BRAC UK, emai sandrak@bracuk net,
EastLondon, UK BRAC UK United Kingdom Young adults Adult woman Directly fo the oubli Needs gssessment. the same area, The work fook olace between March and August 2007, Participants in 2006 (according o orovider): n/a | Phone/fax; 00 44(0)20 oot
Non-profit association including Both (directly to the public| Claus W. Silfverberg, email
AktieSkole/introduction to Investing consumer protection agencies or trough other Investment, saving and | Classroom/university, | Training course, 3 hour |This approximately three hour course aims to teach the basic rules for long-term, profitable investment in shares. claus@silfverberg.eu; Mob. +45 2674 | http:/iwww.shareholders.dk/kampagne/nypaaaktie
inlisted share Danish f Denmark dults in general cotirement aduit education cenie | oowerpoint in 2006 (according f0 orovider): 3,900 4146 markedet asp
Fédération Francaise des Clubs Leaflets/brochures etc., LEcole de la Bourse, Mime Dominique
dlinvestissements (lead partner) (French Non-profit association including Both (directly to the public| printed Morgand, 39, rue Cambon, 75001 Paris,
Ecole de la Bourse Association of Investment Clubs), consumer protection agencies or trough other toolkits/andbooks etc., 43314927 1083,
) Euronext Eance dults in general Einancial markets 0 their worksit bsit g m hito: .

"Finanzen & Steuern” was commissioned of the German Federal Ministry of Finance and aims to introduce 15 to 20 year

Finanzen & Steuern - olds the to workings of the national budget, tax system and financial policy. "Finanzen & Steuern” is based on a magazine
Staatshaushalt, Steuersystem, for pupils for school work. In order to support teachers working with the magazine, extra material for teachers is also Arbensgememschaﬁ Jugend und Bildung

i itik/Fi taxes - Jugend und Bildung Non-profit association including provided: a brochure, overhead transparencies and monthly work leaflets for teachers which can be downloaded on the 6, 10117 Berlin, | http: o
national budget, tax system, €.V. in cooperation with the Federal consumer protection agencies Through other Bank accounts and money Leaflets/brochures etc., | Ministry of Finance website. The initiative "Finanzen & Steuern" has a long tradition and was set up in the 80ies. Te\ephune 030 2867720, E-Mai bildung.de/webcom/show_article.php/_c-102/_lkm
financial polic Ministry of Finance German Young adut basi o overhead foil Particioants in 2006 (according fo orovider): 700 jdung de 110/ i)

Bank accounts and mone;
basics; Credit and debt;

Préventionsnetzwerk Non-profit association including Investment, saving and
i i consumer protection agencies Through other retirement; Assurances Website, forum, Prevention network financial competence is a network for exchanging experiences about projects on financial literacy. | Marius Stark, Tel.: 0221/91392884, | http:/iwww.praeventionsnetzwerk-
network finance network der Verbande (AG SB German (e50_nefwork pariners) and risk mposia Particioants in 2006 (according fo orovider): n/a, mail de

Credit and debt;

