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GLOBAL GOVERNANCE OVER MOBILE TLC INTEGRATION AND CONVERGENCE SECURITIES

Responsible governance of electronic communications over the national global network operators
involve a framework of four types of interoperability informational use of electronic communications
securities:

THE FOUR INFORMATIONS INTEROPERABILITIES TROUGHT NATIONAL GLOBAL SUPPLIERS
OF SERVICES TO INDIVIDUALS AND BUSINESSES

1) end-user network Identity and Device Profiles setups

2) user-contractor network and open network services supply with universal numbering call and
currency denomination accounts

3) pro-sumer guest user of services and client delivery Guarantee Service Chart for the digital
administration on the global server provider

4) customer content-provider service and technology driven open contracts for content browsing
customization delivery

The convergence between the interests of independent financial network and the global public
independent operators interconnected is obvious especially in the light of the imminent implementation
of the EU Services Directive even if it does not cover Telecommunications Services Directive.



The national legislature has intervened in stages through a comprehensive regulation on commercial
and consumption codes of conduct in terms of protecting and safeguarding the interests of consumers.

Remains open the opportunity to establish a self-management ethic code for global providers
tecnology platform in the single Member States, viewing them as national communities with a same
area of digital european communication space, an equitable and shared responsibility and a
sustainable exploitation of the same rules from an interoperable point of view and respect to cash-flow
transparent financial and economic values charged on, both by those actuators in the market or
institutional control and supervision.

OPERATING ON PRACTICAL CASES OF FRAUD

If the profile of a free terminal 3-4G device provides a roaming agreement with no obligation to
interoperability (no technology transfer reselling to the internal market), the abuse of dominant position
of foreign supplier in the domestic market's value Reference (known as the currency of the customer's
account debtor) trasforms the unit of account of the damage equitable damage to the end user
considered as an expense of disruption (known as the currency of creditor assignor abuse).

If we can agree on the choice of converting extrajudicial damage due to the loss of the supplier in
compensation with pro-active side of users, in fact we eliminates the risk of counterparty by the client
and by the server side and we can also agree with other global competitors in the market the same
strategy for financial stability post-competitive defense of consumers of end-user technology devices
coming outside the EU.

This structural approach of conduct can offer a pre-competitive opportunity for SME of information
society in the internal market.

After the overview calibrated on the case, | would like to bring to your attention a proposal for a more

specific code of ethics on the content of the information to administer the various types of basic
interoperability to the public network operators as a collective and informed actor.

CODE OF INTEROPERABILITY 'BETWEEN USERS AND CUSTOMERS

GUESTS COMPETITOR LEGAL PRO-ACTIVE USERS

Free Corporate Costumer Contracts (browsing-editing prosumers
& Content Providers single market resellers




Non Corporate Business

Filter free push wap user default Contracts with
bands flat rates targeted to enterprise missions

Family Contracts with family filter ON default with options
to climb
Private Contracts with fraud filter ON and push wap

for pubblic default and options to promote brand
customer care outsourcing
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and clearly free sms and mms (not commercial) for all users and customers (?)..........




