B2
rfIBattiChiari

Capire di pill per scegliere meglio, in banca.

DRal programme
gucation involving
akeholders

Massimo Roccia
Italian Banking Association Manag
PattiChiari Consortium Secrete

Bruxelles, March 28th 2007



B o
J PattiChiari

S T e T P ]

PattiChiari: a new relationship between customers and banks

PRODUCT SELECTION &
COMPETITION
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A new
relationship
between banks
and clients
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The Consortium at a glance

e 164 banks are currently part of the Consortium

e over 26,200 branches (83% of Italian total
branches) implementing the standards 10 standards of best practice &

communication tools to help
clients in their loans, savings,
and services decisions

* FARO

e Current accounts compared
» Basic banking services

e Check clearing time

e Switching bank accounts

- e Low-risk/Low-yield bonds list
e Structured bank bonds
e Financial Investments compared

J enforceen tougﬁ qality

certification procedures SAViNGS

e certification Iabels to mform clients

e Criteria for SME loans

J 3 independent external certification Qo e Average response times
bodies - id for SME loans applications
CISQCERYT LOANS
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Financial education for customers
The Consortium sees information as a tool for knowledge, necessary to compare the

supply of financial products and services, and make an informed choice.

-+

tools

direct educational and information campaigns
with tailored educational paths

road-shows in cities with trials & “experential”
sessions

one-on-one contact with trained PattiChiari staff
in all Italian Regions

educatlonal ﬁrogrammes for schools and families
?cm first-hand knowledge about economy
inance

collaboration with leading partners and networks
at a national level

advertising and media partnership

goals

e overcome “indifference barriers”
& searching cost 5
«“hands-on-experience” in f) )W J‘ =

PattiChiari’s benefits L’.»

e economic and financial education to
create practical competence

e speed up and mediate communication
among different local backgrounds

e encourage the Consortium’s
accountability and educational message



A multi- stakeholder action plan for financial

Media industry initiatives
Web R

Newspapers
Radio & TV

Direct Information
campaigns

Train stations
Airports

Public squares
Meeting places

Outside Alliances

Censis (social studies)

Coldiretti (agricultural industry)
Consumer Associations

Family Holding (housewives ass.)

Unioncamere (chambers of
commerce)

Alliances in Education
Ministry of Education /
Junior-high schools ﬁ]
High schools -

Consumer
Associations

Family
Holding
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education

Censis

UnionCamere

Coldiretti

t PattiChiari

Web Direct Information
campaigns

Radio&TV

Train
stations
and
airports

Newspapers

Malls

Public

squares
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Media industry initiatives & partnership

www.pattichiari.it : the new way to access the world of banks with 3 different
educational paths for citizens, students and companies 20 million clicks

English | Mappa | Link | Contatt | Ricerca

o O
f’ oy
English | Mappa | Link | Contatti | Ricerca ~/ PattiChiari

ottt gy e s Home | Consorzi

'7‘Patt|Ch|ari

80 g e g b

L'informazione si fa in tre

Vuoi imparare a gestire meglio i tuoi risparmi? Vuoi sapers come funziona una carta di
credito? Ti piacerebbe capire come richiedere un finanziamento?

Consarzio | Servizi | Attivita | Education

Home |

> La banca

Sk e Entra nel mondo dellinf i fatt 2 d
= E ntra nel mondo dell'informazione finanziaria fatta su misura per te: navigande in | BR
per migliorare la relazione ScopH un modo sampliod questo sito imparerai a conascere i prodotti bancari, a identificare le tue esigenze, a P
delle banche con le imprese, & chiaro per conoscere scegliere con pidi consapevolezza.
IEI: 4 i prodotti bancari.
le famiglie e i cittadini. ¢ .
gl Impariamo a conoscerci meglio.

3 Faro
1l bancomat pid vicing in tempa reale

SRS e e
Hotel Sheraton Diana Majestc il « nete sal i

P AR nas st ST Ea . —
@ Conti correnti a confronta stomod. | personale boncori, | conmulort < | portner o Cittadini Imprese
Una guida per fare La scelta mighiors e 1l primo investimento utile & n partner
vai conoscere meglio la tua banca. pud aitarti a
9 Servizio bancaria di base e e
U prodato campkon sd scanceica Intarvisn s shesspnc Zacdr: In prima pian e
S B Tasso fisso o tasso variabile arte di credito prey
contributo 8 uninformatione tresparente, che ubkzz un Y p——— P— ot per

1tempi di accredits del'assegno

linguaggic chisro & che educh cittadini, studenti & corrente ideale?

