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INTRODUCTION 
 
Since the full opening of EU electronic communication markets in 1998, the consumption 
of services by European households and individuals has evolved considerably. Driven by 
technological progress and competition, fixed and wireless network operators are 
upgrading existing infrastructures to enable higher data speeds and the delivery of 
converged products.  
 
In the light of this, the European Commission’s Directorate-General for the Information 
Society and Media  regularly carries out opinion surveys, to keep abreast of consumers of 
telecommunication products and to assess how they benefit from the liberalisation of the 
market, a key objective of the EU’s regulatory framework for electronic communications 
networks and services1. 
 
This survey was carried out between 9 November and 14 December 20072. It is a follow-
up to surveys that were conducted between December 2005 and January 20063 and 
between November and December 20064.  
 
It addresses the following topics: 
 

• General overview of penetration rates 
• Fixed and mobile telephony 
• Directories and enquiry services 
• Computers and Internet 
• Television 
• Bundled offers 

 
This report includes analysis at EU27 and country-by-country level, and comparisons with 
results obtained in the previous survey5 will also be made. Where applicable, 
comparisons at EU level will also be made with the survey conducted in December 2005 / 
January 20066. It should, however, be remembered that the European Union consisted of 
only 25 Member States when that survey was conducted. Furthermore, brief comments 
with regard to certain socio-demographic variables, like age, household composition and 
degree of urbanisation, will be included in the analysis as well.  
 
The survey was carried out by TNS Opinion & Social network. The interviews were 
conducted among 26 730 EU citizens in the 27 Member States of the European Union. 
The methodology used is that of Eurobarometer surveys as carried out by the Directorate 
General for Communication (“Research and Political Analysis” Unit)7. A technical note on 
the manner in which interviews were conducted by the Institutes within the TNS Opinion 
& Social network appears as an annex to this report. This note indicates the interview 
methods and confidence intervals8.  
 

                                          
1 http://ec.europa.eu/information_society/policy/ecomm/index_en.htm 
2 In Denmark, fieldwork ended 16 January 2008 
3 Special Eurobarometer 249, E-Communications Household Survey, 
http://ec.europa.eu/public_opinion/archives/ebs/ebs_249_en.pdf 
4 Special Eurobarometer 274, E-Communications Household Survey, 
http://ec.europa.eu/public_opinion/archives/ebs/ebs_274_en.pdf 
5 Here referred to as “winter 2007 study” 
6 Here referred to as “winter 2006 study” 
7 http://ec.europa.eu/public_opinion/index_en.htm 
8 The results tables are included in the annex. It should be noted that the total of the percentages in the tables of this report 
may exceed 100% when the respondent has the possibility to give several answers to the same question.  
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Data released as part of this report do not constitute EU official statistical data within the 
meaning of the European Statistical Law of February 1997 (Council Regulation 322/97). 
EU official statistical data relating to the information society are available on Eurostat’s 
web site at: 
 
http://epp.eurostat.ec.europa.eu/portal/page?_pageid=0,1136250,0_45572555&_dad=p
ortal&_schema=PORTAL
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1. SNAPSHOTS AND MAIN FINDINGS  
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Telephone  
 
Virtually all Europeans have access to a telephone at home, but the type of 
access -fixed line vs. mobile phone – is changing rapidly. 
 

• Almost all households in the EU27 (95%) now have access to a telephone 
(either a mobile phone, a fixed-line phone or both). 

• The majority of European households have both fixed and mobile telephone 
access (57%). The largest proportions of households with dual-access are to be 
found in Sweden, Luxembourg, Malta and the Netherlands. On the other hand, 
fixed-only access is the most widespread in Bulgaria, Germany and France, while 
the highest numbers of mobile-only households are to be found in the Czech 
Republic and Finland.  

• However, the type of phone access varies greatly across the European Union: 
overall, both fixed and mobile telephone access are more widespread in the old 
Member States than in the new Member States. Nevertheless, mobile telephony 
penetration rates are increasing more rapidly in the latter than in the former and 
mobile-only access proportions are significantly higher in the NMS12 than in the 
EU15.  

• In line with the trend observed in the winter 2007 survey, the use of mobile 
telephony has continued to increase in the EU27 while more and more households 
have given up their fixed line. Consequently, the share of ‘mobile-only’ households 
is rising (24%; +2 points since winter 2007, +6 points since winter 2006), while 
the share of households with at least one fixed line has decreased (70%; -2 points 
since winter 2007, -8 points since winter 2006). 

