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Germany  
and the European audiovisual sector

Many German projects have benefited from the help of the MEDIA programme:

 European Film Awards (2007-2017): €1,800,000 – Access to Markets

 European Film Promotion (2007-2017): €12,619,950 – Access to Markets

 Berlinale Talents (2013-2017): €1,380,000 – Training

 Greta & Starks - Barrier free cinema! The two apps enable people with sight 
or hearing loss to experience fully accessible cinema. The project was sup-
ported in 2013 through the MEDIA Pilot Projects with € 100,000.

Since 1991, MEDIA has provided support to strengthen Europe’s audiovisual sector, including the film, TV and videogames industries, so that it can 
creatively convey the breadth of Europe’s rich cultural diversity to audiences around the world. Over 2.5 billion € has been invested in enhancing the 
careers of audiovisual professionals and in giving new audiences access to Europe’s wealth of creative and cultural achievements in cinemas, on TV 
and on digital platforms.

MEDIA budget invested in Germany (2007-2017): €184,8 million

DE / en

 In The Fade  Babylon Berlin

 Toni Erdmann by Maren Ade, a comedy about a father trying to reconnect with his daughter, was an outright success in Germany, France, 
Italy, Spain, the Netherlands, Brazil and many other countries. This co-production of Berlin based Komplizenfilm with Austria and Romania, 
made 780.000 admissions in Germany and it was sold to 100 territories worldwide. Not only the project was supported by MEDIA via the 
development and distribution schemes for an amount of € 845, 000, but the producers also met through the MEDIA-funded training EAVE. 
Producers Janine Jackowski and Ada Solomon were also selected as “Producers on the Move”, a programme of the European Film Promotion 
(EFP) aimed at connecting young, enterprising European producers with potential co-production partners.

Babylon Berlin (2017)  
Best Drama Series at German TV Awards

3 Days in Quiberon (2018)  
Berlinale Competition

The Cleaners (2018)  
World Cinema Documentary Competition, 

Sundance Festival

Toni Erdmann (2016)  
7 German Film Awards, 5 European Film 

Awards, Fipresci 

In the Fade (2017)  
Golden Globe  for Best Foreign Language 

Film
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EXAMPLES 
of success stories
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• Training to audiovisual professionals 
• Support for the development of TV series/drama
• Support for non-national distribution of films 
• Support for the development of video games

• Support to access markets
• Support for the development of films
• Support for film festivals showing  
 European content 

• Support for cinema networks
• Support for International Co-production funds
• Support for audience development projects
• Support to online distribution

Creative Europe 
MEDIA  
(2014-2020): €820 m

MEDIA 2007 
(2007-2013): €755 m

MEDIA Plus  
(2001-2006): €500 m 

MEDIA II  
(1996-2000): €310 m

MEDIA  
(1991-1995): €200 m
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* Europa Cinemas, supported by Creative Europe MEDIA, is a network of cinemas committed to screen a majority of European content

Since 1991, the EU has invested €2.5 billion in the audiovisual industry. Over €800 million has been earmarked to support the competitive-
ness and the diversity of the industry for 2014-2020. In 2018, no less than €109 million are due to be invested in a number of actions, including:

A €121-million Cultural and Creative Industries Guarantee Facility was 
launched in 2016 with the objective to stimulate availability of loan financing 
to initiatives in these sectors; and aiming to increase the competitiveness of 
these key European industries. Due to a strong market response, an additional 
€60 million was allocated in 2017. The European Commission (responsible 
for strategy, budget, communication), the Education, Audiovisual and Culture 
Executive Agency (responsible for operational management of the funding 
schemes) and the Creative Europe Desks (local information points in States 
taking part in the programme) work together on the implementation of  
Creative Europe MEDIA actions.

FOCUS
on Germany

MEDIA 
throughout Europe

For all questions on Creative Europe MEDIA programme opportunities, please contact your local desk:
 
Creative Europe Desk Berlin-Brandenburg info@ced-bb.eu  
Creative Europe Desk Hamburg info@ced-hamburg.eu 
Creative Europe Desk München info@ced-muenchen.eu 
Creative Europe Desk NRW info@ced-nrw.eu

Number of inhabitants: 82.670.000
Box-office in 2016 (€): 1.022.964
Cinema admissions in 2016: 121.103.513
Share of European films in admissions in 2016: 11,5%
Share of national films in admissions in 2016: 22,7%
Number of feature films produced in 2017: 141 (100% DE)
Number of co-produced films (2016-2017): 411
Number of Europa Cinemas theatres in Germany*: 192

Since the start of the MEDIA programme in 1991, the admissions of European films have tripled. It grew from a share of under 10% in 1991 
to over 33% in 2015. In Germany, especially the MEDIA Pilot scheme has set new impulses to the industry and triggered innovative projects that 
targeted online distribution already in the 1990s.

By stimulating collaboration, co-production and non-national distribution, Creative Europe MEDIA greatly contributes to cultural diversity on 
Europe’s screens.

Shooting Star - 
MEDIA also  
supported  
the career  
of young  
European  
talents such  
Jella Haase in 
2016