Obbligaziani a bassa rischic imprese alla comprensione dei prodotti bancari=
Par investive in tranquillth =

obbigazion: bancarie struttuate e e

Per valutare il rischio del tuo investimento obbligazion

Attualita Come funziona una banca

» Investimenti finanziari a confror Cos'2 Ia banca oggi
o & seaglore | rodart Franairi | tdarent ma LA risparmi a uno scanosciuta? La risposta & certamente
‘scontata, ma quanti di nei sanne davvere ces'é una banca e come funziena?

Incominciamo allora con le presentazioni... clicca qui

(3 Investimenti finanziari a confronto
Capire ¢ scealiers i prodatti finanziari

+ Cos'é e come viene calcolato il tasse
dinflazione

+ Itassi diinteresse della Banca

Centrale e il costo del denaro e S ey

Labitudine di conservare i propri risparmi in luogo sicuro e di ricorrere ad
altri per chiedere prestiti, in condizioni di necessita, ha origini molto antiche.
Per approfondire l'argomento clicca qui

BQHJ-(;& 22.66 [ strumentierisorse ]

(@ Criteri generali di valutazione
Come le banche valutano un finenzismento alle
imprese

(3) Tempi medi di risposta
La risposta delle banche alla ta richiesta di BANCHE ADERENTI
credita Verifica che Ia tua banca > Glossario
sdenisca a Pattichiari > Notizie dalla rete

> Newslatter

Carcalr

Continua

| 14 A4 _ | Walk-iLife : a virtual and interactive
Thatcrat S P @S  free Economy course developed as
an economic game = 10,000 players

Regolamento Premi
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Media industry initiatives & partnership

UECONOMIA CHE CI RIGUARDA

Economix: leading education
campaign on Italian TV in
cooperation with RAI Educational
= 0.2 million viewers

Investimenti finanziari

a confronto

Informarsi per capire e scegliere

Editorial partnerships with
important newspapers and
magazines = 2 million readers

Fuoriclasse: TV programme for

young people’s orientation
= 18,000 schools
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Field education & trials “PattiChiari in the city”
== 4 fully equipped vans 30,000 Km
— 260 cities |,

100,000 contacts

Train stations & Airports
L]

Participation in conventions &

trade shows o
2 meeting

—_

Over 400,000 contacts
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Outside AIIiances

Partnerships with 9 Consumer Associations M@UM é}ﬂ
to promote financial education trough their - ...’ 410N AssoUrddrl  armcesri

information channels.

(“Open Doors To PattiChiari”: more than 90 regional
offices involved for 3,000 hours of direct one to one

education to 20,000 customers) % ﬁ
ur movimenin
oo R e
1 r r
i lodll Leca Conmmercn =l CONSUMATORI UMIONE NAZIOHALE

A partnership with a leading research
institute to find innovative solutions to
overcome the social and economic gaps in
local contexts

CENSIS

Partnerships with industry Organizations UNIONCAMERE
and institutions to promote local financial ‘ /
education initiatives for SME, farmers, CAMERE DI COMMERCID D'TALIA
and housewives

(12 different business and social constituencies COLDIRETTI
directly involved in local partnership)

W Famigh
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PattiChiari: financial education at schools
“Io e I'economia” (Economics and me)

:
l'% 18 regions 450 schools z,
~

" o s
""\‘f’\ . T * .
-WA/i 42 cities 1,800 classes : i'; . s
JB_ 160 PattiChiari _a#\ 44 000 students -~ * . ﬂ _ -
| experts T S

Teachers’ opinion ~ Company experts’
opinion

93%

[ positive opinion Il NO opinion
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PattiChiari: financial education in schools e

A three-year partnership with the Italian Ministry of Education to develop a joint
programme on economy and finance for high schools.

Issues included in the education programme:

?7% #ichiar - banks: what is a bank, the history of the banking industry,
b 0 b banking services and families, managing family budgets, from
real money to virtual money, supplementary welfare benefits;

- ethics and economy: globalization, rich countries and poor
countries, economy and corporate social responsibility, ethical
finance;

- businesses: businesses as motor of the economy, banks in
business development, how a business is created, lives of
famous entrepreneurs.

————
500 schools

4,500 classes
100,000 students involved
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Capire di pill per scegliere meglio, in banca.
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Lf u r” attention

m.roccia@abi.it

info@pattichiari.it


http://www.pattichiari.it/
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