• This trend must be seen in conjunction with an upsurge in wireless access to the 
Internet via the mobile telephone network or via satellite. This tends to suggest 
that there is a new consumption pattern of electronic communications services 
emerging based on wireless technologies only. 

• An increasing number of Europeans who have an internet connection at home 
declared that a member of their household uses the PC for making phone calls 
over the Internet (22%; +5 points since winter 2007). This proportion is more 
than twice as large in the new Member States. 

• 22% of Europeans declared that they use public payphones more or less 
frequently.  
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2.4 A slight drop in the fixed telephony rate  
 
The overall majority of households in the European Union have access to one fixed 
telephone line (70%)10. However, the penetration rate differs strongly between Member 
States. Significantly more households in the 15 old Member States have at least one 
fixed line (75%) in comparison with the 12 new Member States (51%). 
 

The trend towards a decline in fixed telephone penetration – which was already apparent 
in previous waves of this survey – seems to have almost stalled in 200711. While last 
year’s results showed a considerable drop in the fixed telephone penetration rate, current 
results show a marginal decline of 2 percentage points at EU27 level.  

 
Since winter 2007, fixed telephone penetration rates have fallen particularly strongly in 
Portugal (-14 percentage points), the Czech Republic (-10), Denmark (-9), Lithuania, 
Finland (both -8), Bulgaria and Spain (both -7). In the same period the share of 
households with only mobile access increased significantly in most of these countries 
(except Spain).  
 

In contrast, more Irish, Italian (both + 4 percentage points), Romanian, Luxembourgish 
and French (all +3) households now have access to fixed telephony compared with winter 
2007.   
 

                                          
10 Including access provided by a cable operator or by an operator providing voice over IP 
11 NB. The question has been slightly modified since EB66.3, where ISDN too was specifically included  
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The proportion of households having only fixed telephone access is, moreover, 
relatively low (14% in the EU27) but still significant. However, in some countries this 
type of telephony seems to be more common: around one-fifth of Bulgarian (21%), 
German (20%) and French (18%) households have only fixed telephone access.  
 
On the other hand, the proportion of households with fixed-only access in the Czech 
Republic (4%) and Finland (5%) is well below the EU27 average.  
 
The situation compared with winter 2007 remains virtually the same within the EU27. It 
would seem therefore that the downward trend observed in previous waves has 
decelerated.  
 
Significant falls in fixed-only access were however recorded in Bulgaria (-7), Luxembourg 
(-6), Hungary and Austria (-4). These results go hand in hand with the significant 
increase in mobile phone access in these countries.  
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2.5 Rapid growth of mobile penetration rates and “mobile only” in the new 
Member States 
 
The mobile phone penetration rate among households in the EU27 is 83%12 and the 
highest rates can be found in the Netherlands, Finland and Denmark. Mobile penetration 
rates remain relatively low in the EU’s newest Member States, Romania and Bulgaria.  
 

Nearly a quarter (24%) of European households have only mobile phone access. In 
contrast to the fact that the overall mobile phone penetration rate is higher in the EU15 
than in the NMS12, the mobile-only rate is significantly higher in the new Member 
States (39%) than in the 15 old Member States (20%). 
 

 
 

Over the last year, the proportion of mobile-only access households increased by 2 
percentage points to 24% in the EU27. However, since winter 2006, an increase of 6 
points was recorded. The most significant increase over the last year was recorded in 
Portugal (+12), the Czech Republic (+10), Bulgaria (+8), Hungary and Finland (both 
+7). These results are mirrored by a significant decline in fixed telephone penetration 
rates in these countries.  
 

On the other hand, significantly fewer citizens in Estonia (-7) and Ireland (-4) now have 
mobile-only access.  

                                          
12 Multiple subscriptions in a household count as one and therefore do not increase the average mobile phone 
penetration rate of households. 
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2.6 Public payphones are mainly used sporadically 
 
Public payphones are used by just over one-fifth (22%) of respondents across the 
European Union13. In terms of frequency, this type of telephony is mainly used 
sporadically. 
 
The highest levels of public payphone utilisation were recorded in Austria and Spain, 
where around a third of citizens sometimes use these phones. In both countries, 
utilisation is first and foremost restricted to travelling. On the other hand, practically no 
one in Finland, Cyprus and Lithuania uses public payphones. 
 
