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PattiChiari: a new relationship between customers and banks

A new 
relationship

between banks 
and clients
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The Consortium at a glance
• 164 banks are currently part of the Consortium 
• over 26,200 branches (83% of Italian total 

branches) implementing the standards 10 standards of best practice & 
communication tools to help 
clients in their loans, savings, 
and services decisions

• Low-risk/Low-yield bonds list 
• Structured bank bonds
• Financial Investments compared

• Criteria for SME loans
• Average response times 
for SME loans applications

SERVICESSERVICES

LOANSLOANS

SAVINGSSAVINGS

• FARO 
• Current accounts compared
• Basic banking services
• Check clearing time
• Switching bank accounts

• enforcement through quality 
certification procedures

• certification labels to inform clients

• 3 independent external certification 
bodies
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Financial education for customers

• direct educational and information campaigns 
with tailored educational paths 

• road-shows in cities with trials & “experential”
sessions

• one-on-one contact  with trained PattiChiari staff 
in all Italian Regions

• educational programmes for schools and families 
to gain first-hand knowledge about economy 
and finance

• collaboration with leading partners and networks 
at a national level

• advertising and media partnership

• overcome “indifference barriers”
& searching cost 
•“hands-on-experience” in 
PattiChiari’s benefits 

• economic and financial education to 
create practical competence

• speed up and mediate communication 
among different local backgrounds

• encourage the Consortium’s 
accountability and educational message

goalstools

The Consortium sees information as a tool for knowledge, necessary to compare the 

supply of financial products and services, and make an informed choice.

Financial
education

Financial
education

Useful and practical 
product knowledge

Useful and practical 
product knowledge

Informed 
purchase behaviours

Informed 
purchase behaviours+ =
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A multi- stakeholder action plan for financial education

PattiChiari

Consumer 
Associations

Coldiretti

Family 
Holding

Censis

UnionCamere

Web

Newspapers

Radio&TV

Ministry 
of 

Education

Junior-high 
schools

High schools

Media industry initiatives 
Web
Newspapers 
Radio & TV

Outside Alliances 
Censis (social studies)
Coldiretti (agricultural industry)
Consumer Associations
Family Holding (housewives ass.)
Unioncamere (chambers of 
commerce)

Direct Information 
campaigns                      
Train stations
Airports 
Public squares  
Meeting places 

Alliances in Education
Ministry of Education 
Junior-high schools 
High schools

Direct  Information 
campaigns

Train 
stations 

and 
airports Public 

squares

Malls



6

www.pattichiari.it : the new way to access the  world of banks with 3 different 
educational paths for citizens, students and companies 20 million clicks

Media industry initiatives & partnership

+

Walk-iLife : a virtual and interactive
free Economy course developed as
an economic game ~= 10,000 players
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Media industry initiatives & partnership

Editorial partnerships with 
important newspapers and 
magazines = 2 million readers

Economix: leading education 
campaign on Italian TV in 

cooperation with RAI Educational
= 0.2 million viewers 
~

Fuoriclasse: TV programme for 
young people’s orientation 

= 18,000 schools

~

~
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Direct Information campaigns

Participation in conventions & 
trade shows

Over 400,000 contacts

Field education & trials

Train stations & Airports

“PattiChiari in the city”
4 fully equipped vans 30,000 Km  
260 cities 100,000 contacts
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Outside Alliances

Partnerships with 9 Consumer Associations 
to promote financial education trough their 
information channels. 
(“Open Doors To PattiChiari”: more than 90 regional 
offices involved  for 3,000 hours of direct one to one 
education to 20,000 customers)

Partnerships with industry organizations 
and institutions to promote local financial 
education initiatives for SME, farmers, 
and housewives
(12 different business and social constituencies 
directly involved in local partnership)

A partnership with a leading research 
institute to find innovative solutions to 
overcome the social and economic gaps in 
local contexts 

http://images.google.it/imgres?imgurl=http://www.uil.it/uilromalazio/censis.gif&imgrefurl=http://www.uil.it/uilromalazio/osservatorio.htm&h=225&w=215&sz=5&tbnid=xgp_h0bos7ij:&tbnh=102&tbnw=97&hl=it&start=2&prev=/images%3fq%3dcensis%26hl%3dit%26lr%3d
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PattiChiari: financial education at schools

“Io e l’economia” (Economics and me)

450 schools

1,800 classes

44,000 students

positive opinion no opinion

30%
70%

 

18 regions

42 cities

160 PattiChiari
experts

 

 

 

Teachers’ opinion

7%

93%

Company experts’
opinion



11

PattiChiari: financial education in schools
A three-year partnership with the Italian Ministry of Education to develop a joint 
programme on economy and finance for high schools.

Issues included in the education programme:

- banks: what is a bank, the history of the banking industry, 
banking services and families, managing family budgets, from 
real money to virtual money, supplementary welfare benefits;

- ethics and economy: globalization, rich countries and poor 
countries, economy and corporate social responsibility, ethical 
finance;

- businesses: businesses as motor of the economy, banks in 
business development, how a business is created, lives of 
famous entrepreneurs.

500 schools

4,500 classes 

100,000 students involved
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Thanks for your attention

m.roccia@abi.it

www.pattichiari.it

info@pattichiari.it

http://www.pattichiari.it/
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