Verbraucherzentrale Bundesverband e.V. Non-profit association including Investment, saving and Verbraucherzentrale Bundesverband e.V.
www.baufoerderer.de (Consumer  |(vzbv) (Federation of German Consumer consumer protection agencies retirement (construction (vzbv) Markgrafenstr. 66 D-10969 Eerlm
education portal) fo! German dults in general senjor citizen: financing) bsite na Tl 0049 (0)30 25800-0.
Verbraucherzentrale Bundesverband .V, Non-profit association including s e 27
www.verbraucherinfothek.de (vzbv) (Federation of German Consumer consumer protection agencies | Children, young adults, adults in general, (vzbv) Markgrafenstr. 66 D-10969 Beriin
education portal) fo! German enior citizen bsite na Tol. 0049 (0130 25800 Dy oho
Verbraucherzentrale Bundesverband .V, Non-profit association including Verbraucherzentrale Bundesverband e.V.
www.Kinderkampagne.de (Consumer (vzbv) (Federation of German Consumer consumer protection agencies | Children, young adults, adults in general, vzby, 66 D-10969 Berlin |http: t_content
education portal) lo! German enior citizen bsite na Tel.: 0049 (0)30 25800:0 bug 4
The specific scheme
ended 2005/06. The Bank accounts and money The Association has made studies on member experiences of financial services, a report on accessibility to ATMs and
Non-profit association including rovider is now onl basics; Credit and debt; Leaflets/brochures etc., | other financial service machines for elderly and disabled. It has taken part in the ISO standardisation of financial planning | Jan-Erik Nyberg; email
consumer protection agencies cnnduclmg lobbying and | Access to ATMs and other|In contact with member [fiims, TV, radio and is lobbying for better financial education, increased competition in Swedish Retail Banking and stricter control of http: asp?sida
gish C; t den qults in general Senjor Gitizen: media acitiviti technical fagilt consumer gredits” e credits given instantly by mobile phone, Particioants in 2006 (according to orovider): 200, Tel =
Bank accounts and money Jackie Nowell, Citizens Advice, Myddleton
basics; Credit and debt; Moneyplan is a partnership between Citizens Advice and the Personal Finance Society, a professional body for Financial |House, 115-123 Pentonville Roa
Non-profit association including Investment, saving and Advisers. Under the scheme, Independent Financial Advisers (IFAs) come to the offices of their local Gitizens Advice London, N1 9LZ, Telephone: +44 207 833
Clizons Adics n oorjuncton w.m a consumer protection agencies retirement; Assurances | In the providers own Bureau (CAB) to provide financial advice to the CAB clients. The present scheme is the second stage involving about 20+ 7012, E-mail
Citizens Advice Monevplan oumber of loal Cif aux|United Kingdom dults in general Directly fo the oubli and risk of One-to-one quidance ladvisers, following an inital pilot scheme that involved nine local CAB, Particioants in 2006 (according to orovider): n/a._|iacki Q0K -
Deutscher Sparkassen- und Giroverband
V. (DSGV); Associazione fra le Casse di
Risparmio Italiane (ACRI); Banque et
Caisse d'Epargne de IEtat, Luxembourg
(BCEE); Austrian savings banks; Finances Savings banks from seven European countries (AT, FR, GE, IT, LU, LV, SP) have developed partnerships with local
et Pédagogie (France); Latvian Savings Printed schools and jointly operate a financial education programme for pupils aged 14 to 19. This initiative, called European
Bank; Confederacion Espanola de Cajas toolkits/handbooks etc., | Stock Market Training, consists of the management via the Internet of a virtual portfolio of securities over a 10 week
de Ahorros (CECA). Coordination is made website, game period. With more than 43,000 teams taking part each year, this initiative has proved a key tool in the e-learing by doing
by the European Savings Banks Group (Computer games, board process to help youngsters understand economics and markets, and experience portfolio investment and the prudent and | Anne-Francoise Lefevre, email: anne-
(ESBG). The service provider is Deutscher| Private company (financial Through other Investment, saving and games, etc.), training of financial risk. (More from www.stockmarket-training.com). Participants in 2006 (according to | francoi banks.com; | htp:/h bg aspx?id=189
The European Stock Market Traini rlag GmpbH (DSV) Belgium services) Chidren cotirement o ourse orovider): 265,000 Tel. + 3222111151 6or
Through this project, the Citigroup Foundation brings together schools and companies in the joint effort of promoting the
economy. Junior Achievement Italy offers schools new educational programmes thanks to the support of various Anna Linda Leandri, Education Officer,
Private company (financial Through other Website; Training enterprises. These, in fact, provide cooperation according their know-how and their experience. Participants in 2006 Email: annalinda org, |nttp: aspx?8L
Junioritali Citigroup Foundation Jial services) Young Pegple Ivestment o Cour {according fo orovider): nja, Telephone: +39 02 8647449 I
Banca Monte dei Paschi di Siena S pA.,
Consumer Lab is a project developed in cooperation with consumers' associations. MPS group and consumers' Piazza Salimbeni, 3, 53100 Siena, ltaly,
Private company (financial Through other Bank accounts and money]In the providers own associations work together to improve dialogue between banks and consumers. Its primary goal is to inform people about | Phone: +39 0577.294111, email
onsumer Lab Monte Paschi Siena Group Jial services) dults in general basi of bsite bank oroducts and financial services in general, Particioants in 2006 (according to provider): n/a, ufficio mosiit e
Bank accounts and money
basics; Credit and debt; The project targets secondary school students to give them the basic knowledge about financial services. It allows the
saving ; how the bank students of high schools to develop entrepreneurial skills and they are trained in business plans about entrepreneurial
Private company (financial Through other grants a loan, when to use] activities. The project offers the best students the possibility to attend six month long specialisation courses at the SDA
The Economy andme Banco Pooolare taliano Jial servicos) ung Adult 1odil 10 the o bsite: training course | Bocconi University, Particioants in 2006 (according to orovider): 5,000 na iy
Bank accounts and monej
basics; Credit and debt; Children age 9 to 12 are given a "newspaper” full o information from Swedbank and savings banks with the aim of
Investment, saving and deepening their understanding of economic issues. The paper does not contain any advertisements or sell any products. |
Private company (financial Through other retirement; Assurances Paper, distributed 4 | has been sent to schools in Sweden since 1926 and each edition reaches the 500,000 children. Participants in 2006 http://www.swedbank se/sstinfloutinfOutWww1/0,
L ky money dbank and savings banks den services) Chidren and risk limes 3 vear (according 10 provider): 500,000 va e 16008500 hir)
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Project website or reference