 
2.7 Calling over the Internet is a service spreading quickly 
 
22% of Europeans who have an Internet connection at home say that someone in their 
household uses the internet to make phone calls, i.e. an increase of 5 percentage points 
since winter 2007. Most respondents make calls to other users who are subscribers to 
the same Internet phone service (16%).  
 
As in the previous survey, the results reveal a significant difference between the old and 
the new Member States. Only 18% within the EU15 use the possibility to make calls over 
the internet compared with 43% of respondents in the new Member States. 
 
Accordingly, Lithuania has the highest proportion of households using Internet phone 
calls, with around six in ten households with Internet access (61%) using this service. In 
Latvia, the Czech Republic and Poland around half of households with an Internet 
connection use this service. On the other hand, the utilisation levels in Spain and 
Portugal are considerably below the average.  
 
 
2.8 Traditional paper directories are the most frequently used type 
 
Traditional paper directories remain the most frequently used type of telephone 
directory within the EU27, with nearly three-quarters of respondents stating that they 
use them at least sometimes (-2 percentage points since winter 2007).  
 
More than a quarter (26%) of respondents declared that they never use a paper phone 
directory. This is especially the case among those who do not have a telephone, but 
mobile-only users are also less likely to use paper telephone directories.  
 
Online directories seem to be an increasingly important source of information. It is the 
only type of telephone directory for which the frequency of utilisation has increased since 
the winter 2007 survey (with an increase of 4 percentage points to 40% of respondents 
using this service at least sporadically). This increased utilisation is clearly related to the 
general increase in overall Internet penetration.    
 
Furthermore, just over half of the population tends to use service numbers, i.e. directory 
inquiries, but they are used mainly sporadically (less frequently than once a year).  
 
 
 
 
 
 
   

                                          
13 QD5 How often do you personally use public payphones? 
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3. COMPUTERS AND INTERNET 
 
3.1 Growing number of households equipped with computers 
 
More than half of Europeans (57%) have at least one computer in their household. The 
share of households in the EU27 having a computer has gone up by 3 percentage points 
since winter 2007, and by in total 5 percentage points since winter 2006.  
 
Computers are much more widespread in the EU15 (60%) than in the NMS12 (45%). A 
country-by-country analysis shows that they are most prevalent in the Netherlands 
(90%), Denmark (85%) and Sweden (82%).  
    

 
 
The strongest increases in the proportions of households equipped with a computer since 
the last survey one year ago were recorded in Cyprus, Luxembourg and Slovenia (+10 
percentage points in all three countries). Computer penetration rates in Latvia and 
Ireland also increased strongly, by 9 and 8 points respectively.  
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3.2 Strong increase in wifi modems/routers in European households 
 
Roughly half (46%) of EU27 households with Internet access at home have a wifi 
modem/router. Compared with the winter 2007 study, there has been a strong 
increase in households using wifi (+12 percentage points). Since the first wave of this 
survey was carried out in winter 2006 the number of households with a wifi router has 
increased by 19 points.  
 

While nearly half (48%) of households with Internet access in the EU15 use wifi 
technology, just under a third (31%) of households in the NMS12 have wifi modems / 
routers. This is clearly reflected in the country results: this technology appears to be 
most widespread in Luxembourg (75%), Spain (68%) and France (67%) where over half 
of households with Internet access have a wifi router. On the other hand, less than a 
quarter of households in Latvia, Hungary and Lithuania benefit from this technology. 
 
3.3 Significant increase in Internet penetration rates across Europe 
 
49% of households within the EU27 now have Internet access at home, which shows that 
there has been a significant increase in Internet penetration rates across Europe 
since winter 2007 (+7 percentage points). Internet access however remains considerably 
higher in the EU15 (52%) than in the NMS12 (33%).  
 

The penetration rates remain the highest in the Netherlands, Denmark and Sweden. 
Meanwhile, less than a quarter of households in Bulgaria, Greece and Romania have 
Internet access. 
 

 
It is particularly noteworthy that the Internet penetration rate has increased in 
all countries within the EU27 since the previous study was conducted in winter 2007.  
The rise is particularly sharp in some new Member States, such as the Czech Republic, 
Cyprus and Slovenia (all +14).  
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3.4 Clear positive trend in broadband penetration rates… 
 
36% of European households use broadband technology to access the Internet. 
Broadband penetration is particularly high in the Netherlands and Denmark, while only 
very marginal proportions of households in Bulgaria, Greece, Slovakia and Romania have 
broadband access. 
 
 

 
 
There is a clear positive trend in broadband penetration rates compared with 
results obtained in winter 2007. There has been a significant increase14 in the 
share of households accessing the Internet through this technology in virtually 
all EU countries. The broadband penetration rate has improved by 8 percentage points 
within the EU27, with the largest increases being in Luxembourg (+20), Sweden (+18) 
and Cyprus (+16). 

                                          
14 A difference of 3 percentage points is considered to be significant 
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3.5…while narrowband is becoming less popular 
 

10% of households in the EU27 have a narrowband connection today, which is slightly 
fewer than one year ago (-2 percentage points). Narrowband technology is most 
common in Ireland, Germany, Luxembourg and Slovenia. All these countries have an 
above EU average overall Internet penetration rate which also partly explains the high 
narrowband rates.  
. 

 
As noted above, a negative evolution in narrowband penetration rates corresponds to a positive evolution in 

broadband penetration rates and, thus, to increasing overall Internet penetration 
 
The trend towards declining numbers of narrowband connections is apparent in 
most Member States. This is illustrated by the relatively high number of countries with 
a significant drop in the proportion of households using narrowband technology. Sweden 
tops the list in this respect, -11 points compared with the winter 2007 study.  
 
There is a clear upward trend in narrowband penetration rates in the European Union’s 
newest Member States, Bulgaria and Romania. In those countries – which moreover have 
the lowest Internet penetration rates in the EU27 – there was a clear increase as regards 
Internet penetration in general.  
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3.6 Strong variations in terms of Internet access technologies 
 
The share of broadband connections increases along with the overall Internet access 
(with 9 and 13 percentage points respectively since winter 2006). Meanwhile, 
narrowband penetration rates have fallen by 6 points. A clear switch from old to new 
technologies can be observed. This tends to suggest that new connections are 
increasingly broadband, and that in addition there is a migration from narrowband to 
broadband access. 
 

Means of accessing the Internet - % EU 
(BASE: All respondents)

36%

40%
42%

49%

23%

28%

10%
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0%
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EB64 Winter 2006* EB66 Winter 2007 EB68 Winter 2008

Broadband

Narrowband

Overall Internet access

*Based on results for EU25
 

 
 
In summary, we see that: 
 
  - broadband technology is significantly more widespread;  

- broadband technology is naturally better established in countries with 
higher Internet penetration rates; 
- broadband technology is gaining ground in all Member States, while 
narrowband is losing ground in a large majority of countries; 
- households with a broadband Internet connection outnumber those with 
a narrowband connection, with Ireland being the only exception. 
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In addition, we examine the market shares of the different types of Internet access. In 
the countries where the Internet penetration rate is over 25%, the broadband-
narrowband ratios vary considerably: 
 

• In virtually all countries more than half of the households with Internet access 
have a broadband connection, Ireland being the only exception. In 9 countries the 
share of households with Internet access using broadband technology exceeds 
80%. 

 
• Ireland is the only country where the ratio between the types of connections 

favours narrowband connections. More than a third of households with Internet 
access in Germany, Italy and Cyprus still use narrowband technologies.  
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3.7 ADSL is by far the most widespread type of access 
 
Within the EU27 ADSL is by far the most widespread means used to connect to the 
Internet and its share has increased by 6 percentage points to 59% since the winter 
2007 study. Overall, ADSL access is the most prevalent in the EU’s old Member States, 
where more than six in ten household access Internet in this way (compared with around 
a third of households in the NMS12).  
 
The highest proportions of households accessing Internet through ADSL can be found in 
France (85%), Finland (80%) and Luxembourg (77%).  
 
On the other hand, the use of dial-up standard lines for accessing the Internet 
continues to decline: the percentage of EU households using this technology has fallen 
by 5 points since last year’s study. The Irish situation is unique in Europe since a relative 
majority of households in that country relies on this type of Internet connection.  
 
In Bulgaria, Romania, Portugal and Hungary, the cable TV network is the most 
widespread tool used for accessing the Internet, with more than four in ten households 
using this technology. The number of households using cable TV to access the Internet 
has increased in Slovakia (+10 percentage points), Bulgaria (+9) and the Czech Republic 
(+8). Those figures point to the fact that this technology is more widespread in the 
NMS12 (among a third of households) than in the EU15 (11%).  
 
Moreover, it is noteworthy that the use of the cable network to access the Internet has 
fallen in Latvia and Romania15.  
 