Escuela Superior de Cajas de
Bank;

Escuela Superior de Cajas de
Bank

Private company (financial
services)

Programs can be

a
Both (directly to the public|
t

or trough other

in: insurance
training, risk training,

and legal compliance

In their worksite, in the

Savings Banks High School (Escuela Superior de Cajas de Ahorros — ESCA) was founded 33 years ago by CECA. This

school is in charge of training the savings bank's employees in their headquarters and their commercial network. Due to

financial innovation process, legal reforms and the implementation of new technologies in day-to-day financial services

work, ESCA has increased the number of programmes in the last years. In 2006, ESCA carried out 1,091 programs in

which 42,166 students participated. Courses are taught by recognised experts from different economic sectors (Bank of

Spam Stuck Exchange Commission, Data Protection Agency, Insurance General Directorate, Universities, etc). The
ining svstem combines on-line. in-comoany and attendance learing,

L et
printed

can be categorised in the groups: -Insurance training -Risk training: in accordance with Basel Il
requiremerts, espacilly in egards o operaionsl sk, and balancs analysl, crodlt risk, morkgage sk, rlaied o Base I

CD-Rom, e-learning

tomer Attention Service and Commercial Training, -Legal compliance training: specially related to Anti-
money Iaundermg Moreover, there have been seminars on CSR, Corporate Governance and Data Protection.
006 166

Monica Malo Serisa, Confederacion
Espanola de Cajas de Ahorros, email
Tel. 91506545;

hitp:/iwww.ceca.es/CECA-
g

High Sch Higher School oain dults in general training oroviders own of oortal, training courss (according to orovider): CORPORATIVO/ himl
Printed
Bank accounts and money toolkits/handbooks etc.,
Kapitalmarktwissen fiir Lehrer, basics; Credit and debt; training course,
Schiiler und Studenten/Capital Kuratorium fiir den Osterreichischen Both (directly to the public| Investment, saving and worksheets, stock
market knowledge for teachers and |Kapitalmarkt (Board of Trustees for the Young adults (esp. pupils at the age of 17]or trough other retirement; Assurances exchange lexicon, user Romana Mo, Tel. +43 1531 65-194,
tudent ustrian Capital Market) ustria Erivate company (other) and 18, students) and sk o quide for teachers at al

Through other

Bank accounts and money

basics; Credit and debt;

Investment, saving and

retirement; Assurances
fisk

Leaflets/brochures etc.,

printe
toolkits/handbooks etc.,

Pots of Gald I  femlyfnanos esearch projct deliversd across Newcaste through the Sure Start Chidre's Gerir. It
run by Newcastle Upon Tyne Family Learing Service and funded by the Basic operated over two

Newoate cny Council, Una McNicholl
Department, Tel.: +44 191211

Phase 1 ran from October 2005 to March 2006, and Phase 2 from April 2006 to December 2006. Phases 1 and 2 of the,
project sought to consult with parents and carers based within Sure Start Children's Centres on the needs of families,
d