Overall, in most countries that have a broadband penetration rate equal to or higher than 
40%, Internet access is based on both ADSL and cable access. In France, Luxembourg 
and Finland broadband access is almost exclusively ADSL based. 
 
Interestingly, some of the countries with relatively high penetration of mobile telephony 
only (i.e. no fixed phone), also have a high penetration rate for wireless access to the 
Internet via a mobile phone network (Slovakia, the Czech Republic, Portugal and Austria) 
or via satellite (Slovakia and the Czech Republic). This might suggest that a new 
consumption pattern for electronic communication services through wireless-only access 
is emerging in the European Union. 

                                          
15 Please note that the Romanian respondents’ base is low for QD8. This should be taken into account when interpreting the 
data.  
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3.8 Lack of interest is the main reason for not having Internet access  
 
Of those respondents who still do not have Internet access the most common reason for 
not having Internet access at home is undeniably a lack of interest16. Almost half of 
respondents living in households without Internet access gave this reason. This figure is 
5 percentage points higher than that of the winter 2007 study.  
 
Of the other reasons indicated, cost-related reasons, such as the cost of buying a 
computer and a modem and the monthly subscription fee, were mentioned by a relatively 
high proportion of respondents (15% and 14% respectively).  
 
There are significant differences between the reasons given by households in 
the EU15 and in the NMS12. First, a lack of interest was mentioned far more 
frequently in the old Member States than in the new ones. Secondly, cost-related reasons 
seem to be a more decisive factor in the NMS12 than in the EU15. These results can 
logically be explained by the fact that Internet penetration rates are significantly higher 
in the old Member States than in the new Member States.  
 
 

QD12 You said you do not have Internet access at home. Among the following 
list, which ones best explain why your household does not have access to the 

Internet? (MULTIPLE ANSWERS POSSIBLE)
(BASE: Households without Internet access)

4%

12%

2%

9%

8%

8%

12%
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45%

4%
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8%

9%

9%

14%

15%

50%

Other (SPONT.)

DK

You are concerned about the existence of websites with
unsuitable content 

Your household plans to subscribe\ connect in the next 6
months

You do not know exactly what the Internet is 

The interested members of your household have access at
work, school or elsewhere and this is sufficient 

The monthly subscription cost is too high 

The cost of buying a personal computer and modem is too
high 

No one in your household is interested in the Internet 

EB 66 Winter 2007 EB 68 Winter 2008

 
 
 

 
 

                                          
16 It needs to be taken into account that the target group has changed since the previous 
wave of this survey. 
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4. TELEVISION 
 
In the European Union, 96% of households have at least one television. The penetration 
rates are the highest in Cyprus, Luxembourg and Malta where virtually all households 
have a television (100%). Finland has the lowest penetration rate with 92% of 
households having at least one television.  
 
European households mainly receive television via an aerial (41%) or a cable television 
network (34%). Reception via a cable network is particularly common in the twelve new 
European Union Member States, where 46% receive television in this way. On the other 
hand, the proportions of households receiving television via satellite or digitally are 
considerably higher in the old Member States than in the twelve new Member States.  
 
Television reception via an aerial is especially widespread in Greece and Cyprus, where 
more than nine in ten households receive television this way. Overwhelming majorities of 
households in Belgium and the Netherlands use the cable television network to 
receive television, while digital television is used to a considerable extent in Sweden, 
the United Kingdom, France and Finland. Furthermore, around four in ten households in 
Austria and Germany receive television via a satellite dish. 
 
Another interesting result revealed by this survey is that there is an important proportion 
of EU households receiving television through several means of reception. This is 
particularly the case in France, the United Kingdom, Italy, Sweden and Cyprus.    
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QD2 Does your household receive the television via...? (MULTIPLE 
ANSWERS POSSIBLE)  
BASE: Households with television     

  An aerial  
A cable 

TV 
network 

Satellite 
TV via a 
satellite 

dish  

Digital 
Terrestrial 
Television 
(aerial + 
decoder)  

The 
telephone 
network + 

modem 

DK 

Average 
number 

of 
means 

EU27 41% 34% 22% 12% 2% 1% 1,114 

EU15 41% 31% 24% 14% 2% 1% 1,133 

NMS12 41% 46% 12% 4% 0% 1% 1,038 

        

BE 2% 87% 6% 10% 1% 1% 1,07 

BG 27% 63% 7% 3% -  2% 1,012 

CZ 66% 17% 16% 6% 2% 1% 1,071 

DK 28% 62% 14% 3% 1% 3% 1,118 

DE 2% 55% 40% 4% 0% 1% 1,027 

EE 45% 40% 9% 5% 4% 1% 1,057 

EL 98% 0% 5% 1% -  -  1,044 

ES 77% 11% 7% 12% 3% 2% 1,126 

FR 67% 8% 22% 21% 6% 1% 1,255 

IE 39% 31% 31% 5% 1% 1% 1,077 

IT 79% 10% 18% 8% 0% 3% 1,192 

CY 91% 7% 10% 7% 1% 0% 1,163 

LV 42% 47% 15% 1% 0% 0% 1,055 

LT 59% 37% 4% 1% 1% 1% 1,013 

LU 6% 71% 25% 2% 1% 1% 1,057 

HU 25% 61% 12% 3% 0% 0% 1,014 

MT 17% 70% 15% 9% 1% -  1,122 

NL -  83% 8% 12% 1% 0% 1,055 

AT 6% 49% 42% 5% 1% 0% 1,037 

PL 53% 33% 16% 1% 0% 0% 1,028 

PT 64% 33% 4% 1% 0% 1% 1,023 

RO 14% 77% 2% 8% -  1% 1,026 

SI 36% 54% 12% 2% 5% 0% 1,087 

SK 49% 41% 17% 5% 1% 1% 1,127 

FI 43% 38% 4% 21% 1% 1% 1,068 

SE 14% 43% 19% 36% 5% 1% 1,185 

UK 42% 16% 31% 31% 1% 1% 1,217 

 
 
Some interesting developments have occurred in the European television landscape since 
winter 2007. European households now receive television less frequently via an aerial (-4 
percentage points). The drop in reception via an aerial mainly seems to have favoured 
digital television: this means of receiving television has become considerably more 
common (+5) in the EU27, whereas reception via a cable television network and satellite 
reception have remained at the same level. 
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5. SERVICE PACKAGES 
 
Already 29% of Europeans say that their household buys two or more communication 
services as part of a bundle, which indicates that significantly more households now 
benefit from such services than in winter 2007 (increase of 9 percentage points and a 
total increase of 11 points since winter 2006)  
 

 
 
Danish (47%) and Dutch (42%) households seem to buy such bundles most frequently, 
closely followed by Luxembourgish (38%), German and Estonian (both 36%) households. 
In Finland (7%), Greece (12%) Ireland and Italy only relatively few households buy 
those products.  
 
There is a clear trend of European households buying more communication bundles. The 
increase is especially perceptible in France, Slovenia (both +15 percentage points), 
Germany (+14) and Malta (+13).  
 
When measured against the results of the winter 2006 survey, the increase appears 
particularly strong in Denmark (+22%), the Netherlands (+21%) and Germany (+19%). 
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6. EUROPEAN EMERGENCY NUMBER 
 
In the European Union as a whole 42% of citizens mention 112 when they are asked to 
give the telephone number of emergency services17. Other national emergency numbers 
are mentioned by more than half of the respondents (56%), which is evidently linked to 
the fact that other emergency numbers than 112 are still in use in many Member States.  
 
The awareness of this number is therefore particularly high in Sweden, the Netherlands 
and Finland (all 96%), as well as in Luxembourg (93%), Estonia (91%) and Portugal.  

 
Moreover, 42% of Europeans know that 112 is the number to call anywhere in the 
European Union in the case of an emergency. The highest levels of awareness are 
recorded in Luxembourg where around eight out of ten citizens (78%) know that 112 can 
be used all over the EU, followed by 74% in the Czech Republic and 73% in Slovakia. 
  

 
 

Since 2007, the awareness of the international character of the emergency number 112 
increased somewhat among Europeans on average (by 2 percentage points to 42%). 
Over the last two years we can however distinguish a considerable growth in awareness   
(+7 percentage points since 2006).  
 

Since 2007, citizens’ awareness of 112 as the European single emergency number 
increased significantly in Bulgaria, Romania, Spain, the Czech Republic and Malta.  
                                          
17The results concerning the awareness of the 112 number (as presented hereafter) seem to differ somewhat 
from those obtained previously in a Flash Eurobarometer survey specifically on 112. A careful analysis of these 
discrepancies shows that the differences in the question wording, the questionnaire context and the difference 
in the interview mode have an impact on the results. These two studies should therefore be considered as 
different in their essence and complementary in their objectives. 
 