5335‘
una. mcmcmu@newcasue gov.uk
QOVUK

Pots of Gold Newcastle Citv Council United Kingdom | Puplic authority Glocal) Young adults (esp. families) ureStart Family Cent individuals an in celation fo financial education Particioants in 2006 (according fo orovider): n/a 90U
The Public Debt Group,
This initiative is not a formal scheme and was originally set up only to provide statistical data on government bonds. By | dt.gruppo.info@tesoro.it; Paola De Rita
Information on events answering queries form savers, the initiators found they were more and more addressing the needs of financial education, | paola.derita@tesoro.t, +39 0647614746,
Ministry of Economy and Finance, related to Government mainly in regard to the functioning of basic financial market instruments (the Italian Central Goverment bonds can be | Antonio lannotta,
Department of Treasury Public Debt Adults in general, investors in bonds and public debt | Through their websites deemed exhaustive benchmarks of these.) The group is not authorised to suggest any kind of financial investments. antonio jannotta@tesoro.it, +39
Public Dobt Group Directorat Jial Public authority (national) bond Directly fo the oubli thev email from jebsite 0 2006 (according to provider). n/a 0647613911 oyt
Lithuanian Securities Commission
Investment Education campaign of Both (directly to the public| Leaflets/brochures etc.; |In 2004 a special educational program was launched which explained the main investment rules, benefits and risks of |Konstitucijos av. 23, LT-08105 Vilnius,
the Lithuanian Securities. or trough other Investment, saving and website; fims, TV, radio | various investment instruments. This is a proceeded program which the main task is to develop and stimulate the TEL.: (370 5) 272 50 91, E-mail
jssi Lithuanian Securities Gy Lithuania Public authority (national) dults in general retirement culture in Lithuania, Particioants in 2006 (according 10 orovider), n/a QK Info@VDk I lten/index.oho
1) The FACTS slides cover, at a medium level of sophistication, the basics of central banking in the EU (the organisation
Leaflets/brochures etc., |of the ECB, Eurosystem, ESCB, further European integration, monetary policy, banknotes & coins). The slides can be
CD-Rom, website, films, | downloaded and used for presentations. Explanatory texts for each slide assist the speaker and can be printed as a hand-| European Central Bank, Heike Nitschner,
TV, radio programmes, |out. 2) Price stability — why is it important explains the matter from an end-consumer perspective. Aimed at teachers and | Kaiserstr. 29, D-60311 Frankfurt am Main,
1) FACTS 2) Price stability - why is i Central banking, price online material for young teenagers. Material consists of a video, a leaflet for students and a book for teachers. Participants in 2006 Telephone: +49 (0) 69 ~1344-0, email
important for vou? European Central Bank German Public authorit tional) | Young aduits Adults in general Directly fo the oubli tability Not location specifi (according 10 provider): /g info@echint hito: b nhiml
Leaflets/brochures etc., Observatorio do Endividamento dos
printed Consumidores; Tel: +351 239 85 55 70;
toolkits/andbooks etc., Email: oec@ces.uc.pt; webpage:
Pilot study on finan Observatorio do Endividamento dos Through other Bank accounts and money game (Computer games, ttp:/fwww.oec.fe.u /W, 0c.fe.u
high school student C . idade de Coimbra {Portugal Research insfitut Young adults (Teenager 12:1 basi board: 0 2006 (according to provider). 50 ntacao ingles himl ohtml
Spondoolies is a web-based forum and resource service for financial learing professionals. It allows them to exchange | NIACE, Howard Gannaway, email
National Institute of Adult Continuing Adult Learning Learning resource needs views, receive news about forthcoming events, read research and locate other colleagues. uk).  |howara. org.uk, Tel.:+44
Education (NIACE) United Kingdom | Research insfitut ult Financial Educators of educators in general | Notlocation spedif jebsite in 2006 (according to provider). 400, 811325021 Q0K
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Name of scheme Provider Provider country |Provider category Target aroup: Qutreach approach | Content areas Setting: Short description Contact Proiect website or reference
Schemes which did not take part in the surve'
Pensions ABC'en Danish (Pensions
made clear)
'www.forsikringenshus.dk/Pensions |F&P Forsikring & Pension (Danish
ABC.aspx 1 tion) Denmark
My Mone: National Financial Supervision Authorit Estonia
Financial Literacy activities of
Tallinn University of Technology for
chool children Tallinn University of Technolog, Estonia
Le budget des ménages - le crédit
aux particuliers Fondation Cetelem France
Service Juridique de I'Union Féminine
a Civigue et Sociale. France
Association d'Education et d'Information
du Consommateur de la FEN (ADEIC-
Relevé de Prix EEN) and other France
16-25 ans - Comment gérer son Union Nationale des Associations
budget sans déraper Eamiliale: France
Ct; Ri Institut national de I, France
Consonet Institut national de la. France
L Groupe BNP Pariba France
Erench government France
Economy: Knowledge with Value Hellenic Children’s Museum Gre
Plain English guide to financial
term: National Adult Literac gency (NALA) lreland
Financial Literacy actit s of
Money Advice and Budgeting Money Advice and Budgeting Service
Service Ireland (MABS) lreland (MABS) lreland
Financial Literacy activities of
Nationaal Insti
Budgetvoorlichting (Youth and Nationaal Instituut voor Budgetvooriichting
Money, GeldWiizer, etc,) (NIBUD)
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